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A way of living
dominated by and
dependent upon
Internet connected,
inter-connected
devices – this is
connected living.
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FOREWORD
The ASK4 Connected
Living Report explores the
connected lifestyles and
expectations of today's
European teenagers.
Covering 3,000 14-16
year olds across the UK,
Germany and Spain,
this report provides an
insight into the choices,
behaviours and demands
of the future tenants of
purpose built student
accommodation (PBSA).
We recognise that technology plays
an essential role in the lives of young
people and that PBSA developers

4

must provide services that enable
the choices and behaviours of their
tenants in order to ensure they have
happy customers. Given the rate at
which technology advances, and the
very particular occupancy cycle of most
PBSA buildings, where there can be
significant shifts in tenant behaviour
between cohorts, ASK4 commissioned
the first primary industry research into
the connected lifestyles of the PBSA
tenants of 2020 and beyond.
Our respondents are informed,
confident and have high expectations.
This report makes clear how vitally
important ubiquitous Internet
connectivity is to 14-16 year olds and
why. Furthermore, it demonstrates
that future PBSA tenants have access
to a wide range of Internet connected
UK | SPAIN | GERMANY

devices and expect to be able to use
these devices seamlessly in their
student accommodation. Indeed, they
see it as a vital part of their lives. In
short, delivering a coherent technology
platform aligned with users’ preferences
will be fundamental for ensuring a
positive tenant experience.
In reviewing the report, I was surprised
by just how savvy respondents are
regarding their online privacy – with
92% of respondents taking deliberate
steps to protect their privacy, including
using multiple identities, using
encrypted messaging services and
increasing privacy settings on social
media. This stands in stark contrast to
the usual media portrayal of young
people as generally less concerned
than their parents’ generation about
protecting their information online.
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Our hope is that this report will help
those involved in the development
of PBSA form a fuller understanding
of their future tenants’ needs and
expectations; to develop buildings that
respond appropriately and develop
communications and engagement
strategies that resonate with their
audience.
Jonathan Burrows
FOUNDER AND CEO
ASK4
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CO N N EC T E D
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WHAT IS CONNECTED
LIVING?
Almost half of the world’s
population and 80% of
Europeans are now online.
Global Internet speeds
have been increasing
year on year, and average
connection speeds have
broadly doubled in the
last three years alone.
For the majority, Internet
connectivity is a basic
utility and the conversation
has long moved from if we
use the Internet, to how we
use it.
Look around and you will likely see a
plethora of WiFi-connected devices,
enabling communication between people
and communication between things.
This is connected living - a way of
living dominated by and dependent
upon Internet connected, interconnected devices.

PERCENT OF
TIME ONLINE
SPENT USING

THINGS, THINGS, THINGS

MOBILE

In its most mainstream form,
communication between WiFiconnected devices includes streaming
music from your phone to wireless
speakers and casting content from your
tablet to your smart TV. As technology
advances and costs fall, the ability to
control your home’s heating, lighting or
household appliances via a smartphone
app will also become commonplace.

DEVICES

TODAY’S STUDENTS
As a service provider delivering
Internet connectivity to hundreds of
thousands of 18-24 year olds, we know
that today’s students are demanding
consumers, with use of the Internet
deeply embedded in their lifestyles. In
fact, when they’re not asleep, they’re
online - consuming and creating hours
of content using an average of 5 WiFiconnected devices each.

THE STUDENTS OF 2020
But what of the students of 2020?
What are their connected living habits,
attitudes and expectations? And are we
ready for them?

HOURS A DAY USING THESE DEVICES

WIFICONNECTED

DEVICES
8
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HOURS A DAY

CONSUMING

IPTV/VOD

Today's 18-24 year olds. On average / numbers rounded to the nearest whole.
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UK TEENS ARE MORE
LIKELY TO HAVE ACCESS TO
SMART APPLIANCES AND
ENTERTAINMENT SYSTEMS.
1.01
DEVICE LADEN
European teens have access to
an extraordinary number of WiFiconnected devices.
On average, they have almost 10 smart
devices or systems in their homes.
Almost all have smartphones and most
have computing devices (tablet, laptop,
PC) - typically in their own rooms.

