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Logo Primary 2lithium

Primary Horizontal Configuration

The primary version of the Lithium logo is horizontal in format. This version should be a first choice for all Lithium branded materials.
The logo combination features our logo symbol or “bug” on the left side our of our logotype. The logo should be used in high contrast
compared to the container it lives in. The symbol and the logotype should never be separated and used without each other in

this format.
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Logo Stacked 2Lithium

Stacked Configuration

While the primary version of the logo should be use whenever possible we have developed a vertical version. Example use cases
of the stacked logo would be for sub branded areas of Lithium or for areas that call for a more square shaped format like online
advertisements. This version features the symbol or “bug” above the logotype and center aligned together.

C‘C
lithium Lithium:

Lithium Style guide 2009



Logo Colors #2lithium

The logo should always be one solid color. There should be a high amount of contrast between the logo and the background. Color
choices for the logo are; black, 80% black, or white.

lithum  eslithum BN

Primary Black Primary Gray 80% Primary White

Lithium Lithium Lithium

Stacked Black Stacked Gray 80% Stacked White
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Logo with Tag line 2Lithium

Our tagline can be paired with our logo in certain instances. The tag line can only be used as shown below with the Primary horizontal
Lithium logo. Because of the readability of the tag line, this version of the logo must not go below 2.5 or 180px wide.

elithum  ssslithium

Powering the Customer Network Powering the Customer Network
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Improper Logo Use #2lithium

The primary and stacked are the only versions of our logo. The relationship between the logotype and the symbol should never be
changed. The logo should never use multiple colors or colors that don't live within this style guide. We do not like strokes, the logo
should reflect that, and never be displayed with only, or the addition of a stroke. Also the logo should never be used over images with
poor contrast or as a mask for an image. Effects like gradients or drop shadows should never be added to the logo.

lithidm lithigm e slfflum  sslipfium
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Primary Color Palette

2 lithium

The Lithium.com primary color palette uses high contrast colors to create depth within flat space. White is the primary color and
serves as the main, foreground element within the layout. The 80% gray is used both for minor layout modular elements and the base
background color for the area. Black is also one of our primary colors and we use it about 30% in comparison to the total amount of

white in the area. Like the 80% gray, our gray scale shifts at levels of 20% from black to white.

Primary Colors

Black
CMYK:000 100
RGB:000
WEB: #000000

Gray scale

Gray K60%
CMYK: 00060
RGB: 125125125
WEB: #7D7D7D
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Gray K80%
CMYK: 00080
RGB: 5151 51
WEB: #333333

Gray K40%
CMYK: 00040
RGB: 172172172
WEB: #ACACAC

Pantone 173c
CMYK: 080941
RGB: 204510
WEB: #CC3300

Gray K20%
CMYK:000 20
RGB: 215215 215
WEB: #D7D7D7




Expanded Color Palette 2lithium

When 3 colors just isn’t enough we have developed an expanded color palette. These colors should only be used as to highlight
non-hero items on either lithium.com web pages or print collateral. The colors can also be used for lithium sub-branded items to
extend the reach of our brand style while differentiating itself from primary lithium brand elements.

Expanded Colors

Pantone CMYK RGB WEB
Orange 1375¢ CO M47 Y100 KO R255 G153 BO #9900
Yellow 7409c C1 M29 Y100 KO R254 G187 BO #FEBBOO
. Green 360c C69 MO Y71 KO R65 G190 B122 #41BE7A
Blue 2915¢c C62 M23 Y0 KO R58 G170 B255 #3AAAFF
. Purple 2597c C81 M100 Y27 K18 R69 G30 B102 #451E66
' Pink 1925¢ CO M100 Y50 KO R237 G20 BY1 #ED145B
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Typography

2 lithium

Our branding is based on modern aesthetics that borrow from vintage styles. Because of this we use a font that represents those
aesthetics while keeping a very modern feel. That font is DIN, a variation of the original DIN 1451 used by the Prussian rail network in
1906. Din is the sole font used for all of our print collateral and as the title font for our web site pages. Arial substitutes DIN for static

HTML body text.

