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OUR SERVICE IS 100% FREE TO THE USER
FUNDED VIA ADVERTISING



WATCH PROMO HERE

https://www.youtube.com/watch?v=wcVAwvCNDMw


LEADERSHIP

ISABEL RAFFERTY

SUCCESSFUL ENTREPRENEUR

Launched the 1st mobile ad network in the USA for Latinos 
“Adsmovil”. Rank the company as #1 largest mobile 
Hispanic company per ComScore 

Launched Mobvious Media which was acquired in the 1st 
year of operation by Prisa Group. Rank #2 Largest Digital 
media company per ComScore 

ARTICLES

Winner of Cultural Marketing Award 2019
Premier award for outstanding marketing and 
advertising professionals under the age of 35.

CMCMARTECHSERIES FORBES 
INTERVIEW 



STREAMING SERVICES MISSING 
OUT ON HISPANIC MARKET

https://www.mediapost.com/publications/article/341494/streaming-services-missing-out-on-hispanic-market.html

Hispanic streaming video audience has not been consistently, strategically or 
significantly targeted. Hispanic audiences are after thoughts in this services. 

The market can be segmented into three distinct Spanish-consuming Hispanic 
audiences for streaming video and OTT services:

Older Spanish-preferring Hispanic Gen X and boomers
6.4 million, 67.5% which already watch streaming video
This is the largest segment with the biggest market potential

Spanish-preferring Hispanic millennials
3.6 million, 74% which already watch streaming video
This is the second largest segment that is already heavily using streaming

Bilingual Hispanic millennials
1.2 million, 89% which already watch streaming video
This is the smallest and most saturated segment



https://www.nielsen.com/us/en/insights/article/2015/money-is-power-giving-credit-to-multicultural-financial-habits/

SUBSCRIPTION SERVICES DON’T 
REACH A LARGE % OF LATINOS

Spanish only and Mostly Spanish audiences have lower credit 
card penetration needed to subscribed to Netflix and other 
SVOD services.
Still US Hispanic have a buying power over $1.2 trillion annually.

HISPANIC INDIVIDUAL CREDIT 
CARD OWNERSHIP BY 
LANGUAGE

ENGLISH ONLY

MOSTLY 
ENGLISH
MOSTLY 
SPANISH

SPANISH ONLY

66%

44%

60%

62%

Read As: 66% of Hispanic Individual credit 
cards are owned by English only speakers.
Source: Nielsen



We estimate that US advertisers will spend 
$6.94 billion on CTV ads this year. By 2023, 
that figure will reach $14.12 billion.

OTT INVESTMENT
A BOOMING MARKET



HISPANIC MEDIA OVER $9.4 BILLIONS

By medium. Dollars in millions. Ad spending U.S. Hispanic media rose 2.6 percent to 
$9.4 billion in 2018, according to Ad Age Datacenter’s analysis.

U.S. Hispanic media ad spending

Spending by medium in 2018
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STRONG INDUSTRY RECEPTION
Canela.TV has enjoyed strong industry pickup only one week into 
launch.



We have secured  TV-series, novelas, 
documentaries, movies and cartoons.  Some of 
our partners include Latino Studios and US 
Based studios…

LATINO PROGRAMMING HRS OF8,000 CONTENT AND GROWING



DOWNLOADS525,000 Since launch  
( 07/30)

OVER

AUDIENCE GROWTH FORECAST

We forecasted $3 user acquisition on Pay Media, 
we are achieving $0.38 on mobile downloads and 

$1.21 for CTV ( exceeding our expectations)

Our average user time spent 
per day in CTV 90min

Engaged Audience
MAY 
2020

JULY 
2020

DEC 2020

JULY 
2021

DEC 2021

VIEWER GROWTH FORECAST

100,000

300,000

1,000,000

2,500,000

3,300,000

Original goals



User Growth Acceleration 2020

12

$1.1M @  
$1.21

525,000 downloads

1,434,090

MEDIA INVESTMENT INCREASE DISTRIBUTION IN CTV

In September we will be increasing our distribution via 
linear channel in Samsung (50 million smart TVs). 
First to market opportunity limit of 200 channels



360 ADVERTISING 
OPPORTUNITY FOR BRANDS
Hispanic media investment requires consolidation of products.

We offer a one-stop solution for brands. 

As of 2019 we represent 180 Spanish content sites. 

We have an influencer product reaching over 3,600 
influence latinos.

We want to become the leader for video with Canela.TV



AUDIENCE REACH
Leading Hispanic Ad-Focus ad networks and 
custom web entities by unique visitors in 
thousands.
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AUDIENCE REACH
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Grupo Zeta

Unidad Editorial

Vocento

BlueMedia

GrupoGodo

ZINET

Prensa Iberica (EPI)

LARGEST EDITORIAL GROUPS FOR Latinos
We represent exclusively in the USA



LEADERS

11+ years experience selling to ad 
agencies & Fortune 500.01.

Over $1.2M in sales prior the launch of 
Canela.TV.02.

Established Salesforce since 2019 
with strong connections.03.

A pipeline of $3M of RFP 
business. Some existing clients:04.

1.2M$ IN AD 
SALES



REVENUE STRATEGY



TOP COMPETITORS

Unlike other streaming services 
such as Hulu or Netflix, we offer a 
free streaming entertainment 
platform. For us, Latinos aren’t just a 
subset or afterthought. Canela.TV is 
built and curated for Hispanic 
FIRST

Low competition in AVOD Hispanic 
giving First to market advantage



PANORAMA



AVOD SERVICE // HIGH ACQUISITION TARGETS

Pluto. TV Acquired by 
Viacom for

$340M Jan 2019

Xumo acquired by 
Comcast for

$100M in Feb 2020

Tubi acquired by
Fox for 

$440M in March 2020

Average Exit Multiple

Median Exit Multiple

29.4098
4.0



FINANCIALS



DEVELOPMENT ROUNDS

22

PRODUCT
Personalized & 
Simulative live 

CTV
Live Linear Custom social 

integration

USER 
GROWTH

Over 1M USA 
users

Over 3M USA 
users

Over 1M 
Mexico users

INTERNATION
AL GROWTH USA Mexico Rest of LATAM 

& Spain

Content License + 8,000 
hrs of content

License 
20,000hrs of 

content
Original 

Productions

Series ASeed



Investment Received

Investment Received

Family

.6 M        

Personal Investment

.15M

SBA Loan

.62M .15M        

Grant

1.52M



FUNDING FOR CANELA.TV GROWTH

3M INVESTMENT 
OPPORTUNITY Seed Round –Convertible Note

.7M
Content Upfront

.6M
Platform 

Development & 
Infrastructure.

.6M
Operation cost

1.1M
Advertising

Seed Round

Committed.
Idea Fund Partners -Lead $900k

Follow

1)
2)

Pre-Money Evaluation: $10M
Discount: 20%
Interest 6%



(619) 356-
0270
info@canelamedia.com

CanelaMedia.com


