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STEPS OF 
SETTLEMENT

Follow the eight steps below to properly settle your show. 
Remember, your artist is trusting you to settle this show, and it's 
extremely important that you get this right. 

When you learn to properly settle a show, you may start to find 
hundreds or even thousands of dollars that you can put back in your 
artist's pocket - making you an extremely valuable asset to the team.

But be assured, if you don't do this part of your job well, you will be 
replaced.

View Deal Memo 

Identify the deal structure of the show. Is it a flat guarantee? Is it a 
versus deal? 

Request Updated Deposit Report

Ask your agent before settling for an updated deposit report. This will 
show you how much money the buyer has already paid your artist 
upfront for their performance.

Know How You Want to be Paid

Do you want to be paid in cash, check, or wire? Make sure you've 
provide a W9 to your settlement contact. If you'll be paid via wire, 
make sure to have wiring instructions on hand.

Record Basic Known Info in Your Settlement Template

During this step you are preparing your sheet to settle. You'll be 
adding the artist name, date, location, venue, artist fee, etc.

Input Budgeted Expenses Found on Deal Memo

Confirm that total budgeted expenses match the total amount of 
expenses agreed to in the deal memo.

Request Preliminary Settlement

Check expenses. Are there any that are higher than they should be? 
Are there any that you need to be mindful of? Are there any expenses 
that are still very low that could be used to benefit the show or tour?
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Request Final Settlement

This should be accompanied by all the correlating receipts, invoices, 
and backup documents to support all recorded expenses. Compare 
the actual expenses with the budgeted expenses.

Make sure each actual expense line is supported with documentation, 
as needed. Are any costs higher or lower than budgeted? If so, why? 

Fill in your settlement template with the actual costs found on the 
promoter settlement sheet. Confirm that everything lines up. Does it 
make sense? Are the numbers adding up correctly? Confirm totals 
like: GBOR, expenses, and final amount due to artist.

Sit Down with Promoter and "Settle."

Address and resolve any issues, errors, or questions with the 
settlement. 

Sign off on final settlement and have the promoter do the same. Keep 
a copy of your signed settlement on hand, whether digitally or 
physically. 

Collect your payment.
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SETTLEMENT 
TERMS
After Show Food 
Food and beverages for consumption by the artist and touring staff 
after performance.

Agent 

Also known as Booking Agent; represents the artist for live 
performances, negotiates performance fees, presents offers to the 
artist’s management representative, and passes or confirms offers.

Artist Rider 

Detailed document attached to an artist’s contract providing further 
information regarding an artist’s requirements concerning their 
performance.

Backend 

Any amount of overage received on a given show/settlement.

Backline 

Band equipment such as amps, drums, keyboards, etc. Normally 
carried by an artist on tour but often provided locally by the promoter 
for a one-off or fly-date.

Billing 

How artist’s names and likenesses are presented in relation to each 
other in event advertisting and in performance order on day of show.

Bonus 

Extra money potentially earned by artist when specific ticket related 
goals are met. 

Box Office Receipts 

Money earned from ticket sales.

Breakeven / Split Point 

The monetary point at which all agreed upon event expenses have 
been covered by ticket sales and, in some cases, at which the 
promoter and the artist begin to share the revenues of the event.

Bus Stock 

Items purchased specifically for an artist's bus(es). Typically includes 
ice, food/beverages, paper products, towels, etc.

Thank you to Bauer Entertainment Marketing for some assistance in creating this glossary.
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Buyer 

Also known as Talent Buyer or Purchaser; negotiates offers and artist 
contracts on behalf of a promoter, venue, or event. A buyer is to an 
event what an agent is to an artist.

Catering Buy-Out 

A negotiated dollar amount paid to an artist by the promoter in lieu of 
providing food and beverages at the event.

Co-Headline 

When artists are presented equally in advertising.

Comp Ticket 

A “complimentary” ticket that allows event admission free of charge.

Contract 

Legal document issued by an artist’s agency outlining the details of 
the performance agreement. A short-hand version of this can be 
referred to as "Deal Memo."

Deal Points 

Specific parts of a contract negotiated and agreed upon by agent and 
buyer. V.I.P. meet and greets, sponsor mentions in all advertising, 
security issues, and transportation issues may all be considered deal 
points.

Door Deal 

A performance agreement in which the artist receives a certain 
percentage of the box office receipts.

Drop Count 

Historically, a count of “ticket stubs” after an event, used to determine 
attendance. Ticket scanners may provide the drop count, when used.

