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WELCOME TO THE DIRECT BOOKING SUMMIT:
MIAMI 2019

AGENDA AT A GLANCE

The world’s first and largest direct booking event, Triptease’s Direct Booking Summit attracts forward-
thinking hoteliers from all areas of the hotel: revenue, distribution, e-commerce, marketing, reservations 
and sales. All hoteliers are welcome, from the smallest independent to the largest international chain. 
We’ve got it all packed into one agenda: insightful keynotes, interactive workshops, dynamic panel 
discussions and lots more to make sure you go home with actionable takeaways.

There is nothing quite like the Direct Booking Summit. It’s a closed-door event for 
hoteliers, where it’s all about sharing best practices and finding workable solutions 
with like-minded professionals in the hospitality space.

Join us in Miami to experience it for yourself.

THE TOPICS YOU ARE PASSIONATE ABOUT
Our intensively-researched agenda is based on months of conversations with hoteliers just 
like you. Hear from the leaders of the industry on the topics most important to your business.

TRIED-AND-TESTED RECOMMENDATIONS
The Direct Booking Summit is all about sharing real-life challenges and solutions. Each 
presentation is designed to leave you with actionable take-home strategies drawn from 
the experiences of your peers.

A CLOSED-DOOR EVENT
We know how difficult it can be to have a frank discussion about the challenges you 
face. The Direct Booking Summit is only open to hoteliers and carefully selected industry 
partners, ensuring an atmosphere of honesty and trust.

SOMETHING FOR EVERYONE
From marketing to distribution to revenue management, there’s something for every 
department at the Direct Booking Summit. From in-depth plenary sessions to hands-on 
workshops, we cater for delegates from every corner of the hotel industry. If you have a 
question, the Direct Booking Summit can answer it.

HOSTS THAT TRULY CARE
This is an event for the hotel community, designed to engage and empower delegates with 
the tools they need to regain autonomy over their distribution strategies. The Direct Booking 
Summit is the perfect setting to push the Direct Booking Movement forward together.

The future of online distribution: how are Google planning to shape the industry?
Bridge the knowledge gap: the challenges between digital marketing and revenue management
The building blocks of a successful direct booking budget
Could your acquisition strategy be costing you direct bookings?
“Three Strikes and You’re Out!” How to take control of rogue wholesale rates

WHY YOU SHOULD MAKE THE DIRECT BOOKING SUMMIT 
YOUR #1 EVENT OF THE YEAR
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SPEAKERS

Rob Torres
Managing Director

Google Travel

Leslie Lew
VP of Revenue

Provenance Hotels

Stevie Stevenson
Director of Offer Strategy

Hilton

Colette Labis
Director of Partnerships & 

Distribution
Westgate Resorts

Dan Wacksman
Former SVP Marketing & Distribution 

Outrigger Resorts  

Principle
SASSATO

Scott Weiler 
VP Marketing & Communications 

Sonesta Hotels

Connie Marianacci
Director, E-Commerce Strategy & 

Performance
AccorHotels

Marc Liu
Director

The Marmara

Melody Weinberg
Digital Marketing & E-Commerce 

Director 
Hard Rock International

Matt Meyers
EVP & Director

Star Island Resort

Dean Schmit
Senior Manager, Metasearch 

Account Management & 
Optimization

Wyndham Worldwide

Denise Randazzo
VP Sales & Marketing

Journal Hotels

Sascha Haussmann
CEO

BusyRooms

Ryan MacDonald
VP Revenue Management & 

E-Commerce
Palm Holdings

Inderpreet Banga
HOTEL HERO

VP Channel & Distribution Strategy
Wyndham Hotels & Resorts

Julia Manoukian
Senior Content Marketing Manager

CrowdRiff

Katherine Solomon
HOTEL HERO

Corporate Director of Revenue 
Management
Arlo Hotels

/ SPEAKERS

Scott Stirling
Product Manager - Acquisitions

TRIPTEASE
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Brian Covington
VP Revenue Optimization

