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The Book Nook 
celebrates local teen 
author with First Friday 
Spotlight
When the First Friday Art Walk 
returned to Downtown Visalia 
on March 3rd, local art lovers 
found a truly unique experience 
at the heart of The Book Nook 
on Main Street. 3

Visalia Unified unveils 
‘What’s New?’ for the 
2023-2024 school year
We are excited to share some 
of the incredible opportunities 
that will be available for Visalia 
Unified School District (VUSD) 
students during the 2023-2024 
school year. 4

COS’s political science 
department celebrates 
women
In celebration of women’s history 
month, three local women join 
together to discuss their roles in 
local politics. 5

INSIDE

Gail Zurek 
President and CEO 
Visalia Chamber

This question reach-
es the Visalia Cham-
ber in several different 
forms. Sometimes busi-
ness leaders call to ask 
if other businesses are 
having challenges with 
hiring or reinvestment 
questions or a host of 
other issues and con-
cerns. The question 

also pops up when working with public agencies. 
Finding the intersection between public and pri-
vate, we often serve as a translator helping both 
sides find common ground. Businesses calling to 
ask these questions are asking for resources, help, 
reassurance, and solutions. As your Chamber, we 
understand these calls very differently. 

As a collective, these calls from businesses 
represent trends, concerns, and issues facing our 
business community. These calls show the things 
business leaders need help with, things business-
es need to be successful, and questions they can 
not quickly answer. Some of our most significant 
work advocating for local business has grown 
from these calls. From developing a microbrew 
district to having Tulare County included in Covid 
relief dollars to developing a youth entrepreneur-
ship program, these calls have driven our work in 
making Visalia a vibrant community full of suc-
cessful businesses. 

So, what have the calls been about lately? What 
are the needs and concerns of our business com-
munity? Several more interesting calls surround 
safety, security, and the partnership between 
law enforcement and local business. What is the 

role of local businesses in securing their busi-
ness property, employees, and customers? When 
should they engage with the police on these mat-
ters? What are issues that should be prosecuted? 
What is the value of prosecution to the business, 
community, and in a broader perspective? These 
calls often begin with “I’ve heard” or “a neighbor-
ing business told me,” but all point to, at best, 
misinformation and, at worse, a disconnect on 
how a partnership with law enforcement ought to 
would work.    

When I received several calls from various busi-
nesses, I first asked other businesses if they were 
experiencing similar issues. When I found that 
this issue seemed to stretch beyond one business 
or type of business, I reached out to law enforce-
ment leaders. In my experience, these leaders 
want businesses to succeed. They are support-
ive of finding solutions to allow all businesses to 
thrive. There is a disconnect between what busi-
nesses are hearing and experiencing and what our 
law enforcement offer as resources and support. 
Perhaps a misunderstanding that needs a conver-
sation.   

This is the value of the Visalia Chamber. As 
a convener, we bring people together to discuss 
and define these issues, address fundamental 
concerns, and allow everyone to move toward 
solutions.     To that end, we will be hosting The 
Business of Law and Order this May. A City of 
Visalia and Tulare County law enforcement pan-
el will share resources and eliminate misunder-
standings. Perhaps more significant than that, 
they want to engage in dialog about how to best 
support your business within the confines of the 
law and justice system.   

If you would like to have a seat at this important 
conversation, please contact info@visaliacham-
ber.org.

PRESIDENT’S CORNER

Wait, am I the only one?

Travel provided by:

Collette Vacations 
CST #2006766-20

Chamber Explorations 
CST #2048841-40

For more information, go to 
www.visaliachamber.org/travel

EVENTS

APRIL 20

2023 IMPACT 
Leadership Conference
Time: 8:30 a.m. to 4 p.m. 
Location: The Woodlands & Bello Vita

APRIL 27

Ambassador Breakfast
Time: 8 a.m. 
Location: Visalia First 

FOLLOW US ON FACEBOOK 
FOR DATES

Coffee & Conversation 
with Your Chamber 
CEO-Facebook Live
Time: 8 a.m. 

TRAVEL WITH US

SEPTEMBER 20–OCTOBER 1, 2023

Essence of France: Paris, 
Provence & French Riviera

OCTOBER 4–12, 2023

Highlights of England, 
Scotland & Wales

OCTOBER 23–28, 2023

Cuba Discovery

OCTOBER 26–NOVEMBER 9, 2023

Exploring South Africa, 
Victoria Falls & Botswana

NOVEMBER 1–10, 2023

Rome and the Country 
Roads of Tuscany

DECEMBER 4–9, 2023

Washington D.C. Holiday

MAY 24–JUNE 2, 2024

Memorials of World War II

Have you ever watched the TV 
show, “Say Yes to the Dress”, 
on TLC where eager brides are 
searching for the perfect wed-
ding dress for their big day? 
They visit the famous bridal bou-
tique, Kleinfeld Bridal, in New 
York City with big hopes and lots 
of excitement at stake. They may 
even have a set budget in mind 
before saying “yes” to the wed-
ding dress of their dreams. 

Similarly, businesses or orga-
nizations that want training for 
their employees may also shop 
around before saying “yes” to a 
curriculum or a group that can 
provide the employee training 
they desire. Proper employee 
training is vital for any employ-
ee, and it goes without saying 
that most employees could use 
the support as they learn to nav-
igate their new workplace envi-
ronment, take on new skills for 
their job, and improve on their 
skills or weaknesses. But not all 
organizations have an employ-
ee training program established 
that can help take their employ-
ees to the next level.  

Although many companies 
have their own “in-house” train-
ing tailored for their employees, 
many companies do not have 
a set training program. Conse-
quently, they will often have to 
seek out consulting or training 
services for help. But just like 
shopping for a wedding dress, it’s 
not a surprise when the employ-
er forks out a large sum of money 
into the training services for their 

employees. Or in the worst-case 
scenario, if the training is too ex-
pensive and out of the budget, 
employers will have to dismiss 
the desire for training until the 
company’s budget can allow for 
it. However, here in Tulare Coun-
ty, one organization has been 
providing workforce training at a 
reduced or no cost to the employ-
er thanks to their training reim-
bursement program. 

The College of the Sequoias 
(COS) Training Resource Cen-
ter has been of service to many 
local businesses around the Tu-
lare and Kings counties and has 
provided various types of work-
force trainings, in response to 
employer demand. To help lo-
cal businesses, the COS Train-
ing Resource Center utilizes its 
contract with the Employment 
Training Panel (ETP) to offset 
employer’s training costs. In the 
end, it’s money for businesses to 
use to upskills their workforce, 
improve employees’ abilities and 
increase employee retention.

ETP is entirely funded by the 
Employment Training Tax paid 
by California employers. The 
program is performance-based, 
providing reimbursement to em-

Say ‘yes’

See COS on page 6

Financial 
markets 
shaken by 
bank failure
Trish Arnold 
Financial Advisor 
LPL Financial

Financial markets were shak-
en as Silicon Valley Bank (SVB), 
the California bank subsidiary 
of SVB Financial Group (SIVB), 
fell into FDIC receivership. SVB 
is the first FDIC-insured insti-
tution to fail since 2020 and the 
largest by assets since Wash-
ington Mutual failed in 2008. 
Prior to the latest distress, the 
bank held more than $200 bil-
lion in assets. SVB’s failure was 
then followed by another, cryp-
to-focused Signature Bank. The 
news, not surprisingly, caused 
market participants to speculate 
if there will be another shoe to 
drop. For some, these develop-
ments have brought back pain-
ful memories of the financial 
crisis 15 years ago.

Before explaining what hap-
pened, let’s start with the most 
recent headlines. In March we 
got word that the U.S. govern-
ment would step in to prevent 
contagion by offering SVB cus-
tomers access to their unin-
sured deposits. And by desig-
nating SVB as a systemic risk to 
the banking system, the Feder-
al Reserve (Fed) and U.S. Trea-
sury Department are able to 
use emergency lending author-
ity to help prevent runs on oth-
er banks (by making it easier to 
borrow against depreciating se-
curities without suffering the 
balance sheet damage SVB ex-
perienced). The top priority in 
this situation was to prevent 
runs on other banks, particular-
ly the many small and mid-sized 
banks not under the watchful 
eye of the Fed and not subject 
to sophisticated stress tests.

Now to the 2008 compari-
son. Back then, the problem 
was far-reaching credit risk—
junky mortgages on virtual-
ly every financial institution’s 
balance sheet (and the balance 
sheets of many non-financial 
institutions). Credit risk is not 
the problem this time, it is in-
terest rate risk. Rising interest 
rates caused the value of the 
bonds on SVB’s balance sheet 
to lose value. Once those secu-
rities were marked to market, 
as is prescribed by accounting 

See BANK on page 5

RENDERING COURTESY OF GREAT WOLF LODGE    

Great Wolf Lodge was in the process of planning a 500-room hotel and indoor waterpark at Caldwell Avenue and Highway 99 before pulling out of the proj-
ect in late February.