Electronic Ticket 

An event ticket issued to an attendee electronically, via email or PDF 
download. Each ticket contains a unique barcode that is scanned as 
an attendee enters a venue, and then prohibits any duplicate copies 
from also gaining access.

Expenses 

The costs associated with promoting and presenting an event 
including, but not limited to: venue rent, advertising, catering, 
insurance, security, stagehands, ticket takers & ushers, ticketing & 
credit card fees. As known as “show costs,” these predetermined line 
item expenses are accounted for in detail in the event settlement.

Facility Fee 

Per-ticket cost deducted directly from GBOR for use of all venue's 
facilities. 
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Festival Billing 

Used in situations where there are multiple headlining artists, and/or 
when the concert performance is just a portion of the entertainment 
offered at an event. Headline artists will still receive prominent 
placement, however exact placement/size will be determined by the 
event. Also see "Billing."

Festival Ticket 

A ticket that allows attendees admission to one or multiple days of a 
festival event.

Fixed Expense 

Show cost that is predetermined and independent of variable factors 
such as the number of tickets sold or gross box office receipts. An 
example of a fixed expense would be security or parking

Flat Guarantee 

A performance agreement in which an artist’s fee is a predetermined 
dollar amount without the possibility of any additional money 
(Exceptions can be made if a "Bonus" is agreed to in the deal memo)

Fly Date 

An event to which an artist flies to and from.

Force Majeure 

An unexpected and disruptive event that may excuse a party from a 
contract. This protective clause of a performance agreement helps 
assure an artist will be paid in the event of inclement weather, a 
catastrophic event, or an “act of God.”

Front of House (FOH) 

The area where sound and lighting boards are located, normally 
within 100 feet of center stage.

GA Ticket 

A “general admission” ticket that allows an attendee access to a 
designated area of the venue without a specific seat assignment.

GBOR 

Gross Box Office Receipts. Total income from ticket sales before or 
without any deductions.

Gross Total income before or without any deductions.

Gross Potential 

An event’s total possible gross income from all ticket sales. 
Mathematically, ticket prices multiplied by capacity at each price 
level.

Guarantee 

Dollar amount an artist is guaranteed to receive as their performance 
fee.
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Headline Billing 

Situations where no other name or likeness appears before, or larger 
than, the headlining artist.

Headliner 

“Largest” artist performing at an event. Usually the highest paid and 
the last to perform.

Input List 

Detailed list of where each instrument input (mics, amps, Dis, etc.) 
should be patched in order to show up correctly on the sound 
boards.

Kills 

Seats that cannot be sold for a particular reason such as production, 
staging, or sight lines.

Line Check 

Process used to determine that all microphones and other 
instrument inputs are setup and patched correctly. This is usually 
accomplished without hearing sound through the PA.

Local Ground 

A passenger vehicle with a driver used to locally transport artist and 
their staff between the venue, hotel, and airport, etc.

Meet & Greet 

An autograph and/or photo session held with an artist and their 
fans, contest winners, and others. Typically organized through fan 
clubs, radio stations, and the promoter/event.

Merch Split 

The agreed upon percentages of artist's merchandise sales revenue 
to be shared between artist and venue/promoter. 

Merchandise / Merch 

Goods or souvenirs brought in by artist to sell at an event. 

Monitor World 

Area where the monitor board is located, normally stage-right or 
stage-left.

NBOR 

Net Box Office Receipts. Total income from ticket sales after all 
deductions. These deductions could include expenses, taxes, or 
other fees.

Net 

Total income after deductions.

Net Potential 

Total income after tax.
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One-Off 

A performance or event that is isolated date that does not route 
with other dates.

Overage 

An amount by which a payment due to the artist exceeds the 
guaranteed amount.

Phones 

See "Internet."

Plus Deal 

A performance agreement in which the artist receives a guaranteed 
fee plus a potential for additional money. This potential overage can 
be a percentage of box office receipts or a flat bonus based on 
ticket sales goals.

Production 

Sound, lights, and stage equipment, etc.

Promoter 

A person or company that finances and/or organizes an event. 
Often, the promoter and the buyer and the purchaser are 
synonymous.

Promoter Profit Deal 

A performance agreement in which the artist receives a guaranteed 
fee plus a percentage of box office receipts after the promoter 
takes a profit off the top based on a percentage of the show 
expenses. (*Related to Plus Deal)

Purchaser 

Contract verbiage for the event and/or event representative who 
signs the artist contract.

