Connect with the
People Who Shape
Greater St. Louis

Providing the highest concentration of educated,
affluent and community-minded citizens,
St. Louis Public Radio | 90.7 KWMU

delivers an influential audience

StLouisPublicRadio

90.7 KWMU
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429,000

Our audience is more likely EDUCATED

than the average St. Louis

. This contributes to making

them more:

INFLUENTIAL
AFFLUENT
CULTURAL

COMMUNITY-MINDED

Source: Arbitron, Inc. July, 2014 PPM 6+ 6A-MID



Sponsorship Generates Marketing Results

St. Louis Public Radio: NPR,
In-depth Local News, Music
and Entertainment

St. Louis Public Radio is Greater St. Louis’
source for NPR and in-depth local news,
thoughtful conversations and smart
entertainment. During the weekday
commute, St. Louis Public Radio carries
trusted national and international news from
the BBC, American Public Media, Public
Radio International and NPR’s Morning
Edition and All Things Considered. St. Louis
Public Radio’s award-winning 30+ member
news department covers state and regional

issues with the same thoughtful perspective.

St. Louis on the Air, a weekday forum hosted
by veteran journalist Don Marsh, presents
in-depth discussions that focus on local and
regional issues and the people and events
that shape our community. St. Louis Public
Radio listeners are informed and entertained
through a variety of signature programs

that include: Morning Edition, All Things
Considered, Fresh Air, This American Life,
Marketplace, Car Talk, St. Louis on the Air,
BBC World Service, The Tavis Smiley Show,
Wait Wait...Don'’t Tell Me! and A Prairie

Home Companion.

780/0 of listeners have taken direct action as a
result of a public media sponsorship

(4] hold a more positive opinion of a
61%

company that supports public radio

5 4(y prefer to purchase products and services
0 . : ,
from public radio supporters when price and

quality of those products/services are equal

(4] find sponsors of public radio to be
48%

more credible companies

Source: NPR Sponsorship Survey, Lightspeed Research, 2013

You Don’t Have to Shout to Be Heard
and Remembered

* 1.5 minutes of sponsor messages per hour on public radio versus
9 minutes of advertising per hour on commercial radio

» St. Louis Public Radio’s clutter-free environment keeps listeners
in an active listening mode. Your message will stand out and

trigger action

St. Louis Public Radio offers multiple messaging
platforms: broadcast, digital and events

Your St. Louis Public Radio representative will work with you
and your budget to customize a sponsorship campaign with
these options:

» 15-second broadcast announcements written in an objective style

that listeners expect and appreciate

Web and digital marketing

Targeted promotions

» Special events

By virtue of supporting St. Louis Public Radio, the connection you build with the audience

instills a “halo effect” that predisposes their desire to do business with you.
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