


2017

Launch Program

Strategic 
partnerships with 
key retailers

2018

Grow Regionally

Refresh and fresh 
season promotions 

2016

Create Brand

Test market in 
Boulder, CO

PROJECT OVERVIEW



The long-term goals of the marketing program center around three 
strategic priorities:

1. Increased awareness and perceived value of Bristol Bay brand 
at consumer, retail, foodservice and industry level.

2. Stimulate increased demand and loyalty for Bristol Bay sockeye.
3. Identify and communicate evidence of brand impact and 

brand strength to retailers, processors, and members.

CURRENT STRATEGIC GOALS



Bristol Bay Sockeye Salmon in U.S. Grocery Stores



Over 360 stores 
around the 
country featured 
fresh Bristol Bay 
sockeye salmon 
in summer sales. 



Grocery Stores

(63 Stores)

(26 Stores)

(26 Stores)

(21 Stores)

(23 Stores)

(299 Stores)

(170 Stores)

(100 Stores)
(25 Stores)

(1 Store)

(245 Stores)



QFC - GROCERY STORE PROMOTIONS





Store Ads



WILD TASTE

www.bristolbaysockeye.org



AMAZING PLACE

www.bristolbaysockeye.org



Bristol Bay Sockeye Salmon: 
WILD TASTE from an AMAZING PLACE

https://www.youtube.com/watch?v=FsnenOM0SmQ

VIDEOS



SOCIAL MEDIA 

19k reach
17k reach

30k reach

www.facebook/bristolbaysockeye
www.instagram.com/bristolbaysockeye



ONLINE MEDIA LIBRARY 
DIRECT MARKETER ORDER PORTAL

www.bristolbaysockeye.org





QUALITY 
“Quality is Catching - Get on Board”



RSW QUALITY Mailer 

QUALITY Radio Ads on KDLG: 2018 Season

● Parent Shopper Perspective
● HEB Grocery Stores
● RSW Units and Consultation, BBRSDA



NAKNEK 2018 BOAT YARD  



QUALITY 




