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A NIGHT «z THE CASTLE AT PARK PLAZA BENEFITTING DANA-FARBER

Enjoy an evening at The Castle at Park Plaza with a hosted bar,
hors d’oeuvres, live band, opportunity drawings & silent auction!

Since its founding in 1947, Dana-Farber has been committed
to providing adults and children with cancer with the best
treatment available today while developing tomorrow's cures
through cutting-edge research.

Their equal commitment to research and patient care is
unigue among cancer centers and results in an extraordinary
level of collaboration between our scientists and clinicians,
speeding the translation of laboratory discoveries into
lifesaving treatments for patients all over the world.
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Starting in the Fall of 2014, the Fall Formal Fundraiser in Boston has established itself as an exciting event for local
young professionals to come together in support of a great cause. With nearly $200,000 in funds donated to Dana-
Farber Cancer Institute over the past three years, the 4t Annual Fall Formal aims to donate $200,000 in 2017, but
we need your help!

Your company has a unique opportunity to impact the fight against cancer by supporting the 4t Annual Fall
Formal, benefitting Dana-Farber Cancer Institute.

Sponsorship Opportunities

O  Title Sponsor $25,000

Exclusive recognition as the presenting sponsor on all event materials, and in the title of the event
Recognition in all Fall Formal online materials including Fall Formal Website, Eventbrite, Facebook
page (includes logo and text listing)

Acknowledgement as Title Sponsor in all email communications with attendees (logo and text listing)
Representation on photo backdrop (logo)

Representation in venue banners

Recognition on digital display screen throughout venue for the event’s raffle

Acknowledgment as presenting sponsor during mid-event announcement

25 complimentary tickets to the Fall Formal

O Corporate Sponsor $10,000

Recognition in all Fall Formal Online materials including Fall Formal Website, Eventbrite, Facebook page
(includes logo and text listing)

Acknowledgement in all email communications with attendees (logo and text listing)

Representation on photo backdrop (logo)

Representation in venue banners

Recognition on digital display screen throughout venue for the event’s raffle

10 complimentary tickets to the Fall Formal

O  Platinum Sponsor $5,000

Acknowledgement as sponsor for the event’s DJ/band and Open Bar Service
Recognition on Fall Formal website (text listing)

Acknowledgement in all email communications with attendees
Representation on photo backdrop (logo)

Recognition on digital display screen throughout venue for the event’s raffle
6 complimentary tickets to the Fall Formal

3 Gold Sponsor $2,500

Recognition on Fall Formal website (text listing)
Acknowledgement in all email communications with attendees
5 complimentary tickets to the Fall Formal

Q Silver Sponsor $1,000

Recognition on Fall Formal website (text listing)
4 complimentary tickets to the Fall Formal

O Bronze Sponsor $500

Recognition on Fall Formal website (text listing)
2 complimentary tickets to the Fall Formal
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Reservation Form

Title Sponsor — $25,000
Corporate Sponsor _____ $10,000
Platinum Sponsor ___ $5,000
Gold Sponsor — $2,500
Silver Sponsor — $1,000
Bronze Sponsor ____ S500

Contribution of Your Choice

Pl ease make checks payablbert’o: “F 3 |

Please complete this form and send to:  Attn: Jonathan Kazarian
Windham Capital Management
800 Boylston Street
Boston, MA 02199

| would like to be listed on print materials as follows:

Name:
Title:
Company:
Street:
City: State: Zip:
Telephone:

Email:

DanaFarber Cancer Institute is a registered 501(c)(3) public charity with Federal Tax ID2263040. Contributions to Dargarber Cancer
Institute are tax deductible, over and above the value of any goods and services received by the donor, to the exteby [aavide
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Impact

dana-farber.org and jimmyfund.org

HANKING THOSE WHO MAKE A DIFFERENCE
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Fall Formal surpasses $100,000 in its second year

ongtime friends Jonathan Kazarian

and Zach Hagopian had been

planning beach parties on Cape Cod
for years. In 2014, Jonathan went through
a family experience that highlighted
the importance of Dana-Farber Cancer
Institute. Inspired by this development,
and driven to find a way to help, Jonathan
and Zach put their party planning skills to
work to raise funds for Dana-Farber.

Jonathan and Zach’s first step was to

find the perfect venue. They decided on

Al

the Boston Aquarium, which matched
nicely with their fun, beach theme. One
deposit, a Facebook event page, and two
days later, nearly 300 people had expressed
interest in attending this first-year event,
and the Fall Formal was born. Weeks later,
more than 840 were in attendance.

In 2015, this time with the help of a
committee, Jonathan and Zach hosted their
second Fall Formal at the Boston Children’s
Museum. In just one year, they were able

to increase event attendance to more than
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1,000 young professionals, who together
raised more than $107,000 for Dana-Far-
ber. Jonathan and Zach have big plans for
continuing this very popular event.

“We see a strong future for this event,
and our 2016 goal is to raise $200,000,”
said Jonathan. “We look forward to watch
ing the Fall Formal engage hundreds of
young professionals while raising aware-
ness for Dana-Farber’s lifesaving
mission.” W
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Fall Formal Founders Jonathan Kazarian (third from right) and Zach Hagopian (far right) with members of the 2015 event planning committee.
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Fall Formal Sponsorship

Demographic Information

Engage Boston-Area millennials while a supporting a great event
for an even better cause!

Attendance: 850 people

Average Age: 25 yrs old

Please contact any of our committee members for more information:

Anne Maroun
David Aziz

David Grotz
Deanna Eng

Jeff Sayman
Jonathan Kazarian

Brianna Cole
Jonathan Edmond
Joshua Hulseberg
Fred James

Derek Lo

Geoff MclLaughlin
Taylor Marques
Ryan Murray

amarounl4@gmail.com
davidj.aziz@gmail.com
dgrotz24@gmail.com
dseng90@gmail.com
jeffsayman@gmail.com
jon.kazarian@gmail.com

briannacole27 @gmail.com
joned0705@gmail.com

Joshuahulse@gmail.com
f.jamesiv@gmail.com
lerekdo@gmail.com
mclaughlingeoffrey@gmail.com

taylor.margues9@gmail.com
rim5327@gmail.com

Kristen Calvo
Matt Hoban

Meghan Weiler
Michael Cunningham

Zach Hagopian

David Pike

Patrick O’Connell
Carolyn Rasley

Maria Russo
Scott Sayman
Tom Strachan
Clara Yoon

Attendance: 1,000 people
Average Age: 26 yrs old

2016

Attendance: 1,000+ people
Average Age: 27 yrs old

calvo.kristen@gmail.com
mhhobanl@gmail.com
weiler.meghan@gmail.com

michael.cunningham71@gmail.com

hagopiaz@gmail.com

dpike56@gmail.com

poconnellw651133@gmail.com

carolynrasley@gmail.com
maria.russo@avid.com
scottsayman@gmail.com
tom.strachan44@gmail.com
clayray3290@gmail.com
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