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Aging 
Population and
Aging in Place 
Older Canadians now represent the fastest 

growing segment of our population – their 

numbers will double over the next two decades.  

By 2035, 1 in four Canadians will be older than 

65 years old and our life expectancies are longer.  

In Canada, there are approximately 800,000 

individuals of all ages with a physical disability 

and 547,000 individuals are living with dementia. 

According to the Alzheimer’s Society of Canada, 

it is expected that the number of people with 

dementia will grow to over 937,000 in 15 years. 

According to Canada Mortgage and Housing 

Corporation (CMHC) research, 85% aging 

boomers (over 55 years old) surveyed stated a 

preference to “Age in Place” in their homes and 

communities, even if there are changes in their 

health. Seniors are a diverse group of people 

with a wide range of financial situations, located 

in urban and rural settings, they will be needing 

homes that are flexible and adaptable to their 

changing needs and health conditions.  

In general, the homeownership rate changes little 

in the early years of retirement but starts declining 

in a person’s late 70s. Thus the majority of seniors 

will continue to live in their homes and receive the 

services associated with homeownership and live 

in their homes until at least the age of 75 or older. 

THE CONTEXT FOR ACTION

In 2017, boomers 

represented the largest 

share of the estimated 

$77.7 Billion spent 

in Canada on home 

renovations. (Source: 

www.altusgroup.com)

The question becomes, 

why are aging boomers 

NOT thinking about 

including aspects of 

accessibility and safety 

when they renovate a 

kitchen or bathroom or 

front hall/entrance?
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THE CONTEXT FOR ACTION
 Definition of

Aging in Place 
Aging in place is the ability to live in one’s own home 

and community safely, independently, and comfortably, 

regardless of age, income level or ability level. 

Successful Aging in Place requires a person to have a safe, affordable and 

accessible home (or dwelling) located within an inclusive and supportive 

context, such as an Age-Friendly Community (AFC).  In an age-friendly 

community, the policies, services and structures related to the physical and 

social environment are designed to help seniors “age actively.”  In other words, 

the community is set up to help seniors live safely, enjoy good health and stay 

involved. The World Health Organization developed the concept of 

Age-Friendly Communities globally.  

Based on the findings from CMHC focus groups, seniors typically are not 

aware, or do not proactively plan for their future housing needs. Rather, they 

become interested in this topic when their health declines.  By waiting until a 

health crisis occurs to make these plans, it means that home adaptations are 

attempted in a rush or under pressure, and this is not always possible.  Often 

this means that a newly diagnosed, injured or ill person cannot transition home 

from hospital and continue aging independently at home.  It also creates 

pressure on hospitals that are ready to discharge a patient, to enable them to 

serve another patient in need.

There are low awareness rates among seniors of the options available to them to 

stay in their homes and communities longer, and avoid institutional models of 

living.  There has not been enough public discussion about the meaning 

of Aging in Place, and the different ways that this goal can be attained. 

Consequently, there is a need and opportunity to capture the attention of aging 

boomers and seniors to encourage them to think about and plan their housing 

needs and options,  and consider the age-friendliness of their community.  In 

making housing choices ( e.g. remaining in current home or moving), key 

factors to consider are the accessibility or adaptability features of the dwelling.

The concept of  
Age- Friendly 
Communities includes 
the following eight key 
domains of community 
life that when these 
are factored into 
community planning, 
they provide a 
supportive environment 
for aging in place:

1) �outdoor spaces 
and buildings;

2) transportation;

3) housing;

4) social participation; 

5) �respect and social 
inclusion; 

6) �civic participation 
and employment; 

7) �communication and 
information; and

8) �community support 
and health services.  
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Conversations about modifying housing and options for aging in place 
should focus on several variables - the safety, age and affordability of their 
home, the location/or proximity to caregivers, services, transportation, 
supports, and the form and tenure (e.g. own, rent, co-housing) of housing.