Radius Clause 

Stated mileage from an event location that an artist may not 
perform publicly within a specified number of days prior to and 
following said event. For example: “Artist agrees to not publicly 
perform within 100 miles of event location 90 days prior to and 30 
days following said Event.”

Rider 

See "Artist Rider."

Scaling 

The number of tickets at each different price level, based on the 
configuration and layout of the venue.

Settlement 

Process of accounting for all event-related revenue and expenses. 
This is used to calculate the event’s profit/loss and, in some cases, 
an artist’s final payment.
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Show Advance / Production Advance 

The process of communication/negotiation between Tour/
Production Manager(s) and event representatives regarding event 
details including, but not limited to: production, catering, local 
ground transportation, day of show schedule.

Sound Check 

Process of checking sound equipment to determine that all 
microphones and other inputs are setup correctly and that sound 
levels are appropriate.

Split Point 

See “Breakeven Point.”

Stage Plot 

Diagram outlining an artist’s preferred stage set up for their show, 
typically included in the artist rider.

Support 

Also known as the opening act(s); artist(s) that perform prior to the 
headline artist.

Ticket Audit 

A detailed report of the status of all event tickets at a specific time. 
This includes all tickets sold and available tickets in various forms. A 
final ticket audit is required for settlement.

Ticket Manifest 

A detailed report of all event tickets, including location and price.

Variable Expense 

Show cost that is not fixed. This expense is calculated based on an 
inconstant factor such as the number of tickets sold or gross box 
office receipts. An example of a variable cost would be a per-head 
insurance or the amount of credit card fees taken on tickets sold.

Venue Rider / Tech Pack 

Document providing additional details about a venue and/or 
event’s requirements/requests.

Versus Deal 

A performance agreement in which an artist receives a guaranteed 
fee or a certain percentage of the box office receipts - whichever of 
the two is the greater amount.

Walkout 

Total amount of money an artist receives as payment for a 
performance, including the guarantee and any overages or bonuses.

Walkout Potential 

The total amount of money the artist can receive as payment for a 
performance.
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EXPENSES DEFINED
Fixed Expenses
Advertising 
Any money spent promoting the show. This could be on radio, 
print, Facebook or Instagram ads, or any other source that drives 
traffic to purchase tickets.

Barricade 

Any object or structure that creates a barrier to control a crowd or 
protect the stage and/or artist from the crowd.

Box Office 

Physical location or office in a venue where tickets are purchased 
and/or picked up. The personnel in the box office also may 
distribute guest credentials.

Catering 

Food and drink provided day of show for working personnel. 
Usually ordered and confirmed by the Tour Manager before the day 
of show.

Cleanup 

The fee for cleaning a venue after an event.

Early Load In 

This is a fee that allows for the artist to start loading in earlier than 
the venue’s typical time. You might have to pay this if you have an 
extensive production setup.

Fire Marshall 

A law enforcement officer that serves to enforce fire code laws and 
restrictions. In some venues, in order to deploy haze throughout the 
venue, a Fire Marshall is required to approve your setup.

Forklift 

This is an industrial piece of equipment used to lift and move heavy 
materials. If your production requires a forklift, this often comes at 
an additional expense to the artist.

House Nut 

Total operating costs of a venue. Includes rent, utilities, staffing, 
labor, and sometimes catering.

Internet 

Some older venues may charge for phone and Internet costs 
separately.
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Medical 

Fee for staffing medical personnel in the venue day of show.

Parking 

Any parking costs associated with the show. Examples would 
include street parking permits for buses, buying parking spaces in a 
paid parking lot close by the venue.

Permits 

Any special permitting required for a show - including but not 
limited to event permits, fire permits, or noise permits.

Phones 

See "Internet."

Police 

Fee for staffing uniformed or off-duty police inside or outside of 
the venue day of show.

Production Manager 

Person who handles all production details including but not limited 
to audio, video, lighting, staging, stage personnel. This could refer 
to someone staffed by the venue or someone who tours with the 
artist.

Rent (Flat) 

A fixed amount of money required for the use of a venue.

Rental Car 

Does your runner have the proper vehicle to transport people day 
of show? If not, they will need to rent a vehicle.

Runner 

Person hired by the promoter to run errands for artist/tour and 
transport artist and their staff, as needed.

Runner Fuel 

Cost of any fuel used by the runner day of show.

Security 

Individual or team hired by venue or promoter to protect people or 
assets on the day of show.

