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Welcome 
 
Has there been a shift in political use of the internet and digital new media - a new web 2.0 politics based on participatory values? How do 
broader social, cultural, and economic shifts towards web 2.0 impact, if at all, on the contexts, the organizational structures, and the 
communication of politics and policy? Does web 2.0 hinder or help democratic citizenship? This conference provides an opportunity for 
researchers to share and debate perspectives. 
 
The conference will be large and diverse, with six distinguished keynotes, 120 papers organised into 41 panels, and over 180 participants 
drawn from over 30 countries. 
 
We warmly invite you to join us for what promises to be an exciting and stimulating event. 
 
Andrew Chadwick, Director 
Ben O’Loughlin, Associate Director 
New Political Communication Unit 
Conference Organisers 
 
Important information and links 
 
Conference home page. 
 
Upload your paper here. All abstracts will be published on the conference site. Uploading of full papers prior to the conference is strongly 
encouraged. The upload site will remain open until after the conference closes. 
 
Download papers here 
 
Upload your conference photos and videos to our Politics: Web 2.0 Event Page on Facebook. Highly recommended! 
 
See the Royal Holloway Visitor’s Guide, including travel directions, maps and information about the local area. 
 
For administrative queries relating to the conference, such as payments, registration, accommodation and so on, please contact: 
Ms Lisa Dacunha, Postgraduate and Research Administrator, Department of Politics and International Relations, Royal Holloway, University of 
London. Email: lisa.dacunha@rhul.ac.uk Phone: +44 (0)1784 443687. For queries relating to the programme content, please contact Dr 
Andrew Chadwick. Email: Andrew.Chadwick@rhul.ac.uk Phone: +44 (0)1784 414131. 
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Wireless Internet Access in the Windsor Building 
 
For the duration of the conference, participants will be able to access the web wirelessly from within the Windsor Building (and The Hub 
building near to the Halls of Residence). This service is free of charge. It includes basic web access only and is not guaranteed to cover all 
software services. 
 
No username and password is required for wireless access. Simply associate your computer with the 'Conference' SSID or network and you 
will be given an IP address automatically. Please note that your computer or device must be configured to automatically accept an IP address 
(i.e. DCHP must be enabled). 
 
 
Internet Access in the College Computer Centre 
 
Participants may also access the internet in the College’s Computer Centre. You will require a guest username and password. Please ask at 
the registration desk in the Windsor Building. 
 
 
Travelling to Royal Holloway 
 
By road 
The College is on the A30, 19 miles from central London and about a mile south-west of the town of Egham. It is two miles from junction 13 of 
the M25 (London Orbital). After leaving the motorway take the A30 west, signposted to Bagshot and Camberley (this is the Egham by-pass). 
At the end of the Egham by-pass, continue on the A30 up Egham Hill (a petrol station is on your left); the College is on the left at the top of the 
hill. The main College entrance is immediately on the left after the second footbridge. 
 
By train 
There are frequent services from London Waterloo to Egham (40 minutes); Woking to Egham (35 minutes, change at Weybridge) and Reading 
to Egham (40 minutes). Services at weekends, especially those on Sunday, are less frequent than on weekdays. Train links to the rest of the 
country are available via the London stations or Reading. Eurostar services to mainland Europe also operate in and out of London. For local 
train timetables, visit www.southwesttrains.co.uk/ 
 
On foot from Egham 
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The College is about a mile from Egham Station, approximately 20 minutes walk. Turn right out of the station along Station Road and walk 
about 100 yards to the T-Junction and the traffic lights. Turn left at the junction and follow the road up to the large roundabout; go left up 
Egham Hill. The main College entrance is on the left immediately after the second footbridge. 
 
By bus 
The following buses stop outside the College: London & Country buses 441 (Heathrow to Englefield Green), Bee Line 41 and 43 (Staines to 
Slough or Maidenhead), Westlink 417 (Hounslow to Windsor). There is also a College bus service, which runs between Egham railway station 
and the campus. The College bus, like the taxis, leaves from the main car park adjacent to the station. For more details visit 
www.rhul.ac.uk/for-students/campus/bus-service.html 
 
By taxi 
There is a taxi rank at Egham station in the main car park. Otherwise, turn right out of the station onto Station Road and there is a taxi office 
on the left, next to the Build Center. The fare is about £5. Some local taxi firms include Area Cars (01784 471001), Egham Cars (01784 
434646), and Gemini Cars (01784 471111). 
 
By air 
Heathrow airport is about seven miles from the College and the journey is quickest by taxi. Taxis are available at the airport, but you should 
check the fare in advance; it is cheaper to telephone one of the local taxi services. Alternatively, take bus number 441 from Heathrow Central 
Bus Station to the College. From Gatwick airport, take the bus to Heathrow and follow the procedure above, or telephone for a taxi. For 
information on flights and airport information visit www.baa.com 
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Overall Schedule 
 
Thursday 
 
07.30-9.00: Breakfast (for those staying Wednesday night – The 
Hub) 
 
9.00-10.50: Registration and coffee/refreshments (Windsor Building 
Ground Floor) 
 
10.50-11.00: Welcome: Andrew Chadwick, Ben O'Loughlin 
(Windsor Auditorium) 
 
11.00-12.00: Keynotes: Robin Mansell, Helen Margetts (Windsor 
Auditorium) 
 
12.00-1.30: Panels Session 1 (Windsor Building – see Panels 
listings for room numbers) 
 
1.30-2.15: Lunch (Windsor Building Ground Floor) 
 
2.15-3.45: Panels Session 2 (Windsor Building – see Panels 
listings for room numbers) 
 
3.45-4.15: Coffee/refreshments (Windsor Building Ground Floor) 
 
4.15-5.45: Panels Session 3 (Windsor Building – see Panels 
listings for room numbers) 
 
5.45-6.45: Keynotes: Stephen Coleman, Rachel Gibson (Windsor 
Auditorium) 
 
6.45: Drinks reception and banquet (Founders Dining Hall, no dress 
code. Pre-booking required.)  

Friday 
 
07.30-9.00: Breakfast (for those staying Thursday night – The Hub) 
 
9.15-10.45: Panels Session 4 (Windsor Building – see Panels 
listings for room numbers) 
 
10.45-11.00: Coffee/refreshments (Windsor Building Ground Floor) 
 
11.00-12.30: Panels Session 5 (Windsor Building – see Panels 
listings for room numbers) 
 
12.30-1.30: Keynotes: Micah Sifry, Michael Turk (Windsor 
Auditorium) 
 
1.30-2.15: Lunch (Windsor Building Ground Floor) 
 
2.15-3.45: Panels Session 6 (Windsor Building – see Panels 
listings for room numbers) 
 
3.45-4.00: Coffee/refreshments (Windsor Building Ground Floor) 
 
4.00-5.30: Panels Session 7 (Windsor Building – see Panels 
listings for room numbers) 
 
5.30: Close 
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About the Keynote Speakers 
 
Thursday 11-12, Windsor Auditorium: Robin Mansell, Helen Margetts  
 
Robin Mansell, The Light and the Dark Sides of Web 2.0. 
Robin Mansell joined the LSE in 2001 as Professor of New Media. Since October 2006 she has been Head of the Department of Media and 
Communications. She is also co-Director of the Department's PhD Programme and Director of the MSc Communication, Information and 
Society. Her research is concerned with the social, economic and policy issues associated with information and communication technologies. 
It examines the integration of new technologies into society, interactions between engineering design and the structure of markets, and 
sources of regulatory effectiveness and failure. She brings the perspectives of both the political economy of media and communication and the 
sociology of developments in these areas to her work. She has a special interest in research concerning the governance of new technologies 
and social networks, and the relationships between technological innovation, social transformation and the causes and consequences of social 
inequality. Robin is President of the International Association for Media and Communication Research (IAMCR), elected in July 2004, serving 
for four years until July 2008. 
 
Helen Margetts, Digital-era Governance: Peer production, Co-creation and the Future of Government. 
Helen Margetts is Professor of Society and the Internet at the OII. She is a political scientist of international standing in e-government and 
digital era governance, investigating the nature and implications of relationships between governments and the internet and related information 
and communication technologies in the UK and internationally. She has published major research reports in this area for such agencies as the 
UK's National Audit Office, in addition to important books and articles. Her dissertation in this area was awarded the Walter Bagehot 
Dissertation Prize by the UK Political Studies Association in 1997 and in 2003 she and Patrick Dunleavy won the Political Science 'Making a 
Difference' award from the UK Political Studies Association. 
 
Chair – Ben O’Loughlin, Royal Holloway, University of London. 
 
 
Thursday 5.45-6.45, Windsor Auditorium: Stephen Coleman, Rachel Gibson 
 
Stephen Coleman, Networks And Commons: Can The Popular And The Political Be Connected? 
Stephen is Professor of Political Communication and Director of Research at the Institute for Communications Studies, University of Leeds, 
one of the largest centres of communication studies in the UK. His main research interests are e-democracy, democratic theory and political 
representation, political efficacy, forms of deliberation and decision-making, reality TV formats and popular representation, modes of media 
interactivity and legislative institutions. He co-directs (with Professor Ann Macintosh) the Centre for Digital Citizenship, a new interdisciplinary 
research centre which conducts research into the changing nature of citizenship and governance in a networked society; questions the broad 
range of theoretical and rhetorical claims made by proponents of e-governance and e-citizenship; contributes to the design and development 

 7 



of social technologies that have the potential to support public communication; engages with policy-makers in the UK, Europe and globally to 
understand and respond to the challenges and opportunities of citizenship in the digital era; and works with communities and social 
movements to explore the democratic potential of digital media. 
 
Rachel Gibson, Trickle-up Politics?: the Impact of Web 2.0 technologies on citizen participation. 
Rachel Gibson joined the University of Manchester Institute for Social Change in December 2007 as Professor of Political Science and co-
director of the Institute for Political and Economic Governance (IPEG), after holding a number of research and teaching positions within the UK 
and internationally, including the Australian National University, the Mannheim Centre for European Social Research (MZES) and the 
University of Leicester. She has directed a number of ESRC and Australian Research Council funded projects dealing with the impact of the 
new media on political parties, participation, and parliaments and new methodologies for studying online networks. Along with Stephen Ward 
she has conducted a series of studies of UK parties and voters use of new media technologies in General Elections since 1997. She has 
published widely on the topics of new media, political parties and election campaigning and is currently leading the DCERN research group 
(Democracy, Citizens and Elections Research Network) at Manchester, which focuses on the changing nature of citizen politics from a 
comparative perspective. 
 
Chair – Andrew Chadwick, Royal Holloway, University of London. 
 
 
Friday 12.30-1.30, Windsor Auditorium: Micah Sifry, Michael Turk  
 
Micah Sifry, The Revolution Will Be Networked: How Open Source Politics is Emerging in America.  
Micah Sifry co-founded the influential US political website Personal Democracy Forum and the award-winning group blog techPresident.com, 
which covers how US candidates are using the web, and how the web is using the candidates. Since 1997, he has been a senior analyst with 
Public Campaign, a non-profit, non-partisan organization based in Washington, DC working on comprehensive campaign finance reform. In 
that capacity, he has published articles and op-eds in The Washington Post, The Los Angeles Times, Newsday, The American Prospect, The 
Hill, Salon.com, IntellectualPolitics.com and many smaller papers and magazines. He is also, with his colleague Nancy Watzman, co-author of 
Is That a Politician in Your Pocket? (John Wiley & Sons, 2004), a book on how money in politics affects people in their everyday lives. His 
book Spoiling for a Fight: Third-Party Politics in America (Routledge, 2002) was described in Newsday as "a commanding survey of 
contemporary third parties... In a more politically developed country, Sifry's reporting would be the gold standard of contemporary journalism." 
Micah is a graduate of Princeton University (B.A. in Politics, 1983) and New York University (M.A. in Politics, 1989). He is also an adjunct 
professor at the Political Science Department of the City University of New York/Graduate Center, and a founding member of its Independent 
Politics Group. TechPresident.com won the 2007 Knight-Batten Award for Innovation in Journalism. 
 
Michael Turk, Managed Chaos: Bringing Order to User-Generated Activism. 
Michael Turk is Vice President of Industry Grassroots for the National Cable & Telecommunications Association, where he is working to build a 
robust grassroots activist base for the cable industry. Before joining NCTA, Turk served as the eCampaign Director for the Republican 
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National Committee. Prior to his position at the Committee, Turk was the eCampaign Director for Bush-Cheney '04. In his professional career, 
Turk has lived at the intersection of politics and technology - crossing from the political, to the commercial and into government. Beginning in 
1994 with the creation of one of the first state party websites on the internet, he has served as the e-Government Portfolio Manager for 
Government-to-Citizen projects at the Office of Management and Budget in the Executive Office of the Presidency; redeployed the Department 
of Energy’s internet presence at energy.gov; and worked with Grassroots Enterprise - an internet focused public affairs firm - as a technology 
and activism consultant. 
 
Chair – Jennifer Stromer-Galley, University at Albany, SUNY, USA. 
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Panels Sessions Overview 
 
Presentations should be 10-15 minutes long. Panel chairs should do their best to allow sufficient time for questions and discussion and finish 
in good time to allow participants to make their way to the next session. A Windows PC, a data projector and interactive whiteboard are 
available in every room. Participants are encouraged to bring their Powerpoint presentations on a USB memory stick and to login to the room’s 
PC using the ‘Guest’ account. 
  

Panel 1.1 Panel 1.2 Panel 1.3 Panel 1.4 Panel 1.5 Panel 1.6 
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WikiCandidate: 
Technology, 
Participation, and 
Political Discourse 
1. WikiCandidate, political 
discourse and the 
peculiarities of the   
technological -  
Tarleton Gillespie, Cornell 
University, USA. 
2. Discourse 2.0? What 
role does communication 
platform play in   
mediating political 
deliberation? - Dmitry 
Epstein, Cornell 
University, USA.  
3. The hidden agenda: 
online spaces as public 
arenas - Josh Braun, 
Cornell University, USA. 
 
Chair: Andrew Chadwick, 
Royal Holloway, 
University of London 
 
Room: Windsor 1-02 
 
 

Parties, Elections and 
Campaigning I  
1. Explaining the differing 
impact of the internet on 
campaign finance in the US 
and the UK - Nick Anstead, 
Royal Holloway, University of 
London. 
2. Democratizing Candidate 
Debates in the U.S.: 
Comparing the YouTube, 
Yahoo, and MSNBC 
Democratic Party Debates - 
Jennifer Stromer-Galley, 
University at Albany, SUNY, 
USA. 
3. Learning the ropes: The 
adoption of blogs by 
candidates in the 2007 
Finnish national elections - 
Tom Carlson, Åbo Akademi 
University, Finland. 
 
Chair: Bob Boynton, 
University of Iowa, USA. 
 
Room: Windsor 1-03 
 

Governance I 
1. Constituency 
communication on the 
WWW in a comparative 
perspective: 
Changing media or 
Changing democracy? – 
Thomas Zittel, University 
of Mannheim, Germany. 
2. The hollow promise of 
better democracy through 
the transformative  
and competitive power of 
e-government in Canada – 
Kirsten Kozolanka, 
Carleton University, 
Canada. 
3. Towards the Co-
production of e-Services?  
A Preliminary Study in 
Catalonia  – Ana 
Waksberg Guerrini and 
Daniela de Carvalho 
Matielo, University Oberta 
de Catalunya, Spain. 
 
Chair: Mr Alejandro Ribo 
Labastida, University of 
Oxford. 
 
Room: Windsor 1-04 
 

Mobilisation and 
Engagement I 
1. The internet and other 
ICTs: Tools for 
mobilization or 
reinforcement? – 
Kenneth Winneg, 
University of 
Pennsylvania. 
2. Political online 
forums: for citizens 
already dedicated? – 
Annika Bergstrom, 
Goteburg University, 
Sweden. 
3. Interactivity, efficacy, 
and politics: Extending 
analysis of strategies 
and effects – John C. 
Tedesco, Virginia Tech, 
USA. 
 
Chair: Josh Pasek, 
Stanford University, 
USA. 
 
Room: Windsor 1-05 
 

The Politics of Blogging I 
1. Blogging and Blurring of 
the Public / Private Spheres 
– Gillian Youngs, University 
of Leicester. 
2. Social network analysis 
of ideological landscapes 
from the political 
blogosphere: the case of 
South Korea - HanWoo 
Park, YeungNam University, 
South Korea, and Mike 
Thelwall, Wolverhampton 
University. 
3. An exploration of political 
blogging in Greece - Kostas 
Zafiropoulos and Vasiliki 
Vrana, University of 
Macedonia. 
 
Chair: Emily Laidlaw, LSE. 
 
Room: Windsor 0-03 
 

Platforms, Power, and Politics I 
1. Technolution 2008: How 
improved and new technologies are 
impacting political candidates, 
media systems, and citizens during 
the US presidential campaign – 
Andrew Williams, Virginia Tech, 
USA. 
2. The friend of my friend is my 
friend?: Ideological clustering on 
Facebook - Brian J. Gaines, Jeffrey 
J. Mondak, University of Illinois at 
Urbana-Champaign, USA. 
3. Building the public sphere or a 
spiral of silence?  A study of political 
social networking applications – 
Mary Francoli, Carleton University, 
Canada. 
 
Chair: Steffen Albrecht, Hamburg 
University of Technology. 
 
Room: Windsor 0-04 
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Media, War and Conflict 
1. Theorising ethnoreligious, 
sociopolitical, politico-
economic and cultural 
cyberconflicts: A reappraisal 
- Athina Karatzogianni, 
University of Hull. 
2. Broadcast Yourself: A 
History & Categorisation of 
Terrorist Video Propaganda 
– Maura Conway & Lisa 
McInerney, Dublin City 
University, Republic of 
Ireland. 
 
Chair: Ben O’Loughlin, 
Royal Holloway, University 
of London. 
 
Room: Windsor 1-02 
 

Parties, Elections and 
Campaigning II 
1. Taking Our Country Back: 
The New Left, Yippies, 
Deaniacs, and the Production 
of Contemporary American 
Politics – Daniel Kreiss, 
Stanford University, USA. 
2. Political leadership in the 
web 2.0 world – G. R. 
Boynton, University of Iowa, 
USA. 
3. Howard Dean's 2004 
presidential campaign, the 
Downing Street e-petitions 
road tax battle, and 
Beppegrillo.it: A comparative 
study – Giovanni Navarria, 
University of Westminster. 
 
Chair: Andrew Williams, 
Virginia Tech, USA. 
 
Room: Windsor 1-03 
 

Governance II 
1. The three key roles of 
moderator in online 
discussions: The case of 
French local governments' 
forums - Stephanie Wojcik, 
University of Oxford. 
2. Exploring participation on 
the town square in the era of 
social networking - John C. 
Tedesco, Andrea 
Kavanaugh, Manuel Perez-
Quinones, & William 
Sanders, Virginia Tech, USA. 
3. E-participation in the 
legislative process: 
procedural and technological 
lessons from Estonia - 
Andrew Glencross, European 
University Institute, Italy. 
 
Chair: Dr. Jakob Linaa, 
University of Aarhus, 
Denmark 
 
Room: Windsor 1-04 
 

Mobilisation and 
Engagement II 
1. The Importance of 
Gaining an Audience: 
Visibility and Reach on 
the Web 2.0 Age – 
Sandra Gonzalez-Bailon, 
University of Oxford. 
2. Manufacturing 
Participation: Examining 
trajectories of action in 
two new media 
citizenship initiatives – 
Zoetanya Sujon, LSE. 
3. The ZyprexaKills 
Campaign: Peer 
Production and the 
Frontiers of Radical 
Pedagogy – Jonah 
Bossewitch, Columbia 
University, USA. 
 
Chair: Yenn Lee, Royal 
Holloway, University of 
London 
 
Room: Windsor 1-05 
 

Civicweb: Young People, 
the Internet and Civic 
Participation 
1. The case of the missing 
forums: user voice and 
interactive features on youth 
civic websites in the UK - 
Shakuntala Banaji 
Institute of Education, 
University of London. 
2. Greenpeace and WWF 
Online: Affective Political 
Marketing - Fadi Hirzalla & 
Liesbet van Zoonen, 
University of Amsterdam, 
Netherlands. 
3. Invited but ignored: How 
www.ungtval.se aimed to 
foster but failed to promote 
youth engagement - Tobias 
Olsson, Lund and Växjö 
University, Sweden 
4. Web 2.0 enabled inclusion 
for minorities or just another 
segregated space?: a case 
study of ‘Zhoriben’ - Eva 
Bognar, Eotvos Lorand 
University of Sciences, 
Hungary & Judit Szakács, 
Central European University 
Hungary. 
 
Chair: Shakuntala Banaji 
Institute of Education, 
University of London. 
 
Room: Windsor 0-03 
 

New Perspectives on E-
Democracy 
1. “Politics as Usual"? A 
Critique of the 
Normalisation Hypothesis – 
Scott Wright, University of 
East Anglia. 
2. The Politician Strikes 
Back? Political Blogs as a 
Way to Become Less 
Dependent on Traditional 
Media - Gerrit Voerman, 
University of Groningen, 
Netherlands. 
3. Electronic democracy 
and its citizens: visions and 
realities - Angelika Fueting 
& Marco Braeuer, Ilmenau 
Technical University, 
Germany. 
 
Chair: Jennifer Stromer-
Galley, University at Albany, 
SUNY, USA. 
 
Room: Windsor 0-03 
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Citizen Journalism I 
1. Downloading 
democracy: election news 
on the internet – Stephen 
Schifferes, BBC 
News/University of 
Oxford. 
2. Who’s afraid of the 
MSM? Evolving 
relationships between 
public affairs citizen 
journalism and the 
mainstream media with 
case studies from 
youdecide2007 – Stuart 
Cunningham, Terry Flew, 
Jason Wilson, & Graham 
Young, Queensland 
University of Technology, 
Australia. 
3. The cell phone 
photojournalist – Brian 
Brown, University of 
Western Ontario, Canada.
 
Chair: Garrett Monaghan, 
University of Portsmouth. 
 
Room: Windsor 1-02 
 

Theorising Web 2.0 I 
1. Uncivil society: political 
power making in web 2.0 – 
Marcus Breen, Northeastern 
University, USA. 
2. Social theory foundations 
of social software and the 
web: From web 1.0 towards 
web 2.0 and web 3.0 – 
Christian Fuchs, Wolfgang 
Hofkirchner, Matthias 
Schafranek, Celina Raffl, 
Marisol Sandoval, & Robert 
Bichler, University of 
Salzburg, Austria. 
3. Social Networks and the 
Politics of Nodocentrism - Dr 
Ulises Mejias, SUNY 
Oswego, USA. 
4. Web X.0: Politics as 
Imagined Technology - David 
Berry, University of 
Swansea. 
 
Chair: Bernhard Rieder, 
Universite de Paris 8, 
France. 
 
Room: Windsor 1-03 
 

Mobilisation and 
Engagement III 
1. ‘Horizontals’ vs. 
‘Verticals’: Opposing 
Communicative Logics in 
the 2004 European Social 
Forum – Anastasia 
Kavada, University of 
Westminster. 
2. The New Logic of 
Collective Action: Political 
Activism and Mobilization 
in the Internet Age – 
Young-Mie Kim, Ohio 
State University, USA. 
3. Social Media and 
Politics: Methodological 
Considerations in 
Designing a Study of 
Political Engagement - 
Maja Turnsek, University 
of Ljubljana, Slovenia, & 
Nicholas Jankowski, Royal 
Netherlands Academy of 
Arts and Sciences, 
Netherlands. 
 
Chair: Andrew Chadwick, 
Royal Holloway, University 
of London. 
 
Room: Windsor 1-04 
 

Parties, Elections and 
Campaigning III 
1. Politicians and Web 
2.0: the current 
bandwagon or changing 
the mindset? – Darren 
G. Lilleker, Bournemouth 
University, & Nigel 
Jackson, Plymouth 
University. 
2. Norwegian Parties 
and Web 2.0: Alpha-
testing Without a 
Sandbox? – Oyvind 
Kalnes, Lillehammer 
University College, 
Norway. 
3. Webforum design and 
debate practices during 
the 2007 French 
presidential campaign – 
Nicolas Desquinabo, 
Universite de la 
Sorbonne Nouvelle – 
Paris 3, France. 
 
Chair: Giacomo 
Benedetto, Royal 
Holloway, University of 
London 
 
Room: Windsor 1-05 
 

From Wikis to War Blogs: 
Theorizing the Role and 
Implications of Web 2.0 
platforms 
1. Web 2.0 under actor-
network theory: 
conceptualization, definition, 
analysis – Jeremy Depauw  
Université Libre de Bruxelles.
2. Hegemonies and counter-
hegemonies in the Iraqi war 
blogs –  
Bart Cammaerts, LSE & Nico 
Carpentier, VUB – KUB – 
FUSL. 
3. Collaborative citizenship or 
professional conduct?  
Negotiated discourses of 
participation as authorship in 
open content communities – 
Panagiota Alevizou, 
LSE. 
 
Discussant: Tim Markham 
Birkbeck University of 
London. 
 
Chair: Zoetanya Sujon, LSE. 
 
Room: Windsor 0-03 

Web 2.0 and Minority 
Voices 
1. Ethnic political spheres 
online – Kathrin Kissau, 
University of Münster, 
Germany. 
2. Click on democracy: An 
assessment of internet use 
in Kenya’s 2007 general 
election – George Nyabuga, 
Worcester University. 
3. The rise of Catosfera: a 
case study of the Catalan 
blogosphere – Josep Sort, 
Universitat Ramon Llull, 
Spain. 
 
Chair: Kalliopi 
Kyriakopoulou, Queen's 
University, Canada. 
 
Room: Windsor 0-04 
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Surveillance, Censorship 
and Democracy I 
1. Web 2.0 in China. The 
collaborative development 
of citizen's rational 
discussion and its limits? - 
Severine Arsene, 
Sciences-Po/ OrangeLabs, 
France. 
2. Social media and 
political activism in the 
Arab world - Mohammed 
Ibahrine, Al Akhawayn, 
University in Ifrane, 
Morocco. 
3. Self-censorship and the 
rise of cyber-organizations: 
An anthropological study of 
a Chinese online 
community - Cuiming 
Pang, University of Oslo, 
Norway. 
 
Chair: Maura Conway, 
Dublin City University, 
Republic of Ireland. 
 
Room: Windsor 1-02 
 

Politics, Activism and the 
Cultural Theory of Networks 
1. Mobil(e)ising the multitude: 
the political significance of 
mobility in contemporary 
protest and resistance 
movements - Joss Hands, 
Anglia Ruskin University. 
2. The permanent election 
campaign: web 2.0 and the 
new political staff - Greg 
Elmer, 
Ryerson University, Canada. 
3. Web 2.0 and politics of 
attention, sociability and 
capture - Jussi Parikka, 
Anglia Ruskin University.  
 
Discussant - Neal Curtis, 
University of Nottingham. 
 
Chair: Ulises Mejias, SUNY, 
Oswego, USA. 
 
Room: Windsor 1-03 
 

Theorising Web 2.0 II 
1. Part of the problem? 
Meditations on mediation 
and the politics of Web 2.0 
– Patrick McCurdy, LSE. 
2. On the path to the great 
community? A Deweyan 
analysis of the democratic 
implications of internet-
based collaborations – Azi 
Lev-On, Ariel University 
Centre, Israel. 
3. From participatory web to 
e-participation? – Steffen 
Albrecht, Hamburg 
University of Technology, 
Germany. 
4. Of people and algorithms: 
Web 2.0 and the production 
of visibility - Bernhard 
Rieder, Universite de Paris 
8, France. 
 
Chair: Christian Fuchs, 
University of Salzburg, 
Austria. 
 
Room: Windsor 1-04 
 

Mobilisation and 
Engagement IV 
1. This Is How They Do It: 
Assessing Digital Natives 
and the New Civic 
Engagement(s) – Deen 
Freelon, University of 
Washington, USA. 
2. Social and Artistic 
Critique: Two Different 
Types of Participatory 
Politics on the Net? - 
Veronika Kneip & 
Johanna Niesyto, 
University of Siegen, 
Germany. 
3. The Internet and 
Political Knowledge in 
U.S. Presidential 
Elections – Hannes 
Richter, University of New 
Orleans, USA. 
 
Chair: Mary Francoli, 
Carleton University, 
Canada. 
 
