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echnology. Where would we be without it?
Would we be better off ? Some like to think
so, but it’s doubtful. It’s infused into almost everything we do.

We’re a culture-marketing firm, not data scientists or
engineers, but technology is so relevant to us from a
cultural perspective, for business purposes, and the
fact that we are all living in this technology-powered
world.

“

COMPUTERS ARE USELESS. THEY
C A N O N LY G I V E Y O U A N S W E R S . ”

PABLO PICASSO

It would be nearly impossible to cover everything
technology has to offer in our 50-page report, so we
wanted the information within this issue to be as relevant to our demographic as possible.
The contributors in this issue come from a variety
of technology-based businesses: the teen-favored
social media site Tumblr, B2B software platform
NuORDER, tech & design news site PSFK and the
up-and-coming shoppable app, Spylight.
By the time you get through this issue, technology will
have advanced in one way or another. Apple will have
received close to 30,000 orders for its Apple Watch,
100 million people will have used Snapchat, and the
app Kim Kardashian: Hollywood will have made an
estimated $700,000 in in-app purchases.
This shouldn’t come as a shock to you. Tech is the
wave of the future, and we are just riding it.

MANAGING EDITOR
DELANIE BILLMAN

“

COMPUT E RS ARE INCREDIBLY FAST, ACCU RATE, AND STUPID; HUMANS ARE INCREDIBLY
SLOW, INACCURATE AND BRILLIANT;
TOGETHER THEY ARE POWERFUL BEYOND
IMAGINATION.”

Albert Einstein
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FINDINGS

EQUINOX HOTEL
Green juice and yoga are
the standard at the newest expantion
from Equinox.

READ HERE

Pret A Manger has a free coffee fund. Just
one of their random acts of kindness.

READ HERE

WHO DOMINATES
MOBILE?
A report recently came out showing
that men are more likely than women to shop via mobile.

READ HERE
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FINDINGS // BUSINESS

FREE COFFEE

SHOP THOSE
YOUTUBE VIDS
YouTube’s new card platform will
enable in-video shopping.

READ HERE

Believe it or not, it would take you almost one million years to look through
every snap ever posted on Snapchat.

READ HERE

HERE’S CHARLIE!
Teens tried to summon a demon
named Charlie via social media. It’s
like Ouija for the new generation.

READ HERE
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FINDINGS // SOCIAL MEDIA

SNAPCHAT:
HOW BIG IS IT?

MICROSOFT GIVES
USERS THE FINGER
Literally.

READ HERE

FINDINGS // CULTURE

SKINTONES
An on-going photography project
takes portraits of strangers and matches their skin tone to a unique Pantone
color.

READ HERE

THE DICTIONARY FOR
OBSCURE WORDS
Like ‘Monachopsis’: The subtle but
persistent feeling of being out of place.

READ HERE
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MOLESKINE HAS
AN APP!
MoleSkine released a minimalist,
design-savvy calendar app for iPhone.

READ HERE

Apple Pay goes over the pond and will
soon be available at 250,000 locations
in July.

READ HERE

BMW TO THE RESCUE.
Never worry about parking again with
this new BMW feature.

READ HERE
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FINDINGS // TECHNOLOGY

APPLE PAY COMES TO
THE UK

TAKING TRENDS TO
NEW HEIGHTS
New York studio Snarkitecture is making garments inspired out of the city’s
subway tiles and marbled surfaces.

READ HERE

Yep. 38 new emojis slated to hit your
keyboard next year.

READ HERE

SMART TEXTILE
DESIGN
Google is paving the way for interactive threads that work like smartphone
screens.

READ HERE
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FINDINGS // DESIGN

WHAT’S THAT?
NEW EMOJIS?

02

TOOLS

TOOLS

STREAK
G E T I T HE RE

STREAK FOR GMAIL
A powerful little CRM tool for your inbox. Our favorite
part? Email scheduling and snoozing.
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TOOLS

WEMO

HOME AUTOMATION
Your home at your fingertips. Control your home electronics, power, water and Wi-Fi right from your smartphone or
tablet.

G E T I T HE RE

2.2

TOOLS

ELEVATE

“YOUR PERSONAL
BRAIN TRAINER”
Practice makes perfect - and intellect is no exception.
Complete a daily set of mental dexterity exercises ranging
in type from logic to reading comprehension,
mathematics, and more.

