
 
 

 

HEMP CBD PIONEER CHARLOTTE’S WEB UNVEILS "TRUST THE EARTH" CAMPAIGN 

TO EMPOWER AMERICANS WITH ACCESS TO NATURAL HEALTH 

 
An epic mural in New York City designed by Studio Number One, founded by renowned artist Shepard 

Fairey, will kick-off a series of activations across the country.  

 
New York, NY (September 27, 2019) —  Charlotte's Web by the Stanley Brothers, the market pioneer and leader 

of hemp-based extract CBD products, is unveiling their new trailblazing campaign “Trust The Earth” that 

knocks down barriers and opens up door of access to the power of cannabis for health. The ground-breaking 

company is using its voice, public art and the country's urban landscape with their first-time ever art 

collaboration with Studio Number One (SNO), the creative agency founded by legendary artist and activist 

Shepard Fairey, who serves as Creative Director.  

The “Trust The Earth” campaign supports Charlotte’s Web’s on-going mission to open up access to hemp CBD, 

especially for those who depend on it for quality of life. Founded in 2014, the Stanley Brothers set out to help a 

brave little girl named Charlotte Figi whose story kickstarted the CBD industry, changed perceptions about the 

health potential of cannabis, forwarded laws, and inspired major research.   

"My creative team at Studio Number One (SNO) focuses on projects that have meaning and create positive 

change in the world," said Shepard Fairey, creative director and co-founder of Studio Number One. 

"Charlotte's Web was a great organization to align with, as they are making advancements doing good by 

generating real health benefits with their products. My goal as an artist is to create art with a message, and 

I’m proud of my team for using this opportunity to do the same for Charlotte's Web, a brand that can take a 

stand.” 

The origin of the CBD movement was ignited by families, veterans, and farmers, desperate for a better way 

that solutions in nature. Now, the exploding CBD industry is inspiring the mainstream to consider hemp CBD, 

the life-changing compound that has been misunderstood for over one hundred years. Hemp CBD can help to 

support issues like everyday stress, healthy sleep cycles, recovery from exercise and active lifestyles, and 

more.  

The “Trust The Earth” artwork and campaign asks Americans to educate themselves about CBD; and moreover, 

to champion the right to chose quality natural options. The campaign platform www.TRUSTTHEEARTH.COM will 

help people gain understanding around the benefits of hemp, provide tools to identify quality CBD and invite 

people to join their community.  

The multi-city art activation features a super-sized rendering of a hand holding a cannabis stalk and the call-

to-action "Trust the Earth," officially launches in New York City on Thursday, October 3rd 2019. The mural will 

appear on the corner of North 11th Street and Wythe Avenue in the heart of Williamsburg, Brooklyn.  The mural 



faces the Wythe Hotel, Brooklyn Brewery, Vice Media HQ, and several restaurants. Williamsburg was chosen 

for the launch because it has earned reputation as a forward-thinking, pioneering community—much like 

Charlotte's Web and SNO.  

 

On Friday, October 4th the art projection campaign rolls out in the following US cities:  Washington D.C., 

Chicago and Los Angeles. The official hashtag for the campaign is #trusttheearth.   

 

“We trust in what the earth has to offer. As more and more people take ownership over their health, they’re 

finding that many of the answers they seek are right in nature. For decades, we’ve been offered poor solutions 

and we believe there’s a better way. We believe that everyone has the right to options from farmers’ fields and 

from the most forward-thinking botanical scientists that are safe, effective, and of the highest quality. This 

campaign captures the spirit of hemp’s ability to change lives, and this is just the beginning.” - The Stanley 

Brothers  

 

The Founders of Charlotte’s Web, the Stanley Brothers from Colorado - Joel, Jesse, Jared, Josh, Jordan, Jon, 

and Austin – have tapped into their rugged roots and connection to plant-based medicine to become pioneers 

and leaders in the cannabis industry. The brothers have transformed laws and helped thousands of people 

through their social enterprises that dive into uncharted territories of botanical science and health. Their core 

mission is to improve the quality of life for everyone through safe, effective natural choices.  

 

“Charlotte’s Web started as a mission before it was a company, and in that, we have become humble stewards 

of a community made up of families, veterans, and people who were desperate for better health options. In 

this, we’ve seen the positive impact of partnering with family farms and reinvigorating a rebirth of hemp 

agriculture to support this community’s health. Shepard Fairy and the renowned artists at Studio Number are 

known for capturing voices that change the landscape in which we live, and having them interpret our mission 

is an honor.” - The Stanley Brothers  

   

About Studio Number One (SNO):  

 

SNO is a full-service creative agency based in Echo Park and founded by Shepard and Amanda Fairey. SNO 

helps brands take a stand by creating visual experiences and stories worth sharing through strong 

messaging, iconic design, and methods of disruption.   

New Yorker’s recognize the name Shepard Fairey from the artist’s 1989 “Andre the Giant has a Posse” sticker 

phenomenon, that ultimately morphed into the OBEY GIANT art project which includes his iconic 2008 Obama 

“Hope” portrait. Fairey had early graphic design agencies but started anew with Studio Number One in Los 

Angeles in 2003, as an extension of his style of innovative graphics, subversive self-promotion, and grassroots 

marketing merged within the world of advertising and brand identification. He is currently the Creative 

Director for Studio Number One’s team of talented graphic designers who create bold visual design 

experiences for brands and organizations across all media. For more information, please visit 

www.studionumberone.com 

  

 



About Charlotte's Web Holdings, Inc.:  

 

Founded by the Stanley Brothers, Charlotte’s Web is the market leader in the production and distribution of 

innovative hemp-based cannabidiol (“CBD”) wellness products. The brothers kick-started the CBD industry with 

“Charlotte’s Web”, a whole plant hemp based CBD extract, named for young Charlotte Figi. Her remarkable 

story was first featured by CNN’s Dr. Sanjay Gupta, and has since garnered global attention. The Company's 

premium quality products start with proprietary hemp genetics that are responsibly manufactured into hemp-

derived CBD extracts naturally containing a full spectrum of phytocannabinoids, including CBD, terpenes, 

flavonoids and other beneficial hemp compounds.    

 

Charlotte's Web product categories include CBD Oil tinctures (liquid products), CBD capsules, CBD topicals, as 

well as CBD pet products.  Charlotte's Web hemp-derived CBD extracts are sold through select distributors, 

brick and mortar retailers, and online through the Company's website at www.CharlottesWeb.com. The rate 

the Company pays for agricultural products reflects a fair and sustainable rate driving higher quality yield, 

encouraging good farming practices, and supporting U.S. farming communities.  

 

Charlotte's Web is a socially conscious company and is committed to using business as a force for good and a 

catalyst for innovation. The Company weighs sound business decisions with consideration for how its efforts 

affect its employees, customers, the environment, and the communities where its employees live and where it 

does business, while maximizing profits and strengthening its brands. The Company's management believes 

that socially oriented actions have a positive impact on the Company, its employees and its shareholders. 

Charlotte's Web donates a portion of its pre-tax earnings to charitable organizations.  

 

 


