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Superwomen: noun (plural) informal

Women working behind-the-scenes in the 
creative industry. They have the exceptional 
ability to handle multiple tasks without 
sweating it. They are brave, take risks and above 
all get the job done.
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“It still amazes and at the same time disappoints me, when you see an ad campaign or product 
launch that doesn’t recognise the diversity that exists in the world, whether that’s shapes, 
sizes, skin colours, the cultural understanding of colour, of facial expressions and all those 
things that distinguish people,” says Twitter’s Candi Castleberry Singleton. She’s spent the 
last 18 months building new foundations for the company’s commitment to diversity, which 
includes new recruiting strategies, as well as moving towards greater transparency of data 
(Twitter now has dashboards that show the demographics of the organisation by percentage 
and number). 

Castleberry Singleton has also established what she calls ‘air strategies,’ designed to attract, 
include, and retain talent across each of the respective demographic groups. Taking on her 
new role as Vice President of Diversity Partnership Strategy & Engagement, she is turning her 
attention to how Twitter can influence the world more broadly. 

“We need to build external relationships that help us grow our numbers in the industry 
and, quite frankly, enhance the reputation of tech in the world as it relates to diversity and 
inclusion,” she explains. “We’ll be focused on the larger organisations externally that can help 
us not just think about our internal work, but also on a macro level that includes organisations 
for women, for Black and Latinx people, and for the LGBT community.”

She has already worked on diversity initiatives for companies including Xerox, Motorola, Sun 
Microsystems and Walgreens, and is the founder of the Dignity & Respect Campaign – which 
helps companies and organisations create environments that welcome and embrace people’s 
differences. She believes diversity goes hand-in-hand with inclusion – something she reflects 
on at every orientation session for new hires at Twitter. “I introduce my intersections – the 
ones that you can see – and then I ask if you self-identify as female,” she says. “Then those 
people stand up and clap for the diversity they represent. Then I ask the people standing to 
clap for the people sitting down, because inclusion is about everyone. It ’s not just a single 
demographic, gender, faith or set of abilities. It ’s about how we all work together.”

And Castleberry Singleton believes that Twitter is uniquely positioned to effect change, 
through its internal efforts, as well as the people it represents. “I think we can also serve the 
public conversation, ensuring that the voices of people who are often underrepresented in 
smaller rooms have a larger voice, using our platform.”

Candi
Castleberry Singleton

VICE PRESIDENT OF DIVERSITY PARTNERSHIP STRATEGY & ENGAGEMENT, TWITTER 

INTERVIEW BY: EMMA TUCKER SUPERWOMEN AMBASSADOR



Having spent 26 years at AMV BBDO, Dame Cilla Snowball has seen first-hand how the creative 
industry has changed – from its huge growth in the UK to women’s dramatically increased 
presence. “When I started in advertising 11 per cent of agencies were led by women and today 
it ’s now over the 30 per cent mark,” she explains. “More women are leading agencies than 
30 years ago, but still not enough of them. There is so much work still to be done. We need 
more women in creative, more returners, more diversity in every form in agencies, in order to 
reduce gender pay gaps, deliver better results and better serve our audience.”

Snowball has had an extensive career in the ad world, which includes working at Allen Brady 
Marsh, Ogilvy and Mather, and Abbott Mead Vickers, before joining AMV BBDO in 1992 as 
the agency’s first New Business Director. Since leaving the agency, she’s gone “plural.” She 
now chairs the Women’s Business Council (which pushes for the economic empowerment 
of women), as well as the GREAT campaign Private Sector Council, and is a Non-Executive 
Director at property company Derwent London. And if all that doesn’t sound like enough, 
Snowball says she’s also doing some project work with Richard Curtis on sustainable finance. 

According to her, it ’s all “pretty wonderful” so far, although she admits she misses contributing 
to creative work – even if it means she’s finally got a more manageable Inbox. But although 
she has moved onto new challenges, her belief in pushing for greater equality for women 
remains the same.

