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Hey!!
Welcome to Build the Foundation for Blog Growth, my FREE workbook that will show you how to
accurately prepare your blog for growth and success. I will help you to structure the framework of
your blog. Each of these steps is the building blocks of your site. Each block builds off of the next and
will lead you to the top.
Most bloggers are eager to increase their blog traffic and build a loyal audience, but often times
they are not ready for more traffic.
Is your blog ready?
Plus, you cannot expect to accidentally increase your traffic, there are necessary steps that have led
successful bloggers to where there are today.
I’m Addi. I started blogging back in 2011 as a hobby. Like most bloggers, I was clueless. I jumped right
in and had no idea what I was doing, nor did I know that it would one day be a thriving business.
I struggled trying to figure out what I should and shouldn’t be doing. Trust me, I made a ton of
mistakes. It took me about 2 years to realize that it was time to make a commitment to my blog and
really start building it to take it to the next level. Within 3 months I went from 10K pageviews per
month to over 100K pageviews.
I was definitely not ready for this type of growth, and as I reflect back on it now I wish I would have
done a lot more before my traffic began to increase. At that time, all I wanted was to build a larger
audience, so that I could connect with more readers. But, my blog was not ready to provide my
readers with what they needed when they landed on my blog.
I now hear a lot of bloggers saying that they want a blog with tons and tons of traffic. They want to
build a huge community of like-minded people, which is great, but is your blog ready for that kind of
growth, and what steps are you taking to reach that growth?
What if one of your posts went viral today…
Is your blog ready for that kind of traffic?
Would you feel happy and prepared for that kind of growth?
Does your blog accurately represent yourself and your brand?
Whether you are new to blogging or have been in it for a few years you never know when you are
going to get an influx of new readers. Maybe another blogger shared one of your awesome posts, or
maybe you have a pin going viral.
No matter where that traffic is coming from you want to be prepared! You want to focus on laying
the foundation for your blog to increase your readership to help you build a profitable blog.
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In this workbook I am going to show the necessary steps you need to do now to lay the foundation
for blog growth.
Not only will the workbook help you to get your blog ready, but it will also help you to develop a plan
for yourself and getting your mindset ready for big changes.
This workbook covers:
•Your blog’s focus
•Creating a business plan & audience profile
•Branding
•Design & blog topics
•Email
•Content
I am so happy that you are taking the time to get your blog ready. Honestly, it is taking the first step to
investing in your blog and yourself.
Everything you do for your blog needs to be intentional if you are planning to build a business. I know
you will benefit from this workbook and I look forward to hearing about your success.
You will see a recap and either an assignment or worksheets for you at the end of every section.
Before you jump in I have a short assignment for you. {I am all about homework, worksheets and
assignments, so be prepared!}
Answer the following questions:
Are there any changes you want to make to your blog?