Room: Windsor 1-05 
 

New Digital Divides? I 
1. Navigating the digital divide: 
Web 2.0 and the politics of 
development - Andy White, 
University of Nottingham 
Ningbo & 
Felicia Chan, 
University of Manchester. 
2. Technology change, 
community creation, and 
common values - Irene Wu, 
Georgetown University, USA. 
3. Building an inclusive web 
2.0: reflections on the role of 
web professionals – Helen 
Kennedy, University of East 
London. 
 
Chair: Stephanie Carvin, 
Royal Holloway, University of 
London. 
 
Room: Windsor 0-03 
 

Web 2.0 Activism 
1. Only in America? 
Candidates' websites in the 
2008 US presidential 
primaries - Cristian Vaccari, 
University of Bologna, Italy. 
2. The Labour of Internet-
Assisted Activism: 
Overcommunication, 
Misscommunication, and 
Communicative Overload - 
Rasmus Kleis Nielsen, 
Columbia University, USA. 
3. Web-born User-generated 
Activism: Capturing 
Emerging Forms, Properties 
and Opportunities in the 
Social Web – Damian 
Lanfrey, City University. 
 
Chair: Giovanni Navarria, 
University of Westminster. 
 
Room: Windsor 0-04 
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Mobilisation and 
Engagement V 
1. Realizing the social 
Internet? Online social 
networking meets offline 
social capital - Josh 
Pasek, Stanford 
University, USA,  Eian 
More, University of 
Pennsylvania, USA, & 
Daniel Romer, University 
of Pennsylvania, USA. 
2. Politics as Friendship: 
The Impact of Online 
Social Networks on 
Political Behavior - 
Young-Mie Kim, Ohio 
State University, USA. 
3. Internet election 2.0?: 
a case study of the 
Korean presidential 
election of 2007 – Yeon-
ok Lee, Royal Holloway, 
University of London. 
 
Chair: Christopher Boerl, 
Royal Holloway, 
University of London. 
 
Room: Windsor 1-02 
 
 

Parties, Elections and 
Campaigning IV 
1. VulnerableSpace: A 
Comparison of 2008 Official 
Campaign Websites and 
MySpace – Paul Zube, Michigan 
State University. 
2. Reaching out on their own 
turf: Social networking sites and 
Campaign 2008 – Rebecca 
Hayes, Paul Zube and Thomas 
Isaacson, Michigan State 
University. 
3. Social Media Politics as 
Strategic Communication? The 
Use and Effect of Social Media 
in the 2007 Danish Parliament 
Election Campaign - Lisbeth 
Klastrup, IT University of 
Copenhagen, Denmark. 
4. “I became Facebook friend 
with the Prime Minister”! 
-Citizens’ use of political 
websites in the Danish election 
campaign of 2007 - Jakob Linaa 
Jensen, University of Aarhus, 
Denmark. 
 
Chair: Michael Dahan, Sapir 
Academic College/Bar Ilan 
University, Israel. 
 
Room: Windsor 1-03 
 

Platforms, Power, and 
Politics II 
1. Why is there no Right 
Wing Daily Kos?: An 
Examination of the Content 
of Blogs and the Online 
Disparities Between the 
Progressive and 
Conservative Blogosphere - 
Jack Gallagher, University 
of Glasgow. 
2. Political subjectivation 
and issue publics on 
Facebook - Ganaele 
Langlois, York/Ryerson 
Universities, Canada. 
3. Feeding Congress to the 
web: A new architecture for 
the Capitol - Michael Dale, 
Aphid Stern, & Warren 
Sack, University of 
California-Santa Cruz, USA. 
 
Chair: Thomas Zittel, 
University of Mannheim, 
Germany. 
 
Room: Windsor 1-04 
 

Surveillance, 
Censorship and 
Democracy II 
1. Comrades Online?: 
Internet, Democracy and 
Russia – Sarah Oates, 
University of Glasgow. 
2. The limits of 
Singapore's 'light touch' 
web regulation - Cherian 
George, Nanyang 
Technological University, 
Singapore. 
3. The Singapore Political 
Blogosphere: What Form 
of Public Sphere? – 
Steven McDermott, 
Edinburgh. 
 
Chair: Kavita Karan, 
Nangyang Technological 
University, Singapore. 
 
Room: Windsor 1-05 
 

Platforms, Power, and 
Politics III 
1. The Distribution of Images 
on Social Networking Sites – 
Marcelina Piotrowski, York 
University, Canada. 
2. Pathos in Facebook: a new 
ethos of community? - Kalliopi 
Kyriakopoulou, Queen's 
University, Canada. 
3. The Uses of YouTube: A 
study of 'Bus Uncle' online 
videos - Donna Chu, Chinese 
University of Hong Kong. 
 
Chair: Mary Francoli, Carleton 
University, Canada. 
 
Room: Windsor 0-04 
 

The Politics of Blogging II 
1. Networked Journalism or 
Pain in the RSS? An 
Examination of Political 
Bloggers and Media 
Agenda-Setting in the UK – 
Simon Collister, Leeds 
Metropolitan University. 
2. In blogs we trust? 
Attitudes and beliefs about 
blogs and politics - Chris 
McIntyre & L. Suzanne 
Suggs, University of 
Lugano, Switzerland. 
3. The influence of blogs?: 
New forms of participation in 
the formation of opinion 
concerning the recently 
passed policy statement of 
the German Social 
Democratic Party (SPD) - 
Mario Anastasiadis, 
University of Bonn, 
Germany. 
4. Journalist-Bloggers and 
the Public Sphere in the 
Philippines: Preliminary 
Questions - Carla 
Montemayor, University of 
Sheffield. 
 
Chair: Nick Anstead, Royal 
Holloway, University of 
London. 
 
Room: Windsor 0-04 
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Young People, Web 2.0 and 
E-Democracy 
1. I want to feel included:  
Views of younger voters on 
traditional and new media 
communication channels - 
Rebecca Hayes, Michigan 
State University. 
2. Chasing the youth vote: 
Kevin07, web 2.0 and the 
2007 Australian federal 
election – Dylan Kissane, 
University of South Australia. 
3. Media Literacy for the Web 
2.0: Online Strategies for the 
Digital Age – Julie Frechette, 
Worcester State College, 
USA. 
 
Chair: Irene Wu, Georgetown 
University, USA. 
 
Room: Windsor 1-02 
 
 

Citizen Journalism II 
1. If the cap fits…: Hyperlocal 
citizen media and the future of 
representative democracy - 
Jason Wilson, Axel Bruns, & 
Barry Saunders, Queensland 
University of Technology, 
Australia. 
2. Comparing Social 
Movements in the Virtual Public 
Sphere, From Silence and 
Disruption to Cyberactivism 2.0: 
Cyberzapatistas, 
Electrohippies, And Global 
Voices - Veronica Alfaro, New 
School for Social Research, 
USA. 
3. The Rhetorics of 
Participatory Culture: 
Investigating a Case of Citizen 
Journalism – Taina Bucher, 
University of Oslo, Norway. 
 
Chair: Laurence Cabyguillet, 
Orange Labs, France. 
 
Room: Windsor 1-03 
 

Politics of Intellectual 
Property 
1. Pirate Bay: From pirates 
to politicians: The story of 
the Swedish file sharers 
who became a political 
party - Fredrik Miegel and 
Tobias Olsson, Lund 
University, Sweden. 
2. Liberal cyber-regimes: 
property rights and 
constitutional principles - 
Mauro Santaniello, 
Universita degli Studi di 
Salerno, Italy. 
 
Chair: Tarleton Gillespie, 
Cornell University, USA. 
 
Room: Windsor 1-04 
 

Parties, Elections and 
Campaigning V 
1. Lost in technology? 
Political parties and 
online campaigning in 
Germany's mixed 
member electoral 
system – Thomas Zittel, 
University of Mannheim. 
2. 'Page Not Found': 
The internet and the 
party crisis in Israel - 
Michael Dahan, Sapir 
Academic College/Bar 
Ilan University, Israel. 
3. Internet and Social 
Networking sites in 
election campaigns: 
Gabriela Women's Party 
in the Philippines wins 
the 2007 Elections - 
Kavita Karan, Jacques 
D. M. Gimeno, & Edson 
Tandoc, Jr., Nanyang 
Technological 
University, Singapore. 
 
Chair: 
Athina Karatzogianni, 
University of Hull. 
 
Room: Windsor 1-05 
 

Platforms, Power, and 
Politics IV 
1. The Surprising Power of 
Impersonal Communities: 
From Linux to Wikipedia – 
Xavier Olleros, University of 
Quebec, Canada. 
2. The software politics of 
web 2.0 in/through Drupal - 
Fenwick McKelvey, 
Ryerson/York Universities, 
Canada. 
3. Green Blogs: How the 
Internet Helps Saving the 
Environment - Jeroen 
Timmermans, Erasmus 
University Rotterdam, 
Netherlands.  
 
Chair: Alan Rhodes, York 
University, Canada. 
 
Room: Windsor 0-03 
 

Web 2.0 and the Muslim 
World 
1. The Turkish extreme right 
online network: the case of 
the Nationalist Action Party 
- Nazli Aytuna, Galatasaray 
University, Turkey. 
2. Iranian internet use: 
Participatory values and 
their democratic offspring? - 
Shirin Sadeghi, SOAS, 
London. 
 
Chair: Akil Awan, Royal 
Holloway, University of 
London. 
 
Room: Windsor 0-04 
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Platforms, Power, and 
Politics V 
1. Facebook, Torytube.ca and 
the Ontario election in Canada 
- Zachary Devereaux, Ryerson 
University, Canada. 
2. Avatars as political Activists: 
virtual politics and avatar 
activism in Second Life - Caja 
Thimm, University of Bonn, 
Germany. 
3. Agenda-setting on the 
Spanish social bookmark site 
Meneame - Jan Barbosa, 
Universidad de 
Navarra/Universidade Federal 
da Bahia, Spain. 
4. Politics as Usual?  
The Use of Facebook In 
Parliamentary Election 
Campaigning - Kim Viborg 
Andersen and Rony Medaglia, 
Copenhagen Business School, 
Denmark. 
 
Chair: Nick Anstead, Royal 
Holloway, University of London. 
 
Room: Windsor 1-03 
 

Interpreting the New Cultural 
Politics 
1. Beyond the 'network public 
sphere': rethinking social 
industry, labour and ownership in 
web 2.0 – Ben Roberts, 
University of Bradford. 
2. Is art resistance?:  An 
entertainment-education analysis 
of Nine Inch Nails Year Zero 
online alternate reality game – 
Keith Okrosy, CUNY, USA. 
3. 'Selfploitation': Participatory 
Pornography in Web 2.0 - Alan 
Rhodes, York University, 
Canada. 
 
Chair: Ben O’Loughlin, Royal 
Holloway, University of London. 
 
Room: Windsor 1-04 
 

The Politics of Blogging III 
1. Photoblogging: A digital 
challenge for change – Karen 
Smith, University of Toronto, 
Canada. 
2. Web 2.0 and political conflict: 
Can news blogs strengthen 
democracy through conflict 
prevention? – Maria Touri, 
University of Leicester. 
3. Analyzing online discussion 
forums of ultra-orthodox Jewish 
women - Azi Lev-On, Ariel 
University Centre, Israel.  
 
Chair: Dr. Mohammed Ibahrine, 
Al Akhawayn, University in Ifrane, 
Morocco. 
 
Room: Windsor 1-05 
 

Governance III 
1. Web 2.0 and organizations: 
what is at stake? - Laurence 
Caby Guillet (Orange Labs, 
France) and Samy Guesmi 
(Paris XII University France 
Télécom Division R&D). 
2. Bi-directional civic activities: 
Reflexivity in administrational 
and actionist approaches - 
Jarmo Rinne and Tapio Häyhtiö 
- University of Tampere, 
Finland. 
3. Citizens4Citizens. Mapping 
participatory practices on the 
Internet - Albert Meijer, Nils 
Burger and Wolfgang Ebbers, 
Utrech University, Netherlands. 
 
Chair: Yenn Lee, Royal 
Holloway, University of London.
 
Room: Windsor 0-03 
 

New Digital Divides? II 
1. Subsidizing the use of high speed 
internet? Use of web 2.0 services 
and the social capital of citizens - 
Bert Sadowski and U Matzat, 
University of Technology Eindhoven, 
Netherlands. 
2. The Role of the Third Sector in the 
Promotion of ICT Enabled Innovation 
for Social and Digital Inclusion – 
Alexandra Hache, Institute for 
Prospective Technological Studies, 
Spain. 
 
Chair: Andy White, University of 
Nottingham Ningbo. 
 
Room: Windsor 0-04 
 

 
 
Any aspect of this programme may change. 
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Journal of Information Technology and Politics special issue 
 
The Journal of Information Technology and Politics has set aside a special issue in which we will publish the best of the conference papers. 
The selection of papers will be conducted in accordance with the JITP's usual review process. The procedure will be as follows: 
 
1. Pre-submission of full papers to be considered for review to guest editor, Andrew Chadwick by: May 16, 2008. 
2. Guest Editor sends out invitations for final paper submissions to selected authors by: May 30, 2008. 
3. Deadline for final submission of full papers to JITP review system: July 18, 2008. 
4. Anonymous review of papers by multiple reviewers takes place over the summer of 2008. 
 
See the JITP's website at http://www.jitp.net for details of how to submit your manuscript. Please type ‘Web 2.0 special issue’ on the paper’s 
title page. If you have any queries about the special issue, please contact Andrew Chadwick andrew.chadwick@rhul.ac.uk. 
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Contact Details and Links to Useful Information 
 
For administrative queries relating to the conference, such as payments, registration, accommodation and so on, please contact: 
Ms Lisa Dacunha, Postgraduate and Research Administrator, Department of Politics and International Relations, Royal Holloway, University of 
London. Email: lisa.dacunha@rhul.ac.uk Phone: +44 (0)1784 443687. 
 
For queries relating to the programme content, please contact Dr Andrew Chadwick. Email: Andrew.Chadwick@rhul.ac.uk Phone: +44 (0)1784 
414131. 
 
For conference updates please visit: http://newpolcom.rhul.ac.uk/politics-web-2-0-conference. 
 
See the Royal Holloway Visitor’s Guide including travel directions, maps and information about the local area. 
 
 
Accommodation 
 
Participants who have booked Bed and Breakfast accommodation will be staying in Reid and Butler Halls of Residence, with Breakfast 
available in The Hub. Parking is available in car parks 5, 6, and 8 close to Halls, and a small amount of parking spaces for day visitors have 
been reserved in car park 12. See map. 
 
Check-in for early arrivals on the Wednesday night: Please head to the Hub reception (building number 41 on the campus map) to pick up 
your room key. Guests staying Thursday evening will pick up their room keys during conference registration in the Windsor Building on the 
Thursday. 
 
Please note that the Conference banquet on Thursday evening in Founders Dining Hall was an optional item and must be pre-booked. For 
those who do did not book a place, Egham offers a decent range of restaurants and pubs along its compact High Street. If you plan to dine in 
Egham, the best strategy is to walk down Egham Hill. When you come to the bottom you’ll see Chez Gerard on your left. If that doesn’t appeal, 
turn right at the roundabout and follow the road into Egham town centre and the High Street. See local information below. 
 
Local information 
 
Taxis: Gemini Cars (Egham) Ltd, 50 Station Road, Egham, Surrey, TW20 9LF. Tel:   +44 (0) 1784 47 11 11 
http://www.geminicars.co.uk/ 
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Eating and drinking around Egham and Englefield Green: 
 
Banks Cafe Bar & Restaurant   
Egham, 72, High Street, TW20 9EY 
01784 439818 
  
Bengal Brasserie 
Egham, 70 High Street, TW209EY 
01784436007, 
  
Blue Sky Chinese Restaurant   
Egham, 17 High Street, TW209DT 
01784432329, 
  
Caffe Piccolo   
Egham, 64-65, High Street, TW20 9EY 
01784 435553, 
  
Chez Gerard   
Egham, 2 Egham Hill, TW200AY 
01784472628, 
  
Egham Charcoal Grill   
Egham, 83 High Street, TW209HE 
01784477188, 
 
Don Beni    
Englefield Green, 9 St Jude's Road, 
01784 477784, 
 
Edwinns    
Englefield Green, Cheemsmans Gate 
Windsor Great Park 
Wick Rd, 
01784-477877, 
  

Peking Chinese Takeaway   
Egham, 95 High Street, TW209HF 
01784437933, 
  
Perfect Pizza   
Egham, 87 High Street, TW209HF 
01784471999, 
  
Red Rose 
Egham, 87 High Street, TW20 9HF 
01784434303 
 
Runnymede Tandoori   
Egham, 166 High Street, TW209HP 
01784477707, 
  
The Beehive Inn 
Egham, 34 Middle Hill, TW20 0JQ 
01784 431621, 
 
The Barley Mow   
Egham, Barley Mow Road, TW20 0NX 
01784 431857, 
 
The Olive Grove   
Egham, 5 6 High Street, TW209EA 
01784439494, 
  
The Red Lion   
Egham, 52 High Street, TW209EW 
01784-432314, 
  
The Robin Hood   
Egham, 142 Thorpe Lea Road, TW208HA 
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Egham Tandoori   
Egham, 231 Pooley Green Road, TW208AS 
01784451856, 
  
Great Fosters (1931) Ltd. 
Egham, Stroude Road, TW209UR 
01784433822, 
  
Iguana   
Egham, 19 The Avenue, TW20 8HR 
01784 432183, 
  
Jacks Fish Bar 
Egham, 106 Thorpe Lea Road, TW208BN 
01784 455393, 
   
Magna Carta Tea Rooms 
Egham, Windsor Road 
Runnymede Meadows, TW20 0AE 
01784-477110, 
  
Mann's Restaurant   
Egham, 72 High Street, TW209EY 
01784439818, 
  
Monkey's Forehead   
Egham, Egham Hill, TW200BQ 
01784 432164, 
 

01784453914, 
  
The Runnymede Hotel & Spa 
Egham, Windsor Road, TW200AG 
01784 436171, 
 
The Village Bar & Grill 
168a High St 
Egham, TW20 9HP 
+44 1784 477217 
  
Villa Rosa 
Egham, 13 15 High Street, TW209HN 
01784479090 
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About the New Political Communication Unit 
 
Led by the Department of Politics and International Relations at Royal Holloway, University of London, the New Political Communication Unit 
was created in the Spring of 2007. Our research agenda consists of three strands: 
 

• Comparative and international political communication: the internet's impact on political mobilization, campaigning and identity; the 
relationship between media, war, new security challenges and conflict; audience reception studies in the context of the proliferation of 
media; the dynamic between citizens’ changing uses of media and a transforming news environment; citizen journalism; technology and 
mobilities. 

• Communication and comparative governance: e-government, e-democracy and the changing interface between representative 
institutions, public bureaucracies and citizens; changing organizational practices shaped by new patterns of communication. 

• Comparative and international communication policy: internet and new media governance and regulation; privacy, surveillance and 
security, the political economy of new media; cultural diversity policy; digital divide and development issues. 

 
We offer a taught Masters stream in New Political Communication and PhD supervision in our areas of expertise. 
 
The Unit's network inside Royal Holloway incorporates academic staff from the Department of Politics and International Relations, the 
Department of Media Arts, the School of Management, the UNESCO Centre for ICT4D in the Department of Geography, the Department of 
Psychology and the Department of Computer Science. 
 
Our external networks include scholars and practitioners in a wide variety of organisations and countries. 
 
For more information, please visit our home page at http://newpolcom.rhul.ac.uk 
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About Royal Holloway 
 
Royal Holloway is one of the major Colleges of the federal University of London and is among the elite group of ten university institutions 
whose departments all hold the top three ratings for research, with scores of 4, 5 and 5*. Our beautiful parkland campus is about 15 minutes 
by taxi from London Heathrow airport, and about 35 minutes from central London by train. For further information visit the College home page: 
http://www.rhul.ac.uk  
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Founder’s Building 1

Archive & Bedford Centre
College Administration
Crossland Suite
Founder’s Library
Health Centre
Main Lecture Theatre
Picture Gallery  1a
Chapel 1b

Facilities & Services

Bedford Library  27 
Boilerhouse 14
Crosslands Bungalow 
incorporating College Bookshop 4
Botanic Supply Unit 70
Café Jules  15
Careers Service  20
College Shop 6 
Computer Centre  10 
Depository Lodge 38
Electron Microscopy Unit 37 
Enterprise Centre, Orchard Building  24
Estates Workshop 26
Jane Holloway Lecture Hall 50
Laundry, Muslim Prayer Room  5
Library Depository 39
 Little Echoes Day Nursery 64
Medicine & Stumble Inn 45
Munro Fox Lecture Theatre 32
Munro Fox Laboratory 33
Munro Fox Seminar Room 33
Natwest Bank 7
Sports Centre & Fields  46
Student Administration Centre 4
Students’ Union  (upper floor) 23
The Hub  41 
Wetton’s Annexe 63
Windsor Building  2

Academic Departments & Centres

Biological Sciences 31, 34 Bourne & Wolfson Laboratories
Classics 17 McCrea Building
Computer Science 17 McCrea Building
Drama & Theatre  74 Sutherland House and Lodge 
 25, 14 Handa Noh Theatre, Boilerhouse
Economics  20 Horton Building  (upper floor)

English  15 International Building
European Studies  15 International Building
Geography  35, 36 Queen’s Building & Annexe
Geology 35, 36 Queen’s Building & Annexe
Health & Social Care 16 Arts Building  (upper floors)

Hellenic Institute 15 International Building 
History  17 McCrea Building
Language Centre  15 International Building
Management 12, 13 Moore Building  & Annexe
Mathematics  17 McCrea Building
Media Arts  11 Williams Building 
Modern Languages 15 International Building

French 15 International Building
German 15 International Building  
Hispanic Studies 15 International Building  
Italian 15 International Building  

Music  62, 65 Wetton’s Terrace , Woodlands  
Physics 21, 22  Tolansky & Wilson Laboratories 
Politics & International Relations  16 Arts Building  (upper floors)

Psychology  34, 30 Wolfson Laboratory, Bourne Annexe 
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Beeches  72 
Butler Hall 3
Chestnuts  73 
Elm Lodge  71 
Garden Lodge 8
Gate Lodge  54 
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The Hub  41
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Penrose Court (Houses)  56
Reception & Hub 41 
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Woodlands Cottage  66
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Paper Abstracts 
 
 
Panel 1.1: WikiCandidate: Technology, Participation, and Political Discourse 
 
WikiCandidate, Political Discourse and the Peculiarities of the Technological 
Tarleton Gillespie (Cornell University) 
 
Democracy has had to evolve alongside the communication technologies taken up in its service. Be it cheap newspaper printing, the  
telegraph, radio, television, or the web, people have sought to use ICTs to host and participate in political endeavours.  The public, with its myriad visions of the democratic 
process, has had to wrestle with what these media do and do not offer, and the norms that emerge around them. The technologies available may better serve some visions 
of democratic politics over others, selectively championing different arrangements of who participates and to what ends. 
 
This presentation will set the stage for the presentation of our WikiCandidate research by first looking back, to highlight the problem   
of the technological throughout modern politics. In particular, I would like to suggest, that the nineteenth and twentieth century emphasis on technologies of publication 
have specific implications for political discourse, and that one of the intriguing developments of new media technologies of public discourse is the way they complicate the 
act of publication, giving political deliberation both malleability and layers of interaction. 
 
I will then describe the Wikicandidate research project: how it attempts to intervene in this question, key decisions that were made in the design of the site, and an initial 
overview of how it turned out when users began to contribute to it. The presentation will also address the particular value and risks of bringing a “critical technical practice” 
methodology to investigating politics and technology 
 
Discourse 2.0? What Role Does Communication Platform Policy Play in Mediating Political Deliberation? 
Dmitry Epstein (Cornell University) 
 
One popular assertion about the growing presence of media and information technologies in our everyday lives is that they have a significant potential to educate, facilitate 
public discourse, and enhance citizen participation. Communication scholars interested in the political and journalistic potential of “new media” have begun to inquire as to 
whether these environments tend to produce a different kind of discourse. Although this line of research has produced diverse results, the literature suggests that 
technologies themselves are not neutral in this regard. Moreover, social practices evolving around the uses of particular technologies tend to account for and 
accommodate their particular affordances. 
 
Following the literature on social and political aspects of communication technologies, this presentation will address the following questions. In new media contexts, in what 
ways does the technological infrastructure mediate the discourse, particularly when it comes to contested topics such as conflict and politics? How do platforms for 
individual expression such as blogs, and platforms for collaborative content creation such as wikis, tend to produce different kinds of deliberation? 
 
This paper builds on data collected through the WikiCandidate website, a research project aimed at testing the possibility of political deliberation in new media context.  
The paper will analyze the discourse evolving in a wiki environment, to identify the role of  the technological platform and the associated social practices in the way this 
discourse takes shape. 
 
The Hidden Agenda: Online Spaces as Public Arenas 
Josh Braun (Cornell University) 
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Since the concept of agenda setting was introduced in 1972, scholars have sought to delineate how and why some political issues appear in the news, while others remain 
obscure.  Most agree the media tacitly employs some set of selection principles in determining its agenda, and that the people or interest groups who want their issues 
covered become familiar with these filters. 
 
What’s less clear is whether such principles are unique to the mass media, or whether the same process of filtering and claim-adaptation   
turns up in new media spaces.  In short, is “newsworthiness” unique to the news?  Or is the desire to frame issues as dramatic, succinct stories a more universal feature of 
human communication? 
 
This study is a content analysis examining the form of political discussion across different online architectures—namely the WikiCandidate website and the popular blog, 
Daily Kos—which seeks to explore whether the filters that determine the news media agenda recur endogenously in online discussion spaces. 
 
Previous research has shown that the mass media agenda indeed affects what is talked about on internet discussion boards (Roberts, Wanta, & Dzwo, 2002), but has 
stopped short of exploring whether online discussions merely crib from the mass media agenda, or whether these new media spaces are also employing similar selection 
mechanisms in their own right. 
 
While the agenda setting literature has seldom been applied to online spaces in this way, there has been a great deal of discussion among scholars of new media about 
the manner in which the architecture of online spaces has the ability to shape the form and quality of discussion (Benkler, 2007; Lessig, 2006; Weinberger, 2007).  As 
such,  in looking for the principle filters at work in a “new media agenda,”  I examine dialogue across different online architectures. 
 
 
Panel 1.2: Parties, Elections and Campaigning I  
 
Explaining the Differing Impact of the Internet on Campaign Finance in the US and the UK 
Nick Anstead (Royal Holloway, University of London) 
 
While much literature on the internet has drawn heavily on the ideas of normalization or optimism, this paper seeks to demonstrate a more complex relationship between 
existing political institutions and new technology. With reference to the development of campaign finance strategies in the US and the UK, it will aim to show that existing 
political circumstances and technology share a dialectic relationship. The success of online fundraising in the United States is certainly reforming political life. However 
these changes are also the product of long standing arrangements and beliefs which have catalysed the impact of the internet. In contrast, in the United Kingdom, 
institutional arrangements have retarded the potential of the web in this area. This paper will focus on two areas: long-standing cultural attitudes to political finance in the 
two countries, and specific regulatory frameworks as they currently exist. Taken together, these have had a profound impact on generating specific US and UK outcomes 
in the area.    
 
Democratizing Candidate Debates in the U.S.: Comparing the YouTube, Yahoo, and MSNBC Democratic Party Debates 
Jennifer Stromer-Galley (University at Albany, SUNY) 
 
The 2007 U.S. primary season has been marked in the popular media as a "revolutionary" year for political debates. The online video sharing website YouTube in 
cooperation with the cable station CNN hosted a televised debate on July 23rd featuring questions from citizens who posted videos on the YouTube website. In 
September, Yahoo.com in cooperation with the online blog The Huffington Post and television interviewer Charlie Rose hosted a "mashup" in which citizens could visit the 
Yahoo website and select the candidates to debate and the issue. Such innovations in debate formats invite the possibility for greater citizen involvement in the campaign 
process, in part by putting them in control of the kinds of questions asked and information received that is most pertinent to citizens. Prior research on debates suggest that 
citizens ask fewer strategy questions than journalists and ask more issue questions. In this study, three debates are analyzed, the YouTube debate, the Yahoo! Debate, 
and a traditional MSNBC hosted debate with a journalist. The study investigates differences in the types of questions asked (strategy versus issue versus image 
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questions), the topics of those questions, which candidates are the targets of the questions, and whether there are differences in the answers given by the candidates 
using qualitative content analysis. This paper describes the results of the analysis and discusses implications of the research for citizen involvement in the political process 
and for the utilization of new communication technology for citizen involvement. 
 