Great Wolf packs up 
Tulare County project
National waterpark resort chain says it will not build at Caldwell and Hwy 99 to focus on existing 

sites already under construction elsewhere and invest in existing resorts 

Reggie Ellis 
Publisher 
The Sun-Gazette

A national wa-
terpark resort is 
pulling out of Tu-
lare County, tak-
ing millions in 
tax dollars and 
thousands of jobs 
with them.

In a Feb. 24 
email, Great Wolf 
Lodge released a 
statement to The 
Sun-Gazette say-
ing the company 

had reached “mutually agreeable” terms to 
terminate its deal with the Sequoia Gate-
way at Caldwell Avenue and Highway 99. 
Great Wolf was planning to build a 525-
room hotel and indoor waterpark on 35 
acres of the highway commercial center. 
The resort complex would have also includ-
ed restaurants, a meeting space, spas, and a 
family activity center.

Jason Lasecki, corporate communications 

director for Great Wolf, said the company’s 
decision to pull out of the project in Tulare 
County was to focus on other sites already 
under construction.

“As we look to expand the Great Wolf 
Lodge experience to more families, our cur-
rent priorities are to continue investing in 
our existing resorts, successfully open the 
resorts currently under construction and 
pursue growth in areas most under-served 
by Great Wolf Lodge,” Lasecki said in the 
statement.

Tulare County Economic Development 
Director Mike Washam said the timing of 
Great Wolf’s decision had more to do with 
an opportunity for the developer to sell the 
land to someone else. Washam said there is 
another developer interested in purchasing 
the entire 35 acres so the project could end 
on good terms for all involved.

Washam went on to say Great Wolf al-
ready had five parks under construction and 
had concerns about the cost of construction 
materials, high interest rates and a labor 
shortage. He said the company did not say 
if the project would still be viable if it had 
moved faster through the design and plan-

ning phase.
“I think potentially it could have gotten 

done a little quicker and potentially would 
have been under construction by now and 
it would have been one of the ones that 
got through, while maybe one of the oth-
er parks would not at this time,” Washam 
said. “But I can’t confirm that.”

The last major preconstruction item was 
to finalize a sewer agreement between Great 
Wolf, the developer and the City of Visalia. 
Unfortunately, some of the company’s oth-
er projects were progressing faster through 
the preconstruction process and the agree-
ment was not complete by the time another 
offer was made on the land.

“We are extremely appreciative of both 
Tulare County and the City of Visalia for 
their partnership throughout this explora-
tion process,” Lasecki said.

Visalia Mayor Brian Poochigian said the 
city was disappointed by Great Wolf’s de-
cision not to locate in Visalia but that they 
appreciated the cooperative effort between 
the company, county and city throughout 
the process.

See GREAT WOLF on page 4
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CONTACT US
Send briefs via e-mail to
amanda@visaliachamber.org
Call 734-5876. Mail to: 
Visalia Chamber of Commerce 
222 N. Garden St. #300
Visalia, CA 93291
Visit www.visaliachamber.org

Community Loyal Members 
A thriving community starts here!
NEW

The Visalia Chamber of Commerce 
would like to welcome our newest 
members. We encourage individuals and 
businesses to support chamber member 
businesses.

Business Connector Members:
	�Motto Mortgage Destination

Small Business Members:
	�Central Valley Hypnotherapy
	�D.R Horton Central Valley
	�Mini Dumpsters of Visalia

Small Business Nonprofit Members:
	�United Health Centers

RENEWING
The Visalia Chamber of Commerce 

thanks the following companies for 
renewing their commitment to the 
community of Visalia.
Business Connector Members:

	�Bank of America - Main St. 
	�Elite Medical - RTO Systems 
Incorporated*
	�TechCare360 Inc.
	�Tri-Anim Health Service, Inc.*

Small Business Members:
	�Bryan Company
	�Bryson Cancer Care, Inc.*
	�Carroll’s Tire Warehouse*
	�Elaine Rider/State Farm Insurance 

Agency*
	�Four Seasons Handy Market*
	�Goodies Cookies & Specialty Cakes
	�Gunning & Gunning, C.P.A.*
	�Historic Seven Sycamores (Wedding 
& Event Venue)*
	�Kids2Dentist, LLC*
	�Main Street Office Suites / 
Ouzounian Properties*

* Indicates membership in the Visalia Chamber 110% Club.

PROUD MEMBERPROUD MEMBER

Name: Darren Peterson
Company: American Care Hos-
pice
Title: Chief Executive Officer, 
Registered Nurse

American Care Hospice 
Medical Teams offers and pro-
vide a meaningful Patient-cen-
tered experience that will 
guide and support our patients 
through their end-of-life care 
journey. It’s our collective goal 
to provide culturally compe-
tent services for continuity of 
care. We listen and offer mul-
tidisciplinary education and 
holistic, supportive services to 
support the medical, emotion-
al, and spiritual care needs of 
our patients. We ensure our 
patient’s needs are met in a 
timely, ethical and efficient 
manner. Our compassionate 
& competent medical teams 
always work towards our pa-
tients pain management and 
symptom control in effort to 
aid in maximizing their quality 
of life medically, emotionally 
and spiritually. We are always 
proud to be their hospice pro-
vider as we journey with them 
in their final days. 

American Care Hospice com-
pany opened in 2019, was ac-
credited by ACHC in 2020; 
we were also nominated and 
awarded in the Fresno Bee for 
the Best of Central California 
“The People’s Choice award in 
2022.” Additionally, my fami-
ly were featured on the cover 
of Neighbors of Visalia in Sep-
tember 2022 which shares our 
American Care Hospice Mile-
stones. Most recently in Janu-
ary 2023 American Care Hos-
pice received our level II for 
“We Honor the Veterans” Pro-
gram as we continue to col-
laborate with our local Veter-
ans Administration offices/
programs. We’ve been part 
of multiple community Golf 
Tournaments for charities and 
fundraising and we have our 
very own Foundation Program. 
Our Fran Peterson Founda-
tion Program offers and sup-

ports our patients who may be 
in need of home device (heat-
ers, fans, electric wheel chair 
batteries, food, clothing items, 
etc) to make them more com-
fortable and our Foundation 
may also offer referred and ex-
isting patients financial sup-
port who may not otherwise 
have the financial or insurance 
means to retain hospice care/
services.

The interesting thing about 
providing hospice care is that 
everyday and every patient is 
different. We have the privi-
lege of serving comfort care 
to a range of patients who are 
ethnically, culturally, religious-
ly, politically, financially who 
live various level of care home 
and skilled nursing facility set-
tings that are all different. All 
our patients are fighting or 
surrendering to a terminal ill-
ness and our compassionate 
and competent medical teams 
provide quality care to ensure 
they have a dignified transition 
from this physical life to what-
ever belief system they have to 
their next. Understanding and 
honoring each individual end 
of life path is not only interest-
ing but a privilege.

American Care Hospice has 
a very proud position when it 
comes to honoring our Veter-
ans both off and on hospice 
services. Part of We Honor the 
Veterans partner program is to 
achieve levels. Our company is 
progressive and available to of-
fer our community and local 
non-hospice Veterans break-
fast, lunch, and early dinners 
around the Central Valley as 
we offer and provide Veterans 
Centric Education and infor-

mation about hospice and Vet-
eran benefits and services.

We also have a special Mili-
tary Veteran to Veteran Volun-
teer service program to honor 
and strengthen our local com-
munity Veterans while assist-
ing and caring for our hospice 
Veterans. When a local Veteran 
can provide a 1:1 with our hos-
pice Veteran, there is some-
thing very honorable about 
that exchange while visiting 
with one Veteran to anoth-
er for emotional, military, and 
supportive end of life care ser-
vices.

American Care Hospice is 
one of the fastest and leading 
hospice company serving the 
Central Valley. I get to oversee 
and work closely with some 
of the most seasoned Medical 
Directors, Registered Nurs-
es, Licensed Vocational Nurs-
es, Home Health Aides, Social 
Workers, and Spiritual Coun-
selors that specialize in hos-
pice end of life comfort care. 
We extend our services from 
Tulare, Kings, Kern and Fresno 
Counties. Being locally owned 
and operated as a local busi-
ness owner. I care about our 
community, patients and their 
family’s. I’m invested in the 
well-being of our community 
and it’s future. It’s a privilege 
to serve the community where 
I live.

Community Networking and 
the excellent opportunity to 
meet other business owners 
at ribbon cutting ceremonies 
to support local business has 
been such an honor.

Our hospice staff has heard 
so many times that families 
wish they would have cho-
sen hospice care sooner. The 
correlation between coming 
on hospice care for a life lim-
iting terminal illness sooner 
than later increases and adds 
to one’s quality of life for how-
ever, extended time they have 
left. We pride our self in aiding 
to their dignity and comfort. I 
know my company American 
Care Hospice makes a differ-
ence in the comfort and qual-
ity in the life’s of our patients 
in their final days. I would like 
Visalia to know we are avail-
able anytime for any end of 
life questions. We are here to 
offer support in any way we 
can when it comes to sensi-
tive and meaningful conversa-
tions around end of life com-
fort care.