10

More than two thirds have gaming
consoles.
Over half have Smart TVs.
And a third have other smart appliances
or entertainment systems, like wireless
printers, speakers or video adapters (e.g.
Sonos, Chromecast, Now TV).
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10.4
SMART
DEVICES
PER HOME

1.02
UNIVERSITY BOUND
These numbers become more
pronounced when we look at just those
European teens intending to go to
university.
These 14-16 year olds have an average
of 10.4 smart devices or systems in
their homes, compared to 8.5 for those
not intending to go to university.
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They are also more likely to have access
to smart appliances (16% more likely),
wireless video adapters (9%) and
smart entertainment systems (8%),
like wireless printers, Chromecast and
Sonos speakers.

HOW WOULD YOU FEEL IF YOU
WERE NOT ABLE TO USE YOUR
INTERNET-CONNECTED DEVICES
AS YOU WISHED?
70%

50%
40%
30%

1.03
CONNECTED EXPECTATIONS
With connected, device laden lifestyles
come great expectations.
When they move away from
parents’ homes, either to student
accommodation or their own homes,
three quarters of European teens expect
to be able to use their devices to chat
online with friends and family, while
almost half expect to be able to:
•
•
•
•

12

cast content from their phone,
laptop or tablet to a smart TV
connect to their wireless printer
using a variety of devices
send music from their devices to a
wireless sound system
connect their games console and
play others online

TOTAL

0%

UK

10%

Spain

20%
Germany

A SIGNIFICANTLY HIGHER
PROPORTION OF SPANISH TEENS
SAID THEY WOULD FEEL ‘ANGRY’
COMPARED TO THEIR UK AND
GERMAN COUNTERPARTS.

60%

FRUSTRATED

One in five also expect to find smart
systems and infrastructure in their
accommodation, enabling them to
control the lighting, heating or door
locking systems via their smartphone.
Seamless device-to-device connectivity
is becoming a simple expectation, and a
striking characteristic of European teens
is the strength of emotion they would
feel if these expectations were not met.
The majority said they would feel
‘frustrated’, ‘isolated’ and ‘angry’ if they
were not able to communicate online or
connect their devices together as they
would expect when they leave home.
One in five said they would feel
‘insecure’ and ‘anxious’.
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I WANT TO CAST
CONTENT FROM
MY PHONE, LAPTOP
OR TABLET TO A
SMART TV

ISOLATED

I WANT TO SEND
MUSIC FROM
MY DEVICES TO A
WIRELESS SOUND
SYSTEM

ANGRY

INSECURE

I WANT TO
CONNECT MY
GAMES CONSOLE
AND PLAY OTHERS
ONLINE

ANXIOUS

I WANT TO
CONNECT TO
MY WIRELESS
PRINTER USING
A VARIETY OF
DEVICES

UK TEENS WOULD REACT THE
MOST STRONGLY IF THEY COULD NOT
COMMUNICATE ONLINE OR CONNECT
THEIR DEVICES TOGETHER AS THEY
WOULD EXPECT. A THIRD OF UK TEENS
ALSO SAID THEY WOULD FEEL ‘ANXIOUS’.
www.ask4.com

1.04
WHEN THEY’RE NOT ASLEEP,
THEY’RE ONLINE
This strength of feeling is most likely
related to the amount of time European
teens spend using the Internet. If they
have access to wireless-connected
devices, they use them…a lot.

1.05
COMMUNICATION IS KING

Nearly all surveyed teens said they use
smartphones, and almost three quarters
use computing devices and watch
Smart TVs, on a daily basis. In addition,
half use their wireless video adapters
(e.g. Chromecast, Now TV), smart
entertainment systems (e.g. Sonos,
Amazon Echo), home control systems
(e.g. device controlled lighting) and
wearable technology (e.g. FitBit, Apple
Watch) every day.

14

European teens spend the majority
of their time when using Internetconnected devices communicating. On
an average day, nearly three quarters
use their devices to speak with friends,
browse social media and communicate
via messaging apps like WhatsApp.
In fact, a quarter of teens use WhatsApp
multiple times an hour, with half

UK | SPAIN | GERMANY

www.ask4.com

WhatsApping once an hour to a few
times a day.
Entertainment ranks a close second for
time spent using Internet-connected
devices, with over two thirds listening
to music, podcasts and gaming, and half
watching TV and films each day.

