THE LAST WORD

MENTORING DESIGN AND BUSINESS STUDENTS
by Maz Zouhairi
THE LUXURY EDUCATION FOUNDATION
(LEF) recently hosted The Design and
Marketing of Luxury Goods – an interdisciplinary program with Columbia Business School and Parsons School of Design
– where students collaboratively develop
concepts for some of the world’s leading
companies. This year the course featured
projects from Lalique, Cadillac, Cartier,

Young and talented students are
able to look at the industry with
new eyes and develop fresh,
new concepts, all the while
getting the opportunity to learn
from senior execs at the world’s
leading luxury companies.

Ferragamo, and Van Cleef & Arpels.
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Teams of six to eight – composed
of both Columbia Business School MBA
students and Parsons interdisciplinary
design students – worked closely with
top execs to develop strategies and
concepts. Joel Towers, executive dean
at Parsons, said, “Intensive, challenging,
hands-on design experience is central to
Parsons’ educational approach and that’s
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during the students’ final presentations in December. Lalique gave the
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In fact, during the 2005 LEF course,
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Lalique is proud to have been a



