SNACK ON THAT!

CHALLENGE
How do you promote and make your new healthy snack
brand stand out in a market inundated with similar products?

SOLUTION

You serve up irresistible creative! Kargo cooked up its
tried-and-true Spotlight format as well as an enhanced
scroll-reactive version to reach users while consuming
their favorite content! Brand awareness and ad recall
were measured through Research Now and it's safe to say
users ate it up!
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numbers seem, the good news is that dozens of
approved products made the list.

We've sifted through EWG’s top picks to help
make it easier to find the one that’s right for
your needs, whether you’re looking for the best
kids’ sunscreen, the best anti-aging moisturizer
with SPF or simply the biggest sunblock bang
for your buck. And at the end of the slideshow,
we’ve also listed the three types of sunscreen
you’ll definitely want to avoid.
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“We wanted to come up with a unique
vegetarian option that gave the diner the
sense of eating something more than just
grilled veggies,” Graham says of the dish.

“The cauliflower steak has a nice mouth feel