Salamander Hotels & Resorts

JD Cain
VP of Sales

Revinate

Erin Levsow
VP Marketing

Marcus Hotels

Priya Chandnani
VP Revenue Management

Benchmark

Griffin Miller
Director of Hospitality Sales

Podium

Stuart Butler
Chief Operating Officer

Fuel Travel

Martin Verdon-Roe
VP B2B Hotels

TripAdvisor

Moriah Olschansky
Senior Customer Success Manager

TRIPTEASE

Derek Brewster
Director of Revenue Management

Lotte New York Palace

Charlie Osmond
Chief Tease
TRIPTEASE

Michael Stark
Enterprise Sales Consultant

NAVIS

James Gancos
CEO & Founder
The Guestbook

Michelle Luces
Director of Revenue Management

Elegant Hotels Group

Joseph Bustos
Regional Director of Revenue 

Strategy 
RevRoc

Catlyn Origitano
Senior Strategy & Growth Manager

Sojern

/ SPEAKERS / SPEAKERS
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DRIVE BRAND LOYALTY THROUGH GUEST EXPERIENCE

As the hotel industry grows even more competitive, it’s crucial that hoteliers utilize scalable 
technology that enhances the connection between hotel staff and the guest. Learn how to:

 - Find technology that will be beneficial for your hotel, rather than make processes more complex;

 - Create positive guest experiences through cutting-edge technological advances;

 - Effectively capture guest experiences to curate a positive online reputation for your hotel and 
increase bookings.

Griffin Miller, Director of Hospitality, Podium

THE FUTURE OF ONLINE DISTRIBUTION:
HOW IS GOOGLE PLANNING TO SHAPE THE INDUSTRY?

Google has become an integral part of how hotels attract online guests. However, many hoteliers 
are struggling to keep up with such rapid change, and there still remains a number of unanswered 
questions on the future of our industry.

In this head-to-head debate, hear from the mind behind Google Travel on some of the hottest 
topics in hospitality suggested by Direct Booking Summit delegates, including:

 - The secrets behind maximizing your Google metasearch listings, and how to turn Google Travel 
into your biggest third-party partner;

 - Google’s perspective on the state of hospitality and their plans for an online distribution 
revolution across the industry;

 - The important partnership between Google and hotels, and how both parties could learn from 
each other.

Rob Torres, Managing Director, Google Travel
Charlie Osmond, Chief Tease, Triptease

THE BUILDING BLOCKS OF A SUCCESSFUL DIRECT BOOKING BUDGET

Do you find it hard to prioritize your spend when you’re trying to drive direct? From CMS to RMS, 
personalisation to parity, there are dozens of areas you could be investing in so how do you know 
where to start? In an interactive building blocks exercise, our speakers will construct their ideal 
budget, sharing their expertise on:

 - What mistakes hoteliers are making when investing in innovation;

 - Why going back to basics could be the most efficient way to optimize return on investment;

 - The areas your hotel needs to invest in  now  to prepare for future challenges.

Stuart Butler, Chief Operating Officer, FuelTravel.com
Pablo Delgado, CEO, Mirai
Charlie Osmond, Chief Tease, Triptease

SUPERCHARGE YOUR DIRECT BOOKINGS 
USING USER-GENERATED CONTENT

Integrated guest experiences and feedback 
is now more important than ever for hotels 
looking to drive customers through the 
booking journey especially for hotels looking 
to stand out in a crowded market.

Hear how to:

 - Fuel personalized messages through user-
generated content;

 - Make the most of social media platforms 
such as Instagram to drive customer 
loyalty;

 - Utilize customer data to curate convincing 
and timely social proof.