Sound & Lights 

The cost of providing all sound and lights to perform the show.

Staffing 

Personnel hired on to perform any operation on the day of show.

Stage Hands 

Personnel assisting in the set up and tear-down of a show.
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Stage Manager 

Person hired to supervise an event’s stage, backstage area, and 
keep the schedule on time.

Techs 

Personnel assisting in the set up, operation, and tear-down of 
anything technical - i.e. audio, video, lighting, automation.

Ticket Printing 

Cost associated with printing and mailing physical tickets.

Towels  

Cost to provide clean towels for the tour. This includes bath towels 
and stage towels.

Ushers 

Personnel who direct concert-goers to their seats in a venue. 

Utilities 

Cost associated with electricity, water, gas, etc. that are used on a 
show day.

Venue 

Site where an event or concert is held. This could be an actual 
building or an outdoor space.

Variable Expenses
ASCAP 
Performing Rights Organization.  Full Name: American Society of 
Composers, Authors and Publishers

BMI 

Performing Rights Organization. Full Name: Broadcast Music, Inc. 

Credit Cards 

Percentage fee taken on credit card sales.

GMR 

Performing Rights Organization. Full Name: Global Music Rights 

Insurance 

Cost per-head to hold an insurance policy which covers all 
operations of a show.

Rent (Percentage) 

A percentage based cost for the use of a venue. Usually calculated 
from a percentage of the GBOR after the deduction of a facility fee.

SESAC 

Performing Rights Organization. Full Name: Society of European 
Stage Authors and Composers.
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DEPOSIT   REPORT  
Artist:   The   1962s  
Itinerary   Name:   Fall   Headline   Tour   2020  
Deposit   Report:   10/1/2020   -   10/7/2020 

DATE  VENUE   /   PROMOTER  TERMS  DEPOSIT(S)   DUE  PAYMENTS   RCVD.  DATE   RCVD.  

October  
1,   2020  
(Thu)  

The   Glass   Theater  
211   N   4th   St  
Columbus,   OH   43125  
Trams   Promotions  
John   Allscott  
614-735-8692
jallscott@tramspromotions.com

$   9,500.00  
Guarantee   +   85%  
NBOR  

$   950.00  $   950.00  8/23/20  

October  
2,   2020  
(Fri)  

The   Mercury   Ballroom  
611   S   4th   St  
Louisville,   KY   40202  
Rock   Show   Guys  
Jimmy   John  
jjohnrocks@rockshowguys.com  

$   7,500.00  
Guarantee   +   85%  
NBOR  

$   750.00  $   750.00  8/25/20  

October  
3,   2020  
(Sat)  

House   of   Blues  
329   N   Dearborn   St  
Chicago,   IL   60654  
WCC   Live  
Wendy   Delvin  
wdelvin@wcclive.com  

$   12,250.00  
Guarantee   +   85%  
NBOR  

$   1,225.00  $   1,225.00  8/25/20  

October  
5,   2020  
(Mon)  

First   Avenue  
701   N   1st   Ave  
Minneapolis,   MN   55403  
Lakes   Promotions  
Katherine   McLaughlin  
kmclaughlin@lakespromo.com  

$   9,500.00  
Guarantee   +   85%  
NBOR  

$   950.00  $   950.00  9/27/20  

October  
6,   2020  
(Tue)  

Rave   Hall  
2401   W   Wisconsin   Ave  
Milwaukee,   WI   53233  
One   Man   Show   LLC  
Donald   Fairview  
dfairview@omshow.com  

$   12,250.00  
Guarantee   +   85%  
NBOR  

$1,225.00  

October  
7,   2020  
(Wed)  

St   Andrews   Hall  
431   E   Congress   St  
Detroit,   MI   48226  
Motor   City   Promotions  
Ashley   Paulsen  
apaulsen@motorcitypromo.com  

$   11,000.00  
Guarantee   +   85%  
NBOR  

$   1,100.00  $   1,100.00  9/15/20  

Universal   Talent   Agency   //   1700   Broadway   New   York,   NY   10019   //   ( 917)   749-9685  

DEPOSIT REPORT EXAMPLE
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INVOICE
# 01962

Buckeye Security Solutions, LLC.

