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Be Amazing Career Guide

WELCOME TO OUR FAMILY

Since 1950, Alcone Company has been supplying professional makeup artists with the best beauty products 
from around the world. Now we are bringing our exceptional makeup and skin care to everyday women and men 
through our new brand, LimeLight by Alcone. 

LimeLight isn't just about giving customers access to better beauty products, it is about empowering people to 
achieve their goals and dreams and to inspire others to do the same. 

Thank you for believing in our message and for joining our LimeLight team. Your exciting LimeLight adventure 
begins now and we are here to help!

"We're creating something different, something important, and something we can be 
proud of in offering better performing makeup and safe skin care at affordable prices 
so everyone, young and old, can be amazing every day!

Michele Gay Mallardi and Madison Mallardi

Co-Founders and Co-CEOs
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HOME OFFICE

Business Hours
Monday - Friday  |  9 AM - 5 PM EST

Locations
   U.S. Corporate Office
   11-43 47th Avenue
   Long Island City, NY 11101

   Financial Corporate Office
   5-45 49th Avenue
   Long Island City, NY 11101

   Canada Corporate Office and Returns
   LimeLight Returns Department
   LimeLife Canada Limited
   Unit 89, 2700 Dufferin Street
   Toronto, M6B 4J3

Phone
1-844-BE-AMAZING

Web
LimeLightbyAlcone.com

Social Media
Facebook: facebook.com/limelightbyalcone
Pinterest: pinterest.com/limelightalcone
Instagram: @limelightalcone
LinkedIn: limelightbyalcone

 The Green Room
Each Beauty Guide has a back office called The 
Green Room where he/she can view LimeLight 
corporate news, place orders, obtain personal 
and team sales reports, and more. You access The 
Green Room through the login link on the bottom of 
our company website or directly through greenroom 
limelightbyalcone.com. Your username is your website 
alias and the password is the one you chose at the 
time of enrollment.

The Fempire
Join our private Facebook group called The Fempire 
where we share inspiring posts, best practices, and 
Beauty Guide updates. Go to https://www.facebook.
com/groups/thefempirecanada/ and request to join.

Corporate Training
In addition to working with your Upline Leader, we offer 
ongoing training and support to help you grow your 
business. In your Green Room under the “Resources” 
tab, you will find training documents, videos, and other 
support resources. You will see a list of training events, 
as well as the month's incentives, important notes, 
and updates.

WHO TO CONTACT

General Questions & Product Info
Your LimeLight Sponsor/Upline Leader

Corporate Support
support@limelightbyalcone.com

BEAUTY GUIDANCE 
   Technology Questions/Issues
    web@limelightbyalcone.com

   Compensation Questions/Issues
    ourcompany@limelightbyalcone.com

   Orders or Shipping Questions/Issues
    wecare@limelightbyalcone.com

   Policy Questions/Issues
    compliance@limelightbyalcone.com

Your Information
LimeLight ID:  ___________________________________

Username:  _____________________________________

Password Hint:  _________________________________

Website:  _______________________________________

Enroller Information
Name:  _________________________________________

Phone:  _________________________________________

E-mail:  _________________________________________

Sponsor/Upline Leader Information
Name:  _________________________________________

Phone:  _________________________________________

E-mail:  _________________________________________

Fast Start Qualification Dates
Day 40:  ________________________________________

Day 70:  ________________________________________

Day 100:  _______________________________________

Please fill out the form below to keep for your reference.

YOUR LOGIN INFORMATION

Hopes and Dreams
The possibilities for personal growth and achievement, recognition, and income to support you, your lifestyle and 
family are limitless with LimeLight. Take a few moments now and think about what you want from your business 
and create big dreams and goals, that you can then share with your sponsor.

BE AMAZING EVERY DAY

What will your LimeLight business allow you to Have, Do, Give, and Be?

HAVE DO

GIVE BE

http://LimeLightbyAlcone.com
http://facebook.com/limelightbyalcone
http://pinterest.com/limelightalcone
https://www.instagram.com/limelightalcone/
https://www.linkedin.com/company/limelight-by-alcone/
https://www.facebook.com/groups/thefempirecanada/
https://www.facebook.com/groups/thefempirecanada/
mailto:Support%40limelightbyalcone.com%20?subject=
mailto:web%40limelightbyalcone.com?subject=
mailto:ourcompany%40limelightbyalcone.com?subject=
mailto:wecare%40limelightbyalcone.com?subject=
mailto:compliance%40limelightbyalcone.com?subject=
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GET STARTED

First Steps
 Read through the Product Information Guide 
and our catalog and ask your Upline Leader 
about any questions you may have about the 
products.

 Set short term and long term goals for your 
business and share these goals with your 
Upline Leader. Ask him/her to help you make 
them a reality.

 Understand your Fast Start Incentives and  
set goals to earn them - it gives you bonuses  
to redeem up to $990 in products, marketing  
materials, and  cash. (See page 9 for details)

 Send out communication announcing the 
launch of your new LimeLight business.
(See page 11 to learn some best practices)

 Start planning your Grand Opening Launch 
Show. (See page 10-11 for more information)

 Order LimeLight business cards and 
marketing material through our Vistaprint site.
- visit www.vistaprint/limelight

 Create a Facebook Business Page.
(See page 19 for tips on how to do this)

 Change your voicemail to include your new 
venture.

 Change your mobile and email signature.

 Decide on the best way to manage your 
calendar and contacts and put your system to   
the test by adding people and appointments! 

 Set up systems in your home to keep yourself  
organized: folders for orders, efficient ways to 
pack and carry product, expense folder (for tax 
reporting), etc.

 Begin your 30 Faces in 30 Days Challenge.

CONTACT LIST

Your contact list will be one of your most valuable 
business assets.

LimeLight provides a unique and highly sought after 
product line. As a Beauty Guide you offer the added 
benefit of personal guidance and your expertise. In 
other words, everyone wants to work with you, either 
as a team member or customer!

Therefore, every person you know or meet is a 
potential customer, host, or new Beauty Guide – or 
knows someone who will be! By reaching out to 50+ 
contacts to inform about Limelight, you make a giant 
leap forward in building your business. Grab your 
address book, team rosters, club lists, etc. Jot down 
everyone you can think of in each category. Everyone 
benefits from hearing about LimeLight in some way!

Example Contacts
· Family
· Friends
· Neighbors
· Coworkers
· School Activities
· Acquaintances
· Friends from previous schooling
· Educational Contacts
· Community Contacts
· Local Businesses
· Clubs/Organizations
· Religious Organizations
· Activities
· Others (be creative!)

Tip: Use social media "people you may know" technology 
through Linked In and Facebook to help you brainstorm 
contacts that you may not have even thought about.

Beauty Guide in Training
Upon enrolling, you are a “Beauty Guide-In-Training" and earn 20% commission on retail sales (Personal Retail 
Volume - PRV). Once you achieve $1,250 PRV (via shows, one on one consultations, e-commerce) you qualify for 
a rank promotion to Beauty Guide.

Personal Commission Earnings
Once you promote to Beauty Guide, you will be eligible for Enhanced Commissions. The chart below explains how 
you can enhance your commission each month by increasing your earned Personal Retail Value.

The charts below are simply an outline of our Career and Compensation Plan. Please read through the entire plan, 
found in The Green Room, in order to understand all the amazing benefits and how to best build your business!