Frustrated.
Isolated.
Angry.
1.06
CONNECTED LIFESTYLES
When you combine their access to
devices, time spent using them and
usage priorities, it is easy to imagine a
disconnected teen quickly becoming
‘frustrated’, ‘isolated’ and ‘angry’. Their
early exposure to smart entertainment,
appliances and home control systems
(like Sonos, Chromecast, Hive and
Amazon Echo) is also resulting in high
expectations for the type of connected
lifestyles they imagine themselves
living once they fly the nest.

16

For the students of 2020, use of the
Internet is more than deeply embedded
in their lifestyles.
Use of the Internet is the foundation
upon which their lifestyles are built.

UK | SPAIN | GERMANY

www.ask4.com

Facebook launched
the year our youngest
survey respondents were
celebrating their first
birthdays.
The social networking platform first
appeared in 2004. WhatsApp followed
in 2009, Instagram in 2010 and
Snapchat in 2011. Today’s European
teenagers have grown up in a world
where digital communication is both
prevalent and diverse.
It would be fair to assume that such
familiarity with digital communication
mediums could give rise to a certain
amount of complacency from teens
surrounding their digital footprints.

2.00

PRIVACY

18

The reality is quite the opposite.
European teens are both aware of
privacy risks and savvy about possible
steps to protect themselves.

UK | SPAIN | GERMANY

www.ask4.com

Blocked unknown
friend requests
Avoided giving
personal information
Avoided clicking an
unknown web link
Increased privacy
settings
Changed password
regularly
Avoided using exact
location
0%

2.01
AM I WORRIED?
Two thirds of European teens say that
they worry about their privacy when
using devices connected to the Internet.
This number increases to almost three
quarters when we look at just those
teens intending to go to university.
Almost three quarters worry about
hackers accessing their personal
information and would prefer it if
personal details were not visible on
social media.
More than half think they can be
tracked too easily when using their
devices and that there will be too much
information about them online as they
get older.
20

10%

20%

30%

40%

50%

60%

SPANISH TEENS ARE
MORE LIKELY TO HAVE TAKEN
MULTIPLE STEPS TO PROTECT
THEIR IDENTITIES ONLINE.
Worried
about their
privacy
when using
devices
connected to
the Internet

Worried
about
hackers
accessing
their
personal
information
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2.02
ONLINE IDENTITIES
Familiarity, it seems, breeds concern, and
almost all European teens have taken
steps to protect their privacy online.
Over half have blocked requests
from people they don’t know and / or
avoided sharing personal information
about themselves.
Over a third have increased their
privacy settings, regularly changed
account passwords and avoided geolocating themselves on social platforms.

www.ask4.com

One in five have also deleted social
media accounts, used false personal
information (like name and date of
birth) and deleted friends because of
privacy concerns.
In fact, only 8% of teens said that
they have taken no active steps to
protect their personal information and
identities online.

WHATSAPP IS MOST
POPULAR IN SPAIN AND
GERMANY, WITH 9 OUT OF
10 TEENS USING IT DAILY,
COMPARED TO HALF OF UK
PARTICIPANTS.

SPANISH TEENS ARE MORE
LIKELY TO HAVE THREE OR MORE
ONLINE IDENTITIES. UK TEENS ARE
MORE LIKELY TO ONLY HAVE ONE.
2.03
WHO AM I?
Alongside ramping up privacy
precautions, European teens are also
highly likely to have multiple online
identities. That means using different
names, contact details and images for
different profiles and accounts.
Over half admitted to having 2 or more
online identities and a quarter said they
had 3 or more.
The main reasons given for multiple
identities were being able to separate
different parts of their personal lives
(e.g. groups of friends) and being able
to protect personal information from
hackers.
22

However, having more than one online
identity also appears to give European
teens a sense of autonomy. Over a
third said it gave them more freedom,
while a quarter said it gave them the
confidence to say and do things they
could not do in the ‘real world’.
Avoiding parental scrutiny was the least
reported concern, with just 1 in 7 saying
they used multiple identities to keep
information from Mum and Dad.

UK | SPAIN | GERMANY

ALMOST TWICE AS MANY
UK TEENS USE SNAPCHAT,
COMPARED TO THEIR SPANISH
AND GERMAN COUNTERPARTS.

2.04
OUT OF SIGHT
European teens also show an active
awareness of the advantages of
encrypted messaging services.
Messaging services that fall into this
category include WhatsApp, Facebook
Messenger, Instagram and Snapchat.
The most popular is WhatsApp, used
daily by three quarters of European
teens. Around half use Instagram each
day, followed by nearly a third using
Facebook Messenger and Snapchat.

