
the new “it” girl in town 
by diane lee



ith an extensive clientele list that boasts 
such names as Nelly, Cathy Griffin, Kelly 
Rowland and Nick Carter, “It” Girl Public 
Relations is taking the PR world by storm. 

For such a successful company, one would think it had 
been around for ages, but in actuality, CEO and owner 
of “It” Girl, Juliette Harris, only founded the company 
three and a half years ago.

Juliette’s energy is palpable. Her rapidfire speech and 
multi-tasking abilities leave you breathless; her upbeat, 
casual demeanor and uncomplicated conversation 
put you at ease in spite of the various items around 
her office that indicate she rubs elbows with some of 
the most powerful men and women in the business: a 
hat signed by P. Diddy here, custom-designed Uggs by 
Chingy there, promotional celebrity posters everywhere. 
The stylish Juliette is unfazed; what’s important to her is 
that she’s now doing exactly what she wants to do, when 
she wants to do it, on her own terms.

Despite her natural affinity for marketing and public 
relations, Juliette didn’t really plan the direction of 
her career path. As a psychology major at California 
State Polytechnic University in Pomona, California, all 
she knew for certain was that she wanted to work with 
people. Juliette learned, however, that the problem with 
becoming a psychologist is the emotional detachment 
one must maintain when dealing with clients and 
patients. This left her at a bit of a loss; she found that 
she couldn’t help but become engaged in the lives of the 
people she sought to help. Her traditional parents didn’t 
have any helpful advice for her in this area; they wanted 
her to be unemployed during college and would have 
liked nothing better than for her to graduate college, 
get married and start a family. Juliette nevertheless 
accompanied her then-boyfriend to her school’s career 
center and stumbled into a position at NutriSystem as 
a behavioral counselor, thinking, Hey, this could be 
fun. From there she moved onto sales, then to a couple 
of non-profit organizations, eventually settling into an 
executive director position. It was then, Juliette says, that 
PR found her.

Since part of Juliette’s responsibilities as executive 
director was to plan fundraisers, she invited celebrities 
to events and the networking began. Because so many 
celebrities are involved in charitable organizations, they 

would attend. Impressed with her work, they often sought 
out her services afterward for their own purposes and 
needs; she built contacts when people kept asking her 
to plan their events, infusing a PR element into her work 
even then.

“It” Girl Public Relations came into existence three and 
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“It’s good to try many, many 
things and take a lot of different 

jobs because the skills and 
experiences you’ll gain from 
those jobs will prove useful 
in whatever profession you 

eventually settle into.”



a half years ago when Juliette decided to immerse 
herself in PR completely. She wanted to be able to tailor 
her career around the prospect of family and kids, and 
starting her own company seemed like a great way to 
make that happen, while pursuing what she enjoyed 
doing most: working with people in a marketing context, 
without any of the sales, which she learned she didn’t 
enjoy. Named after the original 1920s “It” Girl, Clara 
Bow, the company allows Juliette to act as the “It” Girl 
for her clients—the one they go to to get connected in 
the entertainment industry. It wasn’t all smooth sailing 
and easy breezes, however; like any other company, “It” 
Girl had small beginnings. Juliette started the firm out of 
her apartment and spent all her free time going to events 
and networking. With many long hours and hard work, 
the company finally took off. Today, 99% of Juliette’s 
clients come to her through referrals.

