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On the 30th October 2018, representatives Laura Brown from Positive Impact and
Heather Lishman from ABPCO, attended the “Leveraging Sustainable
Procurement Practices to Transform Tourism Value Chains” workshop event in
Paris, hosted by the UNEP. This report is a summary of learnings from this event
in the context of what this means for the event industry.

ABPCO is the association of

Positive Impact is a global not-for-profit British professional conference
collaboration opportunities to create a professionc’JI body for association
sustainable event industry. conference and event

organisation.

The United Nations Environment Programme (UN Environment) is the leading
global environmental authority that sets the global environmental agenda,
promotes the coherent implementation of the environmental dimension of
sustainable development within the United Nations system, and serves as an
authoritative advocate for the global environment. UNEP's mission is to provide
leadership and encourage partnership in caring for the environment by
inspiring, informing, and enabling nations and peoples to improve their quality
of life without compromising that of future generations.

The UN Environment brought together purchasing and sustainability
professionals, as well as experts from the hospitality sector in order to share,
discuss, and spread the best sustainable procurement practices across the
tourism value chain. Participants had the opportunity to discuss or share their
success stories, along with the challenges and risks they encountered while
implementing sustainable procurement practices and review mitigation solutions.
The one-day workshop was interactive and attendees actively participated.

The 4 areas that were focussed on during the event were:
Phasing out single-use plastics
Sustainable food procurement
Refrigeration and Cooling procurement
Circularity in the supply chain



WHAT CAN THE EVENT SECTOR LEARN FROM THIS UNEP
EVENTT




UNITED NATIONS SUSTAINABLE DEVELOPMENT GOALS
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The following are case studies that were delivered at the
Transforming Tourism Value Chains For Sustainable Development
event...




CASE STUDY L: PLASTIC FREE

Key issues of plastic waste included
single-use boftles in destinations
without clean drinking water, the culture
of take-away from dining areas, and
hygiene/health & safety is hugely reliant
on plastic. A focus of a key hotel chain
was to create plastic free meetings and
events through reduction of sweet,
food/drink packaging, branded pencils
and bottled water.

Currently, 50% of plastics
in the hospitality industry
are single-use, and 15% of
this plastic is deemed
totally unnecessary or a
force of habit.
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It was noted that a key incentive was to be

prepared for legislation

e EU to ban single use plastic by 2021

e FEurecycling rates for plastic bottles aims
to be 90% by 2025

e Best practice already in action involves

straw bans

- Shelley Spencer, Sales Manager
Conferences



CASE STUDY 2= SUSTAINABLE FOOD PROCUREMENT

Food sourcing from local amenities
allows a reduction in transport
emissions and packaging, whilst
retaining local cultures and values.
It can also provide healthier and
less processed food options. A focus
on utilising seasonal food and
organic food from local providers is
best practice.

5 key areas were identified as the
dimensions for sustainable food
procurement:

Economy

Ecological

Health

Societal

Cultural

Decentralised purchasing,
event fluctuations, receiving
necessary information from
suppliers and the lack

of a consumer awareness
and a common
understanding.

- Kathleen Warden, Director of
Conferences




CASE STUDY 3:REFRIDGERATION /COOLING
PROCUREMENT EXPERTENCE IN HOTELS

Air conditioning, cooling, and
refrigerants are a large cause of
pollutants within hospitality through
direct and indirect emissions. They are
also having a huge cost impact on
hotels and restaurants.

35% of food waste is due to
insufficient cooling, which includes
transportation.

The event industry has limited to
no influence on the choice of
cooling or refrigeration systems.
Parts of the event industry supply
chain, for example venues can
influence this decision.




CASE STUDY k: CIRCULARITY IN THE SUPPLY

(HAIN VIA SUSTAINABLE PROCUREMENT
EIOCUS =~ SUGGESTIONS ™\

Sustainable procurement .
can accelerate the transition to a 2 A PROA (lj . S IOWA RDS
circular economy. This movement _
requires the cooperation of public EI R(_
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procurers, policy makers, corporate
buyers and business leaders.

& ABPCO i 1. Circular products, materials
and services would provide the
industry with consumer
information tools, life cycle costs,
and opportunities for co-
operation between suppliers and
the industry

2. Focusing on new business

models, creates an opportunity for

new service systems such as

supplier take-back schemes; using

shared platforms, collaborative

consumption and sharing economy
- Joanna Martin, Events Project Manager services.

WHAT THIS MEANS FOR THE EVENT INDUSTRY?

Following the lead of the hospitality sector, the event industry could:
- specify resource efficiency level

- measure recycled content

- communicate reparability

This could facilitate identifying how to extend a products lifetime through a process of:
e Reuse

e Repair

e Remanufacture

e Recycle



WE ASKED ABPCO ABOUT THEIR INSIGHT ON THE

AREAS OF FOCUS
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ABPCO's purpose and promise is to be proud to enable human
enrichment through face to face gatherings Promoting Excellence in Association
Conferences and Events.

N

ABPCO's VISIONS & VALUES

e Creating the standard for association event management best practice
e Excellence

® |earning

e Belonging

The procurement process is seen as fundamental in gathering momentum to
move towards a sustainable supply chain within hospitality.

The events industry should harness this, and ensure that all those with
responsibility for procurement stress the importance of this within their tenders
and specifications.

If the venue and accommodation providers have to prove the responsible
measures and the associated actions they are taking, then the businesses will
prioritise relevant outcomes to ensure that they remain competitive within the
industry. This will then accelerate the changes required and drive tangible
impact.
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HOW CAN THE

VENT INDUSTRY TAKE STEPS T0
ADDRESS THHI} i

i
KEY ENVIRONMENTAL CHANGES IN

.
COLLABORATION WITH UNEP?

This report will be launched at IBTM World and within the ABPCO
community.

Positive Impact roadmap toolkit is a free resource available to support the
global event industry to identify their own challenges and can be used by
any event professional to understand how the environmental challenges in
this report are relevant to their own unique situation.

Positive Impact has a memorandum of understanding with UNEP which
will form the basis of collaboration for future work to identify and address.

For more information go to www.positiveimpactevents.com


https://www.positiveimpactevents.com/