Encrypted messages are not stored by
the messaging service provider and
cannot be tracked. While this poses
some real challenges for security
services and advertisers, almost
two thirds of European teens said
using these services allowed them
to communicate with friends without
worrying that anyone else will see what
they’re saying.
Around a third said encrypted messaging
protects them from hackers and gives
them confidence to speak freely.

2.05
THE SHAPE SHIFTING GENERATION
While European teens appear to be
inexhaustible online communicators,
they do so on their own terms and
with more than a cursory awareness
of potential privacy concerns. They
www.ask4.com

may well become the shape shifting
generation, creating multiple online
personas for a variety of purposes,
parting with genuine personal
information only when necessary.

The attitudes of European teens
towards privacy, and their shape shifting
tendencies, could pose a significant
challenge for brands that rely on the
digital data trail of teenage consumers,
and for those brands seeking to actively
communicate with their customers.
One in five European teens said using
multiple identities and encrypted
messaging stopped organisations
knowing too much about them and
helped them avoid targeted advertising.
So how might brands successfully
engage with these teens?

3.00

BRA N DS
24
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GERMAN TEENS ARE LESS
TRUSTING OF COMPANIES
OVERALL COMPARED TO
THEIR UK AND SPANISH
COUNTERPARTS.
WHICH, IF ANY, OF THE FOLLOWING TYPES OF
COMPANIES ARE YOU MOST LIKELY TO TRUST?

3.01
A QUESTION OF TRUST
Successful engagement will ultimately
depend on trust.

information to enable communication,
then to gain and maintain their trust.

Eight out of ten European teens
said they wanted brands to be more
transparent about how they stored
their personal information, and seven
out of ten said they would stop using a
brand’s product if they discovered their
personal details had been shared with a
third party without their consent.

Size also matters, with almost half of
European teens saying they would
more likely trust a larger international
company with personal information
than a smaller one.

With these would-be customers,
brands will have to work hard - first
to encourage them to share personal

Online retailers, universities, financial
and technology companies were the
most widely trusted by surveyed teens,
with high street retailers, ISPs and
broadcasters bringing up the rear.

0%

5%

10%

15%

20%

Online retailers (e.g. Amazon)

30%
27%

Universities

26%

Financial (e.g. PayPal)

26%

Technology (e.g. Apple, Microsoft)

25%

Sports (e.g. Adidas, Nike)

20%

Banking (e.g. Barclays, HSBC)

18%

Entertainment (e.g. Netflix, Spotify)

17%

None of the above

17%

Social Media (e.g. Facebook)

14%

Food (e.g. McDonalds, Coca-Cola)

13%

Broadcasters (e.g. BBC, Television Espanola, ARD)

11%

High Street Retailers (e.g. Hollister)

9%

Internet Service Providers (e.g. BT, Sky)
Other

25%

8%
1%

NEW LEGISLATION
New data protection laws coming into force in May 2018 will provide greater
transparency for EU consumers. The General Data Protection Regulations (or
GDPR) will require organisations to gain explicit consent from consumers to hold
and process their personal data. They will also require organisations to make
it clear (in plain language) how their data will be used and provide a way for
consumers to withdraw consent at any time. Non-compliance will potentially
attract significant fines, as well as a loss of trust.

26
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3.02
RESPECTING BOUNDARIES
For a generation taking active steps to protect their privacy, avoid advertising
and limit what organisations know about them, brands will need to adopt ways of
communicating that allow European teens to engage on their own terms.

www.ask4.com

emotions to being stopped from or
limited in using their devices.3
As well as using mobile devices for
common Internet based activities, such
as browsing the web, social media and
messaging, 14-16 year olds are also
increasingly using alternative devices,
such as smart TVs, Chromecast, Sonos
and wireless printers, all of which
rely on local wireless connectivity to
connect with and send data between
each other.

