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About the Magazine
Hearing Health magazine is the ultimate consumer resource 
on hearing loss and tinnitus. This award-winning quarterly 
magazine, published by Hearing Health Foundation (HHF), 
educates individuals about hearing loss and provides real-
world solutions based on the latest research and technology. 

 #1
Consumer readers  

rank Hearing Health 
as their #1 source, 
after their hearing 

healthcare 
professionals, 

for information 
on issues related 

 to hearing  
and tinnitus.

Constituency Profile
74% have completed a two-year degree or higher
13% are Veterans
66% have a pretax household income of $50,000+
90% are employed, homemaker, or retired
Level of hearing loss: 
» Profound: 24%
» Severe: 19%
» Moderately severe: 21%
» Moderate: 17%
» Mild: 7%

A Publication of Hearing Health Foundation   hhf.org 

Readership 
age range: 

55 to 74 
years old 

advertising@hhf.org
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Our Reach
Hearing Health is the widest-reaching 
magazine on hearing loss and tinnitus 
with an estimated print and digital 
readership of over 1.3 million. 

» Hearing Health magazine is distributed
at the HLAA, AAA, and other trade
professional conventions.

» HHF’s monthly E-News is delivered to more
than 40,000 inboxes.

» HHF’s Facebook page has 28,050 fans.
» HHF’s Twitter account has 6,865 followers.
» HHF’s website receives 35,000 unique

visitors each month.

Issue Winter 2019 Spring 2019 Summer 2019 Fall 2019

Ad Reservations Due Nov. 30, 2018 March, 14, 2019 June 14, 2019 Sept. 13, 2019

Advertorial Materials Due Dec. 7, 2018 March 21, 2019 June 21, 2019 Sept. 20, 2019

Ad Artwork Due Dec. 14, 2018 March 28, 2019 June 28, 2019 Sept. 27, 2019

Copies Mailed Date Jan. 21, 2019 April 22, 2019 July 22, 2019 Oct. 21, 2019

Winter 2019:  
Arts and Awareness
» Stories From Painters,

Musicians, Actors, and
Dancers

» Raising Awareness
» Noise Prevention
» Special Considerations

for Musicians

Spring 2019: 
Managing Hearing Loss
» Coping Strategies
» Options for Hearing

Devices and Implants
» Tips for New Diagnoses
» Hearing Health

Education

Summer 2019: 
Genetics
» Genetic Factors for

Hearing and Balance
Conditions

» New Research
» Potential Treatments
» Family Stories

Fall 2019: 
Veterans and Seniors
» NIHL Prevention and

Awareness
» Tinnitus Management

and Research
» Lifestyle Hacks for

Better Hearing
» Aging Together,

Gracefully

Editorial Calendar
Calendar and due dates are subject to change.

74
percent

74% of our readers do 
research on their own 

before purchasing  
hearing technology. 

advertising@hhf.org

More than 20,000 copies are sent to ENT and Audiology offices, 
senior homes, Veterans Administration hospitals, and pharmacies 
and over 40,000 copies are sent to individual consumer subscribers.
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Frequency 1x 2x 4x One Year

Two-Page Spread
 » Bleed required
 » 17" w x 11.125" h

$11,400 $11,000 $10,200 

Full Page
 » Bleed required
 » 8.625" w x 11.125" h 
 » Trim size: 8.375" w x 10.875" h
 » Safe area: 8.125" w x 10.625" h

$5,950 $5,700 $5,350 

1/2 Page
 » No bleed
 » 7.25” w x 4.75” h 

$3,800 $3,600 $3,250 

1/4 Page
 » No bleed 
 » 3.5" w x 4.75" h 

$2,100 $1,900 $1,600 

Sponsored Advertorial Full Page
 » Client-written
 » Lists client website
 » Photo: 300 dpi
 » Logo: 300 dpi

$4,500      —      —

Sponsored HHF-Written Advertorial Full Page 
 » HHF-written from client materials
 » Same as above

$5,000      —      —

Sponsored Advertorial Blurb
 » 75-word, client-written product blurb
 » Lists client website
 » No logo
 » Product artwork: 300 dpi

$1,200      —      —

Marketplace 
 » Lists ad page, contact info, website
 » Company logo: 300 dpi

$1,000     —     —

Print Advertising Rates  

Per placement; specific placement requests are subject to a 5% fee.