“We have to help each other because these jobs are hard and because we are outnumbered 
by some margin in most walks of life and businesses,” she adds. “We can learn a lot from each 
other and champion progress together. Organisations like WACL and Creative Equals provide 
a forum, an example and a mandate for change.”

“But of course we can’t expect women to drive change without the active input of men 
supporting that change too. All boats rise in a diverse organisation and there is a ton of 
evidence to show diverse boards get better results, culture and staff retention. But it ’s one 
thing to support diversity and quite another to advance it. Lots more people do the former 
than the latter – it ’s way easier – so we need more people actively engaged in the harder task.”

Snowball believes change needs to happen team by team, and agency by agency. Not only 
is there financial incentive for doing so, but she says clients are increasingly expecting and 
demanding it. And that goes beyond gender. Companies will need to deal with questions 
around age, colour, disability, class and outlook if they want to truly create progress.
 
Even so, Snowball is optimistic about what the future might look like. “I think we all want 
to see an industry in which women are equipped, empowered and inspired to contribute in 
exactly the same way as men,” she says. “I hope that tech will enable more flexible working 
patterns, for men and women, encourage more partnerships, and inspire more creativity, 
with humanity always at its heart.”

PORTFOLIO DIRECTOR

INTERVIEW BY: EMMA TUCKER

Dame
Cilla Snowball

SUPERWOMEN AMBASSADOR



SHAHNAZ AHMED
Creative Strategist, Facebook & Instagram

Shahnaz is also a mum and Founder of Knit Aid, a global social movement that 
empowers refugees through craft. With 12 years under her belt, she is recognised as 
a multi award-winning female creative, she specialising in creativity for social good. 
She works towards inclusion and equity, with a focus on marginalised communities, 
both within the creative industry and the wider world beyond. She is a regular speaker 
at industry events, including a recent TEDx talk about Knit Aid.

“My superpower: Being the queen of multi-tasking.”

SASHA NIXON
Founder & Executive Producer, Forever

Sasha has a reputation in her 15 years in the industry for being an eagle eyed spotter 
and champion of new talent, developing directors strategically from the early days of 
music video and shorts towards a career in commercials and beyond. Prior to setting 
up Forever, which she founded in 2013, Sasha ran the music video department at 
Partizan, establishing there one of the most exciting and well-regarded hubs of 
creative talent in the world, signing directors such as Daniel Wolfe, Canada, Warren 
Fu, Kinga Burza and Saam Farahmand.
 
“My superpower: According to friends and colleagues, it is both pragmatism and 
generosity.” 

ALY MOFFAT
Executive Producer, 2AM

Aly has over 25 years’ experience in the commercials industry, having landed her 
first job in production straight out of university. She was Weiland trained throughout 
the 1990’s, graduating with First Class Honours from the legendary Mary Francis’ 
school of hard knocks. During her career, she has worked with many A-list directors 
including the late great Frank Budgen, Wim Wenders and Becky Martin.  She has 
been a producer with 2AM since 2002, albeit with periods away from the industry 
to raise her family. She was lured back into the 2AM fold by Nick Crabb after one too 
many fine Berry Bros wines at their Christmas party three years ago to be an Executive 
Producer.

“My superpower: Positivity. I’ve always been a glass-half-full kind of a girl, and believe 
that you can achieve great things in life with the right attitude and people by your 
side. I’m also pretty good at the floss, or so I’m told.”

LEYYA SATTAR & ROSHNI GOYATE
Founders, The Other Box

As women of colour, Leyya and Roshni felt left out of the diversity conversation, 
so they decided to change things. They’ve combined their lived experience of 
everyday exclusion to challenge the lack of diversity in the workplace and make 
it more than a box-ticking exercise. Today they work strategically with global 
companies on diversity and inclusion through training and workshops, with 
brands on partnerships and campaigns, and they support a community of nearly 
3,000 creatives. They’ve recently expanded into the fashion and tech industries. 
They are regularly invited to sit on panels, radio and TV shows, and speak at events 
on issues around diversity, identity, community and culture.
 
