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GameChanger Media Relocating to 44 Wall Street 

Move is Reflective of a Broader Trend: Creative Companies Moving Offices to FiDi 

 

By Diana Bell 

GameChanger Media, Inc., the developer of a scorekeeping app for youth 

sports teams, has signed a new lease for 16,906 square feet of office space at 

44 Wall St. in New York City.  

 

A subsidiary of DICK’S Sporting Goods, the technology company will make 

the move from its current space at 86 Chambers St. later this month when it 

takes the entire 11th floor of its new digs on Wall Street.  

 

The office tower is located on one-third of an acre in Manhattan's Financial 

District submarket. Originally built in 1927, it totals 342,000 square feet over 24 stories at the 

northwest corner of William Street.  

 

Haley Fisher, a senior director at Cushman & Wakefield, told CoStar News that the tenant's 

move to 44 Wall Street was growth-driven, and accessibility motivated the decision to move 

downtown. Fisher continued, "They have employees that travel from all over Manhattan, 

Brooklyn and New Jersey, and this was a central location for all to reach easily."  

 

Both Fisher and Mitch Arkin, Cushman & Wakefield’s executive director of brokerage services, 

represented GameChanger in the lease transaction.  

 

Scott Silverstein, leasing manager at Equity Office, said the company is putting the asset, last 

renovated in 2006, through a modernization program that includes refreshing the lobby with new 

art and improved lighting as well as constructing prebuilt office space.  

 

"When we acquired the building, we liked its vintage aspects and unique history, but knew it 

needed a new identity," Silverstein tells CoStar News about the firm's plans to reposition and 

modernize the asset. He notes that the landlord installed high-end finishes, exposed brick walls, 

open collaborative pantries and a DIRTT wall system. "A common theme for Equity Office in 

redesigning office space has been incorporating influences from other asset classes into the 

aesthetic. These floors have an industrial vibe but also possess a high-end residential or boutique 

hotel aesthetic," he added.  
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Silverstein and Zachary Freeman, Equity Office’s in-house reps, teamed with Adam Foster, 

Michael Rizzo, Zachary Price and Caroline Merck of CBRE to represent the landlord in this 

transaction.  

 

Blackstone Group LP acquired the asset from Zamir Equities and Swig Burris Equities in June 

2016 for nearly $116.27 million, or about $340 per square foot, according to CoStar data.  

 

Equity Office has implemented a similar marketing strategy to 44 Wall Street as it did with its 

office tower at 114 W. 41st Street, according to Silverstein. At 114 West 41st Street, Silverstein 

says, "we repositioned the building with a progressive design 

and created a collaborative environment ideal for cutting-

edge tenants. We wanted to bring that same experience 

downtown to 44 Wall, and as a result, we are getting fresh 

attention from a range of tenants."  

 

The fact that Equity Office already had the space under construction when negotiations began 

made a quick move possible, Fisher explains, adding that GameChanger really appreciated 

floor’s aesthetic. "The space had the right feel and look that aligned well with Gamechanger’s 

culture," Fisher added.  

Creatives in FiDi 

 

"We are experiencing a number of creative companies migrating downtown, whether it be 

because they are priced out of Midtown South or can’t seem to find space in that submarket that 

fits their brand," Silverstein says. He notes that a number of 44 Wall Street’s tenants happen to 

be from the creative and tech world, and Equity Office wants to continue attracting forward-

thinking creative companies to the property.  

 

Cushman & Wakefield has seen a shift in the tenant base downtown to more creative type users, 

such as those from the advertising, media and technology industries. Spotify’s recent expansion 

at 4 World Trade Center is one example of the trend.  

 

"I think that is due to a few things. The amenities in the area have grown tremendously. There 

are more residential buildings, the seaport has been revitalized. There is life after-hours," says 

Fisher. Added parks and free Wi-Fi have worked to transform the East Side, plus, New York 

City’s young talent pool has moved to different areas than a decade ago, as more public 

transportation options enable commuters from Brooklyn, Hoboken and Jersey City.  

 

Nonprofit public advocacy group Murmuration moved to 44 Wall from Midtown South, and Will 

Ferrel’s comedy brand Funny or Die moved to the building from Tribeca. The asset is now 74 

percent leased. Other tenants at the property include Cullen & Dykman LLP, Axelon Services 

Corporation, Revimedia and Style House PR. 
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