Frequency 1x 2x 4x One Year

Back Cover $7,300 $7,100 $6,600 

Inside Front Cover $6,950 $6,650 $6,250 

Inside Back Cover $6,450 $6,250 $5,850

Print Special  
Positions  
Per placement

advertising@hhf.org
3





To advertise, contact:  
Laura Friedman,  
advertising@hhf.org

Important Print Advertising Requirements
Do
 » create artwork as a .tiff file or a PDF that is  

PDF/X-1a compliant.
 » use only CMYK colors or grayscale.
 » embed or outline all fonts. 
 » create artwork at 300 dpi and 100% of size.
 » use images that are high resolution only (300 dpi).
 » supply Marketplace logos as vector files (.ai or .eps). 

Don’t
 » use spot or RGB colors in your ad or images.
 » use ruling lines thinner than 0.25 point.  
 » use fonts without embedding or outlining. 
 » use TrueType fonts. 
 » use compressed or .jpg/.png files as images. 

Examples of Print Ad Placements  

Full Page Ad

The majority of our consumer 
 readers have a hearing loss. 

The majority use hearing aids, 
cochlear implants, or other 

hearing devices. 

 >50 
percent

advertising@hhf.org
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Sponsored Advertorial Blurb 
With Ad Adjacency

Sponsored Advertorial  
Full Page, With Ad Adjacency 

ClearCaptions
Get the gift of hearing 
on the phone again—
ClearCaptions enables 
anyone with hearing loss 
to communicate easier 
with the most advanced 
captioning phone system 
available. If you are 
experiencing any form 
of hearing loss, you 
may qualify to receive a 
ClearCaptions phone at no 
cost to you! With real-time 
phone captioning you can 
hear and see every word 
said on the call so you 
never miss a word again. 
Visit clearcaptions.com.

Hamilton® CapTel®
Dedicated to delivering 
innovative solutions that 
make phone conversations 
simple and accessible for 
individuals with hearing 
loss, Hamilton CapTel 
makes it possible to listen 
while reading word-for-
word captions of everything 
said to a user on the phone. 
With a variety of options—
the Hamilton CapTel 
phone, Hamilton CapTel 
for PC/Mac computers, 
or Hamilton CapTel for 
smartphones and tablets—
users can experience clarity 
and confidence on every 
call… wherever they are. 
For more information, visit 
HamiltonCapTel.com.

OTOjOY LoopBuds
OTOjOY LoopBuds are 
telecoil-enabled earbuds 
that allow you to access the 
sound from any hearing 
loop with your smartphone. 
Simply download the 
LoopBuds app, walk into a 
looped venue, and receive 
crystal-clear audio directly 
into your ears without the 
need for a hearing aid.  
Visit www.loopbuds.com 
and use coupon code 
“HHF2017” for a $5 
discount. Retail price: $75

Panasonic  
KX-TGM450S 
Amplified Phone
Hear and be heard, loud 
and clear. Panasonic’s 
easy-to-use KX-TGM450S 
amplified phone system is 
ideal for everyone affected 
by hearing loss. Bright 
LEDs signal incoming calls 
and one-touch features 
boost caller volume up 
to 50 decibels (dB) and 
ringer volume up to 112 
dB. Slow down fast talkers 
while conversing/checking 
messages by using the 
slow talk feature. Enlarged 
dial and function pads, 
speakerphone, English and 
Spanish Talking Caller ID, 
and 250-number call block 
are included. Expandable 
up to six handsets for 
whole-house convenience. 
Visit shop.panasonic.com/
amplified.

Gift 
    Guide

These sponsored  
products show a  
range of options this 
holiday season.

advertisement    hearing health foundation

These featured products are paid advertisements. To advertise in Hearing 
Health magazine, please email advertising@hhf.org or call 212.257.6143.
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Innovative Real-Time Captioning

for Your Smartphone Calls

Find more information online:
INNOCAPTION.COM

Hearing Loss 

Experts
The

Order Now!

www.harriscomm.com (800) 825-6758
Save 10% + Free Shipping!* Use code HHM

*Expires 5/1/17. Captioned phones, Sennheiser and Williams Sound products 
excluded from discounts. See website for shipping terms.

Request a 

FREE catalog!

We have an unbeatable selection of products for 
every hearing need. With over 35 years of industry 

expertise—we can help you find the perfect solution!

Department Of
INFORMATION
TECHNOLOGY

Multiple Calling Options | Community Outreach 
Telecommunications Equipment & Evaluations

Get to know Maryland Relay: the public service  
that breaks down communication barriers  

for Marylanders who are Deaf, hard of hearing,  
DeafBlind, or have difficulty speaking. 