Now that “It” Girl is fully established and comfortably 
settled in a location near Venice Beach, the inspiration 
that keeps Juliette motivated day to day is seeing the 
fruits of her labor reflected in magazines and at events, 
and knowing that she’s a part of people’s careers, 
helping them, making a difference in their lives, making 
their lives easier. The piece de resistance this fall is a 
fundraiser for Hurricane Katrina victims in November—
the culmination of a project headed by Sharon Stone. 
Stone also wrote a song for the project, performed by a 
large conglomeration of artists, including Patti LaBelle, 
Nick Carter, AJ McLean, John Legend, Joss Stone, 

Brian McNight, Mya, Chingy, Wyclef and Celine Dion. 
The song, called “Come Together Now” was released 
in mid-October as a radio single. Projects like this are 
what really make Juliette’s job fulfilling. The red carpet 
is fun, she says, but not the purpose of her labor. As for 
growing the company even further, she wants to expand 
with the need, and as long as she’s having fun. “You 
need to enjoy what you do because life’s too short to 
not enjoy yourself. You need to grow, and if you find that 
you’re stagnant, you need to move on,” says Juliette.

When asked if she has any advice for young women who 
are still in school, Juliette replies, “I don’t think college 
prepares you for a career. No one at the career center 
ever told me I’d be good at PR—I had to figure it out 
myself. That’s why it’s very important to work or intern at 
a bunch of different places and find out if the shoe really 
fits. After all, you don’t want to buy a shoe just because 
it’s popular or looks good—you want to buy the shoe 
that fits. Otherwise, you’ll most likely find that you’re 
uncomfortable and dissatisfied.” Having taken a very 
roundabout route to get where she is today, you can tell 
that Juliette knows what she’s talking about and lives by 
her work philosophies. She emphasizes the importance 
of happiness, the need to really know who you are, to 
explore yourself in and out of your career. “If you want to 
do something, whether you’re experienced or not, just do 
it. Be adventurous and try new things,” Juliette says. “I 
thought I knew everything in my 20s because I had great 
jobs that paid well—but then when I turned 30, I realized 

that I didn’t know anything, 
namely myself.”

Simply going to classes and 
submitting your resume 
for review at the career 
center of your school 
doesn’t teach you how 
to get a job or choose a 
profession, which is why 
Juliette believes that schools 
should make more of an 
effort to bridge the gap 
between the learning and 
working worlds. “Colleges 
and businesses don’t work 
together enough. There’s 
no applied learning,” she 

inspiring ordinary women to do extraordinary things.
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says. “Experience is what’s important—having 
good grades is okay, but not really applicable 
in the real world. It’s good to try many, many 
things and take a lot of different jobs because 
the skills and experiences you’ll gain from those 
jobs will prove useful in whatever profession 
you eventually settle into.”

Because your career is where you invest the 
majority of your time, Juliette strongly believes 
in doing a good job and doing what you do 
well, but being enriched and having fun at the 
same time. To discover what kind of profession 
truly suits you, Juliette suggests sitting in a 
relaxing, inspirational place—for Juliette, this 
is the beach or her car—and thinking about 
your passions, whatever they may be. While 
in school, take internships. Apply for jobs that 
align with your passions and see if those jobs 
are really for you or not. It’s very important to 
explore, so talk to friends, family and people 
in various fields to get ideas of what you 
might want to do. The most important thing to 
remember is to not get discouraged and never 
lose faith. The road to doing what you want to 
do may appear rocky and uncertain at times, 
but eventually, if you want it badly enough, 
you’ll find your way. ★

Juliette showing off LG’s new VX9800  
mobile phone for Verizon, which features color 
internal and external LCD displays with a full 
QWERTY keyboard, 1.3 megapixel camera with flash, 
embedded MP3 player, Bluetooth® compatibility, 
mini SD memory card slot, 128 MB embedded 
memory and more. The phones were released on 
September 26, and were given to attendees at the LG 
Mobile Phones BET After-Bash following the 2005 
BET Comedy Awards. For more information, visit 
www.lgusa.com.

MARKETING & PUBLIC RELATIONS

VIRTUGYRL MAGAZINE  |  premier preview

Visit www.itgirlpublicrelations.com for more informa-
tion about “It” Girl and their clients, or contact them at:

“It” Girl Public Relations
5301 Beethoven Street, Suite 220
Los Angeles, CA 90066
p: 310.577.1122
f: 310.821.6227