Amrita Gurney, VP Marketing, CrowdRiff

THE DANGERS OF THE ‘QUICK WIN’: 
CREATE AN EFFECTIVE REVENUE 
MANAGEMENT STRATEGY

Are short-term incentives harming your long-
term performance? It’s time to get real about 
the benefits and consequences of discount 
schemes and short-term rate manipulation. 
In this session, we’ll be exploring:

 - The benefits and dangers of participating 
in OTA loyalty schemes;

 - Looking beyond your business’s 
immediate needs to create a sustainable 
direct booking model;

 - How to create a revenue strategy that lasts.

Derek Brewster, Director of Revenue 
Management, Lotte New York Palace

 - How the perception gap could be jeopardizing your direct booking efforts;

 - How to rethink your processes and communication to work better together.

Dan Wacksman, Former SVP  Marketing & Distribution, Outrigger Hotels and Resorts 
and Principal, Sassato LLC

BRIDGE THE KNOWLEDGE GAP:
THE CHALLENGES BETWEEN DIGITAL MARKETING AND REVENUE MANAGEMENT

Is a lack of transparency across teams impacting your hotel’s long-term success? In the first of 
a three-part inquiry into the knowledge gap across hotels, we examine the problems that exist 
between teams, providing actionable insights into:

 - Why silos exist and endure within the modern hospitality landscape;

CHAIRMAN’S WELCOME 

Charlie Osmond, Chief Tease, Triptease

REGISTRATION

COFFEE BREAK

09:50

10:30

09:10

09:00

08:30

11:15

11:45

08:30 - 09:00

/ DAY ONE

Panel

Keynote

Head to Head

Workshop

DAY ONE

Track A Track BMarketing, Sales & E-Commerce Revenue & Distribution
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HOW INDEPENDENT HOTELS CAN STAND 
OUT IN A CROWDED MARKETPLACE

With so much competition, hotels need to tell 
their story at every customer touchpoint. This 
session will help hotels find unique ways to 
be noticed, alongside practical tips on:

 - Carving out a niche through a unique 
booking experience;

 - The dangers of neglecting the offline 
experience;

 - Building a promotional framework to best 
communicate your hotel’s strengths.

Moderator: Marc Liu, Director, The Marmara

Panel: Denise Randazzo, VP Sales & 
Marketing, Journal Hotels

Leslie Lew, VP Revenue, Provenance Hotels

Michael Stark, Enterprise Sales Consultant, 
NAVIS

Matt Meyers, EVP, Star Island Resort

Brian Covington, VP Revenue Optimization, 
Salamander Resorts

PERFECT PRICING PERSONALIZATION: 
CREATING A DYNAMIC GUEST EXPERIENCE

Are you giving a unique tailored experience 
to every potential guest? Hear why 
personalization is a crucial aspect of your 
hotel’s pricing strategy, and learn more about:

 - The options available for personalizing 
your rates;

 - Whether true pricing personalization can 
ever be achieved;

 - How personalization can have a dramatic 
impact on your revenue per guest.

Moderator: Paolo Torchio, COO, NextGuest

Panel: Melody Weinberg, Digital Marketing & 
Ecommerce Director, Hard Rock Hotels

Joseph Bustos, Regional Director of Revenue 
Strategy, RevRoc

Erin Levzow, VP Marketing, Marcus Hotels & 
Resorts

12:15 Track A Track BMarketing, Sales & E-commerce Revenue & Distribution

LUNCH

COFFEE BREAK

12:45

15:30

COULD YOUR ACQUISITION STRATEGY BE COSTING YOU DIRECT BOOKINGS?

OTAs see the value of a guest across the entire customer journey - so why are so many hotels 
treating acquisition and conversion as two separate functions?

In this session, you’ll discover how to unlock the power of metasearch and retargeting for your 
direct booking strategy. Utilize the power of your direct channel for effective real-time bidding 
based on guest behavior, uncover the secrets surrounding the future of Google Travel and discover 
how machine learning can be used to maximize your metasearch ROI. You’ll learn how to:

 - Ensure your acquisition and conversion strategies are working smarter together;

 - Use on-site visitor behavior to power metasearch bidding at scale;

 - Secure guest conversion through a unique personalized retargeting plan.

