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This is 

what 

we’re 

dealing 

with. 



Mother Jones Gets It Wrong! 

E. Fuller Torrey: Ten percent of U.S. 

homicides, he estimates based on 

an analysis of the relevant studies, 

are committed by the untreated 

severely mentally ill – like my 

schizophrenic cousin. And, [Torrey] 

says: “I’m thinking that’s a 

conservative estimate.” 
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Discrimination/Stigma Come From 
Media Linking Violence & Mental 
Illness 

 Media emphasize 

link between mental 

illness and: 

Dangerousness 

Criminality 

Unpredictability 
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Consequences for people 
with mental health 
conditions: 

Impaired: 

Self-esteem 

Help-

seeking 

behaviors 

Overall 

recovery 
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But there is also an opportunity! 
Media can be an 

important ally in: 

Challenging public 

prejudices 

 Initiating public debate 

Projecting positive 

human interest stories 

about people in 

recovery 
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       Individuals with 

mental health 

conditions* can and 

do recover and live 

productively in the 

community. 

http://depts.washingto

n.edu/mhreport/index

.php  

 * Or whatever term 

you prefer.    
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Key Messages (1) 

8 

 

 

 

 

 

 

Peer specialist  

Gina Calhoun 

http://depts.washington.edu/mhreport/index.php
http://depts.washington.edu/mhreport/index.php
http://depts.washington.edu/mhreport/index.php
http://depts.washington.edu/mhreport/index.php
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“Mental illness 

accounts for only a 

minuscule portion of 

the violence that 

afflicts American 

society.” 

http://www.samhsa.gov

/MentalHealth/understa

nding_Mentalllness_Fa

ctsheet.aspx 

Key Messages (2) 

We are far more likely to be the victims 

than the perpetrators of violence. 

http://www.samhsa.gov/MentalHealth/understanding_Mentalllness_Factsheet.aspx
http://www.samhsa.gov/MentalHealth/understanding_Mentalllness_Factsheet.aspx
http://www.samhsa.gov/MentalHealth/understanding_Mentalllness_Factsheet.aspx
http://www.samhsa.gov/MentalHealth/understanding_Mentalllness_Factsheet.aspx
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Violence Myth (cont’d) 

“Compared with the risk associated with the 

combination of male gender, young age, and 

lower socioeconomic status, the risk of 

violence presented by mental disorder is 

modest.” 

http://www.samhsa.gov/MentalHealth/unders

tanding_Mentalllness_Factsheet.aspx 

 

 

http://www.samhsa.gov/MentalHealth/understanding_Mentalllness_Factsheet.aspx
http://www.samhsa.gov/MentalHealth/understanding_Mentalllness_Factsheet.aspx


Violence Myth (cont’d) 

 “Only one in 14 

million 

individuals per 

year is killed by  

a stranger with a 

mental illness.”  

 

11 

http://schizophreniabulletin.oxfordjournals.org/content/early/2009/
10/12/schbul.sbp112.full 

http://schizophreniabulletin.oxfordjournals.org/content/early/2009/10/12/schbul.sbp112.full
http://schizophreniabulletin.oxfordjournals.org/content/early/2009/10/12/schbul.sbp112.full
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Myth:  

We Don’t Recover 
“The Facts: “. . . research has shown that with treatment, 

the majority of people with mental illnesses achieve 

genuine improvement in their symptoms over time and 

lead stable, productive lives. As the treatment of mental 

illness has advanced, the focus of treatment has shifted 

from simply minimizing symptoms to true recovery – 

that is, to reintegration into mainstream society, 

including (and perhaps most importantly) the world of 

work.” 

http://www.reintegration.com/reint/employment/workplac

e.asp#3  

 

http://www.reintegration.com/reint/employment/workplace.asp
http://www.reintegration.com/reint/employment/workplace.asp
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“ … Make it real or else forget 

about it.”           -- “Smooth,” Santana, 2000 

 

When you are 

dealing with 

the media . . . 



The three “C”s of dealing 

with the media: 

 Confidence: lets 

you go into an 

interview as an 

equal partner 

 Control: helps you 

communicate 

your message 

clearly 
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•  Credibility: helps your audience  

   believe your message     …Signova 

 



Most reporters are generalists,  

not specialists 

You are: 

an ambassador 

a diplomat 

a teacher 

Always educate  

Never berate. 

