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BRAND TALK

DEVELOPING YOUR VISIONARY BRAND

You're a high
achieving entrepreneur with an
aspirational spirit who consistently
strives for excellence - but in
today's competitive environment,
you don't get awarded for
excellence alone. You get rewarded
for having a business that stands
out for your uniqueness and value.

This means instead of following the
much traveled road, your business
will be successful when it is based
on your inner muse, showcasing
your authenticity and personal
style from the inside out.

Developing your brand is about
understanding your unique money
code - your brand identity - your
ethos.
The brand's ethos is revealed in your
personal blueprint which uncovers
the relatable & authentic voice that
is you at your core - independent,
expressive and forward thinking.
When built into your solid
foundation, it creates a culture of
long term relationships with your
clients because it's based on you your heart, your wisdom, and your
personal passion.

JUST THE FACTS
This is a culture of ME - meaning you have 7 seconds to capture my attention.
If you can't show your audience how you are different AND better, they are gone.
First impressions are everything.
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This is the ME generation
you have 7 seconds to
capture my attention.
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Distracted, they also can
People want authentic and
transparent. Social media
be highly loyal if you give
without the backend website + them a vision to believe in
quality products and they are (a point of view that speaks
gone forever AND will tell
to them)
friends.
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Competition is everywhere
They want to be a part of
but you (yes you!) have an
businesses they believe in.
Being an ambassador of a brand opportunity to gain attention
by finding a point of difference
gives them the feeling of
from the average "buy
leadership and empowerment
now"vibe of the random
to their own tribes.
businesses online.
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Creating impact online to
provide an experience
that engages them is the
key to your success. This
means on your website,
your social media, and
even how you show up in
your own life.

If you're not creating the trends and the business you WANT to create, you're going to be
forced to follow other people's methods, risk blending in, and unfortunately, end up with a
business far from the one you originally wanted.
Now is your chance to stand out and use your natural creativity.

ELEMENTS OF BUILDING THE BRAND
creating the foundation / strategic
marketing / building the
culture / creating the
style / transforming your personal style
& passion into your powerful profit
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Creating the
foundation - the DNA
of the Brand story
from the inside out.

Curate your brand
story to uncover the
target customer,
colors, voice, and
culture
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Develop the strategic
marketing plan - the
connection of the brand
with the target market
based on your values &
beliefs.

Creating the branding,
social media & website
Launch strategy
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Immerse yourself in
rolling out the brand
experience.

Continue to build
culture and voice of
the brand.
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BEYOND

Connect with brand
enthusiasts - those
who celebrate central
brand values.

Grow your influence.
Attract raving fans.
Edit, refine,
and celebrate your
styled life.
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Foundation
Marketing Strategy
Branding & Values
Building the buzz
Growing influence

Urban
Edgy
Influencer
Boho-lifestyle
Authentic
Responds to values,
distinctiveness, and
inspirational

BRAND
VISION

At the base of your business is your
brand story that creates the solid
foundation that all of your products,
services, and marketing is formed by.
It's the comprehensive vision of
everything that makes up you - your
life experience, your uniqueness, and
your passions and talents.
Your brand story is the DNA that sits
at the foundation of your innovative
branding, and marketing strategy. It
becomes the aspirational voice for
your underserved client.
Your brand's muse is then YOU. It
creates the story of your clients. They
want what you offer, and because
there is only one you, it is an
authentic vision that mirrors their
own.
Our goal is to create your brand story
from the inside out - from building
the solid foundation of the brand
ethos - the culture that will be the
basis of the characteristic spirit of the
brand's voice, created from our
customer's beliefs and aspirations.
To build create the business you
love, you must:
1. Understand the customer
demographics and psychographics
2. Create the aspirational voice by
creating a brand story board - visuals
AND tone of voice.
3. Know what makes you unique
4. Develop a marketing strategy that
shows off your highest strengths
5. Position yourself at your highest
values and strengths.

e·thos
ˈēTHäs/ noun
the characteristic spirit of a culture or
community as found in it's beliefs and
aspirations.
Brand Story Distinctions:
spirit, character, atmosphere, climate,
mood, feeling, tenor, essence

Shana Lynn Yao
Brand Story Stylist
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THE BLOCKBUSTER

Using neuro linguistic
programming exercises,
understanding your own
strengths and weaknesses, and
uncovering your personal
motivations, is the first step to
understanding the highest value
and values of your business.