GET I T HERE
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03

COLOR THEORY

C.1

C.2

“

CONSTANTLY THINK ABOUT HOW YOU COULD
BE DOING THINGS BETTER AND KEEP
QUESTIONING YOURSELF.”
Elon Musk
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F E AT U R E S

QUANTIFIED
SELF:
THE NEW NORM
By Jack Cheethan

I

have been an avid user of wearable
tech devices ever since discovering
the Nike Fuelband in 2012. Since
then I have owned a Fitbit, a JawboneUP and I currently wear a Jawbone UP24. I’m now anticipating the
UK release of the UP3.
Wearable tech is a catalyst for the much talked about
Quantified Self movement. Understanding your body’s
physical/mental state allows you to make small changes
to your lifestyle to improve your health and wellbeing.
There is a lot of talk about the Apple Watch at the moment and with good reason. Apple has always shaped
the technology landscape with every product they
launch. The way in which they monitor the industry
and wait for the right time to launch a product is key
because timing is everything when it comes to innova-

tion and technology. Bluetooth has been around since
2002 but only in the past few years have we seen real
value in what Bluetooth can offer us and it’s crucial to
many of the wearable tech products, allowing them to
communicate with your devices quickly and efficiently.
In my eyes, Jawbone is at the forefront of this Quantified Self movement. The UP3 will be capturing a users heart rate which (when applied to physical data)
could really inform a user about their health and current fitness levels. No longer would we base physical
health on the way we look but actually the way our
body behaves. Jawbone also has a great visionary strategy, after analyzing the way people measure what they
eat with apps such as ‘myfitnesspal’. They looked at
what users really wanted to quantify and discovered
that the majority were interested in foods that affected
their bodies in more extreme ways, i.e. caffeine, alcohol, glucose. Users are more open and conscious about
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how much caffeine they drink and so this was a clear
starting point for Jawbone. The UpCoffee app, allows
consumers to seamlessly quantify their coffee intake
and relays instantly the current caffeine levels in their
body and therefore when they will be ‘sleep ready’ directly improving the quality of their sleep. With new
technology available an app measuring glucose levels is
not far behind.
The release of the Apple Watch has, like all new Apple
products, made the new industry more mass market.
They have helped educate consumers on the value and
changed people’s opinions of wearable tech. Once we
“
NOW THAT THE ROOT OF THESE BEEPS ARE MORE
ACCESSIBLE WE WILL SEE OUR PHYSICAL RELATIONSHIPS
SUFFER AS OUR DIGITAL PERSONAS BECOME MORE POPULAR AND CHARISMATIC THAN OUR PHYSICAL SELVES.”

that the root of these beeps are more accessible we will
see our physical relationships suffer as our digital personas become more popular and charismatic than our
physical selves. No longer will we remove temptation
by keeping our phones in our pockets, but we will ease
our cravings by glancing at our wrists.
To conclude, I have already witnessed friends who feel
that their friend on the other side of Whatsapp is more
interesting than their friend they are sat opposite to in
Starbucks. The appetite for our digital communication
is only going to worsen as the access to these platforms
lose more and more friction. Technology companies
need to prioritize how the consumer behaves with their
products in all their innovation. Consumer behavior
and interaction was key when introducing wearable
technology to the market because it was so new. As
these products get more and more cemented in society
and the technology becomes more advanced and engaging, we need to make sure they don’t take over from
our physical life but work seamlessly alongside it.

know how active our bodies are or will be, technology
can help us decide what food to eat and when to eat it,
aiding us all with our health, fitness and dietary goals.
The next step is data, once this kind of data can get
into the hands of health professionals and doctors
imagine the possibilities of diagnosing early conditions
before we even have symptoms.
Wearable tech should not be treated like a new device
but an extension of a primary device, at the moment
this is the phone. Mobile phone users can check their
devices up to 200 times a day, the Apple Watch acts as
an extension of this. People started wearing watches
back in 1810. They were built to be glanced at, giving information quickly to its user. The Apple Watch is
similar but adds a layer of interaction. Any complicated digital task the user will complete on their primary
device with a screen five times the size, but the watch
allows the user to quickly dismiss/reply/accept/obtain
information at glance of their wrist.
The increase in these devices will also have an affect on
the way we interact in the physical world. Mid-conversations we are already seeing friends and family become
distracted the second their phone makes a sound. Now
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Jack found his passion for mobile and technolog y five years ago
at the School of Communication Arts 2.0 based in London. It
was here he founded his first technolog y startup and currently
runs a boutique polling agency in London. With a keen eye
always on the technolog y scene he strives to stay at the forefront
of the industry.

