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A little about us



Whereabout is an experiential 
studio that helps digitally-native 
brands scale up through pop-ups 
and concept stores. 

Our work and distinct approach has garnered 
the attention of major publications including 
PSFK, Bloomberg, Fortune and RetailWire. 

We align with companies that share an 
interest in blending retail with hospitality and 
community. Past whereabouts include Uber, 
Toms, Floyd, Hunker and Fellow to name a few.
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We don’t just design stores. We design solutions to problems.

Repositioned support centers as 
community hubs. 

Created a living showroom to drive buzz. 

Designed a residential home for a 
global media brand.

Reimagined space as a tool to drive 
conversation. 

Launched flagships to tell a deeper 
brand story. 

Created an artful retail environment to 
empower people to buy more sustainably.



2019 Retail Trends



  Consumers today need opportunities 
for exploration and identity-building. 
A combination of content, education and 
experiential retail can close the 
confidence gap by aligning the 
shopping experience with customer 
lifestyle aspirations.

Role of the store
How is retail shifting?
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The New Customer Journey

In the age of e-commerce, the role 
of the physical store is changing. 

With optimized and productive marketplaces 
online, direct-to-consumer brands are 
becoming the retailers of tomorrow using 
their stores as marketing channels above 
anything else. With rich storytelling, 
drool-worthy design and a touch of theatre, 
these spaces are helping build loyalty and 
retention luring their community in and using 
their other channels to convert. 
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Community Outposts

Creating communities that bring 
people together around the halo of a 
brand and offer new occasions to 
visit outside of the shopping trip

Unsolicited Education

Using hands-on workshops and 
immersive learning activities in-store 
to build confidence around 
purchases, optimize the ownership 
experience and offer ongoing 
support

Rotating Discovery

Programming locations with a 
constant overhaul of products and 
experiences adds depth to the brand 
while reinvigorating customer 
interest again and again.

Emerging Trends



Customization

Now more than ever, consumers are 
looking for products that speak 
individually to their needs. Whether 
it’s custom scents or personalized 
embroidery, these services can 
breathe life into your store. 

Service design

Going over and beyond expectations 
are key to building brand love. “Sticky” 
stores need a good balance of 
anticipation and unexpected value. 

Placemaking

Retail is a dynamic and emotive 
channel for customers to experience 
the story behind a brand in person. By 
creating a “destination” over a store, 
you can build a lasting relationship 
with your customer.

Emerging Trends



Service Design

The Casper Dreamery is a magical oasis in the 
middle of New York City where patrons book 45 
minutes of downtime in pods outfitted with Casper’s 
outrageously comfortable mattress, pillows, and 
sheets. By shifting from a shopping environment to a 
valuable service, Casper is increasing trial through 
meaningful connection. 

Services
● Guests check in to the Casper experience at 

the front desk receiving Sleepy Jones Pajamas 
and slippers.

● Guests choose an array of samples to rock 
them to sleep. 

Video: https://vimeo.com/281625077

https://dreamerybycasper.com/
https://vimeo.com/281625077


Instagrammable Playgrounds

Next generation beauty brands like Glossier are 
reimagining the beauty experience as a social 
media playground for their colorful hues of 
makeup and beauty products.  

Instagrammable moments

● Dramatic red staircase
● Flower escapes to tie in product’s natural 

qualities 
● Communal tables topped with testers to 

try
● Bubblegum pink uniforms

http://www.glossier.com


Community Outposts

CBD Sparkling water brand, Recess opened up a 
pop-up oasis for “creative types” to demystify 
CBD and bring people together to relax. 

Moments of connection

● Dedicated rooms for people to get 
comfortable and escape from the digital 
world

● Creative sessions devoted to “how to 
make bansky-style street art”

http://www.recess.com


Rotating Discovery

There is always something to look forward to at 
the Fellow Coffee Playground. By adding 
revolving experiences and product displays, the 
company encourages people to keep coming 
back for more. 

The Rotation

● Monthly featured roasters showcasing 
curated themes of beans for people to 
roast in the Coffee playground with 
Fellow’s equipment.

● Featured artists use Fellow’s iconic design 
as a canvas for creativity.

● Rotating experiences in the Coffee 
Playground for people to learn the 
nuances of home brew from industry 
experts.

https://fellowproducts.com/pages/visit-us


Placemaking

The retail strategy for Hermes is far from the 
usual. This luxury heritage brand uses unique 
concepts to lure in press and consumers. Each 
concept focuses on a few key features and 
activations to surprise and delight.  

Destinations

● An old school diner to celebrate the 
heritage brand

● A central conveyor belt made out of paper 
created a “Dream Factory” to show off the 
beautiful patterned scarves.

● A luxury laundromat for customers for 
customers to give their worn Hermès 
scarves a fresh new look using a dip-dye 
washing technique,

https://www.hermes.com/us/en/


Customization

North’s Brooklyn Showroom takes an optical shop 
to the next level. The forward thinking brand used 
a clean design to show off the innovation behind 
their “Smart” glasses. 

Key Immersion stations

● Learning  about the technology
● Experiencing the future
● Customizing their very own first pair. 

https://shop.bynorth.com/showrooms


“If the future store doesn’t look 
like a store at all, then what is it? 
It’s a coworking space, a gallery, 
a wellness sanctuary and so 
much more.”

– Gabriela Baiter, Founder Whereabout 

Watch Gabriela speak at the 2020 PSFK 
Future of Retail Conference

Tickets available now >>  

https://www.psfk.com/event/future-of-retail-2020-conference


Gabriela Baiter

Whereabout Studio | Founder
www.whereabout.studio 
gabriela@whereabout.studio


