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Our first two years as an official 
chapter focused on establishing 
our chapter’s foundation and 
building awareness of the 
organization. Throughout its 
growth, our chapter has continued 
to provide members with 
opportunities to explore different 
facets of the marketing industry, 
network with local professionals, 
and grow their resumes with 
client-experience opportunities. 

With that in mind, the overall theme for our chapter this year is 
“Blazing a Trail.” “Blazing a Trail” exemplifies the new territory our 
chapter has been able to chart this year. This includes establishing 
the new consulting branch of AMA at Montana State, M Trail 
Marketing Services, and providing extensive pro bono marketing 
services to an area nonprofit organization through numerous 
social impact projects. 

M Trail Marketing Services was started only six months ago, and 
already has completed projects for two clients and has a third 
project in progress. Potential clients are already contacting M Trail 
for future marketing consulting projects, offering the opportunity 
for a steady flow of clients for future members. 

And in September, our chapter selected Sacks Thrift Store – the 
revenue source for the Bozeman Help Center – as the nonprofit 
for which it would provide pro bono marketing. To that end, we 
completed a full marketing plan, developed three 30-second 
TV ad spots that ran on local ABC and Fox stations, created a 
3-minute company video for the Help Center, and donated 35 
hours at the Thrift Store and for Help Center events. 

On top of that, AMA at Montana State has experienced record 
growth in general membership, increasing by 44% to a record 62 
members in just three years. We also featured new events and 
competitions to engage members, such as our double-header 
sales competitions that gave winners a $500 scholarship to fund 
their trip to ICC. Overall, this allowed our members to enter a 
chapter-record 13 competitions this year. 

These accomplishments would not have been possible without 
the unrivaled passion and dedication from the executive board. 
Their efforts have truly blazed a trail for the future growth of AMA 
at Montana State.

Letter from the President

Krista Lauring
President, AMA at Montana State

Evaluation Key

The chapter achieved all goals 
with maximum effort put forth. 
Members found the event 
extremely valuable and the item 
will be repeated in the future. The 
activity exactly aligns with the 
goals and mission of the chapter.

The chapter achieved most goals 
set, with above average effort 
in achieving them. Attendance 
was accurately forecasted and 
members found the event valuable. 
The event or project aligned 
with the goals and mission of the 
chapter.

The chapter’s performance 
was average, achieving some 
of the goals. Value was found 
by participants, but the activity 
could still be improved upon. If the 
activity is to be repeated, it would 
need to be reviewed and revised 
as necessary.

Some goals were met, but with 
minimal attendance or value found 
by participants. Expectations 
were not accurately set, and only 
minimal effort was expended to 
achieve them.

The goals that were set were not 
achieved, little effort was put forth 
to ensure success, and attendance 
was limited. Additionally, little 
value was found by participants, 
and it is our assessment that the 
project or event should potentially 
not be repeated.

Summary
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Results
Starting a consulting branch of the chapter has been central to the efforts of the chapter this year. 
We secured three projects, and have completed two, with the last in progress. Completed projects 
have spanned from primary and secondary research to logo design and tagline recommendation. 
The project in progress is an integrated marketing communications and branding plan for our Jake 
Jabs College of Business and Entrepreneurship. 

Results
Fundraising packet was rewritten and new sponsorship opportunities, such as sponsoring 
executive board and director positions as well as sponsoring events, were added. These new 
opportunities gave donors more meaningful ways to support our chapter. 

Results
With 13 members planning to attend ICC, we did not increase the number of members attending, 
however we have entered in more competitions and will compete in more at ICC. 

Establish marketing consulting branch for our chapter

Restructure fundraising strategy

Increase number of members attending the International 
Collegiate Conference (ICC) by 30%

Overall Goals for the Year

Results
Efforts were made to increase lowerclassmen membership and engage them in our chapter’s 
activities. While there are not many lowerclassmen in leadership positions, more efforts will be 
made when we host elections in April 2019.

Results
While efforts were made to reach out to the University of Montana chapter, no relationship was 
created between the two chapters.