Learning the Ropes: The Adoption of Blogs by Candidates in the 2007 Finnish National Elections 
Tom Carlson (Åbo Akademi University, Finland) 
 
In Finland, an advancement in campaigning during the 2007 parliamentary elections was the adoption of Web 2.0 applications. The strong orientation towards candidates 
in the Finnish election system, encouraging decentralised candidate-driven campaigns, offers a platform for experimentation in web campaigning. Primarily, candidates 
integrated blogs in their online campaigns. For candidates, blogs offered a new way to reach out to voters and convey a more personal image of themselves. Moreover, 
the adoption of blogs by candidates potentially increased the interactive opportunities for voters to communicate with candidates. This paper empirically explores the 
adoption of blogs amongst candidates in the 2007 elections. First, the distribution of candidates with blogs is examined according to candidate-related variables ientified in 
earlier research on the adoption of web campaigning. A total of 34 % of the 1,997 candidates had blogs. The 'early adopters' were disproportionately female, young, 
running in highly urbanised constituencies, and representing major or minor parties rather than fringe parties. Second, candidates' blogging practices are analysed. Only 56 
% of the blogs allowed for public comments. Candidates running as incumbents and representing major parties were particularly reluctant to provide this interactive 
feature. The candidates allowing for comments were more likely young, running in urban constituencies, and representing smaller parties. The interactive blogs did 
however generally receive extremely few comments (Mdn. = 2). Finally, a content analysis of 100 randomly selected blogs shows that candidates generally preferred 
campaign frames over personal frames, mostly linked to their own websites, rarely mobilised voters and seldom took an offensive stance.Title  
 
 
Panel 1.3: Governance I 
 
Constituency Communication on the WWW in a Comparative Perspective: Changing Media or Changing Democracy 
Thomas Zittel (Mannheim University) 
 
The internet is a new means for constituency communication providing opportunities for change in democratic government. It lowers the costs and obstacles for individual 
MPs to communicate with their constituents in more frequent and direct ways. It furthermore allows for new forms of constituency communication. These changes in 
political communication could increase the policy responsiveness of individual MPs to their constituents in the long run. The proposed paper asks from a comparative 
perspective whether the internet is being used by individual MPs in comprehensive ways or whether it is being used within established patterns of constituency 
communications. The analysis is based on the analysis of the use of personal Websites of MPs in the German Bundestag, the Swedish Riksdag and the US House of 
Representatives at two points in time (4/2000 and 4/2004) and on interviews with 80 MPs in these three legislatures. 
 
The Hollow Promise of Better Democracy through the Transformative and Competitive Power of E-government in Canada 
Kirsten Kozolanka (Carleton University) 
 
Beginning in 1999, Canada’s Government On-line project was a new public management exercise in the reinvention of government (Longford, 2004) that was built on a 
discourse of the transformative and competitive power of technology. According to the Minister in charge, it was “a key component of the Government’s response to the 
new realities of the Information Age” (Government of Canada, 2002), and was thus linked to Canada’s traditional rhetoric of technological nationalism (Charland, 1986). It 
was sold to Parliament and Canadians as good for democracy by unifying and connecting Canadians, and the promise of resolving the perplexing problem of the 
“democratic deficit” (Aucoin & Turnbull, 2003), as well as stimulating economic growth and effective use of taxpayers’ money. The project was accepted unquestioningly by 
the media, which took its lead from business in urging the government to move ahead more quickly.  
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The paper suggests that the government embraced the logic and discourse of technological determinism to serve its own political ends. It provided the private sector with 
millions of dollars in contracts, commercialized government’s relationship with its citizens—who were commodified as users, clients and consumers—and was an adjunct 
to the government’s austerity program, hiding a decline in public services (Longford, 2004) and public sector employment (Mayeda, 2006). In addition, the Auditor General 
reported that the initiative faced challenges of long-term financing, no specific outcomes identified and no detailed plans (AG, 2002, 2005, 2006). Throughout this, media 
stories continued to glorify the project and minimize its problems. Although Government On-line has succeeded in converting service to on-line delivery or e-government, it 
has not lived up to its promise of democratic transformation through e-democracy— “deliberative, dialogic, forms of participation on an ongoing basis” (Barney, 2005, p. 
119). 
 
Towards the Co-production of e-Services?  A Preliminary Study in Catalonia  
Ana Waksberg Guerrini and Daniela de Carvalho Matielo (University Oberta de Catalunya) 
 
"Web 2.0" is a broad concept that has quickly spread among businesses and citizens, but very few of its features have been appropriated by the administrations. However, 
analysing the movement towards "citizen-centricity" in recent e-government projects, we can identify some aspects that could be associated with what has been called 
Web 2.0. Although not taking the form of Web 2.0 features (wikis, videos, blogs, folksonomies, etc), the increasing use of tech-based channels of interaction between 
governments and citizens  (emails, feedback forms, forums, calls, etc) may be facilitating a movement in public administrations characterised in this research as towards a 
Web 2.0 logic. This research seeks to answer if this is happening at any level and translated into less hierarchical and more open and flexible governments. Particularly, it 
will focus on the destiny of the vast amount of aggregate information produced by these interactions about citizens' preferences and behaviour regarding public services 
offered by the Catalonian government - on one hand, explicit information such as complaints, suggestions, and requests, and on the other, implicit information such as 
website traffic, patterns of e-services use, top keyword searches, and portal's presence online - and how and if they affect the administration. In other words, we hold the 
hypothesis that the disintermediation process that characterises the web logic (Dunleavy and Margetts 2000) could allow for a co-production and design of services, 
through using citizens' explicit feedback and the information about their online behaviour, for the restructuring of the administration and public services.   
 
This paper is the first part of a broader comparative research; we take the agency in charge of new telecommunications and front office of the Catalonian administration as 
a case study, limiting the scope of our analysis to the flows of information regarding health and education topics. Preliminary results indicate that the explicit and implicit 
information is collected and analysed in several levels and, to a certain extent, affects the informal organisational dynamics of the departments involved and how service is 
offered online. 
 
 
Panel 1.4: Mobilisation and Engagement I 
 
The Internet and other ICTs: Tools for Mobilization or Reinforcement? Preliminary Findings 
Kenneth Winneg (Annenberg Public Policy Center, University of Pennsylvania)  
 
The aim of this paper is to understand the role of the internet in the 2008 US presidential campaign as either a mobilizing or reinforcing mechanism. Since my research is 
part of an ongoing year long project, I will present preliminary findings. 
 
Research Questions 

1. Does the internet mobilize citizens to participate in the political process or does the internet act primarily as a reinforcement tool providing another avenue of 
participation for those already involved? 

2. Based on a contextualized model developed by Gibson, et al (2005)*, what are the predictors of online political participation? Do they differ from predictors of 
comparable offline political activities?  

3. If there is mobilization, what are the demographics, political, and other attributes of those new to the process because of the internet? 
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Design 
I will use the 2008 National Annenberg Election Telephone Survey (NAES).  NAES is a nationally representative, rolling cross-sectional telephone survey in the field 
continuously since 17 December 2007 and will continue through the November 2008 US Presidential Election. I will survey approximately 7,000 respondents during a 
major portion of the presidential primaries  (11 January  through 10 March 2008).  Approximately 25 percent of respondents will have no internet access. 
 

• Non-internet users will respond to traditional offline participation questions. 
• Internet users will respond to traditional offline participation questions and online participation questions. 

 
I will create variables representing offline and online political participation. This will allow for systematic analysis of the relationships among these variables.   
   
*Gibson, Rachel, Lusoli, Wainer and Ward, Stephen (2005). Online participation in the U.K.: Testing a ‘contextualised’ of internet effects.  British Journal of Politics and 
International Relations.  7:561-583. 
 
Political Online Forums – For Citizens Already Dedicated? 
Annika Bergström (Göteborg University) 
 
Political participation is considered a vital part in most modern democracies. The last decades, many western countries have notices a decline in traditional political 
activities, like voter participation and party attachment. The internet is, not least by politicians themselves, perceived as a possibility to increase political participation. It is 
cheap, it simplifies information gathering and for people to mobilize etc. The net also bypasses traditional gatekeepers and constitutes a publishing forum which is more 
available for the citizens than traditional media. Swedish national and regional data collected in the early 2000s show that the use of public political websites is quite 
modest. Political parties, government and parliament sites have audience shares of 10 to 20 percent. Only a few percent are frequent visitors. The most important factors 
explaining this use are internet skills and broadband access. Traditional socio demographic factors such as education level and age do matter, as well as political interest, 
but these factors are of less importance. Municipal websites have a larger audience – about 50 percent. Different kinds of municipal information draw people to the 
websites. Only a few take part of decisions, contact politicians or participate in debates. Public political websites seem to be of most interest for frequent internet users, 
groups which also strongly coincidence with already strong groups in society. No significant differences are found when comparing election years with years in between. 
Elections do no seem to increase the interest for the public’s online political behaviour. 
 
Interactivity, Efficacy, and Politics: Extending Analysis of Strategies and Effects 
John C. Tedesco (Virginia Tech) 
 
Research from the Pew Internet & American Life Project offers new hope for the role of the internet in American politics. According to Pew, the 2004 election represented a 
“breakout year” for the internet as 75 million Americans used the Web to participate in politics (Pew 2005).  Furthermore, “there was an increase of more than 50% 
between 2000 and 2004 in the number of registered voters who cited the internet as one of their primary sources of news about the presidential campaign” (Pew 2005: i).  
Clearly, the internet is becoming a more significant medium for Americans who seek to learn about candidates and issues and to participate in campaigns.  According to a 
Pew Research Center survey (Pew 2004), eighteen to twenty-nine year olds are the most likely of any age demographic to use the internet for political purposes. Nearly a 
quarter (24%) of young adults surveyed indicate that they use the internet for at least one campaign activity from among getting candidate issue information, sending or 
receiving campaign e-mails, getting information on local activities, visiting Web sites of political groups, visiting candidate Web sites, and engaging in chats, discussions, or 
blogs. 
 
This proposed paper extends research on Web interactivity and its effects on young adult political efficacy (Tedesco 2006, 2007).  More specifically, antecedent variables 
are explored in the relationship between Web interactivity and young adult political information efficacy in order to assess ways in which antecedent variables (e.g., media 
diet, amount and type of internet exposure, uses and gratifications) minimize or magnify young adult political efficacy.  This paper reports findings from an experimental 
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analysis of interactivity effects and discusses emerging candidate, citizen, and interest group Web strategies for engaging young adults in political processes and 
deliberations in the U.S. 
 
 
Panel 1.5: The Politics of Blogging I 
 
Blogging and Blurring of the Public / Private Spheres 
Gillian Youngs (University of Leicester)  
  
This paper considers how blogging is blurring public/private spheres. Its approach is to consider blogging in the broader frame of new media developments rather than as 
an isolated development. In this way, blogging is viewed as one of many interconnected threads of online communication that have developed over the history of the 
internet. First, the question, what is new about blogging in relation to blurring of public and private spheres will be considered, in order to draw out some of the continuities 
as well as discontinuities across media developments. Second, the complex mapping of the blurring of public and private spheres in relation to traditionally conceived 
boundaries of political spheres is considered. Third, the limitations on mainstream thinking about public and private spheres, are considered from a feminist perspective.  A 
number of insights from feminist analysis are argued to expand in helpful ways understanding of the individual (subject). The paper concludes that the new media world of 
the blogosphere has demonstrably expanded individualization in terms of production and consumption, and contributed to blurring the public/private spheres in what may 
be revolutionary ways. If so, revolutionary forms of individual reflexivity are likely to be needed. 
 
Social Network Analysis of Ideological Landscapes from the Political Blogosphere: the Case of South Korea 
Han Woo Park (YeungNam University, South Korea) and Mike Thelwall (University of Wolverhampton) 
 
This paper investigates hyperlink patterns in the South Korean political blogosphere. Using sampling from the blog sidebar hyperlinks of elected politicians (National 
Assemblymen), the top citizen blogs were selected. This research provides some interesting findings with respect to South Korea’s national politics. First, the percentage 
of elite blogging citizens affiliated with the ruling Uri party is large in comparison to the opposition GNP. Furthermore, blogs affiliated with the ruling Uri party are the most 
active online. Many GNP members run blogs but they are weakly coupled with citizen groups. However, some blogs are located at the centre of the Uri and GNP clusters 
and are connected to both camps. The rise of this “central citizen” group is potentially a signal for the development of political landscape in the near future. These two 
factors suggest that the landscape of Korean political discourse may be changing. At the time of this research, the Korea presidential election is a year away and it will be 
interesting to see if these changes affect the outcome or the pattern of voting. 
 
(The first author thanks his assistants at the New Media & Society Laboratory at YeungNam University. This research was supported by a Korea Research Foundation 
Grant (KRF-2004-042-H00004). This paper is a part of the “Web Sphere Analysis for Political Websites” Project.)  
 
An Exploration of Political Blogging in Greece 
Kostas Zafiropoulos (University of Macedonia, Greece) and Vasiliki Vrana (Technological Education Institute of Serres, Greece) 
 
Blogs have the advantage of speedy publication and an advantage in socially constructing interpretive frames for understanding current events. Blogs appear to play an 
increasingly important role as a forum of public debate, with knock-on consequences for the media and for politics. In Greece where the ratio of internet users is relatively 
small there is however an expanding portion of bloggers who comment regularly and have the power to a certain degree and in certain circumstances to trigger off political 
movements. Based on the relative literature, the paper uses established blog search engines such as technorati.com, in order to track Greek political blogs and provide 
indicators of their popularity and interconnections. As a case study, the paper considers the recent debate that took place on the Web relatively to the election of PASOK’s 
new President. Pan-Hellenic Socialist Movement (PASOK) (one of the two major parties in Greece) was defeated on the national election of September 16 2007, and this 
defeat brought up a major leadership crisis. Election for a new leader was held on November 11, 2007. The paper examines the posts of blogs that were pros or cons the 
two main candidates for presidency for the period from September 16 to November 11. It presents and measures blogs’ connectivity, conversational patterns and 
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variations over time. The paper adds to the study of political blogs by reporting patterns of blogging and making one of the few contributions to the study of political 
blogging in Greece. 
   
 
Panel 1.6: Platforms, Power, and Politics I 
 
Technolution 2008: How Improved and New Technologies are Impacting Political Candidates, Media Systems, and Citizens during the U.S. Presidential 
Campaign 
Andrew Paul Williams (Virginia Tech) 
 
This paper provides results of an ongoing assessment of how new technologies and internet offerings have emerged, or evolved, since the 2004 United States election 
and how they are affecting political communication, media systems, and public involvement for U.S. presidential campaign 2008. Specifically the evolving and new 
technological political communication offerings examined in the paper user trends on Social Networking Sites (e.g., Facebook and MySpace; user-generated content on 
Blogs, Vlogs (e.g., YouTube), and Wikis; and political life in the virtual world inhabited by aviators of Second Life. Also assessed are political candidates' use of Web sites, 
Blogs, E-mails, Pod casts, Text Messages, Instant Messaging, User Groups, and other electronic features and digital media. Overall, this research aims to assess the 
impact of multiple technological advances evidenced in Web 2.0 in regard to three main areas: First, it assesses political candidates' use of new political communication 
tools; Second, it evaluates of how traditional mass media channels are affected by, and seek to adapt to, such technological advances; and Third, it examines the impact 
of new and evolving media on the public (i.e., democratic citizenship and participation in the electoral process). Initial results of this research about these effects suggest 
improved technological features on the internet and new technologies are being used effectively by candidates in their campaign strategies, are producing positive 
changes in political journalism and news production, and finally, that the amount, and varying types of new and improved media, are offering citizens more opportunities for 
civic engagement and mobilization efforts. 
 
The Friend of My Friend is My Friend?: Ideological Clustering on Facebook 
Brian J. Gaines & Jeffery J. Mondak (University of Illinois) 
 
Facebook networks have emerged as prominent electronic linkages among individuals, and especially among college students. Thus far, little is known regarding the 
properties of these networks. For instance, can strong and weak ties be identified among individuals’ Facebook friends? Are Facebook networks homogeneous or 
heterogeneous in terms of attributes such as demographics, personal interests or political views? We explore these questions with focus on political ideology. Our analyses 
include both small-N examinations of Facebook members’ full friendship networks and large-N explorations of friendship triads. Results reveal that Facebook networks do 
include many of the characteristic properties of networks, including some ideological clustering and differences in relationships between friends as a function of strength of 
tie. 
 
Building the Public Sphere or a Spiral of Silence?  A Study of Political Social Networking Applications 
Mary Francoli (Carleton University, Canada) 
 
At a time when citizens are said to be increasingly disengaging from politics, they are joining social networking sites in droves. This paper examines the relationship 
between such sites and political engagement. It focuses on one of the most popular and quickly growing of such sites: Facebook. Part of Facebook’s appeal is the 
numerous applications people can add to their personal profiles. Many of which are categorized as ‘political.’ Such applications allow users to ‘support’ their favorite 
politicians, to fundraise for a particular cause, and to receive political news feeds and jokes. They also open the opportunity to participate in online discussion groups. 
 
Drawing on the idea of ‘frontstage’ and ‘backstage’ interactions employed by Goffman and Eliasoph, as well as Noelle-Neuman’s concept of ‘the spiral of silence’, this 
paper explores these application related avenues for discussion. It questions whether such discussion is contributing to democracy and the development of a rich public 
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sphere, or whether the apparent desire for group cohesion limits public discussion fostering, in a sense, an ongoing political silence. In answering this question, the 
different types of political applications appearing on Facebook are categorized and compared. 
 
 
Panel 2.1: Media, War and Conflict 
 
Theorising Ethnoreligious, Socio-Political, Politico-Economic and Cultural Cyberconflicts: A Reappraisal 
Athina Karatzogianni (University of Hull) 
 
Cyberconflict as a term has been used in the past primarily by counterterrorist strategists, military think tanks and futurologists. In contrast, by analysing ethnoreligious and 
sociopolitical cyberconflicts , I have argued for a broader appreciation of the term, as cyberconflicts occur in multiple settings, between extremely diverse groups 
experiencing constant shifts, fragmentations and transitions (Karatzogianni, The Politics of Cyberconflict, 2006). With new empirical evidence emerging, this paper adds 
two more elements to the initial theoretical framework: cultural and politico-economic. On the cultural front, information communication technologies are a very convenient 
and cost-effective tool for protest, but the real spark are the uncertainty about the enemy within and the anxiety about the always incomplete project of national purity so 
that 'these geographies are the spatial outcome of complex interactions between faraway events and proximate fears, between old histories and new provocations, 
between rewritten borders and unwritten orders', as Appadurai puts it (Fear of Small Numbers, 2006). This cultural struggle, which integrates war and politics at the 
borders with vigilance and purification at the centres, is exacerbated by the media in general and by new communication technologies in particular. The fight to win the 
global war of messages, propaganda and ideas has often produced unpredictable results, especially in cyberspace. This paper explores some of these issues in relation to 
the latest Estonian and Lebanese cases of cyberconflict. On the politico-economic front, different examples are discussed from the proprietary vs. open source systems 
struggle and the transformations imposed by the political economy of new media. In sum, the theoretical framework goes through a reappraisal process to include 
applications on the cultural and the politico-economic, while refining the framework as a whole for ethnoreligious and sociopolitical cyberconflicts. 
 
Broadcast Yourself: A History & Categorisation of Terrorist Video Propaganda 
Maura Conway and Lisa McInerney (Dublin City University, Ireland) 
 
Violent jihadis and their supporters worldwide are exploiting internet technology to pursue an extensive and cutting-edge media campaign. Jihadi media outlets are 
influencing perceptions of the wars in Iraq, Afghanistan, and elsewhere among large chunks of the Arab population and, increasingly, also further a field. Video products 
arising out of the Iraq conflict in particular are a key asset for jihadist media worldwide, which employ materials produced in/about Iraq to underline their broader message. 
 
The proposed paper will trace the ‘history’ of video technology and its use by terrorist organisations: from Hizbollah’s use of ‘camera crews’ to record their attacks on IDF 
troops in South Lebanon in the 1980s to the ‘martyrdom videos’ produced by Hamas and other organisations in the 1990s, and from the establishment of al-Qaeda’s al-
Saha productions to the ‘do-it-yourself’ contributions widely available on YouTube today.  
 
The paper will pay particular attention to the types of jihadist video currently being produced and attempt to broadly categorise these. 
 
 
Panel 2.2: Parties, Elections and Campaigning II 
 
Taking Our Country Back: The New Left, Yippies, Deaniacs, and the Production of Contemporary American Politics 
Daniel Kress (Stanford University, US) 
 
This paper examines the evolution of ideas about participatory democracy, expressive politics, and new media with an eye towards revealing the historical antecedents of 
he 2003-2004 Howard Dean campaign.  Through a comprehensive survey of documents produced by social movements, media artists, computer hobbyists, and the Dean 
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campaign this paper presents the uptake of participatory theory and performative politics and demonstrates how 1960s-1970s social and technical movements shaped the 
later utilization of networked technologies in democratic practice.  As the internet and computing technology more generally became a repository for hopes of a renewal   
of democracy, the Dean campaign was able to bring together a network of actors whose professional careers were located in the fields of politics and technology.  In turn, 
these actors borrowed the language of Silicon Valley to shape public and scholarly understandings of the campaign in ways that often elided many of the realities of its 
organizational form.  These actors in turn created a number of influential consulting firms and conferences that served as mechanisms of diffusion for a particular form of 
electoral politics. This research demonstrates how contemporary practices of politics are shaped by and situated in historical processes, even as developments in new 
technologies give the appearance of radically new forms of democracy.  In sum, mediated forms of expression, hybrid forms of entertainment and politics, and distributed 
work and organizational practices that are often considered unique to our contemporary moment are carried by actors across time and contexts and continue to shape the 
field of politics. 
 
Political Leadership in the Web 2.0 World 
G. R. Boynton (University of Iowa)  
 
In the 2004 campaign for the Democratic nomination for president Howard Dean took a populist stance -- "only you have the power to change Washington." John Kerry 
was the prototypical representative -- elect me and I will change tax laws, health care, etc. When the campaign was over their paths took odd turns. Dean became the 
chairman of the Democratic National Committee, and political organization became the power to change Washington. John Kerry might well have sent an email thanking 
his supporters and returned to acting as Senator from Massachusetts. He did that, but he also called on his supporters to join him in changing Washington. His first call 
had to do with children's welfare, and he received responses from 750,000 who wanted to associate themselves with the initiative. More than 100 interactions later he was 
campaigning for the Senate from Massachusetts by running a contest for an ad to use in the states of the "roadblock Republicans," which is quite an unusual way to run for 
a Senate seat. And he received more than 10,000 suggestions for the text of the ad. What Kerry has done is quintessential web 2.0; the world of interaction rather than 
broadcast. 
 
The paper begins with an analysis of the broadcast communication [campaign ads] of the 2004 campaign. Then it turns to the communication post 2004. There are a 
number of initiatives by both Kerry and Dean. These communications take advantage of the interactional potential of web 2.0 technology, though in somewhat different 
ways. It is a paper about how the potential of that technology is realized in the leadership of these two politicians. 
 
Howard Dean’s 2004 Presidential Campaign, the Downing Street E-Petition Road Tax Battle, and Beppegrillo.it: A Comparative Study 
Giovanni Navarria (University of Westminster) 
 
In the last decade we have witnessed the fast and broad expansion of the internet: started off as a close niche for computer geeks, it has soon become an almost 
borderless land of possibilities for everyone. It has redefined the daily routine of the younger generations: once glued for hours to the television screen, now, at least in 
certain regions of the world, armies of teenagers spend most of their free time spellbound by the web, browsing through its many attractions: from the virtual and 
imaginative brand new world of Second Life, to social networking sites such as Facebook.com or Myspace.com searching for new friends or keeping ties with the old ones, 
regardless of the geographical distance between them. Many have found in the immaterial shores of cyberspace a new promise land of business opportunities. More 
importantly, in this paper I argue that the web has also changed the dynamics and logic of political engagement. The web has opened up a wide range of possibilities for 
those voices hitherto relegated into the storage room of politics.  
 
To shed some light on the ever changing environment of political activism on the web, I focus on three different cases and compare their strategies and achievements. I 
look at the Howard Dean’s 2004 presidential campaign; then at Mr. Tony Blair’s e-petition website and the road tax battle that took place in winter 2007; and lastly I look at 
the case of Beppegrillo.it, an Italian blog which is actively promoting grassroots political engagement in Italy through the web. 
 
I will conclude the paper by maintaining that looking at the recent past and at the present of the (sometimes) overwhelming chaotic expansion of this new galaxy of 
communication media are there important clues of an interesting shaping up future for counter-politics on the web. 

 31 



 
 
 
Panel 2.3: Governance II 
 
The Three Key Roles of Moderator in Municipal Online Forums 
Stéphanie Wojcik (University of Oxford) 
 
The growing use of internet discussion forums in city communication practices has raised hopes that new forms of deliberation may be opened up, at least partially freed 
up from the temporal constraints on face-to-face debates. It is also hoped that these new forms of deliberation may weaken social hierarchies and the power relations that 
exist in face-to-face debates. But just as the proliferation of debating spaces creates the need for mediators in the local sphere whose job it is to manage the interface 
between technology and politics (for example, commissioners for public inquiries, project managers, etc.), internet forums too require the presence of experts, of 
professionals (head of communications, webmaster) who ensure their smooth running. To what extent does their management of the electronic discussion influence the 
conditions and the modes of participation of the population?  
 
We observed three main functions of the moderator: the manager, the referee and the intermediary. In the case of the management of the forum, the webmaster’s 
contribution to debates clearly stimulates interest in the forum. In the exercise of his or her function of referee, the webmaster controls what can be said in the forum, and 
the manner or form that the messages are allowed to take. Finally, when the moderator assumes the function of intermediary between internet users and politicians, s/he 
enjoys a clear political prerogative. Indeed, the process by which the contributions of internet users are translated into the political sphere is opaque, which casts doubt on 
the ‘democratic’ nature of the intermediary’s practices. 
 
Exploring Participation on the Town Square in the Era of Social Networking 
John C. Tedesco, Andrea Kavanaugh & Manuel Perez-Quinones (Virginia Tech) and William Sanders (Blacksburg Electronic Village)  
 
In the US, new forms of information distribution, citizen discussion and government-to-citizen exchange, including metatags, mashups, and social software, are changing 
the way that citizens access information and participate in democratic processes.  Specifically, we are interested in how local governments and citizens act as agents of 
change in the community-wide use of social networking to participate in local government processes to support citizen-to-government exchange, discussion and collective 
decision making as a supplement to offline communication.  We will investigate changes in civic awareness, political and collective efficacy, knowledge generation and 
sharing among diverse community members.  We build on a decade of research on social and political use and impact of community-wide computer networking.  Our goal 
is to model the processes of civil society, particularly the participation among traditionally underrepresented groups (e.g., youth, students, community groups, the elderly, 
and the socio-economically disadvantages) in democratic discourse, legislative processes and collective decision making at the local level.  We are studying these issues 
in the community of Blacksburg, the surrounding rural area, local governments and the Blacksburg Electronic Village computer. 
 
Our primary research objectives are: (1) to investigate how both government and citizens most naturally use emerging information and communication technologies (i.e., 
real simple syndication, podcasting, social networking software) to engage in various civil processes (e.g., public deliberation, special use permit requests) and 
transactions (e.g., town parking or animal tags, utility payments, public comment); (2) to design, prototype, and deploy for replication in other communities a virtual town 
square comprised of an integrated suite of existing and emerging tools; (3) to investigate the use and community-wide impact of a virtual town square on civic awareness, 
political and collective efficacy, and knowledge generation and sharing. 
 