Scott Stirling, Product Manager - Guest Acquisition, Triptease

THE EVOLUTION OF DISTRIBUTION: THE CHALLENGES OF A SUCCESSFUL CHANNEL 
STRATEGY

Hotels have always faced challenges of rate parity and distribution but the landscape today is 
almost unrecognisable from that of the past. With rate leakage a serious issue, how can hoteliers 
take back control of their inventory from OTAs and third parties? In a comprehensive analysis of 
the industry, a distribution expert exposes:

 - Why parity, promotions and profitability should all be at the heart of any successful channel 
strategy;

 - OTA discount programs and other partnership schemes - all smoke and mirrors?

 - The rise of marketplaces, and how Google is changing the game for distribution.

Inderpreet Banga, VP Channel & Distribution Strategy, Wyndham Hotels & Resorts

TAKE BOLD RISKS TO IMPROVE THE GUEST EXPERIENCE

The key to success in the hospitality industry is creating a memorable and sharable guest 
experience. Yet, too often, we are distracted by day-to-day drudgery or short-term corporate 
initiatives, not leaving enough time for new, guest-focused ideas. Those who overcome these 
challenges and take bold risks are the ones who are fast-tracked to the top.

 - Understand why most hoteliers don’t get fast tracked;

 - Hear stories of risks taken and the outcomes realized;

 - Learn how to take your own risks to set yourself on a new trajectory.

James Gancos, CEO & Founder, The Guestbook

13:45

14:20

16:00

BRIDGE THE KNOWLEDGE GAP:
HOW SONESTA HOTELS OVERHAULED THEIR DIRECT BOOKING STRATEGY

We’ve heard of the dangers of a ‘silo mentality’ in hospitality - but here’s an example of how it can 
be overcome. As the second part of our inquiry into the knowledge gap, Sonesta will showcase 
how they overhauled and redesigned their direct booking strategies across their teams, sharing 
their experience on:

 - Realigning siloed teams towards a common goal in direct bookings;

 - Breaking down guest personas to increase focus on revenue per guest;

 - How simple, proven fixes can transform the relationship between teams through the power 
of transparency.

Scott Weiler, VP Marketing & Communications, Sonesta Hotels

14:50

/ DAY ONE / DAY ONE

Case Study

Panel
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HAS TECHNOLOGY TWISTED THE CONCEPT OF LOYALTY?

The idea of guest loyalty is fundamental to how hotels operate - but have modern advances 
caused the industry to lose sight of the basics? Rediscover the powerful benefits of true loyalty 
to a brand, as our panel of innovation leaders reveal their advice on:

 - Why loyalty is more than just a tech solution, and starts with your staff;

 - Going beyond repeat guests and creating a brand presence based on social proof;

 - How to take a truly guest-centric approach to your hotel’s loyalty scheme.

Moderator: Stevie Stevenson, Director of Offer Strategy, Hilton

Panel: Michelle Luces, Director of Revenue Management, Elegant Hotels Group

JD Cain, VP of Sales, Revinate

Ryan MacDonald, VP Revenue Management & Ecommerce, Palm Holdings

Priya Chandnani, VP Revenue Management, Benchmark Global

“THREE STRIKES AND YOU’RE OUT!”
HOW TO WIN THE WAR AGAINST WHOLESALE RATES

It’s time to take real action against rate leakage. After making headlines for taking a stand and 
suing Amoma after they repeatedly violated their terms, Colette Labis shows the success behind 
taking the ‘three strike rule seriously’, and how to navigate the complex world of wholesale rate 
distribution. You’ll leave knowing how to:

 - Take the right steps to regain control of your rate distribution;

 - Choose the right partners for your hotel, and how to maintain a mutually beneficial long-term 
relationship;

 - Fix the problem of third party rate leakage, and why this will be a key trend for the hospitality 
industry in 2020.

