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Mr. United States Organization Returns With New 

20/20 Vision - A New Season of the Nation’s Gentleman   
  
NEW ORLEANS – October 3, 2019 – “It’s time to take new risks, set new goals, and position our brand as an industry 

leader for male pageantry,” cites the organization’s newest Chief Operating Officer – Brittany Gorman. Gorman is just 

one of several new administrators recruited to shift the direction of the young and ambitious organization. Since its first 

competition held in New York City (2016), the organization has named nearly 100 youth and adult men state/regional 

titleholders, 7 national titleholders, and 1 international ambassador who placed 1st runner-up at the Universe 

Competition. Gorman shares, “Considering the difficulty in pioneering a brand identity in such a relatively undefined 

industry of service-oriented male pageantry, it’s somewhat unbelievable how much we’ve been able to accomplish in 

such a short period of time. We continue to attract talented and passionate guys from every region of the country, who 

all have one thing in common – they believe there’s still a place in our world for a true gentleman.” 

The Mr. United States Organization takes pride in being one of the very few national male pageant systems to offer 

scholarships and incentives to deserving youth and adult males. The mission and purpose are aligned to help each 

state/national titleholder visibly promote his platform of service, and courageously journey towards reaching his highest 

potential. “We sincerely understand the importance of uplifting teenage males and young adult men amidst the daily 

challenges they face in today’s society,” mentions Gregory Howell. “As a new member of the MUS administrative team, 

and National Coordinator of Community Outreach, I am inspired by the opportunity to connect people from all walks of 

life to a vision that can seriously be a change agent in communities nationwide.” (Howell) 

The 2020 MUS Season is keenly themed - New Vision… New Nation… A New Gentleman. New Orleans, LA, has been 

named the host city for the 2020 and 2021 National Pageant, as well as the newly relocated home of the organization’s 

official headquarters. Gorman, a Crescent City native, expresses, “It just feels right. Something about the southern 

charm and beauty of New Orleans feels like the perfect city to crown the Nation’s Gentleman.” The 2020 National 

Competition will feature several new twists. For starters, the double-crowning system expands to a third crown! ‘Mr. 

United States Esquire’ joins the nation’s gentleman family as a result of the organization’s decision to narrow the 

difference in competitive age by separating the once wide-ranged age requirement of the Mr. United States Division. 

While the Mr. Teen United States (MTUS) Division (Ages 14-18) will remain focused on high school and first-year college 

males, the new Mr. United States (MUS) Division (Ages 19-26) will have a more collegiate and post-collegiate emphasis; 

creating a different lane for the Mr. United States Esquire (MUSE) Division (Ages 27-35) to garner focus on gentlemen 

more established in their careers. There are also new features in several of the pageant’s competitive categories. The 

newly appointed board elected to keep the founding competition categories the same; however, nearly each category 

hones different additives including, new online fan-voting, impromptu social media challenges, competition interview 

questions created by the contestants, and contestant video logging throughout the streets of the French Quarter!    

On October 4th, teen and adult males can officially begin their journey to become national contestants by applying 

online. The deadline to apply is March 13, 2020; and the MUS National Selection Committee is set to announce the 

newly selected MUS State Titleholders on April 13th. The Mr. United States National Pageant will be held in the Ballroom 

of the Astor Crowne Plaza Hotel, July 30 – August 1, 2020. Streamed on Facebook Live to approximately 19,000 viewers, 

gentlemen from across the country will represent their respective states and help the Mr. United States Organization 

introduce a modern era of brotherhood, service, and male pageantry to a highly anticipated American audience.  

Visit the Mr. United States Organization website for all updates and details regarding the upcoming 2020 MUS Season. 

http://www.mrunitedstates.org/; and learn more of what’s to come from the organization’s social media platforms:  

Facebook (Mr. United States); Instagram (misterunitedstates). 
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About Mr. United States:  

The Mr. United States Organization empowers young men to develop a keen sense of identity and self-worth. Mr. United 

States is a distinct national pageant competition that looks for a ‘conscious gentleman’ to inspire the masses. More than 

a beauty pageant, Mr. United States is a transformative system that takes converting all things good into a lifestyle. 

Contestant categories include Optional Talent, Community Platform, Fitness/Swimwear, Runway Fashion, Formalwear, 

Private Interview, and On-Stage Question. The criteria for Mr. United States include a man who challenges himself to 

become better every day; a man who teaches sensible values; and a man who uses his voice to bring awareness to 

causes by advocating for those who need support. The Mr. United States Organization is comprised of three divisions: 

Mr. Teen United States for teenage male ages 14 to 18, Mr. United States for adult men ages 19 to 26, and Mr. United 

States Esquire adult men ages 27 to 35. For more information email: info@mrunitedstates.org.   