THE CONTEXT FOR ACTION
Trends in
Home Care 
and Caregiving
National and provincial governments are committing to more 

investments in home care funding while placing less emphasis on 

building long-term care homes and hospital care.  With this shift in 

healthcare funding towards home care, it also means a greater reliance 

on an individual’s home - as the environment where care is delivered 

to seniors.   Yet, governments are not looking closely enough at the 

incentives to help aging boomers, developers or landlords to focus on 

accessibility of housing stock and invest in “age-proofing” and readiness 

planning of dwellings in an effective and timely way.

In addition to the formal paid care providers of home care, informal 

(unpaid) caregivers (family, friends and neighbours) play the largest 

part in caring for aging individuals to age in place. Statistics Canada 

recently estimated that 8 million Canadians over the age of 15 years, are 

caregiving for someone who is aging, ill or has a disability. 

With the doubling of the number of seniors in the next 15 to 20 years, 

informal caregivers will face increasing demands, and play an even more 

significant role in supporting boomers age in place.  Informal caregivers 

can be family, friends, neighbours and volunteers.  The senior’s home 

environment when outfitted properly enables their own independence.  

A safe and supportive home enables the ease with which informal 

caregivers can help.  This is key, because caregivers play a pivotal role in 

whether or not a senior can successfully age in place.  
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THE CONTEXT FOR ACTION
 Definition of

Home Modification 
Home modification refers to converting or adapting an 

existing home environment (inside and/or outside) in 

order to make performing tasks easier, the space safer (less 

risk) and more supportive of independent living.  

Home modifications can range from low-cost to more expensive 

adaptations, including removing hazards (e.g. clutter or throw rugs) 

adding special features, installing new appliances, wireless technologies 

(for smart homes and virtual/digital healthcare support) or assistive 

devices (e.g. grab bar, ramp, temperature controlled shower, oven or 

stove), moving furnishings, or changing locations where activities occur 

(e.g. converting a family room to a bedroom on the main floor).  

Home modifications can be minor home renovations (e.g. a barrier-free shower or 

tub in a bathroom) or more major structural changes such as adding an addition 

to enable a granny flat or caregiver suite, reducing steps and making the home 

entrance(s) accessible, creating wider doors/hallways, renovating a kitchen, 

installing an elevator, making the yard or outdoor spaces more accessible.

Re-Shaping the Housing Market for Aging in Place and Home Modifications    8
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Concepts of 
Universal Design
and VisitAble Homes 
Universal design is the design and composition of an environment 

so that it can be accessed understood and used to the greatest 

extent possible by all people regardless of their age, size and 

ability.  Universal Design is guided by seven principles:

1.	 Equitable use

2.	 Flexibility in use

3.	 Simple and intuitive

4.	 Perceptible information

5.	 Tolerance for error

6.	 Low physical effort

7.	 Size and space for approach and use

THE CONTEXT FOR ACTION

VisitAble Housing” or “VisitAbility” is the concept of designing, building or modifying homes with 

basic accessibility. VisitAble homes provide easy access on the main level for everyone. VisitAble 

housing offers a convenient home for residents and a welcoming environment for visitors of all 

ages  (e.g. grandchildren in strollers!) and mobility.  http://visitablehousingcanada.com/

Applying Concepts of Universal Design and Visitable Homes 
to New Dwellings and Home Renovations 
In terms of new home construction, it is important to consider the inclusion of universal 

design for accessible and adaptable homes that make it easier to be modified over time 

based on the occupants changing needs, without any major upgrades or costs.  

According to a study carried out by CMHC, universal design elements can be efficiently 

included when designing new homes. For example, the cost of including 75% of the 

required accessibility features in new homes cost less than $500.00 per home. 

By thinking of housing as being potentially occupied by a senior, (either on their own, 

or sharing a home, or intergenerational living) it is important to include universal design 

features. Ideally, any new housing unit created anywhere in Canada should be easily 

visited by people of all ages, and adaptable to residents needs as they age.
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THE CONTEXT FOR ACTION
Housing Choices
Make a Difference
Ultimately, the housing choices that seniors make, and the smart 

technologies that are available to seniors (in the home and 

mobile/wearables) significantly affects their quality of life and 

also reduces the demands placed upon their caregivers. 