Does your blog represent your brand?
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NICHE & FOCUS
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NICHE & FOCUS
One of the most important things you can do for your blog is determine it’s focus. When you figure
out your blog’s purpose you will be narrowing down your audience. How can you build a bigger
audience and get more traffic if you do not know who those people are that you should be
targeting?
Choosing your focus is extremely important because it can help you to build authority and allows
your audience to connect and build a relationship with you through your content.
Before you can even think about building traffic you want to be as specific as possible when you are
determining your audience and your blog’s niche. Having this clearly defined will help keep your
readers on your site longer.
By definition a niche is:
1.a place or position suitable or appropriate for a person or thing: to find one’s niche in the business
world.
2.a distinct segment of a market.
For blogging it is finding your focus. It is narrowing down your topics to position your blog into a
certain category or purpose that will help you to standout. This is a time in your life when you do not
want to be vague. The goal is to become extremely specific.
This is not something you can just conjure out of thin air. It is specialized and needs to be found {or
created – this is what happened with me} in such a way that you can define your blog in a very
specific manner. You cannot just write about anything and everything {trust me, I made this mistake}.
You are creating your own little corner of the online world and want to position yourself as an expert,
but you cannot be an expert in everything.
I know firsthand how hard it can be to find your voice in the blogging world and stick to a niche that
not only serves your audience but maintains your personal beliefs and values. It is hard sticking to just
one topic.
Many bloggers will ‘categorize’ their site with a very broad term like parenting. I have learned over
the years that the more specific you can be with your focus the more you can build an engaged
community of like-minded people.
I made the mistake of wanting to appeal to everyone. I was under the impression that if I did not
include a bunch of different topics then no one would like my blog. I didn’t want someone to come
to my site and not be able to relate to it.
Wow, was I wrong. Not only did this prevent me from relating to anyone, but the majority of my traffic
was made up of people coming and going.
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No one stayed on my blog. Nor was I targeting a specific reader. At the time, I was under the
impression that if I narrowed down my topics than I would not be able to grow my blog because only
certain people would be interested in it.
I wanted to write about anything and everything. I thought it would be more appealing to the
masses. Even though you can incorporate a lot of different topics on your blog there still needs to be
a common theme or niche.
Once I started to focus on my niche I was able to narrow down the topics while still growing my blog.
Even though I started to consider myself a frugal lifestyle blogger I was much more specific with the
content that I posted.
Keeping your blog consistent and having a niche will help you to grow your blog with the right type
of audience. You want to have an audience that is specific so that you can fulfill their needs and
provide value to their life.
I realized that I did not want to appeal to every single person who landed on my blog. Not only is that
impossible, but in order to provide strategic content that would bring people back to my blog I need
to consider who that ideal reader was.
In the beginning, my blog was all about me. It was about things that were going on in my life, places I
visited or topics I was interested in. Now, this is not a bad thing but I did not consider my audience.
How would my random updates about a cool place we visited have any kind of bearing on their life.
Even though it is your blog it should not be all about you.
Blogs who build a loyal community of readers have traffic, comments and shares on their posts
because their readers find the article to be valuable. You can still maintain your voice and
personality throughout your blog while focusing on your reader’s needs.
You need to take an honest look at your areas of interest. Can you write and write and write and
then write some more about this same topic? Over and over again? If not, you will quickly run out of
content ideas and struggle with what to post on your blog.
What do you love reading about?
Who is your audience?
What are you passionate about?
What are your strengths?
What is something that no other blog is doing?

Your blog’s focus will primarily be made up of
Passion + Value + Fulfilling your reader’s needs = Focus
Your passion and expertise mixed with how you can help your audience and provide value will lead
to your blog’s niche. The intersection of these major points will help to provide you with clarity.
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Not only will you start to attract the right readers but you will have a much easier time curating
content. Once you have found this sweet spot you will start to build authority, your content will be
more meaningful and people will stick around longer on your blog.
To help you narrow down your blog’s focus and purpose I have created a couple of questions that
you can work through. Try to be as specific as possible and do not get discouraged if it does not
come to you right away.
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Before we get into specific questions I want you to just brainstorm any ideas you have for a
niche, or write down a few details about your current focus. Dump as much information as
you can even if it seems ridiculous.

What do people ask you for advice about? List some of the common questions you get
asked frequently:

What makes you unique? Write down some character traits that sets you apart from
everyone else.
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What are your personal interests:

Write down a few words that describe you:

What are you passionate about?

What are some of your skills or expertise? ex. design work, photography, etc
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What do you value?

What do you like about other blogs? What draws you in and keeps your interest?

Who will be your ideal reader? Think of a specific audience you want to target and describe
them with as much detail as you can below.
Age:
Gender:
Occupation:
Interests:
Hobbies:
Frustrations & Struggles:
Other important details:
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If you had to write or talk for one hour straight about a certain topic, could you do it? This
may seem like an easy task, but you may be surprised with how quickly you can run out of
ideas when you narrow down your niche.
I want you to try this assignment. Get out a pencil and paper and just write as much as you
possibly can about the topic you listed above. Or, if you prefer, time yourself and talk about
it.