Bill To:
Trams Promotions

Oct 1, 2020

Oct 1, 2020

$2,100.00

Date:

Due Date:

Balance Due:

Item Quantity Rate Amount

Security Staffing 14 $150.00 $2,100.00

$2,100.00Total:

SECURITY INVOICE EXAMPLE
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Bill Williams
JADED Stagehand Co.
445 Oak St.
Columbus, OH 43215
614-443-0975

Bill To:
Alison Campbell
614-458-2254

Oct 1, 2020

Oct 1, 2020

$1,800.00

Date:

Due Date:

Balance Due:

Item Quantity Rate Amount

Stagehands @ The Glass Theater - ALL DAY QUOTE 12 $150.00 $1,800.00

$1,800.00Total:

STAGEHAND INVOICE EXAMPLE
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The 1962s @ The Glass Theater

10/1/2020 Columbus, OH

Total Marketing Budget: $2,000.00)

USD EXCHANGE

Digital

Vendor Expense Invoice# Start End Net

ExactTarget (SFMC) Email Marketing-50439 5/14/2020 5/14/2020 $225.92)

Subtotal: $225.92)

Facebook Social Advertising-50444 5/14/2020 9/28/2020 $311.19)

Subtotal: $311.19)

Google Display Advertising-50419 5/14/2020 9/28/2020 $321.74)

Subtotal: $321.74)

Spotify Radio Streaming-50442 5/21/2020 9/28/2020 $400.00)

Subtotal: $400.00)

Total: $1,258.85)

Outdoor

Vendor Expense Invoice# Start End # of Locations Net

OUTFRONT Media Outdoor Advertising-50404 1 $145.83)

OUTFRONT Media Outdoor Advertising-50404 1 $20.83)

OUTFRONT Media Outdoor Advertising-50404 1 $20.83)

OUTFRONT Media Outdoor Advertising-50404 1 $145.83)

OUTFRONT Media Outdoor Advertising-50404 1 $46.05)

Subtotal: $0.00)

Total: $0.00) $379.37)

Production Misc.

Vendor Expense Invoice# Start End Net

Blackspy Marketing Flyer & Poster Distribution-50416 $125.00)

Subtotal: $125.00)

Center Copy Flyer & Poster Production-50415 $21.24)

Center Copy Flyer & Poster Production-50415 $42.03)

Center Copy Flyer & Poster Production-50415 $29.72)

Center Copy Flyer & Poster Production-50415 $10.22)

Center Copy Flyer & Poster Production-50415 $4.71)

Center Copy Flyer & Poster Production-50415 $13.80)

Center Copy Flyer & Poster Production-50415 $28.91)

Center Copy Flyer & Poster Production-50415 $4.71)

Center Copy Flyer & Poster Production-50415 $19.46)

Center Copy Flyer & Poster Production-50415 $5.31)

Center Copy Flyer & Poster Production-50415 $41.60)

Center Copy Flyer & Poster Production-50415 $15.07)

Total: $0.00) $361.78)

Digital $0.00) $1,258.85)

Outdoor $0.00) $379.37)

Production Misc. $0.00) $361.78)

Touring $0.00) $0.00)

Total Advertisting Spend $2,000.00)

AD PACK EXAMPLE
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CATERING & HOSPITALITY EXPENSES 
Concert: The 1962s

Date: 10/1/2020

Venue The Glass Theater - Columbus, OH

Expense Description Cost

Dressing Room

Whole Foods $114.00

Liquor Store $55.00

Kroger's $106.00

Catering

n/a

Buyouts

Headliner $150.00

Support $75.00

After Show Food

n/a

GRAND TOTAL $500.00

HOSPITALITY INVOICE EXAMPLE
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TICKET   AUDIT   REPORT   FOR   01-OCT-20   22:15   EDT  
TRAMS   PROMOTIONS   PRESENTS  
THE   1962S  