YOUR COMMISSION STRUCTURE

Beauty guides are personally active when they reach $375 personal retail value (PRV) in a calendar month.
*This 20% is the base commission available to all Beauty Guides for all product sales. When a Beauty Guide orders 
merchandise from the Company, the Beauty Guide will automatically receive this commission in the form of an immediate 
discount (wholesale). However, when customers place orders at a Beauty Guide’s Beauty Shows or order products 
through the Beauty Guide’s website, the Company will rebate the Beauty Guide’s commission to him/her at the end of the 
month along with Enhanced Commissions based on his/her total PRV or GRV for the month.

Personal Retail Value (PRV) or Group Retail Value (GRV)
In a Current Month Plus Meet Active Status

PRV Commissions Earned Total %

$1 - $624 PRV 20%* 20%

$625 - $2,499 PRV Plus 5% paid monthly 25%

$2,500 to $4,999 PRV 

OR  $6,250 GRV + Personal ly  Act ive
Or 10% paid monthly 30%

$5,000 or more PRV

OR $12,500 GRV + Personal ly  Act ive
Or 15% paid monthly 35%

Promotion and Team Building
Should you desire a long-term, fruitful business with professional career growth, then a leadership role in LimeLight 
is the right choice for you. As you share the Limelight opportunity, enrolling others and coaching them to success 
is a win-win situation. Team building advances your Limelight’s Leader and Executive level ranks, making you 
eligible for many additional perks and bonuses (like earning on infinite levels deep of your downline).

Rank Beauty Guide Lead Beauty Guide Star Beauty Guide Director

How to
Promote

Earn $1,250
PRVS

2 Act ive BG Lines
& $3,125 in TGRV

3 Act ive L ines,
Inc luding 1 Lead BG Line

& $6,250 in TGRV

4 Act ive L ines,
Inc luding 1 Lead BG Line 

or above
& 1 Star  BG Line

& $12,500 in TGRV

Enrol ler 
Bonus

5% BV 5% BV 5% BV 5% BV

Cert i f ied
Mentor

_ _ 2% BV 2% BV

Level  1 3% BV 3% BV 3% BV 3% BV

Level  2 _ 3% BV 3% BV 3% BV

Level  3 _ _ 3% BV 3% BV

Level  4 _ _ _ 3% BV
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Income from Personal Sales
What is your eventual monthly earnings goal from personal sales?
 
Our compensation plan is structured to help you build a rewarding business as soon as possible. The amount of 
time it takes to get to your desired income is totally up to you and your schedule. Use the charts below as a guide 
to help you figure out how many shows, one on one appointments, and recurring orders you need each month 
to meet your goal.

GOAL SETTING

Identify how many shows, one on one appointments and 
recurring orders you want to do each month and write in 
the estimated total PRV you could earn.

The above charts are for example purposes only, not a 
guarantee of income. Actual income is determined by 
sales ability and personal efforts.

$500 Beauty Show Example

Shows Per 
Month

Total 
PRV 25% 30% 35%

1 $500 $125 $150 $175

3 $1,500 $375 $450 $525

5 $2,500 _ $750 $875

8 $4,000 _ $1200 $1400

10 $5,000 _ _ $1750

$50 One on One Example

Total PRV 25% 30% 35%

3 $150 $38 $45 $53

5 $250 $63 $75 $88

7 $350 $88 $105 $123

9 $450 $113 $135 $158

11 $550 $138 $165 $193

$40 Recurring Orders Example

Total 25% 30% 35%

3 $120 $30 $36 $

5 $200 $50 $60 $70

7 $280 $70 $84 $98

9 $360 $90 $108 $126

11 $440 $110 $132 $154

Total PRVS

Shows

One on Ones

Recurr ing Orders

Monthly Tota l

Use the chart on the previous page to see if you earn 
25%, 30%, or 35% commission on your total PRV.

MONTHLY EARNINGS FORMULA

   Monthly PRV Total
x Commission Percentage

= Monthly Commission Earned

GOAL SETTING

Income from Team Sales
Leading a team is personally rewarding and creates great new friendships. It also is the best way to achieve a 
substantial income. For the purpose of getting a general understanding of how leadership can enhance your 
income, let's focus on Beauty Guides in your downline who earn $1,000 in PRV a month, therefore contributing 
a monthly Bonus Value of $700 (1KBG).

Lead Beauty Guide
In order to earn leadership bonuses you must be active each month by selling at least $300 in Personal Retail Sales.

# of the 1KBGs 
You Enrolled BV 5% 3%

# of the 1KBGs 
that You Did Not

Enroll - 2nd Level
BV 3%

Total Earned 
from Team
each Month

2 $1,400 $70 $42 4 $2,800 $84 $196

4 $2,800 $140 $84 6 $4,200 $126 $350

6 $4,200 $210 $126 8 $5,600 $168 $504

8 $5,600 $280 $168 10 $7,000 $210 $658

10 $7,000 $350 $210 12 $8,400 $252 $812

# of 1KBGs 
You Enrolled BV 5% 3%

# of 1KBGs
You Did Not

Enroll
2nd Level

BV 3%

# of 1KBGs
You Did Not

Enroll
3rd Level

BV 3%
Total

Earned
from Team 
each Month

4 $2,800 $140 $84 4 $2,800 $84 8 $5,600 $168 $476

8 $5,600 $280 $168 6 $4,200 $126 12 $8,400 $252 $826

12 $8,400 $420 $252 8 $5,600 $168 16 $11,200 $336 $1,176

16 $11,200 $560 $336 10 $7,000 $210 20 $14,000 $420 $1,526

20 $14,000 $700 $420 12 $8,400 $252 24 $16,800 $504 $1,876

Star Beauty Guide

...continued on page 8

The above charts are for example purposes only, not a guarantee of income. Actual income is determined by sales ability 
and personal efforts.
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The above charts are for example purposes only, not a guarantee of income. Actual income is determined by sales ability 
and personal efforts.

# of 1KBGs 
You Enrolled BV 5% 3%

# of 1KBGs 
You Did Not 

Enroll
2nd Level

BV 3%

# of 1KBGs 
You Did Not 

Enroll
3rd Level

BV 3%
Total

Earned
from Team 
each Month

8 $5,600 $280 $168 16 $11,200 $336 32 + 64 $67,200 $2,016 $2,800

12 $8,400 $420 $252 24 $17,500 $504 48 + 96 $100,800 $3,024 $4,200

16 $11,200 $560 $336 32 $22,400 $672 64 + 128 $134,000 $4,020 $5,588

20 $14,000 $700 $420 40 $28,000 $840 80 + 160 $168,000 $5,040 $6,328

24 $16,800 $840 $504 48 $33,600 $1,008 96 + 192 $201,600 $6,048 $8,400

LimeLight knows the chances for your success will 
be greatly improved if you get a strong start in your 
business. To demonstrate our commitment to you 
and to provide a special incentive for your early 
achievement, we will reward you with up to an extra 
$990 in bonus points and cash when you meet certain 
performance benchmarks in your first 100 days. And, 
to make sure you have your enroller’s full support, we’ll 
give him/her a 60 point matching bonus when either 
the 40 Day or 70 Day Fast Start PRV bonus is met 
and a 100% match on all the Fast Start cash bonuses 
earned.

* The Enrollee must be Active ($375 PRV) during the 
calendar month the marker is achieved to receive their 
incentive.  Both the Enrollee and the Enroller must 
be Active during the calendar month the marker is 
achieved for the Enroller to earn the incentive.