Write thank-you 

letters for good 

coverage! 
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Former Editor of The Quill 

(Society of Professional 

Journalists newsletter): 

He explained why mental 

health coverage is so bad. 



Use “People First” language 

 Individuals who have 

psychiatric histories 

(or some other 

language), not “the 

mentally ill” 

 People who have 

substance use 

disorders, not 

“addicts” 

Reporters may not adopt 

this language, but it 

still matters. 
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Reach out to the press through: 

 Letters to the  

editor 

 Op-eds 

 Press releases 

 Media advisories 

 Telephone 

 E-mail 

 Fax 

 Social media 

Offer yourself or another spokesperson to the 

print and/or broadcast media.  

Learn to use social media to get your message 

out. 
17 



Simple ways to use the 

newspaper to get your 

message out 
 Letter to the editor: 

must be in direct 

response to 

something in the 

paper 

 Op-ed (OPposite the 

EDitorial page): 

must not be in 

direct response 

 Follow newspaper’s 

guidelines. 

18 



When bad 
things 
happen ... 
Use the 
“hook” 
and seize 
the 
moment! 

19 

Damage Control! 



Using the hook (reactive) 

20 

Springfield Mall shootings 

(1985): After a violent incident 

involving someone with a 

psychiatric history, Project 

SHARE (Philadelphia) spread 

messages that: 

•such violence is extremely 

rare, and  

•people with psychiatric 

disabilities are your 

“neighbors, friends and 

family.”  
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Taking it to the streets 

International Conference on Human Rights and 

Against Psychiatric Oppression, Vermont, 1985 
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Successful demonstration outside Philadelphia Housing 

Authority (1988) to protest proposed policies that would 

have discriminated against people with psychiatric 

histories. 

Project 

SHARE (Self-

Help and 

Advocacy 

Resource 

Exchange) 

was founded 

in 1984 by 

Joseph 

Rogers in 

Philadelphia. 
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A press release 

attracted all 

three TV network 

affiliates and the 

two major 

Philadelphia 

daily 

newspapers.  

 

Street theater is 

an effective way 

to get your 

message out. 
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“Crazy People” 
(1990):  

 Project 

SHARE’s protest 

against a local ad 

campaign – 

WARNING: Crazy 
People Are 

Coming – led to 

stories of  

recovery in the 

local media.  
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Dream Team (1989) 

27 

National effort to 

recruit members 

and attract press 

coverage: 

Clearinghouse sent flyers debunking 

mental illness myths and urged groups 

to hand out at theaters showing “Dream 

Team,” which had a “mental illness” 

theme. At least one group (in 

Worcester, Mass.) reported press 

coverage and recruitment as a result. 



Don’t Just React: Act! 
Pie-in-the-Face 

and Pie-a-la-
Mode Awards for 
negative and 
positive 
journalism, 
respectively. (The 
pies were handed 
to the recipients, 
not thrown!) 

28 
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Sleep-out in front of PA State Office Building 
(1987) led to $4.5 million from the state for 
housing programs for homeless people with 
psychiatric disabilities. 
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Sit-in at 
Federal Office 
Building (Phila. 
1988) focused 
public 
attention on 
$25 billion in 
cuts to low-
income 
housing, which 
resulted in 
homelessness. 
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Alternatives ’90 rally in Pittsburgh 
to combat discrimination and 
prejudice, organized by the 
National Mental Health Consumers’ 
Self-Help Clearinghouse 

Charlie King 

Hikmah Gardiner 

Rallies call attention to discrimination 
and prejudice. 

Joseph Rogers 

&Susan Rogers 
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Bastille Day Rally, 1990 



“Loony Bin Rally” 
 Lemonade from 

lemons: MHASP 
Rally for supported 
housing (2008) – 
Wire service called it 
“loony bin rally,” 
which resulted in an 
apology and lots of 
publicity. 
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http://gawker.com/5002297/pr-

newswire-employee-slugs-

release-loony+bin-rally-gets-

fired 

 

http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
http://gawker.com/5002297/pr-newswire-employee-slugs-release-loony+bin-rally-gets-fired
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http://www.behavioral.net/ME2/dirmod.asp?sid=&nm=

&type=Publishing&mod=Publications%3A%3AArticle&

mid=64D490AC6A7D4FE1AEB453627F1A4A32&tier=4

&id=75F935BFAF764678AA0C135BD5E44683 

 