A proactive approach to planning is required to make this happen 

– in order to create the flexibility for the home owner or tenant to stay 

longer term in their dwelling.  It also adds value for re-sale purposes, 

particularly when the home/unit is located in neighborhoods or geographic 

areas that provide easy access to needed amenities for seniors.

If seniors choose wisely on where they live (e.g. safe and affordable dwelling 

located near needed amenities, community services and healthcare), 

and outfit their homes for living with possible physical or cognitive 

limits, this preparation contributes to successful aging in place.

Summary  
With the significant increases in the number of seniors over the next 

15 to 20 years, including individuals with a combination of physical or 

cognitive challenges, there is a pressing need for a concerted effort to re-

think policies, provide better advice to boomers renovating their homes.   

There is also a pressing need to change land-use rules to reduce the barriers to 

designing and building in of universal design features. At the same time, it is 

vital to increase access to wireless technology in the home, to enable potential 

smart home technologies, virtual health care services, and social connectivness.   

A program model is needed that better supports landlords, 

condominium corporations and developers to plan renovations that 

modify existing housing stock (e.g. condo corporations or rental 

accommodation) to be ready to meet senior’s future housing needs. 
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Why Focus on
Home Modification? 
Options  
The various options for modifying a home will depend upon the original 

configuration and amenities of the home, and the goals of the owner.  For example, 

if a home owner of a single family dwelling has a goal of creating more living space 

for others to live (either for intergenerational family reasons, or to accommodate a 

live-in caregiver, or for rental income purposes), this could be achieved by creating a 

secondary suite. Secondary suites can be achieved a number of ways including a garage 

conversion, a back addition or garden suite, or garden loft (at the top of the house).  The 

key to choosing from these options is having the aging home owner understand their 

options, how they fit with their circumstances, including the costs, risks and benefits.

Benefits  
There are several benefits to carrying out renovations that enable accessibility, flexibility of use, and 

if desired, increases the accommodation space of the home.  Here are just a few of the benefits:   

c P	Reduces the demands of their home environment on aging individual or caregiver

c P	 Increases the safety of their home or reduce risks (e.g. of falls)

c P	 �Enhances the accessibility and ease of people of all ages to visit 

(e.g. no step entry, clear passageway, accessible bathroom)

c P	 �Enhances the supportive features of the home (e.g. technology enabling 

features that provide safety or home care supports via technology)

c P	 �Enhances the ease and safety of provision of home care by caregivers (unpaid and paid)

�c P	Enables ability to accommodate live-in care, or multigenerational living or shared living options

�c P	 �Enables options for housing and home renovations that set up revenue generating 

options for seniors (depending on municipal rules) for granny flats, granny garages, etc.

MODIFYING HOMES

Ramps
Universal design
People who inhabit and visit the houses we live in come in all shapes 
and sizes, ranging from infants to seniors, with various ever-changing 
abilities and skills. As we grow up, grow old and welcome new people 
to our homes, our housing needs change. A house that is designed and 
constructed to reflect the principles of universal design will be safer 
and more accommodating to the diverse range of ages and abilities  
of people who live in and visit these homes. One of the goals of 
universal design is to maximize the usability of environments. Everyone 
appreciates having a well-designed home that is safe, spacious, relaxing 
and easy to use.

Effective universal design and construction can only occur when we 
truly appreciate how persons with disabilities engage the built 
environment. Universal design is only a subtle shift from what is 
typically done; designing for greater accessibility then is not a new way of designing, simply a more 
focused one. By providing flexibility in the selection of design features and incorporating adaptability 
into house design, the life and usability of a home is extended, which promotes the concept of aging 
in place.

This concept is increasingly popular with families and individuals who choose to stay in their homes 
and neighbourhoods as they grow and age. Planning for individuals’ changing needs and abilities 
allows for periodic home customization based on changing requirements and reduces the need  
for future costly renovations.

Planning for future needs is good practice. Principles of universal design encourage flexibility, 
adaptability, safety and efficiency.

When should you consider using  
a ramp?
A ramp can be used to overcome changes in level, either on the 
inside or outside of a home, as an alternative to using stairs.