Encourage underclassmen to take leadership positions to 
ensure chapter sustainability

Build a relationship with the University of Montana chapter 
of AMA to fulfill the need for a statewide student-lead 
marketing community

Results
The executive board rewrote and approved a new mission statement for our chapter. The new 
mission statement better exemplifies what our chapter strives to provide members and more 
accurately describes the chapter’s values. With the new mission statement, events and goals 
throughout the year were more focused on what we aim to achieve. The new mission statement is:  

Write new mission statement to realign our goals as a chapter

We prepare students for their professional careers through 
empowering experiences that develop strong networks, personal 
growth, and ethical leadership with a community-oriented focus. 
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Successfully hosted third annual 
marketing week (10/1 - 10/5) with events 
such as our annual agency crawl, job 
prep event, out-of-town recruiters panel, 
sales competition, and a local business 
scavenger hunt. The results of these 
events achieved our stated goals.

Host Annual Marketing Week

Total Attendence of all Marketing 
Week events: 71

Attendance: 29

Goal

Goal

Results

Results

• Build on our positive reputation of our 
chapter on campus and in the community.

• Promote professional development that 
aligns with our brand as well as the 
college of business

• Improve new member recruitment by 
providing events that are applicable to 
majors outside of marketing and outside 
of the college.

• Increase member retention by creating 
events they find valuable and engaging

Provide MSU students with a structured 
event to improve professional skills just 
prior to two key recruitment job fairs.

Overall Goals

Professional Development Goals

Enhance the professional development of the members of AMA at Montana 
State by providing opportunities and hosting relevant and valuable events 
that showcase the diversity of marketing. Additionally, we will give members 
the chance to network with local professionals and business owners as well 
as national and global companies.  

We hosted our first ever Job Prep Event 
with the help from our chapter’s Advisory 
Board who acted as volunteers to help 
students gain advice from industry 
professionals. Three stations were 
manned by Advisory Board members and 
other area business professionals: mock 
interviews, resume reviews, and advice 
from industry experts. We had a highest 
recorded attendance for a Marketing 
Week event during our Job Prep Event. 

Host a Job Prep Event
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Attendance: 8

Attendance: 7

Goal

Goal

Enter in the AMA Perfect Pitch Competition at ICC.

Enter the AMA Outbound Sales Competition at ICC.

Results
We hosted a Perfect Pitch Competition for members to practice their skills for a chance to win a 
$500 scholarship to attend ICC. We had six contestants participate, with each receiving feedback 
from HR professionals and HR management faculty. Participants also received a prize of a book on 
better interviewing from Cengage.  

We hosted our very first mock Outbound Sales Competition for students to practice their sales skills with 
the scenario used at ICC. Representatives from Northwestern Mutual were judges in the competition.

Offer Perfect Pitch Competition Simulation

Offer Outbound Sales Competition

Attendance: 35

Results

Results

Goal

Allow students to explore the digital marketing field.

Hosted MSU consumer behavior and digital marketing professor Kristy Young, to talk about her 
career at USA Today and ESPN. Young gave students a unique perspective of working in the early 
days of digital marketing and navigating the new technology. 

Host Digital Marketing Panel

Attendance: 6

Goal

Enter the AMA National Sales Competition at ICC.

We hosted our very first mock National Sales 
Competition for students to practice their sales skills 
with the scenario used at ICC. The winner of our 
competition received a $500 scholarship to help fund 
their way to ICC to represent our chapter.

Offer AMA National Sales Competition

Results
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Attendance: 13

Attendance: 24

Goal

Goal

Give members insight to how marketing interacts with other parts of a business.

Provide students with insight into game day preparation and execution.

We toured West Paw, which makes eco-friendly dog toys, dog beds, and collars and leashes. 
Members were able to see how the products were produced from raw materials all the way to the 
end packaging and how marketing is used in every step of the process. 

Bethany Cordell is an MSU graduate, has worked as a Marketing Intern with Seattle Mariners, 
Director of Marketing and Social Media at California, and was a Graduate Assistant in Fan 
Experience and Sales at Kansas State. Cordell also serves on the National Association of Collegiate 
Marketing Administrators Board of Directors. She spoke with members about everything that 
happens behind the scenes of sporting events, how fans engage with the game differently due to 
marketing promotions, and the different opportunities available to students to join the Athletics 
marketing team.

Tour a Local Business

Feature Sports Marketing Professional

Attendance: 8

Goal

Give members insight to different careers after graduation.