Font Examples

DIN Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789 ":1@#%%$*?

DIN Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789 ”:!@Q#%$*?
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DIN Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789 :!@#%%$*?

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 0123456789 " 1@#%%$*?




Application Icons 2lithium

The lithium icons represent the individual branding of our core product line. Through positive and negative space, these icons create a
clean, sharp, and modern look consistent with the Lithium brand. Please do not attempt to modify the icons, doing so could potentially
disrupt the family and cause one or more of the icons to become outcasts, therefore diluting the Lithium brand.

The Family

Forums ldeas Chat Blogs Knowledge Base

24x24 16x16 1912

@Q@@E PIRAE POONE
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Photography 22lithium

Lithium’s brand is bold and cinematic. Our photography should maintain that cinematic quality. The aspect ratio of our photography,
screen shots, and avatars is 16x9. Photography should be cropped clean and shear without frames or borders. The images chosen
should feel candid, not staged. The use of stereotypical stock photography should be avoided and a more journalistic style of

photography should be used.
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Product Screen Shots $lithium

Like the format of the photography used within all lithium branded materials, screen shots of Lithium products should maintain the
same cinematic quality. Because the image edges of screen shots usually consist of white there needs to be separation from the
background. To remedy this we add a 4px, 40% gray border around the inside of the screen shot to create separation between the
white space of the background and the screen shots. Another treatment we use for screen shots is giving them a 15 degree counter

clockwise rotation this helps to keep the screen shot from looking like part of the UL.

LINKE
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Documentation Screen Shots slithium

Like the format of the photography used within all lithium branded materials, screen shots of Lithium products should be framed with
the same cinematic 16x9 aspect ratio. Like product screen shots the documentation screens also have a 15 degree counter clockwise
rotation. Documentation screens shots consist of data sheets, case studies , and white papers so to give them a real world look we apply

a very subtle drop shadow.
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Product Avatars $lithium

Avatars are a way for the users in our communities to express their individuality. Lithium avatars use the same 16x9 cinematic aspect
ratio that our brand does. They should be composed with the main action coming from the bottom right.

Avatar Size Examples

Profile 128x72

Message 64x36

ﬁ El
Favicon 16x16

In-line 16x9
E=
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Corner Radius $2lithium

Lithium rounded corners use a 5px radius and retain that Spx radius if the shape is scaled. As Shown below, if shapes are nested the
parent shape will maintain, at minimum, a 5px area of padding on the inside. The first nested shape will have a reduced corner radius
of 2px, and like the parent shape have a minimum padding area of 5px. If there is a second nested shape the corners should not be
rounded.

Radius Diagram

Illustrator: Using the "Rounded Corners” filter is the best way to achieve exact corner

radii. The values differ depending on the unit of measurement being used. H 5pX Radius
Pixels = 5px

Inches = .06%in -
Millimeters = 1.764 mm

Points = 5pt level 1: 5px
level 2: 2px
level 3: Opx

Photoshop: Using the Rounded Rectangle Tool (U}, manually set the corner radius
in the tool options bar. The values will change depending on the resolution of the
document.

72dpi = 5px

300dpi = 21px
150dpi = 10px

Lithium Style guide 2009




Basic Data Sheet Layout s22lithium

This is the standard layout for our single page data sheets. We use a modified 3-column grid layout where the third column has a
padding area of .25". The right margin of the document is 2.5" not .5" like the rest. Margins of this layout should be followed exactly. This
base layout should also be used for both data sheets and case studies. The document has a bleed area of .25", the header and right
column should extend to fill those areas.

Lithium Datasheet Headline lithium

Datasheet headline supporting sub headline

Layout Specifications §

Body & Header margins: .5” each side

The single line headline and subhead should be centered vertically within
the header. If the subhead wraps to two lines the second line is not factored
into the alignment.