Colette Labis, Director of Partnerships & Distribution, Westgate Resorts

16:20

17:00

CHAIRMAN’S ROUND-UP 

Charlie Osmond, Chief Tease, Triptease

THE PARTY AT THE BETSY HOTEL

17:45

18:00 - 23:00

After a packed first day, unwind over dinner, drinks, music and dancing at 
a stunning rooftop venue overlooking Miami’s beautiful beach.

“The party at night makes for an amazing networking event 
where you don’t only get to connect with colleagues, but 
you’ll also make dear friends. It’s great to discuss strategies 
and direct booking tips over a beer!”
Revenue Manager, Pillows Hotels

Date: 22nd October
Venue: The Betsy Hotel (5 minute walk from Loews)
Time: 18:00 - 23:00

/ DAY ONE

ROOFTOP PARTY

/ DAY ONE

Panel
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WHICH METASEARCH ENGINE SHOULD I INVEST IN AT MY HOTEL?

TripAdvisor. Google. Kayak. Skyscanner. Trivago. How are they different, and which is the best 
fit for your hotel? This keynote will dive into how to evaluate your meta partners and ensure your 
brand stays strong online. You’ll come away knowing:

 - What sets each metasearch engine apart;

 - Why metasearch is the battleground for direct bookings in the next decade;

 - How to allocate your bidding budget based on your ideal guest.

Dean Schmit, Sr. Manager, Account Management & Metasearch Optimization, Wyndham 
Worldwide

09:00

BEATING BIG DATA: ORGANIZE AND VISUALIZE YOUR DATA

TO DRIVE MEANINGFUL ACTIONS

We’ve all heard of data overload. It’s time to do something about it. There’s power in your data 
if you know where to look. Hear from the best in the field about how to tackle the challenge of 
multiple data sources and easily provide a holistic view of performance. Learn how to:

 - Combine your data using a database management system;

 - Bring revenue management and ecommerce together;

 - Stay in control of data overload and integrate information across teams into your hotel’s 
wider strategy.

Connie Marianacci, Director, E-Commerce Strategy & Performance, AccorHotels

UNVEILED: THE LATEST INNOVATIVE PATH TO DRIVE DIRECT BOOKINGS

Hear from the Product Visionary at TripAdvisor - including a behind-the-scenes look at how 
TripAdvisor’s product offerings have evolved to solve your most pressing business challenges. 
Get an inside look at:

 - Best practices for amplifying your presence and standing out from competitors;

 - Insights into leveraging the TripAdvisor product suite to achieve your goals;

 - Plus, exclusive reveal: The launch of their latest product designed to help you drive direct 
bookings.

Martin Verdon-Roe, VP B2B Hotels, TripAdvisor

VACATION RENTALS: OPPORTUNITY OR THREAT?

With Airbnb’s rapid expansion and recent acquisition of HotelTonight for $400 million, vacation 
rentals are set to play a crucial part in the future of the hospitality industry. With the company’s IPO 
on the horizon, are vacation rentals a threat for hotels - or could they have a positive influence on 
the market?

In the form of a traditional debate, our speakers will state their arguments for and against whether 
vacation rentals are an opportunity for hotels, before opening the floor to questions and concluding 
with a vote by a private ballot. Through the pooled experience of our Direct Booing Summit 
delegates, learn where the hospitality industry could be going and what steps your hotel can take 
to prepare for what’s ahead.

James Osmond, Chief Operating Officer, Triptease

HOTEL FINDINGS FROM SOJERN’S ‘STATE OF THE TRAVEL INDUSTRY’ REPORT

A guest’s path to purchase is constantly increasing in complexity with more websites, devices, and 
choices - but how are hoteliers responding? Across a survey of over 300 hotel marketers around the 
globe, Sojern share their findings on the state of the travel industry, including:

 - Which channels are heating up and driving direct demand; 

 - Proven popular strategies on how to maximize budgets across channels & ad formats;

 - Actionable insights on how to rethink your efforts of acquisition and conversion through online 
advertising.