During Marketing Week, members had the opportunity to tour 
four local marketing and design agencies. This allowed members 
to see first-hand how marking firms functioned as well as 
ask questions to understand what they do in our community, 
how they are different from other agencies, and learn about 
opportunities to work with the firms upon graduation.  

Tour Local Marketing Firms

Results

Results

Results

Attendance: 39

Goal

Inform members about careers in event marketing.

Lauren Caselli was our first general membership speaker of 2018-19. Caselli shared her experiences 
starting her own business as an event marketing expert and highlighted every aspect of event 
marketing including logistical challenges, paying attention to details, and finding your company niche. 

Showcase Event Marketing Careers

Results
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Attendance: 15

Attendance: 12

Attendance: 21

Goal

Goal

Goal

Provide members with greater post-college job 
opportunities through networking with key recruiters. 

Provide members with a fun event at end of Marketing Week. 

Provide insight regarding nonprofit work, the function of boards, and how to get involved in the 
nonprofit industry.

Before the Meet the Recruiters event, hosted by the JJCBE, our AMA chapter hosted a Out-of-
Town Recruiters Panel. This created more value for the businesses that travel further than in-state 
recruiters to attend and recruit MSU students. During the panel, speakers from Boeing, Kiewit, 
and NAVSEA spoke with students about how they got started in their industry, their backgrounds, 
and more information about what types of students they are looking for. Panelists also discussed 
how they have used their college education in their career and gave advice on classes and 
opportunities to take advantage of.

Our Marketing Week was packed full of professional development and networking activities for 
our members so we wanted to end the week with a fun, social activity. We designed a scavenger 
hunt where members found clues around our community that lead them to our final location at a 
brewery. Our general members were able to interact with the executive board members and learn 
about leadership roles that are available in our chapter in a fun environment.  

This event hosted EJ Porth, the director of communications and outreach at the Gallatin Valley 
Land Trust. Porth shared her experiences getting into the nonprofit industry, what her day-to-
day work looks like being the only marketing professional at GVLT, and how students can get 
experience working with nonprofits while in school. While it was less diverse than we that hoped, 
members were able to network and have one-on-one conversations with Porth following the event.

Host Out-of-Town Recruiter Panel

Design a Local Business Scavenger Hunt

Organize a Nonprofit Marketing Panel

Results

Results

Results

Attendance: 18
Goal
Provide members with ample preparation before the annual Spring Career Fair and Meet the 
Business Recruiters events. 

We were able to bring in two professionals to aid in the creation and editing of member resumes 
and cover letters. During this time, members worked to perfect their documents for the career fair 
taking place exactly one week later. 

Hosted Resume and Cover Letter Workshop

Results
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Results

Results

Results

Create a consulting branch of AMA chapter

M Trail Marketing Services

Goal: Create infrastructure for consulting arm of the chapter

Goal: Create pricing structure for future executive boards to use

Goal: Create brand and brand guidelines for new consulting branch

Goal: Create name for new consulting branch

We created an organizational structure that future executive boards can use and modify as need 
be. This is in the process of being documented to be improved upon in the future.

We have a current pricing structure of $25 an hour for all student organizations and nonprofits, 
and $50 for all other organizations.

We are in the process of defining our brand guidelines. As they are now, they align with the 
guidelines that we have established for our chapter as a whole. These brand guidelines will be 
completed by April. 

The name of our consulting service organization is M Trail Marketing Services.

Results

Goal: Develop a mission statement for new consulting branch

The mission statement for the consulting branch is: 

We assist organizations in their marketing efforts while giving 
members hands-on experiences in various marketing areas.

9

Results

Goal: Begin staffing the consulting branch of the organization

We have had a significant amount of interest from our members who want to be involved in the 
consulting branch. Members who have worked on consulting projects tended have many outside 
commitments and balancing responsibilities can be difficult. The majority of members working on 
projects are graduating this semester, with only a few who will be here next year. In the coming 
months, and years, we will focus on gaining participants who are underclassmen and can work on 
projects for multiple years. In addition to our members, we have three dedicated advisors who 
help with marketing strategy, advertising, and graphic design. 
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Results

Goal: Integrate the consulting branch into the existing board structure

This academic year, the organization’s Executive Vice President took on the role of running the 
consulting branch as the Interim Vice President of Consulting. An organizational structure was 
created, and the board has been imperative to the creation and integration of the consulting 
branch. In our spring elections, we will have an additional executive board position, VP of 
Consulting, who will also act as the General Manager for M Trail Marketing Services. 