“Our superpower: To strive for inclusivity with positivity.”

SUPERWOMEN ALUMNI
In 2018 we championed some amazing superwomen who have gone on to do spectacular things. We shine a light on a few of 
them here:
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JO WALLACE
Creative Director, JWT

Jo loves ideas that affect social change, such as the award-winning Not Such a 
Beautiful Game campaign she was recently involved in for the National Centre for 
Domestic Violence. On the edges of advertising, she has curated thought-provoking 
exhibitions and founded Good Girls Eat Dinner – providing visible, kick-ass, female 
role models across the creative industry. She has been listed as a Campaign & Creative 
Equal’s Future Female Leader, a Young Creative Council’s Badass Gal, and a finalist for 
the IPA & Campaign’s Women of Tomorrow awards. She regularly mentors, speaks at 
events, and shares opinions on radio shows and podcasts.

“My superpower: Making good sh!t happen.”

JOCE CAPPER
Creative Director, Cinelab London

Joce is a strategic thinker; her reputation for building clients and teams with a strong 
sense of openness, trust and community is legendary. She joined Cinelab London’s 
dream team of Film Specialists as Creative Director in 2018. They share a passion 
for storytelling, care, quality of work and a commitment to making sure the art, craft 
and knowledge of working with film is never lost. Joce partners with fellow Cinelab 
London superwomen Aarti Mahtani and Sonji Clarke - together they share a sense 
of humour and determination to help shake up a traditionally male-orientated 
world, by supporting, promoting and nurturing female filmmakers, directors and 
cinematographers.

“My superpower: Resilience. Life & work are full of challenges, resilience isn’t 
toughness, it’s honesty, integrity, learning & the power of hope.”

LISETTE NICE
Founder & Managing Director, Factory

Graduating with a degree in Performing Arts, Lisette began her career making ads 
and promos for the music industry. With her love of music and passion for creativity, 
in 1997 she established what is now the Factory Family. Factory’s team of sound 
designers and producers have carved out a reputation for excellence in their field, 
creating revered work across the globe. Of which she says she: “Could not be prouder.”
These days she spends her time nurturing the talent in her team, steadfastly believing 
that collaborative teamwork is the foundation that makes them unique.

“My superpower: Optimism - the power to believe that even  in these turbulent 
times, eventually everyone will be the very best version of themselves.”



A
Aarti Mahtani, Sales Manager, Cinelab London
Abigail Stephenson, Creative, Droga5
Alice Morris, Producer, 2AM
Alicia Job, Creative, ENGINE
Allison Duval, Group Marketing Manager, Procam
Ally Owen, Founder, Brixton Finishing School
Amie Snow-Mayers, Creative, Ogilvy
Anjali Vasudevan, Client Director, Jones Knowles Ritchie
Anna Dalziel, Director of Brand, UK & Global, Momentum Worldwide
Anna Jobbins, Creative, Havas London
Annika Allen, Content Creator & Founder, Black Magic Network
Aoife McGuinness, Neuroscience Consultant, HeyHuman
Atiya Zaidi, Executive Creative Director, JWT/Grey
Audrey Solvar, Founder, Black Creators Matter

B & C
Bairbre McGlade, Senior Art Director, Boys + Girls
Becca Gribbin, Events & Marketing Manager, APA
Calli Louis, Client Services Director, Karmarama
Caroline Paris, Creative Director, Brave
Cat Shanu, Social Media Co-ordinator, BAD (British Arrows Doorway)
Cathy Green, Acting Head of Production, Biscuit Filmworks
Charlotte Hugh, Senior Creative, Dark Horses
Charlotte Khushi, Senior Art Director, Wunderman
Cheryl Payne, Senior Producer, Freefolk
Chloe Saunders, Head of Production, CHEAT
Claire Baker, Creative Director, Drum
Claire Cook, Executive Producer, Nexus Studios
Claire Cullen, Post Producer, Freelance
Claire Young, Head of Creative Services & Creative Production, VCCP
Clare McGrath, Executive Producer, Finger Music
Clare Timms, Managing Director, Darling Films
Cookie Tabinor, Event Co-ordinator & Creative, Mellor&Smith
Cressida Holmes-Smith, Client Partner, Lucky Generals