Right Column margins: .25” each side

Content within the right column can be positioned anywhere in the vertical
space of the column with a minimum margin of .25" on the top and .75" on
the bottom.
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Data Sheet Layout Colors s22lithium

The colors used for different layout sections of Lithium data sheets are simple yet concrete. The header uses black and the right column

uses 20% gray. The base color used for elements within the right column should be 80% gray, combined with the Lithium red as a
secondary highlight color.

Header

CMYK: 000 100
RGB:000
WEB: #000000 SIS

posdy
Launch.

* Parform active made ation that ensures that the commun ty adheres to
e rul Y

management.

servicas for Y,
comparing It with iadustry standards ploneered by LESUM to offer
acticnable insights that guide you towards your goats. The service
Lavarages the Community Health indux, a geld standard for monRering
8 community’s pregresshusess.

Right Column —

R Akt ot et b e w
Gray K20% :

CMYK:000 20 : g

RGB: 215215 215
WEB: #D7D7D7

* Lawm wnd bacors an ampart
 Babarce commanity
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Basic White Paper Layout $2lithium

This is the standard layout for our white paper documents. Our white papers use a two column structure based on a four column grid.
The first column is used for call out elements then the other three are combined to create the body column of the page. Graphics can be
added to both the body or the left column. Just like the data sheet layout, this layout should never be modified.

Layout Specifications

Eommumty Health Index

:

1

1

|

1

|
Body & Header margins: .5” each side :
The single line headline and subhead should be centered vertically within :
the header. If the subhead wraps to two lines the second line is not factored :
into the alignment. 1
1

1

1

1

1

1

|

1

1

1

1

1

|
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White Paper Layout Colors Lithium

This layout uses even a simpler color structure then the data sheets. The header should always be black. Unlike the side column in the
datasheet template, the side column in the white paper template is the same color as the body.

Header

Black Community Health Index lithium
CMYK:000 100

RGB:000
WEB: #000000

Y. WY
W S W

Inde:
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Basic Case Study Layout s2lithium

The Case Study layout shares the same measurements as white paper layout. The only difference with the case study layout is that we
have created a customer profile at the beginning of the document. This Profile is the same width as the first column with a 1/8" area of
padding on the inside.

Layout Specifications

| Layout Grid Customer Profile

1

Future Shop 1s
Canada’s largest

retailer and e-tailer

of consumer electronics. With over 135
stores from coast-to-coast and over $3.5
Billion in annual revenue, Future Shop

is dedicated to providing customers with
expert technology advice both in stores
and online.

Body & Header margins: .5” each side
The single line headline and subhead
should be centered vertically within the
header. If the subhead wraps to two lines
the second line is not factored into the
alignment.
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Case Study Layout Colors s22lithium

This layout uses even a simpler color structure then the data sheets. The header should always be black. The right column is not used
within the structure of this layout to make room for two full columns of text.

H e a d e r Future Shop

Black
CMYK:000 100
RGB: 000
WEB: #000000

Customer Profile

Gray K20%
CMYK:000 20
RGB: 215215 215
WEB: #D7D7D7

Lithium Style guide 2009




Collateral Typography 2lithium

This is our standard list of font sizes for all forms of Lithium print collateral. Like the layout they should be followed accordingly. The
only exception to a change in the font size would be slight reduction in the size of the headline to a minimum of 24pt. If the headline still
cannot fit on a single line at this size please re-think your headline.

Headline: 30pt DIN Regular, white

Sub Headline: 16pt DIN Regular, Lithium red

Right Column
Headline: 14pt DIN Medium, Lithium red

Copy: 12pt DIN Regular, black 80%

Copy Highlight: 12pt DIN Regular, Lithium red
Footnote: 10pt DIN Light, black 80%

Body Column
Headlines: 16pt DIN Regular, Lithium red

Bold: 10pt DIN Bold, black
Copy: 10pt DIN Regular, black
Copy Highlight: 10pt DIN Regular, Lithium red

Footer

Company Name: 10pt DIN Medium, Lithium Red
Contact Info: 7pt DIN Regular,
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Punctuation Marks $2lithium

To keep our branding strong we modify as many aspects possible to create a stronger voice for Lithium. Some of our main punctuation
marks reflects this unification of brand voice.