Goal
Compete in 11 competitions throughout the year and at ICC

We entered in 13 competitions including:

• Student Poster Session
• Marketing Strategy Competition
• Perfect Pitch Competition
• Case Competition
• Outstanding Marketing Week Competition
• Website Competition

• Hugh G. Wales Faculty Advisor Award
• The Sabre business simulation
• Best Recruitment and Social Impact  

Video Competition
• Student Marketer of the Year
• AMA National Sales Competition

We plan on entering the T-shirt competition and the Marketplace Simulation. 

Compete in AMA Competitions

Results

Goal

• Place in the top 10 and present to executives from The Wall Street Journal.
• Provide members with real client experience.

In our second year competing in the AMA Case Competition, a team of 10 marketing and graphic 
design students had the opportunity to work on a marketing plan for The Wall Street Journal. 
While we did not make the top 10 as our goal had been, Montana State’s team received an 
Honorable Mention finish. 

Compete in the AMA Case Competition

Results



Community and Social Impact Goals
Overall Goals
AMA at Montana State is embedded in a community that continuously 
supports local businesses and nonprofits. Our chapter will select a 
local nonprofit to support through a variety of marketing projects as 
well as participate in local community events, completing 200 hours of 
community service.

Goal: Create a dedicated team of 
marketing students to complete a pro 
bono marketing plan

Goal: Produce a 2-3 minute social impact 
video for Sacks Thrift Store

Goal: Volunteer with Sacks Thrift Store to 
support their organization and increase 
member community service

Goal: Produce three 30-second commercial 
advertisements to air on local television

Results

Results

Results

Results

In September the executive board selected Sacks 
Thrift Store, the retail arm of the Bozeman Help 
Center, a crisis hotline that also partners with other 
organizations to provide services such as suicide 
prevention, child advocacy, and sexual assault 
counseling  Starting in November, a team of four 
marketing students created a marketing plan for 
the store. The team, led by Director of Pro Bono 
Marketing Nate Brown, continued meeting and 
working in December and through winter break. 
As the spring semester began, the team continued 
to create a creative and impactful plan, which was 
completed Feb 5. The nearly 100 hours that went 
into the creation of the plan included meeting with 
executives from the Help Center and staff from 
Sacks, as well as ideation meetings and writing 
sessions.

We had a team of two students who dedicated their 
time to creating a social impact video for Sacks. 
The goal was to create a video that Sacks can use 
to help inform and educate the community about 
what Sacks does and how their organization funds 
The Bozeman Help Center. Work on the video was 
completed in January and entered into the AMA 
Social Impact Video competition.

We have had 10 members volunteer at 
Sacks Thrift Store and we have 35 hours of 
community service working and training with 
the organization. Additionally, Sacks has drop-in 
volunteering for anyone who is trained, so we 
will continue to volunteer with Sacks.

Our Director of Videography and their committee 
member were tasked with creating three 
advertisements to run on ABC Fox Montana during 
and after the holiday season. In total, the ads were 
shown 59 times and reached an audience of 51,300 
people. The three themes of the ads included: (1) an 
introduction to Sacks, (2) how one can donate to 
Sacks, and (3) a “feel good” ad highlighting how the 
profits from Sacks fund the Bozeman Help Center. 

Provide Pro bono Marketing Services 
for Local Nonprofit

11
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Participate in Community Events

Volunteer with Run for your Life

Volunteer with MSU Career Fair

Volunteer at the Bozeman Christmas Stroll

Results

Results

Results

Overall Results To Date: 200 completed hours. We have reached our goal and increased 
our hours of community service by 111% from last year. With additional volunteer 
opportunities scheduled, we will surpass our goal of 200 hours of community service. 

Goal: Work with the nonprofit that is chosen for the pro bono marketing plan

Goal: Aid in campus-wide events that promote professional development

Goal: Promote community involvement by providing members with opportunities to 
volunteer

Our chapter successfully volunteered for the Run for Your Life 5K 
this past October, helping support the Bozeman Help Center which is 
funded by Sacks Thrift Store, our pro bono client for 2018-19. We had 
six executive board members volunteer at this race, getting into the 
spirit of Halloween by dressing up.