MEMBER SPOTLIGHT

VISALIA CHAMBER 
ANNOUNCES 
BOARD SLATE FOR 
2023

Pursuant to the bylaws of the 
Chamber, a nominating commit-
tee was appointed by the board 
to solicit candidates for the 
board. The opportunity to ap-
ply was also promoted through 
the Chamber newsletter earlier 
this year. The nominating com-
mittee has recommended, and 
the board has accepted, the 
following to be candidates for 
the board: Samantha M. Rum-
mage-Mathias, Tony Evangelo, 
Chad Vawter, and Randy Was-
nick. The bylaws require that we 
notify the members of this slate 
of candidates, as well as the op-
portunity for members to nom-
inate other candidates by peti-
tion. 

In order to nominate an alter-
native candidate for the board, a 
petition signed by fifteen mem-
bers of the Chamber must be 
received by the Chamber with-
in 10 days of this notification 
(Wednesday, April 5, 2023). If 
no additional nominees are sub-
mitted, the proposed slate listed 
above will be elected to serve on 
the Board starting July 1, 2023. 
If one or more names are sub-
mitted by petition, then a bal-
lot will be sent to all Chamber 
members to elect the new di-
rectors for this term. If you have 
questions about this notice or 
the process for selecting board 
members, please contact Gail 
Zurek at the Visalia Chamber of 
Commerce at 559-734-5876. 

Impact 
Leadership 
Conference to 
bring together 
community 
leaders for 
networking 
and education

The Visalia Chamber of Com-
merce is pleased to announce its 
annual Impact Leadership Con-
ference, scheduled to take place 
on April 20, 2023. The confer-
ence brings together community 
leaders from various industries 
to network and learn from some 
of the most successful and influ-
ential leaders.

The Impact Leadership Con-
ference is a valuable opportuni-
ty for attendees to gain insights, 
knowledge, and skills from suc-
cessful leaders in different fields. 
The conference offers a chance 
to learn from renowned key-
note speakers, participate in ed-
ucational sessions, and network 
with other community leaders.

This year’s keynote speaker is 
Libby Spears, a renowned speak-
er, author, and leadership con-
sultant. Libby Spears is known 
for her expertise in communi-
cation, leadership development, 
and change management. Her 
presentation, “Meet me around 
the Campfire,” will provide at-
tendees with practical strategies 
for improving communication 
skills and building better rela-
tionships with their teams.

“We are thrilled to have Lib-
by Spears as our keynote speaker 
for the Impact Leadership Con-
ference,” said Gail Zurek, Pres-
ident and CEO of the Visalia 
Chamber of Commerce. “Her 
expertise in leadership and com-
munication is sure to provide 
valuable insights and strategies 
for our attendees.”

In addition to the keynote pre-
sentation, the conference will 
feature educational sessions led 
by experienced leaders in vari-
ous industries. Attendees will 
have the opportunity to learn 
about leadership and manage-
ment techniques, best practices 
for organizational success, and 
much more.

The Impact Leadership Con-
ference is an excellent oppor-
tunity to network with other 
community leaders, learn from 
successful leaders, and gain valu-
able insights and skills to im-
prove leadership effectiveness.

To register for the Impact 
Leadership Conference, please 
visit visaliachamber.org/impact. 
Early bird pricing is available un-
til March 31, 2023.

B of A buys 
100 boxes of 
cookies from 
excited Girl 
Scouts in 
Visalia

Girl Scout cookie sales in 
Visalia have been a bit slower 
than usual this year, so the girls 
of Troop 7015 were especially 
thrilled when a Bank of Ameri-
ca vice president strolled up to 
the cookie table in front of the 
Save Mart on West Goshen Av-
enue last Saturday, asked them 
how sales were going, and then 
announced that she was going to 
buy 100 boxes.

It’s the fourth year in a row 
that Bank of America has bought 
a big order of cookies from a 
lucky troop in the Fresno/Visa-
lia area. Veronica Lopez, the 
bank’s business banking senior 
relationship manager who an-
nounced the big purchase, said 
the bank supports the program 
for several reasons.

“Besides the fact that the Girl 
Scouts is an incredible organi-
zation with fantastic cookies, 
we’re also supporting financial 
literacy from a very young age,” 
Lopez said. “By selling cookies 
each spring, the girls learn a lot 
about sales, marketing, finance, 
budgeting and planning – many 
of the same financial education 
skills the bank offers free to res-
idents.”

Troop Leader Sarah Gibson 
said the girls staffing the table 
were overjoyed at the big sale.

“They were really excited, and 
it was a big treat for all of us,” 
Gibson said. “We try to make 

our troop free for all our fam-
ilies, and cookie sales support 
memberships, badges, vests and 
outings. We don’t ask the fam-
ilies to pay for anything unless 
it’s really out of the ordinary.”

She agreed that besides fund-
raising, the girls learn important 
life skills. Gibson said the young-
er girls in particular are ahead of 
their grade level in math due to 
learning how to multiply boxes 
sold and that all gain valuable 
soft skills such as speaking con-
fidently in public.

There are 22 girls this year in 
Troop 7015, ranging from Dai-
sies and Brownies up to Juniors. 
Next year, a couple of Juniors 
will even move up to become 
Cadets.

Of course, the good news 
about slower sales is that area 
residents have two more weeks 
to stock up on Thin Mints, Sa-
moas, Adventurefuls and all the 
other varieties of deliciousness 
to keep them in cookie heaven 
until next spring.

SUBMITTED PHOTO   

Visalia-based Girl Scout Troop 7015 was overjoyed when Bank of Amer-
ica bought 100 boxes of cookies from them in front of the Save Mart store 
on West Goshen Avenue. From left are BofA’s Ashley McIntosh; Girl Scouts 
Bradie Lenaburg, Evelyn Gibson, Sadie Gibson and Ava Gibson; BofA’s Ve-
ronica  Lopez; and troop co-leader Rebekah Lenaburg.

FINAL  |  4/3/23  9 CDT  |  RP



visaliachamber.org • April 2023 | 3/VisaliaChamber @VisaliaBiz /VisaliaChamber

 Published by The Sun-Gazette § April 5, 2023	 Business Update § Visalia Chamber of Commerce § U3

How can I 
partner with 
the Chamber on 
a workshop for 
members?
We love to partner with members! Does 
your business offer a resource for 
fellow members and our community? 
Contact me directly to brainstorm on 
ways we can partner.

Have a question about the Chamber?
Send me a message: 
Jena@visaliachamber.org

Gateway Church donated 10,000 pounds of 
food to Visalia Emergency Aid Food Pantry. 
The Food Pantry feeds 1,100 households (2,300 
children) each month.

Family HealthCare Network announced 
their newest provider to their Visalia School 
Site: Destinee Bowden, PA-C, who specializes in 
Women’s Health, Family Medicine, and Psychi-
atry. 

Bank of the Sierra donated $28K to Asian 
Pacific Community Fund for College Scholarship 
Program. The scholarships will be awarded to 
high school seniors within the Bank’s footprint, 
including Tulare County. In addition, the bank 
awarded 250K in grants to nonprofits during the 
second half of 2022 including to Salt + Light 
and Self-Help Enterprises.

Tulare County Health Officer, Dr. Karen 
Haught retired in March following an extensive 
career in public service spanning over 20 years.

Kaweah Health welcomed their first class 
of 25 employees to the Kaweah Health School of 
Nursing with Unitek.

Century 21 Jordan-Link & Company 
honored sales associate Vincent Arbizo with the 
2022 Century 21 President’s Producer Award. 

The annual award is bestowed upon those Cen-
tury 21 System sales affiliates that earn the Cen-
tury 21 Centurion award and the Century 21 
Quality Service Pinnacle Producer award in the 
same calendar year. Sales affiliate Eevoy Saesse 
was also recognized with the Century 21 2022 
Quality Service Pinnacle Producer Award, too.

Farmer Bob’s World has partnered with 
Central Valley Regional Center (CVRC) 
to provide an opportunity for CVRC members 
with developmental disabilities to come and en-
joy Farmer Bob’s World.

Valley Strong Credit Union hosted Mem-
ber Appreciation Day in February. Branches pro-
vided refreshments and goodies to patrons with 
the opportunity to win local gift cards.

Assistance League of Visalia will host 
a fun Evening at The Derby at Visalia Country 
Club on April 29th. The event will feature a si-
lent auction, races, prizes, and dinner. 

Tachi Palace Casino Resort announced 
multiple construction enhancement projects to 
their property in celebration of the casino and 
resort’s 40-year anniversary. A grand opening 
is scheduled for May to celebrate the improve-
ments. 