The Lithium Bullet The Lithium Quotation

Specifications Specifications:
Bullet Size: W= 06" H= .0497" Used in collateral quote cal -out sections. We use the end
Bullet Indents: .25” for the bullet .5" for the copy quote only at the bottom right of the quoted statement.

For use in data sheets they should be 72pt in s ze

* Execute the launch process and seamlessly inte(
with your brand. Lithium’s community experts pr
implementation and remove all implementation f
launch.

* Perform active moderation that ensures that the
the rules designed by the business with updates
management.

* Provide benchmark services for the health of the
comparing it with industry standards pioneered t
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Side Column Pull Quotes

$2lithium

The side column section of our data sheets can be used to display multiple types of content. A pull quote is a perfect example of
highlighting body content to add value to the overall message of the data sheet.

Specifications

A] Expande

Fonts Specifications
Quote: 12pt DIN Regular, White
Attribution: 10pt DIN Light, 80K

Colors
Quote Box: @ 80% Black (80K)
Quote Marks: @ Lithium Red

The expanded version of the
side column pull quote uses our
branded speech bubble with the
addition of the logo from the
attributed customer.
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We went with Lithium

to ensure success and
mitigate risk. We couldn't
afford for this project to
fail, so we went with the
customer-success leader

in the space. It was about
more than technology. It
was about our confidence
in the people at ithium

pa’wa’ VanToor, i

General Manager
Sage CRM Solutions of

Fonts Specifications
Quote: 12pt DIN Regular, White
Attribution: 10pt DIN Light, White

Colors
Quote Box: @ 80% Black (80K)]
Quote Marks: @ Lithium Red

The compact version of the side
column pull quote contains the
attribution within the box keeping
a 1/4” margin around all copy.

We went with Lithium

to ensure success and
mitigate risk. We couldn'’t
afford for this project to
fail, so we went with the
customer-success leader
in the space. It was about
more than technology. It
was about our confidence
in the people at Lithium

David Van Toor,
General Manager
Sage CRM Solutions of
North America




Body Pull Quotes s2lithium

Even though our white paper and case study layouts do not support a side column, we have developed a treatment for pull quotes within
the body of these documents. The layout and margins are similar to those found in the compact version of the side column pull quote.

Specifications

I e e aedas,
1 i

Fonts Specifications
Quote: 12pt DIN Regular, 80K
Attribution: 10pt DIN Light, 80K

;’""J;l—"d'r"dih's"b'fdifl'dé'é'Wéder‘"é'cSh'éUhH'é'rE'"'"J;""E
' to connect with other consumers to get
information that would help them ...
resolve specific situations with

cors S I N
Quote Box: © 20% Black (20K) 7 - 1/8
Quote Marks: @ 60% Black (60K)] ;r_"JL]éh'ﬁl_fe'r"CFéWfE)'rif ———————————————————————————— "-
iDirector o_fCustomer Care
The body pull quote is very 2Tt ——

similar to it's side column S
equivalent. The only difference

here is the that the quotations

marks also align to a 1/4” of

padding within the quote box.

Lithium Style guide 2009




Whitepaper Pull Quotes 22lithium

The layout of the our white papers includes a side column with the same background color as the body. Because of this we use a pull
quote style similar to the body pull quote. Pull quotes added to any of our white papers should be added in the left side column only.

Specifications ”

g .
' 1 Q
" Forums provide a way for *
Fonts Specifications i ionsumer;s th oth : '
Quote: 9pt DIN Regular, 80K P g0 connect With ofher
Attribution: 7pt DIN Light, 80K | R P
+ dinformation thatwould  : :
Colors i help them ...resolve o
Quote Box: ¢ 20% Black (20K) . ppecific situations with 3
Quote Marks: @ 60% Black (60K) mogheircredit e
The body pull quote is very u r ]
similar to it's side column bbbt :

N RN N R W W W W g W

equivalent. The only difference
here is the that the quotations
marks also align to a 1/4” of
padding within the quote box.
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