We had all eight executive board members and three directors volunteer at the Fall and Spring 
JJCBE Meet the Business Recruiters event, which is a Career Fair specifically for business-related 
careers. We assisted in set-up, helping companies in finding their correct location, creating name 
tags for students, and ushering people through the building. This volunteering also gave members 
valuable time to network with recruiters before the event officially began. 

We did not accomplish this goal because event coordinators already secured enough volunteers 
by the first week of November when we had contacted them.
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Participate in Can the Griz

Results

Goal: Promote and support JJCBE community events

We did not participate in this event because our college of business did not host an internal 
competition among the different majors as it had done in the past. 

Develop relationship with area DECA programs

Secure Corporate Sponsorships

Results

Results

Goal: Provide high school students with more opportunities to develop and gain 
business skills

Goal: Secure 16 corporate sponsors to reach our goal of $8,000

Executive board members presented to the local high school DECA chapter about our collegiate 
chapter of AMA and AMA National. Along with the presentation, we offered the opportunity for 
DECA members to get involved with the AMA Case Competition by participating in a focus group.

We have secured seven corporate sponsorships from TJ Electric, Tempest Technologies LLC, ABC 
FOX Montana, Armstrong Marketing Solutions, and PrintingForLess. The fundraising team will be 
pursuing additional sponsorships in the upcoming months. 

Fundraising Goals
Overall Goals
This year, we hope to raise $24,390 to fully sponsor 18 members to attend 
ICC in April. We will raise this money by securing corporate sponsorships, 
selling JJCBE-branded merchandise, applying for grants, and securing service 
work. 
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Results

Goal: Update fundraising packet content and redesign to better suit potential sponsors

The fundraising packet was updated in the fall and included additional opportunities for support 
and sponsorship. New items that were added included: sponsoring board positions, sales 
competitions, and general membership meetings. Future executive boards will be able to use this 
packet in the coming years. 

Acquire Merchandise Revenue

Results

Goal: Earn $1,500 in revenue from JJCBE-branded 
sweatshirt sales

We did not end up hosting sales during marketing week as 
we had originally planned, however sales were extremely 
successful, more than doubling last year’s sales, earning $2,100 
in revenue, exceeding our expected revenue by 40%. 

Secure Grants

Secure Service Work

Results

Results

Results

Goal: Earn $7,000 in grants from MSU

Goal: Earn $4,500 from service work

Goal: Research, and apply for, new funding opportunities

We have secured JJCBE Dean’s Funding for $3,010 to cover ICC 
registration for 13 members. The VP of Fundraising wrote and 
submitted the Alderson funding grant, where we received $2,000. 
Our chapter also applied for and secured $2,750 in mass funding.  

The VP of Fundraising and VP of Communications have been working together to find slots where 
AMA members can clean up after events to apply for matching funds. We plan on volunteering for 
Montana State Bobcat Athletics to clean up the Worthington Arena after a broadway show hosted 
in the arena. AMA members have also volunteered to set up and work at the spring Career Fair, 
earning us additional income.

We are in the process of applying for one new funding opportunity and more new funding 
opportunities are being researched and documented by the fundraising committee for future 
executive boards to take advantage of.  

Results

Goal: Use advisory board connections to reach new potential sponsors

All nine advisory board members were contacted for potential sponsorships, resulting in raising 
$2,750 for our chapter. 
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Membership Goals
Overall Goal
Our chapter will increase the number of members in our chapter by 47%, 
giving us at least 75 members by end the 2018-2019 academic year. 

Present In-Class Presentations

Recruit New Members

Results

Results

Results

Results

Goal: Create awareness of our chapter and promote mission and vision

Goal: Recruit 75 new and/
or renewing members

Goal: Develop a new recruitment video to aid 
in member recruitment

Goal: Invigorate directors working on 
the Membership committee to focus on 

recruitment, retention, and member relations

Presented in 50 different classrooms about AMA at the beginning of each semester in classes, 
using our new 2018-2019 recruitment video. Classroom presentations resulted in a prospective 
member list of more than 300 students and increased membership by 44%. 

Recruited a film student to shoot a new recruitment video, 
showcasing what our chapter provides for members and our 
past successes through member testimonials. 

