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BRIEF: ‘GROWING CREATIVITY’ 

In response to Our Future City Phase 1, this Research & Development brief focused upon developing Goal 1: ‘Growing 
Creativity’. 

Focus: The development of creative thinking skills and behaviours through arts and cultural engagement. 

Desired Outputs: 

 Highlight and summarise links between Our Future City Phase 1 report/goals and findings of related research. 
Identify some key building blocks Our Future City can use to work forward and align to arts and cultural activity. 

 Attend first Design Workshop and present findings of research to act as stimulus for discussion/development. 

 Generate a wider set of questions related to ‘Growing creativity’ for the Creativity Design Workshop 1 to 
consider. 

 

APPROACH 

The brief required research demonstrating both breadth and depth of understanding, to be carried out over 4 days 
(including a presentation for Creativity Design Workshop 1 and debrief meeting). At this stage it was agreed that the 
majority of research would be desk-based, with a small amount of discussion with individuals, including children and 
young people (this is to be further developed at a later stage). 

The research encapsulated the following: 

 Definitions and understanding of creativity, and the value placed upon it 

 Components of creativity (including behaviours, skills, processes and values) 

 Broad themes grouping the components 

 Age-related progression of creativity components 

 The creativity landscape in UK education (though it is acknowledged that the project must not be limited to 
educational settings and contexts) 

 International practice to support/develop creativity (including – though notwithstanding - examples from 
within arts and culture) 

 Questions Arising 

 Recommendations 

The research included academic, professional and media sources. Key references are marked at the end of this report 
(it was decided that these did not need to follow an academic referencing system at this stage of the project). 

The summary presentation can be found at http://prezi.com/x3j0k7_bx9by/?utm_campaign=share&utm_medium=copy 
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DEFINITIONS & UNDERSTANDING OF CREATIVITY 

The research revealed an array of definitions (including the following) which offered insight into slight variations of 
understanding and value placed upon it. Overwhelmingly, the themes running through the definitions were: 

 New/original/novel ideas (into reality) 

 To have value 
 Not a talent (of a few), but a way of being (for all) 
 Process (activity) and product (solution) 
 Everything, everywhere, for everyone 

 

It was agreed that the working definition to be used for OFC, from Sir Ken Robinson was: 
 

“Creativity is the process of having original ideas that have value.” 

 
 

• “Creativity is the process of bringing something new into being. Creativity requires passion and commitment. It 

brings to our awareness what was previously hidden and points to new life. The experience is one of 

heightened consciousness: ecstasy.” - Rollo May, The Courage to Create (1994) 

• “Creativity is the act of turning new and imaginative ideas into reality. Creativity is characterised by the ability 

to perceive the world in new ways, to find hidden patterns, to make connections between seemingly unrelated 

phenomena, and to generate solutions. Creativity involves two processes: thinking, then producing. If you have 

ideas, but don’t act on them, you are imaginative but not creative.” - www.creativityatwork.com (2015) 

• “Creativity is not a talent. It is not a talent, it is a way of operating.” – John Cleese (2015) 

•  “Too often, companies and individuals assume that creativity and innovation are the domain of the ‘creative 

types’. But two of the leading experts in innovation, design, and creativity on the planet show us that each and 

every one of us is creative.” - David Kelley & Tom Kelley, Creative Confidence (2013) 

• “Creativity is, in a word, everywhere.” – The Guardian (2015) 

• “an explicit decision to be creative, along with a meta-cognitive awareness of the creative process” can do 

much to enhance “long-term creative results” - Karlyn Adams, Sources of Innovation and Creativity (2005) 

• A "mental activity performed in situations where there is no prior correct solution or answer" (Encyclopedia of 

Creativity, vol. 2, "Teaching Creativity") 

• A "process of developing new, uncommon, or unique ideas” / The "generation of novel, useful ideas“ – Iowa 

State University 

• “Creativity is an incredibly valued human attribute in every single human endeavour, be it work or play… In art, 

science and business, creativity is the engine that drives progress. As a practicing psychiatrist, I even see its 

importance to interpersonal relationships. People who can think creatively and flexibly frequently have the best 

outcomes.” - Allan Reiss, MD, professor of radiology and of psychiatry and behavioural sciences 

  

http://www.creativityatwork.com/
http://www.nagc.org/index.aspx?id=565
https://med.stanford.edu/profiles/allan-reiss
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COMPONENTS OF CREATIVITY (& BROAD THEMES) 

Key research drawn upon to generate an understanding of the components of creativity included: 

 Tina Seelig’s Innovation Engine (2013) 

 Sir Ken Robinson’s 8C’s (2015) 

 Mobley’s IBM leadership research (1956) 

 Amabile’s Components of Creativity (1998) 

 Matthews & Foster Beyond Intelligence (2014) 
 

Through a broad trawl of the available resources, five broad themes were created to frame the primary behaviours, 

skills and values of creativity: 

 

 

 

 

 

 

 

 

 

 

 

 

The themes are interdependent (and interrelated) and when part of a creative process, they work 

cyclically. This is based upon research on ‘flow state’:  

 

IMAGINATION 

ATTITUDE KNOWLEDGE 

OWNERSHIP 

ENVIRONMENT 

(Cyclical & 
Interdependent) 
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Each theme is of equal weighting in terms of this initial research, and they are broken down into the 

following primary components (pictures taken from the Prezi presentation summarising the findings 

for Design Workshop 1 in February 2016).  

