AutoPacific
Proprietary Research
AutoPacific has conducted over 400 product clinics
and over 4,000 focus groups throughout the United
States and internationally, plus numerous other
proprietary studies with Domestic, European and
Asian clients. AutoPacific regularly conducts focus
groups, online and mail surveys, expert panels, driving
clinics and one-on-one interviews for clients covering
numerous automotive issues. Our staff of automotive
experts specializes in various facets of the automotive
industry, including interiors, seating, powertrain,
infotainment, innovative technology, vehicle image
and positioning, and more.

Focus Group Research

Pricing Clinics

In addition to product clinic research,
AutoPacific regularly conducts focus groups
around the world (over 4000 to date).

For years, AutoPacific has been helping our
clients determine the value of their product and
price consumers are willing to pay. Through
various methodologies, including conjoint
analysis, we help our clients measure the impact
of their product, its affect on purchase behavior,
trade-offs, and pricing sensitivity.

Vehicle Walk-Arounds
Frequently used for getting consumers to
engage with their vehicle and digging down to
the root of their concerns, dissatisfaction,
satisfaction, unmet needs, and desires.
Target Buyer Analysis
The Research Suite database provides the basis
for AutoPacific's widely respected Target Buyer
Analysis process. This process uses a proprietary
methodology to develop the hypothetical
buyer for future products. Used by
manufacturers and advertising agencies, the
Target Buyer Analysis provides outstanding
information on how to efficiently target new
buyer groups.
One-on-One Interviews
Our expert team of researchers regularly
conducts one-on-one interviews with consumers
to meet the various demands of our clients.

AutoPacific, Inc.

•

2991 Dow Avenue

•

Driving Clinics
Our Tustin location is ideal for driving clinics as we
have a variety of road types and traffic patterns.
Our team of researchers knows how to design a
course to meet research objectives and Is
experienced in respondent/driver observation.
Internet Research
AutoPacific regularly conducts online research
using our proprietary VehicleVoice panel of
respondents, as well as other respondent panels
that meet the particular need. Our years of
experience writing surveys of varying levels of
difficulty with a wide range of objectives ensure
surveys that yield actionable responses.

Tustin, California USA 92780-7219

•

(714) 838-4234