BEHIN D THE
SC EN ES
TH E A N T I - ROA D MAP FO R B U I L D I NG AN A PP
By Aly Moore

I

f you’re trying to build a startup, there
is no real roadmap or guidebook for
what you’re about to do. Well, truth
be told, there are plenty of books that
promise they can tell you “How to be
an entrepreneur” or “How to start a tech company.”
I should know, I’ve read way too many of them. The
real truth is that no matter how many books you read,
there is no substitute for experience, and each startup
is different. First-time entrepreneurs have to learn fast
and expect the unexpected. You quickly realize that
nobody actually knows what they are doing all of the
time (just like you!). In the beginning, we entrepreneurs usually follow one iteration or another of: Do
things. If those things work, do more of them. If they
don’t, do different things. Just do things. I’ll share the
nascent stages of Spylight from a different angle than
I normally do here – more behind-the-scenes. But before we go back to the early stages of the startup, you
get our “elevator pitch” so you know what we do:

“Have you ever wanted to buy something a character was wearing on TV? Spylight has a website and app that let’s you do just
that. Spylight is a revolutionary technolog y that enables viewers
to browse and shop the fashion they see on popular TV shows
and in movies.
Imagine watching an episode of Scandal and wanting Olivia
Pope’s iconic white trench coat or an episode of Mad Men and
wishing you could buy Don Draper’s glasses. Prior to Spylight,
a viewer would need to hunt and peck on the Internet for hours
to locate desired products seen on screen, with varying degrees of
success. Now, with the advent of Spylight, these items are only
a few simple clicks away.
Spylight is the only existing service of its kind that has working
relationships with television and movie studios. We work closely
with the wardrobe departments of Fox and other major studios to
provide users with the exact matches of items shown on popular
shows such as Glee and New Girl.”
Spylight was born about two years ago. My cofounder
Casper approached me with an idea and a dire need
for organizational help. He convinced me to drop out
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of my master’s program in public health to transfer my
operational skills over to the (not-at-all similar) fields
of tech, entertainment, and finance.
LESSON 1: CROSS-DISCIPLINARY APPLICA
TIONS OF SKILLS CAN BREATHE
NEW LIFE INTO TIRED
INDUSTRIES.
Casper and I worked together for a few months – just
the two of us. We learned
LESSON 2: A STARTUP NEEDS A TALENTED
TECHNICAL CO-FOUNDER.
The first version of Spylight.com was built with the
help of 3rd party developers contracted and outsourced
from Argentina (I also learned Lesson 2.5: Try to work
with people in a similar time zone). The first “MVP”
version of the website didn’t look the way we wanted
it to. Our logo looked like a creepy eye, the site was
named “Identi.tv” (what a mouthful!) and the content
was sparse at best. Casper took the concept and the
prototype to LA and landed our first studio contract.
LESSON 3: DON’T LET THE ENEMY BE THE
PERFECT OF THE GOOD. GET A
PRODUCT OUT AND SELL IT.
Now, we have formal partnerships with several major
Hollywood studios. We promised an idea for a technology and monetization platform that we would design and operate without any downside for them.With
a contract and mission in hand, things got serious. We
joined an incubator at the Yale Entrepreneurial Institute and received a crash course in accounting, patents,
copyrights, startup-law, hiring, human resources... the
groundwork. Jumping ahead, we found a technical cofounder – our soon-to-be CTO – and hired him out of
a tech bootcamp. Jacob, the tech genius, was working
on his own project but we convinced him Spylight was
better.
LESSON 4: MOST OF THE TALENTED PEO
PLE WILL ALREADY HAVE PROJ
ECTS. YOUR PROJECT IS MORE
IMPORTANT, SO MAKE THEM
REALIZE THIS.