Successfully recruited three directors under the VP 
of Membership to focus on recruitment, member 

relations, and member retention. 

We achieved more than half our goal in 
the fall semester, with 55 members, we 
have 62 members and are projected to 
reach and/or surpass our goal of having 
75 members this spring.

Membership numbers at the time of each annual report
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Results

Goal: Add members to the committee throughout the year to increase general member 
involvement and engagement

A membership committee was not established, but recruitment is still in progress.

Internal/External Communications Goals
Overall Goals
AMA at Montana State had two main goals for our communications this 
year: create and implement internal and external communication processes 
and systems that future executive boards will be able to use in the future, 
and engage and inform members of chapter events, community and college 
events as well as job opportunities. 

Leverage E-Newsletter to disseminate information

Results

Goal: Create and distribute a bi-semester e-newsletter

The VP of Communications and the Director of E-Newsletters have successfully released three 
E-newsletters this academic year. We are on track to release the fourth after ICC, meeting our bi-
semester goal.

February 2019

Open Rates Overall:
December 2018 October 2018

25.9% 46.6% 51.0%

Results

Goal: Reach out to members whose membership has lapsed to understand future 
intention of membership status

Members whose membership had lapsed were contacted via email twice to remind them to renew.  

Expand Membership Committee

Results

Goal: Fill all three director positions – director of recruitment, director of relations, and 
director of retention

All three director positions were filled by the end of September. Directors aided the VP of 
Membership with classroom presentations, updating databases, and engaging members.
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Results

Results

Results

Goal: Appoint a Director of E-Newsletters to lead and oversee the creation and 
distribution of a bi-semester newsletter

Goal: Create and post updated blog posts with informational content to engage our 
members

Goal: Post one blog post per week

A director of E-Newsletters was appointed and has worked closely with the VP of Communications 
in getting the E-newsletter out to email lists in the morning of the chosen date. 

These posts will not be included in a formal blog from our chapter this year. A list of relevant and 
interesting topics was brainstormed by the communications committee with hopes of using this 
content in upcoming newsletters and for a foundation for a blog that can be implemented into our 
website in the future. 

Posts have not been made so far. Articles written this year for the blog will instead be included as 
content in our bi-semester e-newsletters.

Publish Blog Posts

Results

Goal: Create a blog with posts that will provide members with engaging content related 
to professional development, marketing techniques, and job preparation tips

Two blog posts have been written by the communications committee regarding classes to take 
and clubs to get involved in within the Jake Jabs College of Business and Entrepreneurship. None 
of them have been posted on a formal blog on our website. There are plans to use one of the posts 
as content for the last e-newsletter of the year as interesting content for our readers.
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Results

Goal: Include links to all social media pages in emails

All emails that went out to general members through MailChimp included links to all social media 
platforms involved.

Goal: Create new Gmail accounts for each board position

Goal: Leverage Google drive to share content and easily collaborate on projects

Goal: Use GroupMe for informal communications among board members

Enhance Internal Communications

Results

Results

Results

Results

Goal: Improve communications platforms and usage 
among board members

Through communications platforms such as Gmail accounts and GroupMe, internal 
communications among executive board members has been streamlined and refined. These modes 
of communications will be recommended to future executive boards. 

Gmail accounts for each board position were created to streamline communication efforts 
between VP positions. These accounts will be handed down to incoming executive boards to use 
for future communications.

Google drive has been used as a place to store all content and projects each VP is working on. All 
projects will be stored in each VP’s drive for future reference of the incoming executive board.

A GroupMe chat including all executive board members is used for informal communications and 
organization among the board.

Results

Goal: Write new social media strategic plan to increase presence and engagement on 
Facebook, Twitter, and Instagram

A strategic plan is in the works and efforts are being lead by our Director of Social media. The plan 
will be for the use of the incoming executive board and communications committee. A different 
strategic plan was written specifically for when our chapter hosted two back-to-back sales 
competitions (1/30 - 1/31). This schedule can be used moving forward for future competitions. 

Promote Social Media Engagement

Results

Goal: Increase following across all platforms

We have successfully increased our following on all social platforms. Our Facebook following has 
increased 10% from April 2018 to February 2019. Instagram following has increased by 26% over 
the same amount of time. Twitter following increased by 14% as well.
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Results
A chapter resource handbook that will provide future executive boards with important information, 
processes, and tips/guidelines is in the process of being compiled, but has not been completed 
yet. This will be completed before the new executive board is elected in April. The new Gmail 
accounts for each board position will also be key to formalizing the transition of each new 
executive board, providing examples of past work and resources. 

