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 Mission Statement

A Hot Set covers the news and stories across 
the global entertainment industry with 
an eye trained towards people of color. 
Through in-depth commentary, statistical 
insights, historical analysis, profiles, updates, 
and special coverage we keep you well 
informed and on the pulse of the ever-
evolving role people of color play in shaping 
the future in entertainment media.



The twentieth century heralded the advent of 
one of the most powerful, accessible, and 
commercial media that humanity has ever 
created. Film and television demonstrated the 
power of art like no form before them, dramati-
cally elevating them into a dangerously potent 
international force of social change. However, 
like the rest of American civilization, the entertain-
ment industry has long been plagued with 
millennia-old issues of race and representation. 
These issues permeate the art, culture, and 
society in intricate and cyclical ways, and these 
relationships form an increasingly complex media 
landscape for us to traverse.

The most basic form of analysis relies solely on 
the media itself. American television and cinema 
have a long, convoluted relationship with repre-
sentation. While much of its history is marred with 
ugly scars, Hollywood has and continues to 
produce works of truly profound multicultural 
meaning. After decades of prejudice on the 
parts of media makers and audiences alike, 
filmmakers of color today thrive in a modern 
environment that is ever keener for nuanced 
examinations of cultural diversity. However, art, 
especially commercialized mass media, cannot 
exist without its underlying industries. The issues 
of the entertainment industry lie much deeper 
than the screen – they are baked deep into the 
foundations of this country. Following nearly a

century of tokenism and glass ceilings (and 
caused by it), the industry is finally starting to give 
way to a new Hollywood - one that hopes to tear 
up the old, rotting roots and plant fresh new ones.

At A Hot Set, we believe that the picture is still 
incomplete. Since the democratization of the 
internet and of media criticism, it has become 
increasingly imperative that we reexamine our 
study of media and culture. We have chosen 
to make a conscious effort to dwell on issues of 
race and representation that we consider the 
most important of our time. Our platform allows 
us to study the dynamic ways our industry is 
changing financially and artistically. While many 
analysts turn to zealous narrative bending and 
shallow commercial promotion, we pledge to 
remain on the side of intellectualism and passion. 
It is of utmost importance that we stay current 
and contemporary, not only with our material, 
but with the sensibility with which we present 
it. We do not strive to simply present news and 
interpret what others have said, but to create 
and proliferate new ideas about the world and 
our responsibility to it. Our predecessors in the 
twentieth century created and flourished this 
magnificent industry; it is our duty to harness its 
power to its fullest extent.

Yash Kulkarni

Editors Note



Audience and Income

Median Age: 38
Male: 53.9%
Female: 46.1%
Single: 40%
Median Income: $66,575



Domestic Deomgraphic

African American/Black: 34%
Asian American and Pacific Islander: 30%
Non-White Hispanic/Latino: 26%
Native American: 1.7%
Multiracial: 2.3%



Regions

A Hot Set readers are a metropolitan 
generation. With 76% of our readers currently 
live in an urban environment vs 24% living in 
the suburbs.

West: 35%
Northeast: 19%
Midwest: 16%
South: 30%



International Audience

Top international markets for A Hot Set’s 
audience:

India: 9.7%
United Kingdom: 5.01%
Canada: 4.33%
Singapore: 3%
Philippines: 2.79%

Australia: 2.43%
South Africa: 2.27%
Malaysia: 2.1%
Indonesia: 2%



Desktop, Mobile and Tablet Statics

Desktop - 33%
Mobile - 64%
Tablet - 3%

–



Film

Features:
A Hot Set covers a wide variety of films from 
blockbusters and independents to docu-
mentaries and art house narratives from a 
global people of color diaspora. Through 
news, reviews, and commentary we keep 
our readersinformed on the latest develop-
ments, discussions, and debates within the 
film industry.

Shorts:
With an eye trained toward the future of the 
industry we feature short films by up-and-
coming filmmakers.



Film Statistics

Audience Distribution:
African American/Black – 14%
Asian American and Pacific Islander – 6%
Non-White Hispanic/Latino – 29%
Multiracial – 2%

Frequent Movie Viewers:
Men – 52%
Women – 48%

Film Viewing Habits by Medium:
Theater – 27%
Streaming – 73%



TV

Scripted:
A Hot Set delves into the business of scripted 
television media providing a range of news, 
commentary, and reviews on the latest de-
velopments across broadcast, cable, and 
online media outlets as it relates to people 
of color.

Informative:
Keeping in mind that all media is not for 
entertainment purposes, A Hot Set keeps 
readers abreast of the behind-the-scenes 
people of color developments for hard 
news and talk show programing.

Reality:
With its continued presences as a profitable 
media player, A Hot Set covers the business 
of reality TV from docusoaps and compet-
itive series to game shows and courtroom 
dramas we cover it all from a POC 
perspective.



Weekly Linear TV Media Hours Viewed:
African American/Black – 44:14
Asian American and Pacific Islander – 21:43
Non-White Hispanic/Latino – 25:17
Total – 90:14

Weekly Non-Linear Media Hours Streamed:
African American/Black – 20:33
Asian American and Pacific Islander – 18:91
Non-White Hispanic/Latino – 20:42
Total – 61:46

Linear TV Media Viewing by Gender:
Men – 40%
Women – 60%

Non-Linear Media Streaming by Gender:
Men – 44%
Women – 56%

Viewing Habits by Platform:
Netflix – 62%
Hulu – 56%
Amazon Prime – 54%
Peacock – 37%
Disney + – 33%
HBO Max – 27%
Discovery – 23%
Tubi – 21%
Pluto TV – 21%
Paramount + – 19%
Apple TV+ – 16%
BET + – 10%

Media Viewing



Theater

As the world of theater continues to expand 
its representation, A Hot Set explores the 
ever-evolving role of people of color on the 
stage and behind the scenes.



Web Series

With the growth of independent content 
creators, allowing for a diverse array of 
media targeted toward a niche of people of 
color audiences, A Hot Set covers the growth 
and expansion of content creators via new 
media outlets.

Daily Streaming of Video Content by 
Independent Creators:
African American/Black – 57%
Asian American and Pacific Islander – 64%
Non-White Hispanic/Latino – 60%
Average – 60%

Independent Content Creator Video 
Viewing by Gender:
Men – 72.8%
Women – 72.8%



Gaming

From characters and voice actors to 
concept creators and game developers, 
A Hot Set covers the latest developments 
within the gaming industry. 35% of domestic 
gamers are people of color.



Feature

A Hot Set features cover an array of enter-
tainment topics through cultural analysis, 
historical retrospectives, awards coverage, 
personal profiles, and interviews aimed to 
keep our readers informed and educated 
on all aspects of the entertainment industry.



Media Coverage

If you have an interest in collaborating 
with A Hot Set for a profile, interview, request 
a media review or other entertainment 
industry related coverage then submit a 
detailed summary of your request along with 
contact information and we will get back to 
you once it has been reviewed. For more 
information, please contact our Public Rela-
tions Representative via our contact form.



http://ahotset.com http://anpublishing.com


