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Men need help. Evidenced by news headlines, popular 
culture, and daily life, the relationship dynamics between 
men and women have rapidly transformed in recent 
years. While modern feminism is being celebrated and 
empowering people all over the world, the other side 
of the coin, modern masculinity, has proven less easy 
to talk about. As we’ve made strides in equality and 
female empowerment, men’s issues have been put on the 
backburner but are now bubbling over. 

It’s clear that the time to discuss masculinity is now. 
The term “toxic masculinity”—defined by Wikipedia as 
“certain norms of masculine behavior in North America 
and Europe that are associated with harm to society 
and to men themselves”—has become ubiquitous. Men 
are lacking the role models showcasing healthy modern 
masculinity and instead are fed outdated archetypes 
from the unattractive slobs and stoners of comedy to the 
unattainably heroic superheroes of the Marvel and DC 
universes. 

The #MeToo movement has shown us that it’s impossible 
to talk about women’s and men’s issues separately. 
Furthermore, thanks to the LGBTQ community and the 
breakdown of the gender binary, we have more voices 
about different gender experiences across the spectrum 
than ever before. These movements have primed the 
scene for a new way to approach masculinity, and we 
expect to see more complex and balanced ways to discuss 
men in the future. 

In this study, we dive deep to find out what modern 
masculinity looks like in relation to the modern world, 
feminism, and the changing gender landscape. Plus, we 
discuss some of the key figures paving the way for the 
modern man as the status quo rapidly changes. By taking 
a look at where masculinity is currently, we can not only 
better understand the mindsets of men today, but also 
look ahead what modern masculinity means for Gen Z 
and beyond. We hope you enjoy!

TRENDERA
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T H E  S T A T E  O F
a f f a i r s

U N D E R  P R E S S U R E

D E T O X I N G

Before diving into what the future of masculinity holds, we must first acknowledge some of 
the most important cultural shifts that have set the stage for a male reckoning and rebirth. 

Activists and educators of men’s issues have made us increasingly aware of the pressure men face 
and the fact that their problems have been largely neglected.

The #MeToo movement has pushed toxic masculinity into the limelight, empowering women and 
men alike to speak out against sexual abuse, microaggressions, workplace harassment, consent, 
and “boy’s club” culture.

•

•

•

Mark Greene, the creator of The Good Men Project, coined the term “Man Box” to mean the 
rigid set of traits men are always trying to embody: powerful, emotionless, strong, 
and successful.

Actor Michael Ian Black’s New York Times article “The Boys Are Not All Right” discusses the 
isolation of men, pointing to symptomatic problems like school shootings and abuse towards 
women. Men’s metal health problems, like depression and suicide, have come to the fore.

This movement has drastically reshaped the world, toppling big structures (such as the 
entertainment industry), bringing down names previously thought progressive (e.g. VICE 
and Aziz Ansari), and giving rise to helpful tools (e.g. the TIME’S UP Legal Defense Fund).
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INTRO

A N G E R  M A N A G E M E N T

G I R L S  R U L E

M E D I T A T I O N S  O N  # M E T O O

Due to the growing perception that boys are more risky and problematic, as well as parents’ 
lack of confidence in their ability to raise them well, it is now more desirable in the U.S. to 
have girls than boys.

The changing nature of gender relations and female empowerment has also generated 
dangerous backlash. Feeling disenfranchised and left behind by culture, a sizable population 
of men are furious at the world, which has them flocking to alt right influences and adopting 
angry rhetoric as they seemingly have nowhere else to turn for positive masculinity.

With prominent men being torn down to size for their toxic masculine transgressions, 
many men are only just starting to reflect on their past behaviors and attempting to 
change future ones.

•

•

•

A 2010 study by economists at the California Institute of Technology, the London School 
of Economics and New York University found that American couples prefer adopting 
girls over boys by almost a third.

“Incels” is one example of a wave of misogyny, hatred, and belief in traditional 
gender roles. Meaning “involuntary celibates,” this online subculture brings 
together enraged men who blame women for their lack of sexual success.

Website FiveThirtyEight recently found that of 1,615 men 18 to 34 years old, 23% 
have changed their romantic behavior after #MeToo, 77% said they have not, and 
15% are rethinking a past sexual encounter.
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M A C R O  T R E N D S

9
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Just as no two men have the same 
definition of masculinity, neither do 
two generations. In fact, due to the 
rapid societal changes over the past 
century, generations X, Y, and Z have 
adopted three very distinct models of 
what it means to be a man that are 
both informed by and in conflict with 
each other. 

Gen X men, born between 1965-
1979 (currently late thirties to early 
fifties), weren’t raised with the most 
progressive notions around gender. 
As this group came of age, gender 
roles were undoubtedly changing, 
but they were mostly changing for 
a select group of women, (white, 
educated, upper class) forging ahead 
in the workplace in positions other 
than secretary, nurse, and teacher. 
However, during this time what it 
meant to be a man went, for the most 
part, unchanged. Even if their wives 
worked, men were still expected to be 
the breadwinner and had little to do 
with childcare or household chores. 
For this generation, what it meant 
to be a man was very clear even as 
the rise of feminism meant changing 
roles for women. 