* PRV is Personal Retail Value

(See Fast Start Chart on page 39)

GOAL SETTING FAST START PROGRAM

Overall Goals for My First 30 Days

# Personal
Retail Sales

Shows (Excluding
Grand Opening)

One on Ones

Recurr ing Orders

Team Members

Tota l _

Overall Goals for 30-60 Days

# Personal
Retail Sales

Shows

One on Ones

Recurr ing Orders

Team Members

Tota l _

Overall Goals for 60-90 Days

# Personal
Retail Sales

Shows

One on Ones

Recurr ing Orders

Team Members

Tota l _

Director
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Open House
This is a great format to build excitement. You may not have as many personal sales because you will be greeting 
and mingling, but if your focus is to find potential hosts and teammates, this could be the right format.

Presentation
Giving a 20-30 minute presentation at the start of your Beauty Show allows you to speak to each of the goals you 
set. Always be sure to tell them your WHY story - why you chose to start this business.

Open House Week
If you are someone who has a lot of contacts in various groups, you can have a different Open House each day 
of the week or book one on one appointments throughout the week and finish with a big celebration - perhaps 
even in a Fashion Show format with a few of your new customers as models.

YOUR GRAND OPENING BEAUTY SHOW

Set Goals
Your Grand Opening Show is the spark that starts your business.

Suggested Goals:
• 4 Beauty Shows booked
• 4 “Be Amazing” Sessions with potential Beauty Guides
  (See page 17)

This is your opportunity to introduce family members, friends and coworkers to your new LimeLight business. Be 
enthusiastic so they will be excited to share LimeLight with their personal connections and help your business 
continue to grow. Organize your products and space based on the number of RSVPs you have. (See page 11 for 

tips on how to organize, lead, and host a successful Beauty Show).

Fun Fact: At your Grand Opening Show, you are the host and will receive Hostess Rewards. The higher 
sales at your show, the more products you can earn to use personally or supplement your kit!

Goals

Show Sales

Shows Booked

Potent ia l  New Team 
Members

One-on-Ones Booked

Choosing the Best Format. Your Grand Opening Show.

• Send each invitee a postcard with some makeup smeared on it and a note saying, "These colors would look great 
   on you! Hope to see you at my Grand Opening Show and we can see if I am right!"

• Think about who you would want to build this LimeLight career with you and send them a picture of you two
   together with a  note that reads, "I am really excited about this new career I started but would be even more 
   excited if I did it with you! Let's discuss at my Grand Opening Show!"

Get Creative. Make Your Show a Success.

Invitations
We have partnered with RedStamp.com to help you create a branded Grand Opening Beauty Show. You can also 
use other websites such as Evite.com or PaperlessPost.com. Think about sending a paper invitation as we know 
that paper invitations get a better response.

WRAP YOUR GRAND OPENING SHOW INTO A BUSINESS ANNOUNCEMENT
"I am so excited to announce that I am starting a new business selling exceptional professional makeup and skin 
care through LimeLight by Alcone. (Get personal here) As many of you know, I am a workout junkie, so I decided 
to try their skin care, what I didn't realize is how much I would love the makeup too!  I know, me in makeup!  Some 
of you may be totally surprised by this decision and that should serve as further evidence of how different/better/
amazing this line is! You are going to love it and I want to show and tell you why at my Grand Opening Show on 
DATE." 

The key to a great announcement is to make it your own and have some fun with it!

One-on-One Follow-Up is Key!
After your Grand Opening, follow-up with people 
who did not attend and schedule One-on-One 
Appointments. Call and ask when might be a good 
time to stop by to sample LimeLight this week or next? 
Offer 2 times that work for you. Schedule these one-
on-one follow ups within 24 hours up to 7 days in 
advance.

• Bring skin care samples, your makeup palettes, 
catalogs, order forms, Host and Recruiting rack 
cards.

• Ask about their skin care or makeup challenges and 
offer solutions. Always let the person you’re visiting 
know they’re welcome to invite 2-3 people to 
sample, too. They could earn Host Rewards.

• Ask who they know that might be interested in 
earning some money, is interested in beauty 
products and/or chemical free skin care products, 
or wants to take on a new challenge. Ask for their 
referrals' contact information and follow up with 
them on becoming a LimeLight Beauty Guide.

Follow-Up Goals
· 4 One-on-One Appointments
· 2 Beauty Show Appointments
· 2 "Be Amazing" Sessions with potential Beauty Guides

Be Prepared
Be prepared, smile and your Grand Opening will be a 
success!

CHECKLIST
__ Picked a date that doesn't seem to conflict with 

other community calendar events
__ Decided on a format
__ Made a list of all the people I want to invite and their 

contact information
__ Sent out a "I am launching" email/letter to contacts
__ Created and sent electronic and/or paper invite
__ Planned my food and drinks
__ Met with my leader to ask for advice on a great event
__ Followed up with each "decline" to ask if they would 

like to schedule a One-on-One Appointment
__ Ordered marketing material through our Vistaprint 

site to have on hand
__ Ensured I have enough catalogs on hand
__ Thought of creative ways to inspire invitees to attend, 

especially those who I would like on my team

FOLLOW UP CHECKLIST:
__ Entered in orders
__ Contacted each guest to thank them for coming, 

asked what they thought and if they know anyone 
who would be an amazing asset to my team

__ Three weeks after the party, emailed asking about 
reorders or add-ons before officially closing out the 
show

__ Placed my hostess order and closed the show
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Your first objective in starting your new Limelight 
business is to book six shows in a 30-day period of 
time. It’s a proven fact that Beauty Guides who start 
with a Grand Opening Beauty Show and five additional 
bookings have a much higher rate of success. 

These initial shows create an arena to showcase 
your new business, as well as the opportunity to 
get the practice you need to become comfortable at 
presenting the Limelight opportunity and products. In 
addition, you will recoup your kit investment and begin 
earning money immediately.

When you hold your Grand Opening and five additional 
shows within your first 30 days, you will launch a 
book-and-hold cycle of success that will build a firm 
foundation for growth in your new Limelight business.

Every time you book and hold a Party you’ll:
· meet new people
· build your contact list
· add additional bookings to your calendar
· build your client base
· meet new potential team members

LIMELIGHT SUCCESS FORMULA

One of the most effective ways to become a confident and successful Beauty Guide is to take on the 30 Faces 
in 30 Days Challenge. Schedule 30 women to meet with you for 30-40 minutes to talk about your new business. 

Beauty Guides who take on this challenge grow their business faster.

This challenge is meant to help you:
· Step outside your comfort zone
· Learn to pitch your business
· Get leads on potential hosts and team members

During these meetings you will want to:
· Perfect your "Elevator Pitch" which is a 5 second description of your LimeLight business
· Brainstorm building your team
· Brainstorm getting your product in front of potential customers, hostesses, organizations, and events
· Go through each product and ask for feedback on how you presented them
· Thank her/him with skin care samples or a homemade treat
· Follow up with recruiting and hostess leads

Challenge. 30 Faces in 30 Days.

If you follow this formula for success, your business 
will be off to a great start!

OUR FORMULA FOR SUCCESS

   2 Beauty Shows held each week
+ 2 New Bookings per Beauty Show
+ 2 Enroll Leads per Beauty Show

= A Solid Start For Growth

When you schedule Beauty Shows try to book within 7-14 days. Beauty Shows scheduled beyond 21 days have 
a 66% chance of rearranging or canceling. People know what they’re doing this week and usually next week but 
aren’t so sure further out. Often Hosts feel like they are going to have to do a lot to pull an event together - make 
it as simple as possible for them.

Dialogue: Initial Bookings
Hello (name), it’s (your name) do you have a few minutes to talk?