Save Mart Companies hosted a Friends Feed-
ing Friends food drive in late 2022. More than 
12,000 pounds of food was collected and distrib-
uted in March to Central California Food Bank. 
The food collected will create more than 14,500 
meals for families throughout Central California.

Re/Max Visalia participated in Kid’s Day 
2023 collecting donations for Valley Children’s 
Hospital

Congratulations to Topograph who won a 
Best of Show award for their work with Com-
ponent Coffee and a Silver award in identity 
design for 1852 Brew Co. Topograph was hon-
ored at the 2023 American Advertising Awards 
Fresno.

KAWEAH HEALTH

RE/MAX VISALIA

Quality of Life – Day Session
Rik McNeil

The Leadership Visalia 
group for 2022-2023 gath-
ered for a day session ad-
dressing the Quality of Life 
on March 10, 2023. The 
group was hosted at the 
Workforce Investment Board 
on Main Street in Downtown 
Visalia, where they enjoyed 
breakfast while preparing for 
an exciting day.

After orientation, the first 
session began. CEO and R.N. 
Darren Peterson of American 
Care Hospice addressed the 
group to discuss maintaining 
quality in the final season of 
life through hospice care. Darren was joined by his wife Diana Peter-
son, Hospice Liaison and R.N., and Community Outreach Director 
Sharon Crook-Allison, a Leadership Visalia alumni. After beginning 
a career in law enforcement, Darren was drawn to nursing, complet-
ing his education and obtaining his R.N. license. He didn’t expect to 
enjoy hospice work, but quickly found satisfaction in helping his pa-
tients navigate a difficult time while maintaining dignity and a degree 
of control over their last stages of life. While working in hospice care, 
he watched many companies be swallowed up by larger corporations 
and became concerned over the quality of care provided. He decided 
to start American Hospice Care to provide the level of care that he be-
lieved all hospice patients are entitled to. Darren believes that main-
taining quality of life for a patient rests on the care team and their 
responsibility to develop a plan of care directed by that patient. The 
team at American Care Hospice includes Registered Nurses, Phy-
sician Assistants, Social Workers, Licensed Practical Nurses, Home 
Health Aids, and others who work toward a plan of care that address-
es the patient’s changing needs as they shift focus from a cure to ex-
periencing the end of life with respect, comfort, and dignity. During 
the session with Darren, some members of the group related their 
own experiences with hospice care, both good and bad. Through dis-
cussion, it became apparent that consulting hospice care earlier in 
the process will directly affect the quality-of-life experience for the 
patient and their loved ones. American Care Hospice was recognized 

in 2022 with 
the Best of Cen-
tral California 
People’s Choice 
award in 2022. 

This year, Darren’s team received recognition as a Level 2 hospice 
care provider, and for their We Honor the Veterans program. Amer-
ican Care Hospice co-ordinates a volunteer program for community 
members who can visit or run errands for patients while they settle 
into hospice care. 

Tosha Pequeno joined the group for the next discussion. Tosha has 
been with Valley Strong Credit Union for over 18 years, beginning 
with the High School Branch program at Ridgeview High in Kern 
County in 2004. Tosha relocated to Visalia in 2020 to help lead the 
opening of Valley Strong branches in Tulare and Kings County, and 
immediately focused on outreach and developing strong roots with-
in the community. In her dialogue with the group, Tosha discussed 
the importance of financial health as a quality-of-life issue, begin-
ning with financial literacy to establish an early and comprehensive 
relationship with personal finances. Valley Strong offers financial 
courses, credit education, budgeting assistance, and a gamified mo-
bile app to help develop financial skills and knowledge. Additionally, 
Valley Strong offers free informational workshops on a variety of im-
portant financial topics, including budgeting, financial emergencies, 
mortgages, and identity theft. In the time since Tosha relocated, she’s 
become a valued member of the community, working closely with 
Visalia Rawhide, the International Agri-center, and is a board mem-
ber for the Visalia Chamber of Commerce. In addition to her discus-
sion of financial quality-of-life, Tosha outlined some of the benefits of 
community involvement Visalia, siting the collaborative nature of the 
people, and the willingness to welcome new partnerships and ideas. 

After a short break, the Leadership Visalia group took a short rainy 
walk to Oak Street Studios Fitness, where Michelle Miller and Me-
lissa Hulsey introduced Leadership Visalia to another issue in qual-
ity-of-life: maintaining health, mobility, and fitness. Michelle relat-
ed her journey to opening the studio, and the satisfaction she gets 
through working with clients in Pilates. Melissa shared that her jour-
ney with Pilates began when she sought relief from back pain over 10 
years ago. A career in marketing dictated many hours at a desk, and 
she experienced pain daily. Through Pilates, she was introduced to 
the reformer and learned to strengthen her core, alleviating the pain 
and immediately improving her overall health and quality of life. The 
class then divided into two groups, with one group learning to work 
with the spring-controlled reformer for a full-body workout to pro-
mote strength, flexibility, and balance. The other half of the class ad-

journed to the adjoining studio to participate in a TRX workout, chal-
lenging the body’s core in every exercise to develop balance and core 
strength. After 15 minutes, the groups switched machines and rooms 
so that each could experience the other workout.

After an invigorating half-hour session, the two groups convened 
again, and walked several blocks to the Visit Visalia visitor center on 
Main Street. In the center, Tourism Marketing Director Suzanne Bi-
anco discussed the purpose and mission of the Convention & Visi-
tors Bureau in bringing meetings, conventions, and visitors to Visalia 
through incentives, presentations, and marketing of the venues, ho-
tels, and facilities available for visitors. Tourism is a major economic 
driver in the region, contributing to our local businesses, and bring-
ing valuable revenue to the area to drive quality-of-life. Recently Visa-
lia was designated the first-ever Certified Autism Destination in the 
country by the International Board of Credentialing and Continuing 
Education Standards. Local tourism partners have made a focused ef-
fort to address the needs of autistic travelers and their families. A re-
cent study showed that 87% of parents with an autistic child do not 
travel. The new designation and recognition allow travelers to access 
the knowledge and assistance to enjoy accessible travel to Visalia and 
the nearby national parks. 

The group then walked the short few blocks back to the Work-
force Investment Board, and enjoyed a tasty lunch provided by Visalia 
Eatery, and sponsored by Valley Strong Credit Union. During lunch, 
Leadership Visalia discussed progress and strategy for the communi-
ty project for the 2022-2023 class, a mural to call attention to a pro-
mote mental health in the youth in our area. 

After lunch, the next session began, with Stephanie Young J.D., 
who provides paralegal services in the South Valley. Stephanie intro-
duced Visalia attorney Michael Brown to the discussion, allowing the 
group to focus on quality-of-life through estate and medical planning, 
and how each can vastly affect live-changing events. The examples 
given made a strong case for maintaining control over how one’s es-
tate and property is handled in the event of death or incapacitation. 
Statistics shared in the discussion made it clear that many people 
don’t plan for these events, and the effect on what they wish to leave 
behind for their heirs is startling. 

The day session on quality-of-life was unfortunately interrupt-
ed by a real-life development, as our valley was experiencing high-
er-than-normal rainfall and flooding potential. The facilitator and 
several community leaders in the group were notified of a possible 
impending flood danger and made the decision to cut the day short 
for the safety of those involved.

PHOTO BY RIGOBERTO MORAN / THE SUN-GAZETTE   

The Book Nook has brought a bookstore back to downtown Visalia for the first time in decades. On March 3, the 
bookstore hosted a poetry reading by a Redwood High student.

The Book Nook celebrates local teen 
author with First Friday Spotlight

Fifteen-year-old Visalia native was featured guest reader at art hop

When the First Friday Art 
Walk returned to Downtown 
Visalia on March 3rd, local art 
lovers found a truly unique ex-
perience at the heart of The 
Book Nook on Main Street. 
15-year-old local author, Don-
ya Hassanshahi, was featured as 
the guest reader, as she shared 
selections of poetry from her 
first published book.

Hassanshahi, a sophomore at 
Redwood High School, started 
writing her poetry during her 
COVID-19 quarantine in Sep-
tember 2020. Over a span of 
nearly 2 1/2 years, Hassansha-
hi’s one-time exercise in ex-
pressing her feelings ultimately 
led to her writing more than 100 
poems, all centered around her 
growth from adolescence into 
young adulthood during a glob-
al pandemic. As she entered her 
sophomore year at Redwood, 
Hassanshahi fine-tuned her col-

lection down to her 85 best po-
ems, which were published to-
gether as one complete book in 
January 2023. 

“People my age don’t get 
many opportunities to share 
themselves like this,” said Has-
sanshahi. “I’d love to inspire 
other young adults my age, but 
I also hope adults can see that 
teenagers have a different view 
from what they typically expect. 
I hope someone who finds my 
book feels inspired, and says 
‘Well, if a 15-year-old can write 
and edit a book on her own, 
why can’t I?’”