E-Participation in the Legislative Process: Procedural and Technological Lessons from Estonia 
Andrew Glencross (European University Institute) 
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This paper analyses the Estonian experience of e-participation in the national legislative process to understand certain procedural and technological lessons about using 
web 2.0 to facilitate citizen participation in decision-making. The paper examines a unique data set from 2001-2006 concerning the TOM (the acronym for “Today I Decide” 
in Estonian) web-based application for e-participation run by the Estonian State Chancellery. TOM was launched to facilitate the interaction between government and 
citizens (both citizen to government, C2G, and government to citizen, G2C) as well as citizen to citizen communication since the tool also serves as a forum for users to 
debate and vote on TOM-generated ideas.  
 
The paper combines quantitative (user data, content analysis via tagging, traffic sources) and qualitative (user survey, interviews with TOM authors and public officials) 
data analysis to explain firstly how e-participation has fared, both in terms of citizen mobilization and government responses. The TOM experience reveals the difficulties e-
participation faces in fulfilling its theoretical promise of empowering citizens, as already noted in other cases. However, this paper goes further by identifying how these 
actors want the e-participation tool to be improved. Hence the paper, secondly, evaluates a series of procedural (to increase citizen mobilization and legislative impact) and 
technological (including issues of anonymity, accountability and privacy, trackability, searchability and self-moderation) changes for enhancing e-participation. The 
Estonian case provides ample lessons, therefore, for ensuring that e-participation in practice can better meet the expectations of users and government officials alike. 
 
 
Panel 2.4: Mobilisation and Engagement II 
 
The Importance of Gaining an Audience: Visibility and Reach on the Web 2.0 Age 
Sandra Gonzalez Bailon (Nuffield College, University of Oxford) 
 
Web 2.0 applications have blurred the distinction between content producers and consumers. They create an architecture that promotes participation and encourages 
users not just to retrieve information but to contribute to its value by feeding contents back. Blogs and social networking sites are the most often studied examples of this 
participatory turn, a technological development that is said to empower individuals and contribute to their political engagement. While acknowledging the increasingly 
important role that these technologies play in the production of content, this paper casts some doubts about the impact that such contents are likely to generate. If we 
measure impact in terms of visibility and reach– of how many people access that information and are influenced by it –the new interactive web does not necessarily 
increase the impact that, on average, people can make. Gaining users’ attention is still the most crucial, albeit scarce, commodity online; web 2.0 might have widened the 
pool of producers, but consumers still manage a narrow scope of attention, which inevitably concentrates on a minority of sources. What these sources are, or whether 
they are more diversified, are empirical questions this paper aims to illuminate by providing data on how visibility is built on the older web. Empirical findings show that 
access to offline resources (like budget or visibility in traditional news media) is still a significant explanatory factor in boosting the visibility of web sites. The paper argues 
that to the extent that the mechanisms underlying such visibility are still in place with the interactive web, rich-get-richer dynamics remain a powerful force in shaping public 
exposure to information – and this qualifies the significance of the technological shift brought about by the new web 2.0. 
 
Manufacturing Participation: Examining Trajectories of Action in Two New Media Citizenship Initiatives 
Zoetanya Sujon (London School of Economics) 
 
Based on empirical analysis of two participatory new media projects (Urban Tapestries and the Action Network), I propose that many web 2.0 ‘participatory values’ are not 
only historically constructed, but are also often articulated through specific trajectories of action, by and for particular subjects.  Characterized as interactive, opening up 
access to and for ‘ordinary’ participation and facilitating stronger citizen networks, web 2.0 sites raise tensions between promoting processes of democratization and 
promoting individualized or ‘click here’ forms of action.  This paper examines the discursive construction of such trajectories within Urban Tapestries and the Action 
Network first through each case’s historical affiliations and associations, and second through an examination of what types of action are valued and legitimized in both 
projects.   
 
The analysis presented here highlights stark tensions between the ways in which project producers historically situate their work and the ways in which participation is 
fostered, designed and articulated.  On the one hand, both participatory projects are contextualized as furthering long standing forms of civic and cultural engagement by 
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opening up access to and/or democratizing spaces of (mediated) action.  On the other, ‘participation’ is constructed as a series of specific and highly differentiated actions 
that strengthens (rather than blurs) the divisions between media producers and media users.  As such, I argue that both projects construct specific trajectories of action, 
primarily for ‘ordinary’ people, based on narrower conceptions of participation than those employed by project producers.  This differentiation has serious implications for 
the democratization of media, yet also invites challenges to the ways in which citizen networks are formed and mediated citizenship can be understood. 
 
The ZyprexaKills Campaign: Peer Production and the Frontiers of Radical Pedagogy 
Jonah Bossewitch (Columbia University) 
 
In December 2006 the New York Times broke the story of a scandal surrounding Eli Lilly’s blockbuster antipsychotic drug Zyprexa. Incriminating internal memos from an 
ongoing suit against Lilly were leaked to the media and the internet, circumventing the court’s seal. This paper tells the story of the netroots campaign to alert the 
mainstream media and government officials to this public health crisis, and the related legal struggle to keep these documents accessible on the internet. 
 
Following the release of these memos, an ad-hoc community of journalists, psychiatric survivors, and free-culture activists quickly assembled around this issue. They 
employed a combination of modern collaboration technologies (e.g. wikis, public tagging, Bittorrent, and Tor) to organize their resistance to Lilly’s attempts to suppress the 
evidence. After Lilly’s lawyers convinced a federal judge to enjoin the campaign’s publicly editable wiki, the Electronic Frontier Foundation intervened to defend their 
client’s First Amendment right to publish this information. 
 
This episode of cyberactivism employed tactics on the bleeding edge of participatory media and explored the frontier of civil liberties. Shared cultural histories and 
ideologies also enabled the participants to act with great agility and coordination. Crucially, the consequences of these actions were not confined to the echo chambers of 
cyberspace – their impact crossed over into more established domains of political engagement, such as civil disobedience, strategic litigation, and capturing the attention 
of the traditional mainstream media. This story suggests models for the purposeful deployment of emerging technologies by social justice movements, and demonstrates 
the strong symbiotic relationship between new and traditional media. Finally, this paper contends with some of the issues surrounding whistle-blowing in an era of 
omniscient surveillance, the relationship between anonymity and free speech, and the politics of memory. 
 
 
Panel 2.5: CivicWeb: Young People, the Internet and Civic Participation 
 
The Case of the Missing Forums: User Voice and Interactive Features on Youth Civic Websites in the UK  
Shakuntala Banaji (Institute of Education, University of London) 
 
Recent years have seen a surge of interest in the possibilities offered by the internet and mobile communications for involving young people in political deliberation and 
civic action. Writers like Don Tapscott have enthused about the connections between young people’s skills and predilections and role of new technologies of 
communication in their lives. And certainly, research evidence from Europe and North America suggests that a greater proportion of younger people than other generations 
use the internet, and in particular its newest features, for social purposes. However, pushing these claims further, others have seen new web technologies as being certain 
of engaging more young people in civic-political debate and action. In this view, there is an incremental enticement to activism. Offline and/or traditional politics and civic 
society are interesting only to a limited number of young people; the combination of the internet with political or civic communication attracts a further group; surely civic or 
political sites with web 2.0 features must be even more appealing to youth and hence the most effective at engaging them. But what kinds of new communication tools are 
being deployed by civic websites in order to engage young people? And how do these technological tools fit both with the civic-political ideologies of the sites and the 
organisations’ pre-existing constructions of their users?  
 
The first part of this paper will look critically at arguments suggesting that Web 2.0 technologies are engaging large numbers of previously disengaged young people in 
civic deliberation where other strategies have failed. Meanwhile, informed by interviews with the producers of a number of key civic websites in the UK, the second part will 
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attempt to contextualize the debate via a close analysis of a range of youth civic websites undertaken for the European project Civicweb: Young People, the internet and 
civic participation. In particular, the concept of online ‘action’ will be interrogated. 
 
Greenpeace and WWF Online: Affective Political Marketing 
Fadi Hirzalla and Liesbet van Zoonen (University of Amsterdam) 
 
Environmental concerns rank high on the social and political agendas of young people. As environmental activists and organizations have come to recognize, these 
concerns are often experienced and framed in emotional terms (grief, anxiety, anger, et cetera). Communication and mobilization strategies thus have tried to appeal to 
emotions, especially with visual material and popular narratives. In this paper we examine such ‘affective strategies’ in more detail, by analyzing the way Greenpeace and 
the World Wildlife Fund appeal to the emotions of young people on their websites. We will show that emotions are key to the online marketing techniques of both 
Greenpeace and the WWF. 
Our study is located in three theoretical and empirical frameworks. First, we articulate our study within the field of political participation of the young, with special attention 
for the role of the internet and Web 2.0. Secondly, our study is connected to the growing body of literature about the role of emotions in politics and social movements. 
Thirdly, we relate our analysis to political marketing studies about the use and abuse of emotions in election campaigns, their impact on target groups and their 
consequences for political engagement. In our results, we analyse which particular emotions are evoked through visual and narrative means on the websites of both 
organizations. First, we assess the visual and the narrative information on the webpages of Greenpeace and WWF. Secondly, we analyse how these cues are used in the 
repertoire of virtual or real activities that young site visitors can sign up for. We will therewith construct a typology of emotional engagement and types of activism. We add 
a comparative angle to our project by contrasting sites from the Netherlands, Flanders and the UK, exploring whether these global organizations assume global emotions 
in their communication strategies, or whether and how they adjust their mode of address to local and web 2.0 conventions. 
 
Invited but ignored: How www.ungtval.se aimed to foster but failed to promote youth engagement  
Tobias Olsson (Lund and Växjö University, Sweden) 
 
In Sweden, as in the rest of the western world, there has been a growing interest in issues concerning the decline in civic engagement. Researchers and policy makers – 
as well as parts of the general public – are puzzled about the ways in which citizens in general, and young citizens in particular, withdraw from party politics, are less likely 
to vote in the general elections than previous generations, and show decreasing engagement with traditional civil society movements.  
 
Looked upon from this point of departure the Swedish tabloid Aftonbladet and the commercial internet community Lunarstorm made a great effort when they aimed at 
inspiring “youth engagement” by the time for the Swedish elections in 2006. The two media companies, together, launched the web campaign www.ungtval.se, which was 
supposed to inspire young citizens to pay further interest in politics and – more specifically – to vote in the upcoming general elections. But to what extent did the website 
manage to do that? And how did the media companies go about with their mission?  
 
This paper will analyse the successes and/or failures of the initiative based on a tripartite analysis of the website, an approach that has been argued for and illustrated in 
previous publications. The tripartite analysis of the website includes three sets of data: 1) an analysis of interviews with the producers behind the website, 2) an analysis of 
the website’s content per se, and 3) an analysis of interviews with the users of the website. The paper’s concluding section will evaluate the tripartite approach and point 
towards possible ways to use the approach for further research into the internet’s civic implications. 
 
Web 2.0 Enabled Inclusion for Minorities or Just Another Segregated Space?: A Case Study of ‘Zhoriben’ 
Eva Bognor and Eotvas Lorand (Central European University, Hungary) 
 
Digital divide notwithstanding, the internet has often been heralded as providing a unique opportunity for the empowerment of marginalised minorities. With its open, 
collaborative, democratic potential, web 2.0 seems to offer especially suitable tools for minority self-representation and community building. In May 2007 in Hungary, the 
first and only Roma social networking site, Zhoriben (www.zhoriben.net) was launched with the explicit aim of bringing together people of Roma origin living in several 

 35 



countries of Europe, mostly in impoverished, marginalised communities. The invite-only site, whose default language is the Lovari dialect of the Romani language, has 
since gathered approximately 500 registered users, mostly Hungarian teenagers and those in the 30-40 age group. While not the only one of its kind, Zhoriben is one of 
the few social networking sites targeting ethnic minorities; it is certainly an original initiative in Eastern Europe where it is also special in its transnational approach. 
 
In the paper proposed here, we will examine the ways in which this revolutionary project fulfils the potentials of web 2.0, with particular focus on identity politics, self-
representation, community building and the issue of the binary inclusion-exclusion. The last aspect is of particular interest. Despite the generally enthusiastic reception, 
Zhoriben has also been argued to work for the “voluntary segregation” of the Roma in the online world. Furthermore, despite the fact that only one fourth of Hungary's 
Roma minority speak Lovari, with the majority speaking only Hungarian and a small minority an unrelated Roma language, the site is available in a number of languages, 
including English but pointedly excluding Hungarian. In line with the main trends of new media research, our methodology tackles all three dimensions of media production: 
in addition to the in-depth analysis of the site, data from interviews with producers as well as users of Zhoriben will be used to support our argument. 
 
 
Panel 2.6: New Perspectives on E-Democracy 
 
“Politics as Usual"? A Critique of the Normalisation Hypothesis 
Scott Wright (University of East Anglia) 
 
Much has been made of the potential that new technologies might reinvigorate or revolutionise the practice of representative democracy. Empirical analyses suggest a 
relatively conservative approach: initiatives are designed to reinforce existing democratic practices. Following Margolis and Resnick, such findings are commonly 
characterised as normalising: “politics as usual”. We must be careful, however, not to assume that normalisation implies that nothing is changing or that normalisation is a 
“bad” thing (or, indeed, that revolutionary changes would be a “good” thing. The smaller, incremental changes that can occur (often at the periphery) remain potentially 
important, yet their significance can be over-looked. Moreover, framing and interpreting empirical analyses through the revolution versus normalisation dichotomy may 
actually distort conclusions by leading to unduly increased expectations and undue pessimism when change subsequently does not meet this. For example, a recent 
finding that ‘only 17% of people had visited the Conservative Party website’  could be interpreted positively: 17% of people made the effort to look at the Conservative 
Party website. This paper will provide a detailed critique of the normalisation hypothesis, supported by empirical analysis and examples, and provide the initial groundings 
for a new interpretative framework for making sense of technological impacts upon democracy.   
 
The Politician Strikes Back? Political Blogs as a Way to Become Less Dependent on Traditional Media 
Gerrit Voerman (University of Groningen, The Netherlands) 
 
During the larger part of the 20th century, nearly all major Dutch parties and their politicians could rely on support from affiliated newspapers and broadcasting networks. In 
the last decades, the ties between parties and media have practically disappeared. As a consequence, parties and their politicians could no longer inform their supporters 
the way they wanted and became more dependent on the media, while at the same time the latter adopted a more critical position. The media became more important 
actors in the political process, at the expense of politicians. 
 
Internet enables parties – at least in theory – to reduce their dependence on the traditional media. Through the new communication media (websites, electronic 
newsletters, etcetera) they might be able to reach not only their own supporters but also outsiders who show some interest in the party, bypassing the interpreting filter of 
journalists. Moreover, they can try to influence the agenda of the traditional media through the new media.  
 
In recent years, individual politicians have acquired this potential as well, through their own personal websites and weblogs. In this contribution we will focus on the 
weblogs. Specifically we will try to answer the following questions: do politicians use the new electronic potential to bypass the traditional media or to correct reports in 
those media? What is the reach of the weblogs of politicians, in terms of readers and responses? And do the weblogs contribute to personalization of politics and to 
decreasing dependence of politicians on their parties? This study is partly based on a survey among blogging national politicians 
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Electronic Democracy and its Citizens – Visions and Realities 
Angelika Fueting & Marco Braeuer (Ilmenau Technical University) 
 
Different models of democracy shape the institutional design and the political cultures of modern democracies, and of course call for different types of citizens. There are 
liberal, republican, and deliberative models of democracy. Whereas the liberal tradition displays a preference for the liberty of the private citizen, the republican and 
deliberative tradition emphasise the active citizen. Furthermore, the deliberative model envisions the cooperative search of deliberating citizens for solutions to political 
problems. The diffusion of the internet has been accompanied by a debate about its democratic potential. Recent developments, usually subsumed under the umbrella of 
“web 2.0”, have once again enhanced and facilitated the options of individual political information, discussion, and active participation. At least implicitly, many 
conceptualisations of an “electronic democracy” refer to the model of a deliberative democracy which has relatively demanding features, especially for the citizens. A 
typology of individual communication shall show whether the actual political communication habits and values of the citizens meet those theoretical demands. On the basis 
of a representative sample of the German population, the citizens are grouped in different types of political communication and participation via cluster analysis. In total, 
there are five typical types of individual political communication, of which two are particularly interesting with regard to the discussion of an electronic democracy: Both, the 
“lazy modernist” as well as the “involved extrovert”, use the internet for political communication and represent the citizens who actively contribute to an emerging electronic 
democracy. But on the other hand, they differ in their attitudes and prioritisation of political values as liberty, equality, and security. The paper will discuss these aspects 
and make predictions of the future development of an “electronic democracy”. 
   
 
 
 
Panel 3.1: Citizen Journalism I 
 
Downloading Democracy: Election News on the Internet 
Steve Schifferes (BBC News and Oxford Internet Institute) 
 
This paper looks at election coverage and audience of the main internet news providers during the 2005 UK General Election and the 2004 US presidential election. It 
provides new and original data on the page views and patterns of use of the BBC News website, the most heavily used site during the General Election campaign, and 
compares the audience for online news with that for election news on television, radio and print. It looks at the political effects of watching news online. The paper also 
compares the audience and structure of online coverage in the UK to the online news coverage of the US presidential election. It concludes by looking at the effects of 
blogs and internet on the coverage, using the example of “Rathergate”, and looks at how these trends may develop in the future. 
 
Who’s Afraid of the MSM? Evolving Relationships Between Public Affairs Citizen Journalism and the Mainstream Media with Case Studies from Youdecide2007 
Jason Wilson, Stuart Cunningham and Graham Young (Queensland University of Technology) 
 
Tired narratives of rivalry or enmity between citizen-led media and its mainstream counterpart cannot really capture the evolution of their relationship in recent years. 
 
Just as citizen journalism needs the MSM – with its greater audience and reach –  to take notice if it is to really “break” stories, professional journalists are pragmatically 
capable of following the lead of citizen journalists when stories embody industrial news values. The accelerating downsizing of newsrooms means that hyperlocally-
focussed citizen journalists can be more attuned to stories “on the ground”, particularly during events like election campaigns where the focus of the MSM becomes 
national. Just as the MSM can benefit from citizen journalists’ local knowledge and their detachment from the press gallery “echo chamber”, clever citizen journalists can 
get attention for their stories and their outlets by developing MSM contacts who can bring their stories to provincial or national audiences, and by learning how to play the 
media game. Other organizations – like political parties or pressure groups – can mediate between the two sectors and amplify the stories citizen journalists uncover. Away 
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from the fringes of “MSM-bashing” bloggers  and defensive professional journalists, progressive pros and amateurs can build working relationships or alliances that can 
transform the sometimes-stale, tightly-controlled and “presidential” narratives of modern political campaigning.  
 
This paper will draw theoretically on recent work in journalism studies, cultural studies and political economy, and will be illustrated by case-studies drawn from the first-
hand experience of successfully running youdecide2007.org, an aggregated-hyperlocal, citizen-led coverage of the 2007 Australian Federal Election. It will consider the 
dynamics of the “breaking” of several stories, and their path out from the site, through political organizations and into the Mainstream Media and the blogosphere. 
 
The Cell Phone Photojournalist 
Brian Brown (University of Western Ontario, Canada)  
  
Pictures of current events were at one time produced by a relatively exclusive group of professionals. The stories that surround not only the images that they produced, but 
their own heroics in pursuit of the picture, are the thing of legend. This paper will argue that the reign of the photojournalist as the exclusive provider of news worthy images 
is, for better or worse, on the wane. One of the technologies that form the backbone of the Web 2.0 socio-cultural skeleton is without question the mobile phone. Nearly 
ubiquitous, the mobile phone, equipped with digital camera and web browsing capabilities, has fundamentally challenged the dominance of the photojournalist and, hence, 
the mainstream mass media, as the initial source of images of current events. Examples abound: the bombing of The London Underground, the murders on the campus of 
Virginia Tech, the 2004 tsunami. The source of the image may seem trivial. But when the lengths that State institutions go to visually frame events of public importance are 
appreciated in their spectacular glory, the fact that an individual, armed with a cellular camera, is able to scoop this enormous publicity machine, is consequential. 
Elaborate photo-opportunities and purposely staged TV wars are meticulously orchestrated at enormous cost every day. So the ability on the part of the individual to wrest 
control of the first impression of an event at minimal financial cost is, also, consequential. The Web 2.0 environment greases the communicative gears in this shifting power 
dynamic. By imparting inalienable skills and knowledge to its users and in doing so altering their media habits, the specific attributes of the Web 2.0 technological 
environment has been instrumental in catalyzing this change. The potential outcomes of the nascent shift in power relations and media habits that is taking place because 
of this shift in the source of the image will be the central focus of this paper. 
 
 
Panel 3.2: Theorising Web 2.0 I 
 
Uncivil Society: Political Power Making in Web 2.0  
Marcus Breen (Northeastern University, US) 
 
Shifts in thinking about the political possibilities arising from Web 2.0 continue a utopian ideal for a new global communications network. This ideal includes a normative 
quest to establish and realize democratic possibilities within society and encourage their proliferation: a project that can be described as being about civil society. This 
paper argues that these ideals are based on assumptions about the progressive potential of the internet in general. It questions the intentions motivating those in the 
dominant political and business elites, especially in the USA. The paper will identify select case study instances where civil society is challenged by interests that are 
antithetical to Web 2.0 ideals.  The examples will be used to illustrate how the culturally liberating possibilities of Web 2.0 may be circumvented and undermined by 
subterfuge in policy making and infrastructure control. The paper will suggest that the power deployed by political and business elites may produce models of society that 
are defined by their “uncivil” characteristics, reinforcing the view that civil society itself is a contested terrain. 
 
Social Theory Foundations of Social Software and the Web: From Web 1.0 towards Web 2.0 and Web 3.0 
Christian Fuchs, Wolfgang Hofkirchner, Matthias Schafranek, Celina Raffl, Marisol Sandoval and Robert Bichler (University of Salzburg, Austria) 
 
Currently, there is much talk of Web 2.0 and Social Software. A common understanding of these notions is not yet in existence. Also the question of what makes Social 
Software social has thus far remained unacknowledged. In this paper we provide a theoretical understanding of these notions by outlining an evolutionary model of the 
development of the web as a techno-social system that enhances human cognition towards communication and co-operation. According to this understanding we identify 
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three evolutionary stages in the development of the web, namely Web 1.0 as a web of cognition, Web 2.0 as a web of human communication and Web 3.0 as a web of co-
operation. It is shown how the three different notions of the Web can be linked to the theoretical concepts of the social of Emile Durkheim (social facts), Max Weber (social 
actions and relations), Ferdinand von Tönnies (communities), and Karl Marx (co-operation). 
 
Social Networks and the Politics of Nodocentrism 
Ulises A. Mejias (SUNY Oswego, US) 
 
As social networks are actualized by information and communication technologies (ICTs), they cease to function as mere metaphors and become templates for organizing 
sociality. Networks --as assemblages of people, technology and social norms-- arrange subjects into structures and define the parameters for their interaction, thus actively 
shaping their social realities. But what does the social network include, and what is left out? What are the politics of the network as episteme? By definition, social networks 
are not anti-social, but they manifest a bias (which I term "nodocentrism") against engaging anything that is not part of the network. Nodocentrism embodies a politics of 
exclusion, since in order for something to be relevant or even visible within the network it needs to be rendered as a node. For nodes, what is outside the network 
diminishes in social value. Using the framework of nodocentrism, I explore the politics of the social network through its stages of growth (creating new nodes through 
assimilation), preferential attachment (favouring rich nodes), hyperinflation (widening of the inequality between nodes), capitalization (converting inequality into gain for a 
few and loss for the rest) and segregation (purging of unwanted nodes from the network). I end by proposing the concept of the "paranodal," the expanse between nodes, 
as the only possible site from which to un-think the logic of nodocentrism. Paranodality can provide the subject with the political context for disidentifying from the network, 
offering a site for the critical assessment of networked sociality. 
 
Web X.0: Politics as Imagined Technology 
David Berry (University of Wales, Swansea) 
 
Common to information society approaches to the understanding of technology, many discussions focus on raising consciousness about the long-range effects of 
technology. Web 2.0 has generally taken this well worn path. Usually debated in relation to a notion of 'freedom' drawn from the modern project of the enlightenment, Web 
2.0 technology is thus seen as a possible manifestation or operationalisation of the human will - technology is a tool that can be used to 'enhance' or 'improve' democracy 
and freedom. Additionally, in its deterministic moment, Web 2.0 has at its essence a democratic 'effect' which can act on the world. In this paper I want to look at the notion 
of technology as a form of "imagined politics", where technology is seen as a capacity of a technical order to adapt both human and non-human actors into assemblages 
and ensembles that maximize democratic choice and action. However, the notions normally associated with Web 2.0 technologies, particularly those related to efficiency, 
speed, precise measurement, rationality and productivity would previously have been rejected as inappropriate to the realization of democratic debate and political action. 
Here then, I examine the ways in which the norms and standards of technical processes are being imported into the political domain and whether technology as politics 
threatens to rearrange situations of choice, judgment and decision-making in a manner that instrumental concerns become paramount. 
 
 
Panel 3.3: Mobilisation and Engagement III 
 
‘Horizontals’ vs. ‘Verticals’: Opposing Communicative Logics in the 2004 European Social Forum 
Anastasia Kavada (University of Westminster) 
 
Characterized by plurality and the absence of a discernible hierarchy, the ‘movement for alternative globalization’ is thought to be influenced by its innovative use of the 
internet. However, this relationship is not straightforward as the movement’s heterogeneity is reflected on its participants’ diverse understandings of new communication 
technologies. Focusing on the preparatory process of the 2004 European Social Forum (ESF) in London, a process marked by the rift between the ‘Horizontals’ and the 
‘Verticals’, this paper will trace the two camps’ competing attitudes towards email lists and the web. Guided by opposing understandings of the politics and goals of the 
ESF – the ‘Verticals’ viewing it as ‘an event that should be organized as efficiently as possible’, the ‘Horizontals’ perceiving it as ‘a process that should embody the 
democratic ideals of the movement’ – the two camps created two websites with very different characteristics. The official ESF 2004 website, which was under the control of 
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the ‘Verticals’, functioned mainly as a ‘shop window’, whereas the esf2004.net website, created by the ‘Horizontals’, operated as a ‘collaborative lab’. The ‘Horizontals’ and 
the ‘Verticals’ also exhibited different attitudes towards email lists. While both sides praised their value for disseminating information, the ‘Horizontals’ were more 
appreciative of their use for collaboration, while the ‘Verticals’ feared that too much online deliberation may drain the energy for action. The two sides were ultimately 
characterized by two opposing communicative logics: while the ‘Verticals’ were guided by a broadcasting logic, the ‘Horizontals’ were more inclined towards dialogue. 
 
New Logic of Collective Action: Political Activism and Mobilization in the Internet Age 
Young Mie Kim (Ohio State University, US) 
 
The recent success of issue advocacy groups and grassroots organizations in online mobilization appears that the communication possibilities inherent in the Web provide 
new opportunities and challenges to political activism and mobilization. This project revisits and revises Olson’s Logic of Collective Action considering the growing adoption 
and use of new communication technologies by interest groups in the U.S.  This project consists of two studies. The first study combines telephone interviews of 209 
randomly sampled public issue advocacy groups with organizational profile data obtained from the National Center for Charitable Statistics (NCCS) and examines how new 
communication technologies, especially the internet, contribute to the changes in political activism and mobilization. The second study examines the content of 120 public 
issue advocacy groups’ websites at a page level to discover the groups’ detailed repertoires of collective action. A total of 15,227 Web pages are analyzed and combined 
with the group profile data obtained from the NCCS. Overall, the findings of this project indicate that new communication technologies influence the choices made by 
interest groups when developing lobbying and mobilizing strategies, which in turn contributes significantly to the shift in foci of group politics—from traditional lobbying to 
mobilization. Implications of the findings in terms of organized interests’ logic of collective action are discussed.   
 
Social Media and Politics: Methodological Considerations in Designing a Study of Political Engagement 
Maja Turnšek (University of Ljubljana, Faculty of Social Sciences) and Nicholas Jankowski (Virtual Knowledge Studio for the Humanities and Social Sciences) 
 
During the past few years we have witnessed an explosive development and use of internet-based socially-oriented media such as blogs, photo and file sharing systems 
(e.g., Flickr, SlideShare, YouTube), and social networking sites (e.g., Friendster, MySpace, SecondLife). Although these media are largely designed for personal 
gratification, political expression and action sometime emerge, such as in postings protesting government actions on YouTube, creation of candidate headquarters in 
SecondLife, and utilization of still image and video functionalities on mobile phones during demonstrations and police confrontations. In a July 2007 story, CNN referred to 
this development as the “YouTube-ification of Politics”. From a theoretical perspective that acknowledges the importance of everyday settings as venues for political 
expression, these internet-based social media become both the tools for and sites of politics. The question, though, is how manifestations of political life can be empirically 
investigated in such virtual environments. 
 
