Letter from the President

At the beginning of each New Year, a feeling of excitement and anticipation always fills our offices.
Following Brunello’s advice, we took a moment to reflect about our past year, and now we look at 2012
with new ideas, creativity and a clear vision on how to keep our business strong, fresh and relevant.
We have been fortunate to work for a man whose positive outlook on the future, no matter how grey the
economic landscape may be, has always been a guiding light and a core value for us to rely on.
We greeted 2012 with important projects on the horizon, an IPO listing in the spring, new Fall Winter
Collections filled with great innovations and plans of new boutique openings in chic locations around
the world.
In this issue, we will explore Brunello’s new take on “dressing well,” what it means and how he sees the
future of menswear in terms of style and product knowledge.
We had the privilege to see him first hand explaining the inspiration of his Fall Winter 2012 men’s collection while at Pitti, in Florence. We hope that through these next pages you will be able to capture his
unique message and enthusiasm about the upcoming season, and why “Made in Italy” continues to be
a focal point for our brand.
We will also explain, through his own words, why Brunello is taking the very important step to go
public on the Italian stock market and how this strategic move will guarantee a strong future for the
company he has built for the past 30 years.
In keeping with Brunello’s optimism, we greet 2012 with enthusiasm about our evolution but with
the conviction that nothing could ever alter the simple values and ethics that Brunello Cucinelli was
founded on.
Sincerely,

Massimo Caronna
President of Brunello Cucinelli USA

Brunello Cucinelli
Men’s Collection Fall Winter 2012
The power of myths and legends
All men have need of the gods (Odyssey III, 18)
Having reached us through ancient tales of legendary feats, myths are the richest source of information in human history. The events unravel in stories of remote folk traditions together with seers, soothsayers, nymphs,
wizards, priests, handmaidens and gods. Through the ages and the cults that worshipped them, the gods, both
venerated and feared, have always ensured order in society, placated fears, and satisfied people’s desire to explain
the unexplainable in life.
Retracing history in search of timeless myths – so near yet so far, eternal yet always current – Brunello Cucinelli
presents his new men’s collection for fall/winter 2012.
The warm, comfortable knitwear has always been the core product of the company based in Solomeo. The collection presents a wide range of cableknit, shaker knit, ribbed and jacquard styles in different weights: pullovers,
cardigans, hoodies, and sweaters with shawl collars that can also be worn as outerwear instead of a jacket.
Once again, men can enjoy the pleasure of “dressing well” through clothes made of the finest natural raw materials and with sartorial cuts given a contemporary twist through updated fits and details. Coats and caban jackets
are sleek and fitted. Even the duffle coat has been restyled and now has a more fitted, modern look.
The biker jacket, pilot jacket, caban jacket and duffle coat also come in a shearling version. The wide range of
outerwear in ultra-light nappa leather or suede includes more formal silhouettes, items with a vintage look,
lightweight styles, or down-filled garments to keep warm in the cold weather.
Nylon and technical fabrics have almost completely disappeared.
Even the down jacket has a rougher, draped look or is made of knit fabric. Available in a cableknit or shaker
knit version, the new down jacket is called Yule like the winter solstice, a moment rich in symbolic meaning and
dominated by myths from the distant past.
Blazers and suits come in a wide assortment of fabrics. Combed wool can be worn in any season and is suitable
for more formal occasions or for work. Sportier flannel and wool cloth are ideal for mid-season, while knit-like
cashmere flannel is perfect for the winter.
Trousers also come in many different fabrics. There are casual dip-dyed cotton trousers or more formal slim-fit
flannel styles that can be worn with a retro-style jacket, denim shirt, and narrow tie reminiscent of the U.S. collegiate style in the fifties.
The color palette marks the return of blue. Navy blue or more colorful shades of blue are combined with intense
natural hues such as cocoa, otter brown, and straw. Different nuances of purple (myrtle, bilberry, and amethyst),
red (garnet and scarlet), and green (bay-laurel and pine) are dark and dusky. Just a touch of lead gray and lignite
is used.
Accessories such as hats, scarves, ties, and small leather goods in silver and cordovan have been carefully chosen
to complete the collection.
More formal footwear, briefcases, and work bags accompany the wardrobe for business, while sporty laced footwear such as Mok boots or duck boots and travel bags are the choice for leisure time.

Dressing
Well

PITTI UOMO
JANUARY 2012
Pitti is the ultimate menswear tradeshow and the presentation of each collection comes with a healthy
dosage of enthusiasm and awareness that everything which you will show on those early January days,
will have an impact on the success of your brand for the year ahead.