Hassanshahi’s book, The 
Fairy Without Wings is available 

at The Book Nook, which offi-
cially opened its doors in Octo-
ber 2022. Owned and operated 
as a division of Family Health-
Care Network, The Book Nook 
serves as the newest addition to 
FHCN’s literacy initiative with 
the goal of increasing literacy 
rates through Visalia and the 
surrounding communities.

“Donya is an exceptional ex-
ample of the stories we love to 
see throughout the San Joaquin 
Valley: someone who is fear-
lessly pursuing her dreams,” 
said Kerry Hydash, President 
& CEO of Family HealthCare 
Network. “We are so excited to 
celebrate Donya’s story at The 
Book Nook on Friday, as part of 
our continued commitment to 
the children of the communities 
we serve.”
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Chris Gilbride 
Office of Media and Public Information 
SoCalGas

Southern California Gas Co. (SoCalGas) today announced $10 
million in shareholder funding to help customers with bill assis-
tance and to bolster community resources for those who may be 
struggling financially. 

The company committed $5 million in shareholder funding to the 
Gas Assistance Fund, a program administered by the United Way 
that provides income-qualified customers with one-time grants to 
help pay their natural gas bills. The contribution is the largest in 
the fund’s 40-year history and will help the United Way expand ac-
cess to the program to thousands of additional Southern Califor-
nians this winter.  

SoCalGas also announced it will contribute $4 million from its 
donor advised fund to relaunch its popular Fueling Our Communi-
ties program, a collaboration with local food banks and nonprofits 
that has provided free meals and groceries to thousands of Califor-
nians facing food insecurity since 2020.  

In addition, SoCalGas will contribute $1 million in aid from its 
donor advised fund to small restaurant owners through the Restau-
rants Care Resilience Fund, a fund that was started in 2021 to help 
small restaurants with improvements, upgrades, employee reten-
tion and to manage debt, losses and rising costs. 

“This winter’s unprecedented natural gas prices, on top of al-
ready high inflation, have been a real hardship for many Southern 
Californians, especially our most vulnerable, our seniors, and peo-
ple facing difficult circumstances,” said SoCalGas CEO, Scott Dru-
ry. “Thanks to the incredible work of the United Way, and the net-
work of tireless, nonprofit leaders who support our work in the 
community, we will be able to help many more of our neighbors, 
families, and small businesses in cities and towns across Southern 
California this winter.”

“These contributions will provide much-needed relief for some 
of our most vulnerable residents at a time when cold temperatures 
make it harder to turn down the heat,” said Los Angeles County Su-
pervisor Kathryn Barger. “As we learn more about the West Coast 
market conditions that led to unusually high bills, proactive part-
nerships like this one are addressing the immediate very real needs 
of our community. I continue looking forward to what soon may be 
a return to more normal natural gas prices.”

Expanded access to gas assistance fund 
SoCalGas’s latest contribution to the Gas Assistance Fund will 

help the United Way expand income eligibility for the program 
and increase the grant amount available to each qualified custom-
er from $100 to up to $400 for the remainder of the 2023 program. 
Additionally, income-eligible older adults (55+) and those facing 
certain financial hardships may be eligible for extra grant funding.  

“Over the last four decades, the Gas Assistance Fund has helped 
hundreds of thousands of vulnerable Californians who face difficult 
choices during cold months between staying warm and other basic 
necessities like food and medicine,” said Elise Buik, president & 
CEO at United Way of Greater Los Angeles. “This historic contri-
bution will help the United Way dramatically expand our reach and 
allow thousands of individuals, older adults, and families across our 
region to remain healthy and housed this winter.”

Fueling our communities in 2023 
The Fueling our Communities Program began in 2020 as a col-

laboration between SoCalGas and five regional nonprofits to pro-
vide free meals to individuals impacted by the COVID-19 pandem-
ic. During the program’s first summer, SoCalGas and its partners 
provided more than 140,000 meals to 40,000 individuals from un-
derserved communities across Southern California. With its latest 
$4 million contribution, SoCalGas aims to significantly expand the 
Fueling our Communities program via new and existing partner-
ships with food banks and nonprofits with a focus on serving fami-
lies and seniors in need. 

Supporting small businesses 
The Restaurants Care Resilience Fund was started in 2021 to help 

small restaurants with improvements, upgrades, employee reten-
tion and to manage debt, losses and rising costs. SoCalGas has sup-
ported the fund since its inception. 

“What started as a lifeline to restaurants during the pandemic has 
grown into a robust fund to assist small restaurants with grants to 
strengthen their businesses and invest in their people,” said Alycia 
Harshfield, executive director of the California Restaurant Foun-
dation. “SoCalGas’ incredible generosity, commitment, and leader-
ship has a lasting positive ripple effect, and we are proud to partner 
with them again to make such a meaningful impact.” 

Market conditions improve 
After a significant drop in February from January’s unprecedented 

natural gas commodity prices, market prices for March 2023 usage 
are currently forecasted to be significantly lower than February’s 

prices. In addition, the res-
toration of service to an out-
of-state pipeline, which has 
been offline for two years, is 
expected to increase supply 
capacity to the Southwest. 
Consistent with regulato-
ry requirements, SoCalGas 
will file March core procure-

ment prices (rates) with the California Public Utilities Commission 
(CPUC) at the end of February. 

The core procurement rate reflects the price SoCalGas pays for 
natural gas for residential and business customers. That rate chang-
es each month. SoCalGas does not set the price for natural gas. In-
stead, natural gas prices are determined by national and regional 
markets. SoCalGas buys natural gas in those markets on behalf of 
residential and small business customers, and the cost of buying 
that gas is billed to those customers with no markup. 

What caused prices to spike in January? 
According to the US Energy Information Administration (EIA), a 

number of factors have contributed to higher natural gas commod-
ity prices:   

	�Widespread, below-normal temperatures on much of the 
West Coast, including Washington and Oregon;
	�High natural gas demand for heating by customers in areas 
with below normal temperatures;
	�Reduced natural gas supplies to the West Coast from Canada 
and the Rocky Mountains;
	�Reduced interstate pipeline capacity to the West Coast be-
cause of pipeline maintenance activities in West Texas (the 
out of state pipeline mentioned earlier in this news release); 
and
	�Low natural gas storage levels on the West Coast.

According to the EIA, the U.S. set a natural gas consumption dai-
ly record on Dec. 23, 2022, further exacerbating supply and demand 
challenges. 

Several experts discussed these market conditions at a Califor-
nia Public Utilities Commission public hearing earlier this month.

Is additional help available? 
In light of unprecedented market conditions, the California Pub-

lic Utilities Commission voted earlier this month to accelerate the 
California Climate Credit. As a result, SoCalGas customers will re-
ceive a credit of $50.77 in their February or March bill, depending 
on their billing cycle. 

In addition, SoCalGas continues to encourage customers to take 
advantage of programs and services that can help manage usage 
and save costs. 

Eligible customers may sign up for a Level Pay Plan (LPP), for ex-
ample, which averages their annual natural gas use and costs over 
12 months. There are also financial assistance programs for eligible 
customers who are experiencing hardships. 

SoCalGas’ free Ways to Save tool may also help customers with 
energy savings options through a personalized savings plan that of-
fers a household energy analysis, customized energy-efficiency rec-
ommendations, bill comparisons, and energy usage comparisons 
that could help save on natural gas bills. Customers can also sign 
up for weekly Bill Tracker Alerts to monitor natural gas consump-
tion, take steps to reduce usage, and avoid bill surprises.  

Customers can visit socalgas.com/ManageHigherBills for more 
information on the factors that lead to higher bills and ways we 
can help.

About SoCalGas 
Headquartered in Los Angeles, SoCalGas® is the largest gas dis-

tribution utility in the United States. SoCalGas delivers affordable, 
reliable, and increasingly renewable gas service to 21.8 million con-
sumers across 24,000 square miles of Central and Southern Califor-
nia. Gas delivered through the company’s pipelines will continue 
to play a key role in California’s clean energy transition—providing 
electric grid reliability and supporting wind and solar energy de-
ployment.  

SoCalGas’ mission is to build the cleanest, safest and most in-
novative energy company in America. In support of that mission, 
SoCalGas aspires to achieve net-zero greenhouse gas emissions in 
its operations and delivery of energy by 2045 and to replacing 20 
percent of its traditional natural gas supply to core customers with 
renewable natural gas (RNG) by 2030. Renewable natural gas is 
made from waste created by landfills and wastewater treatment 
plants. SoCalGas is also committed to investing in its gas delivery 
infrastructure while keeping bills affordable for customers. SoCal-
Gas is a subsidiary of Sempra (NYSE: SRE), an energy infrastruc-
ture company based in San Diego.

SoCalGas to give $10 million to support 
low-income families, seniors and 

small restaurant owners impacted by 
unprecedented regional gas market prices

Thousands newly eligible for winter bill assistance after SoCalGas bolsters United Way’s Gas 
Assistance Fund with historic $5 million contribution

ADOBE STOCK   

Renewable natural gas is made from waste created by landfills and wastewater treatment plants. SoCalGas is also committed to investing in its gas delivery 
infrastructure while keeping bills affordable for customers.