A ramp is ideal for people who are having difficulty negotiating 
stairs for various reasons, be it the need to carry heavy objects 
between levels, move a child in a stroller or because of a disability. 
Providing both stairs and a ramp at changes in level will allow 
people to choose the option that best suits their needs, resulting 
in a flexible and more universally accessible design (see figure 1).

Bolded terms throughout this fact sheet 
are defined in the Glossary on page 11.

Universal design is the design and 
composition of an environment so that  
it can be accessed, understood and used  
to the greatest extent possible by all 
people regardless of their age, size and 
ability. “The Principles of Universal Design” 
are found on page 13.  

Figure 1: Straight ramp 
Photo courtesy of the Alzheimer Society of Peel

Accessible Housing by Design
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FRAMING THE ISSUES
Barriers and 
Challenges
There are several barriers or challenges that affect the ability of 

seniors and caregivers to think in new ways about their housing 

options, including possible home renovations that improve the 

safety and accessibility of the home.   These challenges can be inter-

related - which illustrates the fact that multi-faceted and collaborative 

response is required to generate the solutions to these challenges. 

�When a person becomes ill or ages, navigating all the changes required to outfit 

their home (usually after a hospital stay) and organize care provision is unwieldy 

and challenging.  Staff in the government-funded home care organizations 

help to plan the home care services aspects of this transition, yet arranging the 

multiple players involved with physically modifying and equipping the home 

is very challenging.  There is no web portal or system in Canada to help 

seniors/caregivers to find the right experts (e.g. architects, contractors, 

clinical Occupational Therapists, financial advice, design advice, health 

and smart home technologies) to carry out home modifications. This 

makes the process overwhelming and too complicated to undertake for some 

seniors and caregivers, which often forces a choice to move out of their home.

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

Canadians need to be supported to proactively plan for their future 

housing options to age in place.  This support can take the form of 

information and resources including tools for determining the age-friendliness 

of a community, accessible design ideas (e.g. www.visitablehousingcanada.com) 

and a web portal to help find the right experts for planning a home renovation 

or modification.  CMHC research has shown that seniors can fear that modifying 

a home will reduce its value.  Coupled with this, there is a low level of awareness 

by seniors (and their caregivers) about housing options and home modifications. 

There is also a shortage of information about the renovation ideas that can help 

with affordability of the home via home sharing, or creating a space that helps 

generate revenue (depending on municipal rules) such as a granny flats, garden 

lofts, secondary suites, etc.
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FRAMING THE ISSUES
• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

Builders and renovators are not trained to understand a broader context when responding to 
customer requests (by seniors or their caregivers) for home renovation work.  They need training 
and a web portal to help their customers find the right expert with certification to help them more 
effectively plan their home modifications in a way that prepares for longer-term aging in place.

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

With the emergence of the “under the table” renovation market, this also means that there can be a 
lack of protections, both for the aging consumer and the contractor (e.g. contract protections/liability 
considerations). This is a general issue that is recognized and being addressed by the Canadian Home 
Builders Association, through the Renovating (www.chba.ca/CHBA/Renovating) initiative which include 
educational campaigns such as “Get it in Writing”.  This risk protection is particularly important 
to aging individuals, who are often targeted by fraudulent sales people and companies.

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

There is a lack of understanding by consumers, architects, designers, home and community care 
professionals (e.g. Case Managers) about the value of the Occupational Therapist role in planning 
effective adaptions and home modifications. Occupational therapists are health professionals that 
can assess both an individual’s functioning and the physical environment, and provide advice about 
how best to adapt the environment or behaviour to optimize a person’s functioning and independence. 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

Quality standards exist for building accessibility.  For example, changes were made to the 
National Building Code in 2015 to include updates to accessibility and associated design 
requirements (Part 3).  In addition, the Canadian Safety Association (CSA) produces accessibility 
Standards (B651 -Accessible Design and B651.2 - Interactive Devices).  However, more 
work is required to make these accessibility standards better known and applied 
by architects, designers, and contractors, who work on home renovations.

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

The US-based continuing education curriculum and certification called “Certified Aging 
in Place Specialist” (CAPS) for builders, contractors and designers and suppliers is not 
reflective of the Canadian context. The CAPS curriculum requires consultation with 
Canadian stakeholders to revise the content for the Canadian market.  