Were you able to do it?
Yes, I totally rocked this assignment and could not stop!
No, I struggled after a few minutes

What stands out to you the most? Were you able to pick a focus for your blog? If you are still
unsure then narrow it down to 3 main ideas:

If you need to, walk away from this workbook for a day. It will give you time to think about
your ideas and help you to figure out your blog’s purpose.
You do not want to rush into this or completely change your blog if you already have a
focus.
Do your research and make sure that you are in this 100%. You need to be passionate about
your niche and also find a way to provide value to your readers.
Finding that sweet spot between your passions/interests and being helpful/valuable will help
you to create meaningful content on your blog.
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LESSON TAKEAWAYS:
•Decide on your niche
•Focus on becoming an authority in that niche. You want to be the go-to
person for your topics.
•Infuse your unique voice to make your content standout
•Begin building a loyal audience that get excited to read and share your posts.
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PLANNING
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BLOG & BUSINESS PLANNING
In order to be successful you need to have a plan. Crafting a business plan for your blog will help
guide you so that you are not only setting goals, but creating actionable steps to reach those goals.
I am sure one of your main goals is to increase your traffic otherwise you would not be reading this
workbook.
What are you currently doing to reach that goal?
Being strategic and planning plays a major role in the growth of your blog. Like I mentioned before,
each of these steps build upon one another. Preparing your blog and figuring out why you are doing
this will help you to achieve your goals.
Before we get into creating your own business plan I wanted to share with you my process for setting
goals.
Creating action steps and daily tasks to accomplish your goals all allow you to get past your fears.
Instead of always planning it is time to start doing!

SETTING ACHIEVABLE GOALS
#1 – Brainstorm & Dream Big
The first part of the entire process is just sitting down and brainstorming. Often times, we are rushed
and limited on time so we quickly jot down a few half-hearted goals and think “oh, I’ll just figure out
as I go.”
This is how we set ourselves up for failure. You need to set aside time to literally just think. It may sound
odd, but grab a pen and paper and literally dump anything that pops into your mind.
What do you want to do this year?
Where do you see your business at the end of the year?
What are three major things you would like to accomplish?
What are a few specific projects you would like to conquer?
The purpose of this is to just dream. Even if some of your ideas may seem unrealistic just jot it down on
paper. It does not matter how big or small it may be. Keep in mind that you want to reflect back on
the goals that you accomplished in the previous year.
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#2 – Nitty Gritty Details
The next step is getting specific. A lot of bloggers tell me that their goal is to increase their blog traffic.
Well, that is good and all, but how do you expect to do that? When do you want to accomplish that
goal by?
This is where you dive into the nitty gritty details and figure out precise goals that you want to focus
on for this year. I like to use the SMART criteria. It helps me be as specific as possible when outlining
my goals. You always want to have a deadline otherwise you will keep putting it off.
For example, a more specific goal would be to —- Increase my email subscribers by 500 people by
[insert date].
Here is the criteria I use when setting blog goals:
Specific – try to really figure out exactly what you are trying to accomplish.
Measurable – You cannot achieve a goal if you cannot measure it. You may not be able to
‘measure’ every goal but when it is possible try to quantify the goal. For example, I know a lot of
bloggers set an income goal for the year. I am sure most of you could agree that you would like to
make more money than you did last year or even last month. Set a number to that goal and figure
out exactly how much more money you want to make.
Attainable – When planning your goals you want to make sure they are achievable. You do not want
to plan for goals that are impossible or unattainable.
Realistic – you obviously want to challenge yourself, but you do not want to make a goal that is
unrealistic. Think of big goals without going overboard.
Time – Each goal you set forth for your blog must have a time length. Without an end date you will
keep putting it off. Some of your goals may be by year end, but be specific and list that date with
each goal