We are excited to share some 
of the incredible opportunities 
that will be available for Visa-
lia in Unified School District 
(VUSD) students during the 
2023-2024 school year. Our 
teams have been diligently im-
plementing this year’s objec-
tives while developing new op-
portunities to enhance student 
learning. VUSD’s focus for 
this upcoming school year is 
strengthening the foundation 
for learning and advancing aca-
demic opportunities for all stu-
dents.

 Advanced Learning Oppor-
tunities – VUSD will begin to 
plan and build opportunities 
for elementary students to en-
gage in above grade-level expe-
riences that extend their learn-
ing. High school students will 
have access to additional col-
lege course options (Dual En-
rollment) and guaranteed col-
lege admission opportunities 
through increased partnerships 
with local and national univer-
sities. VUSD will increase ac-
cess to academic honor pro-
grams (i.e., Beta Club, National 
Honor Society, etc.) for our 
middle and high school stu-
dents.

	�Visual and Performing 
Arts in Grades K-12 – 
With the passage of Prop-
osition 28, VUSD will 
expand the current Visu-
al and Performing Arts 
(VAPA) curriculum, in-
cluding providing weekly 
art and music to students 
in transitional kindergar-
ten through 3rd grade.
	�Aligned Scheduling in 
Elementary Schools – All 
elementary schools will 
have the same start and 
end times for all students.
	� Investment in Math 1 
and Phonics – Every stu-
dent in grades kindergar-
ten through 2nd grade will 
receive phonics instruction 
from a Board adopted pho-
nics curriculum. This pro-
vides our primary students 
with a strong foundation 
to prepare them to read by 
third grade. Additionally, 
Math 1 in middle school 
will receive high school 
credit to allow students to 
access higher level math 
courses in high school and 
help meet or exceed math 
requirements necessary 
for a post-secondary edu-
cation. 
	�Expansion of Dual Im-
mersion Programs – Our 
current Dual Immersion 
Program will expand to 

Willow Glen Elementary. 
	�Advancing Safety and 
Security – Board invest-
ments in safety and se-
curity will continue to 
be realized throughout 
the system with the im-
plementation of our bus 
app (Transfinder), visitor 
and volunteer sign in and 
staff emergency alert sys-
tem (Raptor). Additional-
ly enhancements in single 
point of entry and cam-
eras are in development. 
The district will continue 
to also focus on both staff 
and student safety train-
ing.
	�One Visalia Connect-
ed - When students are 
connected to a meaning-
ful activity, they do better 
in school. The district will 
increase efforts to ensure 
students are engaged and 
will continue to advance 
opportunities for students 
who need support above 
and beyond what is pos-
sible outside of the class-
room.

In addition to the above foun-
dations for learning and advanc-
ing academic opportunities, the 
district knows that engaged 
families also support student 
achievement.  Therefore, the 
following change for the 2023-
24 school year will occur:

	�Streamlining the Volun-
teer Process – The volun-
teer registration process is 
moving online, saving par-
ents time at registration 
by filling out one form for 
all of their students across 
all district schools.
	� Increased Community 
Engagement - There will 
be multiple opportunities 
for the community to pro-
vide feedback through the 
Visalia Forward 2030 lis-
tening sessions and the 
Board Member community 
connections.  

“Our board has declared that 
every student can learn at a high 
level. And these expansions are 
an investment and commit-
ment by our board to our stu-
dents, staff, and community. We 
welcome families to enroll in a 
VUSD school,” said Superinten-
dent Shrum. 

Visalia Unified unveils ‘What’s New?’ 
for the 2023-2024 school year

“It is unfortunate that the 
current national economic con-
ditions and anti-business regu-
lations coming out of California 
have resulted in their decision,” 
Poochigian said.

Great Wolf did not mention 
state regulations as a factor in 
its decision but did say it was 
“excited to continue support-
ing California’s robust tour-
ism economy with our 500 and 
600 room resorts in Northern 
and Southern California. Less 
than a four-hour drive distance 
away from a majority of Califor-
nia residents, these two resorts 
currently provide a close, conve-
nient and carefree getaway for 
families in the state, while also 
providing more than 1,300 di-
rect jobs and significant tax rev-
enue.”

The city of Visalia was expect-
ed to capture the greatest share 
of off-site visitor spending for 
both general retail and food ser-
vice, about $15 million annually 
as well as supporting 227 jobs 
in local cities, according to an 
economic impact study done by 
Sacramento-based Economic & 
Planning Systems, Inc. (EPS) in 
summer 2022.

Under a tax incentive play ap-
proved by the Tulare County 
Board of Supervisors on July 26, 
2022, the county would rebate 
Great Wolf 100% of the tran-
sient occupancy tax (TOT), also 
known as a bed tax, it collects 
on the resort for the first five 
years, 75% in years six through 
10 and 50% of the tax collect-
ed in years 11-15. Beginning in 
year 16, the county would col-
lect 100% of the TOT, or about 
$6.5 million annually. Great 
Wolf would have used the tax 
rebates to pay their deferred im-
pact fees without interest over 
the five-year initial period to al-
leviate up-front costs of build-
ing the $228 million project. 

The analysis by EPS showed 
the resort would receive about 
$87 million over 15 years from 
the TOT rebate while the coun-
ty would receive $33 million 
over 15 years. The report also 
estimated the county would re-

ceive an additional $1.5 million 
per year in property, sales and 
other taxes, totaling $22.5 mil-
lion over the same 15-year time-
frame. In all, the county expect-
ed Great Wolf to generate more 
than $8 million in tax revenue 
per year. That’s far more than 
the estimated $238,000 the 
county will provide the property 
in services, such as public safe-
ty. EPS said Great Wolf would 
have had a total economic im-
pact from both direct and indi-
rect sources of $1.7 billion in 
Tulare County.

Great Wolf would also have 
been a major job creator. EPS 
estimated construction of the 
35-acre resort would have gen-
erated about 1,000 jobs. Once 
open, the hotel and waterpark 
would have employed an es-
timated 660 people or more, 
as the actual number of rooms 
could be as high as 700. 

Visalia Chamber CEO Gail 
Zurek called the loss of millions 
in sales tax dollars and hun-
dreds of jobs “heartbreaking” 
and said local officials should 
look at this as an opportunity to 
evaluate how it will handle fu-
ture projects of this magnitude.

“While it is easy to blame 
the economy or state policies, 
we need to look hard at what 
worked and what didn’t so we 
can be successful next time,” 
Zurek said. “This evaluation 
process is critical in understand-
ing the most effective ways to 
meet the needs of businesses.”

Washam said Great Wolf’s 
decision to terminate this proj-
ect at this time does not shut 
the door on a possible return to 
the area for another waterpark 
resort in the future. He said Tu-
lare County is strategically lo-
cated between Great Wolf’s ex-
isting resorts in Manteca, Calif. 
and Anaheim, Calif. and is part 
of an overall strategy within the 
state.

“When they are ready to put 
a place back in California this 
area will definitely be the loca-
tion … fingers crossed,” Wash-
am said. “We’re trying to leave 
everyone on good terms and 
hopefully something will work 
out in a few years.”

GREAT WOLF
Continued from page 1
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rules, SVB was no longer cap-
italized as well as it needed to 
be, prompting the FDIC to place 
the bank in receivership 

But that wasn’t the whole sto-
ry. SVB’s niche customer base 
was another big problem. Its 
emphasis on early-stage venture 
capital customers meant its de-
posit base was more concentrat-
ed and less sticky. Many of those 
start-up companies burned 
through a lot of cash recently, 
while funding options such as 
initial public offerings dried up.

One other unique element of 
this story is SVB’s mismanage-
ment of its balance sheet. Its 
heavy exposure to interest rate 
sensitive Treasury and other 
government securities, with in-
sufficient interest rate hedging 
activities, left the bank particu-
larly vulnerable to a run. Once 
the bank was known to be fac-
ing solvency issues, word trav-
eled fast through the venture 
capital community and the de-
posits fled as fast as these en-
trepreneurs could log into their 
online accounts.

With the federal backstop 
now in place and few, if any, 
other large banks facing simi-
lar interest rate risk, any further 
spillover should be limited. One 
potential silver lining is the Fed 
will likely slow its rate hiking 
campaign until confidence in 
banks is restored.

So what should investors do? 
Some caution is warranted as 
sentiment around the banking 
system remains fragile. But we 
believe tactical investors should 
maintain multi-asset alloca-
tions at or near benchmark lev-
els. And don’t lose sight of op-
portunities to potentially add 
risk after the SVB distress pass-
es. Conditions will improve be-
fore long, in our view. For lon-
ger-term, strategic investors 
with well-balanced allocations, 
we would not make any chang-
es at this point.

