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EXECUTIVE SUMMARY 

This policy brief outlines 
policy recommendations vital 
in combating disinformation 
and misinformation based on 
the preliminary results of an 
online survey participated by 
Filipino Youth residing in the 
National Capital Region and 
Calabarzon. The discussion 

underlines the worsening problem of the proliferation of 
false information and fake news on various social media 
platforms as experienced by the respondents in their daily 
social media use. Offered practical recommendations 
highlight the importance of a collaborative and liberal 
approach to safeguard the freedoms enjoyed by citizens as 
well as our democratic institutions, particularly in the 
upcoming 2022 National Elections. 
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RESEARCH OVERVIEW 

The turn of the decade ushered in significant 
advances in technology and the growing 
dependence of societies on Information and 
Communications Technology (ICT) tools with 
social media consumption skyrocketing in the 
Philippines. 

In 20211, approximately 89 million Filipinos, or 
80.7% of the total population were identified as 
active social media users, consistently making 
the country the top social media user in the 
world. The rapid increase in social media 
consumption has reimagined advertising 
including political propaganda and campaigns. 
The flow of information and communication has 
been relatively less guarded, more direct, and 
more sensationalized. This poses a serious hazard 
to users without the necessary third-party 
filtering, fact-checking, or editorial judgment 
(Alcott and Gentzskaw, 2017). Furthermore, social 
media platforms have been teeming with pages, 
groups, and posts, positioning as alternative 
sources of information (Estella and Loffelholz, 
2019) since the 2016 Presidential Elections as an 
attempt to delegitimize mainstream media. 

The Philippines being labeled as "patient zero" of 
disinformation (Cabanes in Ropero, 2019) implies 
the magnitude of the issue and its consequent 
effects on the upcoming 2022 national elections. 
The increased dependency of citizens on the 
internet and social media platforms has 
concurrently made them vulnerable to 
misinformation and disinformation, thereby 
potentially altering, if not weakening, their 
motivations to participate in civic-political causes. 
As will be discussed, access to political 
information and increased political awareness 
can either discourage or inspire electoral 
participation. 

With the anticipated 2022 National Elections 
drawing near, alongside the aforementioned web 
of issues surrounding internet use, it is timely and 
relevant to examine and understand how 

exposure to news and information on social 
media platforms shapes one's civic and political 
participation. 

This study, which surveyed 32?2 Filipino Youth in 
the NCR and CALABARZON3, is a thorough 
inquiry on the social media consumption of the 
Filipino Youth which aimed to understand the 
impact of the internet and social media use on 
their participation in the upcoming National 
Elections. 

A research team of the La Salle Institute of 
Governance launched Kakakompyuter Mo Yan 
an online survey, which ran from November to 
December 2021, with the goal of producing 
information and policy recommendations that 
will help safeguard democratic institutions such 
as elections and freedom of and access to 
information. 

Survey participants were asked items about their 
daily social media use and consumption together 
with questions about their motivations and 
electoral participation. While the internet and 
social media platforms are said to have a positive 
influence on social networking and capital as well 
as participation, the promulgation of false 
information of fake news on cyberspace 
potentially weakens or alters said relationship. 

KEY FINDINGS 

False infonnation or fake news is heavily 
encountered by social media users 

Almost all the surveyed youth, 9327 percent, 
reported they encounter fake news on various 
social media platforms. Post made by celebrities 
or influencers was the most identified type of 
false information or fake news encountered on 
social media platforms. This is followed by those 
made by elected officials or candidates and by 
unverified or unknown accounts. 

'2021 We Are Social Digital Report. We Are Social. (2021). Digital 2021 global overview report. Retrieved from https:/ /datareportal.com/reports/digital-2021-global

overview-report 

2Aged 18-39 as defined by the Commission on Elections. 