Good! I’m really excited because I’ve started a new business with LimeLight and it is made up of the most amazing 
skin care and makeup products. I know you (CHOOSE: love to look good, love to stay on top of style trends, love to see 

what’s new, might be looking for something to do around the family schedule…)

I’ll be doing fun Beauty Shows where everyone experiences great skin care and learns how to apply our amazing 
makeup for a fresh look.

I’d love to have you be one of my first Hosts and receive FREE products. I’m setting up Beauty Shows in the next 2 
weeks. Would you help spread the word about these products that I think are amazing?

If the answer to booking is no or not right now say, That’s okay, I’m hosting a Beauty Show in my home for the Grand 
Opening of my business and it would mean a lot to me if you could be here. Are you available on DATE? If yes, Great, 
feel free to bring a friend or 2.

One more thing (name), I’m wondering if you’ve ever thought about doing something like this to make extra money like 
me. It would be fun to start together. Would you like to know more?

If the answer is yes or maybe say: Great, let’s connect with the person helping me get started. We could try to reach 
them now, or would tomorrow work better for you?

BOOKING BEAUTY SHOWS
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Decide why your host said yes and work to meet her goal with the appropriate Beauty Show plan. Let's look at 
the reasons someone hosts a show and what we can do to make this a great event.

Loves a Fun Night with Friends
A Beauty Show is a lot like going shopping with your 
friends; you get together to have fun, laugh, talk while 
trying great skin care, beauty tips and fresh makeup 
looks. Come up with a theme that she thinks will set a 
perfect tone:  10 Tricks To Looking Younger (Sexier), 
Mimosas and Makeup, Paint Your Personality... Create 
an invitation that will get her friends excited using 
Evite, Red Stamp, or Paperless Post. 

* Presentation - Should be focused on tips that use the 
Hostess as the center of attention.

Wants to take Advantage of our Host 
Program
During her one-on-one, make a wishlist of everything 
that she wants to order. Decide the goal to get her the 
entire wishlist for free. Then work backwards to ensure 
that her guest list and party format will generate the 
sales. Use the chart on the following page as a guide.

* Presentation - Should be focused on the company and 
 the products.

PARTY WITH A PURPOSE

Wants to Share these Industry Secrets with her Friends 
During her one-on-one ask her to take out her phone and open her contacts. For each contact, ask her who 
that person knows that should also be invited. Does this contact work at an office - personally ask her to invite 
her colleagues to come. Does this contact belong to any community groups - ask her to invite the leaders in 
the group. (Follow up with them to see if they want to have a Beauty Show for their organization.) Since you are 
shooting for this show to be well attended, be certain to ask your Leader for the Tips on Large Format Beauty 
Shows.

* Presentation - Ask her to give a 5 minute testimonial on why she wanted to have the party.

Wants to Help you Grow Your Business
Hosting a show should be one piece of how you accomplish this. Be sure to schedule a one-on-one meeting 
before the show as a way to discuss great information and recommendations. Ask questions and listen - if you 
were going to do this, who would be the first 10 people you would contact? Then follow up with - why don't you 
do this? Explain how her joining your team could mean growing your business together.

* Presentation - Ask her to give a 5 minute testimonial about your career choice and why you support it.

LimeLight Hosts are Great Potential Beauty Guides.
They already like you and the products enough to want more. They’ve invited you into their home or office. They 
may be looking to save AND to earn more money. Be sure to share the business opportunity with each Host 
before their Beauty Show and ask them to watch what you do to keep it fun, simple and successful.

TOP FIVE REASONS TO HOST
• Loves to get together for a fun night with their friends

• Wants to save money by taking advantage of our 
fantastic Host Rewards Program

• Wants to share these industry secrets with friends

• Wants to help you grow your business

• Expert beauty advice from you, the professional, 
   conveniently brought right to them

HOSTESS EARNINGS AT A GLANCE
We love our Hosts! As a thank you for helping us 
spread the word about our amazing LimeLight 
products, we offer a great Host Program that allows 
you to receive free products and shipping. Not only 
is a Beauty Show fun, it is an opportunity for your 
guests to find new ways to feel amazing every day. 
After your show reaches $625 PRV, you will receive a 
5% hostess credit on the total product sales from your 
Beauty Show and Free Shipping!

Turn Declines into Sales
Often the first invitees to RSVP are the ones that 
know they cannot attend. This can rattle the host's 
confidence. Make certain she understands before 
the invite is sent that this is part of hosting. Contact 
each of those declines and give them a quick 5 
minute explanation of what the products are and 
give them recommendations. Often times, you can 
gather significant sales before the show even occurs, 
which will greatly decrease the chances of the hosts 
cancelling. Even if only a few show up, she can call her 
hosting a sales success! 

Meet with Your Host Before a Party
When a host is excited about the products, she will 
change the entire vibe of the Beauty Show. So a great 
use of time is for you to meet with your host before 
the show occurs and do a one-on-one consultation. 
This does two things, it gets her excited about the 
products, which will come through at the event, and 
it gives her a wish list of items that she will want to 
get for free. In other words, it helps set a sales goal 
for the show and gives her a reason to ensure good 
attendance. See previous page for more on this.

No matter what type of show you plan, be certain to follow these best practices.

BEFORE THE SHOW

Create a Theme and Have Fun Brainstorming Ideas to Bring the Theme Together
If your theme is "Mai Tais and Makeup" ask everyone to come in Hawaiian outfits. Print a great Mai Tai recipe 
on the invitation. Greet everyone at the door with a Floral Lei, a catalog, and an order form. In other words, get 
creative to the extent that the host feels comfortable and make people want to come!

The Power of Print
We know from experience that when you send out a paper invitation in addition to your online invitation, you get 
better attendance. This may be a great investment for a host who has a lofty sales goal.

2 Days Before
Set a reminder in your calendar to connect with your hostess about the show. Ask her what you can do to help 
with refreshments and/or snacks. Encourage her to follow up with all her invitees: for those who plan to attend, 
she should tell them how excited she is to see them, for those that did not respond, she should contact them 
individually with a call or text, for those that cannot come, she should tell them her top 5 products that she loves 
from the line.

Share Your Personal Goals for the Show with Your Host
Let her know how many other shows you hope to book through her event. Then let her know how many potential 
team members you want to identify from her guest list. She may be able to help you with names before the party, 
but it is key to never assume that someone would or would not be interested in this career. Sometimes the most 
unlikely people are the most successful!
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Make Your Hostess Feel Special
Thank her significantly in front of everyone during the show and stress how grateful you are for women like her 
who spread the word about these products and help grow your business. 

Ask women to go around the room and say what they admire most about the host. This sets a positive tone and 
makes her feel special.

As you Collect each Order Form
Ask each woman if she is interested in doing what you do and making this her "first sale." If she declines, ask her 
if she wants to get these items free by hosting her own Beauty Show for a group of friends. Have the Host Rack 
Card ready to show her how easy it would be to get her list free or half off.

For women buying skin care, show them how enrolling in Recurring Orders could save them money.

Look for bundling options for each customer. Set the tone that you want to get her the best deal possible. Not 
only will she thank you, she will begin to trust you as an advisor.

Keep it Simple and Make it Look Easy
Potential Beauty Guides will be intimated if your shows look complicated and hard to do. Show them that this 
business is easy and fun and let them see themselves doing it with you. Use LimeLight Ring Cards to help frame 
your presentation which will not only help your attendees follow the information better, it will make you look 
replicatable!

DURING THE SHOW

Thank You Means A Lot
Within 24 hours of closing the show, send a handwritten card to each customer thanking her for the order. 
Share with her how the party was a success. Then offer her the opportunity to host her own show to obtain any 
products she has on her wish list, or to schedule for the upcoming season to get new colors and products for 
free. Remember to include a business card with your contact information and be sure to end the note with an 
"action" request, such as "give me a call by this Friday to schedule a show and receive a _____ free in addition to 
your hostess rewards!"

