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LAT / LONG: 51.5174° N, 0.1292° W
DESTINATION

THE BIONIC WOMAN

Four international 
figureheads celebrate 
worldwide elegance in 
four very different cities

ANDRÉ LEON TALLEY 
ON MARR AKECH

Once described as “The Kofi 
Annan of what you got on”,  
the legendary 6ft 6in figure  
behind American Vogue, 
Interview and W recounts his 
favourite Moroccan moments 

M y first impression of the city 
was the one that I wanted: 
very romantic, exotic and 

historical. One of my best friends, 
Fernando Sanchez, who was a 
great designer and a very close 
friend of Yves Saint Laurent, had 
a house in Marrakech. When I 
finally went, it was full of beautiful 
smells from extraordinary spices. 
The bougainvillea on the walls, 

SOUK CHIC
From left: André Leon Talley in one of 
his signature kaftans; Djemaa El Fna 
in Marrakech, a Unesco Masterpiece 
of World Heritage, built in 1050 AD
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the colours people are wearing: it’s just a very 
vibrant, rich culture.

I remember [late Vogue Italia editor] Franca 
Sozzani and I had Thanksgiving dinner in the 
most beautiful riad with fountains in the courtyard 
– you go through the door into a hidden palace. 
It’s so great and unexpected.

La Mamounia is one of the great places to stay 
in Marrakech. It’s steeped in tradition and the 
porters are dressed in white sarouel pants and 
red velvet burnous cloaks. It’s a blend of Art Deco 
and traditional Moorish design and was recently 
renovated to perfection with these beautiful 
rooms where you can leave your terrace open at 
night –and little (nonthreatening) birds can fly 
into your room. It’s all very extraordinary.

You can walk through the market and just be 
mesmerised by the offerings. I picked up beautiful 
straw rugs, tapestries and fabrics from a great 
department store. Men come from the mountains 
and bring in their woven rugs by mule. There are 
stores that sell incredible furniture, and ship it 
for you – it’s wonderful! You make an appointment 
for ten o’clock, the man serves you tea in a small 
glass and you sit there till three o’clock stocking 
up on Christmas gifts.

I get my clothes made 
in a place called Au Fil 
D’or. It was the original 
place that Mr Laurent 
went to work with Mr 
Boujma. I had a pair of 
pants made – I can’t 
wear them now, but the 
quality is extraordinary. 
The last time I was there, 
I went to the same place, 
where Mr Boujma’s son 
works. I have my shirts 
made in these beautiful 
fabrics. I have about 
seven, plus three beautiful 
capes, a l l with this 
famous braid.

Naturally, it takes a while to have them made, 
but when you get them they are impeccable. It’s 
passed down from generation to generation, in 
very modest settings. This is not some luxurious 
private salon, it’s a very small little rabbit-hole 
in a souk in Marrakech. 

Even now, when I think of the city, what first 
comes to mind is Saint Laurent, young and at  
the height of his career, photographed for W 
magazine, lying around his beautiful terraced 
garden in his indigenous kaftan. Have I found 
more people following my advice on kaftans? I 
have not. Not in America. Nope. No one’s wearing 
kaftans except me. I’m glad though… because 
it’s my thing!

LIBBY CALL AWAY ON NASHVILLE

A former fashion editor of the New York Post, 
creative consultant Callaway has become one 
of Tennessee’s most elegant residents – and  
a director of the Nashville Fashion Alliance

A s a rule, Nashvillians are pretty casual. Even 
at formal events, it’s not uncommon to see 
jeans. That said, our look is more based on 

attitude than clothes. No matter what we have 
on, chances are it’s being worn with swagger.