Results
Hosted two executive board dinners, one each semester, which allowed us to get to know one 
another on a more personal level. We found this especially important as we had transitioning 
board members at the end of the semester. 

Results
The amount of engagement from the general membership has increased this year. Our number 
of directors increased from 5 to 17 and the number and size of committees continue to grow. Our 
chapter has also continued the tradition of highlighting a Member of the Month to showcase the 
accomplishments and hard work of our members. 

Formalize transition of chapter executive board by creating a chapter 
handbook and host end-of-year executive training

Strengthen bond between board members to increase communications  
and involvement

Increase membership morale to enhance member engagement

Chapter Operational Goals

Results
Hosted advisory board summer retreat in July presenting the budget for the year, the calendar 
of events, and the overall strategic direction. The advisory board gave exceptional feedback and 
has continued to be involved as the year has progressed. Advisory Board members have attended 
one Executive Board meeting each semester, and have hosted their own meetings which were 
attended by the faculty advisor and the Executive Vice President. 

Host annual advisory board summer retreat to align the executive board 
and advisory board on the chapter’s strategic plan
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C
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R August 2018
21: Summer Executive Board Meeting
23-24: Catapalooza
29: Executive Board Meeting
 
September 2018
5: General Membership Meeting – 
Introduction to AMA/Programs for the 
Year
12: Executive Board Meeting
19: General Membership Meeting – Event 
Marketing with Lauren Caselli
26: Executive Board Meeting
28: JJCBE Golf Tournament Volunteering
 
October 2018
(1-5: Marketing Week)
1: Agency Crawl with Big Storm Media, 
Mammoth Marketing, Massive Studios, and 
Prime Incorporated
2: Job Prep Event – Resume reviews, mock 
interviews, and industry experts
3: General Membership Meeting – Out-of-
Town Marketing Recruiters Panel
3: Meet the Business Recruiters
4: Outbound Sales Competition 
(Northwestern Mutual)
5: Scavenger Hunt  
(sponsored by Pint Pass)
6: Student Leadership Conference
10: Executive Board Meeting
10: Chapter Plan Due
17: General Membership Meeting – Digital 
Marketing
19: MSU Friday
24: Executive Board Meeting
25-26: Volunteering at Sacks Thrift Store
26-27: Run for Your Life 5k/10k 
Volunteering
31: General Membership Meeting – 
Halloween Fun
                                 
November 2018
All Month: Can the Griz
7: Executive Board Meeting
14: General Membership Meeting – 
Nonprofit Marketing 
19: Executive Board Meeting 
28: General Membership – Company Tour 
of West Paw
 

December 2018
5: Executive Board Meeting
12: Coffee and Donuts for students during 
Finals Week
 
January 2019
9: Executive Board Meeting
16: General Membership Meeting – Sports 
Marketing with Bethany Cordell
19: Volunteering at Sacks Thrift Store
23: Executive Board Meeting
25: MSU Friday
30: General Membership Meeting – Perfect 
Pitch Competition
31: General Membership Meeting – AMA 
Sales Competition
 
February 2019
6: Executive Board Meeting
13: General Membership Meeting – Resume 
and Cover Letter Workshop 
15: Volunteering at Sacks Thrift Store
20: Executive Board Meeting
20: Spring Meet the Business Recruiters
21: MSU Spring Career Fair
27: General Membership Meeting – 
Preparing for ICC
27: Annual Report Due
 
March 2019
1: MSU Friday
6: Executive Board Meeting
13: General Membership Meeting – Women 
in Beer Panel
20: Spring Break
27: Executive Board Meeting
29: MSU Friday
 
April 2019
3: General Membership Meeting – Coffee 
Boys Content Creation
10: Executive Board Meeting
11-13: International Collegiate Conference 
in New Orleans
17: General Membership Meeting – ICC 
Recap and Board Elections
24: Executive Board Meeting – Passing the 
torch
25: End of Year AMA celebration with 
Advisory Board

Completed

KEY

In Progress/To Be Completed Not Accomplished New Event
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