In closing, SIVB’s niche cli-
entele and its balance sheet 
mismanagement were distinc-
tive contributors of the bank’s 
downfall. Meanwhile, the gov-
ernment’s actions to backstop 
deposits and provide short-term 
funding to banks that need it, 
greatly reduce the odds of a sys-
temic crisis. We may see a bit 
more market volatility than we 
would like to see in the short 
term, but this is not another 
2008.

BANK
Continued from page 1

Sam Ramirez 
Revel Events Co.

 Local venue operator, Sam 
Ramirez, Founder of Rev-
el Events Co, part of The Nax-
on Group, says they will begin 
managing events of the former 
Lamp Liter Inn Convention 
Space this month. A new opera-
tor has acquired the Inn portion 
of the property, leaving the con-
vention space, bar, and resultant 
with no operator. This resulted 
in the convention space cancel-
ling several social events as well 
as local business and service or-
ganizations regular meetings. 
When property owners, the 
Hyde Family, realized the chal-
lenge this presented to clients 
of the former Lamp Liter they 
contacted Revel Events to help 
ensure the successful execution 
of all promised events. 

“Although we’re still explor-
ing more permanent plans our 
goal now is to ensure that all 
the families and service clubs 

who’ve committed to this 
space continue to have the op-
tion to host their events,” said 
Ramirez. Revel Events has be-
gun to contact former clients 
and encourage anyone who was 
previously booked and had their 
event canceled to reach out to 
them for new options. “When 
we realized the situation that 
was created, we knew we had to 
do what we could to assist the 
clients who’d made plans and 
we’re glad to be working with 
Sam and his team to continue 
seeing those through,” said Bri-

an Hyde.
Ramirez says in the coming 

months they’ll begin explor-
ing options to continue serv-
ing the community with the bar 
and bring back some unique op-
tions for the diner. “This prop-
erty has a rich history in Visa-
lia and we’re looking forward to 
engaging the community invite 
them to share how they believe 
we can help return the spaces to 
their former prominence,” said 
Ramirez. “We’re proud to be 
able to steward it through this 
transition”. 

With other local venues in 
Revel Event’s portfolio includ-
ing, Bello Vita, the Woodlands, 
Watermill Grove and The Ma-
son, Revel Events is positioned 
to assist clients with other ar-
rangements as well. 

Those interested in events at 
the former Lamp Liter should 
reach out to Revel Events Co at 
www.reveleventsco.com or by 
calling them at 559-372-9822.

Venue group to operate the
former Lamp Liter Inn Convention 

Space, rebrand as ‘The Hyde’
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The convention center at the Lamp Liter Inn has been taken over by Visalia-based Revel Events Company to reinvigo-
rate the venue to fill a need for meetings and events.

Tulare 
County 
opens new 
public 
health clinic

Tulare County Public Health 
is proud to announce the grand 
opening of its new Tulare Coun-
ty Public Health Clinic in Visa-
lia. The 4,750-square-foot facil-
ity is designed to offer specialty 
services, including various im-
munizations, tuberculosis treat-
ment and prevention programs, 
and services for other commu-
nicable diseases. The County 
of Tulare invested $3 million to 
construct the new clinic com-
plete with three exam rooms, an 
x-ray room, waiting rooms, and 
office space.    

The clinic will house the Tu-
lare County Public Health Im-
munization Program in pro-
viding various recommended 
vaccinations and immunizations 
to residents and those traveling 
abroad. The Tuberculosis (TB) 
Control Program will also be 
available at this new location by 
providing clinical screening, di-
agnosis, and treatment. The Tu-
lare County Public Health Clin-
ic is specifically designed and 
built to prevent the spread of 
infectious diseases and is ideal 
for treating communicable dis-
eases, including Tuberculosis, 
COVID-19, or Mpox (monkey-
pox) by utilizing a Negative Air 
Pressure System. Tulare County 
Public Health also plans to add 
additional clinical and health 
education services at this new 
location for the future in coor-
dination with the nearby Visalia 
Health Care Center.

Lacey Patrick 
Reporter 
The Sun-Gazette

Local community organizations were given 
a total of $51,500 in donations from CalWa-
ter in order to make the lives of residents 
better in the city of Visalia.

On Feb. 22, the California Water Service 
Group (Group) announced it would be do-
nating $1.57 million to community orga-
nizations, first responders and students in 
2022. Among the recipients of these dona-
tions are seven local organizations in Visa-
lia, including the Visalia Emergency Aid 
Council who received $11,000 in funding 
from the Group. This is part of the Group’s 

commitment to enhancing the quality of life for those it serves. 
The utility and its employees gave another $34,270 through an 
employee charitable donation-matching program.

“We are dedicated to making our communities a better place to 
live and work, and to supporting 
organizations that make a mean-
ingful difference for those in our 
service areas,” the Group’s CEO 
Martin A. Kropelnicki said in a 
statement.

The local organizations who re-
ceived funding from the donations 
are: Visalia Emergency Aid Coun-
cil, $11,000; Lions Club, $8,000; 
Children’s Museum of the Sequoi-
as, $5,000; Downtown Visalians, 
$10,000; United Way of Tulare County, $5,000; Valley Oak SPCA, 
$5,000; and Kaweah Delta Hospital Foundation, $7,500.

Director of communications Yvonne Kingman said that the 
VEAC received funding for their winter hunger relief program this 
year. The Children’s Museum funding will go towards construct-
ing their new “wonderful water” exhibit,  meanwhile Kaweah Del-
ta’s funding will go towards their modernization campaign. The 
other organizations will be using the funding for their general 
uses and purpose. 

“Knowing, also, that our employees are the backbone of our 
presence in these communities, through our matching program, 
we support the causes close to our team members’ hearts and 
augment their efforts to help their communities thrive,” Kropel-
nicki said.

Last year, the Group allocated 27% of its community giving ef-
forts specifically to support at-risk, underserve, and disadvantaged 
communities. An additional 20% went to community improve-
ment efforts across the utility’s service areas, 17% for educational 
grants, and 14% to support firefighters, police officers and first re-
sponders. The remainder of the donations assisted various initia-
tives, such as support for veterans, animal welfare and healthcare.

The other recipients of the donation funding include Garden 
Pathways, Salinas Public Recreation Unlimited, Maui Food Bank, 
Valencia Shelter for Victims of Domestic Violence and Gig Har-
bor Peninsula Fish Food Bank. According to the Group’s press re-
lease, all recipients share in their commitment to helping people 
live better lives.

Through its employee charitable donation-matching program, 
Group matches up to $250 per employee per calendar year. All 
contributions are part of the Group’s philanthropic giving pro-
gram and do not affect customers’ rates.

Cal Water 
contributes to 
seven Visalia 
organizations

California Water Service Group donates roughly 
$51,500 to seven local organizations in Visalia to 

help better the lives of residents

Maddi Langton 
Assistant Editor 
The Sun-Gazette

Despite financial trou-
bles causing building clo-
sures and company layoffs, 
Kaweah Health was able to 
open a much needed men-
tal health facility for the 
community. 

On March 8, Kaweah 
Health opened their Cen-
ter for Mental Wellness in 
Visalia. This extension of 
care is part of its contin-
ued commitment to meet 

the demands for mental health services in the 
Central Valley. The center will provide outpatient 
therapy and counseling for people of all ages. The 
1,200-square-foot center will be open from 7:30 
a.m. to 8 p.m. Monday through Saturday and is 
located at 301 W. Noble Ave., Visalia. The need 
for mental health care in the county has been 
around for some time, and only grew for many 
throughout the pandemic.

“Due to the limited number of mental health 
providers, we know how difficult it can be to get 
in to see a therapist. We’re here to help,” Theresa 
Croushore, Kaweah Health’s director of behavior-
al health service line said.

The Center for Mental Wellness is just one of 
the many projects Kaweah Health is working on 
to meet demands for mental health services in the 
Central Valley. A total of five professionals will be 
working as a team to help serve the communi-
ty. They will offer patients services in individu-
al therapy, family therapy, child and adolescent 
therapy, couples counseling, specialized therapy 
groups, EMDR therapy, trauma focused cognitive 
behavioral therapy and play therapy.

The clinic accepts most private insurance, Medi-
care and self-pay; appointments can be made by 

calling 559-624-6875. Additional access to men-
tal health services, including Medi-Cal patients, 
is available through our network of rural health 
clinics.

Gabriela Martinez, a licensed marriage and fam-
ily therapist, serves as lead psychotherapist of the 
four-therapist team. Martinez graduated with 
a master’s degree in counseling from California 
State University, Fresno in 2003 and has been 
working in the field of mental health for the past 
20 years. Martinez will be joined by the follow-
ing psychotherapists: Maria Mendoza, a licensed 
marriage and family therapist; Analis Lopez Gon-
zales, an associate clinical social worker; and Va-
nessa Gutierrez and Julie Andress, who are both 
associate marriage and family therapists. Together 
the group provides services for those as a result of 
major life stresses, trauma, etc.