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • •

Suppliers of building products and related consumer products face challenges in marketing 
their products due to the lack of understanding of their value and benefits by consumers, 

architects, designers and builders, to achieve universal design and aging in place.  More 

educational information is needed about building and consumer products.
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OTHER JURISDICTIONS
Overview of Models in 
Other Jurisdictions
All of the issues and needs described above provide a snapshot of the 

complexity of the situation and considerations related to enabling 

aging in place.  It is a combination of human behaviour, individual’s 

choices, lack of awareness, lack of incentives, lack of a co-ordinating 

strategy and website to support home modification.  This complex set 

of challenges to Aging in Place is not unique to Canada.  Similar issues 

and challenges to effective and timely home modifications have been 

identified within the United Kingdom, Australia, and the USA.   

The following section provides an overview of the approaches in other 

jurisdictions to address these complex barriers to home modifications.

United Kingdom	 http://www.foundations.uk.com/

In the United Kingdom, a multi-faceted national initiative was established 

which is led by a national non-profit organization called, “Foundations UK”.   

Home Improvement Agencies (HIA) are located in most local government 

areas help to provide case management support for transitional “home 

readying” services that ease an person’s hospital discharge and support their 

self-management of health conditions.  This national non-profit organization 

also leads the funding administration of the Disabled Facilities Grant (DFG) 

process including a Tender Portal that helps to select contractors from a list of 

qualified vendors (handymen or renovators).  Online training is also provided 

to Support to Case Managers.   A UK government backed a “Safe Trader 

Scheme” called TrustMark has been established by Foundations UK, to protect 

customers and register HIAs for handy persons and disabled adaptations. 

This multi-faceted national and local home improvement 

endeavour has been in operation for a few years now, so it is 

more established.  HIAs are working towards becoming the “go to” 

place for services and supports for healthy aging in place. 
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OTHER JURISDICTIONS
Australia	 http://www.moda.org.au/

Home Modifications Australia (MOD.A) is the national lead and industry 

body that represents home modification providers for the aged 

and people with disabilities. It is the only organization in Australia 

that operates both as a representative and advocacy group for 

home modifications. MOD.A offers training is targeted towards 

knowledge/skills required to assess and do home modifications as 

per Australian quality standards, current best-practice and according 

to the requirements of various government programs and initiatives. 

In Australia there are a number of funding schemes available to both older people 

and people with disability that include home modifications within their schedule 

of benefits.  One such funding or benefit plan is called the “Commonwealth 

Home Support Program” (CHSP) and provides a range of services, including home 

modifications and maintenance for people aged 65+ (or 50+ for Aboriginal and Torres 

Strait Islanders) on a pension. It should be noted that many of these funding schemes 

require some form of client contribution to cover the cost of modifications required.

MOD.A views its role as:

	 •	Contributing to policy that affects home modifications at all levels of government.

	 •	

�Advocacy and lobbying for quality client outcomes and 

home modification support mechanisms.

	 •	Providing best practice advice, information and resources.

	 •	Consulting broadly amongst all home modification stakeholders.

	 •	Building sector capacity and sustainability.

	 •	Promoting partnerships and collaboration that enhance client outcomes.

	 •	

�Demonstrating and advocating for innovative and proactive supplier 

approaches that support quality client service and outcomes.
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OTHER JURISDICTIONS

USA 	 Home Mods  http://homemods.org/

 This service and web site, based at the University of Southern California 

Leonard Davis School of Gerontology, is dedicated to promoting aging 

in place and independent living for persons of all ages and abilities. It 

offers training and education opportunities for professionals who wish to 

respond to the increasing demand for home modification services. It also 

serves as an information clearinghouse on home modification to equip 

professionals and consumers with a comprehensive inventory of resources 

such as a National Directory of Home Modification and Repair Resources. 

National Home Builders Association (NHBA)   https://www.nhba.org

In addition to homemods.org, the National Home Builders Association 

provides linkages to contractors, suppliers or providers that are certified 

as Aging in Place Specialists.   The National Home Builders Association 

provides this training and instruction about the CAPS program. 