Now things were coming together. We had a team.
Casper was out in LA doing the external CEO tasks
of networking, getting deals, and raising money. Jacob
and I were finishing up degrees at Yale. We were bicoastal – which we shouldn’t have been – and not fully
focused. We followed
LESSON 5: BE BOLD, AND WE DROPPED
OUT OF OUR RESPECTIVE
PROGRAMS.
Like all good startups, we were in the process of forming our own “Avengers” team of sorts. We had the CEO
(Mr. External), the COO (Ms. Internal) and the CTO
(The Architect). We raised money. We hired our first
employees. We moved out to the West Coast. We got an
office. We slept barely enough.
At this stage we had learned the woes of outsourcing
the building of a mobile app, the importance of creating a positive office culture, and how to use about a
million life-saving apps like Slack, Asana, and Sketch.
We learned the value of “Growth Hacking” – how to
grow your startup with little to no marketing spend-and user testing.
We learned that once your startup starts looking impressive and pretty, you cannot rely on the protection
of “stealth mode.” At first, Team Spylight wanted to
wait to “hardcore launch” until we had more studio
deals in place and a site we could be 100% proud of.
But it doesn’t always matter what your team decides.
Somehow we ended up on the front page of Reddit.
We received overwhelming validation (people liked us!)
but ended up with a broken site because we could not
handle all of the traffic.
LESSON 6: LOAD TEST. ALWAYS PREPARE
TO MEET THE FUTURE HEAD-ON.
WINTER IS COMING.
At this point we had an appropriately sized team, money in the bank, a website and app we could be relatively
proud of. So far, we’ve seen a ton of interest in shows
like Glee, Scandal, and New Girl. The nerd-chic fashion of The Big Bang Theory has also been quite a hit,
as have newer shows like Empire. And our most popular movies so far have been The Great Gatsby, The
Wolf of Wall Street, and The Hunger Games.
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From a technological standpoint, we have built something that wasn’t possible a few years ago. We have
created a proprietary system infrastructure and database to host, process, and channel incredible quantities
of data that we collect when on set.
Our squadron of fashion experts works closely with the
producers, costume designers and actors on set to find
exact matches to the outfits worn on screen.

“
THE REAL TRUTH IS
THAT NO MATTER
HOW MANY BOOKS
YOU READ, THERE
IS NO SUBSTITUTE
FOR EXPERIENCE,
AND EACH STARTUP IS DIFFERENT.
FIRST-TIME ENTREPRENEURS HAVE
TO LEARN FAST
AND EXPECT THE
UNEXPECTED.”
4.2

However, we have also built technology to locate close
matches for each article, in case an item sells out or is
prohibitively expensive. So if you love Claire Underwood’s dress on House of Cards but can’t blow your
whole budget on Dolce & Gabbana, we’ll also suggest
high-quality, similar items for a lower cost. This has
actually uncovered a lot of unique opportunities for
the top brands we are partnering with.
We have a motivated, talented team and a strong network of mentors. We are a startup of relationships. We
are excited to be occupying this unique space in the
intersection of entertainment, technology, fashion &
lifestyle – it’s the future.
Our team is motivated by the mission of making
Spylight a premier website and app for cultural enthusiasts, (women and men) who want to access inspiring
cultural icons. Spylight identifies fashion in entertainment and provides an editorial perspective on it. Unlike Vogue, which is inaccessible, and LookLive, which
lacks engagement, Spylight empowers its audience by
providing inspiration for dynamic wardrobes and inspired lifestyles.
Now that it allows you to buy anything you see on your
screen, we believe that Spylight will radically improve
and expand the ways in which people enjoy movies and
TV. Of course, this is only the beginning of an infinite
process to learn from user feedback. We will continue
to iterate and add new features (like YouTube and music video content) to make the best product possible.

Aly Moore is the COO and cofounder at Spylight - an app that
allows you to shop the looks you see on screen. Aka the Shazam
of Fashion. As a graduate from the Yale School of Public
Health, she has a lot of interest in entomophag y, or the study
of insects and in her free time, she writes for her blog,
www.bugible.com.

A DAY I N T H E
LIFE O F A T R U E
TE CHIE
By Gio Gulino

O

kay lets be real here..., there is actually
an app for everything! Being a millennial, we have seen this world evolve and
progress at an incredible pace. Things
we take for granted were unfathomable
to our previous generation.