2 Weeks After the Show
Contact each customer individually to ask if everything arrived okay and if they have any questions on their 
products. If they need help, suggest a consultation at her home and encourage her to invite a few friends to sit 
in on the consultation.

If they love the products, use this time to get some potential Beauty Guide and Hostess leads. "Off the top of your 
head, can you think of three people in your life that would also love these products and would want to sell them?"

1 Month After the Show
Contact everyone who ordered skin care and ask if they want to reorder any products. Let them know that their 
original hostess can get product credits on that order if they place it right then. (Parties stay open 28 days after 
they occur.)

FOLLOW UP

We call our meetings with Potential Beauty Guides - Be Amazing Sessions. Much like a job interview, this is a chance 
for you to see if LimeLight is the right fit. Here are some tips on how to lead a successful Be Amazing Session.
 
· Listen - the key to making certain that you have a great new team member is to listen to what she/he hopes to 

accomplish by joining LimeLight
· Take Notes - show the prospect that you are invested in her/his success even before they join
· The Common Thread - Find commonalities among your goals and explain how you are achieving them with 
  LimeLight 
· Who Do You Want - Express what you are looking for in a team member. Ask her to think about who she knows 
  that would also be great for LimeLight and get her thinking about team building
· Brass Tacks - Give her a run down of how you join, what is in each collection, and which combination of collections 

makes sense for her business
· Give A Snapshot - Tell him/her that by simply doing 2 Beauty Shows a month and adding 2 New Team Members

each month, he/she could promote to Lead, Star, and Director fairly quickly. For most people, this does not seem 
too difficult to manage and will put him/her at ease about committing to this new endeavor.

If you listen to what people say, you’ll find people every day who are looking for ways to make more money and 
to grow personally by learning new things and developing new skills.

Get comfortable sharing our LimeLight business opportunity with confidence. Practice often and you’ll learn to 
share how to make money, just as smoothly as you share skin care and makeup ideas at Beauty Shows. Ask your 
Enroller when you can observe her at a LimeLight Be Amazing Session. Recruiting appointments are where you 
share the benefits and earning opportunities of starting and building a LimeLight business.

It’s a good idea to get in the habit of talking to at least 3 people every week about joining your LimeLight team. 
This can be at your Beauty Shows or even people you meet in town (grocery store lines, the gym, etc). Our most 
successful Beauty Guides talk to 5-7 people about the business opportunity every week. You can chart your 
success on the Weekly Goals Sheet.

As you get comfortable sharing, challenge yourself to schedule 2-3 Be Amazing Sessions for every Beauty Show 
you hold. Always ask for a decision to give the business a fair try with at least 4 Beauty Shows to see how well 
the career fits into their life when they join us. Initially, you can anticipate enrolling 1 new Beauty Guide for every 
5-10 people with whom you share the LimeLight Business Opportunity. As you improve your skills and become 
more knowledgeable about the business, you may even beat the averages!

BE AMAZING MEETINGS

As you build your LimeLight business you are going to 
meet people who ask you questions: What do you do? 
How much money do you make? Do you have fun?”

These curious people are probably wondering if they 
can do it too. Invite them to have coffee with you to 
learn more about our LimeLight business opportunity 
at a Be Amazing Session.

People everywhere are looking for ways to feel good 
about themselves and create a lifestyle that they 
control.

ENROLLING AND TEAM BUILDING

KEY THINGS MOST PEOPLE NEED TO 
DECIDE

• How can this help achieve my goals?
• How much time does it take? 
• How much money can I make?
• How do I get started?
• Which kit should I buy?
• How much does it cost?
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As you start your LimeLight Business, building a team does not only help enhance your income and get you 
promoted, it makes this whole adventure a lot more fun!

Who Do You Know Who...
· Loves looking good?
· Is giving and loves helping other women?
· Wants/Needs more income or another revenue stream?
· Would like flexible hours to spend more time with their children or partner?
· Wants to do more with their family?
· Has dreams and goals to buy a home, travel or get a new car?
· Could use an extra $100-$200 per week or $500-$1,000 per month?
· Wants more ____________________________________ ?

They could be a great Beauty Guide!

Think of 5 People You can Practice Sharing the 
LimeLight Business Opportunity with:

1. ______________________________________________________

2. ______________________________________________________

3. ______________________________________________________

4. ______________________________________________________

5. ______________________________________________________

WHO IS YOUR NEXT TEAM MEMBER?

"You would be crazy not to..."
"Starting your own business is as easy as booking a show!"
"One thing I love about being a LimeLight Beauty Guide...."
"One of the first things I bought with my LimeLight earnings was..."
"I think you would be great at what I do!"
"I control my income and my schedule. It is almost too good to be true!"

Be enthusiastic. Let it shine through.

Make New Connections through
Social Media

You can build your business base with the power of 
social media. You may or may not be familiar with 
Facebook, Linked In, Twitter, Pinterest, YouTube, 
Instagram and Snap Chat. These are some of the most 
popular social media channels for increasing your 
reach and your business base. “Social Selling” means 
connecting and building relationships with people in 
your neighborhood and town, around your state, and 
even across the country using social media platforms. 
Facebook, Linked In, Pinterest, Twitter, Instagram, 
and YouTube are the largest social networking sites 
and are great resources to help expand your business 
beyond your current connections, family and friends. 

Our goal is to help you spend LESS time working on social marketing while being MORE effective. In order to free 
you up from creating marketing pieces from scratch, LimeLight will provide content/ideas you can re-post. Simply 
go to the Resource Library, follow our corporate Facebook page, YouTube videos, Weekly Newsletters, and other 
content. In addition to everyday personal contact, using social media will help you grow another dimension to 
your business.

Best Practices on Social Media
The most important thing to do with everything you post or every time you comment is to ask yourself these 
questions:

· Do people get a full sense of my life? If you are only posting about LimeLight, they are going to think this business 
is so all-consuming that they will have no life if they join. Make them see the full picture.

· Am I being negative? Being negative in your posts and comments can definitely hurt your business. People 
gravitate toward positive. If you feel the need to vent, posting your frustration on social media is never a good 
choice. Also, never make a disparaging remark about another brand, company, or individual person.

· Are my posts matching my goals? If your goal is team building, think of some creative posts to inspire those who 
want to learn more.

· Funny goes viral. Let your personality come through.

· When you promote, earn a trip or incentive, say thank you to your customers. When you post a thank you, you 
might want to say something like, "Feeling Grateful. I am blown away by the support so many of you have shown 
me in helping me grow my LimeLight business. You took the time to hear me out, helped me book more Beauty 
Shows, and even found amazing members for my team. As a result I just got promoted to Lead Beauty Guide and 
I wanted to say thank you for helping me get there!"  

GOING SOCIAL

IDEAS TO BUILD PRESENCE IN SOCIAL 
MEDIA
• Post Selfies using or with your LimeLight products
• Create before and after photos of your customers 

(with their permission)
• Share testimonials
• Share video of you opening your kit when it arrives
• Give "shout outs" to team members on their success

(let their friends on social media know we support 
them!)

• Take a picture and tactfully "brag" about your free
Limelight (trip, bonus, incentive, etc)
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To create a social media presence for your LimeLight business you will need to create a Business Page. This 
Business Page will be connected to your Personal Page. Visitors are able to “LIKE” your page then share it with 
their friends to help your business go viral.