4.00

SPOTLIGHT: THE MOST
IMPORTANT SERVICE
In 2001 broadband Internet
connections accounted
for less than 1% of all
connections in the UK. By
2006 they accounted for
69% and by 2009 90%.1
That means today’s 14
-16 year olds, who started
using the Internet in parallel
with the mass adoption
of broadband, are the first
generation who have never
known the Internet as
anything other than an always
on, fast service.
28

Over the past 16 years, device
ownership and use has changed
dramatically - from a single, shared PC
in most homes in the early 2000s, to
a world in which homes contain 10+
Internet-connected devices, and most
14-16 year olds have their own laptop,
smartphone and/or tablet, amongst a
plethora of other devices.2
Device usage has also increased, as
has the importance of Internet access
to the 14-16 year olds who will be
moving in to many of the purpose built
student accommodation buildings
currently on the drawing board.
Indeed, as usage of mobile devices has
increased, so too has the attachment
that users experience, with European
teens attributing significant negative
UK | SPAIN | GERMANY

Historically, wireless networks in
purpose built student accommodation
buildings have had to enforce
separation between users’ devices
- meaning that devices can connect
to the Internet, but not with each
other. This was done for good reason
- it was the only way to ensure
neighbouring students could not see
or access each others’ devices via the
building’s shared wireless network,
thus ensuring residents’ security and
safeguarding privacy in the multi-tenant
environment.
However, the limitation this imposes
means that the very devices current and
future students increasingly regard as
essential, and that rely on local wireless
connectivity, simply won’t work.

ASK4’s solution to this problem is
4Network – our unique cloud-based
service which provides every resident
in multi-tenant buildings with their
own private network, just like at home,
allowing all of their devices to work the
way they should, whilst segregating
residents from each other for security
and privacy.
This research tells us how important
4Network is for our users, and that as
technology evolves, so too do users’
behaviour and expectations. At ASK4
we work every day to understand our
users’ needs and to drive technical and
service innovation to deliver for our
customers. If you have a purpose built
student accommodation project, please
get in touch, we would love to talk to
you about it.

Jonathan Burrows
Founder and CEO
ASK4

As this research tells us, that is not
acceptable – the students of 2020
expect their wireless devices to work
seamlessly, and they attach substantial
importance to it.

1 Office for National Statistics Internet
Connectivity Reports
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2 See 1.00 Connected Living

3 See 1.03 Connected Expectations

AN INTERNET
SERVICE READY
FOR THE STUDENTS
OF 2020

• Super-fast
• 160,000
reliable WiFi
student users,
400+ sites

• 24/7/365
multi-lingual
support

www.ask4.com | sales@ask4.com | @ask4broadband

WE ASKED OUR CUSTOMERS WHY 4NETWORK
IS IMPORTANT TO THEM
4Network forms a unique part of ASK4’s network infrastructure. It allows users of
a managed Internet service in multi-tenant buildings to create their own private
networks. This means users can connect their wireless-enabled devices together in
a private and secure way via a building’s shared infrastructure - just like they would
do at home.

“4Network allows me to control my
Smart TV from my phone and also
to send data from my laptop to my
phone.”

“4Network means I can stream
movies from my Chromecast. I would
find it annoying if I could not connect
my devices together.”

JACOB, SHEFFIELD,
STUDYING PRODUCT DESIGN

LIAM, BELFAST,
ULSTER UNIVERSITY

“4Network lets your devices connect
with each other seamlessly in the
same way as if you were at home.
It would feel like a step backwards
if I could not connect my devices
together.”

“Having 4Network allows me to
maintain connectivity between
multiple devices without hassle. I
wirelessly print documents and photos
from my phone or laptop - which I
couldn't do without 4Network.”

ANIRUDH, EDINBURGH
STUDYING COMPUTER SCIENCE

ANAND, LONDON
STUDYING ELECTRONIC ENGINEERING

U K | I R E L A N D | G E R M A N Y | S PA I N | P O R T U G A L | P O L A N D
www.ask4.com
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THE
QUE STI ON
OF S PEE D
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26%
INCREASE

AVERAGE CONNECTION SPEEDS
IN THE UK AND SPAIN ARE 23%
FASTER THAN IN GERMANY.
Global Internet speeds have broadly doubled in the last three years. In the last
year alone, average connection speeds in the the UK, Spain and Germany have
increased by 26%.1 Within the UK purpose built student accommodation sector,
connection speeds have seen a tenfold increase in recent years, with the majority
of ASK4 connected users now enjoying base speeds of 100Mb/s, with some
accessing premium speeds of 1Gb/s.2
So when is ‘superfast’ fast enough?
Q1 2017 Average Peak Connection Speeds (Mbps) - Q1 2016 in brackets3
UK 			

76.1 (61)

25% increase on Q1 2016

Spain			

84.8 (64.7)

30% increase

Germany		

65.6 (53.9)

