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February 19, 2021—A survey released today by Maru/Blue Public Opinion for “Project 
Canada 2020” led by Reginald Bibby, OC, PhD, a leading sociologist from the University of 
Lethbridge, finds that the issue of poverty as a very serious concern to Canadians has risen 
the most (up 22 points) among national issues benchmarked and tracked since 1975, while 
very serious concern about crime (down 23 points) has gone in the opposite direction during 
the same timeframe. 

Not surprisingly, serious concerns about the COVID-19 pandemic (70%) top the list in its 
debut to the  national sounding , followed by the economy (61%--which fares better (up 4 
points) than in 1975), with the other new entry of mental health (54%) not far behind.

And even though the pandemic has wreaked havoc with the individual lives of Canadians, 
the findings suggest what bothers them today on a range of matters is less—on every 
count—than the same list that was first measured in 2015.

Key Findings

Issues of Serious Concern to Canadians…

Issues deemed very serious as tracked and updated from 1975:

2020            2015           1975 Net

The COVID-19 Pandemic 70% --- --- (--)
The Economy 61% 41% 57% (+4)
Mental health 54% --- --- (--)
Unemployment 45% 32% 49% (-4)
Drugs 43% 36% 49% (-6)
The Environment 43% 35% 43% (--)
Poverty 42% 38% 22% (+20)
Child Abuse 39% 39% 41% (-2)
Anxiety about the future 39% --- --- (--)
Crime 34% 29% 57% (-23)
Racism 30% 21% 13% (+17)
Indigenous-White relations 29% 24% 16% (+13)

Tracking Issues of Concern and Bother to Canadians

Updating for Project Canada 2020 
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Issues that Bother Canadians… 

The study found the following issues that bother Canadians a great deal and quite a bit 
(combined):

2020 2015

The future 40% 55% (-15)
My health 36% 48% (-12)
Lack of money 35% 47% (-12)
Getting older 31% 36% (-5)
Not enough time 30% 44% (-14)
Loneliness 24% 28% (-4)
Purpose of life 23% 33% (-10)
My sexual life 22% 28% (-6)
My looks 22% 32% (-10)
Dying 22% --- (--)
My children 21% 33% (-12)
Boredom 20% 25% (-5)
Inferiority feelings 20% 24% (-4)

Methodology

These are some of the findings updated in 2020 from a tracking survey conducted for “Project 
Canada 2020” led by Reginald Bibby, OC, PhD, conducted by Maru/Blue using their Maru Voice 
Canada Online panel. The survey that tracked the “serious concern” issues was updated on 
November 11. 2020 among 1,508 randomly selected Canadian adults, followed by an updating of 
the “issues that bother Canadians” on December 18, 2020 among 1,508 randomly selected 
Canadian adults. For comparison purposes, a probability sample for both surveys has an estimated 
margin of error (which measures sampling variability) of +/- 2.5%, 19 times out of 20. The results 
have been weighted by education, age, gender, and region (and in Quebec, language) to match the 
population according to Census data which ensures the sample is representative of the entire adult 
population of Canada. Discrepancies in or between totals when compared to the data tables are 
due to rounding.

Further details with respect to the longitudinal findings, particularly with comparisons between 
pre-boomers (born before 1946) and baby boomers (born 1946 – 65) can be found and 
www.reginaldbibby.com. 

http://www.reginaldbibby.com/
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For more information contact:

John Wright
Executive Vice President
Maru/Blue Public Opinion North America
Mobile: +1.416-919-2101
Office  +1.416.700.4218
John.wright@Marublue.com

About Maru/Blue

www.marublue.com/public-opinion is a research channel for one of North America’s leading premium 
quality data services firms.  www.marublue.com provides reliable global data for private, public, and 

not-for-profit sector clients. It is part of the www.marugroup.net that operates from ten centres within 
four continents. We are trusted advisors, and in a world of suspect information, we are obsessed with 
quality so we can deliver reliable, reproducible results. The world is changing, and the imperative must 

be to #KnowEverything
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