800-553-7724 | 410-767-6960 (Voice/TTY)
443-453-5970 (Video Phone) | mdrelay.org 

Assistive calling 
solutions designed to

empower you.

Discover Lyric
The world’s only 100% invisible  

hearing aid giving you 24/7 hearing.

1 Individual replacement needs may vary. Duration of device battery life varies by patient and is subject to individual ear conditions.
2 Professional fees may apply. Annual subscription begins the first day of trial.
3 Lyric is water resistant, not waterproof, and should not be completely submerged under water.

Lyric is not appropriate for all patients. See a Lyric Provider to determine if Lyric is right for you.  
Individual patient results may vary. Lyric, Distributed by Phonak, © 2017 Phonak, LLC. All rights reserved.

The fact that it’s invisible may be the 
least revolutionary thing about it.
100% invisible
Revolutionary design allows Lyric to sit invisibly  
in the ear canal, out of sight and out of mind.

No batteries to change
No daily insertion, removal, or battery changes  
required. Ever.

Clear, natural sound quality
Captures sound naturally even in noisy background  
situations so you hear everything that counts.

No daily hassles
Designed to be worn 24/7 for months at a time.1

Test drive a Lyric RISK-FREE for 30 days2 — CALL TODAY!

844-606-7890 www.phonak-us.com/lyric

MS-051727  603

Participate in sport activitiesTake a shower3 Talk on the phone Hear well wherever you are

Being Able to Hear  
Is Priceless
Jim Ryun, who experienced hearing loss  
as a young child, set the record as the first high 
school student to break the four-minute mile 
(3:59:0), a record that lasted 36 years. Ryun  
has worn Lyric for nine years. Living life 
without limitations with 100 percent invisible, 
24/7, hassle-free hearing provided by Lyric 
means that he hears all the sounds around  
him while running, as well as the voices of  
his 13 grandchildren. By Jim Ryun

when i was about five, i had the measles.  
A very high fever caused me to lose roughly half of my 
hearing ability, although I didn’t realize it at the time. In 
grade school, I kept answering questions with the wrong 
answers and, embarrassed, stopped even trying to answer. 
A hearing test at school confirmed my hearing loss—but I 
was told the “moderate” degree meant I would not  
benefit from hearing aids. 

Finally in the early ’90s when I was 44, I had a friend 
urge me to see an audiologist. The evaluation from 
the audiologist was encouraging, and I began wearing 
hearing aids that dramatically changed my hearing, thus 
enhancing life.

As time passed, the Lyric by Phonak became available. 
The advanced hearing technology in this extended-wear, 
in-the-ear-canal hearing device improved my hearing even 
more. Designed for mild to moderately severe hearing 
loss, Lyric provides a new, crisp, quality sound—for me, this 
means sounds are now deeper and richer, more complete. 

And because they are deep in the ear canal, they are 
invisible, comfortable, and not affected by sweat or the 
sound of wind. When I am out for a run, I can hear the 
traffic and footsteps behind me.

For many folks, hearing devices are expensive; however, 
being able to hear is priceless. When I was in the House of 
Representatives, I introduced in 2003 the Hearing Aid Tax 
Credit to help address the issue of affordability. Versions 
of the bill remain in the House and Senate today. 

Quality of life is difficult to measure in dollars and 
cents. And quality of life is not just for those who have lost 
hearing but for those around them. Until I was able to treat 
my hearing loss, my wife Anne, whom I married in 1969, 
was my hearing aid.  She would patiently repeat what our 
young children were saying. Since we had four children in 
five years, this was a lot of information to relay. Now, with 
Lyric, I can hear our grandchildren, all 13 of them.

If you think you are losing your hearing, you probably 
are. Find a good audiologist and get tested. Life is for the 
living, and you only live once. Why not invest in quality of 
life and hearing as much as possible? 

A track and field silver medalist in the 1968 Olympics, 
Jim Ryun served as a member of the U.S. House of 
Representatives for the 2nd Congressional District of 
Kansas from 1996 to 2007.

Lyric is designed to be 
worn 24/7 for months at a 
time. Duration of battery 
life varies by patient and 

is subject to individual ear conditions, hearing 
loss, and listening environments. Depending on 
battery life, Lyric may be worn up to 120 days. 
Individual patient needs may vary, and Lyric 
is not appropriate for all patients. Visit a Lyric 
provider to determine if Lyric is right for you. Call 
844.606.7892 or visit phonak-us.com/lyric.