#3 – Dig Deep
Now that you have created more specific goals it is time to dig deep. This part may be a little bit
more difficult because you really need to figure out why you are doing these things. You do not just
want to increase your traffic for the sake of having higher numbers. Think about your business and
where you want it to be. What are your business’ values?
Make sure your goals align with where you want your business to be in the next year.
Why do you want to increase your email subscribers?
Why do you want more traffic? How will it help you?
How will accomplishing this goal affect your business?
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Once you have narrowed down your goals it is time to figure out how you will accomplish each one.
Depending on your goals you may have to do a few simple tasks and voila you achieved something
small for your business.
Other goals may not be that easy. This is where the hard work comes in. You need to ask yourself,
“Do I really want this [insert goal], “What I am willing to do to accomplish it?”
Even though it may seem like a logical goal to accomplish you need to consider what it will take to
get there. There are SO MANY things I want to do with my blogs. I have HUGE goals, but I often need
to take a step back and think of the toll it will take on my life.
How much time will I be taking away from my three boys and my husband? What sacrifices will I
need to make to accomplish my big goals?
Evaluating what it takes is a major step in the process of planning for the upcoming year. Although I
would like to tackle each of my goals, some of them may not be worth it because of the affect it will
have on other aspects of my life.

#4 Creating an Action Plan
For each goal that you decide to take on this year you need to create actionable steps. This is the
process I use to create my daily blogging and business tasks. Once I have a goal I will break it down
and list the actual steps I need to do to accomplish it.
For example, if the goal is to increase my email subscribers {this is definitely a goal of mine and you
are more than welcome to sign-up to receive my totally awesome blogging tips!} then I need to list
exact things I will do to increase my subscribers. That may include going back and making content
upgrades for old posts, hosting a giveaway with a specific niche product or even adding my email
sign-up link to more posts.
If that is one of your goals then your action steps may include:
Creating the incentive/content upgrade
Writing the post or updating old blog post
Promoting the post to get people to sign-u
Adding link to these posts: X,X,X
Creating a sign-up box in my header
I will break down each of my goals into actionable steps and then place them on my calendar. Not
only does this hold me accountable but it keeps me focused because I am slowly working towards
each of my goals throughout the year. Plan your blog with focus. Stay organized and start setting
actionable and achievable goals.
Once I have written down all of my action steps I then start filling in my calendar. I write important
dates like blog posts, product launches, events, series, emails, etc. One of the best things that I have
done is plan a few months in advance.
Now that you have started to think about your own goals let’s create a business plan that will include
these specific goals.
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BRIEF BUSINESS PLAN
Why are you doing this? You need to dig deep and figure out why you are blogging.

What do you want to convey with your blog?

How do you want people to feel about your blog? What do you want your readers to think about
when they first land on your blog?
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What will set you apart or make your blog standout from everyone else online?

How will you provide value or fulfill a need?

Mission Statement: This is the core of your business. Why are you in business? What are some of your advantages? What
should people care about your business?

Vision Statement: What do you value or believe in? What do you have to offer? What do you envision for your blog?
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OBJECTIVES & YEARLY GOALS

Your blog’s objectives will help you understand what you need to do to attain the goals you
just listed on the last page. Here you will need to be more specific and write down objectives
that are measurable and include an exact deadline.
These objectives will help you to attain both the big and small goals. If one of your goals was
to increase your email subscribers you now want to narrow it down and make the objective
measurable. An example could be to increase your mailing list by 25%, and then you would
give a specific date, so that you can measure whether you reached your goal or not. Come
up with 5 main goals that you want to achieve this year.