“THERE’S AN APP
FOR EVERYTHING.”
- APPLE

I wake up every morning at six am with a push notification from my Wifi-enabled coffee maker. This is just
the beginning of how I use tech in my daily life.
After coffee, my day officially starts on my drive to
work.The root folder of my comm-box has been tampered with to enable options that are not permitted
in the U.S. In simpler terms, I hacked into my cars
programming system so I can do cool things like watch
movies on my nav screen and customize the amount of
times my blinker clicks when I switch lanes. Random,
I know, but you’d be amazed of how many capabilities
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our cars actually have that we don’t utilize.
Waze is a must have in LA, I can’t imagine navigating
the traffic without it. Tech is all about efficiency. Anything that can save us time is the new norm.
But lets get down to the important stuff, laundry! Ugh.
Now, I wouldn’t call myself lazy when it comes to my
laundry, but it goes back to the topic of efficiency. I
use an app called Washio to schedule someone to come
pick up my laundry and return it clean, unscented or
scented (depending on your preference), folded and
sorted. All I’m responsible for is making it to the front
door, but at least I know the friendly Washio attendant
has a cookie! Love instant gratifications.
Groceries? No problem, Google Express is a life- saver.
Even if I do actually walk to a grocery store I don’t
need to bring much other than my phone. Thanks, Apple Pay.
Working late comes with the territory when you’re part
of a startup, especially when you know those Asana
tasks are piling up. I recently got introduced to Wag,
dog walkers on demand. It works just like Uber, all you
have to do is leave a key in the lockbox they provide
you, request a walker and boom. Problem solved.
Disclaimer, I do not work for any of these apps, though
you would think this is a sales pitch of sorts. Reality is,
technology caters and provides us with ways to make
our lives easier and more efficient. Do not be afraid of
trying new things and letting a few of the apps in your
life do some of the heavy lifting for you.

Gio Gulino is an Account Executive at NuORDER, a B2B
SaaS platfor m, with a deep passion for technolog y. When he’s
not on Reddit or The Verge, he’s hiking with his border collie,
Mylo.
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THE CO N N E C T E D
T R AVEL E XP ER IEN C E
By Simone Spilka

Simone Spilka is a staff writer at PSFK, a media
and consulting company specializing in trends that
i n s p i r e r e a d e r s t o l i v e , w o r k a n d p l a y b e t t e r. S h e i s
t h e c r e a t o r o f T h e C o n s t a n t Wa n d e r i n g s , a d i g i t a l
meeting space for strangers to share enriching travel
experiences give us a heightened awareness of the
world. Simone aspires to breathe more mindfulness
into her life by being aware of her relationship to
t e c h n o l o g y a n d t h e p e o p l e a r o u n d h e r. S h e i n v i t e s
y o u t o j o i n h e r.
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“CONVENIENCE AND EFFICIENCY ARE TOUCHPOINTS
CONSUMERS CAN NO LONGER EXIST WITHOUT.”

T

he location of the hotel was a convenient, ten minute walk from trendy
Shoreditch, the neighborhood of
London rich with artisan bakeries,
independent retailers, hybrid coffee-cum-clothing shops and arthouse cinemas. I just
showed up with my suitcase in tow; a PR assistant had
booked my accommodation for me. Fifteen minutes at
check-in, I handed over my credit card information in
exchange for a set of keys and access to (very limited)
amenities. Room 147 was dimly lit and sparse. The wifi
password didn’t work, and I’d have to make my way
downstairs to collect my room service or a spare toothbrush, the operator explained. She mentioned I’d also
need to go to the nearest convenience store to purchase
a power adapter myself: they’d put a hold on loans for
hotel guests. My jetlag and exhaustion increased exponentially with each pressing minute. The juxtaposition
of the hotel’s vibrant surroundings to the hotel experience itself left me perplexed. This, I thought, was not
the Future of Travel.

the on-demand world of Uber feels foreign.
In order to effectively meet the needs of a modern
consumer - tech-savvy, design-oriented, on-the-go - the
entire industry looks to new opportunities for technology to empower guests throughout every point of their
stay. So, how might you design a travel experience that
speaks to the mobile guest? By future-proofing every
touchpoint from virtual travel agents who help you
find the cheapest flights, best hotels and restaurants
for your personal palate to city-audio tour apps that
reveal hidden stories about people and places around
the world.
Starwood Worldwide Hotels & Resorts have launched
the keyless room entry, a service that enables guests
to bypass the front desk altogether and unlock their
hotel room directly from their mobile phone. At Aloft
Cupertino and Aloft Sunnyvale, a robotic ‘Botlr’ can
navigate guests, use the elevator and deliver amenities.

