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The Eliminate Tobacco Use Initiative was founded by The University of Texas MD Anderson Cancer Center and The University of Texas System.
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INTRODUCTION

Introduction
This Toolkit is for You
This toolkit is designed to strengthen tobacco control efforts across The University of 
Texas (UT) System as part of the Eliminate Tobacco UseTM Initiative. The toolkit outlines the 
development and intended use of the “Tobacco-Free” brand, as well as provides sample 
materials for use on your campus. 

Eliminate Tobacco UseTM (ETU) is a joint initiative of UT System and The University of Texas 
MD Anderson Cancer Center. The primary aim of the initiative is to address tobacco use 
across UT institutions and more effectively lead larger statewide and national tobacco 
control efforts.
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TOBACCO-FREE BRANDING

Tobacco-Free Branding
Let’s B(r)and Together
No single message or campaign could work across the fourteen UT institutions, but a 
strong brand for UT System-wide tobacco control efforts can help strengthen the existing 
efforts at each institution and provide common ground for all institutions. 

While the Tobacco-Free logo features a broken cigarette, the brand can be adapted 
for messages and tactics focused on other tobacco products. This may include hookah, 
chewing tobacco, snuf, or new products like Juul.

Tobacco-Free, with an accompanying image of a broken 
cigarette, serves as the visual identity for tobacco control 
materials on each campus. The check mark shape of the 
broken cigarette provides a dual purpose indicating that 
the institution has made their mark on being tobacco-free.

A similar approach for being Vape-Free aligns with 
campus needs to emphasize that e-cigarettes are also 
included in tobacco-free policies.
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Free to ______
Being Tobacco-Free means you are “Free to ____ .” The possibilities seem pretty 
limitless. Being Tobacco-Free is freedom.

The idea of freedom aligns with the independent spirit of Texans, and the flexibility of  
“Free to ____” makes it possible to emphasize a range of potential benefits of being 
tobacco-free: physical, financial, social, etc. This campaign promotes independence by 
encouraging a mindset of “freedom” and a fill-in-the-blank choice of the reward one 
receives with smoking cessation.

The phrase “Free to ____“ is versatile. Benefits of this campaign approach allow for:
• High potential for personalization

• Members of your campus to speak for themselves via the “Free to ____” prompt

•  The ability to relate to prevention, cessation, and policy with a single type of message 

•  A focus on various benefits ranging from physical to social to financial 

•  Autonomy for each campus to implement the campaign locally in ways that  
resonate with them 

TOBACCO-FREE BRANDING
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TIPS & GUIDELINES

WHEN CUSTOMIZING TEXT & 

VISUALS  FOR YOUR CAMPUS

Dos

• Narratives and stories are 
powerful health communication 
tools. Using personal stories, narra-
tives, and testimonials can be an 
engaging and persuasive approach.

• Be patient. Education and 
behavioral change is a process.

• Use sympathetic language 
and be understanding. Addiction 
is a disease and most people 
try to quit many times before 
they are successful.

• Use communication that is more 
of a “nudge” than a “nag,” and 
always approach from a position of 
support. People don’t like to be told 
what to do, so use a more gentle 
tone while still having a clear stance.

Don’ts

• Don’t highlight the behavior 
you want to avoid (e.g., showing 
someone smoking).

• Don’t accuse or persecute 
active tobacco users.

• Don’t blame or shame 
tobacco users for existing 
health issues/concerns.

• Don’t create a non-tobacco users 
vs. tobacco users tone or situation.

QUESTIONS? CONTACT:
Michael Mackert
mackert@utexas.edu

ELIMINATE TOBACCO TONE & WRITING STYLE

Whenever possible, the Eliminate Tobacco UseTM Initiative 
prefers the use of Chicago or AP Style.

HERE ARE A FEW ELIMINATE TOBACCO-SPECIFIC WRITING STYLES:

TOBACCO-FREE

Brand testing lead to this positive approach.

VAPE-FREE

Due to the rise of vape products (and the fact many 
think it is still non-harmful and non-smoking) a 
secondary mark was created to address that concern.

TOBACCO-FREE // #freeto
CUSTOMIZE FOR YOUR CAMPUS

The Tobacco-Free brand is a generic set of visuals developed with the intention allowing 

each insitution participating in the Eliminate Tobacco Initiative to customize the campaign to 

their institution. A seperate style guide and assets for download are located here:

https://utexas.box.com/v/tobacco-control-logos

to download asssets:

https://utexas.box.com/v/eliminate-tobacco-brand

PARTNERS

The Eliminate Tobacco Use Initiative is a joint collaboration of the UT System and MD Anderson Cancer Center. 

SPONSORSHIP ATTRIBUTION

This project supported by the generous philanthropic contributions to The University of Texas MD Anderson 

Cancer Center Moon Shots ProgramTM, Cancer Prevention & Control Platform from the Lyda Hill Foundation.

