edibleDC
2016 MEDIA KIT
CELEBRATING THE LOCAL FOOD CULTURE
OF THE CAPITAL REGION, SEASON BYSEASON

Telling the Story of
Local Food and Drink
in Washington, D.C.
Published quarterly in time with the seasons edibleDC focuses on the farmers,
growers, fishers, home cooks, chefs and others who energize our culinary community.

W

elcome to edibleDC, a culinary
magazine dedicated to telling the sory
behind the Capital region's vibrant
local food movement. Our mission is to serve
as a community resource that features the
interesting and inspirational stories of farmers,
artisan producers, sustainability innovators,
chefs, local restaurants, vintners, craft
brewers, distillers, home cooks and gardeners
throughout an eight county area covering DC,
Maryland, and Virginia.
We highlight the farmers and producers
who energize our culinary community and
strengthen the link between farm and table,
helping the local food economy thrive.
Published quarterly with gorgeous photography
and insightful writing, edibleDC distributes
magazines through our advertisers,
subscription, and other select venues including
groceries, restaurants and farmer's markets.

edibleDC is proud to be a part of Edible
Communities, a nationwide group of locally
published magazines. Like the other 80+ edible
publications, we celebrate the foods that make
our community unique. Your support will help
to grow and sustain edibleDC. Partnering with
us creates a strong voice and challenges our
community to actively seek local alternatives
and help instill the belief that eating locally
and in rhythm with the seasons is always the
best choice.
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Our Mission
edibleDC celebrates the Capital Region's food culture, season by season. We believethat
knowing where our food comes from is powerful. With our high-quality, aesthetically pleasing,
and informative publication we inspire readers to support and celebrate the growers,
producers, chefs, beverage and food artisans and other food professionals in our community.

Distribution
• EdibleDC is distributed at selected grocery stores, public markets, specialty
gourmet shops, restaurants, bakeries, coffee shops, bookstores, wine and
spirits shops, distilleries and vineyards, boutique hotels and farm markets
throughout the DMV. We also deliver through subscriptionpartnerships,
5,000 copies directly to residences of cooking and local eating enthusiasts.
• 30,000 copies are printed 4 times a year. Each copy is shared by about 3
people, equaling 90,000 impressions per issue. We also share our content
on our website and to our social media followers, which brings us an even
larger readership.

Added Value
• Receive copies of edibleDC for your customers and clients
• A listing in our online Source Guide with your logo and a direct
website link to your business

Our Readers
• Women and men (75%/25%) between the ages of 22 and 60 years old; the
media reader age is 34
• 92% are college graduates and 81% are professionals
• They’re affluent, with an average median household income of over $100,000
• 89% would pay more for a product that was locally produced, organic or
humanely raised
• When planning a trip, 76% make a restaurant reservation before a hotel
reservation, they seek out culinary experiences
• They enjoy cooking and entertaining, 25% entertain in their home once a week

Awards
James Beard Foundation: Award for Excellence, 2011
Eddy Award, Best Feature on a Farmer, Rancher or Fisher, 2015
MarCom Awards, Platinum and Gold Awards for Best Cover
and Best Use of Instagram, 2015

devotes editorial content

Contact
For print or digital advertising:
Patricia Masi, Director of Advertising
patricia@edibledc.com
AJ Dronkers, Assoc. Publisher/
Digital Editor aj@edibledc.com

No other magazine

For editorial or subscription information:
Susan Able, Publisher and Editor in
chief susan@edibledc.com
240-233-4240

exclusively to the foods,
food culture, farmers and
food artisans of the DMV.
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All prices are cost per ad insertion.

Digital Rates

EdibleDC.com

Website Ads

SIZE

• Banner

728 pixels x 90 pixels

30 DAYS
$300

• Rectangle

300 pixels x 200 pixels

$150

Newsletter Sponsor

We have over 30K
followers on
social media!