“

IN ORDER TO EFFECTIVELY MEET THE NEEDS OF A MODERN
CONSUMER - TECH-SAVVY, DESIGN-ORIENTED, ON-THE-GO THE ENTIRE INDUSTRY LOOKS TO NEW OPPORTUNITIES FOR
TECHNOLOGY TO EMPOWER GUESTS THROUGHOUT EVERY
POINT OF THEIR STAY. ”

While there are obvious instances of technology hindering our travel experiences - capturing photos of a
sunset in lieu of savoring the actual sight before us thoughtful integration of technology is central to an
upgraded hospitality experience. As humans continue
to embrace new services and apps that offer instant
access and personalized everything, hospitality brands
must cater to these commonplace expectations. Within
travel today, a hotel experience that provides less than
the convenience and efficiency we are accustomed to in

When a guest requests a toothbrush, housekeeping can
load up Botlr and send him to drop off items in an
effortless and systematic transaction. These type of upgrades free hotel employees from trivial tasks in order
to focus on more meaningful exchanges with the guests.
As technology advances in worlds outside of hospitality, diverse industries are making leaps and bounds
for hopeful travelers and enthusiasts alike. Say, for instance, immersive travel in virtual reality. You’re sitting
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at a hotel bar in San Paulo, sipping a cocktail and simultaneously taking the city’s urban bicycle tour that
you couldn’t fit into your day’s itinerary, all by sporting
a portable VR headset. Alternatively, an elderly couple
who spent their youth abroad and are physically unable
to explore as they once did might use virtual reality
to join an acclaimed publication on a safari tour in
Africa. These virtual travels and powerful instances of
virtual storytelling bridge destinations by transporting
participants to new locations in real-time.
Travel is a $7 billion industry, with billions more being poured into online travel management, the sharing
economy and apps that help you navigate a foreign city
exactly like a local. Places that were physically difficult to explore, too expensive to bring the kids along,
10,000 ft below the ocean’s surface have nowbecome
feasible points of interest. The lens and opportunities
of travel have widened, thanks to the technology that
exists to support and fuel it. And new content that technology enables, real or virtual, provides context to our
world and powers the travel memories we create and
share. These “experiments” in technology and travel
are no longer experiments; we ourselves are shaping
the Future of Travel as we demand to experience it.
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T HE AGE O F
P ROTECT IO N
By Kelley Lum

After ten years leading application security initiatives in everything from start ups to government
organizations to finance, Kelly is now a security
e n g i n e e r a t T u m b l r. S h e a l s o t e a c h e s a s a n a d j u n c t
professor teaching application security at NYU when
she ’s n o t fl y i n g a Pi pe r C he ro k e e.

T

The Internet has always been a riotous territory, and the breakneck speed
at which technology is advancing has
done little to change this. The minutiae of our lives are increasingly being put online. In the United States alone, around 182
million people own smartphones. We wear devices
that monitor our exercise and sleep habits, outfit our
homes with Internet-connected thermostats and home
security devices, and share our thoughts and opinions
via social media. With so much of our selves online,
it’s natural to want to regain control of one’s privacy.
Countless companies have sought to fill the demand for
consumer privacy.
A search through the iOS App Store turns up an overabundance of messaging apps geared towards private
communications. Companies like FreedomPop and
Blackphone have emerged offering out-of-the-box devices for secure mobile communications.

In our attempts to maintain control over our digital
lives, it is often difficult to separate truth from hype.
Stories of government surveillance, corporate data
breaches, and even airplane hacking have become
commonplace in the news. When it seems like a threat
is lurking around every corner, the challenge of staying
secure becomes so overwhelming at times that it becomes tempting to simply cross one’s fingers and hope
for the best.
Despite the tales of gloom and doom, there is often
a common theme—the human element. According to
one study by IBM, a majority of security breaches are
a result of human error. Fortunately, there are a handful of basics that, if followed, help immensely to keep
you safe.
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USE UNIQUE, STRONG PASSWORDS
That password that you use everywhere is only as secure as the weakest website. Fortunately, tools like LastPass and 1Password make it easy to generate a secure,
unique password for every site you visit.

ENABLE TWO-FACTOR AUTHENTICATION
Two factor—where you enter a second, temporary
password—is becoming widely supported and can help
protect you in case your main password is compromised. Even social media sites like Tumblr and Twitter
support it.

DON’T CLICK LINKS OR OPEN FILES THAT
YOU DON’T TRUST.
You know deep down that you didn’t really win a rose
gold Apple Watch.

STAY SAFE ON PUBLIC NETWORKS
Not everyone at the coffee shop is there to enjoy the
cold brew; keep in mind that attackers may try to
eavesdrop on what you’re sending and receiving. Check
the lock in the corner of your browser’s URL bar—is
there a green lock indicating an encrypted connection?
If not, do NOT log in.