STRATEGIES & ACTION STEPS

These strategies are the steps you need to perform in order to achieve your objectives and
goals. It is almost like an overall to-do list.
These can also be broken down into social media strategies, email strategies and even
growth strategies. You want to be as specific as possible.
{Example: Place new subscriber box within your content/ Create new email opt-in checklist}
•
•
•
•
•
•
•
•
•
•
•
•
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LESSON TAKEAWAYS:
•It is important to plan, but it is equally important to ‘do.’
•Go beyond your goals and write down strategic actionable steps
•Creating a business plan will help you to figure out why you are doing this and
how you can attain all of your goals both big and small.
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BRANDING
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BRAND IDENTITY
When you think of branding what comes to mind?
Your logo?
Your blog colors?
Your blog’s theme?
Although each of these elements are incorporated in your brand and design, branding is much more
than that.
You are creating an identity and it needs to be created before you start thinking about building your
audience and increasing your traffic.
Now, do not be worried if you already have a blog with readers. You may not need to make many
changes. A lot of the time the real change comes in your mindset about your brand.
When I refer to creating a brand identity for your blog I mean understanding your blog’s purpose,
targeting your specific audience and how you want your brand to be perceived.
In the last lesson we talked about creating a business plan and even answered some of the questions
that go along with branding. I wanted to emphasize the importance of this as a blogger because
you want to have a cohesive experience for your readers no matter where or when they come
across your brand.
Whether it is on your blog or one of your social media accounts you are having an impact on your
readers. Each time you want to not only be building brand recognition but you want to foster your
target audience’s loyalty and trust.
To do this, you want to:
Be consistent - Like I just mentioned, you want to be cohesive across every platform. This means your
blog should be using the same username {blog name or your name} on every social media platform.
I know I am not the best example for this because a few of mine are my name and a few are my
blog’s name. In these instances I always try to add my blog name to it so that anyone who comes
across it knows that it is the same.
You also want to have similar images, taglines, descriptions and anything else required to be the
same. This also goes for what you say and how you act on social media.
You want to have a consistent experience for your audience no matter where they spend their time
whether it is on Facebook, Twitter or even Instagram. Be sure that what you are posting relates to
your brand and is aligned with your values. Always think of your readers before you post — will it add
value to them?
Be yourself - Your goal is to be able to provide value to your readers so that they trust you. This trust
will lead to an awesome relationship and keep them coming back for more. You need to be yourself
and write in your real voice. This will help you to standout.
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Engage - You do not want your brand to be one-sided. You need to engage with your readers and
give them the opportunity to provide comments and opinions. I like to think of my blog as a
discussion. I always want to keep the conversation going.
This means you need to respond, comment, share, etc. You just need to be a human and interact.
You may be wondering how this all effects your blog’s traffic …
Creating your brand identity is like an experience for your readers. Think of it in terms of the
experiences you have in your life.
When have you ever gone some place and had a great experience?
When have you ever gone some place and had a horrible experience?
An example of this would be eating at a restaurant. If you have a wonderful experience you are
more than likely to go back there again, but if you have a terrible experience than I am sure you
have no desire to go to that restaurant.
So, what makes a great experience. Again, think about going to a restaurant. There are a lot of parts
that make up that experience: the hostess … the service … the food. Each of these aspects work
together to form the outcome of whether or not you enjoyed dining at the restaurant.
Now think of this in terms of your blog. A reader may land on your site and love it, but then they see
what you post on social media and it is completely different. They will be confused and unsure of
whether they find your blog valuable.
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LESSON TAKEAWAYS:
•Be consistent with your brand on both your blog and social media channels
•Be human and engage with your readers
•Think of your blog’s mission and vision to create an authentic experience for
your readers for every point of contact
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THE ESSENTIALS
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THE ESSENTIALS
Everything that we have talked about so far will not only help to prepare your blog for growth,
but it is providing you with the framework for success.
I have built my blog to more than a half a million visitors per month and it was not on accident.
I took the time to strategically make changes on my blog to help increase my readers to
increase my traffic.
In this lesson, I wanted to focus on some of the essential elements of your blog in order to help
you get your readers to stay on your blog longer.
It is not always about obtaining new readers. You need to focus on the audience that you
have by providing them with a great user experience on your blog. By making a few changes
you can increase the amount of time they are on your blog.
Design & Layout
The design of your blog will have a huge impact on your readers. If you have a poorly
designed website then your readers may not even take the time to read a single word of your
content.
Your design and layout is like your first impression. You want it to look professional, be neatly
organized and easy to navigate.
A good design can do a lot of the work of communicating your message and unique voice to
your audience.
When someone new lands on your blog are they able to determine what it is about?
Are they able to quickly find similar topics to read more?
Can they easily navigate your menu?