WWW.THEGLASSTHEATER.COM  
211   NORTH   4TH   STREET   
COLUMBUS,OHIO   43125  
THU   OCT   01   2020   7:00   PM  

LEVEL GENADM TOTAL   SALES  
ADV 20.00 1600 
DOS 30.00 

-----------------------------TODAY’S   SALES----------------------------  
PHONE   SALES  

DOS 5 5   150.00  
TOTAL 5 5   150.00  

INTERNET   SALES  
DOS 128 128   3840.00  
TOTAL 128 128   3840.00  

BOX   OFFICE   SALES  
DOS 22 22   660.00  
TOTAL 22 22   660.00  

----------------------------  
TOTAL   SALES  

TOTAL 155 155   4650.00  

----------------------------ADVANCE   SALES----------------------------  
PHONE   SALES  

ADV 13 13   260.00  
TOTAL 13 13   260.00  

INTERNET   SALES  
ADV 1293 1293 25860.00  
TOTAL 1293 1293 25860.00  

BOX   OFFICE   SALES  
ADV 39 39   780.00  
TOTAL 39 39   780.00  

----------------------------  
TOTAL   SALES  

TOTAL 1345 1345 26900.00  

-------------------------TOTAL   SALES   FOR   EVENT------------------------  
PHONE   SALES  

ADV 13 13   260.00  
DOS 5 5   150.00  
TOTAL 18 18   410.00  

TICKET AUDIT EXAMPLE
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INTERNET   SALES  
ADV 1293 1293 25860.00  
DOS 128 128   3840.00  
TOTAL 1421 1421 29700.00  

BOX   OFFICE   SALES  
ADV 39 39    780.00  
DOS 22 22    660.00  
TOTAL 61 61   1440.00  

----------------------------  
TOTAL   SALES  

ADV 1345 1345 26900.00  
DOS 155 155   4650.00  
TOTAL 1500 1500 31550.00  
 
**********************************************************************  
----------------------------UNSOLD   TICKETS----------------------------  
OPEN 100 100   2000.00  
 
UNSOLD 100 100   2000.00  
 
SEATING    
CAP 1600 1600 32000.00  
 
%SALES 93.75% 93.75%  
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Concert: The 1962s
Date: 10/1/2020

Venue The Glass Theater - Columbus, OH
Deal: $9,500 VS 85% of Net

Merch Deal: 85/15 soft goods & 90/10 recordings 
Price Tickets Sold Total

ADV $20.00 1345 $26,900.00
DOS $30.00 155 $4,650.00

Tour Comps 40
Promoter Comp 10
Total Comp 50
Total Sold 1500 Gross Sales $31,550.00)

Attendance 1550 Facility Fee $2.75/head $4,125.00
Capacity 1600 Net Ticket Sales $27,425.00)

Guarantee $9,500.00) % to Artist

% of Profit $10,188.91) 85.00% BMI, ASCAP, SESAC, 
GMR $218.00)Deposit $950.00)

Check Due Artist $9,238.91) Total $218.00)

Expenses Estimate Venue Expenses Promoter Expenses Total

Guarantee $0.00) $0.00) $0.00) $0.00)
Advertising $2,000.00) $0.00) $2,000.00) $2,000.00)
Box Office $75.00) $75.00) $0.00) $75.00)
Catering $350.00) $0.00) $350.00) $350.00)
Buyout $150.00) $0.00) $150.00) $150.00)
Cleanup $250.00) $250.00) $0.00) $250.00)
Medical $425.00) $0.00) $425.00) $425.00)
Parking $150.00) $150.00) $0.00) $150.00)
Police $330.00) $250.00) $0.00) $250.00)
Hall Rental $2,500.00) $2,500.00) $0.00) $2,500.00)
Runners $200.00) $0.00) $200.00) $200.00)

S&L $2,500.00) $2,500.00) $0.00) $2,500.00)
Security $2,250.00) $0.00) $2,100.00) $2,100.00)

Stage Hands $2,000.00) $1,800.00) $0.00) $1,800.00)

Spcwlkr Support $500.00) $0.00) $500.00) $500.00)
Towels $50.00) $50.00) $0.00) $50.00)

Ascap/BMI/Sesac $322.00) $0.00) $218.00) $218.00)
Credit Card Fee (4% of all CC) $1,104.00) $1,097.00) $0.00) $1,097.00)
Insurance($0.59 per head) $1,003.00) $0.00) $823.05) $823.05)
Total Expenses $16,159.00) $8,672.00) $6,766.05) $15,438.05)

Gross $27,425.00)

Total Expenses $15,438.05)

Profit $11,986.95)

Artist Walkout $10,188.91)

Balance Due $9,238.91)

PROMOTER SETTLEMENT EXAMPLE
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Settlement Sheet
(versus deal)Artist: The 1962s Artist Rep: Your Name

Date: 10/1/2020 Email: yourname@email.com
City, State: Columbus, OH Phone: 888-888-8888

Venue: The Glass Theater AMOUNT OWED TO ARTIST ($ 9,238.91)     Promoter Rep: John Allscott
Guarantee: $9,500 Versus: 85% Email: jallscott@tramspromotions.com