MHASP Rally 

for 

Supported 

Housing, 

Philadelphia, 

2008 

See article in 

Behavioral 

Healthcare 

about the rally 

at link below. 

http://www.behavioral.net/ME2/dirmod.asp?sid=&nm=&type=Publishing&mod=Publications::Article&mid=64D490AC6A7D4FE1AEB453627F1A4A32&tier=4&id=75F935BFAF764678AA0C135BD5E44683
http://www.behavioral.net/ME2/dirmod.asp?sid=&nm=&type=Publishing&mod=Publications::Article&mid=64D490AC6A7D4FE1AEB453627F1A4A32&tier=4&id=75F935BFAF764678AA0C135BD5E44683
http://www.behavioral.net/ME2/dirmod.asp?sid=&nm=&type=Publishing&mod=Publications::Article&mid=64D490AC6A7D4FE1AEB453627F1A4A32&tier=4&id=75F935BFAF764678AA0C135BD5E44683
http://www.behavioral.net/ME2/dirmod.asp?sid=&nm=&type=Publishing&mod=Publications::Article&mid=64D490AC6A7D4FE1AEB453627F1A4A32&tier=4&id=75F935BFAF764678AA0C135BD5E44683


Announce 
breaking news 

Are written like 
a newspaper 
article 

 Ideally, are 
followed by a 
phone call 
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Press 

Releases 



Anatomy of a press release 

 Like a short news article (under 400 words) 

 Printed on letterhead 

 Identified as a press release 

 Should include: 

36 

* Release 
information (For 
immediate release 
or Embargoed) 
* Headline 
* Dateline 
* Five “W’s” in lead 
paragraph 

* Some background 
* Quotes from key 
people 
* Boilerplate 
* Contact information 
* End with # # # or –
END- or -30- 



Send the press release . . . 

 To: 
Appropriate person 
 Follow up with phone  
   calls. 

 When: 
Daily newspapers, radio  
   and TV: Roughly 24 hours  
   in advance 
Weeklies: Find out their deadlines. 
We now live in a 24/7 media world. 
 

37 
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TV often airs photos sent by viewers 

Storm damage in South Dakota, 

published 6/28/10 



When a reporter calls you: 
 If possible, call the 

reporter back. 
Ask deadline. 
 Find out their questions 

if you can. 
 If you don’t know 

something: 
 Say you’ll find out and 

get back to them -- 
and do it; or 

Refer them to someone 
else. 

39 



Interview tips: 
 Don’t make “off the 

record” comments. 

 Headlining: state 

conclusions first, then 

follow with details. 

 Make your point in 15 

seconds or less. 

 Avoid jargon. 

 Illustrate facts with 

stories.  

40 



Interview tips: (continued) 

Identify your most 
important point(s) 
for the reporter. 

Don’t let reporters 
put words in your 
mouth. 

Positive visibility: 
Put your best foot 
forward. 

41 



Blocking and Bridging 

42 

Blocking means redirecting an 
unwelcome or unproductive 
question.  

Bridging 
Bridging means transitioning to 
an area that fits your agenda. 



Blocking and Bridging (cont’d) 

 Examples: 
 Blocking: “That’s an 

interesting question …” 

 Bridging: “… but I think it’s 
important to note that …” 

 

 Blocking: “That speaks to a 
larger point …” 

 Bridging: “… which is that 
[whatever your point is].” 

43 



TV editorials 

Similar to op-

eds, but much 

shorter 

 Follow station 

guidelines 

Write, then 

read aloud, 

slowly! 

44 



Public Service Announcements 

Called PSAs 

Five W’s (Who,  

What, When,  

Where, Why) 

Length varies: 

15 seconds 

30 seconds 

60 seconds 

45 



Facebook and Other Social 

Media 
More than 70 percent of  

journalists use social 
networks to assist in 
reporting: 
http://blog.journalistic
s.com/2009/70-
percent-of-
journalists-use-social-
networks-to-assist-in-
reporting/ 
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http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
http://blog.journalistics.com/2009/70-percent-of-journalists-use-social-networks-to-assist-in-reporting/
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According to the Center 

for American Progress, a 

progressive think tank, 

Twitter can help you 

promote your cause.  

http://www.americanprogr

essaction.org/issues/2009

/07/twitter_tips.html 

 