D,E & F
Diana Tickell, CEO, NABS
Dionne Archibald, Executive Producer, Coffee & TV
Emily Challenor, Senior Account Director, LIDA
Emily DeGroot, Senior Producer, Project Director, Freelance
Emily Newman, Producer, Speade Ltd
Emma Gardner, Managing Partner, ELVIS
Emma Saddleton, Client Account Director, Carat UK
Eva O’Reilly, PA, Jones Knowles Ritchie
Fran Plowright, Partnerships Manager, Create Jobs
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Amie Snow-Mayers, Creative, Ogilvy
“Amie is a force of nature. She’s kind and collaborative. While being energized and visionary.”
Nominated by Sherina Florence, Creative Director, Ogilvy New York
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G,H & I
Gaby Khalastchy, Account Director, Wildfire Social
Gemma Phillips, Creative Director, Saatchi & Saatchi 
Georgina Kent, Senior Producer, BBH
Hanisha Kotecha, Managing Director, GOOD Agency
Hanna Davis, Producer, FCB Inferno
Hannah Barnes, PR & Marketing Manager, Smoke & Mirrors, Big Buoy
Hannah Bellil, Producer, Prettybird UK
Hannah Stein, Senior Account Manager, Content Strategist, Jones Knowles Ritchie
Heleana Blackwell, Strategist, Havas London
Helen Hadfield, MD & Executive Producer, Snapper Films
Islay Leefe-Griffiths, Production Manager, Freelance

J & K
Jacqueline Dobrin, Head of Production, Grey London
Jade Trott, Art Director, Oliver
Jane Kinnaird, Creative Strategist, Creative Shop, Facebook & Instagram
Jasmine Portman, Account Director, Creature
Jess Journo, Head of Talent, Familia
Jess Watson, Creative, ENGINE
Jo Rudolphy, Head of Talent, SKUNK
Jody Nicholl, Creative Director, We Are Alexander
Joyce Kremer, Art Director, Freelance
Julia Cheetham, Production Director, Apple Inc
Julia Martens, Copywriter, Freelance
Karen Fraser, Director, Credos & Head of Strategy, Advertising Association
Kate Lloyd, Creative, Havas London
Kate Lynham, Creative Director, UNIT9 London
Katie Gander, PA to HTV, Leo Burnett
Kayleigh Didcott, Account Manager, Poke London
Keeva Bolger, Agency Producer, Boys + Girls
Kelly Church, Lead Planner, The Gate London
Kemi Anthony, Marketing Communications Manager, IKEA UK
Kerry Glazer, Chair, AAR, President NABS, Chair #timeto
Kerry Robinson, Creative Director & Content Strategy, AKQA
Kim Jarrett, Executive Producer, London Alley UK
Kristina Ryan, Senior Creative, mr.h

L
Lauren Haberfield, Senior Art Director, BETC Paris
Lauren Portelli, Group Brand Director, 72andSunny Amsterdam
Leonie Moreton, Operations Director, Coffee & TV
Lesley Queen, Producer, Nice Biscuits
Libby Swan, Managing Partner, PRDXN
Lisa Joseph, Producer, RSA Films
Liz Browne, Head of Production Operations, The Mill
Lizi Hamer, Regional Creative Director, Octagon, Singapore
Lottie Cooper, Deputy Managing Director, Framestore
Louise Allen, Head of Production, Factory
Lucy Eldridge, Senior Creative Copywriter, Wunderman
Lucy Gossage, Producer, Freelance
Lucy Jameson, Co-Founder, Uncommon
Lydia Raghavan, Senior Creative, Refinery29