Life is for the living, and 
you only live once. Why not 
invest in quality of life and 
hearing as much as possible?

advertisement    hearing health foundation

Jim Ryun with his wife Anne.

26  hearing health    a publication of hearing health foundation

1/2 Page Ad

1/4 Page Ad

Medtronic Alpha 2 MPO
Medtronic pioneers dynamic 
hearing therapy with the low-profile 
Medtronic Alpha 2 MPO magnetic 
bone-anchored hearing system 
(BAHS). Innovative transcutaneous 
TET technology delivers excellent 
sound quality and convenience 
for patients with conductive/
mixed hearing loss or single-sided 
deafness. Partnering with surgeons 
and audiologists, Medtronic ENT 
develops advanced technologies to 
improve hearing health and quality of 
life. For more information, see  
page 25 and sophono.com.

Phonak Lyric 
Lyric is unlike any other hearing 
device available on the market. 
Because it’s 100 percent invisible, 
Lyric never gets in the way. Lyric is 
always with you 24/7, keeping you 
in touch with the world around you. 
From sports activities to business 
meetings, Lyric is designed to fit so 
effortlessly into your lifestyle that you 
won’t even realize you are wearing it. 
For more information, see page 18, call 
844.606.7890, or see phonak.com/lyric 
to find a provider near you.

ReSound Smart Hearing Aids
With ReSound, you will enjoy 
excellent sound quality, listening 
comfort, and the ability to personalize 
your hearing experience in any 
situation with a full ecosystem of 
smart connectivity options and apps. 
Every hearing aid component is 
coated, inside and out, with iSolate 
nanotech, a thin protective coating to 
prevent corrosion caused by moisture, 
dust, sweat, and earwax—making 
ReSound perfect for an active lifestyle. 
See resound.com.  

SureFire Earplugs
SureFire EarPro Sonic Defenders 
are an effective, affordable way to 
protect your hearing from impulse 
and continuous noise. Available in 
several different models—including 
some with noise-reducing filters that 
permit the hearing of ambient sounds 
and conversations—Sonic Defenders 
are constructed of a durable, 
hypoallergenic polymer and feature 
our patented EarLock retention rings 
that “lock” the earplugs securely 
in place. Flanged or foam-tipped 
stems seal in the ear canal for all-day 
comfort and a near-custom fit.  
See surefire.com/earpro.

Westone AquaNots
Water is great—except when it’s in 
your ears. With summer quickly 
approaching, Westone’s AquaNots are 
a must for any H2O lover! AquaNots 
prevent infection and keep water from 
entering the ear canal, which makes 
them ideal for swimming, watersports, 
and showering. AquaNots are made 
from medical-grade, floatable silicone 
and feature added finger grips for 
ease of removal. Because your ears are 
unique ( just like your fingerprints), 
custom-fit AquaNots are guaranteed 
to be more comfortable and more 
effective than any other swim plug on 
the market. See westone.com/aquanot. 
 

Wind-Blox
Enjoy cycling again with Wind-Blox. 
These sports accessories eliminate 
over 80 percent of wind noise and 
stop hearing aid feedback while 
keeping the sounds you want, and 
are easy to install and affordable. 
Says one customer, “My wife and I 
use these and love them. There is no 
feedback [from our hearing aids] and 
we are able to hear much better.”  
See wind-blox.com/hearing.  

Hearing Loss 

Experts
The

Order Now!

www.harriscomm.com (800) 825-6758
Save 10% + Free Shipping!* Use code HHM

*Expires 5/1/17. Captioned phones, Sennheiser and Williams Sound products 
excluded from discounts. See website for shipping terms.

Request a 

FREE catalog!

We have an unbeatable selection of products for 
every hearing need. With over 35 years of industry 

expertise—we can help you find the perfect solution!
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Digital Advertising Rates  

Per placement

Frequency (unless noted below) 1x 2x 3x 4-6x

Standard Advertorial-Style Blog Post
 » Link to client website 
 » 1-2 sentence author bio

$3,000  —  —   —

Standard Sponsored Facebook Post
 » Tags client Facebook page with their unique copy and image
 » No link to client website 
 » Cannot exceed one post in a 30-day period 
 » Cannot exceed six posts in one calendar year

$1,000 $875 $750 $625

Premium Sponsored Facebook Post 
 » Tags client Facebook page with their unique copy and image
 » Link to client website 
 » Cannot exceed one post in a 30-day period 
 » Cannot exceed six posts in one calendar year