• The University of Texas MD Anderson Cancer Center (first reference) / 

         MD Anderson Cancer Center (second reference)

• The University of Texas System

• Eliminate Tobacco Use Initiative

• EndTobacco® Program

• Campaign for Tobacco-Free Kids®

• Peers Against Tobacco

• Health care

• Tobacco free: Use a hyphen when used as an adjective (e.g., tobacco-free campus)

PRIMARY 

Univers 45 Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!@#$%^&*()

SECONDARY/DISPLAY

Univers LT Ultra Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijk lmnopqrstuvwxyz
1234567890!@#$%^&*()

FONTS

Here are some examples of how you can personalize the “Free to ____” campaign for the 
Tobacco-Free campus communication efforts:

Physical 
... taste my food again. 
... breathe easier. 
... keep up with my kids 
... cough less. 
... live a healthier life.
... prevent premature aging and wrinkles. 

Psychological 
... not have to hide my habit. 
... not be a slave to Big Tobacco. 
... to show it can be done.
... try again, even if I fail.
... be a smoke-free role model for my kids.

Social 
... wear clothes that don’t smell like an ashtray. 
... smile without worrying about yellow teeth. 
... not hurt others with my habit. 
... never again bum a smoke. 
... say goodbye to stinky hair. 

Financial 
... spend my money on things I actually care about. 
... save more for school. 
... stop paying more for insurance. 
... stop watching my paycheck go up in smoke. 

TOBACCO-FREE BRANDING

Free to “[breathe] fresh air!”
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GUIDELINES

 Guidelines
Logo Usage Guidelines 
•   Don’t modify the logo - It’s okay to make the entire logo larger or smaller, as long  

as you preserve the proportions overall (don’t stretch one dimension).

•   To ensure the campaign remains consistent across campuses, don’t add or remove  
words or other elements, change the color or make other modifications to the logo. 

•   Logo background - It’s best to use the logo against a solid or simple background.  
See below for specifics. Don’t use the logo against a background that’s busy or makes  
it hard to read.

•   For departments working with designers to create additional materials, the logos  
use the Avenir Next font (Regular and Demi Bold) with -25.0 tracking.

Tobacco-Free.png Tobacco-Free (Reversed).png

Vape-Free (Reversed).pngVape-Free.png

The logo files are available in the Box folder at: https://utexas.box.com/v/tobacco-control-logos

Do

Don’t
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When to use the Tobacco-Free vs. Vape-Free logo
•  Generally, use “Tobacco-Free.” This includes general purpose messages, those covering 

multiple tobacco products, and those that address both tobacco and e-cigarettes. 

•  Use the “Vape-Free” logo only for messages specific to e-cigarettes. Headlines, 
photography, and other copy within a particular marketing piece can help address other 
specific tobacco products (e.g., dip or hookahs), but don’t change the words in the logo. 

 

Supporting Graphic Elements

Use the supporting graphic elements to visually support the Tobacco-Free brand and  
help communicate the Tobacco-Free message.

GUIDELINES

COLOR PALLETTE

to download assets:

https://utexas.box.com/v/eliminate-tobacco-brand

BASE/NEUTRAL - WHITE

CMYK
C0/M0/Y0/K0

Web
#FFFFFF

RGB

R255/G255/B255

ACCENT - PANTONE 012

CMYK
C0/M65/Y100/K0

Web
#FFD700

RGB

R225/G215/B0

SECONDARY - PANTONE 7469

CMYK
C100/M31/Y8/K42

Web
#005F86

RGB

R0/G95/B134

PRIMARY - PANTONE 166
CMYK
C0/M65/Y100/K0

Web
#E35205

RGB

R227/G82/B5

GRADIENT ICONS

Thin Line Illustrated Icons 
with a gradient of the Accent 
color to Base color.

SMOKE TEXTURE

Smoke texture used over the Secondary 
color. Smoke is usually fading away from 
to logo ot indicate reduction of use.

GRAPHIC ELEMENTS

BOLD ARROW

Bold yellow arrow was used to 
draw attention in copy block or 
direct the eye in an infographic.

1

2 3

4 5

1. PRIMARY LOGO

2. SECONDARY LOGO
Can be used on the web, digital platforms, and 
other small areas in place of the primary logo.

3. SUMMIT LOGO
Univers (Secondary font) in Accent color adds a
third line to create the event-only Summit artwork. 

4. & 5. PRIMARY AND SECONDARY LOGOS (1-COLOR)
If for budgetary or other reasons, a 1-color logo
is necessary, this can be used in black or white. 

Outlined gradient 
icons to reinforce 

messaging 

Smoked texture as 
background 

Bold arrow to direct 
the eye

The graphic elements files are available in the Box folder at: https://utexas.box.com/v/graphics-elements
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Action Messages
All messages used as part of your tobacco control efforts should contain a clear call to 
action. When using educational statements, always couple it with a proactive, positive 
action the person can take. Below are examples.

Policy Education + Cessation Call to Action
•  UT (Insert Name) is a tobacco- and vape-free campus. Please refrain from using all 

tobacco products and e-cigarettes. For assistance in quitting, visit (website URL). 

•  UT (insert name) is a tobacco-free campus. Please refrain from using all tobacco 
products. For help quitting, text (insert phone number). 