Caitlyn Origitano, Senior Strategy & Growth Manager, Sojern

REGISTRATION COFFEE BREAK

09:30

10:10

11:20

13:20

11:45

08:30 - 09:00 10:50

ADOPTING A REVENUE-FIRST MINDSET

Building a strong revenue team is vital for hotels, especially when dealing with the impact of 
third-party partners on your revenue strategy. Adopt a revenue-first mindset with valuable tips on:

 - Best-practices on creating a revenue management powerhouse; 

 - Breaking down the silos between managers across teams;

 - Handling the complexity of modern hotel pricing.

Katherine Soloman, Corporate Director of Revenue Management, Arlo Hotels 

Charlie Osmond, Chief Tease, Triptease

LUNCH12:20

/ DAY TWO

Keynote

DAY TWO

Head to Head
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BRIDGE THE KNOWLEDGE GAP: MAKING YOUR TEAMS
WORK SMARTER TOGETHER

Is one of your biggest challenges leading a successful cross-functional team or project across 
silos? You aren’t alone! As the final part of our inquiry into the knowledge gap, figure out practical 
ways to tackle ‘silo mentality’ for your own hotel. In an interactive, hands-on workshop, we discuss 
the best (and worst) ways to:

 - Balance interactions across departments that play a part in the complete channel experience, 
including leading and coordinating high-stakes, cross-functional projects;

 - Create processes or initiatives to increase collaboration and innovation;

 - Bring your biggest headache and get feedback and guidance from your peers!

Stevie Stevenson, Director of Offer Strategy, Hilton

14:20

CHAIRMAN’S ROUND-UP 

Charlie Osmond, Chief Tease, Triptease

CHAMPAGNE RECEPTION AT LOEWS MIAMI BEACH HOTEL

14:50

15:00 - 16:30

HOW TO CREATE A SEAMLESS BOOKING ENGINE EXPERIENCE

In an interactive session, our presenters will share their findings from extensive video analysis 
of real guest behavior on hotel websites, and highlights reasons why you win - and lose - the 
booking at the final step in the process.

Moriah will share insights into her analysis and ask booking engine expert, Sascha Haussman, 
about what hotels can do to improve their conversion rate. Following this, we’ll open up to the 
audience to provide their insights and questions. 

You’ll walk away with a better understanding of:

 - How real guests behave on hotel websites;

 - The sticking points preventing you from winning the booking, and how you can fix them;

 - What the must-haves are for a booking engine going into 2020.

Sascha Haussman, CEO, BusyRooms 

Moriah Olschansky, Senior Direct Booking Coach, Triptease

13:40

/ DAY TWO

Come together for a final opportunity to get to know your fellow hotelier and 
celebrate the end of the Direct Booking Summit in style with a glass of fizz!

Date: 23rd October
Venue: Loews Miami Beach Hotel
Time: 15:00 - 16:30

CHAMPAGNE RECEPTION

Workshop

/ DAY TWO
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Duetto is the only hospitality technology company 
simplifying revenue management so you can 
work smarter,  not  harder. Our cloud technology 
is improving the lives of hospitality professionals 
around the world by optimizing for the small 
decisions -- so you can focus on the big decisions 
and executing your revenue strategy. With 
automated pricing and rate recommendations, 
financial forecasting and group business solutions, 
Duetto provides you with the visibility actionable 
insights you need across every property in your 
portfolio and allows you to capture more revenue 
opportunities and drive more profit on every booking, 
faster and more efficiently than ever before. Let us 
unlock your data so you can unlock more revenue. 
We are revenue made simple.

