Trina Merry’s Selected Commercial Samples

917-500-7573
www.trinamerry.com
trinamerry@gmail.com
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Client: International Motorcycle Shows +I.D.E.A
(Print, Outdoor, Web, Social, PR, Ancillary Products, TV.




Made of pure muscle.

Client: Fiat + Richards Group
(Print Ad for ESPN Magazine, Key Assistant for Craig Tracy)




Client: New York International Auto Show
(Live Performance for PR Launch & VIP
Party)




Toys



Client: NERF Super Soaker + Uproar + Grey
(National Commercial)



Tourism
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Client: Visit Las Vegas
(Print Ad for Sports lllustrated Swimsuit Issue assisting Craig Tracy)




Entertainment
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Client: 20th Century Fox & Alice + Partners
(Print & Timelapse BTS Video for PR Launch of Home Release)
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AND CARGLYN WONDERLAND AND BLEED

Client: Iggy Pop & The Stooges
(Stage Performance with Iggy Pop & Album Cover Art)
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Food & Beverage



Client; Gordon Biersch
(Print Ad & BTS Video)



Client: Nestle Pure Life “Share a Scare” Campaign + 360i
(Social Media Carousel)




Real Estate






Client: Nestseekers + |F Studio for
Magnum Real Estate

(Print, Outdoor, Times Square
Billboard, PR, Social, Exhibition, Bravo
Feature & Event Launch.

More images & sample marketing
book available upon request.)
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Client: Gigamon (Art Activation at Tradeshow Booths- Did 3 Tradeshows)
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Client: Panasaé rage
(Print ad & Video for Tradeshow Booth)



Health & Beauty
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Client: Istanbul Schizophrenia Awareness
Week (PR, Print, Video & Workshop with
Local Art University)
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NO!

PROFESSIONAL

QUALITY HAIR REMOVAL
LONG-LASTING RESULTS

P | WATCH VIDEO

Client: No! No! Personal Hair Remover (Infomercial)



Client: Adcentris with CVLT and
McCann- Facepaint for Ad Campaign



Client: Trulance with Area 23 and
FCBNY- (Style Test Painting Test)



465,000 CHILDREN

were reported missing
in the U.S. last year.

Client: Kiehl's x ICMEC + 247 Laundry for National Missing Children’s Month (PSA )



Fashion



Client: Lauren Moshi
Clothing

(PR Campaign, Print
and In-Store
Window Art
Activation)
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Client: Moda Operandi (Web & Social Video & Print Ad)



Client: Alice + QOlivia (Fashion Week Vignette Activation)




Hotel & Resorts
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Client: Melia Hotels & Resorts (Tradeshow Activation 3 Days)




Client: La Cantera Resort & Spa +
Goen South (Art activation)




Sports



Client: Cleveland Cavaliers

(3 Art Activations for opening game-

special piece for LeBron’s return to the
Cavaliers)




Get in Touch



How Can Trina Merry Partner with You?

Phone: 917-500-7573

Email: trinamerry@gmail.com

Website: www.trinamerry.com

Facebook Fan Page: www.facebook.com/MerryBodypaintings
Instagram: www.instagram.com/trinamerry



http://www.trinamerry.com
http://www.facebook.com/MerryBodypaintings



