
rado Avalanche, the National Lacrosse 

League’s Colorado Mammoth, the 

Los Angeles Gladiators e-sports team 

and English Premier League franchise 

Arsenal F.C. Picking up those assets 

required the assistance of legions of 

lawyers from Big Law.

A Dentons predecessor advised 

Kroenke on his  $750 million pur-

chase of what were then the St. Louis 

Rams in 2010. Six years later, Dentons 

represented Kroenke on his success-

ful effort to move the football fran-

chise to Los Angeles. (Dentons and 

Irell & Manella also advised Kroenke 

on his ultimately unsuccessful $1.5 

billion bid to buy Major League Base-

ball’s Los Angeles Dodgers out of 

bankruptcy in 2012.) Clifford Chance 

counseled Kroenke on his $1.2 billion 

acquisition of Arsenal in 2011.

As for Patel, she received her 

LL.M. in taxation from the Northwest-

ern University School of Law in 2012 

and joined Kirkland & Ellis as an as-

sociate in Chicago. Patel spent two 

years at the firm before lateraling in 

2014 to DLA Piper in the Bay Area. 

She left the following year to join ri-

val global legal giant Baker McKenzie, 

where she spent nearly three years, 

leaving the firm around Thanksgiving.

“This is a tremendous opportunity 

for me both personally and profes-

sionally,” Patel said. “I’ve been inter-

ested in making the jump to profes-

sional sports for some time and very 

much appreciate the support shown 

by everyone. The opportunity to be a 

part of a club with an ambitious vision 

for the future is very exciting, and I 

can’t wait to get started.” 

—Meghan Tribe

LEXANDRA “ALLY” 
C o l l  S t e e l e  h a s 
added her voice to 

a growing chorus of women 
coming together to fight sys-
temic workplace sexual ha-
rassment. The former litiga-
tion associate at Boies Schiller 
Flexner in Washington, D.C., 
in tandem with former Lon-
don School of Economics 
and Political Science class-
mate Jessica Patterson, has 
launched a new nonprofit 
called The Purple Campaign.

The idea to start the or-
ganization came after  The 
New Yorker reported  that 
Boies Schiller chairman David 
Boies, a longtime legal advis-
er to Harvey Weinstein, had 
contracted with former Israeli 
Mossad agents to derail pub-
lication of an article detailing 
Weinstein’s decades of alleged 
predatory behavior.

Steele, who joined Boies 
Schiller in April 2017 follow-
ing a stint as deputy national 
voter protection director for 
Hillary Clinton’s presidential 
campaign,  says  the revela-
tions about the firm’s role in 

Weinstein’s “Army of Spies” 
caused her and her colleagues 
in Boies Schiller’s Washington 
office to speak up about what 
had happened.

“I  saw the  f i rm come 
around to a lot of our sugges-
tions,” Steele says about Boies 
Schiller, which recently an-
nounced several changes in 
management.

But as 2017 came to a 
close, Steele began contem-
plating her next steps, as did 
Patterson, a technology in-
dustry executive based in the 
Bay Area. The two decided to 
launch The Purple Campaign 
with the assistance of Marc 
Elias,  the chair of Perkins 
Coie’s political law group, 
who met Steele in 2012 while 
working on Tim Kaine’s suc-
cessful campaign for a U.S. 
Senate seat in Virginia.

“The hope with this orga-
nization is really to bring that 
kind of discussion and change 
to other workplaces,” says 
Steele.

The goal of The Purple 
Campaign is to organize peo-
ple within various workplaces, 

as well as voters, to fight sexu-
al harassment, Steele says.

“There isn’t really a group 
doing issues-based advocacy 
or electoral advocacy or really 
a grassroots effort in nonprof-
its or companies,” Steele says. 
“So that’s the hole that we’re 
looking to fill.”

In addition to the advo-
cacy component, The Purple 
Campaign will also roll out an 
educational element that will 
create three councils—a law 
and policy panel, a workforce 
and labor panel and a business 
and technology council—that 

will work to develop ideas and 
strategies for tackling sexual 
harassment.

And Big Law names have 
already signed up to assist. 
Former Paul, Weiss, Rifkind, 
Wharton & Garrison part-
ner Roberta Kaplan, who last 
year started her own firm and 
is co-heading with Buckley 
Sandler partner Christina 
“Tina” Tchen a new legal de-
fense fund for the Time’s Up 
initiative, has already joined 
The Purple Campaign’s law 
and policy council.

—MEGHAN TRIBE

TURNING PURPLE
An ex-Boies Schiller associate has launched The Purple Campaign to end harassment in the workplace.
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