


SHOPPE ON

SHOPPE ON brings Shoppe Object’s

singular community to life online.

SHOPPE ON highlights an edited
selection of the most vital, exquisite,
and design-driven brands and makers

of the day.

SHOPPE ON is discovery, curation,
editorial and commerce delivered in an
attractive and robust digital package,
available to top-tier buyers 24/7.

SHOPPE ON is a vital complement to

our in-person shows and an online hub
for trade and connection, all season long.

SHOPPE ON allows brands to manage
their own showrooms, buyers to enjoy
virtual event days and themed feature
weeks, and all to join in real-time
engagement and business building
opportunities.

SHOPPE ON provides a place to

feel at home with the company you

keep, 365 days a year.



«Out of all the wholesale platforms this is by far the most
beautiful and easy to use. | am methodically going through
all the brands, as | would normally walk the entire show.
Overall this gets an A+ from me!!!!”

_ Mari Porcani, WEEKEND

“| love the new site. It’s super easy to use.”

_ Mischelle Arcus, STELLA

“The Shoppe Object site is fantastic.”
_ Phoebe Cates-Kline, BLUE TREE

“You deftly pivoted Shoppe Object to Shoppe

On and created a beautiful online experience.”

— Howard Thornton, SFMOMA

“| find the platform very well organized and easy to search.
| have been going through so many collections and loving it

_ Iwona Ludyga, WORKSH OPPE

“This has been hell, not having the trade shows. Most
websites are not great at showing lines but luckily Shoppe
Object popped up. Thank goodness. Was super easy.”

_ Tracy Salisbury, TA LORTON

“We have loved bein
: g on Shoppe On. Y.
making the material engaging For the bj;eige”consmnt'y

— Christine Riani, MYTO DESIGN RITUAIL

“We are really grateful to be part of this.”
— Kim Deéland, LITHOLOGIE

“W
e have been ver '
su
s have y successful with your platForm. Twelve
ailers and many repeat orders.”

— Isato Nishiguchi, NISHIGUCHI KUTSUSHITA

“ . .
| am |ovmg this platform.”

~MELISSA DE LA FUENTE

“You guys are doing a superb job!”
— Emily Roberts, EE. FRANCES PAPER

“lln light o.F the fragile state of the world, | am ver
pleased with 'rhe way things are going. Thank you Zo
much for havrng the Foresight to put this together.”

-~ BETH MUELLER



THE STAGES

We love our community, and there’s no
better way to celebrate it than through
an exciting calendar of live-streamed
events on The Stages. Ticketless and
available for anyone to stream, our
live events are all recorded, remaining
Permanently on our sjte for your
convenience, Commenting capability
for audience Participation encourages
cheerleading and chat, with plenty of
OpPportunity to ask inquiring questions
of luminaries and old friends alike.
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The Marketplace on SHOPPE ON is where brand

showrooms with complete product collections live;

it is the constant, accessible, and immersive digital
representation of the Shoppe Object <how floor, with
year-round wholesale e-commerce functionality and
discovery at every turn, plus opportunities to schedule
live video chatting for real-time connection.

New SHOPPE ON showrooms activate on The
Marketplace the first day of the next season, February
g8,2021, where they will remain live and interactive
until the next contracted session begins with the

August, 2021 show dates.

Buyers can build out and control their own

persona\ized proﬁ\e pages, ‘£avorite’ brands

and products, create order drafts and
complete purchase orders, video chat Wiidg
brands, and enjoy ‘round—the—c\ock’ access
to the brands they need to know now.
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BRANDS

Contact Info  Profile  Orders

Buyer
LIBERTY LONDON.

Bryony Rae Sheridan

Describe your store! Let brands know what types of products you are interested in,
top-performing products, and best sellers. Describe your role, interests, curations, and
collections. Lorem orem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud.

OUR BUSINESS IN THREE WORDS

Word One  Word Two  Word

FAVORITES

Avary Pitcher Giraffe Mug Recycled Glass
Min2/$22.00 Min2/$22.00 Min 2/$22.00]

Col

or Linen Napkirs Brass Valet Hodk
Min2/$22.00 Min2/$22.00

“Hai from the Sea’, Turtle Frog Decoupage Tray Countryman Berry Bo
Min2/$22.00 Min2/$22.00 Min2/$22.00

ONLINE MARKETPLACE

SAHANE













MARKETPLACE CARTS & PO’S

Retailers can explore brands and build
wholesale orders with familiar ‘Add to
Cart’ functionality. Purchase orders

are automatically organized and split

by brand, checking and prompting for

minimum order and reorder amounts.

Rialto T“mbler
s

$52<OO .
Retail Min Quantity: Set of
of2

Thist/e

20070 Capy
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EASE OF USE

SHOPPE ON will deliver a fun, intuitive, easy to navigate and
consumer-like flavor to B2B, with robust customer support over the
phone and via chat if you ever get stuck. Actual human beings!!

ONBOARDING AND SET-UP

Vendors will be able to upload showroom materials upon contracting and
payment. We recommend leaving plenty of time to get your showroom
and collection just right, plus adding tags to all of your products. After

contracting you’ll receive an onboarding document with a checklist of

materials needed to prepare for your profile upload.

