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low, Steady, Long-term Growth Positions

the Rocky Mountain Front for the Future

S

Signs of Success

The Front’s population has not boomed, but its slow, 
steady economic growth has kept up with—and even 
surpassed—the state on key measures of well-being. 

• Job Growth  Relative to population growth, job growth 
along the Front outpaced Montana (1970-2010).

• Per-Capita Income  At $39,749, per-capita income on 
the Front is ten percent higher than the state average. 
Per-capita income includes wages as well as non-labor 
income sources such as retirement and investments.

• Earnings per Job  Average earnings per job on the 
Front are $44,527, 15 percent higher than in Montana. 
(Although earnings per job are lower in Teton County, its 
per-capita income is on par with the Front’s average.)

Per-capita income growth, 1970-2010
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 “The Rocky Mountain Front has         
hunting, fishing, and agriculture. I 
love knowing that people come to the 
Front from all across the globe for the         
landscape, hunting, pack trips, and guest 
ranches. For me, living here is all about 
values. This is a great place to raise kids.”

Lisa Flowers
Lisa and her family own a farm north of Choteau. Lisa 
works for the McLaughlin Research Institute, a biomedical 
research center based in Great Falls. 



Employment on the Front

atural Assets are Economic AssetsN

Four Factors that Link the Front’s Economic Success to the Land

Agriculture

Travel and Tourism

Outdoor Recreation

Manufacturing & construction

Wholesale & retail trade

Education & health services

Leisure & hospitality

Financial & real estate

Government

Professional, business, information & 
technical services

Administrative support & waste services 

Transportation & utilities

Forestry, fishing & mining

Farm

The biggest employers in Front communities are 
government, education, health care, and trade. 
In the following breakdown, each human figure        
represents one percent of the region’s jobs in 2010.

 “Most of our guests are traveling to      
Glacier or Yellowstone national parks. On 
the way, the Front has everything to draw 
them in—wildlife, horseback tours, and 
the kind of wild country they may never 
have seen. People look to innkeepers to 
direct them to restaurants, historical tours, 
recreation, and the most interesting and 
scenic way to get where they are going.”

Liane Jacques
Liane manages the Barrister Bed and Breakfast in Helena, an 
inn that her brother, Nick Jacques, has owned for 22 years. 
Their family has been in Helena for six generations.



Across the United States, the outdoor recreation     
industry supports more than six million jobs. Between 
2005 and 2011, while many other sectors struggled, 
outdoor recreation grew an average of five percent 
each year.

Montana Fish, Wildlife and Parks data suggest 
that hunting has been a relatively stable source of        
economic activity on the Front, despite rough times.A Changing Economy

Recession-Resistant: Front Hunters’ 
Spending Consistent through Downturn

According to Pat Tabor of the Montana Outfitters and 
Guides Association, about two dozen businesses 
provide outfitting and guide services along the Rocky 
Mountain Front. Guest ranching is common along the 
Front, where private ranches abut public lands and 
offer easy access for hunting, fishing, and other forms 
of outdoor recreation.

Outfitters on the Front offer year-round services  
ranging from winter snowmobiling and cross-country 
skiing, to spring bear and turkey hunts, to fishing, 
backpacking, and big game hunting in the summer 
and fall.

Hunters’ expenditures, 2006-2011
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 “The ripple effects of outfitting are often 
overlooked. Our customers spend money 
on last-minute provisions, gas, meals, 
rental cars, taxidermy, and gifts. Outfitters 
buy feed, tack, camping supplies, food, 
and veterinary services. We employ 

 people, and offer year-round ways for 
visitors to enjoy Montana’s outdoors.”

Pat Tabor
Pat is a full-time outfitter who owns Swan Mountain 
Outfitters. Pat is president of the Professional                 
Wilderness Outfitters Association and president-elect        
of the Montana Outfitters and Guides Association.
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reparing the Front for the FutureP

The Rocky Mountain Front Heritage Act

Leveraging Strengths to Sustain Economic Stability and Growth

The Rocky Mountain Front Heritage Act, introduced 
by Senator Max Baucus, aims to protect the Front’s 
public lands managed by the Forest Service and 
the Bureau of Land Management, while maintaining 
traditional uses. Private property rights and existing 
energy development would not be impeded.

The Heritage Act:

• Promotes cost-effective management on public 
lands to protect prime farmland, range lands, and 
wildlife habitat from the spread of noxious weeds;

• Adds 67,000 acres of roadless lands to the 
Bob Marshall Wilderness Complex and places 
208,000 acres into a unique, locally developed              
Conservation Management Area designation;

• Ensures that public access, grazing, outfitting, 
 timber management, hunting, fishing, and          

recreational opportunities remain much as they 
 are today. 

Learn more about the Heritage Act at                   
www.savethefront.org/why_heritage.html.

 “Easy access to outdoor recreation and 
public lands is a huge benefit for local 
businesses—and a big part of attracting        
talented, skilled people. Lifestyle is key, and 
in Great Falls, it is absolutely enhanced by 
the Front. My husband and I thought we 
would retire to the Gallatin River area, but 
now we have no intention of leaving.”

Beth McFadden
Beth and her husband have lived in Great Falls for 18 years. 
Beth is vice president of contact center operations for N.E.W. 
Customer Services Companies, a provider of extended     
warranties and other services for electronics retailers.



For more information:
Coalition to Protect the Rocky Mountain Front
406.466.2600
www.savethefront.org

The Rocky Mountain Front Economy: 
Stable, Resilient, and Well Positioned
In 2012, Headwaters Economics released 
a report about the economy of the Rocky 
Mountain Front. Three counties—Cascade, 
Lewis and Clark, and Teton—represented 
the larger Front region. 

Key findings:

• During the last 40 years, economic 
growth along the Rocky Mountain Front 
has been slow, steady, and stable.

• The Front weathered the recent recession 
well, compared to many other parts of 
Montana and the West.

• Travel, tourism, and outdoor recreation 
are reliable parts of the Front’s economy.

• The Front’s working landscapes and 
spectacular public lands are important 
assets, giving the region a competitive 
economic advantage.

• Although the Front has not experienced 
dramatic growth, the region is well       
positioned to leverage its economic     
advantages to attract new business   
owners, employees, and retirees.

Download the Headwaters Economics 
report at headwaterseconomics.org/land/
reports/montanas-rocky-mountain-front/.

A Three-County Economic Analysis:
Montana’s Rocky Mountain Front
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