THE BRAND STORY
Your brand story is found in your
own life story, your beliefs and
your business goals. This
becomes the foundation of your
brand. The brand ethos.

EDISNI

To create your dream business
you have to break limiting
beliefs holding you back. These
beliefs have been formed off of
what you are currently doing.

EDISTUO

BRANDING & MARKETING
Once the solid foundation is created,
your branding and marketing
strategy for your website and across
social media channels can be
developed.
Instead of just being "everywhere"
and appealing to "everyone", the
goal is to appeal to the target
market who needs what you sell, and
most importantly, based on your
personal strengths, weaknesses, and
preferences for how you want to run
your business.
The crowded marketplace is
CROWDED and noisy, and people are
looking for authentic and unique
voices, just like yours.

GET SOCIAL

Roll out social media
strategy with new
vision and creative
direction. Begin
push/pull marketing
to ensure growth of
followers.

GET
SOCIAL
CONNECT
Build connection
through collaboration
and tagging with key
brands & influencers

VISION
Invest in up leveling
creative vision with
lifestyle photoshoots,
style blog, and email
marketing.

ENGAGE
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Build engagement
from followers on
social media to move
from passive to active.
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ADDITIONAL
INITIATIVES

YOUR BRAND NAME

THE AMBASSADORS - Raving Fans
Give a voice to your clients and customers to
build brand loyalty and engagement through
targeted videos, posts, and conversations.
Identify a key influencers outside of your
category who may want to collaborate on future
initiatives which will help you grow your

CAMP WHOA

audience.
Showcase the lifestyle of the brand and target
customers through your social media
Create a community for your like-minded raving
fans to socialize. This is a space NOT to "get
clients" but to engage with supporters of your
mission with shared beliefs.

IN A NUTSHELL
Create a brand identity and marketing strategy that reflects the aspirations of your customers and
total brand vision *** Important to create this strategy in the beginning in order to stand out online.
Develop a "conversion" marketing focus to drive people from social media to your website
Create marketing initiatives that will lead to higher frequency of website and social media visits. This
can be done with a consistent marketing plan that builds trust and awareness over time.
Increase follower numbers on all social media channels (important to build influence) by using a
deliberate and focused push pull strategy (engaging and seeking customers interested in your brand
category to build awareness)
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WORK

Your Personal Blueprint (Pre-assessments prior to first session)
Build brand story, and solid foundation (1 -2 hour session)
* Identify target customer
* Build brand foundation
* One page website copy

Create marketing & branding strategy & creative, marketing plan and objectives (1 - 2 hour session)
Master Your Money Code - Refining your marketing and client conversion strategy in conjunction with
your personal life goals (1 - hour)
TOTAL INVESTMENT: $4500
**Unlimited private messaging

LET'S CHAT

BONUSES

Empowered business owners optimize their profits and time by building a
team of support in the areas you need. When you can STOP learning things
you don't need to know and focus on your own business and your naturally
strong points, you can excel at a high rate of speed, grow your business, your
profits and your impact.

FACEBOOK ADS MASTERY - THE COURSE
Get the complete Facebook Ads Mastery system to launch high converting
Facebook ads on your own! Learn advanced techniques on how to test
different strategies, learn what your numbers mean, how to implement the
different strategies and how to create high converting ads.
Eliminate wasted time and money on Facebook ads that DON'T work by
understanding the HOW to master Facebook Ads.

DIGITAL STRATEGY 1:1
Stop wasting time trying to learn the ins and outs of online mechanics and
get an hour with your very own Digital Strategist! You'll get an hour to work
on your digital priorities - SEO, programming, adwords, list integrations, and
more.

LET'S CHAT
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