Through examination of a selection of social science reports, papers and articles on social media, we explore some of the methodological challenges involved in studying 
political expression and action, including: demarcating a population and sampling cases, archiving selected material, developing instrumentation and procedures for 
theoretically-driven data collection and analysis, and consideration of ethical and legal issues in conducting such research. Very generally, we ask: How do empirically 
oriented social scientists address the methodological challenges of investigating social media? Based on these observations, we outline an empirical study of political 
expression situated within and making use of social media. In question form: How can the methodological challenges associated with the empirical investigation of social 
media be addressed in a study about the relation of social media with forms of political engagement? 
 
 
Panel 3.4: Parties, Elections and Campaigns III 
 
Politicians and Web 2.0: the Current Bandwagon or Changing the Mindset?  
Darren G. Lilleker (University of Bournemouth) and Nigel Jackson (University of Plymouth) 
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The internet’s history can be traced back to at least the 1960s (Abbate 1999). Although there have been a variety of terms used such as superhighway, cyberspace and 
cyberway, there was general agreement that the internet was a single concept. However, O’Reilly (2005) has suggested that the internet can be divided into two separate 
approaches: Web 1.0 and Web 2.0. This distinction reflects a growing frustration with how elites have used web technologies. O’Reilly suggests that Web 2.0 is more 
participative in nature, and therefore in terms of political discourse inherently encourages bottom-up communication. This paper will define Web 1.0 and Web 2.0, the 
differences between them and how they are and can be used within a political communication context. The increasing move towards professionalism (Negrine 2007) 
encourages political elites to seek to use new technologies to gain an edge. However, when used by political elites does Web 2.0 reflect technological, psychological or no 
change? The research data collected will focus on how political elites in the UK (political parties and party leaders) have sought to use Web 2.0 applications to identify 
whether Web 2.0 is a progression of Web 1.0, or something fundamentally and conceptually different? We will consider whether the content political elites use in their Web 
2.0 applications is shovelware and more appropriate for Web 1.0, so considering whether Web 2.0 is something which only the disenfranchised can use? The analysis of 
political elite’s use of Web 2.0 features will determine how effectively these elites are using Web 2.0 and whether we are viewing a shift in the way politicians communicate, 
or whether the use of tools from Facebook to YouTube represents a mere fad more likely to disappear than become entrenched in practice.  
 
Norwegian Parties and Web 2.0: Alpha-testing Without a Sandbox? 
Øyvind Kalnes (Lillehammer University College, Norway) 
 
This paper analyses how Norwegian political parties handled the appearance of Web 2.0, focusing on the campaign for the local elections in September 2007. 
 
During 2007 Facebook became the most popular website in Norway, with YouTube rising to number three. The political parties appeared bewildered by the phenomenon, 
indicating a similar stage at which they were some years earlier with Web 1.0. But as local elections were upcoming in September 2007, most parties felt they had to do 
“something”. This paper analyses all seven parliamentary parties and four smaller parties outside parliament during “the long campaign”, focusing on Facebook, YouTube 
and blogging.  
 
Central topics in the discussion: 
 

1. Explaining variations in party strategies towards Web 2.0. 
2. Whether the use of Web 2.0. might: 

a. Enhance participatory democracy by lowering the threshold for involvement of party grassroots and –sympathisers  
b. Enhance the competitive aspects of democracy by increasing the visibility of parties that attract little attention from the mass media and lack the resources 

to advertise.  
 
The data show that all parties were uncertain of the political potential of Web 2.0, but also great variations in their determination and ability to formulate and implement a 
strategy. Parties representing socialist or postmaterialist values were the most positive. Factors like party size, material resources, or (lack of) media attention did not 
appear to be systematically related with Web 2.0-strategy.  Consequently, the effects related to enhancing participatory or competitive forms of democracy are also highly 
ambiguous. The fact that party politics on Web 2.0 still is a marginal activity and at an experimental stage add to this ambiguity. 
 
Web Forum Designs and Debate Practices During the 2007 French Presidential Campaign 
Nicolas Desquinabo (Université de la Sorbonne Nouvelle, France) 
 
During the last French presidential election, online forums have become a major place of political debate. In order to evaluate the impact of the “institutional design” 
(Wright, 2006) on citizen deliberations, we wanted to work on three questions: 
 

• What types of online debates were practiced during this campaign? 
• What were the level of participation and interactivity of these debates? 
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• What was the impact of interface and institutional designs on debate features? 
 
Our corpus is constituted by the threads produced on five forums: desirsdavenir.org (Segolène Royal), jeunespopulaires.com (Nicolas Sarkozy), UDF.org (François 
Bayrou), orange.fr (a portal site) and forum-politique.org (a specialized site). We first analyzed the global participation and the level of interactivity of all the threads 
produced between November 2006 and April 2007. Then, we have selected a sample of  “political debate” threads in each site in order to characterize the pragmatic 
features of the interactions. Activism organisation, site problem and leisure discussions haven’t been observed. We analyzed the types of speech acts, the argumentative 
devices and the links between the messages of approximately 100 threads. Finally, we have used descriptive and multidimensional statistics in order to characterize and 
quantify the different types of debates observed (proposal debate, election forecast, dispute, candidates attacks, etc.). After Needham (2004) or Wright (2006), our results 
point out the influence of institutional instructions on debate forms. The availability of status cues also seems to have specific effects on debates as shown in the 
“computer-mediated groups” studies (Lemus & al., 2004). 
 
 
Panel 3.5: From Wikis to War Blogs: Theorizing the Role and Implications of Web 2.0 Platforms 
 
Web 2.0 under Actor-Network Theory: Conceptualization, Definition, Analysis 
Jeremy Depauw (Université Libre de Bruxelles, Belgium)  
 
Actor-Network Theory (ANT) has been used, amongst other things, to support research related to Community of Practices (COP) theory, considering such groups as 
outcomes of the relations between each of their networks and agents, whether human or material (Fox 2000). The evolutionary trends observed on the internet, and 
especially the emergence of User Generated Content (UGC), is deeply influenced by the rise of new types of relations between actors on the World Wide Web. Existing 
theories and concepts do not adequately frame these trends where one may notice a lack of stable definitions and literature related to the so-called “Web2.0” (Kolbitsch 
and Maurer 2006).  
 
This paper aims to apply the ANT approach to such Web 2.0 trends in order to critically examine the contested ways actors describe or define Web 2.0. It is argued that 
new formats of online sources (weblogs, wikis, podcasts, social networks and file sharing platforms) have lately reached a critical mass in term of usage and have 
impacted upon the informational landscape by blurring the boundaries between information producers and consumers (Picone, 2006). Our methodology consists in 
analyzing a collection of Web 2.0 related definitions found both in academic and professional literatures. The collected definitions are then discursively deconstructed 
according to their dimensions and components (Quivy and Van Campenhoudt, 2002). The assumption of this method is that definitions or descriptions of Web 2.0 as a 
concept focus mainly on the effects and consequences on the informational landscape. By considering the “simplification” and “punctualization” processes described by 
Law (Law 1992), this paper intends to further understanding of the heterogeneous networks lying behind the studied effects.  
 
Our research supports the view that Web 2.0 formats may be considered as the outcome of different types of networks (from the ANT point of view). This paper illustrates 
that amongst all factors leading to the “web 2.0 effect”, improving the ‘ease of use’ through content creation software and accessibility are fundamental in the emergence of 
Web 2.0 trends, in addition to the interpersonal and social facilities that they offer, so often emphasized by its evangelists. 
 
Hegemonies and Counter-Hegemonies in the Iraqi War Blogs 
Bart Cammaerts (London School of Economics) and Nico Carpentier (VUB – KUB – FUSL) 
 
This paper examines the role of the internet in the Iraq war from the perspective of the challenges it poses to the practices and formats of mainstream journalism and to the 
hegemonic articulations of war. It positions blogs as alternative media by contrasting them to mainstream journalistic routines in situations of war and the tendency of 
mainstream media to essentialize the other/the enemy. Three very distinct cases are examined. First, the Iraqi blogger Salam Pax; second, the so-called mil-blogs and 
third the role of the internet in the distribution and archiving of the Abu Ghraib photographs. In each case, the discourses being produced are analyzed in terms of the 
extent to which they challenge the hegemony of mainstream journalism and the ideological model of war, articulating the identity of the self and of the enemy. While blogs 
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certainly provide an alternative space for the production of different and counter-hegemonic narratives of war, approaching these blogs as inherently alternative and 
counter-hegemonic is deemed too simplistic. Some blogs re-enforce hegemony, and others are appropriated within the mainstream precisely because of their personalized 
and distinct narrative. At the same time this appropriation can also lead to hegemony striking back, disciplining the blogosphere or including some and excluding others 
from the mainstream public space. 
 
Collaborative Citizenship or Professional Conduct?  Negotiated Discourses of Participation as Authorship in Open Content Communities 
Panagiota Alevizou (London School of Economics)  
 
This paper examines the role of wikis in negotiating notions of authorship as a mode of participation in two open content communities claiming to produce alternative (to 
the mainstream), collaborative and free encyclopaedias. Specifically, I examine the intersections of discourses in editorial policy and guidelines of conduct in Wikipedia 
(English version) and Citizendium with each community’s interface, and how these intersections scale participation and behaviour around content development. Drawing 
on discourse analysis and a series of interviews with members from each community this paper raises tensions around the negotiation of participation as professionalism 
or as collaborative forms of citizenship.  For example, despite their differences in named and anonymous authorship, as well in volume of participants and content output, 
Citizendium and Wikipedia respectively and similarly frame citizenship (articulated around normative rights and obligations) as a discursive trope for scaling performance 
and collaborative authorship as a process that simulates ‘professional conduct’.  However, as much as voluntary contribution and peripheral participation are enticed in 
both material substrates and discursive tropes inviting casual authorial contributions, definitions of authorship become more stratified through a level of community 
‘expertise’ and ‘norm awareness’ that are based more on outcomes of ‘rational dialogue’ than ‘inter-subjectivity’. 
 
 
Panel 3.6: Web 2.0 and Minority Voices 
 
Ethnic Political Spheres Online 
Kathrin Kissau (Westfälische Wilhelms-University, Germany) 
 
Within our present research project "Political potential of the internet - the virtual Diaspora of migrants from Russia and Turkey in Germany" we are analyzing the 
characteristics of political activities of immigrants on the internet. The focus hereby lies on the interconnectedness and the on-line participation in the political processes 
both in the host country and in the country of origin. 
 
After thoroughly investigating Turkish and Russian political websites created or visited by migrants in Germany and surveying the users themselves we have found 
evidence for the fact that a new ethnic political sphere is developing on the internet. Such a concept of "ethnic online publicity" (Hunger/Kissau) has the potential to 
sensibly frame the approach to studying new forms of online spheres especially coined by non-hierarchical modes of communication and information exchange as 
displayed in the web 2.0. 
 
This "ethnic public sphere" opens new pathways of organization and thus participation for otherwise politically disadvantaged groups such as immigrants without 
citizenship. Through these processes empowerment and new possibilities of influence on mainstream political spheres online are enabled. Here it is interesting to discuss 
the different orientations of immigrants´ online political activities, as their political online communities are not only focused on the country of residence but also on their 
country of origin. 
 
Within the presentation the theoretical concept of ethnic political Spheres on the internet will be discussed thereby giving empirical evidence for immigrants´ online political 
activities and orientations. 
 
Click on Democracy: An Assessment of Internet use in Kenya’s 2007 General Election 
George Nyabuga (University of Worcester) 
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Prior to the chaos that have plagued Kenya since the announcement of the results of the disputed 27 December 2007 elections, there was significant use of the internet by 
politicians, political parties, the government and quasi-government bodies, civil society, and ‘ordinary’ people for political purposes. While levels of use varied, there is little 
doubt that the internet played some role in the elections, providing opportunities for ‘greater’ and ‘open’ political communication, interaction and as a platform for political 
discourse. This paper thus assesses modalities of use and whether the internet offered any advantages over ‘traditional’ media. It examines the role the internet played in 
electoral activities, voter turnout and voting patterns. Using ‘mobilisation’ and ‘reinforcement’ arguments, this paper argues that whilst the internet offers opportunities for 
ordinary people to engage with the political system, the opportunities are currently only limited due to various factors that have stunted its diffusion and use particularly by a 
majority of those living in rural areas where such facilities are scarce. Despite these observations, there is little doubt that the Web can mobilise or stimulate political 
interest and engagement, whether directly or indirectly, and play some role in the ‘democratic’ process. Granted, the paper argues that the net gains accruing from internet 
use favours those already in high places and thus its current utilisation more or less reinforces the status quo. 
 
The Rise of Catosfera: A Case Study of Catalan Blogosphere 
Josep Sort (Universitat Ramon Llull, Barcelona, Catalunya, Spain) 
 
For Catosfera we understand the community formed by all the blogs written in Catalan, or the Catalan written part of the global blogosphere. It is commonly accepted that 
in the last years the rise of Catosfera has been very important.  
 
In this paper I propose to study the roots of this trend. A first consideration is that, even though, Catalan is a lesser-used language, the number of blogs written in Catalan 
is relatively high. In relatively terms, Catalan is one of the languages more used in the blogosphere. Secondly, if we divide the catosfera by themes, it is interesting to 
realize that political blogs are paramount, following by literary and technology blogs. This hegemony of politics in the catosfera can be explained by the late political 
developments in the Catalan political life (debate on Independence versus Autonomy). What is shocking is that this online activism is parallel to a drop of political 
engagement in offline politics, such as voting in elections and referenda. 
 
In the proposed paper I discuss the implications of this paradox. Also I suggest other reason to understand the rise of the catosfera, not related to politics. Such reasons 
are: (i) inexistence of a referential publication (newspaper, weekly, biweekly, monthly) written in Catalan and the Media hostility perception debate ,  (ii) the rise of the short 
articles style (called bitllets), (iii) a very rich tradition of Catalan journalism, (iv) only a relatively low number of Catalan bloggers are able to write in English, that is the most 
common language in the blogosphere, (v) The opportunity structure debate, (vi). In this paper I develop such arguments.  
 
From a general point of view this paper touches issues related to internet and Nationalism, Online Activism, internet and Minority Languages, Cultural Diversity, Blogitics 
(political blogs), among others. 
 
 
Panel 4.1: Surveillance, Censorship and Democracy I 
 
Web 2.0 in China. The Collaborative Development of Citizen's Rational Discussion and its Limits. 
Severine Arsene (Sciences-Po / OrangeLabs, Paris, France) 
 
Web 2.0 services such as video sharing or tagging are very popular among the 210 million internet users in China. They provide a new kind of platform for self-expression, 
content production and opinion exchange. In China, internet users most frequently discuss their car, flat, salary or dog, in other words their lifestyle and values. This is 
related to the rise of an urban and connected "middle class". 
 
We argue that although these discussions are seldom of political nature, they are leading people to develop new forms of expression and adopt shared discussion rules. 
Rationality and tolerance are increasingly required, whilst the large majority of discussions are still spoilt by personal and sometimes abusive attacks.  
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A fieldwork stay in Beijing in 2006 and 2007 saw a wide range of popular debates on morality issues, corruption and other social scandals. Between harsh nationalism and 
moral indignation, self-regulation and responsibility, moderators as well as users are collectively elaborating formal and informal rules of politeness, and setting new criteria 
of objectivity.  
 
It can be argued that the internet offers an unprecedented platform for this peer negotiation of common rules and values, which is even more meaningful in China where 
top-down decision-making is the norm. Nevertheless, it is still too early to call this phenomenon a real deliberation process. The in-depth interviews with internet users that 
were carried out will help us understand how the users themselves perceive the characteristics of these blooming online discussions. 
 
Social Media and Political Activism in the Arab World 
Mohammed Ibahrine, Al Akhawayn (University in Ifrane, Morocco) 
 
The most potent technology developments go beyond Web 1.0 and encompass Web 2.0. Unlike other regions, the Arab world witnessed slow but steady emergence of 
blogging in recent times. In Arab countries where the authoritarian grip over the channels of political communication is very tight, civil society groups and activists have 
turned to social media as an efficient tool for political communication to compose statements, to distribute anonymous political messages to targeted audiences, especially 
to younger supporters and to mobilize followers and supporters for demonstrations. This paper tries to explicate those advances and explore their implications both for 
media and for public participation in the political process. 
 
The advances and contributions of social software such as blogs, message boards, podcasts, wikis, and vlogs have limited the effects of traditional media. The potential of 
emergent social software and related technologies lies in their capacity to engage people in collaborative activity, in prompting new ways of organizing information and in 
producing and sharing media product. 
 
The social media’s collective desire to share information and media services has created and supported a new form of participatory media that relies upon two-way 
symmetric communication. The paper will cover news stories becoming big in the Arab blogosphere and then being (re)introduced into Arab mass media. Arab bloggers 
already carry out the role of grassroots reporter and fact-checker. They offer a variety of diary-style reportage, eye-witness accounts and photographs, and intense scrutiny 
and analysis of the coverage of events by traditional media. Not only can Arab bloggers respond and interact almost instantaneously, they can also use mobile 
photographs, provide clips from TV reports, link to podcasts and make use of satellite mapping imagery. With the social media gaining in importance, media 2.0 amateur 
and practitioners have moved from observer status to commentator or even shaper of events and have made journalists themselves being questioned, not the questioner. 
 
This paper will position social media in the context of participatory journalism and show that Arab mainstream media response to the new technology are reflections of its 
emerging influence; and illustrate the power of social media to affect the news agenda. It also aims at contributing to the discussion whether social media will change the 
face of mass communication and whether they have the potential to create an effective public sphere and thus enhancing civic responsibility and activism. In a world of co-
creation, social media are increasingly recognized as promising tools to change the form of information, to speed information transmission, and to increase the level of 
creation, sharing and consummation of information. 
 
This paper examines the real potential of social software as a political communication instrument in mobilizing socio-political demonstrations as well as the diverse social 
and political factors that impinge upon its actual use in citizens’ political participation in some Arab countries as well as its profound implications for Arab traditional political 
institutions and legitimacy.  
 
Recent popularity of blogging has traceable effects on an emerging Arab blogoshere. Political and religious authorities in the Arab world are challenged to figure out how to 
control the new “technologies of freedom” along with their liberalizing and democratising effects. 
 
Self-censorship and the Rise of Cyber-organizations: An Anthropological Study of a Chinese Online Community  

 45 



Cuiming Pang (University of Oslo, Norway) 
 
The broad use of web 2.0 applications in Chinese cyberspace, has provided a platform for individual exhibition and open communication, created a new type of social 
participation, and facilitated the proliferation of cyber collectives in recent years. The emergence of cyber collectives, communities, and groups was regarded by some 
researchers as the main indicator and force for unlocking the public sphere in China and empowering Chinese civil society. It is evident that collective action is more 
influential in spreading public opinion and organizing public activities than is separated and unorganized individual action. However, when faced with the threat of a more 
powerful authority, a grassroots collective would possibly become more fragile than the individual, and is liable to compromise in order to avoid complete annihilation. 
Based on participation observation of a Chinese online community and in-depth interviews with informants both online and offline, this paper shall investigate internet users 
and internet service providers’ perceptions of and reactions to the Chinese government’s censorship, especially regarding how they learn, perceive, and practice self-
censorship. Special focus here will be on the organizations’ interpretation and practice of the government’s media policies, their conflicts and negotiations with both the 
government and internet users, and how they provide spaces for internet users to express themselves within the boundaries of the limitations on free speech set by the 
government. 
 
This paper argues that many Chinese cyber collectives organized in the format of online communities tend to withdraw collectively rather than fight for free speech when 
they encounter the government’s censorship. Even though there is a wide range of criticism towards the government’s political suppression among ordinary community 
members and even community mangers, the managers tend to learn and practice self-censorship on their own, rather than taking risks to challenge the government 
authority, for fear of penalties. They generally tend to establish a friendly relationship with ordinary users, and adopt the strategies of negotiation and dialogue rather than 
restrictions and sanctions, to remind users to be cautious of their own behaviour. And ordinary users who establish a collective identity with the community in which they 
participate, tend to understand and accept the community managers’ self-censorship, even treating it as a collective task, maintaining and protecting their collective 
spontaneously. Therefore, cyber collectives that emerge in the Chinese internet environment actually act as a “social safety valve”, and to some extent help to relieve the 
tensions and struggles between the state and individuals. This makes it easier for the government to practice internet censorship, and the road to democracy in China 
much more unpredictable. 
 
 
Panel 4.2: Activism and the Cultural Theory of Networks 
 
Mobil(e)ising the Multitude: the Political Significance of Mobility in Contemporary Protest and Resistance Movements  
Joss Hands (Anglia Ruskin University) 
 
Mobile communications, and the increasing portability of distributed computing, has lifted many temporal and spatial constraints from the organisation of individuals into 
groups, naturally including those participating in political protest and resistance. Similarly the ubiquity and ever decreasing costs of such technology has lifted wealth 
barriers to participation in such movements. The standard liberal-democratic framework for understanding political will formation has been that of the public sphere.  Such 
a sphere, reliant as it is on the time hungry process of deliberation and the exchange of validity claims, seems poorly suited to the speed and brevity of mobile 
communications. These changes have begun to be theorised by for example, Howard Rheingold, with his concept of the ‘Smart Mob’ (2002) in which individuals act 
together in a swarm like configuration. The phenomenon has also been touched on, for example, by Hardt and Negri’s adoption of the concept of ‘Multitude’.  
  
This paper thus begins to think through this new landscape by addressing the theoretical problem of political will formation under such conditions of speed, asking if this 
necessarily produces an emphasis on the ‘mob’ element, or rather allows for a genuine ‘smartness’, thus, what is the distinction here between the multiple and the 
singular? And, what does it mean to be a political actor in such circumstances? Whereas the notion of the public sphere assumes an open process wherein deliberating 
individuals moving towards collective, but abstract outcomes, such as moral norms or political principles, here we have a situation in which multiples move towards ever 
more complex sets of concrete actions via an aggregation of overlapping aims and desires. Thus the paper works through the likely significance of this ‘mobil(e)isation of 
politics’ for protest and resistance movements, and more broadly for a new political ontology.  
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The Permanent Election Campaign: Web 2.0 and the New Political Staff 
Greg Elmer (Ryerson University, Canada) 
 
This paper argues that in the U.S. and Canada political parties have increasingly integrated campaign-like politics within more established modes of governing. This logic 
of “governing as campaigning” has been made possible in part by the integration of web 2.0 platforms and, more importantly, user-generated content, into the political 
parties communications apparatuses. The paper likens the political web 2.0 sphere as a permanent digital war room. 
 
A discussion of party bloggers in Canada is used to highlight the role that such informal partisans play in internal politics and mediated political debates in the mainstream 
press. The paper also highlights the limits of theories of “immaterial labour” of bloggers in a permanent election cycle. 
 
Web 2.0 and Politics of Attention, Sociability and Capture  
Jussi Parikka (Anglia Ruskin University) 
 
Nobody disputes the naturalness of sociability. “Being social” is the innocent core assumption on which Web 2.0 applications and discourse seem to be based. Posited as 
the natural human desire and mode of organisation, the applications themselves, e.g. Facebook or Flickr, try to posit themselves as transparent tools. Yet, to follow Bruno 
Latour’s line of thought, why do we then need these technological aids if they are merely the innocent mediator? The technological is at the same time bracketed as an 
innocent mediator, while precisely and concretely it is a crucial part in how tastes, tests, messages and images are shared in various popular applications. In a certain 
sense, much of the discourse around several web 2.0 applications is based on a forgetting, or assumption of “naturalness” in terms of the “the sociability” of the people 
involved and the transparency of the media technological tools.  
 
The paper tracks the political archaeology of these three modes of capture that function at the core of web 2.0 discourse. The concepts are easily tracked not as 
exclusively part of the recent technological innovations, but more accurately as techniques of definition, capture and modulation that characterise the emergence of 
technical media culture since the nineteenth century. Focusing especially in “social” and “attention”, the presentation draws from e.g. Jonathan Crary’s research into the 
psycho-physiological construction of attentive subject, Michel Foucault’s ideas of biopower and also e.g. Maurizio Lazzarato’s recent theories concerning brains, labour 
and network society. In this context, much of the logic of web 2.0 is shown to be one of aesthetics, a capturing of perception but also prescribing modes of attention and 
understanding. Whereas art practices have often been described as techniques of attention and framing, it seems that in this sense everyday online practices are being 
remodelled as “art.” 
 
Panel 4.3: Theorising Web 2.0 II 
 
Part of the Problem? Meditations on Mediation and the Politics of Web 2.0  
Patrick McCurdy (London School of Economics) 
 
Many characteristics attributed to Web 2.0 – such as interactivity and information sharing between users – have already been widely written about in the study of the 
media/social movement dynamic. This paper argues that a shortcoming of much of this research is that it places too much emphasis and even romanticises internet 
aspects of the media/movement dynamic while disregarding any overlap or interaction with mainstream media. Consequently, any efforts to establish a “web politics 2.0” 
within media/social movements related research must avoid simply fetishizing a catchphrase and adequately address these shortcomings in the existing body of research.  
 
In order to address these shortcomings, media should be viewed as a multilayer, overlapping and fluid process that institutions and social actors are both embedded in and 
reflexively engage with. To this end, this paper applies a mediation approach to the study the media-oriented practices of the Dissent! network and specifically the 
CounterSpin Collective in their planning for and interaction with media at the 2005 G8 Summit. The analysis highlights both how interactive elements of the internet are 
applied by activists and  just as importantly, how these overlap with mainstream media practices. The paper concludes with a summation of the applied theoretical model 
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and argues that such an approach may provide one theoretical avenue to incorporate elements of  “Web 2.0” while also addressing the shortcomings of the current 
literature. 
 
This paper contributes to conference themes on theorizing Web 2.0, activism and civil society engagement through an analysis of the media practices of the Dissent! 
network in their mobilisation against the 2005 G8 Summit in Gleneagles, Scotland.  The paper is based on the analysis of data gained during a year and a half of online 
and on the ground participant observation with Dissent, a series of 30 qualitative interviews. 
 
On the Path to the Great Community? A Deweyan Analysis of the Democratic Implications of Internet-based Collaborations 
Azi Lev-On (Ariel University, Israel) 
 
In recent years we have witnessed the notable accomplishments of numerous internet-based large-scale collaborations, which allow people to participate in addressing 
public problems. But we are still searching for an interpretive frame to address the democratic implications of such participatory innovations. 
 
To facilitate our understanding of the social and political implications of collaboration using new technologies, I turn to the democratic theory of John Dewey. After 
surveying key themes from Dewey�s theory I ask whether internet-based collaborations can fulfil the hopes to heal the “short-sightedness” of publics, and serve as the 
groundwork for generating a “great community.” 
 
From Participatory Web to E-Participation? 
Steffen Albrecht (Hamburg University of Technology, Germany) 
 
The use of information and communication technologies in political communication is undergoing continuous change. The spread of so-called web 2.0, a new techno-
cultural phenomenon, is the latest trend. Based on the notion of the “web as platform” and in contrast to the old media paradigm of passive audiences, new media 
applications such as wikis or weblogs stimulate participation and active contribution on the side of the user. This trend has generated interest in the effect of web 2.0 on 
political participation – especially among politicians, but also among researchers. Will the “participatory web” encourage new forms of political engagement? Will it help to 
close the gap between citizens and representatives? Or will it merely reproduce the well known pattern of participation, as the research on politics on web 1.0 suggests? 
This paper draws on the results of empirical research on participation on- and offline in Germany to answer these questions. It starts from the observation that the interest 
in participation among the population is larger than one would expect from the amount of actual participative behaviour. Based on the author’s recent studies on weblog 
campaigning and e-participation, it is argued that web 2.0 as a technology does not have much of an impact on participation, but that it is a sign of more fundamental 
changes of the very notion of “the political”. 
 