Despite the growing trend to put increasing amounts of ourselves online, we can still regain some control by
properly safeguarding our accounts and data. Making conscious decisions about the information you choose to
share (consider using a throwaway email account like Mailinator if you’re not ready to fully commit to linking
yourself to a site) can go a long way in keeping your peace of mind and your data on lock.

4.5
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O B S E RVAT I O N S

How often do we actually utilize tech in our daily lives? We asked two people to catalogue how often they simply interact with it in a two hour time period to measure
our reliance on it. Here is what we found:

THE HIGHLIGHTS
MOST USED APPS
INSTAGRAM
iMESSAGE
EMAIL

IS IT VITAL?
MOST PARTICIPANTS FELT THE
APPS THEY USED WERE VITAL TO
THEIR LIVES.
-WAZE
-UBER
-EMAIL

Then, we broke it down even further and asked three peopel to catalogue the specific apps they use and why, in a random two hour time period. Here is what we found:

PARTICIPANT 1 (1PM TO 3PM)
TIME

1:05
1:06
1:08
1:10
1:17
1:29
1:45
1:50
2:00-2:30
2:47
3:00

APP

Amazon
Instagram
Mailbox
iMessage
Phone
Instagram
Instagram
Class Pass
Instagram
iMessage
Instagram

PUPOSE

Check order status
Post to client media channel
Answer to LinkedIn notification
Sent image from desktop to phone for Instagram posting
Dial Amazon re:order
Check client Instagram for recent tags, mentions, etc.
Check client account for tags, clippings, events, etc.
Sign up for a few workouts
Scanning accounts for client
Making Friday night plans with friends
Checking accounts
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PARTICIPANT 2 (8:30AM TO 10:30AM)
TIME

2:08
2:11
3:26
3:27
3:41

APP

YouTube
Instagram
iMessage
SnapChat
iMail

PUPOSE

Listen to music
Post photo to Instagram
Text
Send SnapStory
Check Email

IS IT VITAL?

Currently not available on Spotify
Yes, required for job
Good way to communicate with friends/family during work day
No, but grat way to see what’s going on in network’s life
Yes, it is important to always have access to email

PARTICIPANT 3
APP

PUPOSE

IS IT VITAL?

Instagram

It’s a great way to pass time, look at cool travel places,
especially when you are sitting behind a desk at work.

As much as I would like to say no, it probably is.

Twitter

I like to use Twitter for news sources, or things I know
are happening in the current moment.

Yes

Trueey

Trueey is a great app where I get out a lot of my
frustrations without having to worry about being
publically castrated.
I’m a real estate agent, so this is helpful to use when
trying to access properties.

Yes

I was on my phone and when I get short emails that I
need to respond to quickly with a short answer, I use
my phone.
I used it to watch the event stories on it, and for the
city stories.

Yes

Coffee Bean is a lot further when you’re wearing heels
to work...

Yes

eKey
GMail
Snapchat
Uber

5

Yes

No
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PORTRAIT

DUANE FERNANDEZ
DUANE IS A CREATIVE DIRECTOR AND STRATEGIST.
FOLLOW HIM @DUANE_FERNANDEZ | WWW.DUANEFERNANDEZ.COM

D U A N E F E R N A N D E Z // L O S A N G E L E S , C A

SS: How did you get into doing what you do?
DF: I don’t think I ever had a chance to do anything

else. I recently read somewhere, “Be careful what
you get good at doin’ ‘cause you’ll be doin’ it for
the rest of your life.” (Jo Carson) As a kid I was
wildly creative and strategic to a fault; I make
work decisions based on life goals and often ignore reason. I’m drawn to people who really want
to make cool shit.

SS: What’s your 9-5? (Or let’s be real, your 8 to 8?)
DF: A hybrid creative director and strategist - I work

with actors, filmmakers, studios, startups and
brands to achieve a variety of goals. Everything
from launching new products or films, to winning
Academy Awards. I also find myself drawing, taking photographs and writing between these hours.