3 River sampling was employed in the conduct of the on line survey. Additionally, raking method or inverted proportional sampling guided the sampling method of this 

study. However due to unforeseen and uncontrollable circumstances, minimal undersampling was observed in the cities of Caloocan, Malabon, Muntinlupa, Pasig, Taguig, 

and the provinces of Bulacan, Quezon, and Cavite. 
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Table 1: Source of fake news4 

Celebrity or influencer 246 (75.69%) 

Elected official or candi- 239 (73.09%) 

date 

Unverified or unknown 231 (70.64%) 

account 

News outlet 139 (42.51%) 

Government aqency 135 (41.28%) 

85.93 percent are confident in their ability to tell 
false information or fake news from legitimate 
verifiable news. The remaining are either 
uncertain or not confident in their ability. Among 
the top clues or signs used to identify false 
information or fake news are: questionable or 
missing sources and poor layout, editing, and 
grammar of the post. Additionally, the 
respondents mainly avoid sharing fake news and 
automatically fact-checks the suspicious 
information they encounter on line. 

Figure 1: Signs and clues in identifying 'fake news' 

Identifying "Fake News" 

The Filipino youth are ambivalent in trusting what 
they read, hear, or watch on the intemet. 

The proliferation of false information or fake 
news across social media platforms made the 
Filipino Youth critical of the information they 
consume online. 57.05 percent are neutral when 
asked to assess their overall trust in the 
information they encounter in cyberspace. Given 
such ambivalence, the potential of social media 
use and consumption may not show a strong 
effect on the youth's electoral participation. This 
will be shown in the discussion of the contextual 
4This is a multiple response item 

522 blank responses were excluded in the computation 

determinants of political participation later. 

Table 2: "Overall, do you trust what you read, hear, or 

watch on the internet?"5 

Strongly agree 6(1.97%) 

Agree 47 (15.41 %) 

Neutral 174 (57.05%) 

Disaaree 55 (18.03%) 

Stronalv disaqree 23 (7.54%) 

lnfonnation and political campaign accessed 
online are funclamenta~ but not the sole 
determinant, of the youth's electoral participation 
and preference in candidates 

Table 3a: "Is your decision to (not) vote affected by 

what you read, hear, or watched on the internet?" 

Strongly agree 88 (27.24%) 

Aaree 91 (28.17%) 

Neutral 50 (15.48%) 

Disaaree 43 (13.31%) 

Stronalv disaaree 51 (15.79%) 

Table 3b: "Is your voting preference affected by what 

you read, heard, or watched on the internet?" 

Stronaly aqree 58 (17.96%) 

Aaree 129 (39.94%) 

Neutral 72 (22.29%) 

Disaaree 36(13.31%) 

Stronaly disaaree 28 (11.46%) 

Social media platforms are indeed important ICT 
tools. It enables the Filipino youth to make 
informed and critical decisions about their 
electoral participation and preference. However, 
Tables 3a and 3b above suggest that social media 
use and consumption may not be the sole basis 
of the Filipino youth and other contextual 
determinants may have a stronger impact. 

The breakdown of the percentage in Tables3a 
and 3b points to the Filipino youth's careful 
assessment of the contents they consume 
online. These complement the results in Table 2. 
The impact of social media use and consumption 
varies per person and depends on the platform or 
website (Kenski and Stroud, 2006; Falck, Gold, 
and Heblich, 2014). Furthermore, the strength of 
the relationship changes based on a person's 
discretion or "filtering". 
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While many recognized social media as their 
preferred tool for communication, the influence 
of the information shared by the family or peers 
of the Filipino youth has minimal effect on their 
electoral participation and preference. In the two 
instances that the respondents were asked to 
evaluate the influence of the digital footprint of 
their family and peers, the modal response was 
consistent, "strongly disagree". 

The cun-ent political and socio-economic 
conditions of the country seem to be the main 
motivation of the Filipino youth in their eagemess 
to participate in the upcoming 2022 National 
Elections 

Figure 2: Reasons for Electoral Participation 

Reasons for e lectora l participation 

Surveyed respondents had various reasons when 
asked whether they will be voting in the 
upcoming elections. 97.99 percent6 confirmed 
that they will be voting this May. Although an 
insignificant percentage, those who will not be 
voting, despite being registered voters, explained 
that they have lost interest in politics and firmly 
believes that their votes will not matter. 