Summary of Learnings from 
Other Jurisdictions

The three jurisdictions cited above have more robust and multi-faceted 

national initiatives to support home modifications.   Each of the three 

jurisdictions have progressed their home modification policies and 

enabling strategies in slightly different ways, but they all have dimensions 

of quality standards, accreditation, education and training and public 

education.  Some have government grant funding administration as 

well. The UK model also has more of a consumer facing local mechanism 

(e.g. Home Improvement Agencies).  Canadian stakeholders can learn 

from the results of these targeted home modification initiatives and 

web portals as an illustration of “what is possible” here in Canada.
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NATIONAL PARTNERSHIP
A CHBA Led 
Partnership Program
Proposed Program Goal  
To develop multi-faceted national partnership 

approach that heightens the quality, reach, 

simplicity and impacts of innovative home 

modifications for aging or disabled individuals.

Proposed Objectives  
	 •	� To support builders/contractors, manufacturers, 

retailers, and set standards, accredit, and ensure 

the quality and value of home modifications. 

	 •	� To co-ordinate information about existing 

funding/financing mechanisms (both private and 

public) for home renovations/modifications.

	 •	� To support the planning of new innovative training 

programs for Occupational Therapists, home care 

nurses and case managers, contractors and suppliers 

that support people to plan home modifications.

	 •	� To foster more dynamic public conversations 

about aging in place and home modifications 

through educational resources for consumers/

caregivers considering home modifications.

	 •	� To encourage the application of research and innovation in 

the fields of smart home technologies, practical products 

and solutions for home modifications and accessibility. 

	 •	� To support national, provincial and local 

policymakers to remove barriers, facilitate and/

or incent home modifications for seniors.
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Vision for the Proposed Partnership Model

Homeowners (aging individuals and/or their caregivers) 

are encouraged and supported to proactively plan home 

modifications in advance of a crisis situation or to avoid a crisis 

situation, and carry out effective home modifications. 

Homeowners (aging individuals and/or their caregivers) are 

supported via a web portal to access planning tools, navigation 

advice and access to qualified experts (e.g. Occupational therapists 

or certified designers/architects) during the process of planning, 

decision making and carrying out home modifications.  

Landlords are encouraged and guided to include accessibility features 

within their properties when renovating or updating their properties. 

Suppliers are supported to market their products and provide high 

quality services and products through the provision of clear standards, 

product information, and current/continuing educational resources. 

Builders/Contractors are supported to help customers think 

proactively when planning their home renovations, to 

look beyond the current need (e.g. update a bathroom), to 

updating the space with accessibility features in place.

Partners/Industry roles are defined and well understood to enable the key 

experts (e.g. OT, architect, designer, technology specialist, contractors, 

trades people, builders, product suppliers, real estate agents, etc.) to 

provide co-ordinated services and work as a team with their customers.

Non-Profit organizations (charities) have access via a web 

portal to the public awareness and education tools to support 

and encourage consumers/caregivers to effectively modify 

their home environments for safe and accessible living.  

Governments can effectively align policy, tax incentives/rebates, 

programs or funding supports to influence the quality and take-

up on home modifications that provide safer environments 

for seniors, their caregivers and home care delivery.

NATIONAL PARTNERSHIP
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Proposed Program Approach

The Canadian Home Builders Association would take the national leadership 

to galvanize specific work that both meet market needs, while also providing a 

springboard for a wider partnership model for home modifications (e.g. governments, 

research organizations, home care organizations, occupational therapy associations).  

The CHBA would accountable to their membership for the operation of this proposed 

partnership initiative.  This would include both the program activities and fiscal 

accountability for any funds received for the purposes of the program.

The Home Modification program model would be similar to the CHBA Net Zero Program 

(www.chba.ca/NZE) and the Renovating Program (www.chba.ca/CHBA/Renovating), with 

the following proposed program elements:

	 •	� CHBA Web Portal would be created to establish online presence (website, application, 

social media etc.) for ease of access to tools, training materials and resources (by both 

consumers and the professionals, designers, suppliers, and construction companies), 

and also perhaps a “find your local experts” search tool for consumers to locate certified 

and qualified renovators, designers, contractors, Occupational Therapists. 