CrowdRiff is an AI-powered content marketing 
platform purpose-built for the travel and tourism 
industry. The platform combines content discovery, 
digital asset management, and content delivery 
tools that enable marketers to source and share top 
performing visuals with their respective audiences, 
at scale. To date, CrowdRiff has processed over 
500 million images, and the company currently 
works with over 600 leading travel and tourism 
brands globally, including Hotel Angeleno, Hotel 
del Coronado and Boca Raton Resort & Club. Learn 
more at www.crowdriff.com or follow CrowdRiff on 
Twitter & Instagram @crowdriff.

Mews makes cloud-based property management 
software that helps hotels and hostels automate 
their operations so they can focus on their guests. 
Founded by ex-hoteliers who were frustrated by the 
lack of a suitable platform on the market, Mews 
has built technology with a modern and intuitive 
interface with user experience at its core. The open 
platform allows hoteliers to quickly plug in their 
favourite apps, tools and services and to manage 
their PMS from any device and at anytime. Test 
drive Mews with our free trial and join the hotel 
software revolution!

TripAdvisor, the world’s largest travel site, enables 
travellers to unleash the full potential of every trip. 
With 702 million reviews and opinions covering the 
world’s largest selection of travel listings worldwide 
– covering 8 million accommodations, airlines, 
experiences and restaurants -- TripAdvisor provides 
travellers with the wisdom of the crowds to help 
them decide where to stay, how to fly, what to do and 
where to eat. TripAdvisor also compares prices from 
more than 200 hotel booking sites so travellers can 
find the lowest price on the hotel that’s right for them. 
TripAdvisor-branded sites are available in 49 markets, 
and are home to the world’s largest travel community 
of 490 million average monthly unique visitors, all 
looking to get the most out of every trip. TripAdvisor: 
Know better. Book better. Go better.

Revinate helps hotels know more about their guests 
so they can deliver personalised experiences that 
create valuable relationships and lifelong customers. 
Built for hotels by hoteliers, Revinate’s all-in-one data 
solution aims to drive direct bookings and guest 
engagement. With industry-leading technology and 
intuitive design, Revinate Marketing and Revinate 
Guest Feedback are transforming and automating 
the hotel-guest relationship.

/ SPONSORSSPONSORS

Headquartered in New York City with global offices 
in Las Vegas, New Zealand, Munich, and Tallinn, 
NextGuest Technologies is closing the loop on the 
travel consumer’s journey by combining powerful 
technology, strategic consulting, customer 
relationship management and digital marketing 
solutions. From winning the direct booking to 
engaging guests and building brand loyalty, we have 
a portfolio of solutions that drive revenue in an easy-
to-implement, strategic, and automated way. With 
the combined power of HEBS Digital and Serenata 
CRM, we are breaking down the data silos, making 
guest profile data intelligent and actionable, and 
helping hotel companies reach and retain their best 
guests.

A pioneer and global technology leader, IDeaS offers 
industry-leading revenue management solutions 
for business of all types and sizes in the global 
hospitality and travel industries. We transform the 
right data into clear and actionable insight, so that 
our clients can price, forecast and report with speed 
and confidence, improving business performance.
Throughout our history, our mission has been the 
same. We want to make revenue management 
so user-friendly, insightful and profitable that you 
wouldn’t dream of doing it any other way.

Podium is redefining the way customers interact 
with local businesses. Through its Interaction 
Management platform, Podium makes every 
touchpoint convenient—from search to sold.

Busy Rooms is a 360-degree central reservation 
system that offers a complete revenue, marketing 
and distribution service, which optimizes the sale 
of rooms for the hospitality industry while serving 
online sales channels with relevant product.
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Headquartered in Houston, Texas, with offices in 
Europe and Asia-Pacific, SHR is a leading provider 
of advanced tools and services that help hotels 
execute their best distribution strategy while 
delighting guests and optimizing profitability. The 
technical maturity of SHR—having built not one 
but two Central Reservations Systems (CRS)—is 
second to none. In addition to serving thousands of 
properties around the globe with Windsurfer®️ CRS 
and Booking Engine, the company also provides 
Revenue Management for Hire to brands, chains, 
and management companies. SHR brings hoteliers 
nimble technology, intelligently supported by tested 
industry experts—keeping hotels competitive.