What are some of the things you like about other blogs?
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Another aspect about having a clean design for your readers is making it easy to navigate and
writing about similar topics. We have already defined your blog’s focus in a previous lesson.
Does your blog reflect the niche and focus that you narrowed it down to?
Now is the time to make those changes. Take an honest look at your blog and see if someone
reading your blog would know where to find similar posts.
Does your menu clearly define what your blog is about?
When you narrow down your topics you want to make sure that your categories also reflect those
changes.
You may think that your blog is organized and easy to follow, but you need to have an unbiased
opinion. I recommend having someone completely new evaluate your blog. It can be a friend or
family member, but you want it to be their honest opinion.
You can also check out the site: http://peek.usertesting.com/
It is free to have your blog evaluated. But, keep in mind to take the feedback with a grain of salt. You
want to get honest feedback, but do not get discouraged. It is always good to get another set of
eyes on your blog.
You want to create a positive user experience and try to keep your audience on your blog longer.

What changes can you make to your design or layout to create a more positive user experience?

Some ways that you can keep people on your blog longer include:
•Interlinking your posts
•Using a related posts plug-in
•Show popular posts in your sidebar
•Prominently display your email subscribe links [I will go into more detail about this in the next lesson]
•Ask questions to foster comments
•Easy to read text
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This goes back to the idea of one of your posts going viral. If you all of a sudden had a huge influx of
traffic would these new readers understand what your blog was about? Would they know where to
find certain posts? Could they easily navigate to related content? Here is an example to consider:

You have an amazing dessert recipe that is going viral on Pinterest
Reader #1 - Clicks on the recipe and goes to your blog. You have a poorly designed website and
they immediately hit the back button.
Reader #2 - Clicks on the recipe and ignores the horrible design, but has a hard time reading the text
so they leave.
Reader #3 - Clicks on the recipe, ignores the horrible design, puts up with squinting to read the post
and wants to try another recipe you have to offer. They cannot find anything similar so they give up
and leave.
Reader #4 - Clicks on the recipe and immediately fall in love with your blog. They can easily go from
recipe to recipe and are compelled to leave a comment about a similar recipe they recently made.
They just cannot get enough of your site and easily saw that you offer more awesome recipes right to
their inbox. Score!
Now, which would be your ideal scenario? Even something that seems so small can have a huge
impact on your audience.
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LESSON TAKEAWAYS:
•Create a clean blog design and layout
•Make it easy for your readers to understand what your blog is about
•Help your readers to easily find similar content to keep them on your blog
longer
•Create a positive user experience
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EMAIL
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EMAIL
Email is a huge part of your blog and should not be ignored. I made the mistake of waiting
almost two years into my blogging journey before I even thought about growing a list.
In the beginning I just slapped up a ‘subscribe here’ box and assumed people would want to
sign-up and join my list. Wow, was I wrong.
I did not have a plan.
I was not giving people a reason to sign-up.
I was not telling them what they could expect from signing up for my list.
Yet, I wondered why my subscriber list was not growing. Luckily, I realized the importance of
having a list and wanted to share with you why and how you can start building your list today.
Want to hear about another mistake I made? When I started blogging, Facebook was
booming. In a short amount of time I went from 0 fans to 10K and then I quickly jumped to 20K.
I used to be able to promote a new post on Facebook and immediately have hundreds of
readers on my site.
I am sure you can see where this is going. Facebook changed and my page no longer
appeared in my audience’s new feed. My traffic plummeted. It was like going back down to 0
and starting completely over.
Lesson learned. You never know when a social media platform will change. You never know
when your traffic will decrease. Although social media is a great way to connect with your
readers and gain traffic, your email list should be your main focus.
You own that list and no one can take it from you. Even if Pinterest changes or you experience
a huge decrease in your traffic you still have your list which you can easily reach.
Not only can your email list help you to increase the traffic for your blog it provides an easy
point of contact with your readers.
Going back to the question I asked you at the beginning of this workbook -If you had a post go viral today is your blog ready?
This is important to revisit because if you have a huge influx of new readers you want to make
sure you have a way to get them to stick around longer. You do not want them landing on
your blog, reading the post and then leaving.
By having an awesome opt-in you can provide readers with valuable content in exchange for
them giving you their email address.
I am sure you do not just give out your email address to anyone. I know I hate getting spam
mail and having an inbox full of junk emails that I have to waste my time deleting.
Whether you currently have traffic or you are just starting out you want your blog to be
prepared.
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Do not miss out on building a relationship with your readers because you did not take the time
to work on your subscriber list.
Having all of this in place will not only help prepare you for what is to come, but it will help you
to increase your traffic in the long-run.

