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1995 2013 2021

Support

Want even if it ends the CFL 9% 9% 11% +2 vs 1995

Conditionality

NFL but only if CFL continues 11% 20% 18% +7 vs 1995

Opposition

Don’t want the NFL 13% 20% 16% +3 vs 1995

Total opposition/conditionality by year: 24% 40% 34% +10 vs 1995

Conditionality for Survival of CFL Grows for Canadian NFL Team

TORONTO, December 1, 2021—The results of a Maru Public Opinion poll undertaken 
for renowned University of Lethbridge sociologist and trend tracker Reginald Bibby 
released today finds that any potential expansion of a National Football League (NFL) 
team across the border is now much more conditional among Canadians than it was in 
previous soundings taken over the last quarter-century (2013 in 1995). 

As of today, almost half (45%) of Canadians appear to have a stake in the game with just 
one in ten (11%) who would be happy to see the NFL come, even if it meant the end of 
the Canadian Football League (CFL), juxtaposed more (16%) who don’t want the NFL to 
come to Canada and much larger proportion since the survey was first taken in 1995 
(18%) who say they’d be happy to see the NFL come to Canada but only if the CFL 
continued to operate. The remainder (55%) of Canadians are ambivalent – on the 
subject, they don’t care much either way.

Detailed Findings

Support for having a National Football League (NFL) team expand into Canada—even if it 
means the end of the Canadian Football League (CFL)—has barely budged over the last 
26 years – up just two (+2) percentage points (from 9% in 1995 to 11% in 2021).

On the other hand, those Canadians who would accept the NFL crossing over the border, 
but only if the CFL continues to operate, has risen seven (+7) percentage points (from 
11% in 1995 to 18% in 2021) over the same timeframe, and those who bluntly don’t 
want the NFL to come to Canada is up three (+3) percentage points (from 13% in 1995 
to 16% in 2021.)

The 2021 survey results can be contrasted with two previous soundings in 2013 and 1995 
and demonstrate that while there is basically no change. Feelings among Canadians 
about the NFL expanding into Canada:
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1995 2013 2021

Ambivalence

Don’t care either way 67% 51% 55% -12 vs 1995

Regional and Age Variations

In every region of the country, the predominant sentiment among people with a 
view on the topic is that they either don’t want the NFL to come to Canada or 
would only welcome the league if the CFL continued to operate. The same holds for 
age. In no region do more than about one in ten people indicate they would be 
happy to see the NFL come to Canada if it meant the end of the CFL.

Those who either don’t want the NFL to come or would want its arrival to be 
conditional on the CFL continuing to operate range from 25% in Quebec and the 
Atlantic region through 35% in BC and Ontario to around 50% on the Prairies.

Even in Toronto, the likely destination of such a team, only 12% would want to see 
the NFL’s arrival if it meant the folding of the CFL – below the 29% who either 
don’t want the NFL to come to Canada (11%) or would welcome the league only if 
the CFL continued to operate (18%).

Age-wise, Canadians 55 and older are the most negative about the NFL coming to 
Canada. Conversely, adults under 35 are more likely than others to not be opposed 
to its arrival. But they are just as likely as others to express the proviso that the 
CFL would need to continue to exist.

A Footnote on these Attitudes and Aging

Bibby’s analysis suggests that it’s easy to overlook the fact that, as people age, 
sports attitudes – like all attitudes – often change. Young Canadians, for example, 
can be expected to be enamored with many things American. But, as they get 
older, some – at least – may “outgrow” some of their earlier inclinations. To some 
extent, the evidence suggests this may be the case with the fascination about the 
NFL in Canada.

• In 1995, 23% of Canadians 18-to-34 either didn’t want the NFL to come to 
Canada or felt its arrival needed to be conditional on the CFL continuing to 
operate. This year – 26 years later – the figure for that cohort, now 44 to 60 
has risen to 35%.

• Similarly, in 1995, among people 35-to-54, those opposed to the NFL’s arrival 
or wanting it to be conditional on CFL survival numbered 24%. Today, that 
figure for those people, now 61-to-80, is 43%.

-30-



BUENOS AIRES / CHICAGO / EDINBURGH / LONDON / LOS ANGELES / NEW YORK /
SAN FRANCISCO / SOUTHAMPTON / TORONTO / VANCOUVER

3

About Reginald Bibby: Sociologist and trend-tracker Reginald Bibby is with the 
University of Lethbridge and has been conducting similar national surveys of sports since 
1990. He can be reached at bibby@uleth.ca

Methodology

These are some of the findings released by Maru Public Opinion from a survey 
undertaken November 19-21, 2021, by the panel and data collection experts at 
Maru/Blue of 1512 randomly selected Canadian adults who are Maru Voice Canada online 
panelists. For comparison purposes, a probability sample of this size has an estimated 
margin of error (which measures sampling variability) of +/- 2.5%, 19 times out of 20. 
The results have been weighted by education, age, gender, and region (and in Quebec, 
language) to match the population according to Census data which ensures the sample is 
representative of the entire adult population of Canada. Discrepancies in or between 
totals when compared to the data tables are due to rounding. 

Maru/Blue is rooted in the Maru/HUB technology platform and offers on-demand, high 
quality, highly scalable online community samples of deeply engaged, known 
respondents. 

Maru Public Opinion is a channel of the Maru Group and posts its all of its polling releases 
and accompanying data tables to Maru Public Opinion. Maru Public Opinion does not do 
any work for any political party.  Excerpts from this release of findings should be properly 
attributed, with interpretation subject to clarification or correction.

For more information contact:

John Wright
Executive Vice President
Maru Public Opinion
Direct Toronto +1.416.919.2101
john.wright@marublue.com

Painting Better Pictures, Faster
www.marugroup.net

www.marugroup.net/polling is the public opinion research channel for Maru Group
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