You'll Want to Create:
1. Your Cover Image: This is a photo that visually 

represents your business. It could be your before 
and after photos, your fresh new makeup look, your 
product display or a picture from a Beauty Show.

2. Your profile picture: A business appropriate headshot.

3. Photos to start your LimeLight album. Take some
    from the company page – new looks and ideas 
    - pictures from Beauty Shows, photos of favorite 
    products, family shots, pictures representing what 
    your business brings into your life, things you are 
    working toward.

4. A name for your page (must be in the following 
    format): Mary Smith, Independent LimeLight Beauty 
    Guide.

5. A short description of yourself and your business 
to welcome visitors to your page and to share your 
excitement, dreams, goals and inspirations.

6. A Custom URL: A custom link for your business page 
    you can attach to your email signature,website, and 

business cards.
(ex., facebook.com/BeautyWithAnnette or 
facebook.com/MelissaYourBeautyGuide)

 
7. Invite all of your Friends on your Personal Page to 
    "like" your Business Page.

8. Visit The Fempire LimeLight Facebook Page often 
and, using the Share button, repost our content 
onto your newsfeed.

9. A plan for posts and status updates – keep them 
short and sweet, 3 each week or 1 every 2-3 days 
is optimal. You can mix in personal posts with your 
business posts.

 · Thank yous to your customers for their support
 · Your favorite skin care or makeup tips using your 

favorite products
 · Photos of looks you’ve created on yourself or a friend
 · New product or special offers from LimeLight
 · Positive feelings about your business
 · Pictures of things you’ve purchased with your income 

or awards from LimeLight
 · Customer pictures and testimonials 
 · Why you love being a Beauty Guide
 · Product use tips
 · Links to company information
 · Host or customer offers or specials
 · Links to brochures or the catalog

10. Start a VIP group to generate interest around your 
business and to keep your customers informed. This 
is a place you can offer special incentives (within 
policy) and keep your best clients informed and in 
the loop of what’s new.

CREATE A FACEBOOK BUSINESS PAGE

When you get a compliment on your products, Beauty Show, or Consultation, ask the pleased customer to post 
something about you/LimeLight/the show on her Facebook page. Women really respond when you explain that 
word of mouth helps keep our prices low.

Ask them to talk about you.

· Book Beauty Shows from Beauty Shows

· Get Social Media exposure

· Build a "Show On The Go" kit and keep at least 5 in
your car at any time — this would include all the 
information someone would need/want about 
ordering, Hosting or Joining. Include a catalog, order 
form, hostess reward flyer, business card, opportunity 
brochure, samples, and a list of show themes.

· When you meet someone, be sure to get their name 
and cell phone number to follow up. Ask if they text 
and friend/follow them on social media right away.

· Host a LimeLight Beauty Show in your home once 
every season to showcase the newest colors and 
provide tips for the trends. People love to try before 
they buy. Then suggest to your guests that they 
schedule their own show within the next seven days 
so they can get their items for free.

·  Expand your reach in your community. Take a 
walk around the block to share LimeLight with the 
neighborhood. Carry information to kid’s activities. 
Look for local groups to join with like-minded people.

· Ask the people who buy LimeLight to refer you to 3 
friends who are stressed about looking good or love 
looking good. The most successful Beauty Guides 
build a referral base.

· Build a personal reputation for providing excellent 
service! Be sure customers are satisfied with their 
products and are using them properly. They’ll be 
delighted to hear from you and more likely to refer you
to others.

· Start earning bonuses by building a team of Beauty 
Guides.

EXPAND YOUR BUSINESS

WAYS TO EARN
• Base Commission
• Enhanced Commission
• Fast Incentives and Matches
• Direct Enroller Bonus
• Certified Mentor Bonus
• Leadership Bonus
• Generation Bonus
• Lifestyle/Car Bonus

Make it Personal
"Samples Without Your Name, Is Money Down the 
Drain." Remember to place a sticker with your contact 
information and website link on any samples, catalogs, 
and brochures you hand out.

Less Can Sometimes Be Best
Do not carry every product with you to a Beauty Show 
or consultation. Short, simple themes or product 
themes keep the presentation concise. This helps 
make the ordering time quick and easy; it also leaves 
the women with the desire to book their own Beauty 
Show or attend another to experience something new 
and different.
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Rate each topic on a scale of 1 to 10 (10 meaning you totally understand it) and share it with your leader.

The Compensation Plan    ____
The Fast Start Program   ____
Setting Personal Goals   ____
Setting Leadership Goals   ____
Maximizing My Contacts   ____
30 Faces in 30 Days Challenge  ____
My First Steps    ____
How to Use Social Media   ____
How to Plan My Grand Opening  ____
How to Book Parties from Parties  ____
How to Get Potential Team Members ____
How to Lead a Be Amazing Session  ____
How to Login Into The Green Room  ____
How to Use The Green Room  ____

HOW WELL DO YOU KNOW?

QUESTIONS FOR MY LEADER...
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Goal Sheets and Handouts

My Monthly Goal Summary  .................................................................... 26

My Weekly Goals .................................................................................... 27

Team Monthly Goals  .........................................................................    28-29

Team Daily Goals  ................................................................................... 30

Leading My Host  ................................................................................... 31

Hostess Planning Meeting  ...................................................................... 32

Beauty Guide Qualifications ................................................................33-35

30 Faces in 30 Days .............................................................................. 37

Fast Start Program .................................................................................. 39

Hostess Rewards Program ..................................................................... 41

Join Us .................................................................................................. 42

Personal Commission .........................................................................  43,44

*These goal sheets and handouts can be downloaded from the Resource section of your Green Room.
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Leading Myself, Monthly Goal Summary

WEEK 1
SALES GOAL:  _______________________________________

1 ON 1’S:  ___________________________________________

PARTIES:  ____________________________________________

WEEK 2
SALES GOAL:  _______________________________________

1 ON 1’S:  ___________________________________________

PARTIES:  ____________________________________________

WEEK 3
SALES GOAL:  _______________________________________

1 ON 1’S:  ___________________________________________

PARTIES:  ____________________________________________

WEEK 4
SALES GOAL:  _______________________________________

1 ON 1’S:  ___________________________________________

PARTIES:  ____________________________________________

MONTH ___________________________________

I  Want to Earn: _______________________________________

( in personal commission)  

Which Means I have to Sel l : __________________________
   

What I Need

I AM

Leading Myself, Weekly Goals

WEEK ____________________________________

PARTIES

DAY:  ________________________________________________

HOSTESS:  __________________________________________

SALES GOAL:  _______________________________________

DAY:  ________________________________________________

HOSTESS:  __________________________________________

SALES GOAL:  _______________________________________

DAY:  ________________________________________________

HOSTESS:  __________________________________________

SALES GOAL:  _______________________________________

DAY:  ________________________________________________

HOSTESS:  __________________________________________

SALES GOAL:  _______________________________________

ONE ON ONE

DAY:  _______________________________________________

SALES GOAL:  ______________________________________

DAY:  ________________________________________________

SALES GOAL:  _______________________________________

DAY:  ________________________________________________

SALES GOAL:  _______________________________________

DAY:  ________________________________________________

SALES GOAL:  _______________________________________

SALES GOAL:  ________________________

ONE ON ONE’S:  ________________________________

PARTIES:  _______________________________________

I AM
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Leading My Team, Monthly Goals - Team Member