22% increase

Countries average

75.5 (59.8)

26% increase

1 Akamia State of the Internet Reports 2016-2017
2 Some ASK4 connected users also access base and upgrade speeds of 200Mb/s, 250Mb/s and 300Mb/s.
3 Akamia State of the Internet Reports 2016-2017

34
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The ability to match headline speeds
with real world connection speeds is one
reason why a managed Internet service is
essential in a multi-tenant building. Here,
meticulous WiFi planning based on a detailed
understanding of the building's layout and
construction is required to mitigate the impact
of environmental factors, and provide a fast,
robust wireless service for all users.
5.01
UNDERSTANDING SPEED
Internet Service Providers (ISPs) have
competed for years to deliver the
fastest possible Internet connections
to residential consumers. From dial-up
access via phone lines, to dedicated
cable and fibre lines, consumers have
seen wired and wireless broadband
connection speeds soar. But the headline
speeds an ISP is capable of delivering is
only part of the story when it comes to
the real-world speeds users enjoy.
The limitations of users’ devices and
the quality of their wireless connections
should also be considered.
For example, a laptop will usually
contain a powerful, high performing
wireless card and antenna, allowing it
to achieve faster wireless connection
speeds than a smartphone, a device
restricted by size and requirements
to be energy efficient. Newer devices

www.ask4.com

will also typically support the latest
802.11.ac / 5GHz wireless standards,
while older devices may only support
802.11a/b/g/n / 2.4GHz.
In addition to this, the strength of
the wireless signal available for a
device can be affected by numerous
environmental factors. For example, the
signal strength from a wireless access
point (or router) will reduce as it passes
through walls, doors, ceilings and
furniture, and other electrical devices
(like TVs, microwaves, printers) and
competing wireless networks can also
cause signal interference.
In reality, this means that whatever
the headline connection speed, the
real-world connection speeds devices
can achieve and users experience will
always vary.

34% reliability
23% coverage
throughout
their home
16% access to
content without
buffering or lags

5.03
ACCESS TO CONTENT
21% speed

6% access to 24/7
technical support

5.02
SPEED VS RELIABILITY
As connection speeds continue to
increase, users’ preoccupation with
speed is diminishing.
When we asked current ASK4 users
what mattered most to them about
their Internet connection, 41% said
reliability. Just 19% said speed. We
asked our European teens the same
question. Thirty four percent said

UK TEENS ARE THE
LEAST CONCERNED
WITH SPEED, WITH JUST
16% SAYING IT WAS
THE MOST IMPORTANT
FACTOR.

36

reliability mattered most to them about
their Internet connection. Twenty three
percent said coverage throughout their
home and just 21% said speed.
Overall, almost three quarters of
European teens said factors relating
to the consistency and quality of their
connection mattered more to them than
having the fastest connection.

SPANISH TEENS ARE
THE MOST CONCERNED
WITH SPEED, WITH
26% SAYING IT WAS
THE MOST IMPORTANT
FACTOR.

GERMAN TEENS ARE
THE MOST CONCERNED
WITH RELIABILITY WITH
ALMOST HALF SAYING
IT WAS THE MOST
IMPORTANT FACTOR.

UK | SPAIN | GERMANY

It is easy to understand why reliability
matters so much to students and teens
when you consider the amount of time
they spend online and the type of
content they consume.
Today’s students watch 2.6 times more
IPTV and Video on Demand (VoD) than
non-millennials (an accelerating trend)
and have more IPTV / VoD subscriptions,
for services like Netflix, Amazon Prime
and NOW TV, than any other group.
For users accessing these services, the
difference between a good viewing
experience and a poor one will not

simply be the speed of the available
Internet connection but the reliability of
that connection, and the speed at which
the content can be accessed.
That is why the ASK4 network has been
built to reflect users’ content demands
and preferences, with content caches
for major content providers like Netflix,
Amazon and Google, and private
peering connections with providers like
Facebook, to ensure users can access
the content that matters most to them
quickly and consistently, over a reliable,
robust connection.

5.04
FAST ENOUGH
While Internet connection speeds will
always be impacted by a variety of
technical and environmental factors,
perceptions of speed are changing. For
the vast majority of today’s students
and teens, ‘superfast’ speeds, which
allow them to access the content they
want, are now fast enough. It is the
reliability of a connection, enabling

www.ask4.com

users to do what they want online
quickly and seamlessly, that really
matters. As the bandwidth requirements
of content services increase in the
future, building owners must ensure
that the Internet services their tenants
access continue to deliver on this
promise.