Email Essentials:
Step 1Does your blog currently have an email provider?
_____ YES
_____ NO
If not, then your first step is to create one now. Seriously, do not keep reading and completing
this workbook.
Having an email list is at the top of your priority list.
I currently use ConvertKit as my provider, but you can also check out MailChimp. They offer a
free plan up to 2,000 subscribers

Step 2Where do you have your sign-up form on your blog?

You want to have it in at least 5 different places. A few examples include in your header,
footer, sidebar, links within a post, at the bottom of your posts, pop-up on your site, etc.
You want to make it obvious to readers that you want them to subscribe without being too
intrusive.

Step 3 You want to create some kind of incentive for people to sign-up to your list. Your audience will
want to know the value of signing up and what they can expect. What is in it for them?
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This needs to be valuable for your readers. You do not want to just quickly create something in
5 minutes and then offer it to your audience.
Take the time to come up with an idea that is valuable to them. How can you make their life
easier? What would be meaningful to them?
Consider making:
•PDF
•Infographic
•Checklist
•Cheatsheet
•Resource List
•Workbook
Brainstorm 5 ideas for an opt-in for your blog:

One of my top converting opt-ins is my blogging toolkit. It offers my readers my favorite
blogging tools and resources. I wanted to take the guesswork out of it for my readers and help
them by providing the tools I use on a daily basis.
This is valuable because they can quickly checkout my resources and then decide if it is
something that can help their blog as well.
Another opt-in that does extremely well is my Budget Binder worksheets that I offer on Frugal
Fanatic. This is an extremely valuable resource for my audience on that blog because it helps
them to gain control of their finances and stay organized.
I am making their life easier by providing these free worksheets to download. The key to
creating a desirable opt-in is to fulfill your reader’s needs.
You need to keep your ideal readers in mind when creating this incentive. It needs to be
something specific because you do not want to attract everyone
You also want to make sure it relates to your niche otherwise you will have an entire list of
people who only signed up because you were offering an attractive freebie.
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How will your opt-in attract your ideal reader?

Once your email list is setup and prominently displayed on your blog and you have an
awesome incentive you are ready to go. Your focus should then shift to growing your list to
create an engaged community of readers and maintaining your list.
It is personal preference what and how you choose to communicate to your list. You can
make a welcome email that is sent automatically to new subscribers to introduce yourself and
your blog. Or, you can create an entire welcome series to get them acquainted to some of
your most popular content.
You will then want to decide how frequently you send them emails. I would recommend doing
it once a week.
Don’t forget to send them more valuable content each week. Most likely if they are on your list
then they are reading your blog, so provide more meaningful content rather than just a recap
of what you posted on your blog that week.
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LESSON TAKEAWAYS:
•Create an email list if you do not already have one
•Make it easy for your audience to sign-up. Place your subscribe box and links
in numerous places.
•Create a valuable opt-in offer that your readers will love.
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CONTENT
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AWESOME CONTENT
The key to any successful blog is creating high-quality content. Even if you do not have an audience
right now your focus needs to be on pumping out mind blowing content that will make your reader
stick around.
If you posts are only okay than more than likely your readers will not come back. Your content is what
will make you standout, it is how you will build the relationship with your readers and it is how you will
build your authority within your niche.
Have you ever read a blog and just got totally consumed in their content? What drew you in? What
made you stay to read more?
You want to wow your readers by showing them how useful and awesome your posts are. They will
be more inclined to share your post, sign-up for your email list and come back time and time again
to read more.
In the beginning of my blog journey I made the mistake of writing really short posts. Although I felt like
my posts were good I knew I was not giving it my all. Once I made the decision to write better posts
that would give my readers more I saw a significant difference.
I did not want them to just come to my site and skim the article to find generic information that they
could have found anywhere else.
I began writing longer posts that had more value. My average length of a post is normally about
2,000 – 3,000 words.
I then added more information by providing my readers with content upgrades. This was my way of
giving them something of value that they could print and use. Plus, this helps to increase your email
list too!
Here are a few ideas that you can use to provide better content on your blog:
•Longer posts
•Valuable information
•Content my audience needed
•Pay attention to reader’s needs
•‘How to’ type posts
•Focus on actionable content
You want to give your audience content that is relevant to their lives. Even though it is your blog your
focus is on their needs. Your readers will be much more likely to share an awesome post you wrote
about setting goals rather than a recap of your weekend. You still need to infuse your personal
knowledge and experiences into the content, but their needs are the focal point.
You wan to answer their questions and solve their problems within your content. This will help get your
blog ready for new readers because they will stay on your site longer when they can relate to every
single article your wrote.
If you already have a decent amount of content on your site then I recommend going back and
updating old posts. You never know what post may bring someone to your blog so you always want
them to see your best content.
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Go into your archives and update any old posts that you know are not your best work.
Write down 10 posts that you will update:
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
I had a post go viral last year that was definitely not my best work. I started panicking because I was
getting a ton of comments and shares and I was embarrassed with the poor quality of my article.
It did not portray my brand or my blog because I had written it so long ago. I was scrambling to
update the post while it was getting a ton of new readers.
Not only was it stressful, but I was definitely not prepared.
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LESSON TAKEAWAYS:
•Create better content that your readers can relate to
•Update old posts
•Start writing longer posts that provide actionable value