TEAM MEMBER ______________________________

MONTH ______________________________________

WEEK 1
SALES GOAL:  ___________________________________________

1 ON 1’S:  _______________________________________________

PARTIES:  ________________________________________________

WEEK 1
TEAM SALES GOAL:  _____________________________________

1 ON 1’S:  _______________________________________________

PARTIES:  ________________________________________________

WEEK 2
SALES GOAL:  ___________________________________________

1 ON 1’S:  _______________________________________________

PARTIES:  ________________________________________________

WEEK 2
TEAM SALES GOAL:  _____________________________________

1 ON 1’S:  _______________________________________________

PARTIES:  ________________________________________________

WEEK 3
SALES GOAL:  ___________________________________________

1 ON 1’S:  _______________________________________________

PARTIES:  ________________________________________________

WEEK 3
TEAM SALES GOAL:  _____________________________________

1 ON 1’S:  _______________________________________________

PARTIES:  ________________________________________________

WEEK 4
SALES GOAL:  ___________________________________________

1 ON 1’S:  _______________________________________________

PARTIES:  ________________________________________________

WEEK 4
TEAM SALES GOAL:  _____________________________________

1 ON 1’S:  _______________________________________________

PARTIES:  ________________________________________________

I AM

Leading My Team, Monthly Goals - Team Summary

I AM

MONTH ______________________________________
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Leading Myself & My Team, Daily Goals

TODAY’S TEAM SALES GOAL  ____________

DAY:  ________________________________________________

OUT OF BOX THINKING 

MINUTES ___________  

______________________________________________________

______________________________________________________

______________________________________________________

______________________________________________________ TRAINING CALLS/KUDOS

MINUTES ___________

______________________________________________________

______________________________________________________

______________________________________________________

______________________________________________________

TEAM BUILDING PIPELINE

INTERESTED IN ENROLLING:  ___________________

BGIT’S TRAINING:  ______________________________

1ST LINE TEAM: ________________________________

CONFERENCE CALLS  

MINUTES ___________

______________________________________________________

PERSONAL DEVELOPMENT

MINUTES ___________

______________________________________________________

______________________________________________________

CUSTOMER CARE - FOLLOW UP 

MINUTES ___________

______________________________________________________

______________________________________________________

______________________________________________________

______________________________________________________

SOCIAL MEDIA STRATEGY

MINUTES ___________

______________________________________________________

______________________________________________________

I AM

ONE ON ONE’S 

MINUTES ___________

______________________________________________________

______________________________________________________

______________________________________________________

FINDING NEXT HOST

MINUTES ___________

______________________________________________________

______________________________________________________

______________________________________________________

______________________________________________________

FINDING NEXT TEAM MEMBER

MINUTES ___________

______________________________________________________

______________________________________________________

REORDERS

MINUTES ___________

______________________________________________________

______________________________________________________

______________________________________________________

______________________________________________________

WHAT PRODUCTS DO I WANT TO

FOCUS ON:
___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

Leading My Hostess

CHECKLIST: 

PARTY THEME:  ______________________________________

# OF INVITES:  _______________________________________

DATE INVITATION SENT:  _____________________________

# OF DECLINES: _____________________________________

#OF NO RESPONSES:  _______________________________

# OF ACCEPTANCE:  _________________________________

NOTES:
___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

DECLINES TURNED INTO SALES

NAME           SALES 

_______________________________    _____________________

_______________________________    _____________________

_______________________________    _____________________

_______________________________    _____________________

_______________________________    _____________________

_______________________________    _____________________

TOTAL:  ______________________________________________

NO RESPONSE TURNED INTO SALES

NAME           SALES 

_______________________________    _____________________

_______________________________    _____________________

_______________________________    _____________________

_______________________________    _____________________

_______________________________    _____________________

_______________________________    _____________________

TOTAL:  ______________________________________________

PRE PARTY MEETING  ____________________
DAYS:  ________________________________

SALES GOAL:  ________________________

I AM
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HOSTESS WISHLIST:

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

________________________________________________________________________________________________________________

Hostess Planning Meeting

TOTAL FOR WISHLIST ORDER:  ______________________
SALES REQUIRED: ___________________________________
# OF ATTENDEES: ___________________________________

#OF INVITES:  ________________________________________

CAN I CONTACT DECLINES?

NO RESPONSES: ____________________________________

PARTY FORMAT: _____________________________________

PARTY THEME:  ______________________________________

HOSTESS TO DO             DATE 

_________________________________    ___________________

_________________________________    ___________________

_________________________________    ___________________

_________________________________    ___________________

_________________________________    ___________________

_________________________________    ___________________

I AM

SHE IS

MY TO DO             DATE 

_________________________________    ___________________

_________________________________    ___________________

_________________________________    ___________________

_________________________________    ___________________

_________________________________    ___________________

_________________________________    ___________________

Lead Beauty Guide

QUALIFICATIONS
∙ Maintain $3,125 TGRV per month

∙ 20%-30% commission

375375

 (You)
375
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Star Beauty Guide

QUALIFICATIONS
∙ Maintain $6,250 TGRV per month

∙ 20%-35% commission

∙ One Active Lead Beauty Guide

∙ Star Artist Training

∙ Eligible for Certified Mentor Training

Director

QUALIFICATIONS
∙ Maintain $12,500 TGRV per month

∙ 20%-35% commission

∙ 1 Active Lead Beauty Guide

∙ 1 Active Star Beauty Guide

 (You)
375

Lead
375

375 375

375 375

375

375375

Star
375

375 375

375375 375

 (You)
375
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30 Faces in 30 Days

PURPOSE
Introduce yourself and share LimeLight products and samples to continually build your business. Successful 
LimeLight Beauty Guides implement the 30 Faces Challenge each month.

INTENTION
Letting people know about your business and your skills as an educated beauty guide and business leader. 
Great potential “faces” are those looking for more information or opportunity. Examples include:

1. The waitress or checkout clerk who wishes to earn more than she is currently.

2. The busy mom who would love a couple of hours “quiet time” being pampered with her girlfriends.

3. The executive who would appreciate the value of a personal consultation; which seasonal color products are 

    trending now, how to coordinate her look with her wardrobe, and learning which cosmetics and skin care 

    “musts” she should have while traveling.

4. A woman with dry skin, oily skin, acne, rosacea, or other concern who would benefit from chemical free skin 

    care products.

5. Your idea:  _______________________________________________________________________________________________

Seek to meet 30 New People/Month = 1 New Lead Every Day

SUCCESS TIP: Always be sure to obtain contact information so you can follow up (phone, email, facebook, etc).

TARGET

Your performance and skills continue to improve the more often you put them into practice.

RESULTS - Passion and Progress is Tied to Results!

GOALS
8 One on One’s Scheduled over next 4 weeks 2 per week on average.

6 Beauty Shows Booked over next 4 weeks. 

4 Beauty Guide Opportunity Interviews Conducted. 

This leads to other opportunities such 

as finding lifelong customers, booking a 

Beauty Show, joining your team.

On average, 4 Shows will hold and 2 will 

reschedule/cancel.

1 interview per week. Goal of adding 1-2 

new team members a month.

BEAUTY SHOWS (HOSTESS) | DATE & NAME

ONE-ON-ONES (CLIENTS) | DATE & NAME

INTERVIEWS (LEAD) | DATE & NAME
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LimeLight knows your success will be greatly improved if you get a strong start in your business. To 
demonstrate our commitment to you and to provide a special incentive for your early achievement, we 
will reward you with up to $990 in extra bonus points and cash when you meet certain performance 
benchmarks within your first 100 days. And, to make sure you have your enroller’s full support, we’ll 
give him/her a 60 point matching bonus when either the 40 Day or 70 Day Fast Start PRV bonus is 
met and a 100% match on all the Fast Start cash bonuses earned. 