Set up involves:

1. Product Upload

Utilize a CSV file of your assortment from your current B2B like Shopify

or Squarespace. Include any missing columns like Minimum Quantity
and Taxonomy filters. The system automatically recognizes Shopify,
WooCommerce, and Squarespace with minimal reformatting required.
If you don’t use a supported platform, not to worry — we have an easy
mapping tool to format your file, along with easy-to-follow templates.

Changes and additions can then be made manually on the site from your

brand dashboard.

2. Payment Connection via Stripe

Connect to your existing Stripe account. If you don’t have one, a Stripe
account is easy to create - providing the new standard in an online
payment gateway.

REGISTRATION / ACCESS FOR QUALIFIED BUYERS

Pre-approved buyers will not need to register, and can follow
an easy link for access. New buyers will be vetted and registered
for approval. All qualified buyers will receive an invite to create
a unique account and profile, with the opportunity to highlight
key aspects of their store.

LEAD MANAGEMENT

Brands are notified as buyers visit a page, favorite an

Item, or add items to their cart. As a buyer explores a
, :

brand’s pages, they will be prompted to interact with

the seller directly for deeper engagement and product
information.

SECURITY + EXCLUSIVITY

Brands and buyers can adjust privacy and notification
settings. Payments are end-to-end PCI compliant.

BRAND CONTROLLED DISTRIBUTION

Buyer submitted orders are confirmed at

brand’s discretion.



The number of orders received. You will always receive an email
notification once a buyer clicks on “SEND PQO” so that you can
complete the transaction or follow up.

The number of buyers that have viewed your Profile or
Collection page. The dashboard will include the name of the shop
and you will also receive an email with this information as an FYI,
to keep you abreast of traffic on The Marketplace.

The number of your brand’s products that have been clicked on
and viewed in detail by buyers.

The number of requests for video chats. You will always receive
an email notification when a buyer would like to video chat with
you, with the buyer’s name and a link to join the chat.

A list of buyers that have requested to connect and receive more
information, with access to their buyer profile pages and contact
information. This is a key opportunity to follow up with interested
customers.

A detailed list of what products have been bookmarked, and by
whom. This will include the email address of the buyer who did
the bookmarking so that you can easily follow up.

A detailed list of what products have been added to carts by
buyers. This will also include the email address of the buyer who
added the product so that you can follow up.

ANALYTICS




Brand Name

Brand Name

Brand Name

Brand Name

Brand Name

Brand Name

Brand Name

Brand Name

Brand Name

Brand Name

Pod

Nest

The Greenery

Pidgin



Will You ensure every brand that signs up is
included in the marketing opportunities or is this
purely at your discretion?

We will always do our best to ensure that as

many brands as possible are included in promotional
opportunities, byt yes — editorial decisions are at our
discretion, based on content and imagery that
vendors provide.

Is this free for buyers to use?

Yes. Shoppe Onis completely free for

viewers and buyers. Buyers and Press must register
and be vetted by us, and will have open access to
participating brand showrooms on The Marketplace.

Non-approved buyers and the general public will be
able to access our editorial content and succinct brand
profile Pages that do not offer pricing details.

Can buyers place orders directly on the
platform to feed through to the brand?

Yes.

Are there any transaction fees?

There are no additional fees other than cc merchant
fees, currently Stripe, which brands would be managing
directly.

Will Shoppe be taking commission?

No we will not be taking any commissions on sales.
There is a flat fee covering participation in the B2B
marketplace for approximately 6 months.
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Since our launch in August, we've been
working hard and listening to your
feedback to make The Marketplace
stronger and better, with new updates
and improvements being pushed out
regular|y. Some things that have
changed for the better, and what you

can expect in February...

Drastically Improved Speed and Search

» We've Recently introduced image hosting, and this means a faster site and eliminates
the need for you to manage Dropbox or outside links to photo files.

+ Our auto-randomization feature (updated every 30 minutes) ensures democratic
representation on the marketplace pages and improves the browsing experience.

Alternatively, buyers can search by brand name with easy first-letter search and
paginated results.

« For February, we’ll introduce a granular filters bar that will improve search functionality
for buyers on both the main pages and within brand showrooms.

« We'll be totally optimized for Safari, as well as Chrome! (We still advise that visitors use
a laptop or desktop as opposed to a mobile device, like an iPad or smartphone).

Updates to Analytics and Lead Generation

. Re—vamped Analytics dashboard for brands to include:

. Details on which shops have favorited your brand or
. Full buyer page access of buyers w

. Email alerts when a buyer has visited your page or crea

NEW FEATURES

' ma
. Details on which items have been added to buyers’ carts, and e

ho have requested contact from you.

A More User-Friendly and All-Access Admin Experience

« Beginning in February, brands will be able to explore The Marketplace

as it appears to buyers for a clear overview of the entire online
experience.

« Brands and Admins can now export their entire product collection into

CSV! This was one of the most requested features during onboarding.
Make changes manually, download, and reload with ease.

Export detailed order reports as a CSV file with SKU and order total
information. Another popular Brand request!

Brands can now fulfill partial orders and backorders, charging and
shipping at different times.

Buyers can now review and submit orders that are under brand
minimums, allowing those POs to flow into your dashboard for
consideration, email negotiation, and closing.

You can now opt for Syncware plug-ins or the ability to integrate
Marketplace orders directly with your favorite order management
systems like Quickbooks, Netsuite et cetera.

il contact for follow up.
items, with email contact for follow up.

ted a PO.
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A New Season Begins February 8, 2021