Deposit: $950 Phone: 614-735-8692
TICKETS

DESCRIPTION QUANTITY PRICE AVAILABLE COMPS PAID GROSS

Advance 1600 $20.00 255 40 1,345 $26,900.00
DOS $30.00 -155 10 155 $4,650.00

0 $0.00
0 $0.00
0 $0.00
0 $0.00
0 $0.00
0 $0.00
0 $0.00

1600 100 50 1,500 $31,550.00

DROP COUNT 1,395

EXPENSES
Fixed Expense Notes Budget Actual Difference

Support 1 $500.00 $500.00 ($ - ) TOTAL SHOW EXPENSES

Support 2 ($ - ) Fixed Expenses ($ 13,300.00)      
($ - ) Variable Expenses ($ 2,138.05)         

($ - ) Total Expenses ($ 15,438.05)      
Total Support Artist Fees: ($ 500.00)            ($ 500.00)         ($ - )

Advertising $2,000.00 $2,000.00 ($ - )
Barricade ($ - ) ATTENDANCE

Box Office $75.00 $75.00 ($ - ) Paid Attendance 1500
Catering $500.00 $500.00 ($ - ) Comps 50
Clean Up $250.00 $250.00 ($ - ) Drop Count 1395
Early Load In -$ - - Capacity 1600
Fire Marshall ($ - ) Percentage Sold 93.75%

Forklift ($ - )
House Nut ($ - ) FINAL FIGURES

Internet / Phones ($ - ) GROSS BOX OFFICE RECEIPTS ($ 31,550.00)      

Medical $425.00 $425.00 ($ - ) Less Facility Fee $2.75 ($ (4,125.00)       
Parking $150.00 $150.00 ($ - ) Less Charity ($ - )
Permits ($ - ) Adjusted Gross ($ 27,425.00)      
Police $330.00 $250.00 -$ 80.00-           Less Tax 1: Divisor ($ - )
Prod Manager ($ - ) Less Tax 2: Multiply ($ - )
Rent (Flat) $2,500.00 $2,500.00 ($ - ) Less Tax 3: Per Tix ($ - )
Rental Car ($ - ) Less Other: ($ - )

Runner Gas ($ - ) Net After Tax ($ 27,425.00)      

Runners $200.00 $200.00 ($ - )
Security $2,250.00 $2,100.00 ($ 150.00)        NET BOX OFFICE RECEIPTS ($ 11,986.95)      
Sound & Lights $2,500.00 $2,500.00 ($ - ) VS 85% ($ 10,188.91)      
Staffing ($ - ) Guarantee ($ 9,500.00)         
Stage Manager ($ - ) Overages to Artist ($ 688.91)            

Stagehands $2,000.00 $1,800.00 ($ 200.00)        Artist Show Gross ($ 10,188.91)      

Techs ($ - )
Ticket Printing ($ - ) ARTIST SETTLEMENT

Towels $50.00 $50.00 ($ - ) Guarantee ($ 9,500.00)        

Ushers ($ - ) Plus Overages ($ 688.91)            
Utilities ($ - ) Plus Artist Travel ($ - )
Venue ($ - ) Plus Production ($ - )

($ - ) Plus Other ($ - )
($ - )
($ - ) TOTALS ($ 10,188.91)      
($ - ) Less Cash ($ - )
($ - ) Less Other ($ - )
($ - ) Less W/holding Tax ($ - )
($ - )
($ - ) Less Deposit ($ (950.00)          

($ - ) AMOUNT OWED TO ARTIST ($ 9,238.91)        

($ - )
($ - ) PROMOTER SETTLEMENT

($ - ) Profit/Loss ($ 1,798.04)        
($ - )
($ - )
($ - ) Total Revenue ($ 1,798.04)        

($ - )
($ - ) NOTES

($ - )
($ - )

Total Fixed Expenses (incl. Support Artist Fees): ($ 13,730.00)       ($ 13,300.00)    ($ 430.00)        

Variable Expense Budget Actual
ASCAP Budgeted includes BMI & SESAC 0.23% $240.00 $63.08 ($ 176.92)        
BMI 0.30% $82.28 ($ (82.28)         
Credit Cards 4.00% $1,104.00 $1,097.00 ($ 7.00)             
GMR 0.15% $82.00 $41.14 ($ 40.86)           
Insurance $0.59 $1,003.00 $823.05 ($ 179.95)        
Rent (Percentage) $0.00 ($ - )
SESAC 0.021 $31.50 ($ (31.50)         