This is all part of Kaweah’s plan to continue to 
expand their mental health services. According 
to a press release from Kaweah Health, last year, 
they were awarded an $8.7 million grant to fund 
the construction of Tulare County’s first mental 
health hospital for youth. The grant will fully fund 
construction of a 22-bed wing to Kaweah Health’s 
Mental Health Hospital. 

Also last year, Tulare County Health and Hu-
man Services Agency (HHSA) and Kaweah Health 
were jointly awarded a $4.9 million grant from 
California Health Facilities Financing Authority 
for the creation of a child and adolescent Crisis 
Stabilization Unit (CSU). The 12-bed CSU, is ex-
pected to open late this summer in Visalia and be 
open 24 hours a day, 365 days a year. It will pro-
vide crisis intervention services for children and 
youth under age 21.

Kaweah expands mental 
health care

Kaweah Health opens Center for Mental Wellness in Visalia, five 
professionals provide services to the community Monday through 

Saturday 7:30 a.m. to 8 p.m.

Ace is the place for new jobs
By John Lindt 
Sierra2theSea.net

Visalia is now officially the place for Ace.
The new 1.1 million-square foot Ace Hardware logistics center on 

Plaza Drive held a grand opening on March 2 with Mayor Brian Poochi-
gian cutting the ribbon. 

“We are really excited to have Ace invest in our community provid-
ing good jobs to the residents of Visalia,” Poochigian said.

Ace Hardware Corporation, the world’s largest hardware coopera-
tive with 3,600 affiliate retailers, announced plans in August 2021 to 
open a new Retail Support Center in Visalia, Calif. The new facility has 
been under construction for 16 months and will employ more than 400 
people in the area. It will also augment the company’s Rocklin, Calif. 

(Greater Sacramento Area) and 
Prescott Valley, Ariz. distribution 
centers and will be centrally lo-
cated in California, between Sac-
ramento and Los Angeles.

The company was brought to 
Visalia by Arizona-based devel-
oper Seefried Industries. They 
are leasing the building to Ace. 
Seefried is developing two more 
spec projects in Visalia includ-
ing a 553,500 square foot facility 
next door to the new Ace com-
plex. They also have a contract  
to develop a huge, 280-acre in-
dustrial park north of Riggin 
Street and just west of Shirk Av-
enue.

The Ace building is located 

RIBBON CUTTINGS

Family Eye Care Optometry located at 5501 W Hillsdale Ave, Ste. 
#D, hosted a ribbon cutting in celebration of their grand opening. 

Schedule an appointment by calling (559) 625-5464.

Ace Hardware Distribution Center celebrated their grand opening 
with a ribbon cutting. The one-million square feet facility is 

located at 2045 N Plaza Drive. See ACE on page 6
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Kaweah Health hosted a ribbon cutting ceremony for the grand 
opening of their Center for Mental Wellness. The center is located 

at 301 W Noble Ave.

Sequoia Vein & Wound hosted a ribbon cutting in celebration 
of their grand opening. They are located at 4050 S Demaree St. 

Schedule an appointment by calling (559) 713-6478.

Rush Bowls hosted a ribbon cutting in celebration of their new 
Visalia location at 3225 S Mooney Blvd.

Valley Pacific Petroleum celebrated the grand opening of the 
newest CNG station with a ribbon cutting. The station is located 

at 8835 W Goshen Ave.

For over 50 years, the City 
of Visalia has offered an annu-
al survey to its residents in order 
to evaluate City services and re-
ceive opinions from those who 
live, work and play in Visalia. This 
year’s survey is now available and 
will remain open to all Visalia res-
idents through March 24. 

The 2023 Public Opinion Sur-
vey can be completed in English 
or Spanish online at www.visa-
lia.city/survey or a physical survey form can be 
picked up and returned at a variety of City of 
Visalia buildings. In addition, an in-person sur-
vey will be conducted to ensure that more citi-
zens are heard. 

Every year, The Citizen’s Advisory Commit-
tee (CAC) conducts the survey with approv-
al from City Council and support from City of 
Visalia staff. While the foundation of the survey 
remains unchanged each year to highlight trends 
and measure comparative data, this year’s sur-
vey focuses on determining what services are 

important to 
Visalians. 

The sur-
vey includes 
q u e s t i o n s 
that ask re-
spondents to 
rate various 
City services 
and programs 
ranging from 
Police and 
Fire emergen-
cy responses 
to recreation-

al activities and road maintenance. 
Respondents have the opportu-

nity to help shape the future of 
Visalia by offering feedback and 
even their ideas directly to the 
City and City Council. 

To aid the City’s efforts in reach-
ing all Visalians, businesses can 
place flyers with QR codes direct-
ing customers to the online survey 
at their counters or offices. To re-

quest flyers and help maximize response rates, 
email communityfeedback@visalia.city or call 
(559) 713-4404.

In addition to the Public Opinion Survey, the 
Visalia City Council has created another oppor-
tunity for citizens to share their feedback or ask 
questions in a casual one-on-one setting. Coun-
cil Corner is hosted on the second Monday of 
each month at City Hall, located at 707 W. Ace-
quia Ave. Walk-ins are available from 5:30 to 6 
p.m. and ap-
po in tment s 
are available 
from 6 to 
6:40 p.m. To 
schedule an 
appointment 
for any 2023 
Council Cor-
ner, visit bit.
l y / c o u n c i l -
corner or call 
(559) 713-
4404. 

CITY UPDATE

Help shape the future of Visalia 
take the public opinion survey

ENGLISH SURVEY SPANISH SURVEY

ployers for employees who com-
plete training and remain em-
ployed for a specific time. As a 
joint business-labor state agen-
cy, it funds training to ensure that 
employers have the skilled work-
ers they need to compete locally 
and globally. 

The COS Training Resource 
Center recently heard from Eddie 
at Kawneer, who attended the Su-
pervisory Academy, “I have used 
many of the techniques we have 
learned, especially about changes 
in the workplace and reading per-
sonalities. I feel it has made me a 
more valuable team member and 
it has opened my eyes to percep-
tion.”

In addition, from a Better Buys 
survey, it was discovered that 
92% of employees value access 
to professional development, and 
companies can have a 34% higher 
retention rate for employees with 
this access. Evidently, training is 
essential for all companies in the 
current “Great Resignation” age. 
While keeping your employees 
and their talents, your employ-
ees need to know that you, as an 
employer, are investing time and 
money into their professional 
growth. The next time you decide 
to hunt for the perfect employ-
ee training for your organization, 
you might end up saying “yes” 
when you check out the trainings 
offered by the COS Training Re-
source Center. 

To inquire more information 
about training or ETP with the 
COS Training Resource Center, 
email trainingcenter@cos.edu, 
phone (559) 688-3130 or visit 
cos.edu/trainingcenter.

COS
Continued from page 1
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at 2045 N. Plaza Drive, on an 
81-acre site just over two miles 
north of the interchange of state 
routes 99 and 198. It features 
a cross-dock configuration, of-
fering 155 dock-high and four 
grade-level loading doors, 40-foot 
clear height and 140-foot-deep 
truck court. An approximately 
20,000-square-foot office is part 
of the development as well as a 
348,528-square-foot potential 
future expansion. Contractor on 
the big project was Clayco.

Ace officials are proud of their 

new California facility.
“Ace Hardware continuously 

evaluates distribution capabilities 
to ensure we meet our growing 
business demands and offer the 
best support and service to Ace 
retailers and our wholesale cus-
tomers,” said Jeff Gooding, cor-
porate vice president of market-
ing, Ace Hardware. “Opening this 
new facility is essential for Ace to 
keep up with our historic growth 
and better serve our network of 
retailers, and ultimately, our Ace 
customers.”

The Visalia facility features new 
technology, a climate-controlled 
environment, and improved au-
tomation to help streamline and 

enhance operations—and impor-
tantly includes room to expand.

Ace has recently built or is in 
the process of building several 
new facilities around the coun-
try as the company continues to 
grow. Ace’s network of distribu-
tion facilities, strategically locat-
ed around the world, serve more 
than 5,500 retail locations. The 
new Visalia distribution center 
will serve more than 300 Ace af-
filiated stores in multiple states.

The need for more warehouse 
space was mentioned in the com-
pany’s third quarter earnings re-
port in November. Ace’s whole-
sale operating expenses increased 
$24.9 million, or 15.8%, from 

the third quarter of 2021 partial-
ly due to “greater lease expense 
driven by the expansion of our 
warehouse space and increased 
advertising expenses.” The hard-
ware cooperative’s wholesale op-
erating expenses as a percent of 
wholesale revenues increased to 
9.0 percent in the third quarter 
of 2022 from 8.6 percent in the 
third quarter of 2021 as the com-
pany reported record third quar-
ter revenues of $2.2 billion, an 
increase of more than $230 mil-
lion over 2021. Net income was 
$100.6 million for the third quar-
ter of 2022, an increase of $1.3 
million from the third quarter of 
2021.

ACE
Continued from page 5
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