$100

Advertising Rates
Premium Pages

SIZE (width x height)

1x

4x

• Back Cover

8.375”x 10.875”

$ 4,200

$3,400

• Inside Front or Back Cover

8.375”x 10.875”

$3,675

$2,940

• Two-Page Spread

8.375”x 10.875”

$5,500

$4,875

• Full Page

8.375”x 10.875”

$3,150

$2,520

• Half Page (horizontal)

7.5” x 4.75”

$1,995

$1,600

• Half Page (vertical)

3.625” x 9.75”

$1,995

$1,600

• Third Page (vertical)

2.416" x 9.75"

$ 1,475

$1,300

• Quarter Page

3.625” x 4.75”

$ 1,100

$846

• Sixth Page

2.416" x 4.75"

$ 850

$ 680

• Eighth Page

3.625" x 2.25"

$ 575

$ 425

• Ninth Page/Marketplace

2.416" x 3”

(add 1/8” for full bleeds)

(add 1/8” for full bleeds)

EDC’s newsletter goes out on Thursdays to our foodie subscribers.
Your banner ad goes at the top.
Advertorial Social Media

Interior Page Ads

$250

We will post your photographic advertorial content to our FB,

(add 1/8” for full bleeds)

Instagram and Twitter accounts subject to approval and availability.
Advertorial Blog Post

$650

Paid blog posts are a great way to co-brand with EDC and reach thousand of
foodies. Each post is shared in our newsletter and across our social
media platforms; customize your own message to share with our readers.
Digital ad specs: Deliver 1 week prior to posting to aj@edibledc.com.

New Website Visitors

77%
Monthly Avg.

We can accept Flash, GIF, HTML, or JPG files.
Page Views

78%

of our readers contacted or purchased from an
advertiser after seeing their ad in edibleDC

350
Daily

(add 1/8” for full bleeds)

(requires a 4X insertion.)

$ 350*

Editorial Calendar 2016
Spring Issue – A Season to Celebrate

We’ll highlight autumn with seasonal recipes, ciders and beers, local
food history and menus for fall entertaining, along with cooking tips
and techniques.

Ad Reservation Deadline ……...…….….….…...…….…….…...……. February 10
Ad Artwork Deadline ….……...….….….…….…...…….….…...……. February 15
Publication Date …….…….…..…....…….…….…...…….…….…...……March 15

Ad Reservation Deadline ….….….….….….….…….…...…….……. August 1
Ad Artwork Deadline .….….….…...…….…….…...…….…….….... August 5
Publication Date …...…….…….…...…….…….……….…....... September 1

Summer Issue – Summer and Our Chesapeake
We’re taking a look at the bounty of Chesapeake—the foodshed around the
Bay, what is happening to preserve the Bay, recipes drawn from the region,
gatherings and picnics that celebrate being waterside and local travel.
Ad Reservation Deadline ..….…..…….…….…...…..…..…......…...…….… May 1
Ad Artwork Deadline …….……..…..…..…....…….…….…...……....…….…... May 5
Publication Date …….…...…….…..…….…...…….…….…..…..…...…….…. June 1
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Fall Issue – The Local Harvest

The warmth of spring has arrived and in this issue we'll focus on
recipes with the first of farm market ingredients, casual gatherings
and locavore weddings.

Winter Holiday Issue – Gatherings
We’re getting ready for the season with menus that celebrate our
local food roots, recipes from our international embassies, home
styling tips with a focus on local flowers and foraged greens, and
gift ideas for home cooks and foodies.
Ad Reservation Deadline …...…...…...….…….…...…….……. October 10
Ad Artwork Deadline …...…...….....…….…….…...……..……. October 15
Publication Date ………….…...…..…….…...…….…….….…. November 15

Special Requests: Creative and production services available, including inserts and postcards. Rates available upon request.
Ad Specs: Please submit your ad in the following format: 300 dpi, 1 – 3 MB/high-resolution PDF file. CMYK files only. Please
make sure your ad is the correct dimensions, and is not RGB. Just call or e-mail us prior to the ad deadline and we will be happy
to answer any questions you may have. Qualified nonprofits are eligible for a 15% discount off listed rates. Rates effective
January 1, 2015.

89% of our readers are willing to pay more for
local, organic, and humanely raised food.
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