Of People and Algorithms: Web 2.0 and the Production of Visibility 
Bernhard Rieder (Universitý de Paris 8, France) 
 
The question of how information (and its cultural collaterals, significance, opinion, belief, etc.) spreads through society has engaged researchers from different disciplines 
at least since the advent of mass media. Especially in democratic societies, political participation depends on the ability to make one’s position known, to gain a form of 
“social visibility”, which is traditionally being established on different organizational levels ranging form political institutions such as parliament to networks of social 
interaction, mass media playing indeed a crucial role. In communication studies, historic approaches such as agenda-setting and gatekeeper theories as well as more 
recent works on memetics and network diffusion have tried to theorize the process by which a society prioritizes issues and decides whether a matter is worthy of public 
debate or not. Consequently, critical research has often focused on the power of certain institutions such as news agencies and big media companies to control large parts 
of that process. With Web 2.0 now comes the promise that (editorial) control can be arranged in ways that mark a striking departure from the logic of few-to-many mass 
media. Search engines like Google, reputation brokers like Technorati and social news systems like Digg function as aggregators of millions of individual acts of 
appreciation – gestures like linking, commenting and rating – that are captured by algorithms and used to organize any collection of information (web pages, blogs, news 
stories) into a hierarchy. What has been called the "wisdom of the crowd" is in fact a socio-technical hybrid that represents a new arrangement for producing visibility and 
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structuring public discourse. Drawing on Actor-Network Theory, Habermas’ concept of the public sphere and Bourdieu’s cultural economy, we examine how Web 2.0 
redistributes control over information flows and argue that the democratic potential of this shift is counterbalanced by technological blackboxing, privatization and delusion 
of accountability. 
 
 
Panel 4.4: Mobilization and Engagement IV 
 
This Is How They Do It: Assessing Digital Natives and the New Civic Engagement(s) 
Deen Freelon (University of Washington, US) 
 
Recent hypotheses of youth civic engagement have emphasized that young people may contribute to public life in ways that have largely been ignored or 
underemphasized by existing scholarship. Bennett posits two general methods of civic engagement: dutiful (executed through established institutions such as government 
and civil society) and actualizing (executed individually or in small, loosely networked groups), the latter of which the theory predicts will be more preferable to youth. The 
category of actualizing citizenship encompasses online activities in which young people participate liberally, such as forum discussions, social networking, and multiplayer 
game protests. Coleman organizes online attempts to engage young people into two types: managed (intended to establish vertical channels of communication between 
participants and institutional power structures) and autonomous (intended to promote inter-participant discussion and opportunities for youth to redefine the "civic" for 
themselves). Both Coleman and Bennett predict that dutiful citizenship will be more prevalent on managed sites and that actualizing citizenship will be associated more 
with autonomous sites. The current case study will compare the effects of two youth-oriented online civic environments (one autonomous, the other managed) on the types 
of civic engagement manifested by their participants. By analyzing user-contributed content in a single site which contains both managed and autonomous sections, this 
study will contribute to scholarly debates concerning how the internet can most effectively foster civic engagement among the young. 
 
Social and Artistic Critique: Two Different Ways of Participatory Politics on the Net? 
Veronika Kneip and Johanna Niesyto (University of Siegen) 
 
The proliferation of media has led to the general assumption of a shift in political participation towards rather professionalised and mediated practices. With the introduction 
of the (social) web the picture has become more ambiguous: While some scholars (e.g. Bohman) see configurations of deliberative democracy revitalised – in particular 
through appropriations of the net by civil society actors, other positions attribute 'new' democratic configurations to the internet. For instance, Dean replaces the norms 
inclusivity, equality, transparency, and rationality by the norms duration, hegemony, decisiveness, and credibility. Also, he characterises issues, not actors as vehicle of 
democracy. 
By taking digitalised Anti-Corporate Campaigns – understood as campaigns which target single corporations and/or whole industries – as example the paper aims to 
explore how civil society actors use the net in order to meet participatory values. Against the backdrop of a most different case design and by drawing on the differentiation 
of anticapitalist critique into social and artistic critique – introduced by Boltanski and Chiapello – the Attac campaign “Lidl ist nicht zu billigen!” [Not not approve: Lidl!] and 
the Nikeground campaign conducted by the artists Eva and Franco Mattes will be analysed in-depth. Which strategies of mobilisation are employed? Do the campaigns 
take Web 2.0 applications into consideration and how are these applications related to participatory values? Can interrelations be detected between the campaigns’ 
strategies resp. the appropriation of the net and different concepts of democracy? 
 
The empirical findings are based upon the research project ‘Changing Protest and Media Cultures’ wherein more than 100 transnational Anti-Corporate Campaigns have 
been identified. The campaigns examined in the paper are two of ten case studies which have been selected for deeper investigation. 
 
The Internet and Political Knowledge in U.S. Presidential Elections 
Hannes Richter (University of New Orleans) 
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Political scientists and observers have long been lamenting the low levels of political knowledge among the American electorate. Deemed vital to the proper functioning of 
a democracy, many believe average Americans simply do not know enough about politics and current affairs in order to reach an informed decision on Election Day. Even 
with levels of formal schooling rising for the past twenty years, levels of political knowledge failed to increase accordingly. The advent of the internet led many to believe 
that the great equalizer had arrived: Virtually infinite information on every issue at every connected citizen’s fingertips. This was thought to be the beginning of a new era; 
an era where citizens could gather a maximum of information at a minimum of cost and with minimal effort; a never-before seen information paradise was about to unfold, 
and as a result, citizens would become more informed, and the overall democratic process would be the ultimate beneficiary. 
This paper presents models for the years 2000-2007 investigating the independent impact of the web on respondents’ political knowledge  while controlling for standard 
predictors and other information sources. I employ data from the American National Election Studies and from the Pew Center for the People and the Press to test these 
models statistically. 
 
 
Panel 4.5: New Digital Divides? I 
 
Navigating the Digital Divide: Web 2.0 and the Politics of Development 
Andy White (University of Nottingham Ningbo) and Felicia Chan (University of Manchester) 
 
Commentary on Web 2.0 in the media and academia tends to be more celebratory than critical. Is this sanguine approach a justified one and, if not, how can we account 
for this seeming reluctance ? beyond the ranks of professional neo-Luddites - on the part of academia to suspend its critical faculties when the complexities of our modern 
technocratic societies seemingly call for more intellectual engagement, not less? Using two or three case studies of countries at different phases of development, we shall 
explore the practical difficulties that uneven access to the internet poses for these countries, access that is made uneven not just by infrastructural limitations, but also by 
the forces that provide and control that access, forces that are material, social and political in nature. 
 
Even those accounts that acknowledge the digital divide tend to be based on the premise that the exponential growth of technology will not only close this gap but also 
lead to progressive political development. We shall argue from a foundational stand-point that debates about Web 2.0 and digital media offer a technocratic view of 
development that do not adequately address the extent to which successful political and economic reforms in developing nations have proceeded in a gradualist way, with 
due regard for the institutional and cultural particularities of those nations. The panacea seemingly offered by this technology as an accessory of economic globalisation 
overlooks the complexities of each individual case, such as the unevenness of access not just between nations, but also within nations, regions, and populations. 
Narrowing the digital divide may not simply be a case of providing more, and newer, technologies, but also one of addressing the complex interplay between the forces that 
create, own, disseminate, and use, these technologies. 
 
Technology Change, Community Creation, and Common Values 
Irene Wu (Georgetown University, USA) 
 
The more communication technology changes, the more time and space can be abridged. People achieve a sense of belonging in a community because they have a 
shared sense of locale and history. Today is so filled with media, that common locale stretches across space and common history stretches across time. Increasingly, 
people feel a part of groups which are constituted through meaning communicated over technology, not just groups built on face-to-face interaction. In this context, the 
internet is just one more technological innovation in a long line of inventions from the telegraph to the telephone to the television. 
 
While in many respects, the internet is changing communities just as previous technological innovations changed communities, in one respect it may be different, and that 
is on the value of information. Information is super abundant because digitalization has made copying it cheap and easy, and the development of the internet has made 
sending it cheap and easy. The scarcity is in insight. The scarcity is the ability to make sense in the face of super abundance of information. Those who are full of insight 
have an advantage compared to those who do not. 
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Using this understanding of how the internet is changing the creation of communities and made information super-abundant and insight scarce, I propose to investigate the 
issue of freedom of expression online in China, Russia, India and Brazil. In general, I will examine recent cases of government restrictions placed on the use of internet. 
These contemporary incidents I will compare with examples of government policy toward historical changes in communications technology. The research question will be 
whether past government practice toward new developments in communications technology predicts or contradicts current practice toward the internet. 
 
Building an Inclusive Web 2.0: Reflections on the Role of Web Professionals 
Helen Kennedy (University of East London) 
 
Questions about the politics of Web 2.0, participatory values and democratic citizenship point to a simpler, bigger question: who is the Web for? In different ways, policy, 
legislation, social inclusion projects and theoretical debate have highlighted that the Web is, or should be, for everyone. The World Wide Web Consortium’s Web 
Accessibility Initiative (W3C WAI) has been active in trying to ensure that the ethos of  ‘access by everyone regardless of disability’ Tim Berners-Lee) is achieved on the 
Web. People with cognitive disabilities are not included here, however, as the introduction to the latest version of the WAI’s Web Content Accessibility Guidelines (WCAG) 
acknowledges: ‘the WCAG 2.0 guidelines do not address many areas of need for people with [cognitive, language and learning] disabilities.’   
 
Given this omission, how can those actors who are key to making the Web, designers and developers, be persuaded to attend to the accessibility needs of people with 
cognitive disabilities, to consider this group as equal citizens in a participatory democracy? From the point of view of web professionals, Web 2.0 is arguably characterised 
by the adoption of web standards, itself a feature of the increasing professionalisation of web work (Gill 2007). Embracing web standards has meant embracing 
‘mainstream’ web accessibility, as the two have much in common, but the accessibility needs of people with cognitive disabilities are outside this mainstream. This paper 
presents research-in-progress, Inclusive New Media Design (www.inclusivenewmedia.org), which aims to include people with cognitive disabilities in Web 2.0, through a 
dialogue with web professionals. 
 
 
Panel 4.6: Web 2.0 Activism 
 
Only in America? Candidates’ Websites in the 2008 US Presidential Primaries  
Cristian Vaccari (University of Bologna) 
 
This paper presents a longitudinal analysis of US Presidential candidates’ websites covering the extended primary campaign, from March 2007 to March 2008. The 
analysis comprised the websites of all major candidates running for President in the Democratic and Republican parties and was performed in March, June, September, 
November, 2007, and January, February, March, 2008. The observations were guided by a coding scheme featuring eighty-nine variables arranged into three macro-
areas: information tools, participation tools, and professionalism.  
 
Preliminary analysis reveals a steady growth in websites’ average scores as the campaign progresses and a significant investment in participation tools, which, unlike in 
European countries, are featured as prominently as information tools. Moreover, Democratic candidates’ websites obtain remarkably higher scores than Republicans’, a 
phenomenon that appears to be consonant with other comparative studies highlighting progressive parties’ higher propensity to innovative online strategies. Significant 
differences also emerge between top-tier and lower-tier candidates’ websites, thus confirming the “normalization of cyberspace” theory which claims that the new media 
tend to mirror, rather than transform, the  re-existing political landscape, although notable exceptions can be found.  
 
The data are interpreted in conjunction with some reflections on the notion of “American exceptionalism”, i.e., the specific features of the US political and media system, 
and its relevance in understanding internet politics. 
 
The Labour of Internet-Assisted Activism: Overcommunication, Misscommunication, and Communicative Overload 
Rasmus Kleis Nielsen (Columbia Univerisity) 
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This paper analyze the problems of overcommunication, miscommunication, and communicative overload that internet-assisted activism in contemporary incarnations 
suffer from. Pushing beyond web research and into ethnographic fieldwork amongst activists involved in the 2008 U.S. presidential primary, I demonstrate how the 
supposed wonders of new technologies, including the low-cost communication they provide, comes with new and peculiar problems that are only really visible on the 
ground, prices that are only paid in practice. Even in a case like mine, where resources like money, skills, and volunteers were amble, and everyone involved in a race in a 
state with much at stake had the incentives to make the whole thing sparkle, internet-assisted activism turns out to be more laborious in practice than in theory and 
hyperbole. Drawing on the work of Bruno Latour and organizational sociologists like David Stark, I trace the complications that arise as the number of communicators, 
communications, and modes of communication multiply as new organizational forms, based on internet elements and greater volunteer participation, are introduced into 
political campaigning. I chronicle the orientation and composition, and reorientation and recomposition, of the people who accept the invitation to participate extended by 
websites exclaiming 'we need you!' and connect the socio-technological study of internet-assisted activism to current debates over the connections between political 
practices and civic engagement in America. 
 
Web-born User-generated Activism: Capturing Emerging Forms, Properties and Opportunities in the Social Web 
Damien Lanfrey (City University, London) 
 
It is an explosive moment for the “user-generated Web” nowadays, highlighted by public debates, research and, more significantly, users and figures. 
 
What is finally changing in “Web 2.0”, is the way creators and users have started taking advantage of all the “dormant” potentialities of this medium, challenging outdated 
attitudes towards the rights of users, customer choice and empowerment. 
Generative interactivity, interconnectedness and their formalization appear to be the main drivers of a shift that is leading the Web from being an almost text-dominated, 
broadcast-like medium into a social environment where user-generated content and people appropriate, perhaps irreversibly, an increasingly central position. 
 
In this highly appropriable, fast-changing environment that I define Social Web, organizations and networks operate, develop or even emerge. 
While traditional political actors and social movements are increasingly turning to blogs and SNS for exploiting campaigning opportunities, new forms of “user-generated” 
activism and civic awareness are given birth within the Social Web. 
 
They perhaps cannot be entitled “social movements” but strive for similar goals; they don’t consider the Web as a mere “tool” anymore, but rather as an environment where 
mashups, participative standards and no gatekeeping allow the spontaneous flourishing of points of presence and new potential “allies”, blurring websites boundaries; they 
foster networked individualism, spontaneity, self-organisation and disintermediation through direct, person-to-person networking. 
 
Through the in-depth analysis of a challenging diversity of case studies (among them Kiva.org, Beppegrillo.it and Peuplade.fr), this doctoral research firstly aims at 
investigating the cutting edge of this recently flourishing web-born, “user-generated” activism, considering also implications for broader changing user-Web appropriability 
and society-technology relationships. 
 
 
Panel 5.1: Mobilization and Engagement V 
 
Realizing the Social Internet? Online Social Networking Meets Offline Social Capital 
Josh Pasek (Stanford University, USA), Eian More and Daniel Romer (University of Pennsylvania, USA) 
 
Does internet use have the potential to build social capital?    
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Emerging evidence suggests that politically knowledgeable, interpersonally trusting, and civically engaged individuals share particular patterns of internet use.  In previous 
national survey studies, internet use has been divided into a handful of excessively broad categories, and researchers have been unable to address newer, category-
spanning internet uses as well as the potential impact of individual websites.  By examining the use of online social networks in a nationally representative sample of young 
people, this study explores the varied relationships between indicators of social capital and internet use on a site-specific level (i.e. Myspace vs. Facebook).  Indeed, 
differences between social networking sites are as large as those between more global categories of use (e.g., informational vs. social networking) and are robust to 
attempts to account for differences between the users of the sites.  In explaining these relationships and exploring the differences between social networking sites, we 
suggest that website use induces a site-specific  culture that can either encourage or hinder social capital. 
 
Politics as Friendship: The Impact of Online Social Networks on Political Behavior 
Young Mie Kim (Ohio State University, Columbus) 
 
The present study examined the influence of individuals’ use of online social network sites on voting behavior. Despite the faddish enthusiasm about the democratic 
potential of online social networks in political campaign practices, little systematic research has conducted with regard to the “effects” of online social networks on voting 
behavior. The present study first attempted to explore how online social networks would influence voting. This study theorizes the New Voting Reward Model by revising 
Downs’s original voting model (1957). In consideration of the unique nature of the new information environment, the New Voting Reward Model includes both individual 
and collective motivational factors as predictor of the probability of voting. A survey of 416 individuals reveals that online social network usage contribute to explaining the 
probability of voting by 5.8%.  Furthermore, political use of online social networks is positively associated with self-efficacy, social capital, as well as civic duty. Implications 
of online social networks for the transformation of political leadership strategies are discussed. 
 
Internet Election 2.0? A Case Study of the 2007 Korean Presidential Election 
Yeon-ok Lee (Royal Holloway, University of London) 
 
A growing literature suggests that the effect of the internet on politics in a given society is inextricably entwined with pre-internet social conditions, such as the achieved 
level of democratic and economic development, institutional dynamics and offline political culture. Developing Flichy's concept of 'internet imaginaire' (2001), this paper 
focuses the ideologised representations of the internet in the Korean context. It first looks at how the 16th President of South Korea Roh Moo-hyun and his supporters 
counterbalanced the effects of the existing mass media and political cartel by capitalising on early internet ideals during the 2002 presidential election. Based on results 
from a keyword-in-context (KWIC) analysis of media headlines from December 2002 and December 2007, the paper discusses how the public have reconceptualised the 
internet in reaction to the routinisation of online activity and the liberals' monopolisation of symbolic definitions of the internet, and how such reconceptualisation might have 
affected the next presidential election held December 2007. 
 
 
Panel 5.2: Parties Elections and Campaigning IV 
 
VulnerableSpace: A Comparison of 2008 Official Campaign Websites and MySpace 
Paul Zube, Media and Information Studies (Michigan State University) 
 
The last decade of American elections have been fruitful for researchers studying politics online.  It seems that each election brings with it new web technologies that 
political candidates can make use of in order to pursue campaign goals.  With the 2008 U.S. presidential election looming, it appears that social networking sites (SNSs) 
will be the newest web tool utilized by candidates.   
 
This paper examines the ways in which campaigns are making use of one particular SNS, MySpace.  MySpace is a popular SNS in the U.S. with a relatively young 
population of users.  This represents an interesting strategic move by U.S. candidates as they have traditionally put little effort into courting young voters, especially as 
young voters are infrequent visitors of the polls.  To study how candidates are using MySpace, two approaches were used.  First, the 14 candidates that had active 
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MySpace accounts in the spring of 2007 were “friended” by the researcher to allow full access to the candidates’ spaces.  The MySpace and official website spaces of 
these 14 candidates were then frequently observed during a one month period.  Particular attention was paid to differences in content and useable site features.  In 
addition to this comparison, the researcher also analyzed the comments posted on candidates’ MySpace pages.  This provides a glimpse into the potential interactivity 
promise of SNSs.  
 
The results of these methods found that there are significant differences between the official website presence and the MySpace presence of candidates.  The use of 
MySpace seems to represent a relinquishing of control by campaigns.  Although this may be encouraging for those interested in the ideals of democratic governance, it is a 
counterintuitive strategy for the candidates.  Candidates have historically sought the maximum electoral benefit from the minimum image/message risk; whereas, SNSs 
seem to represent a great risk with potentially very little electoral benefit. 
 
Reaching Out on Their Own Turf: Social Networking Sites and Campaign 2008 
Rebecca Hayes, Paul Zube and Thomas Isaacson (Michigan State University) 
 
Internet social networking sites (SNSs) are becoming an active forum for participation in politics in the United States, with nearly every candidate in the 2008 presidential 
primary having a profile on the major SNSs of Facebook and MySpace. One of the main demographics of these sites, individuals aged 18-24, is known to be largely 
apathetic towards the political process and has previously demonstrated a low level of engagement in politics.  While candidates are obviously expending significant 
resources to reach out to these young voters online, through both SNSs and Web sites, little is known about the attitudes of this group towards these attempts and how 
they may impact intention to vote.   
        
Voters are most likely to establish political attitudes and habits by the end of their college careers. For an attitude to form and internalize towards voting or a candidate, the 
source of the information the attitude is based on must be credible.  Additionally, to promote civic participation, an individual must possess political information efficacy, the 
belief that one has the knowledge to participate.  Utilizing a pre-test post-test experiment with control (n=404), this study employs the Facebook and MySpace profiles and 
Web sites of six candidates to determine whether the targeted demographic finds online political communication to be a credible source of information, and whether that 
information can promote political information efficacy, leading to an increased intention to vote.  Results indicate that SNSs may be credible sources of information, but that 
the information available may not be fully utilized. 
 
Social Media Politics as Strategic Communication? The Use and Effect of Social Media in the 2007 Danish Parliament Election Campaign 
Lisbeth Klastrup (IT University of Copenhagen) 
 
The Danish 2007 Parliamentary Election Campaign, albeit only three weeks short, marked a turning point in the strategic use of online media by Danish Political Parties 
and Politicians. A huge amount of campaign money were spent online; and for the first time, politicians and parties used “web 2.0” or social media websites such as 
Facebook, Youtube and MySpace to reach their voters. The author’s research shows that as many as 30% of the running candidates, 243 politicians, blogged during the 
election (at the previous 2005 election, it was only 5%). However the news media were quick to declare that the politicians clearly didn’t know how to communicate in and 
with online media, and certainly it appeared so judging from their general activity. But is this declaration of “failure of use” really fair? This paper takes a close look at the 
emerging communication and user response patterns on blogs, Youtube and Facebook during and after the election, and compares it to known data about the publics use 
of the internet during the campaign. The discussion is based on a huge data material sampled from blogs, Youtube profiles of the political parties and the Facebook 
profiles of leading politicians; data gathered from an ongoing survey of 7000 representative users’ actual internet use (URL visits) during the election;  and with a dedicated 
survey of 1000 users which asked them about the use and importance of the web during the election. What really happened on the Danish web during the 2007 election? 
 
“I became Facebook friend with the Prime Minister!” - Citizens’ use of political websites in the Danish election campaign of 2007. 
Jakob Linaa Jensen (University of Aarhus) 
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This paper analyses and discusses citizens’ use of the internet in the Danish national election campaign of 2007. Former related studies have been based on surveys 
among citizens or logs or statistics from the major political websites. Methodologically, this analysis is based on a brand new technology where we are able to analyse 
each citizen’s exact online habits and moves during the election campaign rather than just studying hits on or traffic between certain sites. A panel of representatively 
selected internet users agreed in installing a robot program on their computers able to monitor not only the sites visited but also the time spent there. In the analysis we 
have strived to include all politically relevant Danish websites: from party websites, candidate blogs and promotional videos to news sites, private blogs and Facebook and 
MySpace profiles. The project is a result of a close co-operation with Association of Danish Internet Media, the main professional organisation for the internet industry in 
Denmark. 
 
We conclude that online political activity is a mixed cocktail: from search for news stories, visits to politicians’ websites, participation in political quizzes and lately, popular 
social network media like Facebook and MySpace have come to play a role. The two main political leaders both attracted around 5.000 friends on Facebook and there 
were intensive popularity competitions among various party leaders, not at least facilitated by the political youth organisations. Even though Facebook and other 
phenomena like YouTube and Flickr were popular among the internet users during the election campaign, the news sites of traditional established media continued to be 
the most visited during the election campaign. The party websites where visited mainly by the ever faithful party members and supporters, and videos and Facebook 
profiles of the party leaders only attracted limited audiences. The political online behaviour is on the rise but the specific media use shows us that specific patterns of 
behaviour in election campaigns are changing only slowly, despite the media hype on Facebook, MySpace and YouTube. 
 
 
Panel 5.3: Platforms, Power and Politics II 
 
Why is there no Right Wing Daily Kos?: An Examination of the Content of Blogs and the Online Disparities Between the Progressive and Conservative 
Blogosphere  
Jack Gallagher (University of Glasgow) 
 
From a US political standpoint, one of the more predominant features of online life has been the rise of the influence of the political blogosphere. Like many other online 
features, the importance of the blogosphere cannot be singled down to any single website. The Daily Kos, however, due to its unusual level of success and influence can 
be regarded as an important outlier within the political blogosphere worthy of in-depth study. This paper lays out two of the findings brought about by an attempt to analyze 
the content of prominent political blogs. 
  
First, while it is was anticipated that content analysis of blogs would help to expand understanding of online life by adding to the findings of previous quantitative analysis, 
the attempts to adapt previous successful methods initially produced findings of limited use. This works indicates what elements could be used to increase the 
effectiveness when examining the content of political blogs. 
  
A second feature which was highlighted by the original analysis is to determine why blogs of certain styles and structures appear to be more effective only on a single 
ideological side of the blogosphere. In the case of Kos, why has no similar right wing blog community such as Red State or Townhall been able to create the same level of 
activist success? This examination should show the levels of influence real world factors have in determining online life and some of the limits of quantitative analysis in the 
blogosphere. 
 
Political Subjectivation and Issue Publics on Facebook 
Ganaele Langlois (York/Ryerson Universities) 
 
Private Web 2.0 platforms present us with a paradox as they provide us with spaces and tools for “free” communication in exchange for the right to data-mine our personal 
information, including our political views, and friends. This paradox is characteristic of the tension between a front-end interface that promises enhanced forms of 
democratic and participatory communication and a back-end of black-boxed, opaque and secretive informational processes. While there exist two bodies of literature 

 55 



focusing, on the one hand, on the social and political uses of Web 2.0 by political parties and citizens, and, on the other, on surveillance and commercialization, our 
contention is that the relationships between front-end and back-end need to be acknowledged to develop a critical understanding of political communication and political 
citizenship practices on Web 2.0 platforms. Indeed, the back-end layers of software are not limited to processes of surveillance but also include mediating and interpreting 
users to themselves through the production of both personalized content and communicational tools that are then made available at the interface level. In short, back-end 
layers encode and channel user input in limited and specific ways. Using Canadian political events, such as a public opinion contest sponsored by Canada’s public 
broadcaster and the 2007 Ontario provincial election campaign, this paper conceptualizes the deployment of issue publics on Facebook (Lippmann, 1922; Marres, 2005). 
These publics come to being through a specific range of discursive practices and modes of political action online. We thus develop a framework to explore the 
technocultural layers within which political subjectivities are shaped. Using Felix Guattari’s (1992) and Maurizio Lazzarato’s (2007) conceptualization of modes of 
subjectivation within post-industrial societies, we explore how the technical layers of Facebook constrain and create modes of political subjectivation and foster new power 
dynamics between web software, political campaigners, and users. 
 
Feeding Congress to the Web: A New Architecture for the Capitol 
Michael Dale, Aphid Stern, Warren Sack (University of California, Santa Cruz) 
 
We have developed Metavid.org, a site that archives video footage of the U.S. Senate and House floor proceedings so that visitors can search for who said what when. 
Visitors can download, remix, blog, edit, discuss, and annotate transcripts and metadata. The site has been built with Open Source Software (OSS) and the video archived 
in an OSS codec (Ogg Theora). We present a virtual “walkthrough” of the architecture of Metavid. Following the insight that “the architecture of code is politics” we contrast 
ours with earlier media architectures (lobbies, newspapers, television, etc.) that have, historically, connected Congress to their constituents. The Metavid architecture 
lashes together representational and participatory democratic forms and, thereby, makes a new hybrid form of politics possible. We highlight two aspects of its design: (1) 
open standards; and, (2) Wiki functionality. First, open standards allow Metavid to function both as a platform, on top of which other sites can be built, and as a resource for 
“mashing.” For example, Voterwatch.org builds on top of Metavid: it pulls its video from the Metavid archive. Second, inspired by Wikipedia, Metavid extends the MediaWiki 
software (which is the foundation of Wikipedia) into the domain of collaborative video authoring. This extension allows, for example, closed-captioned text or video 
sequences to be collectively edited. The Wiki functionality supports an aesthetics of reference works, rather than polemics and sound bites. Incorporating open standards 
and Wiki functionality, the Metavid architecture promotes deliberation, consensus building, and the free sharing of ideas.  
 
 
Panel 5.4: Surveillance, Censorship and Democracy II 
 
Comrades Online?: Internet, Democracy and Russia 
Sarah Oates (University of Glasgow)  
 
When considering the rhetoric about the political potential of Web 2.0, it would appear that Russia is still mired in Web 0.0. Unlike some evidence from the West or even 
other post-Soviet states such as Ukraine, the internet does not provide a balance to the biased traditional media in Russia. What particular factors have led to a relative 
lack of political importance of the internet in Russia? Why is there little political discussion and debate on the Russian Web to make up for the lack of a lively political 
discourse in the traditional mass media? This paper discusses how the Russian case provides evidence for the notion that national media norms tend to overwhelm 
international norms about the democratising potential of the internet. Without resorting to an elaborate internet control strategy as in China, the Russian government has 
been effective at maintaining an authoritative voice via the broadcast media while marginalising political news and discussion online. In addition, evidence from a recent 
study by the Reuters Institute at Oxford has found compelling examples of how the Russian government controls powerful blogs through the co-optation of blogmasters. 
The Russian case illuminates how national media norms can neutralise much of the democratizing potential of the internet, highlighting the need for the comparative study 
of the internet within national contexts.  
 
