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Purpose of the SoS report 

• Provides a narrative for the state of the city. 

• Describes how things are now, how they are changing, and 
how the city compares 

• Not comprehensive and reflects a wide range of data sources 
and reports relevant to the city 

• Intention is to help Sheffield’s leaders understand more about 
the city, how it is changing and priorities for the future 

• Independent, objective and based in the evidence 



The 2018 report – a reminder 

• The SPB agreed in May that... 

• Main sections: 2000-3000 words with charts, maps and 
pictures  

– Safety and security   

– Democracy and engagement   

– Social and community infrastructure 

– Health & wellbeing 

• Case studies: single page with text and images which explore 
an aspect of the main section in detail. 



Engagement & Participation 

• Section on economic dimensions of engagement and 
importance of strong civil society (academic literature – 
Putnam, Whitely etc and examples) 

• Section on recent election data – social-economic dimensions 
of voting, trends in recent elections 

• Section on other forms of participation, social movements etc 

• Conclusion – importance of engagement in building inclusive 
economy, importance of inclusive economy in improving 
engagement. 

 



Safety & Security 

• Section on economic dimensions of safety and security 
(academic literature and examples). 

• Section on crime and fire stats in Sheffield – overview of data 
and trends, comparators. 

• Section on perceptions of safety and security (using Sheffield 
stats) and community/civil society aspects of this. 

• Section on neighbourhood policing/explaining and exploring 
demand model(s) 

• Conclusion – importance of safety and security in building 
inclusive economy, importance of inclusive economy in 
improving safety and security. 

 



Social & Community Infrastructure 

• Section on economic dimensions of social and community infrastructure (national 
evidence and examples re. contribution of VCF sector, volunteering, civil society, 
wellbeing aspects of community, community economic development etc) 

• Section on Sheffield stats – size of sector contribution to economy, nature and size 
of charities and groups. 

• Section on local networks, assets and community infrastructure in Sheffield – 
public, private, VCF (perhaps using one or two case studies of projects, ways of 
working etc), looking at role of charities, social entreprise, local business, service 
delivery in communities ??? 

• Section on the ‘social economy’ in Sheffield - looking also at alternative models of 
governance for businesses (e.g. Gripple). 

• Conclusion – importance of social and community infrastructure and ‘social 
economy’ as part of inclusive economy. 

 



Health & Wellbeing 

• Section on economic dimensions of health & wellbeing 
(academic literature, national evidence/examples). 

• Overview of key HWB stats in Sheffield – DPH report etc. 

• Section on the ‘health economy’ and health anchors – scale 
and role in Sheffield. 

• Section on work and health in Sheffield – headline stats on 
employment/welfare etc, local projects and initiatives, 
potential impact of improvements – local multiplier models 
etc. 

• Conclusion – importance of healthier, happier population as 
key component of more inclusive economy. Importance of 
inclusive economy in supporting health & wellbeing. 

 



SoS 2018 – Draft 1 

• This is the initial draft; we welcome the boards view, but there is work to 
do! 

• Positives 

– Plenty of content to work with 

– Good engagement of the guest authors 

– Interesting new topic areas 

• Areas for improvement 

– Initial content not in line with the traditional approach of the SoS 
report 

– Generally speaking – much more of a ‘think piece’ or ‘opinion piece’ 

– Less focus on what has happened over the past year backed up by 
facts 

– Less reference to other documents produced in 2017 



Communications 

• In advance of the launch 
– Detailed social media plan 

– ‘Groundwork’ with key contacts to draw them into social media activity on the day 

– Media invitation 

– Drive attendance at the event from a range of different groups  

– Press release embargoed until the day of the launch 

– Bespoke packages offered and tailored to key media outlets 

• At the launch 
– Media relations support, and interviews with key spokespeople 

– Live tweeting at the event 

• Follow-up after the launch 
– Social media activity to ‘wrap up’  

– Information for follow-up media enquiries 

 

 



Launch event 

• Hallam Hall booked  

• Similar format to last year 

• Any ideas please! 



Board comments? 