General Tobacco Education + Cessation Call to Action 
Each of these educational statements should be followed with this call to action:  
For help quitting, please visit (insert URL).

•  A one hour hookah session is the equivalent of smoking 100 cigarettes. 

•  The nicotine in e-cigarettes and regular cigarettes is addictive. 

•  Besides nicotine, e-cigarettes can contain harmful and potentially harmful  
ingredients, including heavy metals, such as nickel, tin and lead. 

•  E-cigarettes contain harmful ingredients including flavorants such as diacetyl,  
a chemical linked to serious lung disease. 

•  Smokeless tobacco contains at least 28 cancer-causing chemicals and causes  
oral, pancreatic and esophageal cancer. 

•  Use of smokeless tobacco can lead to lesions in the mouth and tooth decay.

GUIDELINES

Education  
    ACTION
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Language & Tone
Yes, please! Examples of some “dos” for tobacco control messages:

•  Narratives and stories are powerful health communication tools. Using personal  
stories, narratives, and testimonials can be an engaging and persuasive approach. 

•  Be patient — education and behavioral change is a process. 

•  Use sympathetic language and be understanding — addiction is a disease and most 
people try to quit many times before they are successful. 

•  Use communication that is more of a “nudge” than a “nag,” and always approach from  
a position of support; people don’t like to be told what to do, so use a more gentle tone 
while still having a clear stance. 

•  Provide novel and useful information to tobacco users and avoid relying on general 
statements such as “tobacco kills.” 

•  Instill confidence in those trying to quit, or reduce tobacco usage by directing users  
to smoking cessation hotlines, websites, or on-campus resources. 

•  Be supportive and provide clear direction to resources. 

•  Remember that this is a journey; friends and loved ones working to quit tobacco will  
have ups and downs, not a “once and for all” choice. Your support and understanding  
is their best help. 

•  Focus on the benefits of quitting instead of the costs of continuing to smoke.  
Highlighting the costs of continuing to smoke is more effective if the message also 
advises the audience how to quit or where to get help. 

GUIDELINES
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GUIDELINES

•  Mention significant reference groups (e.g., children, friends, physicians) and their  
support of cessation. 

•  Be prepared to counteract existing conceptions, such as that smoking facilitates  
social interaction. 

No thanks! Examples of some “don’ts” for tobacco control messages:

•  Don’t highlight the behavior you want to avoid (e.g., showing someone smoking) 

•  Don’t accuse or persecute active tobacco users

•  Don’t blame or shame tobacco users for existing health issues/concerns 

•  Don’t create a non-tobacco users versus tobacco users tone or situation 

•  Don’t mock the tobacco user or encourage a defensive mindset or behaviors
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SAMPLE MATERIALS

Sample Materials 
The following pages contain sample Tobacco-Free materials for use on your campus. You are 
welcome to use the materials in ways that best fit your needs. They are provided as examples 
and inspiration for using the Tobacco-Free brand; using these materials is not required. 

The sample materials in this toolkit are mostly printed posters, signage, and promotional items. 
For support with digital communication materials, please download the Eliminate Tobacco Use 
Campus Social Media Toolkit here: https://utexas.box.com/v/social-media-toolkit

If you would like assistance customizing these materials for your campus, please contact 
the UT Center for Health Communication at healthcomm@austin.utexas.edu.
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Signage on buildings

SAMPLE MATERIALS
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SAMPLE MATERIALS

uthealthcomm.org        /uthealthcomm       @uthealthcomm

OUR CAMPUS IS

outdoor aluminum sign interior sign

glass door 
sticker

a - frame

TOBACCO-FREE CAMPUS | Option 1

uthealthcomm.org        /uthealthcomm       @uthealthcomm

OUR CAMPUS IS

outdoor aluminum sign interior sign

glass door 
sticker

a - frame

TOBACCO-FREE CAMPUS | Option 1

uthealthcomm.org        /uthealthcomm       @uthealthcomm

OUR CAMPUS IS

outdoor aluminum sign interior sign

glass door 
sticker

a - frame

TOBACCO-FREE CAMPUS | Option 1

uthealthcomm.org        /uthealthcomm       @uthealthcomm

OUR CAMPUS IS

outdoor aluminum sign interior sign

glass door 
sticker

a - frame

TOBACCO-FREE CAMPUS | Option 1

Outdoor aluminum sign Interior sign Glass door stickers

A frame

Environmental signage (school specific)
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Posters

SAMPLE MATERIALS

15
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SAMPLE MATERIALS

Sample ads
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SAMPLE MATERIALS

Digital campaign ads
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A guerrilla/event inviting responses from the campus

SAMPLE MATERIALS

18
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Billboards and signage on buildings

SAMPLE MATERIALS

19
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An installation on campus

SAMPLE MATERIALS

20
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Promotional materials

SAMPLE MATERIALS

21
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For additional information contact 
endtobacco@mdanderson.org

This toolkit was created in partnership with the UT Center for Health 
Communication. Contact CHC at healthcomm@austin.utexas.edu.


