GETTINGIT

RIGHT

6 TIPS FOR PROVIDING
INFO TO PARTICIPANTS
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The
ultimate
test is to
ask:

A
.z? A) Have we
A clearly explained
the meaning or intent
behind what is being
changed or proposed?

B) Have we
provided
information that
enables participants
to grapple with the
issue/s and provide
an informed response?

QL
£
S
q

Respond to
peoples’ requests
for more details
or further reading
and if they tell you
your content is
confusing or not
comprehensive
enough, review
and revise it.
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Too short?
Too long?
Too detailed?
Not enough depth?

What
information
do /
provide
at what
level of
detail?

It’s tricky getting the
balance right.
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Who are the people you need
to reach and how do they want
to access information? Content

should be tailored to your
participants’ needs - if you're not
sure what they are simply ask
them.
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Graphics, videos,
infographics
- visual content
helps people to q‘.’
navigate through N)
and understand &
detailedor
complex &
information. &
Content should be clear. Avoid v’*
being unnecessarily complex or é‘
wordy, but don't treat people
like they're stupid. Provide
transparent, useful information.
It's a mistake to ‘fob them off’
with oversimplified, meaningless

m Read the full post and access more free resources at www.mosaiclab.com.au