6

SS: How is tech infused into your daily life?
DF: For me the question is, how is my life infused into

tech? Technology is fully integrated into every
aspect of my being. Most importantly, tech has
allowed my brain to not worry about the simples
things like tasks, appointments, contact info, locations, reminders... all the things on which my
brain used to burn bandwidth. I have a lot of
thoughts going on at any given time, and that
naturally comes with a lot of anxiety. The brain
stresses out when it’s functioning at a high rate,
and it worries it will drop information, so it overburdens itself to retain everything. If things aren’t
organized or documented in a way that the brain
trusts, the brain goes into panic. So I developed
a system simply using Gmail, Google Docs and
Drive to manage my ideation process. I’d write
a love letter to the Google business product suite
if I knew where to send it. The more effective I
can operate, the more projects I can take on, the
more attention I can commit to each idea, and
the more balanced I feel in my life.

SS:

What’s your go-to source for inspiration?

DF: The streets -- from people watching to catching

SS: When are you your most creative?

the occasional tag, it’s where life happens.

DF: I feel most creative and connected in my studio,

when I’m drawing or painting. I like to work on
these very intricate pieces that require a lot of
time doing tedious actions. It’s extremely therapeutic, it recharges my soul on many levels. While
I find myself spending more and more of my day
developing digital objects that (let’s be honest)
don’t really exist and have a shelf life of a few
seconds, it’s necessary to make things that I can
touch and feel. I think it’s important for people
to create things that are tangible. It’s when I’m
in this mindset that some of my better ideas are
discovered.

SS: What are your thoughts on technology in gen-

eral and the way they are changing creative
industries?
DF: I have a lot of very strong opinions on the first

part of this question, but I’m not sure this is the
appropriate place to share my thesis on the rise
and fall of the connected human being. I do think
one interesting way that technology is changing
the creative industry, and by proxy allowing our
species to thrive, is collaboration. Technology
can bring a diverse group of individuals together
to solve a problem.

SS: Who is someone to follow on Instagram?
DF: @jamesjeanart

6
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JUNE
This calendar is to help you get ahead of the social game,
because no one wants to be last to post on #nationaltequiladay.

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28 29

30

DAYS TO N OTE

N AT IO N AL D ON U T D AY

14
FAT HER’ S D AY
S UMME R S OLST I C E

23
TAKE YO UR D O G TO WOR K D AY

Entire Month Celebration

GAY PRIDE M O N T H

5
F LA G DAY

21
N AT I ON A L P I N K DAY

26

LOS A N G E L E S
5
M A KE M U S I C PA SADENA

14
L A P R I D E ENDS

18
OPE N IN G N I G H T @ H O L LY WO O D B OWL

21
C A L A BA SA S F O O D & W I N E F E S T I VA L B EG I NS

27

G REAT HORROR CAM POU T

6
L A F I L M F EST I VAL B EG I NS

14
L A F I L M F EST I VAL ENDS

20
PASADENA CHALK F EST

26
L A ST REET F OOD F EST

N EW YO R K CITY
1
B LU E N OT E JA Z Z F EST I VAL

4
G OVE R N E R ’S BAL L

7
N O RT H S I DE F EST I VAL

13
JAZ Z AG E L AW N PA RT Y

15
R IVE R TO R I VE R F E S T I VA L B EG I NS

20
P R I DE W E E K B EG I NS

26
R I VE R TO R I VE R F E S T I VAL ENDS
P R I DE W E E K E N DS

TA ST E OF T I M ES SQUA RE

2
RED HOOK F EST

5
B ROOKLY N F I L M F EST I VAL ENDS

10
B I G APPL E BARB ECU E B LOCK PART Y

14
DAY L I F E

18
NEW ORL EANS ST Y L E CRAWF I SH F ES TIVAL

23
TA ST E A SI A

28

LO N D O N
1
S PITA L F IEL DS S U M M E R MU S I C F E ST I AL S

4
F I E L D DAY F E S T I VA L B EG I NS

11
T H E Q U E E N S B I RT H D AY PARADE

18
GL A S TO N BU RY F E S T I VA L B EG I NS

26
P R I DE I N LO N DO N M ARCH

29

LONDON F EST I VA L OF A RCH I T ECT U RE BEGINS

2
SECRET CI NEM A: STAR WARS
EM PI RE ST RI KES BACK

6
AF F ORDAB L E ART FAI R

13
B RI T I SH SU M M ERT I M E F EST I VAL - HYDE PARK

24
G REEWI CH AND DOCKL ANDS
I NT ERNAT I ONAL F EST I VAL

27
WI M B L EDON T ENNI S CHAM PI ONSHIP S

UNTIL NEXT TIME
While you’re waiting, enjoy the weekly
news + soundbytes on
www.shapeshiftreport.co

@shapeshiftreport // @wearematteblack