• The Enrollee must be Active ($375 PRV*) during the calendar month the marker is achieved to 
   receive their incentive. Both  the Enrollee and the Enroller must be Active during the calendar month 
   the marker is achieved for the Enroller to earn the incentive
• All cash indicated is in Canadian Dollars
• Bonus Points are paid out on the first day of the following month and Cash Bonuses are paid out 
   on the same day as commissions

GOAL INCENTIVE
(for Beauty Guide)

SUPPORT 
INCENTIVE
(for Enroller)

ACHIEVE $1,250 PRV* IN YOUR FIRST 40 DAYS 185 POINTS 60 POINTS

PERSONALLY ENROLL 1 BEAUTY GUIDE-IN-TRAINING, WHO 

QUALIFIES FOR THE RANK OF BEAUTY GUIDE IN YOUR FIRST 70 DAYS
60 POINTS

$60 CASH
$60 CASH

ACHIEVE A TOTAL OF $3,750 PRV* IN 70 DAYS 185 POINTS 60 POINTS

PERSONALLY ENROLL A TOTAL OF 2 OR MORE BEAUTY GUIDES-

IN-TRAINING, WHO PROMOTE TO BEAUTY GUIDE IN YOUR FIRST 

100 DAYS

125 POINTS

$125 CASH 125 POINTS

ACHIEVE THE RANK OF STAR BEAUTY GUIDE WITHIN YOUR FIRST 

3 FULL MONTHS IN BUSINESS

OR

ACHIEVE THE RANK OF STAR BEAUTY GUIDE WITHIN 2 FULL 

MONTHS AND EARN DOUBLE

$125 CASH

$250 CASH

$125 CASH

$250 CASH

GOALS AND INCENTIVES

* PRV is Personal Retail Value and is in Canadian Dollars

Fast Start Program
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We love our Hosts!

As a thank you for helping us spread the word about our amazing LimeLight products, we offer a 
great Host Program that allows you to receive free products and shipping. Not only is a Beauty Show 
fun, it is an opportunity for your guests to find new ways to feel amazing every day. After your show 
reaches $625 PRV, you will receive a 5% hostess credit on the total product sales from your Beauty 
Show and Free Shipping!

Host Rewards Program
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Join Us, be a part of something extraordinary Personal Commissions

Once you have completed your first $1,250 in retail sales and promote to the rank of Beauty Guide, 
you are now eligible to earn Enhanced Commissions. Beauty Guides begin every month with a base 
commission of 20%. As your sales increase during the month, your PRV totals build, increasing your 
earnings. Commissions earned on your personal sales can increase to 25%, 30%, or even 35%. Use 
this chart to determine your personal sales commission each month.

Monthly Sales Volume Base Commission Enhanced
Commission

Total Commission
Paid Out

$1 -  $624 PRV 20% XXX 20%

$625 -  $2,499 PRV 20% + 5% 25%

$2,500 -  $4,999 PRV

OR
$6,250 GRV + ACTIVE STATUS

20% + 10% 30%

$5,000 OR MORE PRV

OR
$12,500 GRV + ACTIVE STATUS

20% + 15% 35%

* Beauty Guides are personally active when they reach $375+ PRV in a calendar month.

Enroller Bonus
You are entitled to receive a Bonus 5% BV* on your personally enrolled Beauty Guides.

Fast Start Incentives
You can qualify to receive a partial match of the Fast Start Program incentives earned by each Beauty 
Guide you enroll. (Cash and marketing materials only).

...continued on next page

Since 1950, professional makeup artists and their clients have shopped our New York City retail store 
and warehouse  for the best makeup from around the world. Over time certain products consistently 
stood out as the best, receiving  rave reviews from our customers, bloggers, and the press – these are 
the products we’ve included in the LimeLight  cosmetic line. 

As a Beauty Guide for LimeLight by Alcone, you will earn up to 35% sales commission and, if you 
choose to lead a team,  a percentage of your team’s total sales. Our compensation plan gives you the 
flexibility to use LimeLight by Alcone as an  additional income or as your sole income, essentially it is 
your own business and you decide.

If you are ready to be part of this incredible journey, all you need to do is purchase your Starter Kit 
and complete our online application. Our Basic Starter Kit is a requirement to join LimeLight. It gives 
you a sampling of products to get you started, but it also gives you important training materials and 
access to our back office software. Once you join, you can purchase additional products at wholesale 
pricing. Starter kit contents may change with items of equal or greater value in an effort to enhance 
your business.

Step 1: PICK YOUR BASIC STARTER KIT
Choose one of three different Starter Kits based on skin complexion: light, medium, or dark.

Step 2: COMPLETE YOUR ONLINE APPLICATION
During this application you will establish your replicated website, www.limelightbyalcone.com/(choose 
your extension). This is your own site that will help capture your orders and allow new team members 
to sign up under your leadership. You will also receive access to a sales dashboard that will allow 
you to see orders, team members, and other information in one place. These required sites cost $12/
month. When you join, you will get your first month free and then will be charged automatically to your 
primary card on file. You will also be required to contribute $95 annually, starting on your first year 
anniversary, to continue as an active Beauty Guide within our company.

Step 3: AGREE
Agree to operate within our supportive, collaborative culture. We share a common goal - to help 
others and ourselves be amazing every day.
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Training Bonus Commission Enhancement
While your enrollee is a “Beauty Guide In Training” you will receive a “match” volume credit of their 
sales towards your EPRV (Enhanced PRV) for that month (up to their first $1250 PRV). This Enhanced 
PRV counts as PRV for the Enhanced Commission benchmarks and can help you earn a 5%, 10%, 
15% Enhanced Commission on your own PRV and your BGIT’s first 1000 PRV.  

Example: BGIT sells $500 this month, your EPRV will increase by $500 as a result - potentially boosting 
your PRV for Enhanced Commissions (EPRV) into a higher benchmark, qualifying you for an Enhanced 
Commission payout of 5%, 10% or 15%

This “match” is for EPRV towards Enhanced Commissions only and doesn’t count towards PRV totals 
for rank advancement, TGRV, or any other commission payouts.

Certified Mentor Bonus
As you advance up the Limelight Career Ladder, you become eligible to participate in LimeLight’s 
optional “Certified Mentor” program. Once training is complete, you qualify for an additional 2% BV 
Bonus on the sales of team members you Mentor, no limit on levels deep.

Leadership Bonuses - Four Levels Deep
When you sponsor someone (level 1) you can qualify to receive a 3% BV Bonus on their sales. As you 
advance ranks, you can qualify to earn an additional 3% BV Bonus on your levels 2, 3, and 4 as well.

Generation and Executive Bonuses
As a Lead Beauty Guide Director, you can qualify to receive a Leader Generation Bonus of 2% BV 
Bonus on your entire personal group (unlimited levels deep) and an additional 3% BV Bonus on up to 
three (3) generations of Executive Level Directors within your downline (unlimited levels, to the next 
qualified Star Director within that line).

Car and Lifestyle Bonuses
Lead Directors and above can qualify to receive a monthly “Car and Lifestyle Bonus” of up to $1,250 
in cash each month in addition to the above defined bonuses and incentives.

*BV Bonus is defined as 70% of standard retail price. On rare occasion this percentage could vary based on a unique 

 situation such as a product with extremely low profit margin or an item sold for charity.

**Beauty Guides must be active to qualify for bonus and incentive matches. See the Beauty Guide Career Plan for entire 

  rules of all programs payouts.

Personal Commissions, bonus and incentives continued




