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INTRODUCTION
The Educational Theatre Association's (EdTA) brands are an
important strategic resource meant to "Raise EdTA's stature
to build widespread support for theatre education." These
graphics represent the Association, its divisions, publications,
individual encounters and recognizes. There are more to a
brand than graphics and text, however, they are the easiest

Using this manual will help us to:
• Build a consistent visual image that can be used
by all EdTA members to distinguish us from other
organizations.
• Create maximum impact in all media and
communications.

to manipulate, and consequently, to execute incorrectly.
• Strategically raise EdTA's stature to build widespread
We all play an important role in supporting and reinforcing

support for theatre education

the brand and visual style for EdTA. Using our associated
text, logos, and icons helps the public to identify our State
Chapters and troupes with the larger Association and its
work on behalf of the students and professionals associated

embroidered, etc. This is why we provide you each variation

with theatre education.

No document can be comprehensive in predicting all of the
possible uses of the brand. This document tries to cover as
much as possible, however, if you have any questions about
the brand and its use, please contact the EdTA Director of
Marketing.
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WHAT DO WE STAND FOR?
Our Vision Statement defines what we stand for and what we

The mission of the Association is also the tagline of the EdTA brand

want to achieve for the future:

and is our promise that speaks to all of the activities, programs, and

We are passionate about theatre education and we want

projects that the Association undertakes.

all students to have access to theatre in their curriculum.
Theatre provides critical life skills necessary for educational
and career success in the 21st century. And we believe that

As an organization, we are:
• Knowledgeable
• Practical
• Supportive

Our Mission Statement, “Shaping lives through theatre education,”

• Creative

affirms that we believe that the work that we do has meaning outside

• Passionate

of just putting on a play. We will achieve the mission by:
• Honoring student achievement in theatre and enriching

This is what we stand for.

their educational experience
• Supporting educators by providing professional
development, networking opportunities, resources,
and recognition
• Influencing public opinion and policy-makers that
theatre education is essential and build life skills
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WHO ARE WE?
There are many ways to describe EdTA and ITS.

It is a little easier to describe what ITS does, since it is a part of
the larger purpose within EdTA.

When you are talking to someone and you have to make the
point quickly, the best way is to summarize what EdTA is and
what it stands for:

The International Thespian Society (ITS) honors the achievement
of high school and middle school theatre students. Since 1929,
we’ve inducted more than 2 million Thespians. Each year, we
induct more than 40,000 students from around the country at

organization whose purpose is:
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• To honor student achievement in theatre and enrich
their educational experience.
• To support educators by providing professional
development, networking opportunities, resources,
and recognition.
• To influence public opinion and policy-makers that
theatre education is essential and builds life skills.
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WHO ARE WE?
When you are have the opportunity to expand on (press releases,

About the International Thespian Society

proposals, etc.) what EdTA and ITS does, you can use the following:

The International Thespian Society (ITS), founded in 1929, is an
honorary organization for high school and middle school theatre

About the Educational Theatre Association
across America, Canada, and abroad. The mission of ITS is “honoring
organization with approximately 90,000 student and professional

student achievement in theatre.” High school inductees are known

members. EdTA’s mission is shaping lives through theatre education

as “Thespians” and junior high/middle school inductees are known

by: honoring student achievement in theatre and enriching their

as “Junior Thespians.” ITS is a division of the Educational Theatre

theatre education experience; supporting teachers by providing

Association (EdTA).

professional development, networking opportunities, resources,
This is who we are.
is essential and builds life skills. EdTA operates the International
Thespian Society (ITS), an honorary organization that has inducted
more than two million theatre students since its founding in 1929.
EdTA also publishes Dramatics, a monthly magazine for high school
theatre students, and Teaching Theatre, a quarterly journal for
theatre education professionals.
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BRAND GLOSSARY
Icons are the graphics used to identify an organization
or product.

Icons

Logos are the icon graphics plus additional graphic
organization or product.
A signature is the logo with the tagline added to summarize
the identity and brand promise of the organization.

Logos

Marks are collectively any graphic representation (icon, logo,
or signature) for the Association or any of its programs or
products. The marks of the Association are trademarked and
where appropriate can be used by all members of EdTA, but
these uses must conform to the standards set forth in this
document.
The marks of the Association, which constitute the graphic
component of the Association’s brand, are very important

Signatures
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IDENTITY USE
Thespian and Junior Thespian troupe directors are licensed to
explicitly use the marks for the following:
• Play programs
• Play posters and advertising
• Troupe websites
• Induction cake decoration
State Chapters of EdTA are licensed to explicitly use the marks
of the Association for the same uses as a troupe director, plus:
• Chapter letterhead
• Chapter websites and social media sites
• State conference event programs
• State conference advertising and printed promotional
materials
• State chapter newsletters
Please contact the EdTA Director of Marketing when working
with a supplier to order the following merchandise:
• Clothing and apparel
• Jewelry
• Trophies or awards
• Any other applications not explicitly described above
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IDENTITY USAGE
The following are approved uses of the Educational
Theatre Association horizontal version of the icon, logo
and signature.