$1,500 $1,250 $1,100 $1,000

Sponsored Tweet
 » Tags client Twitter handle
 » Cannot exceed one tweet in a 14-day period
 » Cannot exceed 20 tweets within one  

calendar year

1-5 
tweets 
$400

6-10  
tweets 
$320

11-19 
tweets
$260 

20+ 
tweets 
$200

E-Newsletter Content Blurb
 » Two or more sentences with a graphic
 » Cannot directly promote a product

$4,000 —  —   —

E-Newsletter Sponsorship
 » Logo (100x100 pixels, .jpg or .png, 72 dpi)  

in footer of monthly e-newsletter
 » Link to client website

$3,000 —  —   —

Website Banner Ad
 » Custom creative banner (240x400 pixels, .jpg or .png, 72 dpi)  

on the sidebar of one page on our website
$2,500 —  — $2,125

advertising@hhf.org
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HHF Website Banner Ad

Sponsored Facebook Post

Examples of Digital Ad Placements 

Hearing Health Foundation's (HHF) mission is to prevent and cure hearingHearing Health Foundation's (HHF) mission is to prevent and cure hearing  
loss and tinnitus through groundbreaking research and promote hearingloss and tinnitus through groundbreaking research and promote hearing  

health.health.

Support Critical 
Research with a Gift 

Today.

    September 2017 E-Newsletter

Emerging Research Grants 2018 Application Cycle is Open!

Hearing Health Foundation is now accepting 
applications for research proposals to increase our 
understanding of hearing and balance science in the 
following topic areas: general hearing health, central 
auditory processing disorder, hearing loss in children, 
hyperacusis, Ménière’s Disease, tinnitus, and Usher 
Syndrome.

Emergency Plans Especially Vital for Those with Hearing Loss

For individuals with hearing loss, emergencies can bring 
extra challenges and anxiety. With the recent devastation 
caused by Hurricanes Harvey and Irma and the wildfires in 
the Midwestern United States and California, HHF 
encourages everyone to craft an action plan using our guide.

HHF Attends Star-Spangled Fundraising Event with Former 
Hockey Pro Martin St. Louis

HHF CEO Nadine Dehgan and Board Member Paul Orlin, 
accompanied by Martin "Marty" St. Louis, participated in 
Cantor Fitzgerald's Charity Day last week. Proceeds benefit 
vicitms of terrorism, natural disasters, and emergencies, 
wounded military personnel, and select charitable 
organizations, including HHF, which will allocate contributions 
to the Hearing Restoration Project (HRP). Review the 
highlights of HHF's attendance.

Last Chance to Participate in Our Hearing Survey

Our hearing loss survey is closing soon. Please take this 
opportunity to complete the survey if you have not done so 
already or forward to a friend or family member. We look 
forward to sharing the results!

Two ERG Recipients Make Breakthroughs in Usher 
Syndrome, Tinnitus 

2012 ERG recipient Susan Robey-Bond and 
her team at the University of Vermont College of 
Medicine isolated a mutation correlated with 
lower levels of protein synthesis, which could 
explain the onset of deafness in Usher syndrome 
type 3. How these proteins are implicated in the 
hearing processes will eventually help develop 
cures or better treatments for Usher syndrome.

2013 ERG recipient Zheng-Quan Tang was the 
lead author in a study at the Oregon Health & Science University that observed hyperactivity 
and hypersensitivity in the area of the brain where tinnitus occurs when exposed to serotonin. 
This suggests that SSRIs prescribed to treat anxiety or depression may worsen patients’ 
tinnitus.

A Happy Belated Grandparents Day Story

Just before National Grandparents Day on September 10, we 
heard from Sherri, an electric-acoustic stimulation implant 
recipient who sought better hearing technology when she 
learned she was to become a grandmother. Once stuck and 
hopeless when her hearing aids no longer benefited her, 
Sherri now enjoys the sounds of her grandchildren—their 
voices, laughs, and cries. Do you have a story about hearing 
loss and communication with your loved ones? Share with 
us: info@hhf.org.

SUBSCRIBE TO 
RECEIVE OUR FALL 

2017 ISSUE!

E-NEWS SPONSOR: 
RESOUND

E-NEWS SPONSOR: THE 
RELIEF PRODUCTS

Home  |  Contact Us  |  About Us  |  Support Us

HHF does not endorse products or services appearing as paid advertisements in this e-newsletter.

Privacy Policy              | Unsubscribe

Hearing Health Foundation
363 7th Avenue, 10th Floor, New York, NY 10001

E-Newsletter Content Blurb 

E-Newsletter Sponsors 
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