I think the music industry has a lot to do with 
making Nashville a style destination. Country is 
an image-driven business, and that means there 
are a lot of people here making sure performers 
are dressed well. That’s not saying that professional 
stylists drive the style, but the public-facing 
locals they work with do help determine what 
the greater public thinks Nashville ‘looks like’. 
In terms of the actual fashion industry, the strong 
profile it’s been experiencing recently can be 
almost directly connected to the work of two 
local organisations: the Nashville Fashion Alliance 
and Nashville Fashion Week. And, of course, 
having supermodels Karen Elson and Lily Aldridge 
based here doesn’t hurt!

In terms of modern Nashville style, I think 
when the denim company Imogene + Willie 
opened here in 2009 that was very significant. 
The Americana/heritage movement was in full 
swing, and their blue jeans fit the bill. My selvedge 
Barton jeans are still absolutely my favourite jeans 

I’ve ever owned. I had them tapered a bit through 
the leg to feminise them – this was eight years 
ago. Today, they are threadbare in three places, 
but I still wear them.

What’s interesting is that the really cool, 
innovative things are happening in small stores 
where owners have more flexibility to be creative. 
Wilder is a great example: an independent store 
that has a great mix of home design products and 
dynamic programming. Same goes for Lemon 
Laine – a natural beauty store that also offers rad 
educational programming for women. The city’s 
most exciting retailers understand that you need 
to have more than just great things to buy: you 
need a point of view and a great story to tell.

What do people get wrong about Nashville? So 
much! The biggest fallacy is that people here lack 
the sophistication of our counterparts on the 
coasts. This is an increasingly cosmopolitan, 
progressive community. But, thanks to the hillbilly 
stereotype, our chic is often overlooked. There 
are lots of well-dressed, well-travelled people 
living in Nashville. And only a few of them drive 
pickup trucks and listen to bro-country.
Libby Callaway runs the Keep Shop at Noelle (noelle-nashville.
com) and her own creative agency, thecallaway.com

RAMI ATALL AH ON MONTRE AL

One of the three brothers who founded  
Canada’s luxury streetwear destination  
Ssense celebrates the city that welcomed  
him from Syria as a teenager 

S sense started in Montreal by accident – but 
it’s also our natural home. I was finishing 
my studies in computer engineering and 

built its first web platform as part of my thesis. 
My brother, Bassel, was studying mechanical 
engineering and our older brother, Firas, was 
working in a bank. What began as our side project 
is where it is today partly because of Montreal.

That said, the city took some getting used to. 
I landed from Syria at the age of 15, in the middle 
of winter. We were staying in a hotel near Sainte-
Catherine Street, near a lot of strip clubs. In Syria, 
we had power for half of the day and two television 
channels, so it was a huge culture shock.

Throughout the years, I’ve realised how 
important a diverse population is  to being tolerant 
and open-minded. You can see that mentality in 
what people wear – there’s an inclusiveness and 
a sense of creativity. Even within our own office, 
there’s a wide spectrum of styles and tastes.  
It creates a strong feeling of individuality.

It’s one of the things that, today, I most love 
about living in Montreal. The people are easy-
going and genuine. It’s also thriving creatively, 
with strong art, film and music scenes. We have 

JEAN THERAPY
Top: Imogene + Willie’s 
flagship denim store in 
Nashville is housed in  
an old ‘Granny White’  
petrol station

CITY OF OPPORTUNITY
Right: Rami Atallah on 
Montreal: “It shares our 
progressive values and it’s 
culturally relevant, with a 
vibrant creative scene”
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The Gospel According to André is available to watch  
on selected flights and in UK cinemas and on demand  
from 28 September. thegospelaccordingtoandre.com

THIS IS NOT SOME LUXURIOUS 
PRIVATE SALON, IT’S A VERY 
SMALL LITTLE RABBIT-HOLE IN  
A SOUK IN MARRAKECH

THERE’S AN INCLUSIVENESS AND A SENSE  
OF CREATIVITY IN WHAT PEOPLE WEAR
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world-class institutions like the Musée d’art 
Contemporain and Montreal Museum of Fine 
Arts, and contemporary spaces like the DHC and 
Phi Centre. It’s also where musicians from Arcade 
Fire to Kaytranada started out. It’s one of the 
reasons we built a dedicated performance space.