The Limits of Singapore’s “Light Touch” Web Regulation 
Cherian George (Nanyang Technological University) 
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In 1996, Singapore became the first country to impose regulations specifically for internet content. A decade having passed, Singapore now offers the opportunity to 
analyse long term patterns in the implementation and implications of authoritarian internet controls. In a study tabulating all known instances of coercion against internet 
communication in the decade from 1996, the authorities in Singapore are found to have generally kept their promise of applying the law with a ‘light touch’: there have been 
no instances of censorship of political content online. However, the government has been prepared to use sweeping sedition and criminal defamation laws, and has also 
introduced restrictions on the use of the internet for election campaigns. While Web 2.0 practices are not beyond the government’s reach, they serve to undermine the 
ideological foundation of the regulatory regime. Licensed print and broadcast media in Singapore have been easier to regulate with a light touch because the government 
has multiple levers to pull and buttons to push. For example, the commercial footing of the mainstream media has made them easier for a pro-business, pro-stability 
government to co-opt. In contrast, insurgents using Web 2.0 technologies are mostly voluntary, non-profit ventures, immune to financial pressures. This gives media 
activists relative independence from the state. On the other hand, since subtler means of control won’t work, dissidents find themselves on the receiving end of strong 
government action. This tendency is double edged. While Singapore’s strong government will probably prevail in any contest, it will pay a political cost when it resorts to 
less calibrated forms of coercion. 
 
The Singapore Political Blogosphere: What Form of Public Sphere? 
Steven McDermott (University of Leeds) 
 
This paper is situated within the wider framework of the internet being the greatest force for democratisation the world has ever seen (Pitrodi 1993), and at the same time 
another means for disseminating propaganda, fear and intimidation in Singapore (Rodan 1997). This paper analyses the discourse and styles of discourse of the 
Singapore political blogosphere. Focusing on an event in 2006 and extracting a corpus of 29 blog posts, I will ask ‘which blogs are the key-players?’ and ‘what discourses 
and styles of discourse appear in the Singapore political blogosphere?’ The blogosphere in question is isolated from the global blogosphere and clearly demarcated by 
referring to Hurst (2006) and Yu-Ru Lin et al (2006). I have targeted blogs for textual data analysis using social network analysis uncovering the key-players of the 
Singapore political blogs with higher levels of ‘closeness centrality’ and ‘betweenness centrality’ (Nooy et al 2005). This study of a single event in 2006 provides an 
exploratory analysis of the position that the non-democratic nature of Singapore society shapes the development of online public spheres. It questions whether the internet 
engenders democracy or the dissemination of propaganda, fear and intimidation. I tentatively assert that the Singapore political blogosphere acts as a means of reinforcing 
the discourse of ‘communitarianism’ or ‘social cohesion / survivalism’ (Beng-Huat Chua 1997). 
 
 
Panel 5.5: Platforms, Power and Politics III 
 
The Distribution of Images on Social Networking Sites 
Marcelina Piotrowski (York University, Canada) 
 
This paper discusses the role of images as acts of self-disclosure within a corporate environment, yet it is concerned with the realm of image production as a call to be 
included in what Jacques Ranciére calls the distribution of the sensible.  Production here is explored more so as the creative act of subjectivization, then the immaterial 
labour associated with Web2.0.  Social Networking Sites are theorized in terms of their importance for the negotiation of acceptable ‘sensible’ spaces as well as the 
production of discourse about which images can or cannot be allowed, and also how distributions of the sensible in social networking sites can allow for reconfigurations of 
personal and public memory. 
 
Pathos in Facebook: a New Ethos of Community? 
Kalliopi Kyriakopoulou – (Queen's University (Canada) in the UK) 
 
The aim of this paper is to theorise the elements and dynamics of the Facebook’s community and its potential to become a new space for deliberation. Three main points 
are considered:  
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• First, Facebook provides great opportunities for maintaining friendship and offline ties. What is the quality of the friendship that is maintained online? Does this kind 

of friendship trigger a sense of community among the participants-friends who in the context of their interaction join further communities (groups)? Can we talk 
about the development of a civic friendship that mobilises new forms of participation?  

• Second, one of the dichotomies broadly theorised in regard to the contemporary internet refers to the transition from the consumption and maintenance, to the 
creation of social networks. Can this transition be experienced in Facebook?  

• Third, the interactivity and sociability of the participants involve not only the exchange of information but also trigger online mobilisation. To what extent such a 
space constitutes a transformative forum, in which constructive dialogue as a product of a civic friendship may enable a new ethos of community and deliberation?  

 
The paper will engage with the notions of participation, friendship and community with the purpose to test the transition from ‘bonding’ to ‘bridging’ social capital in 
Putnam’s terms. The emergence of a new ethos of community is examined in accordance with the pathos of the participants-creators in the context of Facebook.   
 
The Uses of YouTube: A Study of ‘Bus Uncle’ Online Videos 
Donna Chu (The Chinese University of Hong Kong) 
 
Launched in the beginning of 2005, YouTube has become a household name by the time when it was sold to Google for US$1.65 billion in October 2006.  Adopting a 
“broadcast yourself’ approach, YouTube requires no technical expertise in video publishing.  Its marketing director asserted in an interview that YouTube focused on 
“democratizing the entertainment experience” in which users, but not media organizations, are in control.  
 
This paper aims to identify and discuss the nature and pattern of the uses of YouTube through a case study of ‘Bus Uncle incident’ in Hong Kong, a notable YouTube 
phenomenon in mid-2006. 
 
The incident took place on a bus in the evening of April 27, 2006.  A dispute between a middle-aged man, later dubbed as Bus Uncle, and a young man was captured by a 
camera mobile phone by another passenger. The clip, lasting for six minutes, was later posted on YouTube.  Within days, it was visited by millions of viewers all over the 
world.  In the year that followed, 132 videos related to the original Bus Uncle were posted on YouTube.  It was phenomenal as users were not only viewing and 
commenting on the original clip but also reworking the original and in this re-creation, they were offering their interpretations of the incident.  
 
Using content analysis and textual analysis, this study analyzes the 132 on-line videos in order to assess the dominant trends and patterns of these productions.  It is 
found that the majority of the re-creations were parodies and drew references from local popular cultural texts.  Despite appearing trivial and lacking substantial content, 
these productions speak much of the open, dynamic and shared culture of new media, whilst also exposing some salient characteristics in Hong Kong culture. 
 
 
Panel 5.6: The Politics of Blogging II 
 
Networked Journalism or Pain in the RSS? An Examination of Political Bloggers and Media Agenda-Setting in the UK 
Simon Collister (Leeds Metropolitan University) 
 
Recent research into political blogging and its relation with the ‘mainstream’ media has largely been focused on two principal areas: 1) the exponential growth of US 
political blogs and 2) how US political blogs have played a significant role in shaping the media agenda.  
 
While US political bloggers are now considered well established members of the fourth estate in the US, political blogging in the UK is still a relatively new phenomenon. 
 
Reflecting this situation, no research to date has examined the media-agenda setting effect UK political bloggers have had on the British mainstream media.  
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This study appraises critically the media effects of US political bloggers’ from the perspective of media agenda-setting theory and tests a series of case studies where UK 
political bloggers appear to have set the UK media agenda. This is done through a longitudinal content analysis backed up by interviews with journalists.  
 
Results suggest theoretical evidence of media agenda-setting, although a majority of journalists claim not to consider political blogs as trusted sources of information in the 
newsgathering process. 
 
In conclusion the paper speculates that traditional theories of media agenda-setting - based on studies of mainstream media - may be inadequate to evaluate agenda-
setting in an increasingly networked world. Also, journalists may have been seeking to protect their position in the news-making process by disguising the real role political 
blogs play in setting the media agenda. The paper suggests further research is necessary to investigate both the ‘blogger’ and ‘newsroom‘ side of the media agenda-
setting process to gain a clearer picture of the changes taking place. 
 
In Blogs We Trust? Attitudes and Beliefs about Blogs and Politics 
Chris Mcintyre and L. Suzanne Suggs (University of Lugano, Switzerland) 
 
PURPOSE: The purpose of this study was to examine attitudes and beliefs about blogs in the political process. Amid declining political participation blogs have been the 
source of hope and frustration. They have been criticized for lowering political discourse and increasing polarization. On the other hand, new media such as blogs, wikis, 
video portals, and other user-generated content are frequently heralded as the catalyst for reinvigorated democratic politics that provides alternative opportunities to 
produce, distribute, and gather information that mobilizes people. However, there is limited understanding about how people evaluate blogs relative to other media or 
whether blog use varies according to the amount of trust. 
 
METHODS: A Web-based survey was administered that assessed the political uses of blogs and other internet-based media, attitudes about media trustworthiness, as 
well as political issues such as health, immigration, and file sharing. Recruitment was conducted online and a drawing for 10 iTunes gift certificates was offered as an 
incentive for participation. 151 persons participated in the online survey. 
 
RESULTS: Almost 25% of participants indicated that they frequently used blogs and nearly 12% expressed no satisfaction with blogs. The most frequently used blogs were 
political blogs. Blogs were rated as very trustworthy by 27% of the sample compared to 70% for mainstream media sources such as the New York Times. Blogs had lowest 
credibility ratings among a variety of information sources. Nonetheless, more than half of the respondents believed that they offered an important, alternative perspective 
about politics. 
 
CONCLUSION: This study provides a context for estimating some of the effects of blogs. They are considered important, yet they may not have achieved the same level of 
trust and confidence as other media. The results will help to further the understanding about blogs, new media and politics and serve as the foundation for further research. 
 
The Influence of Blogs? New Forms of Participation in the Formation of Opinion Concerning the Recently Passed Policy Statement of the German Social 
Democratic Party (SPD) 
Mario Anastasiadis and Rheinische Friedrich-Wilhelms (University of Bonn, Germany) 
 
Up to now the question how far user generated content in blogs has an Influence on the decision process in Germany’s political parties has only been researched 
insufficiently. 
 
About 10 years ago there was a rapid growth of discussion in political and communication science and also in politics itself on an estimated fundamental change in political 
communication towards internet-based communication. The participative element of internet-based communication became the main focus of interest. 
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Though this euphoria ebbed away after a few years, also because empiric analysis disenchanted the high expectations. 
 
Hence it is of current interest to deal with the issue, in which way new Web 2.0-Technologies could now push this predicted process to a significant change in internal party 
decision processes and public party communication. 
 
Therefore the proposed paper deals with the impact of blogs on the SPD’s new policy statement passed in October 2007. 
 
The study aims at comprehending in how far the discussions about the SPD’s future policy in the relevant blogs affected the policy statement. 
 

• Firstly relevant blogs will be identified in order to find out which of them were initialized by the party itself, received attention or were ignored.  
• Secondly step an analysis of the relevant blogs will be carried out. 
• Thirdly SPD communication strategists, will be interviewed. 

 
The underlying hypothesis of the paper is that there is evidence for a crucial and demonstrable impact of the blogs on the decision process. In a final step concrete 
guidance on blog-monitoring and on the use of  blogs for policy making processes will briefly be given. 
 
Journalist-Bloggers and the Public Sphere in the Philippines: Preliminary Questions 
Carla Montemayor (University of Sheffield) 
 
The Philippines transitioned to democracy in 1986 after a peaceful uprising. Twenty years later, Philippine democracy remains problematic and fragile. In June 2005, 
audiotapes surfaced allegedly featuring Philippine president Gloria Macapagal-Arroyo conversing on the telephone with an election commissioner during the election 
period in 2004. The scandal, dubbed “Gloriagate” (or “Hello Garci”) by the media, triggered calls for resignation, impeachment complaints and street protests. 
 
It was a weblog, the blog of the Philippine Center for Investigative Journalism (PCIJ), which first uploaded the Arroyo-Garcillano audiotapes. Other political blogs that 
featured running commentary on the scandal logged record volumes of “hits” and thousands of comments. Street protests and other offline political initiatives appeared to 
be weak but online, Filipinos furiously debated the facts and implications of Gloriagate, and the character and future of Philippine democracy. 
 
Only a small segment of the Philippine population (an estimated 14 per cent of the population) can access online political information and discussion. Still, it can be argued 
that the internet presents a “public sphere”: a shared space where the free and unhampered exchange of information and ideas occurs and leads to the formation of 
political consensus (Dahlgren 2001; Wilhelm 1999). 
 
This study aims to investigate such claims within a Philippine setting. In the context of a socially stratified, consolidating democracy such  
as the Philippines, can the internet be an effective site for discussing public issues, contesting political power and organising reform? It will focus in particular on journalist-
bloggers and their role in curating political discussion in the Philippine blogosphere. 
 
 
Panel 6.1: Young People, Web 2.0 and E-Democracy  
 
“I Want to Feel Included”:  Views of Younger Voters on Traditional and New Media Communication Channels 
Rebecca A. Hayes - Michigan State University 
 
Young people aged 18-24 have relatively low rates of voter participation in the United States, with only 51% of those eligible to vote actually voting in 2004, a highly 
contested presidential election year. In non-presidential election years, turnout among youths is closer to 22% compared to 69% among the general population.  Hundreds 
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of millions of dollars were spent on traditional advertising in these elections, did this advertising fail to connect with, or perhaps even turn off, younger voters?  Could there 
be a better way to connect with younger voters through a new media more salient than the traditional 30-second televised political spot?  That new media could be online 
social networking sites (SNSs), a realm that young people have very strong affinity for and spend a significant portion of their media time with.  
 
Through multiple focus groups with college students aged 18-23, this study examined opinions towards traditional televised political advertising in the United States and 
compared it with the new media presence of presidential candidates on social networking sites such as MySpace and Facebook. Also addressed were the steps politicians 
could take to better engage young people through media and policy.  The results were both surprising and enlightening, with individuals expressing some of their strongest 
opinions towards the Facebook presence of political candidates.  These results are especially timely as the U.S. enters the 2008 campaign year and could aid campaigns 
in better formulating their messages to engage young people previously disenchanted by traditional media efforts. 
 
Chasing the Youth Vote: Kevin07, Web 2.0 and the 2007 Australian Federal Election 
Dylan Kissane (School of International Studies, University of South Australia) 
 
In 2007 Australia went to the polls in what was the first Federal election to embrace Web 2.0 applications. Though both of the major political parties embraced tools such 
as YouTube, Facebook, MySpace and invested significantly in their online presence before and during the campaign, the Australian Labor Party’s (ALP)  
www.Kevin07.com.au site had the higher profile and the plurality of media attention. In a bid to reach voters to whom social networking sites, online video and the 
blogosphere are second nature, the Kevin07 sought to swing younger voters to the ALP and away from the incumbent Liberal-National Coalition.  
 
Young Australian voters, however, display a historical tendency to vote for the ALP over their conservative Coalition opponents. Polling between elections confirms that the 
ALP enjoyed broad support across the 18-24 year old demographic, at times dominating with 75% of the projected two-party-preferred vote. In spite of this, the ALP 
devoted significant campaign resources to attracting more of this youth vote through the Kevin07 online campaign, begging the question: did the Kevin07 campaign 
succeed in drawing any younger voters to the ALP? 
 
This paper is presented in three parts. The first part outlines the Kevin07 online strategy. The second presents pre- and post-election polling information, national census 
data and electoral returns for young voters, electorates with a high proportion of young voters and for the ALP. The third and final part of the paper reflects on the results in 
part two and suggests reasons why the youth were drawn to the ALP. 
 
Media Literacy for the Web 2.0: Online Strategies for the Digital Age 
Julie Frechette (Worcester State College, Worcester) 
 
Come find out how to apply media literacy strategies to the internet!  This session will help educators develop and provide methods and tools for students to judge the 
validity and worth of internet content as they strive to become critically autonomous in a technological world. If we care deeply about the future of the medium that enables 
us to assemble world-wide through computer conferencing and home pages, we will need to re-consider educational theories and practices designed to include new 
technologies in schools. To exclude philosophical and pedagogical reforms in the ways we teach about and use technology is to ignore the deep human implications that 
come from privileging media rather than content, and style over substance. Basic social, political, philosophical, and moral questions remain, questions which will affect the 
quality of human life. Can we have freedom of information and develop critical assessment techniques to sort through media content?  How can we detect and respond to 
commercial cyber-marketing and advertising?  Whose information on which websites is reliable and useful?  At a time when students need to become empowered citizens 
concerned about the implications of technology for accessibility, privacy, democracy, and globalization, we must ensure that students understand not just how, when, and 
why to use technology, but perhaps more importantly, the differences between their connections with machines and their connections with humanity and the world. 
 
 
Panel 6.2: Citizen Journalism II 
 

 61 



If the Cap Fits…: Hyperlocal Citizen Media and the Future of Representative Democracy 
Jason Wilson, Axel Bruns, Barry Saunders (Queensland University of Technology) 
 
This paper considers and nuances several well-worn assumptions about the relationship between online citizen media, democratic polities and the State. The reflections 
offered are partly theoretical and partly practice-based, proceeding from the experience of running the aggregated-hyperlocal citizen journalism service youdecide2007.org, 
which covered the 2007 Australian Federal Election.  
 
It’s often assumed that the inception of networked global ICTs points naturally to a globalised polity, and online political culture has often been associated with a kind of 
reflexive libertarianism that scorns the State, seeing its regulatory and enabling possibilities alike as species of interference. Two crucial affordances of online citizen 
media, though, considerations of political economy, and our own experiences of running an online citizen journalism service suggest that if anything, such media are 
precisely what representative democracy has been waiting for all along. Together, they enliven the possibilities of an “enabling” State, which has been an object of social-
democratic rhetoric for some time, but which has not necessarily been effectively translated into political practice.  
 
Specifically, the ability for online citizen journalism projects to aggregate hyperlocal content means that they are able to provide a new kind of national coverage for political 
events – such as elections – that emphasizes and presents the links between local issues and local communities and national political debates. The aggregated-hyperlocal 
model allows reporting to coincide with electoral boundaries, and rather than the “presidentialism” of recent political campaigning and reporting in parliamentary 
democracies like Australia or the UK, this model points towards a possible re-enchantment of the representative model and an increase in local political engagement and 
activism. It also shows, perhaps surprisingly, that representative traditions are themselves well-adapted to developments in online political culture, since they link national 
and local issues in a way that new models of media practice can sensitively respond to.  
 
The paper will provide practice-based examples and will draw theoretically on journalism studies, political science, cultural studies and internet studies in making its 
argument that citizen journalism points to the renewal, rather than the supersession of representative democracy. 
 
Comparing Social Movements in the Virtual Public Sphere, From Silence and Disruption to Cyberactivism 2.0: Cyberzapatistas, Electrohippies, And Global 
Voices 
Veronica Alfaro (New School for Social Research, New York) 
 
Cyberactivism, hacktivism, netwars, and a diversity of related concepts have been seen as the new politics of the Information Society, particular to the communicative 
environment of cyberspace. This paper explores the practice and evolution of cyberactivism by social movements that use cyberspace as an agora, a field of struggle, and 
ultimately as a virtual public sphere, through the comparison of three key moments that reflect the evolution from Web 1.0 to Web 2.0.  
 
To analyze how cyberactivism produces social and cultural changes, I acknowledge that social action is articulated by communicative practices. First, I analyze the early 
stage of strategic silences, and the actions of the Electronic Disturbance Theater, the group that developed the virtual sit-in as an action of electronic civil disobedience in 
1998. Second, I analyze the struggles for acting in concert through the orchestration of the protests against the WTO in Seattle, in1999. Finally, I explore later actions that 
provide a public space for engaging in discourse, debate, and communicative solidarity through the Global Voices project, which focuses not only on blogging, but also in 
practices of e-advocacy that are exemplified by cyberactivism related to the conflict in Myanmar (Burma) from August 2007 to date. This paper is a critical account of 
cyberactivism and its social meaningfulness. While recognizing the much discussed danger of a “comfortable activism”, it also acknowledges the need of reformatting 
political activity in a way that is more suitable for a period of advanced modernity and a changing social model that is becoming more liquid, reflexive, and networked. 
 
The Rhetorics of Participatory Culture: Investigating a Case of Citizen Journalism 
Taina Bucher (University of Oslo) 
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The proliferation of user-generated content on the web 2.0 has commonly been heralded as a democratization of the public sphere on behalf of the individual. The case of 
citizen journalism will in this paper serve as an example on how participation is enframed by the rhetorics of the particular context and organization in question. A central 
issue is the way in which language is used to instruct, to move and to please, thereby playing a fundamental role in making participation happen.  
 
In this paper I critically challenge the hypothesis that participatory culture entails the reduced cost of becoming a speaker, and question whether an increasingly blurring 
line between consumers and producers facilitates a truly democratized public sphere. Discussing the particulars of a crowdsourced online journalism project, I highlight the 
importance of paying attention to the ways in which the persuasiveness of discourse makes people act upon the world in different ways. Data from the case shows a 
remarkable consistency in motivational factors for joining in on non-renumerated work, identifying in particular reasons relating to democratic values. In drawing upon 
rhetorical theory I identify the concept of kairos –understood as the right time to seize an opportunity- as a key to understanding the dynamics by which participation is 
being constructed. I argue that participatory culture not necessarily implies a greater democratization of the public sphere. Rather, participation needs to be understood in 
terms of it being embedded in a rhetorical situation. 
 
 
Panel 6.3: Politics of Intellectual Property 
 
Pirate Bay: From Pirates to Politicians: The Story of the Swedish File Sharers who Became a Political Party 
Fredrik Miegel (Lund University) and Tobias Olsson (Lund and Växjö University) 
  
In the general election in Sweden in September 2006 Piratpartiet (The Pirate Party) gained 34 918 votes. The result made them number three among the parties not 
qualifying for Riksdagen (the Swedish parliament) with 0,68 % of the total votes, a turn out that might not seem too impressive. However, considering some of the 
circumstances it is a remarkable result. For instance, the political party was established only nine months prior to the elections, and the party actually came out stronger 
than Junilistan, a party which already is represented in the European parliament.   
 
Piratpartiet’s political program holds only three major components requesting: 1) Reform of copyright law; 2) An abolished patent system; 3) Respect for the right of 
privacy. Other than this, the party has no political interests, and does not describe itself in terms of “left” or “right”. Instead, it simply points towards the need for a “shared 
culture” and “free knowledge”.  
 
Even though the political party was recently established, the history of Piratpartiet actually started earlier. It is a part of a Swedish movement in the field of file sharing and 
anti-copyright activism. By the end of 2003 the anti-copyright organization Piratbyrån (the Pirate bureau, linked to Piratpartiet) launched the website The Pirate Bay, which 
by now is the world’s largest bittorent-tracker. The success of the website has provoked a huge interest, from all over the world, not least from the FBI.  
 
Staring from a close description of the website http://thepiratebay.org, and the ideas inspiring it, this paper analyzes significant parts of the Swedish file sharing and anti-
copyright movement. The paper pays specific analytical attention to issues concerning power and resistance, counter cultures and hegemony, and to the Pirate 
movement’s constant interplay between online and offline political activities. 
 
Liberal Cyber-Regimes: Property Rights and Constitutional Principles 
Mauro Santaniello (University degli Studi di Salerno, Italy) 
 
This paper aims to investigate the process of transformation that affects liberal political architectures once they are moved into computer mediated spaces.   
 
The hypothesis explored by this work is that the migration towards cyberspace occurring to the public agencies’ political and administrative functions is not neutral, 
presenting relevant consequences upon the constitutional configuration of liberal regimes that are driving digitalization processes.  
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The analysis will focus on the re-articulations that the typical liberal hierarchy of right’s sources undergoes when transferred to software source code, and it will be 
conducted taking on consideration a specific case study. Legal and technological mechanisms enforcing digital rights management will be analysed for the impact they 
have upon liberal constitutional principles as the Rule of law, and the findings will be used in order to characterize the ongoing transformation that western political 
structures are bringing in their adoption of internet as an important infrastructure between institutions and citizens.  
 
Shedding light on the political significance of some information architectures used in order to re-shape traditional political actors as modern States, this paper argues for a 
juridical hierarchical conflict between property rights and the rule of law, that is expecting to afflict liberal regime the more they transfer their structures and practices into 
digital networks. 
 
 
Panel 6.4: Parties, Elections and Campaigning V 
 
Lost in Technology? Political Parties and Online Campaigning in Germany's Mixed Member Electoral System 
Thomas Zittel (University of Mannheim) 
 
The internet alters the technological context of election campaigns in dramatic ways. This gives way to two competing hypotheses regarding its larger impact on the 
structure of election campaigns. The orthodox view perceives the new medium as facilitating centralized campaigns allowing political parties to target and mobilize groups 
of voters in more efficient and direct ways. A revisionist view stresses the internet as a means for individual candidates running candidate centred campaigns at the local 
level independent from their own political party. From this perspective, the internet has a decentralizing effect on the structure of election campaigns. This paper tests both 
hypotheses on the basis of the German Candidate Study 2005 (GCS 2005). It looks in particular at the impact of the electoral context on the style of online-campaigning in 
Germany. 
 
'Page Not Found': The Internet and the Party Crisis in Israel  
Michael Dahan (Sapir Academic College/Bar Ilan University, Israel) 
 
Since the 1990s the Israeli political and party system has been suffering from the same crisis, if not more severe than that that has impacted on the parties and the various 
party systems in Europe and in other regions (Peri, 1999). This is rooted in the same "crisis of legitimacy" that has become part and parcel of late capitalist society, of 
which Israel is a part. According to Giddens (1990), this crisis is rooted the failure of the political to create a reasonable level of commitment and involvement among the 
citizenry in order to govern well and properly. The political parties in Israel have borne the brunt of this crisis. This is reflected in severely declining party membership, the 
perceived status of the political parties by the general public, the weakening of traditional party ties, civic disengagement, voter apathy and declining voter turn out, and 
amplified by what Gurevitch and Blumler (1996) have termed a crisis of political communication.  
 
Theorists, commentators and pundits have suggested ICTs as a means of overcoming the resultant crises at all levels for at least 20 years. Many have hailed the new 
media as being able to revitalize politics at all levels, particularly party politics. Some, as noted by Coleman (1999), have gone so far as to attribute inherent “dialogical, 
democratic and libertarian characteristics” to ICTs. This study, based in part on a poll conducted among party activists from the two central parties in Israel (Labour and 
Likud), shows that political parties in Israel have failed to make use of the new media to reposition/rehabilitate/reconstruct themselves. Indeed, the majority of political 
parties have failed to make the necessary paradigm shift in order to make use of the new media in order to overcome the challenges presented by the crises. In addition to 
this, we note an increase, in part due to catalytic affects of Web 2.0 technologies, of a personalization of politics (amplifying existing trends) as well as increased 
competition between political parties and the civil society sector. 
 
Internet and Social Networking sites in election campaigns: Gabriela Women’s Party in the Philippines wins the 2007 Elections  
Kavita Karan, Jacques DM Gimeno & Edson Tandoc, Jr. (Nanyang Technological University) 
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The recent 2007 elections in the Philippines gave the Gabriela Women’s Party (GWP) two seats making it the first and only women’s group list in the country to attain such 
feat in the party list group. The party evolved from a feminist movement called Gabriela, raising the causes of women, to a political force to reckon with, is a testament to 
the historic development in women politics and an issue of emancipation and power for women in Asia (Alojamiento, 2007). Given the limited funds for mass forms of 
communication, the party made use of traditional forms of grassroots interpersonal communication to the use of new communication technologies, internet and particularly 
social networking sites like YouTube and Friendster along with interactive websites. This study, through a case study approach, explores how the political parties used the 
internet and other social networking sites during the elections and through an analysis of the GWP’s campaign and in-depth interviews with its leaders and spokespersons, 
examines how the party was  successfully reaching different levels of local and overseas supporters and voters. How has the GWP positioned itself as a force in the 
Philippines political system and how have the recently introduced new media technologies helped in garnering international support and votes for the party? Will there be a 
shift in electoral strategies that parties in various Asian or other countries will need to factor in to have a global and local focus in garnering votes from overseas citizens? 
 
