
Fernand “Fern” Fernandez has over 20 years leading big and 
small global brands, with primary focus on leveraging big data 
into insightful marketing, customer experience and loyalty 
ecosystems. Fern believes that most brands know their “how” 
well, but have failed on creating the true “why” that allows them 
to tap into the full potential of both their customers and employee 
teams. He has a passion for the travel, service, and 
entertainment industries, and excels at creating moments to 
surprise and delight a customer. His experience within the travel 
industry allows him to focus on the product for the end-to-end 
travel experience, including airlines, hotels, cruise lines, and 
rental cars. 

Most recently, Fern held the position of Vice President, Global 
Marketing and Customer Experience for American Airlines, 
leading the Global team responsible for customer experience 
strategy, product development, loyalty, sponsorship, advertising, 
and marketing initiatives for the world’s largest airline. His 
experience in product development and customer experience 
includes creating an award-winning programs, renovating and 
reimagining customer experience touchpoints across the system, 
planning the product for new service launches to many 
international locations, and opening the critically acclaimed 
Flagship First dining program, the first 5-star dining experience 
within an airport among the North American air carriers. Fern has 
extensive experience with mergers and acquisitions, and 
experience planning and implementing the integration of differing 
products and employee groups. Fern has deep senior leadership 
experience with travel brands such as American Airlines, US 
Airways, Northwest Airlines and TWA. 

 
Fern also has experience running non-profit organizations, taking 
on the role of interim President and CEO of the United States 
Hispanic Chamber of Commerce, which actively promotes the 
economic growth, development and interests of more than 4.37 
million Hispanic-owned businesses that, combined, contribute 
over $700 billion to the American economy every year. It also 
advocates on behalf of 260 major American corporations and 



serves as the umbrella organization for more than 200 local 
chambers and business associations nationwide.  

A native of South Florida, he graduated from Embry-Riddle 
Aeronautical University with a Bachelor of Science degree in 
Aeronautical Science and Business Administration. Fern sits on 
the Board of Directors of the Smithsonian National Zoo in 
Washington, DC and the United States Hispanic Chamber of 
Commerce. He has native fluency in Spanish and is proficient in 
French. 

Key areas of expertise: Strategic insights and alignment, loyalty, 
brand strategy, end-to-end customer experience, affinity cards, 
media activations, product development and integrated 
marketing. 

Fern lives with his wife and two children in Colleyville, TX.  

 


