BROCKWELL PARK PRESENTATION

WHO ARE WE?
• MAMA Festivals Ltd is a London-based festival production team of 30 full-time and 20 part-time and
contract staff
• We have a proven track record of delivering successful and critically-acclaimed events including
Lovebox, Citadel (London), Wilderness (Oxfordshire) and The Great Escape (Brighton)
• Established in 2005 as an independent live music company, MAMA is now owned by Live Nation
Entertainment, the world’s largest live events business
• As a wholly-owned subsidiary of Live Nation, we have the scale and resources to ensure the delivery
of safe, secure and well organised events
• Lovebox was first staged on Clapham Common in 2003, before moving to Victoria Park, Tower
Hamlets in 2005. Citadel was introduced in 2015 on the Sunday of the Lovebox Weekend and shared
the same site. The events take place over 3 consecutive days and have attracted audiences of up to
40,000 per day
• After 13 successful years in Victoria Park, MAMA was outbid as part of a competitive tender process
and as a result we contacted officers from Lambeth Council to discuss the possibility of relocating
the event to Brockwell Park.

A multi-stage, multi-arts event delivering
a modern festival experience for London
—
A festival showcasing the best in
emerging talent, as well as the biggest
contemporary artists
—
A music programme of depth and
breadth across many genres
—
A non-music programme reflecting the
diverse interests of modern London, with
a focus on creativity
—
The best in London’s street food
—
Recent headline artists include:
Frank Ocean, Jamie XX, Solange, Chase &
Status, Jess Glynne, LCD Soundsystem, Lana
Del Rey, Major Lazer, Stormzy, Jungle, Nas,
MIA, Florence & The Machine…
—

Citadel takes place on the Sunday after
Lovebox
—
A festival for a slightly older and more
family-focused audience
—
A rich and diverse programme, bringing
together the best in food, talks and
debates, arts & ideas, family and wellbeing
—
A celebration of Sunday in the form of
Sunday Papers Live, Sunday roast
banquets and Bloody Mary’s,
—
Since launch in 2015, artists include:
Foals, Bonobo, Sigur Ros, Caribou, Ben
Howard, Bombay Bicycle Club, Lianne La
Havas, Laura Marling, Michael Kiwanuka,
Nick Mulvey, Neneh Cherry, Roots Manuva,
Seun Kuti & Egypt 80, Tinariwen, Oumou
Sangare… and many more
—

OUTLINE PROPOSAL
• Key facts:
• Proposed Date: Lovebox Friday13th – Saturday 14th July / Citadel – Sunday 15th July
• Proposed Times: 12pm – 11pm Friday & Saturday / 12pm – 10.30pm Sunday
• Proposed Capacity: 40,000
• Proposed Site Build: From Monday 3rd July (phased build so as to keep as much of Brockwell
Park open, for as long as possible)

• These dates would allow us to work in conjunction with Lambeth Council to share
infrastructure and project management with the Lambeth Country Show and to deliver
cost savings to that event

KEY CONCERNS – AUDIENCE
ARRIVAL & DISPERSAL
• Based on our 13 years at Victoria Park, we have extensive experience of the audience
arriving and leaving via a managed route from the event to the main transport hub
• The proposed departure route to Brixton is of equivalent distance (approx. 1 mile) and
retains the audience within the park as much as possible
• The proposed plan makes Herne Hill station outbound only at certain times, which will
divert the audience towards Brixton for onward travel and the night time economy
• As with Victoria Park we will ensure the routes are lined with Security / Stewards, Litter
points, toilet blocks and sign posts
• A Crowd Management Plan will be produced as part of the event planning process

KEY CONCERNS – NOISE
MANAGEMENT

• A Noise Management Plan will be produced as part of the event planning process
• Agreed volume levels will be monitored by on site by the industry’s leading acoustic
consultants in conjunction with Lambeth Council
• We will provide a residents’ hotline and e-mail address, which will be staffed throughout
the event, so that complaints can be individually investigated
• The site build and de-rig hours to be agreed with Lambeth Council and will be within usual
event construction times

KEY CONCERNS – RESOURCES

• Park cleaning – planned in conjunction with Lambeth Council, paid for by MAMA and
carried out by the organiser’s contractors
• Street cleaning – planned in conjunction with Lambeth and Southwark Councils, paid for by
MAMA and carried out by Lambeth / Southwark contractors
• Policing – planned and carried out by the Metropolitan Police Service, additional police
resources to be paid for by MAMA as agreed with MPS
• Park reparations – planned in conjunction with Lambeth Council, paid for by MAMA and
carried out by Lambeth contractors

KEY ISSUES – MONITORING,
SCRUTINY AND ACCOUNTABILITY

• Existing Approach:
• Safety Advisory Group (Local Authority, Police, Fire, Medical etc) scrutinise plans in relation to
event safety and delivery
• Local Authority monitoring – officers check arrangements in real time to ensure compliance
with plans

• Additional MAMA Proposals:
• Creation of a Community Advisory Group to review and monitor arrangements in relation to
local concerns before, during and after the event
• Creation of a dedicated Community website and ensure regular two way communications with
Brockwell Park neighbours

COMMUNITY BENEFITS
• We will deliver a detailed plan of community benefits which will include:
• Contribution to the Park Investment Levy
• A commitment to take on 5 full time apprentices from within Lambeth on 18 month paid
contracts to gain entry-level experience in the music industry
• Priority employment opportunities to local residents and priority trading opportunities to local
food traders
• Free / discounted tickets to local residents, via a ballot system
• Annual donations to the Brockwell Park Friends Group and additional contributions direct to
the Brockwell Park MAC, where possible
• Building on our existing partnership with Brixton youth organisation, Reprezent, to provide even
greater opportunities for their participants to gain skills and experience
• Involving as many local groups and organisations in the event as possible so that it truly feels like
Lambeth’s own

SUMMARY
• We are sensitive to the needs and concerns of the local community, Park-users, residents and
businesses
• Through the Safety Advisory Group, consultations and the Community Advisory Group / Website
we aim to incorporate all feedback, as best we can, during the planning and delivery of the event
• We will invest a significant amount of time and money in delivering a wide programme of benefits
to the local community
• As well as the Park Investment Levy, we are working closely with Lambeth Council to deliver
financial benefits to the Lambeth Country show, through opportunities to share infrastructure
between the two events
• We will curate an event that reflects the rich cultural and musical history of the area
• Our aim is to bring a world-class event to Lambeth and to be seen to be a positive force for the
area overall