M,N & O
Malin Persson, Product Marketing Manager, Enterprise Special Projects EMEA, Adobe
Maria Shamsi, Creative Director, Synergy Advertising, Karachi
Mel Lamont, Bookings Manager, Procam
Mercedes Benson, Brand Partnerships Manager, Complex Networks, SocialFixt
Meriel Bunney-Gillies, Head of Creative Development, LS Productions
Mikaela Rice, Conceptual Creative, Freelance / Social Creative, Shesays
Nana Bempah, Executive Producer / Producer / Co-founder of Pocc
Nancy Ryan, Producer, Black Dog Films, RSA Films
Natalie Graeme, Co-Founder, Uncommon
Natasher Beecher, Senior Copywriter, Ogilvy Health UK 
Nimo Awil, Senior Creative, Poke London
Nisa Kurti, PA & Office Manager, 1stAveMachine
Noreen Connolly, Managing Director, Beam

Georgina Kent, Senior Producer, BBH
“Georgina is an all round brilliant producer and an amazing human being.”
Nominated by Kate Taylor, MD, SKUNK

Hannah Bellil, Producer, Prettybird UK
“Hannah Bellil is awesome. She works extremely hard and her personal integrity & style is an inspiration to all.  I worked with Hannah 
when she PM’d a shoot we serviced for Prettybird. You could tell then that she was destined for higher things.”
Nominated by Wendy Isaac, Director of Happiness, LS Productions

Jacqueline Dobrin, Head of Production, Grey London
“Jacqueline celebrates her 25th year at Grey this year. She has devoted her career to raising the producers of tomorrow with relentless 
passion and skill.”
Nominated by Francesca Woods, Director of Development, Believe Media London

Lisa Joseph, Producer, RSA Films
“She works tirelessly, she is fierce and really really cares about every project she works on and more importantly about everyone she works 
with.”
Nominated by Matilde Ramos Pinto, Directors Representative, RSA Films

Liz Browne, Head of Production Operations, The Mill
“Liz has been working at the Mill for over 20 years. She makes this company tick; she is the heartbeat of everything we do. Runs 
production with a strong yet empathic hand. She is the best in her field.”
Nominated by Misha Stanford-Harris,Head of Production, The Mill

Natasher Beecher, Senior Copywriter, Ogilvy Health UK
“Natasher not only champions great creative work, but also positive diversity. She brings a plethora of inspiration to create work which is 
both sensitive and challenging.”
Nominated by Chris Chappell, Executive Creative Director, Ogilvy Health UK

Nimo Awil, Senior Creative, Poke London
“Nimo’s a creative force to be reckoned with. An inspiring, unwavering leader who’s as generous with her time as she is talented, she 
deserves endless recognition for her work and for lifting those around her. She’s teaching me how to be a strong creative and an even 
stronger woman.”
Nominated by Robyn Frost, Creative, FCB Chicago
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P - R
Paulette Caletti, Producer, Prettybird
Pip Hulbert, CEO, Wunderman Thompson UK
Polly Barnes, Client Services Director, Creature
Portia Clarke, Music & Culture Manager, Freelance
Rachel Menzies, Music Supervisor, Native Music Supervision, Hookline
Rebecca Rowntree, Freelance Creative Director / Founder of This Way Up Podcast
Reshma Biring, Enablement Manager, Annalect EMEA
Roxi Jahanshahi, Programmes Manager, You Make It
Ruth Boulter, Creative Director, McCann London