(c) Simply Blogging Along --- www.simplybloggingalong.com

WHAT NOW?
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WHAT NOW?
One of the best things you can do for your blog is to plan time into your schedule to make any of the
changes we talked about in this workbook.
It may seem overwhelming, so break it down into small steps that will fit into your daily schedule or
blogging routine.
You will be much happier that you took the time now to get your blog ready for growth rather than
back peddling to make changes as your site is growing.
You may not be able to see where you are wasting time, but take a look at what you do on a daily
basis and decide what is and is not working. You may be holding yourself back from growth. I always
like to re-evaluate on a monthly basis and figure out the tasks I can cut out.
Let’s recap some of things you learned in this Building the Foundation for Blog Growth:
•You need to have a distinct blog focus to build authority
•Figure out what makes you standout and use your unique voice
•Start setting achievable goals and maintain your blog’s vision and mission
•You need to stay consistent with your brand identity for every point of contact
•Take the time to evaluate your blog’s design to make it clear and easy to navigate
•Building an email list is an essential part for the framework of your blog and for growth
•Focus on creating mind blowing content that is valuable and answers your readers questions
Once you have your blog framework and you are ready for growth it is time to start focusing on how
to build an engaged audience of the right readers. It is difficult knowing what does and does not
work.
You do not have to do it alone. If you are serious about creating a successful blog and a profitable
business, my course Blog Audience Formula is perfect for you.
If you have been struggling to get blog readers and are frustrated with your audience size, Blog
Audience Formula will help you to refocus and double your blog growth in 60 days.
In Building the Foundation for Blog Growth you learned the essential items for laying a successful
foundation for your blog now it is time to get that blog going to create your own community of
engaged readers.
Maybe you are tired of wasting your time and not seeing results.
Maybe you have tried everything and you are sick of seeing everyone else be successful.
Now you do not have to waste time trying outdated strategies that do not work. Blog Audience
Formula is a step-by-step audience building formula to guide you through accelerating your blog to
create reader who are dying to read your content.
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This course is:
•8 weeks of guided, step-by-step strategies that I have used to build my blog to more than 600K
monthly visitors of engaged readers
•My exact methods and techniques to increase your traffic with social media, SEO, email, analytics
and other platforms
•Checklists, cheatsheets and worksheets to help you create a promotion strategy, set goals, create
an effective opt-in, increase your productivity, build a content strategy and more
If you are a blogger or business owner who is frustrated with their audience size and growth, Blog
Audience Formula is your solution.
Stop wasting your time and start using proven strategies from someone who has tried it all.
I hope you have gotten a lot of value from this free workbook. I created Building the Foundation for
Blog Growth in order to help you prepare your framework for the future.
You are now ready to kick your blog into gear. I know you can do this!
xo
Addi
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