NB Environment is shown as slightly larger in order to make the text clear. 
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AGE RELATED PROGRESSION OF CREATIVITY COMPONENTS 

Key research drawn upon to generate an understanding of the age-related progression (and assessment) of creativity 

components included: 

 Creative Partnership: Durham & Sunderland Creativity Wheel (2011) 

 Spencer et al. Progression in creativity (2012)  

 George Land’s Creativity Test (1968) 

 Craft et al. Teacher stance towards creativity (2007) 

Assessment of creativity was considered in terms of developing the research around the primary components, and to 
consider how conclusions are drawn about ‘levels’ or ‘abilities’ of creativity. Further detailed research in this area is 
recommended. 

Using the research, broad patterns of activity (over time) were applied to the five themes to demonstrate how the 
application of the primary components changes over time: 
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From here, real life examples were drawn to exemplify change over time and to input into a Personas activity at 
Creativity Design Workshop 1 (initial planning into the practical impact of OFC, February 2016): 
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CREATIVITY LANDSCAPE IN UK EDUCATION 

Key research drawn upon to generate a picture of the landscape of creativity in education in the UK included: 

 Henley for DfE Culture for Education (2013) 

 Warwick Commission Enriching Britain: Culture, Creativity, Growth (2015)  

 Hallgarten & Ellison for Royal Society for the Arts Giving Schools the Power to Create (2016) 

The research suggested 4 main outcomes for individuals (including children and young people) engaging in the 
creative process: 

 Intellectual learning and development 

 Ideas and questions 

 Actions and change 

 Social and personal development (linked to OFC Phase 1 Goal 2) 

 

With additional impacts upon other OFC focuses: 

 Enabling routes into employment through the power of creativity (OFC Phase 1 Goal 4) 

 Improving wellbeing (and resilience) (OFC Phase 1 Goal 2) 

 

 

 

In its Goal 3, The Warwick Commission called for ‘A world class creative and cultural education for all to ensure the 
wellbeing and creativity of the population as well as the future success of the Cultural and Creative Industries 
Ecosystem’. 

The RSA paper suggested there are complications to achieving such a goal based on contested definitions of creativity, 
regimes bound by assessment and accountability, a risk-averse educational culture, little parental demand and 
arguments that are historically advocacy-heavy. A recommendation of this research is for the evidence base about 
‘creative education entitlement’ to be further developed with academic-style rigour. 

 

INTERNATIONAL PRACTICE IN SUPPORTING CREATIVITY 

Key research drawn upon to generate an understanding of international practice supporting creativity included: 

 UNESCO’s Educating for Creativity (2004) 

 Moga et al. Does the arts engender creative thinking? (2000) 
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 Creative Thinking New Ideas in Education (incl. Creativity Culture & Education & The Lego Foundation) 

YouTube https://www.youtube.com/watch?v=6AZ2HTuyK34 

 Travers’ (LSE) National Museum Director’s Council (NMDC) Museums & Galleries in Britain: Economic, Social & 

Creative Impacts (2006) 

International examples of creative practice with children and young people are wide-ranging and far-reaching and 

include a variety of approaches to supporting the creative process. Some examples are as follows: 

 

 

There are numerous examples of using the arts and culture to develop and support creativity, and UNESCO symposia 
suggest that they are best made meaningfully used through an integrated approach. However, whilst ‘the view that 
studying the arts makes people more creative and imaginative is part of our folklore’ (Moga et al, 2000), there is a 
surprisingly large gap in academic and professional research into the impact of the arts and culture on creativity. 
Therefore, a recommendation of this research is to undertake an impact evaluation in this area. 

  

https://www.youtube.com/watch?v=6AZ2HTuyK34
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QUESTIONS ARISING 

Questions arising during the research process are noted here. Questions arising from Design Workshop 1 are noted 
elsewhere. 

 

 

 

 

RECOMMENDATIONS 

1. Developed engagement with children and young people (CYP) about their creative practices 
2. Developed engagement with adults working with CYP about their creative practices and their understanding of 

its definition(s) 
3. Further, more detailed, research (with academic rigour) is recommended in the following topics: 

a. Assessment of creativity 
b. Creative education entitlement 
c. Impact of arts and culture on creativity 
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