S
Sabrina Lynch, Senior Vice President, Vision7
Samia Ahmed, Producer, Freelance
Sarah Gardner, Producer, Freelance
Sarah Watson, Senior Creative, McGarryBowen
Saskia Jensen, Producer, SALT.TV
Scarlett Montanaro, Creative Director, Revolt London
Sherina Florence, Creative Director, Ogilvy New York
Sonya Barlow, Founder, Like Minded Females
Sophie Kluman, Global Head of Operations, MD, STINK
Sophie Rivet, Account Director, POKE London
Suki Heather, Creative Director, AKQA London
Syl Saller, CMO, Diageo

  T - Z
Tash Tan, Executive Producer, Somesuch
Theadora Watts, Executive Assistant, Partizan
Tobi Oredein, Founder, Black Ballad
Victoria Brooks, Brand Sustainability Strategy Consultant, Freelance
Yelena Gaufman, Strategy Partner, Fold7
Yen Ho, Director of Operations, 72andSunny Los Angeles
Zara Montagu-Leon, Creative Services Director, Brave

SUPERWOMEN
COVERSTARS

Rebecca Rowntree
Freelance Creative Director / Founder of This Way Up Podcast
thiswayup.io

Rebecca is trying to change the advertising industry one podcast at a time. Creative Director by day 
and host of successful podcast, This Way Up, by night - built on the premise of using the stories of 
female leaders in the creative industry to inspire and reassure the next generation of budding young 
women. Rebecca believes that by sharing these frank stories she can make the journey up a little less 
hard, and one day make creative departments as diverse as the audiences they are trying to reach. 
 
As a Creative Director, her passion is to craft emotive and engaging stories. Over the last 12+ years, 
she’s created a variety of these stories for brands such as Nike, Sainsbury’s Tu, Carte Noire, HTC, 
PlayStation and Boots.
 
She firmly believes that there is a better advertising world out there, whether that’s inside the 
industry, where she contributes through her SheSays event (‘Nough Talk, Get Sh*t Done), or on the 
outside by trying to create campaigns that portray a more diverse and realistic world.

Rachel Menzies, Music Supervisor, Native Music Supervision, Hookline
“Rachel is one of the most driven and dedicated people that I have come across in our industry. As well as working for Native she runs her 
own business (Hookline) promoting independent artists for sync. Rachel’s knowledge of the music for media industry is second to none, 
and her high professional and ethical standards are qualities that make me proud to work alongside her.”
Nominated by Dan Neale, MD, Native Music

Tobi Oredein, Founder, Black Ballad
“Tobi works tirelessly to enable black women to share their truths and get paid to do what they love, via her digital lifestyle subscription 
service Black Ballad. I greatly admire Tobi’s work ethic, authentic voice and bold ambitions for diversity and inclusion, not least because 
mainstream media outlets still don’t hire black women as much as they should.”
Nominated by Hayley Ard, Interim Outreach Manager, Entrepreneurship Institute, King’s College London
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Nana Bempah
Executive Producer / Producer / Co-founder of Pocc
wearepocc.com 

As an Executive Producer and Producer, Nana is passionate about pulling people together, and 
connecting talent and creativity with opportunities. Previously heading up the film department at 
agency Cheil London, she was the youngest ever Head of TV and Content, and for four years was 
responsible for award-winning moving image for a range of clients, including Samsung. Building 
the department from the ground up in 2012, she revolutionized the agency’s approach to production 
with a department that offered a full range of services from in-house social content created by 
makers, to external commercial productions on a global scale. Nana has worked for a number of 
agencies including Anomaly, BETC and Uncommon and is currently working with production 
company, Prettybird. 
 
As a person who makes things happen, in 2018, Nana founded Pocc – a community and members’ 
collective taking action and making strides to positively change the experiences of black and brown 
people in advertising. At the core of this 300 plus experienced and talented community is reciprocity; 
Members share knowledge and experiences, collaborate on projects, elevate each other, offer support 
and provide a network to help navigate the advertising and creative industries landscape. Members 
are across agencies, brands and production companies, as well as many freelance creative talents. 
She says: “In less than a year we have formed a solid community of culture, created by people of 
colour, to help people of colour, for the benefit of the industry as a whole.”