Meanwhile, Gen Z males, born 1995-
2009 (currently teens and college 
kids), are living in direct opposition to 
Gen X’s love of labels. 

Just as they have done with technology, 
social justice, and education, Gen 
Zs are redefining the rules around 
gender, rejecting the status quo in 
favor of fluidity and a “you do you” 
attitude that works for them both as 
individuals and as a whole. Armed 
with an uncanny sense of the world 
and themselves from a young age, 
this generation isn’t as likely to hold 
themselves to rigid definitions of 
sex, gender, race, or class. Loaded 
expectations surrounding masculinity 
and femininity not only lose their 
power among this group, they feel 
outdated, irrelevant, and even 
ignorant. 

Smack dab in the middle of these two 
polar opposites are the Millennials, 
born 1980-1994 (currently mid-
twenties to late thirties). This 
generation of well-intentioned 
men lives in a dichotomous tension 
between the world they grew up in—
where “feminism”was perceived as 
synonymous with “man-hating” and 
the over-sexualization of women was 
framed as “empowering”—and the 
world they matriculated into, where 
feminism has become a given and 
women are not as sex-obsessed and 
subservient as they were portrayed 
in movies and TV. Understandably so, 
Millennial men are a bit lost when it 
comes to navigating the new world 
order as well as their place in it.

M A S C U L I N I T Y
&  t h e  g e n e ra t i o n s 
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BOTTOM LINE:

While Gen X men were certain about their place in the world and what masculinity meant, Gen Z men are 
similarly as certain they want to dismantle this system. Meanwhile, Millennial men are trapped in the middle, 
still trying to figure out how to be both modern and masculine in this rapidly evolving landscape.

MACRO TRENDS

The conflicting messages 
they received growing up 
have resulted in a confusing 
disconnect between 
idealism and reality. Many 
Millennial men want to be 
and do “right” by women 
but are having trouble 
actually implementing their 
progressive beliefs in real life 
and instead tend to act out 
the more traditional gender 
roles they were raised with.

11
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MEN
b y  th e  nu m b e r s
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T H E  M A L E  M I N D S E T

Despite all the negative press recently, many men today have a positive outlook on life 
and are focused on having fun as well as improving their finances and physical health. 
They describe themselves as intelligent, loyal, and open-minded and are (not surprisingly) 
interested in male-dominated hobbies including sports, video games, and technology.

T H E I R  O U T L O O K :

W H AT  T H E Y ’R E  W O R K I N G  O N:

4 4% 
43%
40%
39%
36%

47 % 
43%
38%
31%
29%

H A P P Y

O P E N-M I N D E D

C O N F I D E N T

O P T I M I S T I C

S M A R T  /  R E L A X E D

H AV I N G  F U N

P H Y S I C A L  H E A LT H

F I N A N C I A L  S E C U R I T Y

C O M F O R TA B L E  S A L A R Y  /  C A R E E R 

C O N T I N U O U S  L E A R N I N G
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STAT HIGHLIGHTS

With so much of their anxiety centered on money, it’s no wonder that some of the top 
issues men are passionate about include the economy and equal pay. While they are 
passionate about some sensitive social issues (including mental health, race relations, 
and politics), their support for #MeToo and feminism is lackluster.

T H E I R  I N S E C U R I T I E S :

I S S U E S  T H E Y ’R E  PA S S I O N AT E  A B O U T:

of men are insecure 
about how much 

they make

J U S T 13%
of men are insecure about 

their fashion sense

of men are insecure 
about their job status

of men are insecure
about their appearance

43%
23% 27%

50% would like to be 
more physically fit

27% compare their 
bodies to other men

47 % 38% 31% 27 % 27 %
The economy

1 in 4  men are passionate about gun control

Only 1 in 10 men say they are passionate about #MeToo and Feminism

Mental health Equal pay Race relations Politics / 
environmental 
conservation
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of men support women, 
but think things have 

gone too far

25%

22%
of men consider 

themselves enthusiastic 
supporters of female 

empowerment

Men’s attitudes toward female empowerment range from enthusiastic to begrudging, 
and there is a sizable population of men who feel that things have gone too far or that 
they must support the movement to avoid societal punishment.

W H AT  T H E Y ’R E  I N T E R E S T E D  I N:

of men support feminist 
values but don’t consider 

themselves activists

30%
men are confused on 

what is/isn’t appropriate 
behavior toward women 

these days

1 I N 5

feel like they have to 
support feminism or 
they will be judged

13%

of men consider 
themselves to be 

feminists.