Eventopedia is an intelligent lead generation 
platform for hotels & venues. Eventopedia is re-
wiring the events industry with an intuitive, and 
constantly evolving events platform that enables 
venues and event professionals to prosper 
through trusted connections, robust technology 
and expert industry advice. Eventopedia supports 
direct booking of corporate and private meetings 
or events. Why Eventopedia - As seasoned events 
professionals, we wanted Eventopedia to challenge 
the status quo. We wanted to create the events 
platform that we could never find, that delivers 
what events professionals actually need rather 
than what someone from outside our industry 
thinks we need. We want to provide the help we 
would have liked when our team was overstretched. 
We have created the virtual back up team for our 
peers that would have helped us answer the things 
we didn’t know. Our mission is to build a platform 
where the great technology is underpinned by our 
innate understanding of what we know events 
professionals need to know and do. We want to 
make event professionals’ lives easier and more 
profitable.

/ SPONSORS / SPONSORS

NAVIS is the only customer relationship software for 
hotels that unifies their data and teams. This enables 
them to consistently drive more direct bookings and 
revenue. The leader in hospitality CRM solutions and 
services, only NAVIS provides a CRM platform that 
makes it easy for hoteliers to collect and consolidate 
leads and guest data from multiple systems and 
touchpoints—including call centers, websites, 
mobile communications, and stay transactions—
into a single, real-time, 360-degree view of the guest 
that can be shared by teams across the business to 
increase productivity and performance. NAVIS has 
been serving the hospitality business since 1987. A 
privately held company, NAVIS is headquartered in 
Bend, Ore., and has growing offices in both Orlando, 
Fla., and Reno, Nev. The company has been honored 
with the Top Workplaces award by The Oregonian 
for four consecutive years, one of the 2016 Top 
100 Workplaces in Central Florida, and one of the 
Northern Nevada Human Resources Association’s 
2017 Best Places To Work.

The Guestbook is a simple yet effective hotel 
loyalty rewards program built exclusively for 
independent &amp; boutique brand hotels. Guests 
who join the program (enrollment is free) and 
BOOK DIRECT are rewarded with 5% cash back 
via PayPal, gift cards, charitable donation, or 10% 
to use towards future stays at over 600 fantastic 
hotels. The Guestbook’s founders are hoteliers who 
understand the complicated  relationship between 
hotels and OTAs and are committed to tipping the 
power dynamic back in the hotels’ favor. With that 
in mind, The Guestbook recently launched a sister 
service, Gopher, that works for any hotel. Gopher is 
a Chrome extension that pops up on major OTAs 
with  a link to the respective hotel’s own booking 
engine with a “guaranteed better  deal” through 
a combination of rate and cash rewards.



22 23

MEDIA PARTNERS

The Summit will bring together hoteliers from across the region to discuss the 
industry’s hottest topics, including:

VISIT DIRECTBOOKINGSUMMIT.COM/APAC TO LEARN MORE!

Overcoming the challenges around wholesaler rates
The building blocks of a successful direct booking budget
‘Super Apps’ for travel - the impact of WeChat, Grab and other popular mobile 
applications on your guest’s booking journey
The state of Chinese outbound travel
How to create a revenue management powerhouse at your hotel
Discover best practices in hotel website UX to boost your conversion rates

DIRECT BOOKING SUMMIT:
BANGKOK
Siam Kempinski Hotel, 19-20 February 2020
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DIRECTBOOKINGSUMMIT.COM/AMERICAS | HQ@DIRECTBOOKINGSUMMIT.COM | #DIRECTBOOKINGSUMMIT