	 •	� The Home Builders Association would establish a unique Council for Home 

Modifications including diverse stakeholder representation from the home renovation 

sector, the home modification Canada coalition, the home care sector, suppliers, 

contractors, CSA, CMHC, etc. and aligned to Renovation Council).

	 •	 �The Curriculum for Certified Aging in Place Specialists (e.g. CAPS) would be 

consulted upon and updated for the Canadian Market.

	 •	� Training and Continuing Education tools and resources would be developed for 

home builders, architects and contractors for Occupational Therapists, home care 

providers, architects, designers, realtors, etc.

	 •	� Public Awareness Materials and Education Outreach Initiative would be 

developed to reach boomers and their adult children about the benefits and strategies 

for equipping a home for an aging senior to live. 

	 •	 �Home Modification Guide/Tools would be tailored for use by CHBA members with 

their customer audiences. 

	 •	 �Policy Recommendations would be made based on findings from research and innovation.

NATIONAL PARTNERSHIP
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Recommended
Next Steps 
More efforts are needed at every level of government 

and across industries and sectors to get ready for the 

significant societal change of aging boomers.  These efforts 

need to engage citizens, families, various professionals, and 

researchers, and public policy makers with a wide variety of 

experts (e.g. in healthcare, technology, transportation, housing).

It is recommended that CHBA initiate this innovative national 

home modification program during 2017. In doing so, CHBA 

can play a vital role in  contributing a national Strategy on 

Aging in Place.

There are multiple benefits to embarking on this proactive and 

multi-faceted endeavour.  The stakeholders that can contribute 

to and benefit from this partnership model are:

	 •	� Consumers and Caregivers that can become empowered 

to improve their likelihood of successful aging in place.

	 •	� Municipal, Provincial, Federal  Governments that set 

policies, provide funding and oversight of local land-use 

and housing planning models.

	 •	� Regional Health Authorities and Local Health 

Integration Networks (in Ontario) that provide new home 

care delivery models.

	 •	� Healthcare Providers that deliver home care services or 

virtual health care.

	 •	� Academic Research and Policy Advocacy Organizations 

that provide new innovations that can be put into practice.

WHAT’S NEXT?
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WHAT’S NEXT?
	 •	� Land Owner Organizations and Real Estate Developers that provide models 

for planning, designing and project managing new or adapted housing. 

	 •	� Renovation Builders/Contractors that can contribute to a new vision and 

web portal.

	 •	� Marketing and Educational Organizations that heighten awareness and 

marketing of the Aging in Place concept, products and experts that can help 

with home modification.

	 •	� Smart Technology Providers that offer assistive and supportive features to 

enable independence. 

	 •	 �Corporate Sponsors – that can enhance value and contribute to funding this 

national effort.

The time is right to accelerate national activities in support of a broader national 

strategy for Aging in Place. This will require a collaborative and solution-oriented 

partnership model to:  

	 •	� Provide innovative models of home modifications that are affordable, 

sustainable and easily scalable.

	 •	 Strengthen the impacts of government policies.

	 •	� Contribute to the solutions within the home and community care sectors.

Home Modification Canada is  ready and prepared to support CHBA in 

undertaking this important initiative.

CONTACT:
Don Fenn: Founder/Executive Director Home Modification Canada 
President, Caregiver Omnimedia Inc.
P.O. Box 1060, 3565 King Rd, King City ON 
dfenn@thefamilycaregiver.com  •  905.833.6200 Ext 127

Sue Lantz: Member Steering Committee, Home Modification Canada 
Managing Partner, Collaborative Aging
sue@collaborativeaging.com  •  416.938.6064  •  www.collaborativeaging.com
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HOME MODIFICATION COUNCIL

On October 25, 2017 , CHBA held  the first meeting 

of the Home Modification Council  Bard Golightly , 

former CHBA president, as Committee Chair.

For further information, terms of reference, and appli-

cation form for joining the Council contact member 

and Special Advisor to the Council

Don Fenn

905.833.6200 Ext 127

dfenn@thefamilycaregiver.com


