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CHALLENGE

How do you drive awareness for a premium alcohol
brand among your target audience?
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Drink to Celebrate (or Forget) the...
X esquire.com ~ Share

SOLUTION

You mix beautiful mobile-first creative with premium o
editorial environments to reach consumers while reading
their favorite content! Kargo spiked tried-and-true
formats with cinemagraph animation and scroll-reactive
functionality to break through the clutter. Effectiveness
was measured through Research Now and after seeing
the results it's safe to say we helped the brand quench
their target audience! o
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Warriors in four, drink away your JR

Smith memories, or just drink, here's how

to make some killer NBA Finals cocktails.

Drink to Celebrate (or Forget)
the 2018 NBA Finals with Cavs
and Warriors Cocktails

Pick your poison: Cleveland whiskey or

Drink to Celebrate (or Forget)
the 2018 NBA Finals with Cavs
and Warriors Cocktails

Pick your poison: Cleveland whiskey or

"LeBron's tears." "LeBron's tears."
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Source: Research Now Study, Sept. 2017, *Statistically Significant Difference at 90% 3