The new store is a big shift. We launched in Old 
Montreal, which has changed almost as much as 
we have in the past decade. It’s got an amazing 
history and some of the city’s most impressive 
architecture, dating back to the 17th century. 
When we opened in 2004, we were one of the 
only clothing stores in the area. Now it’s bustling.

The food scene in Montreal is thriving. It’s as 
eclectic as the people and, because we have great 
markets year-round, there’s been a movement 
to use more local produce. I’m particularly fond 
of Le Petit Alep Bistro, and Estiatorio Milos for 
fresh, quality seafood. Slightly further afield, 
there’s also Abu Elias, a Middle Eastern butcher 
and sandwich shop. It’s just outside the city 
centre, but it’s always worth the trip.

We have all the perks of a cosmopolitan city, 
without the congestion. It has a different air to 
other Canadian cities. The people are bilingual 
and because of the history and architecture – it 
was one of the earliest North American cities 
founded by settlers – you can walk around and 
feel as much in Europe as you do America.
Ssense’s flagship store is at 418 rue Saint Sulpice, Montreal 

DITA VON TEESE ON LONDON

The burlesque pinup has a taste for the capital’s 
historic side and its original punk spirit

W hen I was growing up in Michigan, my 
parents were always baffled by my love of 
English history. I would come back from 

the library with books about King Henry VIII 
and his wives – to me it was like a soap opera. 
Then I was fascinated by the film Mary Poppins.
Even now it’s so kitsch. But when I first came to 
London myself, I was performing at the fetish 
club Torture Garden in 1999. I stayed on the 
promoter’s sofa for a little while – my career has 
just been nonstop glamour from the beginning!

I remember seeking out Vivienne Westwood: 
I went to the World’s End shop first and then her 
beautiful store on Conduit Street, which had the 
plaids I was after. I saved up for my first pair of 
‘prostitute stilettos’: top of my shopping list.

Now whenever I come to London, the event 
planner Fiona Leahy is the first person I see. We 
go for dinner at the Chiltern Firehouse and she 
knows the menu like the back of her hand. I also 
always meet with Jenny Packham, who has done 
some costumes for me, and Roland Mouret. The 
galaxy dress is still one of my all-time favourites. 
I still wear the ones I got in 2006 and I trawl for 
them on eBay. I always felt it was the ultimate 

Dita dress. If I’ve 
worn something 
for a decade and I 
still love it, that’s 
a shopping victory. 

In terms of other 
stores in London, 
t h e r e’s  S u q q u 
m a ke-up f rom  
Japa n, wh ich I 
could only ever 
find in Selfridges. 
It’s the ultimate 
foundation: al l  

my makeup-artist friends are hooked. I love  
to visit Stephen Jones, Philip Jones and Hood 
London. I’m a very careful shopper. I do this thing 
where I walk away and then see whether I keep 
thinking about the item, whether it haunts me. 
The last thing was an emerald green twin set in 
Liberty: really cute.

One of the reasons I think London is so stylish 
is the architecture – in the right places it feels 
like a movie set. But remember you can try as 
hard as you want and someone will still have an 
opinion. I remember walking down the street in 
London and someone shouting out, “Look at that 
girl! She thinks she’s Dita Von Teese!” n
Dita Von Teese’s self-titled album with Sebastian Tellier is out 
now (Lucky Number). She performs in the UK with The Art of 
the Tease burlesque revue from 25 October. dita.net/shows
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IF I’VE WORN 
SOMETHING  
FOR A DECADE  
AND I STILL  
LOVE IT, THAT’S  
A SHOPPING 
VICTORY

LAST WORD
Right: Vivienne 
Westwood’s  
World’s End  
shop on King's 
Road, London
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