($ - )
Total Variable Expenses: ($ 2,429.00)         ($ 2,138.05)      ($ 290.95)        

Total Expenses $16,159.00) $15,438.05) $720.95)
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North Carolina income tax is required to be withheld from non-wage compensation paid to nonresidents for certain personal 
services rendered in this State. The requirement to withhold applies to payers who, in the course of a trade or business, pay 
more than $1,500 of non-wage compensation to a nonresident individual or to a nonresident entity for services performed 
LQ�WKLV�6WDWH�LQ�FRQQHFWLRQ�ZLWK�D�SHUIRUPDQFH��DQ�HQWHUWDLQPHQW�RU�DWKOHWLF�HYHQW��D�VSHHFK��RU�WKH�FUHDWLRQ�RI�D�¿OP��UDGLR��
or television program. These payers must withhold North Carolina income tax at the rate of four percent (4%) from the 
compensation. (Note: See NC-30, Income Tax Withholding Tables and Instructions for Employers, for a more detailed 
explanation of requirements.)

Instructions for Payer
Complete this form to report the gross income paid to a nonresident individual, corporation, partnership, or limited liability 

company for personal services performed in North Carolina and the North Carolina tax withheld from that income. If you are 
required to complete federal Form 1099-MISC to report the gross income paid to a nonresident recipient, you do not have 
to complete this form. Do not use this form to report the payment of wages.

Personal Services Income Paid to a Nonresident 

The Payer Must

1. Electronically submit Form NC-3, Annual Withholding Reconciliation, and the corresponding statement
information for each Form W-2 and 1099 to the North Carolina Department of Revenue by January 31 of
the succeeding year. Please visit the Department’s website at www.ncdor.gov for additional information.

2. Furnish two copies to the recipient by January 31 following the calendar year in which the compensation
was paid. Include a copy of these instructions with the recipient’s copies of Form NC-1099PS. (Note: If the
services are completed before the end of the year, the statement is due within 45 days of the last payment
of compensation if the recipient requests the statement.)

3. Keep a copy for your records.

Instructions for Recipient

:LWKKROGLQJ�RI� LQFRPH�WD[�IURP�\RXU�SHUVRQDO�VHUYLFHV�LQFRPH�GRHV�QRW�UHOLHYH�\RX�RI�\RXU�UHVSRQVLELOLW\�WR�¿OH�D�1RUWK�
Carolina income tax return. Individuals and C corporations may claim the tax withheld reported in Box 2 against the income 
tax liability for the year. Partnerships may claim only the portion of the tax withheld attributable to its nonresident partners 
for which the managing partner pays the tax on their behalf. S corporations may claim only the portion of the tax withheld 
DWWULEXWDEOH�WR�LWV�QRQUHVLGHQW�VKDUHKROGHUV�RQ�ZKRVH�EHKDOI�D�FRPSRVLWH�LQFRPH�WD[�UHWXUQ�LV�¿OHG��$WWDFK�D�FRS\�RI�)RUP�
NC-1099PS without the instructions to the income tax return to support North Carolina tax withheld.

3$<(5¶6�QDPH��VWUHHW�DGGUHVV��FLW\��VWDWH�DQG�=,3�FRGH

3$<(5¶6�IHGHUDO�LGHQWL¿FDWLRQ�QR�

5(&,3,(17¶6�QDPH��DGGUHVV���LQFO��DSW��QR����FLW\��VWDWH�DQG�=,3�FRGH

5(&,3,(17¶6�IHGHUDO�LGHQWL¿FDWLRQ�QR�

Form NC-1099PS  Rev. 9-18  (Web) North Carolina Department of Revenue, P.O. Box 25000, Raleigh, N.C. 27640-0001

1. Gross income paid for personal
services in North Carolina

$
2. North Carolina income tax withheld

$
��� 3$<(5¶6�1RUWK�&DUROLQD�ZLWKKROGLQJ�DFFRXQW�QR�

7$;�<($5
&255(&7('��LI�FKHFNHG�

Form NC-1099PS 
Personal Services
Income Paid to a

Nonresident

Form NC-1099PS to be completed by Payer only

��

Give two copies 
to recipient

See #1 in the 
box below for 
information 
on the annual 
withholding 
reconciliation 
requirements.

Keep one copy 
for your records

See the North Carolina Income Tax Withholding Tables and Instructions for Employers (Form NC-30) at www.ncdor.gov 
for additional information. 

WITHHOLDING FORM EXAMPLE
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