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New York, February 7, 2022—Maru Public Opinion released the results today of 
a survey conducted for the American City Business Journals (ACBJ) that finds a 
vast majority (82%) of American full-time workers would be willing to shorten their 
current five-day work week (averaging eight hours a day) to a four-day work week 
(averaging ten hours a day)—and do it for the same amount of pay that they’re 
getting now.

Those full-time workers most likely to sign up for this change in their schedule can 
be found foremost in the Midwest (84%) and Northeast (83%), followed by those in 
the South (82%) and the West (78%). 

Workers who are most open to making the switch are in the highest income 
($100,000 + 88%) bracket, followed by those earning lower-middle ($25,000-
$49,000, 81%), upper-middle ($50,000-$99,000, 78%), and the lowest (less than 
$25,000, 76%) income ranges.

While there’s no age differentiation, women (85%) are more likely to opt for this 
choice than men (79%), along with those who are the highest educated 
(University+, 85%), compared to those who are least educated (less than high 
school 79%) or with immediate postsecondary education (college/associate, 76%).

-30-

Methodology

These are some of the findings released by Maru Public Opinion from a survey 
undertaken January 25/26, 2022, by its panel and data collection experts at 
Maru/Blue of 1525 randomly selected American adults who are Maru Springboard 
America online panelists. This produced a sub-sample of 702 (753 weighted) full-
time workers. For comparison purposes, a probability sample of American full-time 
workers of this size has an estimated margin of error (which measures sampling 
variability) of +/- 3.7%, 19 times out of 20. The results have been weighted by 
education, age, gender, and region to match the population according to Census 
data which ensures the sample is representative of the entire adult population of 
the United States. Discrepancies in or between totals when compared to the data 
tables are due to rounding. 

Maru Public Opinion is the full-service consumer-citizen public opinion research 
channel for the Maru Group. Maru Public Opinion does not do any polling for any 
political party or candidate. Maru/Blue is deeply rooted in the Maru/Hub technology 
platform and offers on-demand, high quality, highly scalable online community 
samples of deeply engaged, known respondents. 

Excerpts from this release of findings should be properly attributed, with 
interpretation subject to clarification or correction.

U.S. four-day work week

https://www.marugroup.net/polling
https://www.marugroup.net/
https://www.marublue.com/
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For more information contact:

John Wright
Executive Vice President
Maru Public Opinion
1-332-282-1610
john.wright@marublue.com

Painting better pictures, faster

Maru Public Opinion is a research channel for the Maru Group
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