Apart from the elections, many of the surveyed 
participants are not active in other forms of socio 
-political participation. 42.51 percent of the 
respondents said they have not participated in 
any socio-political activity. Those who said yes 
mostly attended workshops or online forums, 
took part in outreach or immersion programs, 
and contributed to donation drives. 

628 Blank responses were excluded in the computation 

Many of the respondents, 20.89 percent, 
recognized participation in elections to be their 
right and responsibility as Filipino citizens. The 
said respondents also emphasized their belief in 
the impact their votes can make. The other 
reasons, while varying in numbers, generally 
underlines the frustration of many with the 
current socio-economic and political state of the 
country. Particularly mentioned was the handling 
of the pandemic, among the other shortcomings 
of the current Administration; hence, their strong 
desire for better governance and "change". 

Grave dissatisfaction with government 
authorities and institutions appears to have a 
strong mobilizing capacity in terms of electoral 
participation. Aligned with the top motivations 
for electoral participation, most of the surveyed 
participants have weak external political efficacy 
or poor assessment of the government's 
response to citizen demands. As shown in Table 4 
below, the average external political efficacy is 
only at 2.05, with 5 being the highest possible 
assessment. The modal response is 1 which 
implies strong dissatisfaction among the 
surveyed Filipino Youth. The frustrating socio
political state of the country, as it seems, provides 
impetus for participation among the surveyed 
Filipino youth. 

Internal political efficacy among the surveyed 
participants is unclear. Scores in the individual 
assessment are contradicting. For example, 
while many respondents believe that the 
government do not pay attention to ordinary 
citizens, the survey results also shows that the 
respondents believe that they have a say on 
government affairs. An in-depth and focused 
assessment on internal political efficacy is 
recommended. 

Table 4a: External Political Efticacy 

External Efticacy As-
Average Mode 

sessment 

Politicians serve select-

ed interest 
1.75 1 

Politicians keep cam-
1.94 2 

paiqn promises 

Filipinos have basic 

necessities 
3.04 2 

Politicians are not hon-
1.65 1 

est 

Decent Covid-19 re-
1.85 1 

sponse 

Overall assessment 2.05 1 
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Table 4b: Internal Political Efficacy 

Internal Efficacy 

Assessment 
Average Mode 

Government 

does not pay 

attention to a 
3.95 5 

person like me 

I do not have a 

say in govern- 2.18 1 

ment affairs 

Besides elec-

tions, the gov-

ernment cannot 2.59 1 

be held account-

able 

I have the ability 

and resources to 

participate politi-
3.12 4 

cally 

I do not under-

stand politics 

and government 2.16 2 

because it is 

complicated 

Overall assess-
2.80 1 

ment 

KEY RECOMMENDATIONS 

A review of COMELEC Resolution No. 10730 is 
imperative to clarify what is considered "acts of 
election campaigning or partisan political activity" 
as defined in Section 1 Clause 4. 

As stated in the said resolution, personal opinions 
posted in biogs or micro-biogs cannot be 
considered acts of election campaigning; and 
thus, not subject to regulations. However, as 
shown in this study, most of the false information 
or fake news encountered by the respondents 
were posts coming from the very celebrities and 
influencers falling within the definition in 
SectionlClause 4. 

"Memes" were defined as online materials of 
unknown origin in Section 13 of Resolution No. 
10370. No further discussion of "memes" was 
made in the resolution apart from the definition. 
Again, the proliferation of false information or 
fake news poses enormous threats to our 
democratic institutions and may undermine the 
legitimacy of the elections. Even COMELEC fell 
victim to misinformation when rumors of alleged 

hacking of COMELEC servers spread early this 
year. 