Preferred usage:
4-color with tagline
on white background

The preferred use of any Educational Theatre Association
identities is on a white background.

4-color no tagline
on white background

If the logo is used on a dark background, the faces must remain
white or the lightest color.
4-color with tagline
on dark background

Minimum clear space
should be width and
height of the “o”.

1-color reversed
on dark background
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IDENTITY USAGE
The following are approved uses of the Educational
Theatre Association vertical version of the icon, logo

Preferred usage:
4-color with tagline
on white background

and signature.
The preferred use of any Educational Theatre Association
identities is on a white background.
If the logo is used on a dark background, the faces must remain
white or the lightest color.

4-color no tagline
on white background

on dark background

Minimum clear space
should be width and
height of the “o”.

1-color reversed
on dark background
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IDENTITY USAGE
The following are approved uses of the International
Thespian Society horizontal version of the icon, logo
and signature.

Preferred usage:
4-color with tagline
on white background

The preferred use of any International Thespian Society
identities is on a white background.

4-color no tagline
on white background

If the logo is used on a dark background, the faces must
remain white or the lightest color.
4-color with tagline
on dark background

Minimum clear space
should be width and
height of the “o”.

1-color reversed
on dark background
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IDENTITY USAGE
The following are approved uses of the International
Thespian Society vertical version of the icon, logo
and signature.

Preferred usage:
4-color with tagline
on white background

The preferred use of any International Thespian Society
identities is on a white background.
If the logo is used on a dark background, the faces must remain
white or the lightest color.

4-color no tagline
on white background

4-color with tagline
on dark background
Minimum clear space
should be width and
height of the “o”.

1-color reversed
on dark background
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UNACCEPTABLE IDENTITY USAGE
The following are unapproved uses of the Educational
Theatre Association icon, logo and signature.



The two faces
of the icon should
always be white

These treatments are not to be used.



Do not stretch or
squish the icon, logo

space. The entire thing
should be resized
proportionally



Do not move, altered
or otherwise, any
part of the icon, logo
or signature



Do not change the
colors or screen any
part of the icon, logo
or signature
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UNACCEPTABLE IDENTITY USAGE
The following are unapproved uses of the International
Thespian Society icon, logo and signature.



The word ‘Society’
is not in the “T”
part of the icon

These treatments are not to be used.



Do not stretch or
squish the icon, logo
space. The entire thing
should be resized
proportionally



Do not move, alter
or otherwise, any
part of the icon, logo
or signature



Do not change the
colors or screen any
part of the icon, logo
or signature
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COLOR USAGE

Primary

Pantone Matching System (PMS) colors are the industr y
standar

Educational Theatre

Association should be used at all times and the PMS numbers should be
PMS 286
CMYK 100/66/0/2
RGB 43/79/144
HEX 0033A0

be built from the standard four-color process palette know as
CMYK. These are also acceptable, but whenever possible,

PMS 138
CMYK 0/42/100/1
RGB 216/145/42
HEX DE7C00

PMS Process Blue
CMYK 100/10/0/10
RGB 0/136/192
HEX 0085CA

PMS 367
CMYK 40/00/81/00
RGB 163/213/93
HEX A3D55D

PMS Rubine Red
CMYK 11/100/47/01
RGB 214/00/86
HEX D60056

PMS 7544
CMYK 57/41/34/04
RGB 118/133/145
HEX 768591

PMS 7541
CMYK 13/07/08/00
RGB 218/223/225
HEX DADFE1

PMS 116
CMYK 0/16/100/0
RGB 238/197/44
HEX FFCD00

Secondary

the PMS colors should be used.

PMS 7441
CMYK 44/73/00/00
RGB 162/92/191
HEX A25CBF

Neutrals

PMS 432
CMYK 78/64/53/44
RGB 51/61/71
HEX 333D47
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COLOR USAGE

Primary

Pantone Matching System (PMS) colors are the industry
International
Thespian Society should be used at all times and the PMS numbers
PMS 286
CMYK 100/66/0/2
RGB 43/79/144
HEX 0033A0

be built from the standard four-color process palette know as
CMYK. These are also acceptable, but whenever possible,

PMS 123
CMYK 0/24/94/0
RGB 232/180/57
HEX FFC72C

Secondary

the PMS colors should be used.