Twitter 

A different opinion: “Small Change: Why the 

revolution will not be tweeted” 

http://www.newyorker.com/reporting/2010/10/0

4/101004fa_fact_gladwell 

http://www.americanprogressaction.org/issues/2009/07/twitter_tips.html
http://www.americanprogressaction.org/issues/2009/07/twitter_tips.html
http://www.americanprogressaction.org/issues/2009/07/twitter_tips.html
http://www.newyorker.com/reporting/2010/10/04/101004fa_fact_gladwell
http://www.newyorker.com/reporting/2010/10/04/101004fa_fact_gladwell


Anyone can: 
 Participate in a media watch campaign 

 NAMI Stigmabusters 

(http://www.nami.org/Template.cfm?Sec

tion=Fight_Stigma) 

 National Stigma Clearinghouse 

(http://www.stigmanet.org/) 

 Write letters of praise or complaint  

 Join a Mental Health Players troupe 

 Perform community service  

 Take Action 

http://www.openmindsopendoors.com/

action.htm 
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http://www.nami.org/Template.cfm?Section=Fight_Stigma
http://www.nami.org/Template.cfm?Section=Fight_Stigma
http://www.nami.org/Template.cfm?Section=Fight_Stigma
http://www.stigmanet.org/
http://www.openmindsopendoors.com/action.htm
http://www.openmindsopendoors.com/action.htm


Suggested Resources (1) 

 “How to Cope with the Media” 

http://www2.warwick.ac.uk/services/com

munications/press/training/ 

 “Dealing with the Media” 

http://www.gdrc.org/ngo/media/index.html 

 “Tips on Dealing with the Media” 

http://www.civilrights.org/census/media/m

edia-tips.html 
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http://www2.warwick.ac.uk/services/communications/press/training/
http://www2.warwick.ac.uk/services/communications/press/training/
http://www2.warwick.ac.uk/services/communications/press/training/
http://www.gdrc.org/ngo/media/index.html
http://www.civilrights.org/census/media/media-tips.html
http://www.civilrights.org/census/media/media-tips.html
http://www.civilrights.org/census/media/media-tips.html
http://www.civilrights.org/census/media/media-tips.html


Suggested Resources (2) 
 “Working with the Media,” National 

Consumer Supporter Technical 
Assistance Center of NMHA 
http://www.ncstac.org/content/materials/
WorkingWiththeMedia.pdf 

 

 APHA Media Advocacy Manual, 
http://www.apha.org/NR/rdonlyres/A5A9C
4ED-1C0C-4D0C-A56C-
C33DEC7F5A49/0/Media_Advocacy_Manu
al.pdf 
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http://www.ncstac.org/content/materials/WorkingWiththeMedia.pdf
http://www.ncstac.org/content/materials/WorkingWiththeMedia.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf
http://www.apha.org/NR/rdonlyres/A5A9C4ED-1C0C-4D0C-A56C-C33DEC7F5A49/0/Media_Advocacy_Manual.pdf


Suggested Resources (3) 
 “Doing Better Media Interviews: 

Quick Tips” 

http://www.ccmc.org/node/16212 

  “Op Eds and Letters to the Editor: 

Tips” 

http://www.ccmc.org/node/16170 

 “10-1/2 Hot Tips for Small-Town Op-

Ed Writers,” by Richard B. Harper 

http://www.internet-

resources.com/stash/harper.htm 

 
 

51 

http://www.ccmc.org/node/16212
http://www.ccmc.org/node/16170
http://www.internet-resources.com/stash/harper.htm
http://www.internet-resources.com/stash/harper.htm
http://www.internet-resources.com/stash/harper.htm


Suggested Resources (4) 
 Facebook for Public Relations/ 

Journalistics 

http://blog.journalistics.com/2010/fa

cebook-for-public-relations/ 

 The DigiActive Guide to Twitter for 

activism 

http://www.slideshare.net/DigiActive

/digiactive-guide-introduction-

twitter-for-activism  
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Suggested Resources (5) 

“Media portrayal of mental 

illness and its treatments: what 

effect does it have on people 

with mental illness?” 

http://www.ncbi.nlm.nih.gov/pu

bmed/16478286  
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“I am only one. But 

still I am one. I can-

not do everything. But 

still I can do 

something. And 

because I cannot do 

everything, I will not 

refuse to do the 

something that I can 

do.”           

-Helen Keller (1880-1968) 

Anna Jennings  (1960-92) 

Key to closing of Byberry 