 
Panel 6.5: Platforms, Power, and Politics IV 
 
The Surprising Power of Impersonal Communities: From Linux to Wikipedia 
Xavier Olleros (University of Quebec) 
 
To everyone’s surprise, some of the most exciting and fertile experiments in the internet economy have resulted from impersonal, low-trust, low-bandwidth communitarian 
efforts.  
 
The expression ‘impersonal community’ seems an oxymoron. Generally, a communitarian spirit is presumed to be the result of the rich interpersonal ties proper to small 
groups of people who know each other well. And yet, internet has allowed us to create some very large impersonal communities that are strikingly productive and useful. 
Linux -and other similar open source software communities- marked a first turning point in the history of impersonal collaborative communities; Wikipedia, the online 
encyclopedia, has marked a second one. 
In Linux, Wikipedia and other open source projects, the primary form of interaction is not only low-bandwidth and impersonal, but also indirect. Despite collaborating on the 
same task, most contributors never meet or talk to each other. Indeed, so many people can collaborate on a common task precisely because they don’t meet or talk to 
each other. To the degree that they interact, they generally do so only through their collective work-in-process (code or text). This is ‘stigmergy’, a very effective 
collaborative process long ago discovered by social insects, but only recently understood by social scientists.  
 
My presentation will explore the different aspects of impersonality -of which anonymity is only one- in the smooth functioning of Linux and Wikipedia. It will also show why 
Wikipedia has taken impersonality further than Linux. 
 
The Software Politics of Web 2.0 In/through Drupal 
Fenwick McKelvey (Ryerson/York Universities, Canada) 
 
Since the meaning of web2.0 continues to be elusive, I suggest the term signifies the collapse of the distinction between the World Wide Web and software. The merger of 
software and the web multiplies the types of interfaces that encode political articulations online. Where a dissident once used Dreamweaver and HTML to upload their 
manifesto, they now can donate to a Facebook cause or upload a rant on YouTube. The various web2.0 sites are distinct technical actors with particular political values 
that compete to harness the articulations of users and gently align them in relation to their distinct values and politics. Thinking of web2.0 now as a bestiary of competing 
software actors allows us to explore their antagonisms. In this paper, I explore how these software actors affect the production of online political space.  
I use the Drupal project to discuss the manner in which political values are encoded into the web software’s interface, code, and database layers (Langlois, 2004). Where 
most web 2.0 sites are proprietal projects, Drupal is a free software project focused on creating an open framework that users can modify and re-configure. The experience 
Drupal offers is profoundly different than other web2.0 sites: for example, with MySpace a user acts within to Fox Interactive’s rules, but with Drupal, users write the rules 
by which they act. The web campaign staff for democratic candidate Howard Dean, for instance, used Drupal to create his own web space that encouraged his supporters 
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to meet, fundraise, and deliberate. The values embedded in Drupal encourage modular and malleable web environments that allow users to create their own web2.0 code-
spaces, calling into question Lessig’s critique of code as law (2006).  Drupal provides an alternative software politics to the centralized laws of commercial web2.0 sites. By 
exploring the ecology of web-software, I explore the range of possible political actions that users now have on the web. 
 
Green Blogs: How the Internet Helps Saving the Environment 
Jeroen Timmermans (Erasmus University Rotterdam) 
 
Around the globe we witness a growing environmental awareness and the daily nascence of new civic initiatives on how to secure our common future. These 
developments prompt us to investigate the role of the internet in this burgeoning 'green revolution'. In particular so-called green blogs seem remarkably successful in 
getting through to a big audience and in bringing alternative ways of living and new technologies to the attention of the public. Individuals from all over the planet are joining 
in their efforts towards creating a sustainable society. Why so? What is so appealing about those blogs? Are these networks merely benefiting from a general mentality-
turnover or might there be a medium-specific explanation for the impressive increase of green blogs and the number of their readers? If so, in what precise way do 
internet-sites contribute to the formation of novel environmental networks? In the article I will focus on five popular blogs, generally acknowledged for there quality and 
topicality, and analyze them against the theoretical background of Felix Guattari’s work on the /Three/ /Ecologies/: Gristmill, Worldchanging, Treehugger, Sustainablog and 
Itsgettinghotinhere. In my opinion these blogs account for excellent examples of grassroots-networks spurred by modern ICTs. Guattari’s ideas on ecology will serve as a 
starting point to explain their effectiveness and will from there on be extended and developed into the notion of playful, online subversiveness. 
 
 
Panel 6.6: Web 2.0 and the Muslim World 
 
The Turkish Extreme Right On-line Network: the case of the Nationalist Action Party (MHP) 
Nazli Aytuna (Galatasaray University)  
 
The purpose of this work is to analyze the structure and the characteristics of the Turkish extreme right network on the World Wide Web.  The ultra-nationalists approach is 
represented by the Nationalist Action Party (MHP) in the Turkish political context. To specify, this paper asks following questions: How can we characterize existing 
network relationships between the Nationalist Action Party and the relevant institutions in their environment? Which political and social associations are created on the 
party’s website? How do the party and the relevant institutions demonstrate symbolic representations of their alliances through their selection of network connection? 
 
The evaluation of political communication in Turkey was late in its adaptation of interactive features. The communication between political actors and the public sphere was 
interrupted or limited by political interdiction. As of today, new technologies and especially the internet, promise some communication freedom in Turkey. The relatively low 
share of internet access in Turkey represents a barrier to the take-up of political use.  In this particular context, this case study is methodologically based on the survey of 
the Nationalist Action Party’s official website (www.mhp.org.tr) over a one month period. Coding information exposes outbound and inbound links of the party website. This 
methodology - mapping online political networks - will permit to interrogate the strategic character of the web structure for political communication. 
 
Iranian Internet Use: Participatory Values and Their Democratic Offspring?  
Shirin Sadeghi (SOAS, London) 
 
In Iran today, the virtual public sphere has filled in a major void in political and social discourse which has resulted from government controls on the public’s political 
activity. The participatory values which Iranian internet users have gained as a result of habitual internet use are significant early steps toward the instilling of a culture of 
democracy amongst Iranians on the internet and, more importantly, in their real-world lives. This new Iranian Web 2.0 has made substantial advances in helping to 
generate democratic citizenship amongst Iranians.   
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This paper argues that the free and open communication and discourse which is available to Iranians on the internet, even as it is not available to them in the real world of 
Iran, is giving Iranians an otherwise non-existent opportunity to participate in open dialogue, the formation of a participatory civil society, and a fundamentally democratic 
environment. By having access to open dialogue, unencumbered debate, and freedom of expression, Iranians are inherently obtaining from the internet the democratic 
values which are prohibited to them in the real world.  
 
The political repercussions of this can be seen on the internet itself in the form of increasing numbers of regular bloggers, established news websites with high numbers of 
regular visitors, increases in Iranian social networking sites, and an increasing number of Iranian internet users. The political repercussions can be seen in the real world 
with increasingly public political demonstrations for women’s rights, freedom of the press, and social grievances.  
 
Finally, this paper examines the parallels between Iranian internet users and their counterparts in the West who are benefiting from many of the same participatory values 
and are using them in similar ways to give voice to political ideas which are otherwise unavailable to the larger public. 
 
 
Panel 7.1: Platforms, Power, and Politics V 
 
Facebook, Torytube.ca and the Ontario election in Canada  
Zachary Devereaux (Ryerson University, Canada) 
 
The claim that traditional political participation has been steadily declining (Wilkins 2000) needs to be re-evaluated in light of the rise of internet-related means of social 
engagement. Ian Angus holds that democratic spaces, including new web spaces, are central to the health of a democracy (Angus, 2001). What are the democratic spaces 
and practices enabled by Web 2.0 in the context of Canadian political culture? How, if at all, has the recent proliferation of new media technology and techniques changed 
the nature of political agency and participation in Canadian politics? In particular, how do Canadian political leaders and established parties use Web 2.0? This paper uses 
cases from the recent provincial election in Ontario to explore how Canadian politicians structure public participation and political processes. Canadian politicians have 
recently engaged in Web 2.0 politics with videos and social networking sites to lampoon opponents and recruit supporters. These constructions shape the agency of the 
user and the public within their informational political campaigns. The paper examines the role of money, publicity, video satire, surveillance, and recruitment into overtly 
political associations on both Facebook and an Ontario Liberal video satire site called Torytube.ca. Politicians chose in this election to use the internet as a back room for 
more controversial and viral campaigning, a strategy that allowed them to disavow dirty tactics in the mainstream media. Theoretically this paper compares the case of the 
Ontario Election to Philip N. Howard's notion of "thin citizenship" and Wendy Chun's notion of "software as ideology.? How do the Web 2.0 developments of the recent 
Ontario election indicate the promotion of thin citizenship and appeal to default ideologies in Web practice? 
 
Avatars as political Activists: Virtual Politics and Avatar Activism in Second Life 
Caja Thimm (University of Bonn, Germany) 
 
The rise of the virtual environment Second Life has received massive media attention worldwide. Second Life (abbreviated to SL) is an internet-based virtual world which 
came to international attention via mainstream news media in late 2006 and 2007. A downloadable client program enables its users, the “Residents”, to interact with each 
other through motional avatars, providing an advanced level of a social network services. Residents/avatars can explore the environment, fly over continents, meet other 
Residents, socialize, participate in individual and group activities, create and trade items (virtual property) and services from one another.  
 
The cyber world created by the users includes many commercial “islands”, from car manufacturers to sport outfitters. But SL is not only used as an image plattform for 
commercial marketing, it is a place for political marketing as well. Various politicians have their personal “look alike” avatars, from the French presidential candidate Le Pen 

 67 



to the presidential hopefuls Barack Obama or Hillary Clinton. But also various states (e.g. Sweden ) run their virtual embassies to attract cyber visitors.  
 
SL is not only a place for political marketing or political campaigning, it is also starting to have a political life of its own. Avatars engage in demonstrations, in protest 
marches, human chains and smart mobs. Causes are many: for human rights in Burma, against the right wing French Le Pen, against nuclear energy and more. More 
recently rising problems of a virtual society have become an issue- sexual assaults, child pornography or vandalism call for political actions by the Residents on various 
levels.  
 
How the avatars (and their human counterparts) try to organize and (perhaps) democratize their newly created world will be presented applying digital ethnography 
methods. 
 
Agenda-Setting Research: An Exploratory Study of Spanish News Websites and Menéame. 
Jan Alyne Barbosa e Silva (Universidade Federal da Bahia / Universidad de Navarra) 
 
The article aims to show and discuss the results of an exploratory study, having, as a theoretical background, the agenda-setting hypothesis applied to information 
environments on the internet, and particularly, to the Spanish system of news promotion  Menéame (http://meneame.net/). We seek to contribute to the discussion of new 
theoretical and methodological approaches, in order to: 1) identify and further investigate issue salience and attributes in the context of environments of information on the 
internet; 2) to better understand the so-called news consumption according to a more qualitatitve approach. We are going to highlight general assumptions of agenda-
setting hypothesis, the theories of newsmaking and media effects, and, through literature review, discuss their application within information environments on the internet, 
having as a general assumption, new patterns of production, distribution and consumption of information. In Menéame’s system, registered users nominate articles, which 
are voted by other users (either registered or not), promoting the most voted ones to its main page. Using content and hyperlinks analysis, we are going to present and 
discuss some of the results of our study, which sought to investigate the following aspects:  1) Correlations between the issues and events which appear on the home page 
of El Pais (http://www.elpais.com/), El Mundo (http://elmundo.es/), La Vanguardia (http://www.lavanguardia.es/), ABC (http://www.abc.es/) and 20 Minutos 
(http://www.20minutos.es/) and the events and issues promoted by Menéame’s users (http://meneame.net/), with special regard to the five most voted articles; 2) Sources 
of the five most voted articles promoted to the main page of Menéame; 3) The obtrusive or unobtrusive aspect of the (somehow) correlated issues or events; 4) 
Comparisons among the criteria of news values, related to content (Wolf, 2003), applied by the Spanish news websites above, when publishing the stories, and applied by 
Menéame’s users, when selecting and voting for the articles. 
 
Politics as Usual? The Use of Facebook in Parliamentary Election Campaigning 
Kim Viborg Andersen and Rony Medaglia (Copenhagen Business School, Denmark) 
 
The uptake of online media in election campaigning is leading to speculations of transformation of politics and cyber-democracy evolving. Politicians running for seats in 
Parliament are increasingly using online media to disseminate information to potential voters and build dynamic, online communities. Based on an online polling of the 
Facebook networks of two top candidates running for seats in the 2007 Danish Parliament election, this study suggests that the online sphere is primarily populated by 
users that already know the candidates through the traditional channels of party organizations, and that they do not expect to influence the policy of their candidates. 
Instead, users view Facebook mainly as an information channel and as a means to gain social prestige. On the methodological level, our online survey suggests that 
neither the use of incentives for survey response nor the degree of authoritativeness adopted in the invitations have an impact on the survey response rate. 
 
 
Panel 7.2: Interpreting the New Cultural Politics 
 
Beyond the ‘Network Public Sphere’: Rethinking Social Industry, Labour and Ownership in Web 2.0  
Ben Roberts (University of Bradford) 
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This paper will examine critically the idea that the ‘read/write web’ represents a new form of ‘network public sphere’. The read/write web, encompassing weblogs, social 
bookmarking, wikis and podcasts, is often seen as a key aspect of what is understood by Web 2.0, marking a distinctive shift from earlier, less participative, web 
technologies. The paper will discuss the claims made by Yochai Benkler in his influential 2006 book The Wealth of Networks where he argues that these participatory 
aspects of the social web ‘have fundamentally altered the capacity of individuals ... to be active participants in the public sphere’ (Benkler, 2006: 212).  
  
The paper will argue that these claims about the democratising nature of the web as a medium for communication echo the claims that have historically been made for 
other forms of communication.  The historical ubiquity of the democratising claim ought to make us sceptical, at the very least, about such arguments as they apply to Web 
2.0 in its infancy. The paper will go on to assert that the issue of democratic participation cannot be considered in isolation from the other radical transformations at issue in 
the read/write or social web, transformations that are often neglected. These transformations include those of labour (the shift from professional to amateur production or 
‘user-generated content’), industry (massive changes in the ownership patterns of the communications medium, from the television network or press baron to search 
engines, software companies, or content hosting companies such as youtube) and property (issues of copyright, piracy and copyleft). 
 
Is Art Resistance?:  An Entertainment-Education Analysis of Nine Inch Nails Year Zero Online Alternate Reality Game 
Keith R. Okrosy (Hunter College of the City University of New York) 
 
The internet has provided new means of diffusing educational messages through entertainment media.  Industrial rock band Nine Inch Nails has taken entertainment-
education to a new level with its new album campaign for Year Zero.  In 2007, Nine Inch Nails released its new album Year Zero and promoted the album through an 
online alternate reality game.  Year Zero is a futuristic vision of how the world will be in 15 years if the current global policies continue.  Its prediction is of a dystopic reality 
of war and violence ruled by a church-police state where civil rights no longer exist. Hidden websites reveal the Year Zero world and its messages.  Fans of Nine Inch Nails 
uncover the Year Zero websites through clues found on tour tee shirts, USB drives found on bathroom floors, hidden codes on the CD, and other messages embedded 
throughout the websites.  Nine Inch Nails diffuses these messages through parasocial interaction as its participants exchange in these ideas through the blogging website 
Echoing the Sound.  Fans share clues, interpret Year Zero’s messages and symbols, share artwork and memorabilia they’ve created based on Year Zero, and discuss the 
themes in terms of everyday political issues and events.  This use of the internet gratifies social and psychological needs.  A qualitative content analysis was conducted to 
define themes and understand how fans interact with Year Zero.  It was found that through this medium, users have created a political environment of fans.  Users share 
ideas through internet tools which enhance their experience and diffuse the educational messages of Year Zero. 
 
"Selfploitation": Participatory Pornography in Web 2.0 
Geoffrey Alan Rhodes (York University, Toronto, Ontario, Canada) 
                   
Everything began with objects, yet there is no longer a system of objects. 
—Baudrillard, The Ecstasy of Communication[i]. 
  
'Selfploitation' is a term coined by a trilogy of internet 'porn' sites published by the Australia based company GMBill PTY ltd., an "almost entirely women run" organization: 
ishotmyself.com, beautifulagony.com, and ifeelmyself.com. The first two consist entirely of self-produced porn (and/or 'erotica' as you will see), and ifeelmyself.com is an 
out-growth of these, where volunteers are produced into their own video porn vignettes.  All three sites are built around the community structure of a blog: there are forums 
where members post messages to themselves, they speak of "sponsors" and "contributors" and scold "freeloaders."  They present themselves with a vaguely feminist 
agenda of control and liberation of sexuality and the female body, and language of the art gallery and the community blog to describe their power structures and products. 
We could say this is the end of pornography—a completion of exposure, where every member is removed from the capture, but the self, and every member included in the 
audience, including the self.  In the equating of self with other, signification with reflection, the 'virtual' and 'real' have taken the place of 'subject' and 'object'. The 
community that is joined in these sights is a community of images.  An exhibitor can become one of a set of images, to be given back to the self as a virtual. This is not the 
joy of 'perverts' finding enjoyment in the "instrumentalization" for the pleasure of the other, instead it's a total mediation of 'self' to 'other', a narcissistic circuit where they 
can be both object and subject, gaze and that which gazes back: your image giving pleasure to your self.   
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[i] Baudrillard, Jean; The Ecstasy of Communication. Ed. Slyvere Lotringer, Trans. Bernaard and Caroline Schutze.  Paris: Éditions Galilée, 1987. 
[ii] Manovich, Lev; Database as a Genre of New Media, from http://time.arts.ucla.edu/AI_Society/manovich.html 
 
 
Panel 7.3: The Politics of Blogging III 
 
Photoblogging: A Digital Challenge for Change? 
Karen Louise Smith (University of Toronto)  
 
In Canada, participatory media that involves citizens in politics has a tradition which predates web 2.0 technologies.  The Fogo process is a form of participatory film 
making which was developed through the Challenge for Change program, initiated at the National Film Board of Canada (NFB) in 1967.  In brief, the Fogo process utilized 
film as a bridge to link policy makers with the residents of Fogo Island to envision community-appropriate economic and social programs.  
 
This paper will explore how the Challenge for Change tradition was revived using web 2.0 technology.  In Toronto, Canada, a photoblogging workshop was established in 
July 2006, for expectant mothers and young parents who have experience with homelessness.  The workshops were run as a participatory action-research initiative, 
supported by the NFB’s ‘filmmaker-in-residence’ at St. Michael’s Hospital and the Young Parents, No Fixed Address Network.  This paper is based on data collected during 
6 semi-structured interviews with staff and a participant and associated documents and media.  From my analysis, I present the story of participation provided through the 
photoblogging workshop and interlinked activities such as photo exhibits and Declaration writing, where the photobloggers asserted a political voice in support of the social 
infrastructure needed by young parents.   I will explore what attributes of web 2.0 technology and participatory media traditions were leveraged in this project to call for 
political change and also the associated challenges. 
 
Web 2.0 and Political Conflict: Can News Blogs Strengthen Democracy Through Conflict Prevention?  
Maria Touri (University of Leicester) 
 
News blogs are often described as an extension of media freedom and a democratic tool. The paper addresses their democratic role through their potential influence on 
the media reporting of conflict, their impact on the power relations between media and government in conflict situations and the contribution blogs can make to the 
prevention of political conflict as a whole. The paper examines the above question with a theoretically based analysis that is informed by theories from the disciplines of 
communications and international relations.   
 
On a first level, and using existing evidence of the influence of news blogs on mainstream media (MSM), the paper develops a theoretical argument regarding the potential 
of blogs to challenge the process through which MSM traditionally construct news and meaning during conflict. Emphasis is placed on the possibility for blogs to hold MSM 
accountable by challenging the dominant political culture and journalistic professionalism that shapes media framing; and by constructing counterframes to current news 
frames.  
 
On a second level, the paper evaluates the consequences that the framing of blogs could have on media-government interactions during conflict and questions their 
capacity to turn MSM into domestic institutions that promote greater transparency, increase the risks associated with war for governments and facilitate conflict prevention.  
The paper comprises the first stage of two-part research. It develops a theoretical framework the validity of which will be empirically investigated by tracking the framing 
output of influential news blogs and MSM during conflict situations. 
 
Analyzing online discussion forums of ultra-orthodox Jewish women  
Azi Lev-On (Ariel University Centre, Israel) 
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In a recent survey of the positions of 300 Israeli rabbinical leaders, 87% of ultra-orthodox rabbis argued that the internet is destructive to the Jewish religious way of life 
(Memo 2006). Use of the internet is still a source of tension and heated debate among members of the ultra-orthodox community, including various conflicting statements 
of Da'as Torah and orders from Jewish rabbinical courts. However, it seems that the considerable advantage of the internet makes it virtually inconceivable to abolish its 
access altogether. The question then remains at how to get the best of the internet, while avoiding the worst.  
 
An especially interesting phenomenon is the emergence of dedicated discussion forums for the ultra-orthodox population, particularly for ultra-orthodox women. In most 
cases these are closed forums that one can only join after a lengthy period of 'probation'. In general, forum members can participate in the forums' discussions without 
disclosing their identity. This enables widespread communication between ultra-orthodox women who choose to communicate with similarly-positioned women in order to 
share information, advice, support, etc.  
 
In our research we study ultra-orthodox women's perceptions of the internet in general and discussion forums in particular. We are interested in their perceptions with 
regards to how these forums affect their lives and families and if they feel a sense of personal empowerment as a result of using the internet. We also ask these women 
how they use the internet, what kinds of content they are exposed to online, and if they choose to communicate online with people from outside the ultra-orthodox 
community. 
 
 
Panel 7.4: Governance III 
 
Web2.0 and Organizations: What is at Stake? 
Laurence Caby Guillet (Orange Labs, France) and Samy Guesmi (Paris XII University France Télécom Division R&D) 
 
New information technologies can emerge first as well in the professional sphere as in the private one. In the case of web2.0, it has clearly developed in the last one. 
Organizations are now trying to adapt this phenomenon in their own universe.   
 
The issue then is to analyze what are the tensions that are arising when open tools as wikis or blogs are penetrating areas where control, security and order are key 
issues. 
 
The aim of this paper is to highlight how these tools are being appropriated by users who evolve in such environment and by organizations. How do they migrate from a 
private way of communicating into a professional one? Do internal constraints like security deeply change the usages of such tools? How do organizations try to adapt 
these innovations in a context of usefulness and performance? How do they cope with social networks? Does it renew the way collaborative work is envisaged? Is 
knowledge management impacted by these forms of communication? 
 
Some exploratory research has been conducted in different environments of firms which detail the conditions of this adoption. In depth qualitative interviews have been 
conducted near users of wikis and bloggers within firms. Some preliminary results are emerging that could give researchers opportunities to get a better knowledge of 
these aspects and to develop further research. 
 
Bi-Directional Civic Activities: Reflexivity in Administration and Actionist Approaches 
Jarmo Rinne & Tapio Häyhtiö - University of Tampere 
 
The use of ICTs and Computer Mediated Communication (CMC) is restructuring the politics and political activities, as well as our understanding concerning them. 
Enhanced communication exploiting digital technology, accessible public spheres, and asynchronous temporality of action on the web platforms transfigure the political 
culture and notion of the political itself. This reflexive politics, as we call that emerging phenomenon, is challenging the older prevailing version of politics allowing the bi-
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directional interactive involvement and embarking on the political matters. Governments are using the ICT-applications to involve citizens in the name of legitimating good 
governance (and because of falls in voter turnout), and people are exercising their newly discovered potentiality to pursue their own personal political goals.   
We illustrate this ongoing transformation, both from the perspective of the formal institutional politics and from the standpoint of citizen-initiated reflexive politics with the 
help of empirical cases. In the current situation, two opposite discourses on citizenship and participation are salient. They can be labelled administrational and actionist 
discourses. The paper is outlining theoretical perspectives both regarding the use of computer-mediated communication in involving the citizens to joint decision making, 
and equally, citizens engagement in personal political projects to transcend the normal limits and constraints of the formal politics.  The problematic nature of political 
participation and the ambiguities of political governance in civic involvement are to be analysed in the light of Finnish examples. Secondly, changes in the action and 
participation, particularly reflexive activity by the people instead of activity for the people facilitated by ICT are reviewed. In this respect, we argue, that “big politics” 
becomes more kaleidoscopic smaller personal politics emerging on diverse, complex and multi-spatial networks. Thirdly, the paper discusses the importance of public 
spheres in doing and transfiguration of politics. 
 
Citizens4Citizens. Mapping participatory practices on the Internet 
Albert Meijer, Nils Burger and Wolfgang Ebbers (Utrecht School of Governance, Netherlands) 
 
Public participation is often regarded as a matter of contact between government and citizens. However, many important forms of public participation take place in 
interactions between citizens. These forms of public participations can be labeled Citizens4Citizens interactions (C4C). Citizens use the internet to facilitate policy 
participation (meant to support or undermine government policies), political participation (directed at influencing political decision-making) and social participation (to 
increase social capital). Attention for these forms of digital participation coincides with the rise of a new set of Web applications which are grouped under the label ‘Web 
2.0’. This paper is an attempt to explore the wide and varied domain of C4C. We do not claim that our exploration will lead to a final and complete description of C4C; we 
merely aim to present a first overview of the diversity of forms of C4C initiatives that are taking place in the digital world. The argument is that the new technologies offer 
new venues for participating and the basic idea is that these new practices will constitute both a replication of and an addition to existing offline practices of public 
participation. Our explorative research of C4C initiatives results in a map of political, policy and social participation. This map of C4C initiatives can provide insights in the 
variety of internet practices and help subsequent researches in their selection of initiatives for in-depth studies. 
 
 
Panel 7.5: New Digital Divides? II 
 
Subsidizing the Use of High Speed Internet? Use of Web 2.0 Services and the Social Capital of Citizens 
Bert Sadowski and U Matzat (University of Technology Eindhoven, The Netherlands) 
 
Even if the number of studies on the social impact of the internet has been increasing over the past ten years no consensus has been reached about the character of this 
relationship. Early studies suggested that internet use either might lead, in general, to an overall decrease or increase of social capital of users. In examining these benefits 
in greater detail, recent research has suggested that isolated groups might benefit more than the population at large. With studies focussing on the transformation of social 
networks of users more detailed analyses are needed that focus on different social and non-social forms of internet use that might affect the users' social capital in different 
ways. Such differentiated analysis should include the effects of social networking sites and other potentially contact creating online services (subsumed under the label 
'Web 2.0') as well as the impact of government subsidies.  
 
This paper contributes to answering the question how different social forms of internet use can be promoted by subsidizing high speed internet access. We provide results 
from a case study in the Netherlands where users received on an experimental basis high speed internet access for a year. We collected data during October/November 
2007. Users received access to a high speed internet connection which was expected to stimulate the use of Web 2.0 services. We analyze in detail the real benefits 
gained from the subsidy, the time spent on different social forms of internet use and differentiate between the maintenance of existing and the making of new ties using 
these services. We further focus on characteristics such as the size of the users' social network, the number of strong and weak ties, as well as more concrete forms of 
social capital to which social online services may (or may not) provide access to. 
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The Role of the Third Sector in the Promotion of ICT Enabled Innovation for Social and Digital Inclusion 
Alexandra Haché (Institute for Prospective Technological Studies) 
 
This paper focuses on models of social innovation that have a clear ICTs component and are driven by the so called "third sector". This sector is a vast domain that mixes 
such heterogeneous elements as anti-trust and counter-globalization movements, "hacktivists networks", "free and open source movements" or cyberfeminists gatherings. 
It includes also the "civil society" understood here as NGOs, charity, non profit and community organizations that devote themselves to supply solutions against social and 
digital exclusion situations.  As the domains that potentially cross the Third Sector activities and a participation, advocacy, interest towards information and communication 
issues are numerous we won't try to cover them in an exhaustive way.  We will stress the major particularities of this sector in relation with ICT in comparison with the 
public or the private sector. Highlighting those intrinsic properties will drive us to delve in a set of major trends that we interpret as meaningful and useful to improve the 
development and use of ICTs for social and digital inclusion.   We will therefore identify the major trends related to Social Computing and web 2.0 that are affecting the 
third sector. In this case we will highlight the transformations being experienced in several domains such as voluntary and political involvement, decentralized cooperation, 
user-content creation and fundraising. 
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