
 
ASSOCIATE DIRECTOR OF MARKETING AND COMMUNICATIONS 
 
Position Summary 
The Associate Director of Marketing develops and implements integrated marketing strategies to increase 
visitation and enhance Historic Deerfield’s profile as a leading museum of early American history both 
regionally and nationally.  The position is directly responsible for the museum’s marketing, promotion, and 
advertising efforts and seeks to increase brand visibility and drive visitation and participation (both online 
and in-person) for exhibitions, public programs, and other museum-related activities. Reporting to the Vice 
President of Development & Communications, this position also manages and oversees the Digital 
Engagement Specialist position.  
 
Duties 

• Develops and executes comprehensive marketing campaigns, in conjunction with external marketing 
agencies, including strategies for earned media, paid media, owned marketing channels, data 
compilation, and analysis of campaigns. 

• Oversees and implements the museum’s social media strategy, including scheduling posts, creating 
content, and monitoring analytics, to extend brand awareness, drive engagement, and generate 
earned and contributed revenue.  

• Serves as primary copywriter and oversees content creation and production for all digital assets 
including website and social media platforms, email marketing, and online/print advertisements; 
printed materials including postcards, brochures, the annual report and other publications; and 
tangible assets such as promotional items and onsite signage. Assists the Development department 
in production of fundraising marketing materials. 

• Works with external graphic designer to manage graphic design projects from conception to 
delivery; provides graphic design support for smaller in-house projects as needed. 

• Works in close collaboration with other museum departments to develop printed and digital 
calendar of events and to drive event/program registrations. 

• Collaborates with, and provides marketing support for, the Deerfield Inn & Champney’s Tavern as 
well as the museum store. 

• In collaboration with the Vice President of Development & Communications, develops and 
manages brand in both voice and graphic application across print and digital publications and 
ensures its appropriate use across all museum communications. 

• Manages media relations for the museum. Develops and maintains positive relationships with 
journalists and serves as media contact. Issues press releases, responds to press inquiries, and works 
to ensure positive media coverage. 

• Develops and manages marketing budget. Evaluates contracts and media technologies to ensure best 
fit for the organization. 



• Tracks and reports on marketing and communication analytics to senior management and Board of 
Trustees, including attending and presenting at Board of Trustee meetings and other internal 
managerial meetings as appropriate. 

• Convenes regular meetings of an internal, cross-departmental, Communications Committee. 
• Manages the Digital Engagement Specialist: oversees quality and timeliness of work, sets priorities 

and manages assignments. Provides regular, ongoing feedback to ensure success. 
• Other duties as assigned. 

 
Qualifications and Skills 

• Bachelor’s degree in Marketing, Communications, or a related field.  

• Minimum of five years of professional experience that demonstrates progressive responsibilities and 
significant hands-on marketing and communications experience or an equivalent combination of 
education/experience. 

• Experience in marketing and communications for visitor/customer-focused organizations in arts or 
culture is preferred. 

• Previous managerial experience, including project management and staff supervision, is preferred. 

• Excellent verbal, written and computer skills are essential. 
• Demonstrable experience in designing and implementing successful marketing campaigns, with an 

excellent understanding of marketing principles including budgeting, planning, placement, and 
design. 

• Acute visual sensibility and a practical understanding of image-driven graphic design. Ability to 
provide clear art direction to Digital Engagement Specialist and external graphic designer for print 
and digital publications.  Attention to detail. 

• Strong understanding of online content development, online promotion, social media marketing, 
and analytics. Knowledge of SEO and SEM. 

• On-going understanding of the latest technological executions across all social media used by 
Historic Deerfield. 

• Proficiency with website content management systems. 
 
Salary and Benefits  
Salary: $65,000-70,000 /year depending on experience.  
Benefits: Historic Deerfield offers a competitive benefits package.  
 
About Historic Deerfield  
Historic Deerfield is a nationally renowned cultural history museum situated in an authentic 18th-century 
New England village in the Connecticut River Valley of Massachusetts. Its historic houses and world-
famous collection of early American decorative arts open doors to new perspectives that inspire people to 
seek a deeper understanding of themselves, their communities, and the world. 
 
To apply, please send a cover letter and resume to bmckee@historic-deerfield.org. Please save your 
cover letter and resume with your name listed as last name, first name. No phone calls please.  