PMS 7441
CMYK 44/73/00/00
RGB 162/92/191
HEX A25CBF

PMS 367
CMYK 40/00/81/00
RGB 163/213/93
HEX A3D55D

PMS Rubine Red
CMYK 11/100/47/01
RGB 214/00/86
HEX D60056

PMS 7544
CMYK 57/41/34/04
RGB 118/133/145
HEX 768591

PMS 7541
CMYK 13/07/08/00
RGB 218/223/225
HEX DADFE1

Neutrals

PMS 432
CMYK 78/64/53/44
RGB 51/61/71
HEX 333D47
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FONT USAGE

Primary

Hoefler Text - Regular
ABCDEFGH abcdefgh 123456789
Hoefler Text - Italic
ABCDEFGH abcdefgh 123456789
Hoefler Text - Black

should be used for all materials whenever possible. However,

ABCDEFGH abcdefgh 123456789

when additonal support fonts are needed to enhance readability

Hoefler Text - Black Italic

and complement the primary font, the following industry standard

ABCDEFGH abcdefgh 123456789

fonts are approved for use:
- Helvetica
- Garamond
- Myriad Pro
- Times New Roman

Secondary

Univers - 55 Roman
ABCDEFGH abcdefgh 123456789
Univers - 55 Oblique
ABCDEFGH abcdefgh 123456789
Univers - 65 Bold
ABCDEFGH abcdefgh 123456789
Univers - 65 Bold Oblique
ABCDEFGH abcdefgh 123456789
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GRAPHIC ELEMENTS
These style guidelines provide the fundamental elements of
the brand with basic instruction and inspiration for their use.
Adherence to these guidelines will ensure consistency and
help develop strong recognition by defining a "look" for the
EdTA and ITS brands. This does not mean that the materials
must look exactly alike, but they must all clearly belong to
the same family, with elements used consistently.
Strategy for guidelines:
• Be inspired by the linear and graphic elements
of the logos
• Create texture and movement
• Illustrate a concept

Be inspired by the linear and graphic elements of the logos

18
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Create texture and movement

Illustrate a concept
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CHAPTER IDENTITY USAGE
ITS vs. EdTA logos for State Chapters:
State Chapters should use their Chapter Thespians logos when
marketing/promoting activities and groups that are primarily

Preferred usage:
4-color with tagline
on white background

student oriented, such as state festivals or your State Thespian
Officers. Use your EdTA–State Chapter logos when marketing/
promoting activities and groups that are educator oriented,
such as state professional development and advocacy efforts.
The following are approved uses of the Educational Theatre
Association chapter hoizontal version of the icon, logo

on dark background

and signature.
The preferred use of any EdTA chapter identities is on a white
background.
If the logo is used on a dark background, the faces must remain
1-color reversed
on dark background

white or the lightest color.

Minimum clear space
should be width and
height of the “T”.
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CHAPTER IDENTITY USAGE
The following are approved uses of the International
Thespian Society chapter horizontal version of the icon,
logo and signature. A vertical version is also available.

Preferred usage:
4-color with tagline
on white background

The preferred use of any International Thespian Society
chapter identities is on a white background.
If the logo is used on a dark background, the faces must remain
white or the lightest color.

Minimum clear space
should be width and
height of the “T”.

4-color no tagline
on white background

on dark background

1-color reversed
on dark background
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CHAPTER IDENTITY USAGE
The following are approved uses of the International
Thespian Society chapter logo and icons on colored
backgrounds. If the logo is used on a dark background, the

Preferred usage on color:
4-color with tagline
on black background

faces must remain white or the lightest color.

1-color reversed
on dark background

2-color on light
background

2-color on light
background

1-color
on dark background

1-color reversed
on dark background

1-color reversed
on dark background
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CHAPTER IDENTITY USAGE
The following examples provide options for correct logo versioning on products.
The logo rules applied are interchangeable between EdTA and ITS.
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UNACCEPTABLE CHAPTER IDENTITY USAGE
The following are unapproved uses of the International
Thespian Society chapter icon, logo and signature.



The word ‘Society’
is not in the “T”
part of the icon

These treatments are not to be used.



Do not stretch or
squish the icon, logo
space. The entire thing
should be resized
proportionally



Do not move, alter
or otherwise, any
part of the icon, logo
or signature



Do not change the
colors or screen any
part of the icon, logo
or signature
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QUESTIONS?
This standards guide has been created as a resource for designers,
product purchasers, and anyone utilizing the EdTA and ITS brand elements.
For questions or assistance, contact marketing@schooltheatre.org.
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