Here are five standout characteristics of the future
residents of European student accommodation.

1

DEVICE OWNERSHIP AND
USAGE WILL CONTINUE TO GROW.

European teens have an average of almost 10 wireless enabled, smart devices and
systems connected within their homes. And they’re using them...a lot. Nearly all use
smartphones on a daily basis, and almost three quarters use computing devices
and watch Smart TVs each day. Half are using smart devices like Chromecast, Now
TV, Sonos, Amazon Echo and other home control systems every day.

2

SEAMLESS DEVICE-TO-DEVICE CONNECTIVITY IS AN
EXPECTATION AND NOT A DESIRE.

Over two thirds of European teens intending to go to university say they would find
it ‘annoying’ if they could not connect their devices together over WiFi (e.g. laptop
to printer, phone to speakers). This group expect to find the same type of device-todevice connectivity that they take for granted at their parents’ home in any future
accommodation.

3

YOU CAN EXPECT A SEVERE REACTION FROM
TEENS TO ANY LOSS OF CONNECTIVITY.

The majority of European teens said they would feel ‘frustrated’, ‘isolated’ and ‘angry’
if they were not able to communicate online or connect their devices together as
they would at home. One in five said they would feel ‘insecure’ and ‘anxious’.

6.00

KEY
TA K E A W AY S

4

PRIVACY MATTERS AND 14 – 16 YEAR OLDS
WILL TAKE STEPS TO PROTECT IT.

Two thirds said they worry about their privacy when using devices connected to the
Internet and more than half think there will be too much information about them
online as they get older. Almost all have taken steps to protect their privacy online,
including blocking friend requests, changing privacy settings and avoiding sharing
personal information.

5

RELIABILITY IS MORE
IMPORTANT THAN SPEED.

Almost three quarters of European teens said that factors relating to the
consistency and quality of their Internet connection mattered more to them than
having the fastest connection possible. For this group, a reliable service enabling
them to do what they want online quickly and seamlessly is what really matters.
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ABOUT THIS REPORT
THE STATS

RED BRICK RESEARCH

GLOSSARY

All statistics are taken from ASK4’s
Connected Living survey conducted
by Red Brick Research in the Spring
of 2017 (unless otherwise stated).
The survey was completed by 3,067
14-16 year olds across all regions of
the UK, Germany and Spain. Just over
a thousand teens were surveyed in
each country and each age / gender
was equally represented. This report,
plus source data tables, can be found at
ask4.com/connectedliving.

The survey commissioned by ASK4
was conducted by Red Brick Research.
Founded in 2007, Red Brick has become
one of the most well respected and
sought after market research agencies
specialising in youth and students.
Clients include household names in the
financial, technology and healthcare
sectors, as well as more than 100
universities and student accommodation
providers. Red Brick also runs the annual
National Student Housing Survey - an
industry recognised survey rating the
satisfaction levels of thousands of
students in the UK each year.

A few notes on terms used in this report.
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European teens - refers
to the total number of
respondents from the
UK, Germany and Spain /
3,067.

www.ask4.com

European teens
intending to go to
university - refers to the
respondents who said
they are planning or
likely to go to university
/ 2,067.

Country specific stats
relate to the total number
of respondents from
the stated country / UK:
1,024, Germany: 1,023,
Spain: 1,020

8.00

ABOU T
AS K4
ASK4 is an awardwinning provider of high
speed Internet solutions
and managed data
services for multi-tenant
accommodation.
ASK4 partners with universities, private
student accommodation providers,
private residential build-to-rent
developers and businesses. Services
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include superfast broadband, full site
WiFi, 24/7/365 multi-lingual technical
support and VoIP telephony - plus a
range of infrastructure networks to
enable building services such as IPCCTV and door access control.
We currently operate in the UK, Ireland,
Spain, Germany, Poland and Portugal
providing services to over 160,000
users across 400+ sites.
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GET IN TOUCH
We hope you found this report useful.
t: +44 (0) 114 303 3200
e: connectedliving@ask4.com
w: ask4.com/connectedliving
This report is copyright of ASK4 Ltd. You may not reproduce in
full or in part but you are free to reference statistics and quotes
with accreditation: Connected Living 2017, ASK4 Ltd.