Results of the survey point to the ability of the 
Filipino Youth to properly decipher false 
information from legitimate news. Similar should 
not be assumed with other voter cohorts. For 
example, the responses of a relatively young 
sample may significantly differ from people of 
older age groups given the assumption that the 
latter are less tech-sawy and probably more 
prone to disinformation and misinformation. 

Fighting misinfonnation and disinformation is a 
shared and urgent responsibility of the private 
and public sectors. 

We recognize that policing all electoral 
campaigning, among other politically motivated 
activities on social media, is beyond the capacity 
and function of COMELEC. As such, the 
partnership between the state, civil society 
forces, and social media platforms should be 
strengthened. Online electoral campaigning is 
here to stay. Addressing the proliferation of fake 
news and false information now will also 
safeguard the integrity of the succeeding 
elections. 

Another consideration is engaging and 
maximizing the resources of civil society groups 
devoted to protecting the conduct and integrity 
of the elections. COMELECs endorsement and 
support of the initiatives of civil society groups, 
such as education campaigns on fake news and 
false information, could potentially mean 
increased trust and acceptance of the general 
public towards said initiatives. Furthermore, such 
endorsement rids civil society groups of 
perceived biased; thereby contributing to the 
success of their education campaigns. 
Celebrities, influencers, and even "political 
bloggers" should also be tapped to contribute to 
the fight against misinformation and 
disinformation. 

Information drive on misinformation and 
disinformation, while already pursued by many 
civil society groups, should be non-discriminatory 
and inclusive. If possible, these campaigns should 
be directed toward voters who may not have the 
necessary tools to fact-check information they 
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encounter online. Fake news and false 
information on social media are pervasive. And 
while this study was focused on a particular 
voting group, we suspect that the experience of 
our respondents will be similar to people from 
other walks of life. Regional broadcast outlets 
should be encouraged to participate in 
information campaigns on misinformation and 
disinformation. Doing so will not only target 
people who may be marginalized and more 
vulnerable; Media and press partnerships with 
COMELEC and other government agencies, 
such as the Department of Education, may 
potentially restore the trust of people towards 
mainstream media. Additionally, partnerships 
with Education Institutions should continue. 
Higher Education Institutions, apart from acting 
as consultants providing expertise on issues of 
relevance, schools also play a significant role in 
honing the political efficacy of the youth. 
Providing opportunities for civic involvement and 
initiating activities and democratic practices can 
illustrate the importance of political action. 

Legal measures against the peddling of fake news 
and false infonnation should be considered. This, 
however should be among the last resort. 

Although controversial, many states have passed 
laws that criminalize the peddling of fake news 
and false information. The Philippines, for one, 
sanctioned the "perpetuating of false and 
alarming information" under the Bayanihan Act 
passed to fight COVID-19. Concerns about the 
constitutionality of the law as it potentially 
suppresses freedom of expression and threatens 
media freedom have been raised in the past. As 
such, provisions, and terminology in the 
legislation against false information should be 
clearly defined to prevent loopholes for probable 
abuse. 

Legal measures against the peddling of false 
information should be the least intrusive. It should 
be within the bounds of the constitutions and 
should not endanger the privacy and security of 
citizens, suppress freedom of expression, and 
curtail critical albeit healthy discourse online. 
Concerned groups, such as media practitioners 
and journalists, and human rights experts should 
be consulted in the crafting of the legislation to 
assure that the state protects the best interest of 
our workforce and citizens. 

Criminalizing the peddling of fake news and false 
information should be the last resort. People, 
groups, and pages who blatantly contribute to 
disinformation and misinformation may be 
penalized and held accountable through other 
means. For one, mass reporting of suspicious 
posts and accounts on social media platforms 
such as Twitter and Facebook have been proven 
effective in the past. While many of those 
surveyed mentioned they avoid reposting false 
information or fake news, to fight disinformation 
and misinformation, fact-checking should be 
actively done and this involves reporting and 
correcting unreliable and dishonest posts or 
perpetrators of such. Help desks set up by 
volunteer groups, such as #FactsFirstPH, should 
also be promoted and maximized by COMELEC 
and other concerned organizations. 
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