FLORENCE, ITALY

Fashion has always been an
important part of Italian culture,
and Italian men are well known
around the world for their
attention to detail in
their apparel choices.
Maintaining “la bella figura” is a
law to live by and caring about
dressing well is the first step
towards guaranteeing this.
For Fall Winter 2012, Brunello
Cucinelli wants to refresh the idea
of “dressing well” by bringing back
simple concepts into a man’s
fashion vocabulary: perfectly pressed
shirts, gorgeous flannel trousers,
trim suits and elegant shoes in
cordovan. He wants to highlight the
importance of accessorizing every
outfit with the right accents.
This upcoming season
Brunello Cucinelli
interprets the formal suit
with a modern twist.
The suit jacket is not the classic
double breasted but
rather a one-and-a-half breasted.
The unique aspect of this design
is the trimmer cut and the slightly
reduced overlap of the two
front panels of the jacket.
In a traditional double breasted
design the overlap would be 13 cm,
while Brunello Cucinelli’s
one-and-a-half-breasted
version is 10.5 cm.
Cutting a jacket this way keeps
the fit close to the body even when
worn open, and is aesthetically
pleasing for all body types.
The flannel wool/cashmere
suits are 220 grams.

Brunello Cucinelli views the creation of each collection as a new challenge to improve on the
last show: it is a unique opportunity to keep clients excited, interested and loyal.
The main focus was the evolution of the Brunello Cucinelli lifestyle on this occasion. The
presentation was specifically divided in three parts, in an effort to accentuate the different
components of a man’s life: luxury sportswear, for the more casual moments; suit and more
formal outerwear for his “professional” needs, and a “seasonal” capsule, inspired by après-ski
and mountain gear.
Above all, the collection was centered around a common theme of “elegant dressing” with a
darker color palate making its way through every garment and the importance of accessorizing
with every look.
Knitwear, as the true essence of Brunello Cucinelli, was showcased in its entire array of creative
genius. Knits as outerwear, layering of knits, 12-ply, single ply, basic, textured… there is
something for every taste, but only for the true admirers of “special.”

“Nylon and technical fabrics have almost completely disappeared.
Even the down jacket has a rougher, draped look or is made of knit fabric.
Available in a cableknit or shaker knit version, the new down jacket is called Yule like the winter solstice,
a moment rich in symbolic meaning and dominated by myths from the distant past.”

WHAT IS “MADE IN ITALY”?
The English expression “Made in Italy” is the
process by which Italian artisanal and industrial
manufacturing is identified. More so during the
1980s but, to a certain extent, to this day, the term
signifies the excellent quality of Italian products,
thus setting them apart from their competition in
international commercial markets.

The power of “Made in Italy” comes to life while
taking a stroll through the streets of Florence.
From a young man wearing a slim suit to a
gentleman with a perfectly tailored grey coat.
The quality and attention to detail ensure that
each piece not only feel timeless, but it lasts for
generations.

Brunello Cucinelli however sees a lot more in this
definition: for him “Made in Italy” is a quest to
support an entire industry; it is the desire to
uphold the art of those who still know how to use
their hands; it is the opportunity to keep entire
families in business in Italy by letting them
produce every single item in his collection.

Products with the “Made in Italy” label are
generally identified as the common Italian
product. It is expected that they are characterized by unquestionable quality, careful
attention to detail, creativity in design and
shape, and durability.

“Made in Italy” is not just a label stitched on a
garment. It is a man’s mission to guarantee the livelihood of an entire industry in his beloved country.

The entrepreneurial spirit of a man comes with a
unique set of assets: vision, strength of character,
focus, self-discipline, passion, desire
for independence.
All of these qualities help you take an idea and turn
it into a profitable business and at times,
an International success.
Brunello Cucinelli is the embodiment of this and
after more then thirty years of unwavering
dedication, he has decided to secure the future of
his beloved company and his humanistic projects
by opening up the gates of his Medieval Borgo to
the world…the finance world, that is.
In April 2012, a new chapter will begin in the
success story of this brand with an IPO
in the Italian Stock Exchange.
Many people ask why go public now? We have
attached a recent article that explains in detail
Brunello’s vision on this relevant topic.

PRESS:

A sampling of Brunello Cucinelli’s latest print exposure

VIP:

An update on who’s been wearing Brunello Cucinelli

Daniel Craig
at “The Girl With the Dragon Tatoo”
premiere in Madrid - January 2012

Ryan Reynolds
in New York
and Los Angeles
December 2011

Leonardo DiCaprio
with Stevie Wonder at
“The Star” opening party
in Sydney - October 2011

“Good fortune is what happens when
opportunity meets with planning”
Thomas Edison