O N LY 10%
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STAT HIGHLIGHTS

M A S C U L I N I T Y  T O D A Y

It’s an interesting time to be a man right now. Many men recognize that masculinity is 
evolving but feel there are certain traits and values that should be upheld.

of men say masculinity is 
grounded in traditional 

values that shouldn’t 
change

26%

of men say masculinity 
is evolving but must still 

uphold certain traits 
that are crucial to 

being a man.

41%

of men say masculinity 
is fluid and can be 
anything you want

33%
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N O W  T R E N D I N G

44
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In our January 2017 issue of The Trendera Files, we discussed how 
“Everyone is Angry” and are sad to say this still holds true. Arguably 
one of the angriest and most vocal groups are white men, a diverse 
group in their own right who fall on a spectrum. On the one end, there 
are the menimists who are angry over their power being “taken away” 
by women and minority groups, while on the other there are men who 
agree that this shift toward equality is necessary and long overdue, but 
resent being lumped in with men whose politics and behaviors aren’t 
as progressive as their own. There are several ways that this anger is 
being expressed. Some, like the Proud Boys, are creating groups of like-
minded men to rally together and organize against what they perceive 
unfair persecution. Meanwhile, seemingly well-educated and well-off 
men are increasingly (and sometimes inappropriately) voicing their 
anger. Attorney Aaron Schlossberg went viral for a recorded racist rant 
in a New York City restaurant after hearing employees speaking Spanish. 
And while it is important to note that “not all [white] men” feel, think, 
and behave this way, the recent wave of outbursts like these point to a 
sense of disenfranchisement among certain members of this group that 
should not be taken lightly.

M A L E  A N G E R

Every year, Getty Images conducts research based on the billion 
downloads and millions of searches on its platform to identify trends 
that will resonate with consumers in the coming year. This year, Getty 
proclaimed Second Renaissance, Conceptual Realism, and, most notably, 
Masculinity Undone as its three trends for 2018. According to the stock 
photo agency, searches for “diversity”and “inclusion” are up 917% over 
the past year, while “LGBTQ” is up 809% and “multi-ethnic family” is 
up 385%. With the pervasiveness of the internet and content in general, 
imagery is as important as ever, whether it’s the header for an article, 
a thumbnail for a tweet, or fodder for a meme. As such, by analyzing 
visual and image search trends, Getty was able to showcase just how 
ubiquitous and top-of-mind the conversation around masculinity is in 
2018.

M A S C U L I N I T Y  U N D O N E 
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O N E S
t o  w a t c h

J O N ATH A N  VA N  NE S S

J U S TIN  BA LD O NI

WHO THEY ARE:  
Jonathan Van Ness is a LA-based hairstylist and public figure.

WHO THEY ARE:  
A jack of all trades, Justin Baldoni is an actor, director, and filmmaker 
most notable for his role as Rafael on Jane the Virgin.

WHAT THEY DO:  
In addition to providing grooming advice as part of the Fab Five on 
Netflix’s Queer Eye, Van Ness can be seen on Funny Or Die’s “Gay of 
Thrones” web series and hosts a successful podcast, Getting Curious, that 
explores topics such as entertainment and activism.

WHAT THEY DO:  
Besides playing Jane’s love interest on the hit CW show, Baldoni gave a 
speech at TEDWomen titled “Why I’m Done Trying to Be Man Enough” 
that went viral in late 2017. In his speech Baldoni’s dissected how 
traditional notions of manhood don’t necessarily equate to a sense of 
fulfillment for young men.

WHY THEY’RE RELEVANT:  
The clear star of the Queer Eye reboot, Van Ness is a lovable personality 
who is successfully combating toxic masculinity through his advice and 
self-care tips on the show.

WHY THEY’RE RELEVANT:  
Discussing how many of his roles in media minimize him to portray 
characters such as “Shirtless Medical Student” or “Male Escort #1,” 
Baldoni’s TED speech shed light on how many men don’t feel as 
stereotypically masculine as the roles depicted in media.

KEY QUOTE:  
“If [men] try to numb vulnerability, [they] also numb joy, happiness, 
[and] connection.”

KEY QUOTE:  
“To parents: instead of teaching our children to be brave boys or pretty 
girls, can we maybe just teach them how to be good humans?”

ONES TO WATCH
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P O P  C U L T U R E

57
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W H A T ’ S  H O T 
 

1. Orange Culture (Nigerian clothing line) 2. Black Boy Feelings (Zine)  3. Call Me By Your Name (Movie)   4. Lebron 
James’ Shorts (Meme)  5. The Huddle (Canadian support group)  6. It’s On Us (PSA campaign)  7. The Cut’s “How To Raise 
A Boy” (Week long online op-ed series) 

1 . 2 . 

3 . 

5 . 

4 . 

6 . 

7 . 
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      @trendera
      @trendera

T R E N D E R A
WWW.TRENDERA.COM



THE TRENDERA FILES:  THE FUTURE OF MASCULINIT Y

62




